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Bassist Hob Wasserman in a star- 
stud(}ed collecbon of top artists 
performing in a tw setting. The various 
tno ensembles include Brian and Camie 
Wilson, Bruce Hornsby and Branford 
Marsalis, Neil Young and Bob Weir. 
Jerry Garcia arid Edio Brtcttell. Elvis 
Costello arKl Marc Ribol. Tnos is being 
backed by a rrussive marketing 
campaign including pnni and television. 
The tirsi ma|or, surprise hit album of 
19941 Available on MCA/GRP compact 
discs and cassettes. 



House Party 3 

the bounarracK 




Fecaff-uring 

RED HOT TONE -NERISSA • R.A.S. POSSE 
EVERYDAY EMOTIONS ■ IMMATURE 
SYIK SMOOV • TO DA CORE 



THE NEW FACE OF YOUNG COUNTRY 

Montgomeiy 'Kicldn' It Up' In No. 1 Slot Gambling On Woodruff 



■ BY PETER CRONIN 
and CRAIG ROSEN 

.N.ASHVILLE— For the second time 
in as many weeks, there's a surpri.se 
at the top of The Billboard 200, as 
John Michael Montgomery's Atlantic 

album "Kickin' It 

^■^^^^^^1 Up" knocks Alice 
^^^■H In "Jar Of 

^^^^^^^ ■ Flies" from the 
^^^L^ ■ No. 1 position. 
^Bf^^ Montgomery is 

i 4 o"ly tlx: third 
~ country performer 

to top The Bill- 
board 200. 

Garth Brooks 
reached No. 1 with three albums: 



MONTGOMERY 



Warner's Little Texas On The 
C<>untr>'/Pop Border. See paKc 8. 

"Ropin' The Wind" (Sept. 28, 1991), 
"The Chase" (Oct 10. 19921, and "In 
Pieces" (Nov. 18, 1993). Billy Ray Cy- 
rus hit the summit 
with "Some Gave 
All" on June 13, 
1992. 

Released Jan. 
25, "Kickin' It Up" 
sold more than 
108,000 units dur- 
ing the week of 
Jan. 31-Feb. 6, ac- 
cording to 
(Continued on page 103} 
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Retail Weighs Health-Care Costs 

New Expenses Seen In Clinton Plan 



■ BY EDCHRISTMAN 
and DON JEFFREY 

NEW YORK— As the national de- 
bate over health care percolates, mu- 
sic and video chains and independent 
merchants alike are watching closely; 
the outcome could cost merchants 
millions of dollars. 

While at least seven health plans 
are floating; around Congress, the 
plan pro[K>sed by President Clinton is 
considered most onerous to retail, a 
sector heavily reliant on part-time 
and seasonal employees. Consequent- 
ly, the National Retail Federation, a 
trade group, has been among the 
most vocal critics of the Clinton plan. 



as has been the National Federation 
of Independent Business, a Washing- 
ton-based lobbying group that repre- 
(Continued on page IPS) 




SEE PAGE 6S 



Sony Discos Mines For Gold 
WWi La Mafia's 'Vida' Set 



■ BY JOHN LANNERT 

When Mafia signed willi Sony 
DLscos three years ago, the Houston 
sextet was a respect- 
ed Tejano act selling 
about 60,000 to 70.00() 
units per record — 
respectable numbers 
for its genre. 

Three albums lat- 
er, La Mafia has la 
transformed itself 
into a pop band whose upcoming re- 




cord, "Vida," should surpass 
500,000 uniLs in the U.S., a stateside 
sales tally seldom reached by Lati- 
no acts, claims Sony Discos VP/GM 
George Zamora. 

According to Za- 
mora, La Mafia's 
1991 album, "EstAs 
Tocando Fuego" 
(You're Playing With 
Fire), hit 370,000 
units, and its 1992 
follow-up, "Ahora Y 
(Continued on page 101) 
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Deep Forest, James 



Make An Impact 



NASHVILLE— With countr>- music 
booming as never before. Nashville's 
star-making machiner>' is cranking at 
warp speed, and freshly creased, off- 
Lherack Wranglers are becoming the 
uniform of choice 
for up-and-coming 
counlr\- singers. 

But Bob Wood- 
ruff, with his 
scruffy, dirty- 
jeans-and-a-T- 
shirt look and his 
V*^! bare bones, 
wooonuFF singer/song- 
writer-based 
country songs, is a gamble for 
Asylum, which is betting heavily 
that country audiences are ready 
to go for the appeal of something 
more real. 

"There are a lot of record com- 
panies doing a real good job at at a 
certain kind of thing," says Asy- 
lum president Kyle Lehning. "We 
want to focus on a different kind 
(Continued 07i page J8) 
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House Panel To 
Examine Rap 

■ BY BILL HOLLAND 

WASHINGTON, D.C.— Gangsta 
rap lyrics and their effect on 
American 
youth are the 
subjects of a 
recently an- 
nounced series 
of hearings on 
Capitol Hill. 
The hearings, 
which were 
called by Rep. 
Cardiss Col- 
lins, D-111., who chairs a house 
(Continued on piiqe 10:!) 




Classical Budget 
Lines Gain Stature 

■ BY NICOLAS SOAMES 

CANNES — Budget classical catalogs 
were among the top titles traded at 
this year's MIDEM exhibition Jan. 
30-Feb. 3, as major labels and inde- 
pendent operators home in on what 
has proved to be an enduring and ex- 
ceptionally lucrative market. 

Newly formed label Discover, 
(Continued on page 109) 

Reggae Biz Responds 
To Chart's Debut 

■ BY MAUREEN SHERIDAN 

KINGSTON. Jamaica— Billboard's 
new reggae chart ruled in Jamaican 

music circles last 

week as debate 
about its implica- 
tions for the music 
eclipsed other in- 
dustry topics. 
The introduc- 
DUNBAR lion of a formal 

(Continued on page 101} 
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Latin Playboys Rock The Gone Age 



Ancient to the ears, yet too new for comfort, "The Latin Play- 
boys" (Slash/Warner, due March 8) is music a pop archaeologist 
might discover after kicking over the console of a Mayan wireless. 
Random melody amidst the wreckage of a lost society, a relic re- 
covered in a future we may never r«ach, it is a telepathic overture 
of Latin America's chronicles as filtered through the static of an 
extinct transmitter. 

Like the fevered historical narratives of Eduardo Galeano's 
"Memory Of Fire" trilogy (Pantheon Books, 1987), in which the 
march of Latino civilization is recreated in sequenced anthok)gies 
(entitled "Genesis," "Ontury Of The Wind," and "Faces & 
Masks") of brief ancestral vignettes, so "The Latin Playboys" al- 
bum is an intuitive exposition of a sacred heritage. Raw and othei^ 
worldly in its strangled horns, fuzzbox condones, and storm-cellar 
percussion, Los Lobos has created a masterpiece of found composi- 
tion and experimental roll, jamming in short bursts with the ghosts 
of Montezuma, Jose Marti, Perez Prado, and the norteno and con- 
junto traditions that throw mad shadows on the 
walls of Latin rock. 

The fact that most of the album was recorded on 
a Tascam foui^track tape deck during late nights 
in the Whittier, Calif., living room of Los Lobos 
singer/guitarist David Hidalgo is central to the pa- 
thos and mystery of its overpowering spell. 

"Coming out of [1992's] 'Kiko,' " says Hidalgo, 
"we were all really exhilarated by that creative 
process, and I hadn't dried up ideas-wise, so I kept 
putting my thoughts down as home demos, just 
following the feel. I was going for the innocence of 
early primitive folk recording, that humble setting 
where there's no pride involved and it's music for 
the sake of simple human celebration. 

"For maybe six months," he adds, "I'd sit up a 
couple of evenings a week, after my kids went to 
sleep, and let my impulses take me on a ride. I'd 
have the mic of the tape deck up so loud that on a 
track like 'Lagoon' you can hear the TV audio 
from a Thailand beauty contest I was half-watch- 
ing. I'd go through the kitchen drawers, pulling 
out a plastic bag of barbeque skewers that I shook in my lap for a 
certain noise, while I used butter knives and spoons as slides for 
my guitar. Then I'd grab for something else and go on without 
stopping. I felt free of any expectations, and when I gave the tapes 
to [Los Lobos drummer] Louie Perez I left space for lyrics." 

"What I heard," I^rez recounts, "was all this 'chance music,' a 
lot of the stuff almost Zen-like in its use of available materials." At 
the time, Perez was listening to a lot of the post-hard-bop experi- 
raentalism of Rahsaan Roland Kirk, whose free playing incorpo- 
rates woodwinds and quirky instruments, many of Kirk's own in- 
vention. Perez also was reading the poets of the Tang Dynasty, 
whose work he perceived as "snapshots of something Uiat's right 
in front of them, leaving no sense of an individual view." 

And after 20 years of exploring Latin American music, Perez 
shared Hidalgo's quest for improvisations that would "tread on the 
turf of poets" without leaving footprints. 

"The music David had done for what became 'Same Brown 
Earth' really grabbed me — it sounded like the story of Creatkin. 
Many people might wonder if this is the kind of music Chicano or 
Latin people should make — but we didn't want to fight the natural- 
ness of it I called [producer/keyboardist] Mitchell FrtX)m, and he 
loved what he heard, but we knew it would be difficult for Dave to 




schedule each day at my place in Laguna Beach, writing lyrics to 
whatever the sounds suggested. Then I spent one evening trans- 
ferring the four-track to multitrack tape. I showed up for final stu- 
dio work with Mitchell carrying two cassettes of the demos and a 
stack of papers full of lyrics. MitcheU said he thought this could 
turn into a producer's nightmare, but we plunged in, with help 
from [engineer/bassist] Tchad Blake, and David and I did vocals. 

"I'd attach words where they seemed to fit, and we'd run the 
tapes through outdoor bullhorn PAs or some junk amplifier. We 
usied a Chamberlain [tape-loop device, akin to a melk>tron], adding 
and subtracting whatever seemed right, during May and June of 
'93. But still, we didn't formulate anything, saying 'this is where 
the "head" goes, this is where the "feet" belong.' " 

Yet it was plain that the endeavor had become a project beyond 
even the artistically flexible frontiers of Los Lobos. "Other band 
members would say, 'What are you guys doing?' My honest an- 
swer alvirays was, 'I'm not sure,' " Perez recalls with a laugh. "Da- 
vid and 1 never approached this project trying to 
stretch the limits of songwriting, but I think we 
did somehow." 

Which is a modest way of announcing that "The 
Latin Playboys" is an enormously profound bench- 
mark in modem rock for the Gone Age, helping de- 
fine our equilibrium-starved decade with a heat 
matching Liz Phair's "Exile In Guyville," Me'Shell 
Ndeg^Ocello's "Plantation Lullabies," and "Rage 
Against TTie Machine." 

Especially impressive is the range and tonal ring 
of the timpani-like effects Perez and Hidalgo 
brought to the tunes, the pongs and poundings 
upon bottles, tom-toms, and assorted surfaces 
lending a tinge of the familiar to a dark pageant 
only the imagination could attend. Received incan- 
tations from the East L.A. ether on 'Ten Believ- 
ers" and the ill-boding "If are mestizo premoni- 
tions wherein Sgt Ffepper wears a Trout Mask 
Replica to a Cinco de Mayo festival. "New Zandu" 
and "Crayon Sun" are weirdly handsome rockers 
that crackle with the inky electricity of the Dia de 
Los Muertos holiday. And like the cancidn ranchera (peasant 
song) style that flourished in the luridly viril Mexican adventure 
films of the 1930s and '40s, "Pink Steps" and "Manifold De 
Amour" ar« soundtracks to an ideal self-indulgence no modem ur- 
ban cabaltero could ever find. 

The Incas believed that history is a cycle of epochs divided by 
times of cataclysm called pachakuti or "overturning of the 
world." The sum impact of "The Latin Playboys" is disturbingly 
correspondent We behold hymns to an equinox of bedlam, during 
which the lower world and the upper world reverse themselves. 
And while "The Latin Playboys" closes with the childlike charm of 
"Forever Night Shade Maty," a cradle serenade that speaks of "a 
moonbeam to light the way when the evening comes," even this 
piece seems to have lost its place in the order of things, offering a 
beginning where the end belongs. For it is the dread cacophony of 
opening song "Viva La Roza" that seems the fated destination. 

"As we were making this record, we couldn't define or explain 
it," says Perez. "And at the end of each day, when Mitchell Froom 
would leave the studio, he'd say the world seemed upside down. 
The music has a definite groove, an Afro-Cuban/Latin American 
meter, but most of all it reminds me of the rhythm of breathing, 
and the beat of hearts. It's a response to the way we now bve, tern* 



ever go back into a real studio to rerecord it So I put myself on a pered by what has come to surround us." 



GIANT HAS HIGH HOPES FOR HAMMER 

With a new label, a new attitude, and a much harder sound, rap 
star Hammer returns March 1 with "The Funky Headhunter," 
his first album on Giant Records. Following the perceived disap- 
pointment of 1991's "Too Legit To Quit," Hammer has adopted 
a more aggressive sound and has enlisted the help of such ring- 
ers as Teddy Riley and members of Snoop Doggy Dogg's Dogg 
Pound. Craig Rosen reports. Page 20 

MODERN ROCK RADIO WARS 

Only two of the 100 largest U.S. radio markets support more 
than one modern rock station. But in those two cities. Honolulu 
and San Diego, intense battles are shaping up as the stations 
fight for larger shares of the alternative audience. While some 
believe the competitors can co-exist, others aren't so sure. Car- 
rie Borzillo referees the struggle. Page 96 
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Commentaiy 

New Rules Needed On 'Tape Shopping' 



■ BY PAUL W. INSINNA 

Music business attorneys, producers, 
managers, and others in New York have 
been operating in \iolation of the law, or at 
least in a gray area of legality, when assist- 
ing recording artists in obtaining record 
deals. 

In New York, one who procures or at- 
tempts to procure emplojTnent for a musi- 
cal artist, inclurling the procurement of a 
recording contract, is considered to be a 
"theatrical emplo^Tnent agency" and must 
be licensed by the commissioner of Con- 
sumer Affairs in New York City or the com- 
missioner of Labor for the rest of the state. 

Hence, the artist representative's com- 
mon practice of "shopping tapes" violates 
the law unless the representative is a li- 
censed empiojinent agenL There is, how- 
ever, one exception. The New York legisla- 
ture has exempted ijer^ons in the business 
of managing the artist, so long as the man- 
agers' procurement of emplojTnent is "inci- 
dentai" to the business of management. 
This is known as the "Incidental Booking 
Exception." 

This exception is only available to per- 
sons who are managing artists or perform- 
ances. A surprisingly large number of mu- 
sic attorneys and other artist 
representatives are unaware of this licens- 
ing requirement, or are under the mis- 
guided impression that, so long as "tape 
shopping" is incidental to the legal or other 
iion-mattagerial services rendered, it is 
permissible by law. Some mistakenly be- 
lieve that since record companies have a 
I>olicy requiring attorneys and managers to 
shop tapes for artLsts, it must be legal. 

The "Incidental Booking Exception" may 
also apply to producers, since the statute 
makes this exception available to those in 
the business of managing the "perform- 
ances'* as well as the "artists." Thus, one 
can argue that a producer is in the business 
of managing the artist's "performance" on 
the recording and can procure employment 
(Le., shop tapes) incidental to that business. 

Other states, including Massachusetts, 
Florida, and New Jersey, have similar laws. 

Although attorneys in New York are fre- 
quently engaged to shop tapes, I am una- 
ware of any court case in which an attorney 
was accused of acting as an unlicensed em- 
ployment agent. In fact, this law has only 
occasionally been enforced against non- 
lawyers. 

Nonetheless, attorneys and others en- 
gaged in shopping tapes in New York 
should be aware of the severe consequences 
of violating this law, which is classified as 
a misdemeanor crime in New York, with 
punishment including the iwssibility of one 
year imprisonment. In addition, one found 
to be acting as an unlicen.sed employment 
agent is not entitled to any fee for his/her 
services and may be retiuired to return all 
fees previously received for these services. 
The tape-shopping agreement would be 
rendered unenforceable as well. 

The most recent case enforcing this law 
was the 1991 "Davis v. PPX," involving the 
group A Tribe Called Quest. In this case 
(Billboard, May 4 and June 1, 1991) PPX 
was retained by Tribe and the band's man- 
ager, Ked Alert, to obtain and negotiate a 
record contract for Tribe. After obtaiijing 
a ivcord deal with Zomba/Jive, PPX sought 




to enforce its agreement for a 15% commis- 
sion. However, the court held that PPX's 
agreement was void, since PPX was not a 
licen.sed theatrical employment agency. Al- 
though an appeal was settled out of court, 
the case served as a reminder that those 
who shop tapes in New York may be doing 
so at their own risk. 

Most agreements to shop tapes, includ- 
ing manager, producer and even some at- 



The artist rep's 
practice of 
shopping tapes 
violates the law 

Paul W. Insinna is a 
New York-based 
entertainment attorney. 



torney retainer agreements, contain a dis- 
claimer stating that the tape shopper will 
only incidentally seek or procure employ- 
ment. But the presence of such a disclaimer 
does not effectively circumvent the licens- 
ing statute. The court will look past the dis- 
claimer to determine the true intent and 
purpose of the agreement. 

Recognizing that for many years record- 
ing contracts have been procured by attor- 
neys, managei^, and producers — and that 
licensed theatrical emplo>7nent agents, also 
known as talent agents, rarely get involved 
in shopping for record deals — a bill was 
introduced in 1989 to amend the employ- 
ment agency laws of New York to permit 
per.sons without employment agency li- 
censes to shop for record deals. In essence, 
thLs bill created a recording contract excei)- 
tion to the employment agency licensing re- 
quirement, much the .same wav California 
did in 1982. 

Although the bill was supported by attor- 
neys through the New York State Bar 



Assn. Entertainment Law Section, it died 
in committee. The fact that there were a 
number of other, more compelling bills to 
deal with in the state legislature often Ls 
given as the reason this bill did not become 
law. Curiously, managers in New York did 
not appear to support the bill, as had been 
the case in California. One can only specu- 
late as to why this was. Perhaps it was be- 
cause in New York, the incidental booking 
exception provides some protection to man- 
agers, whereas in California no such excep- 
tion exists. Perhaps it was fear that the 
number of attorneys who shop tapes would 
greatly increase, a practice that some man- 
agers seem to resent 

I support neither the reintroduction of 
the bill nor the existing law. Rather, I be- 
lieve a new regulatory scheme should be 
adopted for those artists' representatives 
who engage in shopping tapes — one that 
reflects the realities of the business. The 
purpose of such a regulatory scheme hope- 
fully v^'ould be twofold. It should seek to 
prevent abuses by unscrupulous attorneys 
and others who take advantage of artists by 
fostering the belief that the only way to ob- 
tain access to the record companies is to 
pay high fees to "tape shoppers," or enter 
into percentage-fee arrangements contain- 
ing inherent conflicts of interest. And it 
should provide some a.ssurance that reputa- 
ble professionals who use their best efforts 
to obtain record deals for their artists are 
fairly compensated. 

M^or record companies .should begin to 
actively support a legislative change in 
New York, to ensure that their policies can 
be legally accomplished. Or, as an alterna- 
tive, they should change their policies con- 
eming artist tape submissions. 

A forum in which managers, attorneys, 
producers, and artists can discuss this issue 
w ould be a good place to start 
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A NEGATIV RESPONSE 

The solution proposed in Negativland's 
commentary on the problem faced by re- 
cording artists who sample the works of 
others (Billboard, Dec. 2.^, 1993) not only 
shows a total disregard for the efforts of 
creators and owners of copyrighted mate- 
rial, but a general lack of knowledge of 
how musical works are utilized outside the 
confines of audio-only product such as 
CDs and audiocassettes. 

The group suggests that only the entire 
use of a copyright requires permission and 
payment, with any "fragmentary appro- 
priation" to he free from all restrictions 
and, therefore, payment 

As one who has dealt with the licensing 
of music on a daily basis for the last 13 
years, it is my experience that it is highly 
unusual for a song to be played in its en- 
tirety within the context of a motion pic- 
ture or television program. If Negativ- 
land's suggestion was put into effect, 
someone using 2:58 minutes of a song that 
lasts 3:00 minutes would not have to pay 
the music publisher, record company, com- 
poser, and recording artist anything for its 
use. 

Yet producers of this type of media (and 
others) have for many years recognized 
the rights of the copyright ov\-nors to li- 



cense their property for reproduction in 
these types of works. If Negativland is so 
concerned about the rights of creators, 
how does it justify this type of behavior? 

The drafters of the Copyright Act deter- 
mined that certain tj-pes of uses are wor- 
thy of special treatment under the law, la- 
beling them "Fair Use." Utilizing portions 
of copyrighted work as a substitute for 
creative talent is not one of them. Many of 
the artists who sample material, as well as 
copyright owners of the material sampled, 
have realized that, rather than being in- 
volved in expensive htigation, they should 
negotiate within the guidelines of existing 
rules. 

The fact that the members of Negativ- 
land have been sued twice indicates that 
they have chosen not to work within the 
framework of the Copyright Act. One can 
only question whether they choose not to 
do so purely on artistic ground, or because 
any payment to the creators of the work 
they sample would cut into, and in some 
cases eliminate, their own royalties. 

Steven Winogradsky 
President 

Assn of Independent Music Publishers 
Burbank, Calif 
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Oscars May Spur Vid Release Shuffle 

Warner Rethinks 'Fugitive' Street Date 



■ BY EILEEN FITZPATRICK 

LOS ANGELES— The surprise best 
picture nomination for "The Fugi- 
tive" in this year's Academy Awards 
competition has prompted Warner 
Home Video to consider upping its 
planned March 22 sell-through re- 
lease. 

Observers say it is likely the re- 
lease will be moved up at least two 
weeks earlier in Blarch, but Warner 
Home Video executives decline to re- 
veal a new release date. 

Although action/adventure films 
rarely receive Oscar nominations in 
any but the technical categories, 
'The Fugitive" received seven nods. 

Tommy Lee Jones, who played the 
FBI agent tracking Dr. Richard Kim- 
ble (Harrison Ford), was nominated 
for best supporting actor. Other nom- 
inations for the film include cinema- 
tography, original score, sound, 
sound efifects, and film editing. 

Other best picture nominees (and 
their video labels) are "In The Name 
Of The Father" (MCA/Universal); 
"The Piano" (live Home Video); "The 
Remains Of The Day" (Ck)lumbia/ 
TriStar); and "Schindler's List" 
(MCA/Universal). All the titles are 
still enjoying healthy box-office busi- 
ness and have not been scheduled for 
home video release. 

Although "The Fugitive" will be 
the only best picture nominee in 
stores at the time of the March 21 Os- 
car telecast, retailers should be able 
to capitalize on other contenders. 

Nominated films already on 
shelves include Paramount Home 
Video's "The Firm"; Columbia Tri- 
Star's "Sleepless In Seattle," "In The 



line Of Fire," "BDetk Justice," and 
"Cliffhanger"; and Warner's "Dave." 

"What's Love Got To Do With It," 
the Tina Turner film bio, which re- 
ceived two nominations, arrives in 
stores March 23 from Buena Vista. 
Columbia TriStar's "The Age Of In- 
nocence," nominated for five awards, 
will be in stores April 6. Warner's 
"Fearless," featuring best support- 
ing actress nominee Rosie Perez, will 



be released April 6. 

Prior to the Feb. 9 announcement 
of the nominations, Buena Vista 
Home Video switched the street 
date for "Farewell My Concubine," 
a nominee in the best foreign film 
and cinematography categories. 
Originally scheduled for an April 13 
release, the video will be released 
this summer. 



Turner And PBS Negotiating 
Videotape Distrilmtion Deai 



NEW YORK— Turner Home Enter 
tainment and Public Broadcasting 
Service are negotiating a deal that 
would give Turner rights to distrib- 
ute prerecorded videocassettes beai^ 
ing the PBS logo. 

Although none of the principals 
could be reached for comment, trade 
sources say a final agreement is 
near. "All I know is that they are 
talking," says Jon Olken, director of 
marketing and business affairs for 
PBS affiliate WNET in New York. 

The move appears to deal a major 
blow to I^dfic Arts, which had been 
renegotiating its 3^year-old agree- 
ment with PBS. Pacific Arts denies 
industry speculation that it is in 
rocky shape financially, but acknowl- 
edges it is ending its ties with PBS 
because the PBS license fee and oth- 
er demands are "not in the best inters 
ests" of the company. Los Angeles- 
based I^ific Arts laid off some of its 
30-per8on work force in December 



and is considering a shift from video 
to multimedia, such as CD-ROM. 

Turner, meanwhile, is adding to its 
video repertoire, which will include 
output from New Line Cinema and 
Castle Rock, two independent pro- 
ducers recently acquired by parent 
Turner Broadcasting. 

If it takes on PBS as anticipated. 
Turner will face the same challenges 
that hindered Pacific Arts. The con- 
sensus is that Pacific Arts paid too 
much for product it was able to ac- 
quire from PBS member stations and 
spent still more creating an image for 
nontheatrical releases in a hit-movie- 
driven market Uni Distributing han- 
dles the wholesale chores. 

"I^fic Arts has done an admira- 
ble job," says another nontheatrical 
executive. "Going anywhere else for 
PBS would be a mistake. Turner all 
of a sudden is a movie studx>, and you 
can make a lot more money with less 
(Continued on page 18) 



Pfeif er Talces Reins At Hollywood Records 

ASsR Chiefs Promotion Seen As 'Artist-Friendly' Move 



I BY CRAIG ROSEN 



LOS ANGELES— Pbssibly taking a 
cue from Capitol-EMI's appointment 
of A£R whk Gary Gersh as presi- 
dent/CEO of Capitol Records, the 
Walt Disney Co. has named its for- 
mer VP of A&R, Bob Pfeifer, to head 
Hollywood Records. 

Although Heifer's A&R track rec- 
^^^^^^^^ ord isn't quite as 
^^^H|^^| impressive 
^^^^^^^H Get«h's, the move 
signifies an at- 
tempt by Disney 
^^^H to create a more 
■b^'"^^^! artist-friendly en- 
V^Jm^^^B vironment at Hol- 
M ^^^^H lywood. Pfeifer, 
PFEIFER like Gersh, is 38, 
which is relatively 
young for a label head. 

Hollywood's former president was 
Peter Patemo, a music industry attoi^ 
ney whose clients included Guns N' 
Roses. I^temo left the label in No- 
vember, afther his contract expired 
(BiUboard, Sept 11, 1993). 

Pfeifer, by contrast, was a member 
of critkally acclaimed Kent, Ohio, re- 
cording act Human Switchboard, 
which released a solo album. 

As a VP of A&R at Epic Records, 
Pfeifer was responsible for reviving 
Alice Cooper's career, as well as sign- 
ing a diverse list of artists including 
Screaming Trees, Sepultura, Omette 
Coleman, Eve's Plum, and Joe Sa- 
triani (whose king-platmed band pro- 



ject for Epic is still unreleased). 

Although Pfeifer will head the 
company, his title is executive VP, 
not president, which has led to specu- 
lation that someone eventually will 
be put in place over Pfeifer. 

But Pfeifer disputes this theory. 
"I'm running the place," he says. 
"And a presklency is something that 
has to be earned." A Disney press re- 
lease states that Pfeifer succeeds for 
mer executive VP Wesley Hein, who 
will leave the label, rather than Va- 
temo. 

As for the future of Hollywood, 
Pfeifer says his "dream is to create a 
music company that is for and about 
artists. A place where the word 'mu- 
sk:' is used instead of 'product' " 

Pfeifer says he is in the process of 
evaluating the label's roster and 
staff, but adds he is "very happy with 
a number of people that work here." 

Concerning future releases, 
Pfeifer says the label will continue to 
mine its past successes with the cata- 
logs of Queen and the Dave Clark 
Five, as well as soundtracks. 

Hollywood titles on The Billboard 
200 this week are Queen's "Greatest 
Hits," at No. 125 in its 73rd week on 
the chart; the soundtrack to "Sister 
Act 2: Back In The Habit," at No. 137; 
and the soundtrack to "The Three 
Musketeers," at No. 174. The latter 
spawned the No. 1 single "All For 
Love" by Bryan Adams, Rod Stew- 
art, and Sting. But A&M, the label 
that Adams and Sting record for, re- 



leased the single. 

Hollywood released "Alternative 
NRG," featuring live performances 
by acclaimed acts including R.E.M. 
and U2, Feb. 1. The album debuts on 
The Billboard 200 this week at 167. 
Coming on March 22 is the Holly- 
wood debut of the Brian Setzer Or- 
chestra, a big-band project fronted by 
the former Stray Cats member. 

As for other future releases, 
(Continued on page IPS) 



Stuify: Public Not Yet 
Extited By MiMmalla 



■ BY SETH GOLDSTEIN 

NEW YORK— Suppliers and retail- 
ers beware: Consumers are not 
nearly as interested in multimedia 
as industry pundits have speculat 
ed, which couM give VHS and laser 
disc a renewed lease on life. And 
while there's plenty of interest in 
CD-ROM software, consumers 
want to be able to play those discs 
on personal computers rather than 
suffer the expense of a stand-alone 
unit 

That* s the essence of market re- 
search conducted by the Verity 
Group, based in Fullerton, Calif. 
Verity surveyed some 750 "product- 
literate" buyers of TVs, VCRs, vid- 
eo games, and the like to get their 
opinions on possible new-tech pur 
chases, and compared those an- 
swers with retafl expectations. 

The result? "If I was in the busi- 
ness of making hardware, I'd slow 
down a little bit in the rush to get 
product to the market," says Verity 



presklent Bill lilatthies. Interactive 
cable, conversely, gets a better re- 
ception from Verity's sample. Con- 
sumers appear willing to pay an ex- 
tra $11 a month for over-the-air 
multimedia servkes. 

"If I was in the cable business, 
I'd say, 'let me at 'em,' " adds 
Matthies, who thinks the data is 
good news for that sector. He will 
have a chance to double-check the 
trend when Verity fields its second 
poll in June to a different sample. 

Matthies consklers vkleo CD par- 
ticularly vulnerable to retail disap- 
pointment Forty-nine percent of his 
respondents said they were flatKiut 
"not very interested"; 6% were 
"very interested." RetaOers, in con- 
trast, greatly underestimated the 
former and overestimated the lat- 
ter. The big sticking point is the 
price of the hardware: Dealers are 
much more confident they'll find 
buyers for video CD players 
pegged at $3004400 than potential 
(Continued on page 109} 




SO Ysars With Verve. Announcing "Carnegie Hall Salutes The Jazz Masters: 
Verve Recrxds At 50," an April 6 event at Carnegie Hall, are, in back row. 
PolyGram Classics & Jazz president Christopher Rot>erts. left, and Thirteen/ 
WNET chief operatirig office George Miles. In front row, from left, are Festival 
Productkjns Inc. president/CEO George Wein; BET executive VP of corporate 
affairs Sfiella M. Johnson; and Carnegie Hail executive and artistk; director 
Judith Arron. The event will twnefit Carnegie Hall's Jazz Educatkxi Program and 
will air May 18 on PBS' "Great Performances." 



Piracy Fight Sees Tape Seizures Down 



I BY BILL HOLLAND 



WASHINGTON, D.C.— For the first 
time, the Recording Industry Assn. 
of America's year-end anthpiracy sta- 
tistics, released Feb. 11, show a de- 
cline in coimterfeit cassette seizures. 

The drop in the number of bogus 
cassettes seized, to 2 million last year 
from 2.5 million in 1992, is linked to 
the RIAA's successful efforts with 
federal and local law enforcement in 
raiding and prosecuting manufactur 
ers and distributors, says Steve 
D'Onofrio, RIAA executive VP and 
director of anti-piracy. 

Piracy criminal convictions jumped 
to an all-time high of 144 from 128 in 
1992. Over the past five years, those 
convidions have increased 140%, ac- 
cording to the RIAA. 

"TTiere's no doubt the drop in sei- 



zures is a tangible confirmatkin that 
we've made headway. Every sign 
shows it," D'Onofrio says. 

"We've made definite gains not 
only at the manufacturing and distri- 
bution levels, but also noticeably be- 
cause of programs targeted specifi- 
cally at illegal street vendors," he 
adds. "That's all a result of the matu- 
ration of our programs." 

D'Onofrio notes that a number of 
pirate manufacturers "are going to 
jail, and a lot more are getting the 
picture and just getting out of the 
business." 

Retailer and field investigator re- 
ports also show fewer complaints 
about piracy in 1993, says D'Onofrio. 

He says new state true name and 
address laws, along with the familiar 
ity of federal and local law enforce- 
ment officers with RIAA staffers. 



have helped the program. 

The RIAA efforts have had the 
greatest results in the Northeast, es- 
pecially in the New York area, which 
contributed 52% of the counterfeit 
cassettes seized. 

D'Onofrio says 1994 anti-piracy ef- 
forts are being geared to making a 
bigger dent in illegal activity in the 
Southwest and West, particularly in 
the Los Angeles basin, where ven- 
dors ply their bogus wares at flea 
markets. 

"We've convinced some flea mar 
ket owners to look more cktsely at 
the vendors, but not all of them. We'll 
be using some new tools this year to 
deal with that," he says. 

In addition, D'Onofrio says the 
RIAA plans to continue its suc- 
cessful CD Plant Awareness Pro- 
gram. 
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Cl-ASSICAl- 

FiLM a. vioeo 



premiering march 8 

Sony Classical Film & Video is changing the face of classical music video 
with an inspired new "cinematic" approach to the medium. Produced by 
the award-winning team with 13 Emmys already to their credit, these 
new releases offer an intimate look at the world of music that will spark 
interest far beyond the classical audience. 

Vladimir Horowitz "A Reminiscence" 

A moving portrait of the master pianist. This film includes never-before- 
seen "home movie" and performance footage, creating the quintessential 
profile of one of the century's greatest artists. 

Wynton Marsalis/Peter Martins "Accent On The Offbeat" 
A fascinating cinema vcritc' film about the making of JAZZ — a 
collaboration between trumpeter Wynton Marsalis and New York City 
Ballet Master in Chief Peter Martins. Highlights include a sensational 
original Wynton Marsalis score plus a dazzling full performance of the 
critically-acclaimed ballet. 

DvorA In Prague: A Celebration 

A gala international concert event from one of Europe's most 
breathtaking cities, including performances by superstars Yo-Yo Ma, 
Itzhak Pcrlman, Frcdcrica von Stade, Czech pianist Rudolf Eirkusny, 
and the Boston Symphony Orchestra led by Seiji Ozawa. (Also available 
on CD and Cassette.) 

Watch for national 

PBS broadcasts In March. 

Release supported by major marketing 
and promotion campaign. 

in-store merchandising includes 
36-count VHS bin. 

All titles on VHS and Laser Disc. 

Sony classical film&video 

where music comes alive 



B, "Sony Clasucal Film & Video" arc trademarks of Sony Corporation./® 1994 Sony Oassical GmbH. 
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Deep Forest Growing In Popularity 

550 's World Music-Dance Hybrid Climbs Charts 



■ BY CARRIE BORZILLO 

LOS ANGELES— The unusual paii^ 
ing of contemporary dance rhyUuns 
with indigenous vocal music of South 
America, the South Pacific, and Cen- 
tral Africa has made Deep Fbrest an 
unlikely mainstream favorite. 

The 550 Music/ 
Epic self-titled re- 
lease moves 89-87 
on The Billboard 
200 this week, as 
the first single, 
"Sweet Lullaby," 
is bubbling under 
the Hot 100. 
During the week of Feb. 12, "Deep 
Forest" became a Heatseekers Im- 
pact Artist as the title moved 82 posi- 
tk>ns to No. 89 on The Billboard 200. 
According to SoundScan data, 
185,000 units have been sold. 




In additk>n, "Deep Forest" has re- 
ceived a Grammy nomination for best 
world music album. 

Since the album's release May 4, 
"Sweet Lullaby" has spent time on 
various charts. It peaked at No. 6 on 
Billboard's Club Play chart May 22, 
No. 4 on the MaxhSingles Sales chart 
June 28, and No. 14 on Modem Rock 
Tracks Aug. 14. "Sweet Lullaby" also 



Heatieeken Impact detig- 
nete$ an album that advances 
from the Heatteekert chart of 
developing artists into the top 
half of The Billboard 200, the top 
25 on Top R&B Albums or Top 
Country Albums, or the top five 
on one of Billboard's other popu- 
lar format charts. 



James Reaps Rewards Of 
Foundation Laid Ry Mercury 



LOS ANGELES— After 10 years and 
five domestically released albums, 
U.K. act James has found success in 
the U.S. with "Laid," on Fontana/ 
Mercury. 

Although the group has had hits in 
the U.K., "Laid" marks its biggest 
breakthrough in the U.S. The al- 
bum's impetus is due largely to a 
television campaign and a variety of 
retail programs, in addition to toui^ 
ing and heavy radio airplay. 

James became a Heatseekers Im- 
pact Artist as "Laid" cracked the top 
half of The Billboard 200 for the 
week of Feb. 5, moving 15 spots to 
No. 97. Last week the album reached 
No. 79 (Billboard, Feb. 12); this week 
it falls to No. 95. 

The album's title track and first 



single logs in at No. 8 on the Modem 
Rock Tracks this week. 

"Laid" is James' third album for 
the label. The band's self-titled set 
came out in 1990, 
^<:zzr; followed by "Sev- 
uPAy en" in 1992. Prior 
rlLril releases in the 

SEEKERS' lif.-.t^d'"'^tHo 

itiinioT t*"^ ^"'^ atrip 
'MPAC' Mine" on Sire in 
1986 and 1988, re- 
spectively. 
The group hails from Manchester, 
the same city that spawned the 
Smiths, the Buzzcocks, and Joy Divi- 
sion and its later incarnation. New 
Order. 

James bass player Jim Glennie at- 
(Continued on page 18) 



debuted on Hits of The U.K. Feb. 12 
at No. 12. It's now No. 10. 

Deep Forest is the work of two Eu- 
ropean composers, Michel Sanchez 
and Eric Mouquet, who combined a 
Central African pygmy lullaby with a 
dance beat to create "Sweet Lulla- 
by." Deep Forest also weaves music 
from the Solomon Islands, Bumndi, 
Tibesti, and Sahel into a bed of house 
grooves and ambient rhythms. 

Mouquet has composed and ar- 
ranged music for a number of French 
artists, including Herbert Leonard, 
I^tsy, and Jacky Quartz. Sanchez is a 
classically trained pianist and organ- 
ist who has worked as a session musi- 
cian. Currently, he is working on a 
jazz instrumental solo album. 

The project came about when San- 
chez, an avid student of ethnic music, 
decided to try to combine African 
voices in a modem pop context Mou- 
quet, in tum, gave the music its ambi- 
ent dance sound. 

The indigenous recordings used on 
the album were taken from a variety 
of archival sources. 

A percentage of the proceeds from 
Deep Forest is being donated to the 
Santa Monica, Calif -based Pygmy 
Fund, which aims to help the pyg- 
mies of Central Africa cope with their 
changing environment 

Mouquet says he's a bit surprised 
at the project's success. "When we 
began this project, it was not for com- 
mercial [success]," he says. "The idea 
was just to play the music we want 
and to preserve the emotion of the 
music. It was important for us to pre- 
serve the tribal voices and not let the 
music overpower it" 

Initially, "Deep Forest" was re- 
leased internationally by Columbia 
June 3, 1992. Epic picked it up and re- 
leased it in May 1993 in the U.S. be- 
fore handing the project over to its 
new imprint 550 Music, in August 

The success of "Deep Forest" is 
(Continued on page 9S) 
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Warner's Little Texas Takes Country To Pop Bonier 



m BY ERIC BOEHLERT 

NEW YORK— While the flow of 
high-profile country acts trying their 
luck at pop radio has thinned lately, 
Wamer Bros, newcomer Little Texas 
is quietly building the first major 
crossover success story of the young 
year. 

Thanks to the band's eyecatching 
videos, it's also securing an image 
with women as Nashville's dreamiest 
export 

The six-man band released its sec- 
ond album, "Big Time," last fall. The 
first single, the plaintive ballad 
"What Might Have Been," peaked at 
No. 2 on the Billboard Hot Country 
Singles & Tracks chart That was fol- 
lowed with the rowdy "God Blessed 
Texas," which hit No. 4 and packed 
country club dance floors nationwide. 

Thanks to big singles sales (168,000 
units to date, according to Sound- 



Scan), "God Blessed Texas" hit No. 
32 on the BUlboard Hot 100 Singles 
Sales chart. The song eventually 
made it to No. 1 on the Billboard Hot 
Country Recurrents chart in Janu- 
ary. "My Love," the band's current 
country single, is No. 25 on the coun- 
try chart this week. 

Last November, a radio promotion 
staffer brought "What Might Have 
Been" to the attention of Dino Bar- 
bis, VP of promotion for Warner 
Bros, in Los Angeles, who had been 
itching to try a country crossover. He 
decided the song, which boasts no 
steel guitar, was a straight pop re- 
cord. 

Since then, the song has climbed to 
No. 26 on the Top 40/ Adult Airplay 
chart in Billboard sister publication 
Top 40 Airplay Monitor and 24 on Bill- 
board's Hot Adult Contemporary 
chart. Warner Bros, is targeting 
mainstream top 40 stations for air- 



LITTLE TEXAS 

play and has submitted a black-and- 
white version of the "What Might 
Have Been" video to VH-1. 

"The record surprised me a bit I 
thought it would be a nice little cross- 
over record," says Greg Hewitt MD 
at AC KYKY St Louis. "But it's per- 



Glrl'* Night Out RCA Records executives honor Kapef Records/RCA group 
Blackgid at a party in the band's honor in New York. The band's debut album, 
"Blackgirl (Treat IJ Right)," is due out March 29 and features the single "Krazy." 
Shown, from left, are Kaper president Don Perry; band member Ram Copelarxl; 
RCA senior VP of marketing Randy Goodman; band member Nycolia "Tye-V" 
Turman; RCA president Joe Galante; RCA VP of field marketing David Fitch; 
bard member Rochelle Stuart; and RCA senior VP Butch Waugh. 



Virgin Rears Enigma's 
'Cross' To Global Acclaim 

and New Zealand follow in March 
and April, respectively. The interna- 
tional marketing of the album is be- 
ing co-ordinated by Virgin Schallplat- 
ten in Munich. 

"Enigma is a German signing and 
since the U.K. released later than we 
did, we set up the marketing plan," 
says product manager Anja Veng- 
haus. "Everybody put up exciting 
marketing campaigns, and some ter- 
ritories expect to ship platinum." Vir^ 
gin reports the album has already 
achieved gold status in half a dozen 
territories: Germany, with shipments 
of more than 250,000 units, Spain 
(50,000), Norway and Switzerland 
(25,000 each), Malaysia (15,000), and 
Taiwan (10,0(X)), and moves to No. 1 
in Denmark this week. "It really is 
everywhere," says Venghaus. "All 
kinds of people buy Enigma, baskal- 
ly." 

That sentiment is echoed by Mar- 
gie Cheske, director of artist develop- 
ment at Virgin in Los Angeles. 
"We're just thrilled, all of us. It's 
amazing the momentum this project 
has. Enigma is liked by everyone 
from kids buying Smashing Pump- 
kins to 70-year-old fathers buying 
The Three Tenors.' " 

Virgin will go for top 40 adds for 
the "Retum To Innocence" single on 
Feb. 21, but intematunal activity on 
the track has caused some radio 
frontnmners to add it as an import, 
notably KROQ Los Angeles, KDGE 
Dallas, and KR6E Houston, accord- 
ing to the record company. 

Airplay throughout Europe is 
strong on the single, which is No. 3 in 
Britain and vaults 13-3 on this week's 
Music & Media Eurochart Hot lOO. In 
addition, "Innocence" has European 
chart positions in Austria, Belgium, 
Finland, Ireland, and the Nether- 
lands, and has reached No. 1 on the 
airplay charts of leading Tokyo sta- 
tion J-Wave. 

The single will be in stores in the 
U.S. March 8, says Cheske. Cassette 
and CD-5 formats will be available, 
(Continued on page 18) 



LONDON — Virgin's sophomore re- 
lease by Enigma, the pop/ dance stu- 
dio creation of producer and writer 
Michael Cretu, is rapklly writing its 
own intematkinal sales mle book. 

Early reports indicate that the al- 
bum, "The Cross Of Changes," and 
its first single, "Return To Inno- 
cence," may be international phenom- 
ena (Billboard, Jan. 8). 

The album was released in the U.S. 
Feb. 8 with unit shipments of 500,000, 
and in the U.K. a day earlier, where 
75,000 tmits were shipped, according 
to Virgin. These are the latest 
achievements in a series of sales 
feats across the globe. 

"The Cross Of Changes" was re- 
leased Dec. 6 across Europe, vrith the 
exception of the U.K., with releases 
that month also in Latin America and 
Southeast Asia. The street date in 
Canada was Jan. 25, and Australia 



forming very well." 

At top 40 WKRQ Cincinnati, 
"What Might Have Been" has hit the 
top five and is being played more 
than 40 times a week. 

Adult-leaning top 40 KISN-FM Salt 
Lake City has had "notable flops with 
country crossovers in the past [Mary- 
Chapin Carpenter, Wynonna]," says 
MD Jim Morales. But "What Might 
Have Been" is top five among certain 
female demos. "Woman have fallen 
in love with it" he says. 

The song is also a hit with women 
on AC WALK Long Island, N.Y.'s 
"WALK Pillow Talk," the nighttime 
request show, says MD/host Charlie 
Lombardo. Like KISN and others 
pushing the Little Texas tale of lost 
love, WALK rarely goes out on a limb 
for unproven records. (The station 
adds just two or three songs a week.) 
"I listened to it for a while and even- 
(Continued on page 99) 
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GRAMMY NOMINATION 

Best Music Video - Long Form 

"A Celebration - A Musical Tribute To 

The Spirit Of The Disabled American Veteran" 

ACM NOMINATIONS 

Entertainer Of The Year 
Male Vocalist 

Song Of The Year "Can I Trust You With My Heart" 
SUPER BOWL 

Co-star of half-time show in the most watched 
television show of all time. 
Star of "Super Bowl Saturday Night" on TNT 
Host and Star of NFL's Pre-Game Tailgate Party 



"Take It Easy "...Travis Tritt's interpretation of this 
Eagles classic is on the triple platinum "Common Thread" 
album. His video for that song brought the Eagles back 
together for the first time in 13 years. 

Featured This Month In.. .TV Guide (5 pages!), 
USA Today and People and seen on David Letterman, 
Entertainment Tonight (twice), CNN and more. 




LJ J'J' J- J" J. 



LJ LJ J- J. ^ 



"Ten Feet Tall and Bulletproof" 

...the book.. .the album. ..the video.. .the tour 

Host of VH-l's weekly 
Country Countdown Show 

Duet with Patti LaBelle 

on the "Rhythm, Country & Blues" album 

Duet with David Lee Roth "Cheatin' Heart Cafe" 

Appearing with Woody Harrelson and Keifer 
Sutherland in Imagine Films' "The Cowboy Way" 
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Zomba Acquires Brentwood Group 

Secular Distribution Awaits Christian Indie 



I BY BOB DARDEN 



The Zomba Group of Companies, 
the London-based parent of Jive Rec- 
ords and other holdings, has pur- 
chased the Christian music-oriented 
Brentwood Music Group Inc. No sale 
price was announced. 

With reported revenues of more 
than $19 million in 1993, Brentwood 
was one of the last remaining con- 
temporary Christian labels without a 
secular d^tribution agreement 

Under the leadership of founder 
Jim Van Hook, the 14-year-old, con- 
cept-oriented religious label — based 
in the Nashville suburb of Brent- 
wood — has built an independent dis- 



tribution network of more than 5,000 
Christian bookstores and 3,000 gener- 
al accounts in more than 40 countries. 
Van Hook has entered a long-term 
agreement with Zomba to continue 
running the operation. 

By specializing and narrowcasting 
its product, Brentwood has been able 
to establish successful outlets in hos- 
pital gift shops, comer drug stores, 
and even some department stores 
and large retail outlets. 

The company, which Van Hook 
says he began in 1980 with a $^ in- 
vestment, now has more than 120 em- 
ployees in Nashville. 

Brentwood has seven "in-house" 
labels as well as a music publishing 



Uni Shuffles Staff In Overtiaul 
Of Audio Distribution Ann 



I BY J.R. REYNOLDS 



LOS ANGELES— In a move that 
adds 20 new field personnel and re- 
focuses the mission of others, Uni 
Distribution has restructured its 
audio distribution arm. The change 
goes into effect immediately. 

John Burns, president of Uni 
Distribution, says the move is de- 
signed to "respond to the changing 
landscape of retail and communi- 
cation technologies, and strength- 
en the sales and marketing posi- 
tion of Uni." 

Uni manufactures and distrib- 
utes recorded music in the U.S. 
and Canada for MCA, Geffen, 
DGC, GRP, and MCA-associated 
labels Uptown, Gasoline Alley, Si- 
las, Radioactive, Impact, Decca, 
Varese Sarabande, MCA/GRP, 
BBB, Margaritaville, and Savvy. 

Formerly composed of five re- 
gional branches, Uni has been re- 
structured into three regional 
sales and marketing divisions: 
Western, Central, and Eastern. 
Each division has a sales manager 



and a marketing manager who re- 
port to Burns. 

Bob Schnieders, senior VP of 
branch distribution for Uni, will 
oversee the three sales divisions, 
while Eddie Gilreath, senior VP of 
marketing for Uni, will oversee 
the three marketing divisions. 

Bums cites the continuing con- 
solidation of retail distribution and 
the growing importance of the in- 
dependent retailer as the motiva- 
tion for the restructuring. 

"Today, national and even inter- 
national headquarters of [retail 
and rack] corporations are located 
in small market areas, as opposed 
to big cities, and purchasing is 
done out of these markets," says 
Burns. "So we restructured our or- 
ganization to accommodate these 
accounts." 

The three sales managers of the 
new divisions are Denise Fanelli, 
Western division; Jim Weatherson, 
Central division; and Rich Gro- 
becker. Eastern division. Their 
marketing counterparts are Roger 
(Continued on yaoe Sj) 



division said to be the second largest 
in the print and choral music fields in 
the U.S. 

Zomba chairman/CEO Clive Cal- 
der says Brentwood is Zomba's first 
entry into the Christian music mar- 
ket, the culmination of a decision- 
making process that began more 
than a year and a half ago. (Last 
year, Zomba made its initial move 
into black gospel with the signings to 
its New York-based Jive Records la- 
bel of John P. Kee and Vanessa Bell 
Armstrong.) Calder says Zomba "re- 
jected the idea of a 'start-up' — which 
is how we usually go into new ar- 
eas — because we recognized quickly 
the necessity of having strong, expe- 
rienced management in a specialized 
area that was new to us," he says. 

Calder also was attracted by 
Brentwood's "weltestablished" prod- 
uct lines and catalog and the fact that 
the company "controls its own desti- 
ny in every respect other than manu- 
facturing." 

Brentwood will continue to handle 
its own warehousing and distribution 
(Continued on yaqe 18) 



Imago Signs On Spoken-Word Label 

P&D Deal For New Nu Yo Imprint 



NEW YORK— Imago Records 
has finalized a production and 
distribution deal with NuYo Re- 
cords, a new label specializing in 
spoken-word recordings. 

The New York-based label's 
principle owners are poets Bob 
Holman, director of the NuYori- 
can Poets Cafe, and Sekou Sun- 
diata, both of whom will handle 
A&R and production duties; Bill 
Adier, the veteran rap publicist 
and Jim Coffman, who has previ- 
ously held marketing positions at 
Island and EastWest will oversee 
artist development and market- 
ing, respectively. 

"The energy, talent, and intel- 
ligence coming out of today's 
spoken-word scene is as vital and 
obvious as anything I've ever 
seen in rock'n'roll," says Terry 
Ellis, founder and president of 
Imago. 

Holman says the opportunity 
to start the label "comes at a 
wonderful moment, with Ameri- 



ca thirsting for words with mean- 
ing." 

NuYo's first release will be 
"No More Mr. Nice Girl," by 
Maggie Estep, who is appearing 
on MTV's 20-date spoken word 
college tour, the network's first 
such undertaking. The album 
will go to retail April 26. Also in 
the planning stages are a docu- 
mentary recording of San Fran- 
cisco's National Poetry Slam, a 
rap-meets-poetry compilation, 
and a soundtrack of Sundiata's 
talking book concert, "Mystery 
Of Love," which will be produced 
at the American Music Theatre 
Festival in Philadelphia in May. 

Staffing will be limited to the 
label's four principles, with Ima- 
go providing support for each 
project. BMG will handle distri- 
bution. A portion of the profits 
from NuYo's releases will be go 
to the NuYorican Poets Cafe. 

LARRY FLICK 




Lea-ding Lady. Broadway and West End star Lea Salcnga is presented with a 
gold plaque comnDemorattng Phillipine sales of her self-titled International debut 
album on Atlantk: Records. Salonga was honored in a testimonial dfnr>er at tfie 
Champagne Room of the Manila Hotel in the Philippines. Shown, from left, are Ed 
Sazon. sales and marketing manager. Warner Music Phillipines; Elizabeth Racelis, 
international A&R manager, Warner Music Philippines: Ramon Jacinto, ctiairman, 
Quantum Music Corp.; Ma-an Hontiveros. managing director. Warner Music 
Ptiilippines: Salonga: Orly Hacad. president, Octo Arts International: and Violy 
Velasco, sales supervisor, Ivory Records. 



Warner, Capricorn 
Declare An End 
To Joint Venture 

■ BY CHRIS MORRIS 

LOS ANGELES— Warner Bros, and 
Capricom Records are ending the 
joint venture they began when the 
latter was revived by president Phil 
Walden in 1991, according to sources 
at both labels. 

The Wamer-Capricom split — effec- 
tive March 31 — marks the second 
conclusion of a Warner joint venture 
in recent weeks: On Feb. 1, the com- 
pany announced it was severing its 
ties with Prince's Paisley Park Rec- 
ords (BUlboard, Feb. 12). 

Sources indicate that Nashville- 
(Continued on page 108) 





EXECUTIVE TURNTABLE 









RECORD COMPANIES. Jean RiKgins is 

named senior VP of black music for 
Arista in New York. She was VP/GM 
of black music for Capitol. 

Greg Thompson is appointed se- 
nior VP of promotion for EastWest 
Records America in New York. He 
was VP of national promotion of the 
EMI Records Group. 

Jill Glass is promoted to VP of 
marketing at A&M Records in Los 
Angeles. She was executive director 
of marketing. 

David Gales is named VP of label 
operations at RCA Records Nash- 
ville. He was VP of strategic develop- 
ment at RCA in New York. 

Jozua Knol is appointed European 
director of sales and marketing for 
BMG Classics in Munich. He was 
managing director of Deutsche 
Schallplatten Berlin. 

Dr. Theodoor Lap is named direc- 
tor of international marketing for Tel- 
dec Classic International in Hamburg. 




RIGGirjS THOMPSON 

He was product and promotion man- 
ager of Warner Classes Netherlands. 

Perspective Records names Don 
Eason senior VP of urban promotion 
and marketing in Los Angeles, Shei- 
la Coates VP of artist and product 
development in Los Angeles, and 
Juanita Stephens VP of publicity in 
New York. They were, respectively, 
VP of urban promotion and market- 
ing at A&M, senior national director 
of marketing for MCA, and VP of 
artist development for Mercury. 

The EMI Records Group promotes 
Jayne Grodd to senior director of 



A&R administration and Sheira Ro- 
senberg to director of advertising 
and merchandising. They were, re- 
spectively, director of A&R adminis- 
tration, EMI Records, and manager 
of advertising/ merchandising, ERG. 

Priority Records in Los Angeles 
appoints Scott Baird national direc- 
tor of R&B promotion, Kelly Woo di- 
rector of mix-show promotion. Rod 
Edwards director of college promo- 
tion, Anne Marie Reggie director of 
pop promotion, and Shellie Fontana 
director of video promotion. They 
were, respectively, mid-Atlantic re- 



gional promotion manager for Priori- 
ty, rap music editor at the Gavin Re- 
port, associate editor of rap music 
charts at the Gavin Report, founder 
of her own independent marketing/ 
promotion company, and executive 
assistant to Priority's marketing VP. 

Mike Bernardo is promoted to se- 
nior director of R&B promotion for 
Mercury in New York. She was na- 
tional director of R&B singles sales. 

Michael Wljnen is named GM of 
Carrere Music in Paris, an affiliate of 
Warner Music International. He was 
director of international at WEA Mu- 



sic France. 



MACPHCRSON 



. Sony Music Distribution 
promotes Ron Piccolo to VP of field 
sales in Rcgo Park, N.Y., and Jim 
Hawn to VP of national accounts in 
Cleveland. They were, respectively, 
New York branch manager and mid- 
Central branch manager. 

PURUSHIN6. Kenny MacPherson is 

promoted to senior VP of creative 
servKes for Warner/ Chappell Music 
in New York. He was VP of creative 
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A #1 Album, "Rivpr of Dreams" 
A Hit Single, "The River of Dreams" 



Four 1994 Grammy Nominations 



Joining ASCAP 
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ProsDGutors Appeal 
Federal Ruing In 
nevived Isgro Case 

■ BY CHRIS MORRIS 

LOS ANGELES— U.S. prosecu- 
tors are appealing a federal 
judge's ruling regarding a key wit 
ness in their resuscitated case 
against former independent pro- 
motion power Joe Isgro, delaying a 
new court date until at least this 
fall. 

In an unrelated action, a Justice 
Department prosecutor says that 
senior counsel William Lynch, 
whose conduct at Isgro's first tri- 
al in 1990 was excoriated by the 
trial judge, has removed himself 
from the case. 

Last December, U.S. District 
Court Judge James M. Ideman 
ruled that Dennis Di Ricco — a cru- 
cial witness against Isgro and his 
codefendants, former Columbia 
promotion VP Ray Anderson and 
Isgro associate Jeffrey Monka — 
would not be allowed to testify at a 
new trial (Billboard, Jan. 8). Ideman 
also ruled that the government 
could call no new witnesses to plug 
holes left by Di Ricco's absence. 

Isgro and his codefendants are 
collectively charged with paying 
radio stations with cash and co- 
caine, filing false tax returns, ob- 
structing justice, money laundei^ 
ing, and racketeering activities, 
among other offenses. 

Evidence of wildly contradic- 
tory, and possibly perjured testi- 
mony by EH Ricco at his own mon- 
ey-laundering trial and before the 
Isgro grand jury led Ideman to 
dismiss the ^rst trial (BUlboard, 
Sept 15, 1990). 

Assistant U.S. Attorney Drew 
Pitt says the government will ap- 
peal Ideman's ruling in the 9th 
(Continued on page 108) 



Collision Course: New Label Promises Diversity 



I BY CRAIG ROSEN 



LOS ANGELES— Derek Shulman's 
Collision Arts imprint will bow April 
16 with "For Madmen Only," the de- 
but album from Houston-based hard 
rock act Atomx; Opera. TTiat release 
will kick open CoUkion Arts' release 
schedule, which promises to be di- 
verse, says label president Shulman. 

The New York-based imprint, a 
partnership between Giant Records 
and Warner Bros., was announced 
last year (Billboard, March 6, 1993). 

Also set to bow on Collision Arts is 
RPLA, a British act that Shulman de- 
scribes as a cross between T. Rex and 
the New York Dolls, with "glamour, 
sleaze, and lots of fun." 

The young company's most ambi- 
tious project is its chronicling of the 
recent 20th anniversary of CBGB's, 
the famed New York nightspot that 



served as a launching pad for such in- 
fuential acts as the Ramones, Televi- 
skin, Blondie, and Talking Heads. 

According to Shulman, Collision 
Arts has taped and filmed all of the 
recent anniversary showcases at the 
club, including seta by Helmet, An- 
thrax, the Lemonheads, Jesus Lizard, 
the Damned, X, the Cramps, David 
Byrne, and others. 

Shulman is co-producing a film doc- 
umentary on the club with Mark 
Ross, the son of the late Time Warner 
chairman Steve Ross, (collision Arts 
also is planning multiple releases of 
material culled from the anniversary 
concerts. 

The documentary and the first al- 
bum from the CBGB's shows should 
be released by summer. "There 
should be a boxed set, a vkleo, and 
another CD in the next year," Shul- 
man says. "We may have two or 




Arista Gains Fire And Fury. Arista Records executives announce a new 
agreement with producer Bobby Robinson, president of Bobby Robinson 
Productions, which includes rights to the entire Fire and Fury Records catalogs. 
The catalogs contain early '60s gospel, doo-wop, arxl R&B masters produced 
by Robinson, with artists including Elmore James, Lee Dorsey, Buster Brown, 
King Curtis, Lightnin' Hopkins, and Gladys Knight Shown, from left are Arista 
coordinator of special projects Suzanne Steers, Arista VP of tMjsiness ar>d legal 
affairs Phil Wild, Robinson, Arista VP of special projects Steve Bartels, and 
Arista attorney Page Kelley. 



Uffiitney Houston Basks In AMA Spotlight 



U BY DEBORAH RUSSELL 

LOS ANGELES— Whitney Houston 
basked in the spotlight Feb. 7 at the 
21st annual American Music Awards, 
as she collected eight trophies and 
bowed before multiple standing ova- 
tions at the Shrine Auditorium here. 

Houston won seven of the eight 
awards for which she was nominated, 
and took home the annual award of 
merit. Buoyed by the success of the 
multi-platinum soundtrack "The 
Bodyguard," Houston was named 
the favorite female artist in the soul/ 
R&B and pop/rock categories. She 
also was honored in the soul/R&B 
and pop/rock categories for favorite 
single, the soundtrack's No. 1 hit, "I 
Will Always Love You." In addition, 
the soundtrack picked up the favorite 
album award in three categories: 
soul/R&B, aduH contemporary, and 
pop/rock. Houston's only loss was to 
a surprised Kenny G, who took the 
favorite artist award in the adult con- 
temporary category. "Are you sure 
this is ri^t?" asked Houston's Aris- 



ta label mate. 

In fact. Arista artists dominated 
the winners' circle, netting 12 of the 
25 regular awards. Toni Braxton won 
the favorite new artist award in the 
soul/R&B and adult contemporary 
categories, while Alan Jackson 
picked up the favorite album award 
in the country category for his "A 
Lot About Ljvin' (And A Little 'Bout 
Love)" and favorite single for "Chat- 
tahoochee." 

Other multiple winners included 
rockers Aerosmith, newcomers Stone 
Temple Pilots, and rapper Dr. Dre. 
Each walked away with two awards. 

Aerosmith was named favorite art- 
ist in the heavy metal/hard rock cate- 
gory and favorite band, duo, or group 
in the pop/rock category. Stone Tem- 
ple Pilots received the awards for fa- 
vorite new artist in the heavy metal/ 
hard rock and pop/rock categories. 
Dr. Dre walked away with favorite 
new artist and favorite artist in the 
rap/hip-hop category. 

Eric Clapton, Luther Vandross, and 
Garti) Brooks were named favorite 



male artist in the pop/rock, soul/ 
R&B, and country categories, respec- 
tively. Reba McEiitire was named fa- 
vorite female artist in the country 
category. 

En Vogue won favorite band, duo, 
or group in the soul/R&B category, 
while Alabama won the same award 
in the country field. John Michael 
Montgomery picked up the trophy 
for favorite new country artist 

Rod Stewart received the honorary 
international artist sward. The honor, 
initiated last year, had been known as 
the Michael Jackson International 
Artist Award. The name of the award 
was changed this year. 

McEntire, Meat Loaf, and Will 
Smith hosted the awards ceremony, 
which clocked in at a little over three 
hours. The show was telecast on 
AB&TV. 

Houston's Feb. 7 triumphs put her 
in a tie with Kenny Rogers for the 
most AMA trophies; each has 19. Mi- 
chael Jackson, who wa^ nominated 
for two awards this year, has 18 
AMA vkstories to his credit 



three CDs from CBGB's, but we 
don't want it to come out all at once." 

(Collision Arts will continue to oper- 
ate with minimal stafling, with most 
of its personnel handling A&R du- 
ties, as Giant and Warner Bros, will 
shoulder the marketing and promo- 
tion duties. 

"We've got a good situation with 
Giant, Warner Bros., and Time 
Warner," Shulman says. "They're 
good people, that's why we're back 
doing this with Time Warner." 



Shulman was chairman of Atco Re- 
cords, but he stepped down from the 
posiiMn in June 1992. "It grew quick- 
er than I imagined it would," he says. 
"I started to feel myself getting 
away from what I loved, the music A 
couple of times I heard something I 
liked on the radio, and someone 
wouM tell me, That's our record.' I 
either didn't know or I forgot" 

Shulman says that with Collision 
Arts, he once again has "hands-on" 
involvement 



Composer, Musical Innovator 
Raymond Scott Dies At Age 85 



I BY PAUL VERNA 




NEW YORK— Composer, inventor, 
performer, and musical trailblazer 
Raymond Scott died Feb. 8 at age 85, 
leaving behmd an estimable legacy of 
recordings and rare instruments. 

Scott is best known for his eccen- 
tric late-'SOs jazz vignettes, which re- 
ceived massive exposure when 
Warner Bros, music director Carl 
Stalling used them throughout his 
scores for the studio's pioneering 
Bugs Bunny, Daffy Duck, Roadrun- 
ner, and Porky Pig cartoons. 

Ironically, these quirky sextet 
pieces — with such appropriately zany 
titles as "Dinner Music For A I^ck 
Of Hungry Canni- 
bals" and "Reck- 
less Night On 
Board An Ocean ^^^j^^ 
Liner" — were nev- 
er intended for 
use in the car- 
toons. However, 
they have become 
so closely linked scott 
with Warner Bros. 

animation that they are often classi- 
fied as "cartoon jazz." 

Scott was no less a pioneer in in- 
strument design than he was in the 
creation of music. He anticipated 
such technological advances as the 
synthesizer, sequencer, multitrack 
recorder, sampler, drum machine, 
and radio-station scanner with inven- 
tions that performed many of the 
same functions as those machines, 
only years earlier. 

Scott also was a prolific composer 
of music for films, commercials, and 
TV shows, and served as pianist for 
the CBS Radio Orchestra and for his 
own Quintette (actually a suc-member 
ensemble). He later led the house 
band on the popular "Your Hit ti- 
rade" radio show of the late '40s and 
'50s. 

Scott recently came to public atten- 
tkin when a t^m of fans and archi- 
vists, led by Raymond Scott Archives 
director Irwin Chusid, launched a 
project to restore his voluminous re- 
corded works, which have been 
stored under adverse conditions at 
the late artist's Van Nuys, Calif., es- 
tate (Billboard, Dec 18, 1993). 

Because Scott suffered a series of 
crippling strokes in his waning years, 
he was unable to care for these re- 
cordings, whk:h consisted chiefly of 
fragile and irreplaceable acetate 
discs. Furthermore, Scott's aversion 



to writing his music on paper height- 
ened the archival significance of 
these "recorded manuscripts." 

Under Chusid's supervision, the 
Scott collection will be transferred 
this spring to the Marr Archives at 
the University of Missouri, Kansas 
City, where it will be cleaned, 
sleeved, catalogued, and made avail- 
able to scholars and fans. Scott's wid- 
ow, Mitzi Scott, is cooperating closely 
with the project 

The scope and diversity of this res- 
toration committee reflects Scott's 
far-reaching influence on the intelli- 
gentsia of the music and film worlds. 
Among the names on the board are 
Devo co-founder Mark Mothers- 
baugh, veteran journalist Mr. Bonzai, 
noted producer Hal Willner, author/- 
jazz historian Will Friedwald, Mix 
magazine editor David M. Schwartz, 
Warner Bros, veteran Lee Hersch- 
berg, synth pioneer Robert Moog, 
David Harrington of the Kronos 
Quartet, Andy Partridge of XTC, 
avant-garde clarinetist Don Byron, 
film critic Leonard Maltin, WNYC 
personality David Garland, 
musician/entrepreneur Henry Rol- 
lins, and "Ren & Stimpy Show" cre- 
ative director Bob Camp, who uses 
Scott music frequently on the Nickel- 
odeon cartoon series. 

Scott was bom Harry Wamow in 
Brooklyn Sept 10, 1908, according to 
Chuski's liner notes for "The Music 
Of Raymond Scott Reckless Nights 
And Turkish Twilights," a 1992 Co- 
lumbia compilation of Scott music 

Harry's musical gifts were suffi- 
ciently apparent at a young age to 
convince his older brother, Mark 
Wamow, then conductor of the CBS 
Radio Orchestra, to pay Harry's tu- 
ition to the Institute Of Musical 
Art — now Juilliard — and buy him a 
Steinway. Upon graduation in 1931, 
Harry joined the CBS orchestra and 
changed his name to Raymond Scott 
to avert accusations of favoritism. 

Scott's oddball compositions re- 
ceived a lukewarm reception at CBS, 
prompting him to start his own per- 
forming unit, the misleadingly named 
"Raymond Scott Quintette." From 
1937-1939, the short-lived outfit re- 
corded the musK that, in 1943, would 
make its way onto the Warner Bros, 
cartoons. 

In the early '40s Scott moved on to 
a big-band format, and he later wrote 
prolifically for commercials, films, 
TV, and the stage, often using Doro- 
(Continued on page JOS) 
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No More Longing For New Raitt Set 

Capitol Builds On Star's Recent Success 



■ BY MELINDA NEWMAN 

NEW YORK— With the 1989 release 
of "Nick Of Time," Bonnie Raitt fired 
an audio shot heard around the baby- 
boomer world, and wound up not only 
netting a passel of Grammy Awards, 
but also selling 4 million units. Her 
1991 set "Luck Of The Draw" followed 
the same path, garnering three Gram- 
mys and, just last month, reaching the 
5 million sales mark. 

Now, with her new album. "Longing 
In Their Hearts," coming March 22. 
Ci4)itol Records is doing e\'er>'thing it 
can to turn a triple play. 

Or, as Capitol VP of A&R Tim De- 
vine says, "In the last several years, 
Bonnie has clearly become a household 
name. Now our goal is to get that name 
into even more households." 

Like the miyority of albums Raitt 
has recorded in her 20-pIus-year ca- 
reer, "Longing In Their Hearts" mines 
territory rife with love and life's myr- 
iad pratfalls and joys, all filtered 
through a knowing eye. Raitt's trench- 
ant vocals are accompanied by her sly 
guitar work. 

Since the beginning of her career, 




Raitt has sought out or written songs 
that resonated with truth and spoke for 
where she was in her life. "I believe e\'- 
ery lyric I sing, because I have to go 
out there and sing it every night. I 
think that's what 
makes people be 
able to respond to 
you over this year's 
model," she says. 
"You're singing 
about real stuff, so 
they'll follow you 
through until 
RAin you're 85 as long as 

you're singing 
about what it's like to be 85." 

Despite the fact that she had her 
pick of material for "Longing In Their 
Hearts," Raitt says finding quality 
songs was not an easy task. There's a 
lot of stuff that gets sent that's people 
imitating other stuff I've done — as if 
I'm too stupid to figure out there's sup- 
posed to be a slide guitar here, they put 
the slide guitar on the dano. And a lot 
of the words are just parodies and car- 
icatures of things that I've [alreadyl 
said, so it's disappointing in how much 
substandard material Ls out there with 



Warner Leads Morrissey 
Toward The Pop Spotlight 



■ BY DAVID SPRAGUE 

NEW YORK— He's never had a hit 
single in America, and his best-sell- 
ing album to date — 1992's "Your Ar- 
senal" — peaked at No. 21 on The 
Billboard 200. Still, with more than 
a dozen fanzines devoted exclusively 
to the minutiae of his career, and 
sold-out theaters greeting him in ev- 
ery major market, it's clear that few 




MORRISSEY 



artists engender the sort of adula- 
tion afforded Morrissey. 

The former Smiths leader, whose 
fifth solo album, "Vauxhall And I," 
will be released March 22 on Sire/ 
Reprise, recognizes the dichotomy 
between his career in Europe 
(where he regularly tops the pop 
charts) and the States, where his fol- 
lowing is fervent but of a moderate 
size. Still, the Mancunian bristles at 
being referred to as a "cult artist." 

"The term is not necessarily de- 
meaning, but at least dismissive," he 
says. "I'm not certain why I've never 
had a hit single in America, but I 
don't think about it all that much. I 
would rather be cut off at the knees 
than be perceived as selling myself. 

"I am not even vaguely interested 
in the idea of being a pop star or a 
rock star or wearing leather trou- 
sers and telling everyone that I am 
the most wonderful person on earth. 
I'd like to think that in some way, 
I'm helping move pop music away 
from those notions." 

(Coniinued on page 16} 
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a publishing name on it. That was a 
surprise to me." 

In the final mix, Raitt ended up with 
five self-penned originals, as well as 
covers of tunes by Richard Thompson, 
Paul Brady, and other writers. Among 
the most affecting of Raitt's tunes is 
"Circle Dance," which details the pain 
she felt as a child when her actor fa- 
ther, whom she recently inducted into 
the Theater Hall Of Fame, was gone 
for long periods of time. The song also 
details the patterns we take with us 
from our relationships with our par- 
ents to our partners. 

*To play that for my father was ver>' 
meaningfiil for both of us," Raitt says. 
"In fact, he wrote me a beautiful note 
about how proud he was that I could 
put such painful feelings into words 
(Continued on page 1 7) 




They've Got The Blues. House Of Blues partners Isaac Tigrett. left, and Dan 
Aykroyd (in his Elwood Blues character) join Dr. John, right, after his 
performance Jan. 29 at the opening night of the new House Of Blues club and 
eatery in New Orleans. The evening also featured a performance by New 
Orleans btues figure John Mooney & His Blueslana Band— with a guest 
appearance by local legend Marva Wright. Gapping the event was a late-night 
jam led by Paul Shaffer and featuring Delbert McClinton and Mavis and Pop 
Staples. (Photo: Melody MIneo) 



30 Years Of Magical Mystery 

Looking Back On Beatlemania's Origins 



T OU SAY HELLO: It was 30 years ago this month that 
the Beatles arrived on U.S. shores, and perhaps no 
other landing, other than Apollo's sojourn to the moon, 
has been as heralded in modem history. 

As a fairly recent addition to the States myself— to the 
entire planet, actually — in 1964, my firsthand memory of 
this historic event is non-existent. In fact, you have to 
zoom ahead to 1966 for my first cognitive Beatle mem- 
or>', which is that of my older sister .screaming at me be- 
cause, as a toddling nascent artist, I felt sure that the 
black and white Beatles sketches 
on the cover of 1966's "Revolver" 
would look much better once I took 
my crayons to them. 

All it took wa.^ Paul McCartney 
innocently placing his hand on my 
knee to make a point during an in- 
terview more than 25 years after 
the band's initial domestic assault, 
and my resulting quiver, to under- 
stand everything I ever needed to 
know about Beatlemania. 

When the Beatles pulled up to 
the Plaza Hotel Feb. 7. 1964. their first charting single, 
"I Want To Hold Your Hand," had just debuted on the 
pop charts two weeks earlier, and the LP "Meet The 
Beatles" had bowed on the album chart Feb. 1. 

Once the industr>' realized just how great the Beatles 
fervor was and how much money was to be made, the 
amount of material flooding the pipeline became volumi- 
nous. In 1964 alone, the Beatles had 11 albums debut on 
Billboard's charts. Some of them were makeshift proj- 
ects, such as "The Beatles Vs. The Four Seasons," which 
was actually a repackaging of the "Introducing The Bea- 
tles" and "Golden Hits Of The Four Seasons" LPs to- 
gether. (Can you imagine if a label tried that today: 
"PearlJam Vs. Nirmna^s Spaghetti Incident?"). 0\\\fir^ 
were narratives or interview discs. Regardle.ss, the rate 
at which they were gobbled up is astounding. The same 
year, the band registered 19 charting singles. Combined, 
the songs spent 22 weeks at No. 1. 

I question whether such an event as the Beatles walk- 
ing onto the tarmac from their Pan Am flight from Lon- 
don could captivate our senses so completely today. My 
sad conclusion is, surely not. 

Given the global village that we now inhabit, we would 
have seen so much of the Beatles \ia CNN and MTV that 
by the time they pulled up to the Plaza Hotel, we proba- 
bly would have just shrugged our shoulders and said, 
"Get out of the way — you're blocking traffic." 

Additionally, instead of treating the band's U.S. ar- 
rival as the news event, "Hard Copy," "Inside Edi- 




by Melinda Newman 



tion," and probably even "20/20** would be doing 
exposes on "forgotten Beatles" Stu Sutcliffe and Pete 
Best or asking the Beatles if they inhaled. Made-for- 
television movies would be planned on all four net- 
works within a month of their departure. ("See George 
Maharis and Peter Graves as you've never seen them 
before in 'Lennon And McCartney: The Minise- 
ries. ' 

Astonishingly, according to RIAA certifications, 
none of the Beatles* albums has reached that rarefied 
10 million-unit sales pinnacle al- 
ready surpassed by such artists 
as Def Leppard, Garth Brooks, 
Bruce Springsteen, and 
Fleetwood Mac. No offense to 
Whitney Houston, but I simply 
can*t come to grips with the fact 
that more homes in America have 
copies of "The Bodyguard" sound- 
track than "Sgt. Pepper's Lonely 
Hearts Club Band." There 
oughtta be a law . . . 



I HIS AND THAT: R.E.M. will be the first recipient 
of the "Patrick Lippert Award " at the Feb. 28 Rock 
The Vote benefit in New York. The award, named af- 
ter the organization's president, who died last year, 
honors the band for its work with Rock The Vote and 
for encouraging political activity among its fans. MTV 
will host the reception . . . The Genesis Awards, which 
recognize members of the artistic community for spot- 
Ughting animal issues, will present Paul McCartney 
with the "Doris Day Music Award*' at a March 12 
awards ceremony. McCartney earns the honor for his 
song "Looking For Changes," featured on "Off The 
Ground," which decries animal testing . . . Yes, in its 
current incarnation featuring Jon Anderson, Tony 
Kaye, Trevor Rabin, Chris Squire, and Alan White, 
will release a new album on Victory/PLG March 22 . . . 
Channel ThirteenAVNET has named Jac Venza to the 
new position of director of cultural and arts programs. 
He will continue to preside over the PBS series "Great 
Performances," as well as spearhead new shows on 
popular culture. 

On THE ROAD: Blind Melon goes back to school 
for a college tour starting Feb. 12 at Fordham Univer- 
sity in New York . . . US3 is cantalooping its way onto 
the road; it joins UB40 on a tour starting Feb. 14 in 
New York. Isn't there room for U2 somewhere on the 
bill? . . . Tool started its own headlining tour Feb. 2 in 
Fort Lauderdale, Fla. 
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Alison Moyet Getting Career Back In Gear With Columbia Set 



■ BY PAUL SEXTON 

LONDON— When Alison Moyet plays 
at an industry convention in San 
Francisco in mid-February, it will be 
only her second live performance in re- 
cent years. As the young veteran of 
several '80s hits — both with Yaz and as 
a soloist — prepares to launch her 
fourth solo album, "Essex," due March 
22 on Columbia Records, Moyet admits 
that her career has been in low gear for 
awhile. 

"I've always been a bit of a lazy 
cow," she says with typical frankness 
in her first interview in two years. "I 
won't go on tour for longer than two 
weeks. It doesn't bother me if I sell 



500,000 records or 5 million." 

The lead track from "Essex" is 
"Whispering Your Name," a Jules 
Shear song. A radio remix of the tune- 
goes to alternative radio March 8 and 
to top 40 in April. 

A melodramatic Europop version of 
the track, remixed by former Yaz col- 
league Vince Clarke (now with Era- 
sure) — which, as Moyet says, should sit 
well with her traditionally strong gay 
audience — will be serviced soon to UiC. 
clubs, with an eventual eye toward VS. 
release. 

"That remix might do really well," 
says Ryan Reynolds, rock buyer at 
Tower Records in Chicago. "Yaz still 
sell well here. She's always done pretty 



consistently, but never had any cross- 
over singles." Reynolds expects inter- 
est from the store's high gay clientele, 
which he puts at 20%-30% of business. 

Moyet, 32, has been recording for 12 
years. Now, however, with children 
ages 9 and 5, she blends her musical as- 
pirations with her home life. Ne\'erthe- 
less, hopes are high at Columbia that 
"Essex," named after her home coun- 
try* northeast of London, will help her 
regain the high ground she held in pop 
and modem rock circles in the "SOs. 

Columbia East Coast VP of market- 
ing Jay Krugman feels that the album 
will reach out to Moyet's longtime fans 
"through the college and alternative 
marketplace. We've been setting the 



At Long Last, Sinatra Is Multiplatinum 

Success Of ^Duets^ Highlights January RIAA Certs 



LOS ANGELES— For the first 
time in his 55-year career, Frank 
Sinatra has collected a multipla- 
tinum album, highlighting the Jan- 
uary certifications from the Record- 
ing Industry Assn. of America. 

Sinatra's Capitol album of all-star 
"Duets" was certified for sales of 2 
million. The album simultaneously 
became Sinatra's third platinum al- 
bum (succeeding "Strangers In The 
Night" in 1966 and "Greatest Hits!" 
in 1968) and his 21st gold album. 

Sinatra's gold-album tally ties 
him for fourth place with Bob Dylan 
and Kenny Rogers among male vo- 
calists; leaders in the category are 
Elvis Presley (44 albums), Elton 
John (29), and Neil Diamond (28). 

John's MCA album "Duets" be- 
came the singer's 15th platinum al~ 
bum; that total stands in third place 
among million-selling male artists, 
behind Presley (with 19) and Dia- 
mond (18). 

John overtook Diamond last 
month as a gold performer, as "Du- 
ets'* and "Decade: Greatest Hits 
1976-1986" became his 28th and 
29th discH certified for selling 
500,000 units. 

Pearl Jam's sophomore Epic al- 
bum, "Vs.," certified for sales of 5 
million, became the first album by a 
group to attain that level within 
three months of release. 

Like "Vs.," Rapper Snoop Doggy 
Dogg's Interscope debut "Doggy- 
Style" was simultaneously certified 
multiplatinum (for sales of three 
million), platinum, and gold. 

With its certification for 11 million 
sales, the RCA soundtrack album 
for "Dirty Dancing" moved into a tie 
with the "Saturday Night Fever" 
soundtrack as the biggest-selling 
movie set. Its sequel, "More Dirty 
Dancing," moved to the quadruple- 
platinum level. 

Whitney Houston, whose sound- 
track to "The Bodyguard" recently 
hit the 10 million mark, saw her self- 
titled 1985 Arista debut attain the 
same certification peak in January. 

The triple-platinum success of 
Meat Loafs "Bat Out Of Hell 11" 
continued to fire up sales for its 1977 
Epic predecessor, which topped 
aaJes of 9 million last month. 

First-time platinum album artists 
in January included Snoop Doggy 
Dogg, Arizona modern rockers the 



Gin Blossoms, New Orleans crooner 
Aaron Neville, Swedish popsters 
Ace Of Base, rock comic "Weird Al" 
Yankovic, and animated miscreants 
Beavis And Butt-head. 

Attaining gold album certifica- 
tions for the first time were dunker- 
turned-rapper Shaquille O'Neal, 
L.A. alternative rock unit Rage 
Against The Machine, whoomp!-ing 
rappers Tag Team, R&B group 
Duice, modern rockers the Breed- 
ers, and fast-moving album rock and 
modern rock faves Counting Crows. 

Among multiplatinum singles. 
Tag Team's "Whoomp (There It Is)" 
and Duice's "Dazzey Duks" were 
certified for sales of 3 million and 2 
million, respectively. 

Rapper Domino, dance act Cul- 
ture Beat, Seattle rock act Alice In 
Chains, and U.K. modern rock 
group the Cranberries all reaped 
their first gold singles. 

A complete list of January RIAA 
certifications follows: 

MULTIPUTINUM ALBUMS 

Soundtrack, "Dirty Duicing," RCA, 11 million. 
I^liitney Houtton, "Whitnej- Houston." Arista. 
10 million. 

Meat Loaf. "Bat Out Of H«I1." Epic, 9 million. 
Kenny G, "Breathlesa," AriHta. 6 million. 
Bonnie Railt, "Luck Of The Dnw," Capitol, 5 
million. 

Mariah Cany. "Music Box," Cohunbia, 5 mil- 
lion. 

Michael Bolton. "Soul Provider." Cohimbia, 5 
million. 

Anita Baker. "Rapture," Ekcktra, 5 million. 
PeaH Jam, '^'h.," Epic, 5 million. 
GarUi Brookx. "In Pieces," Liberty, 4 millioQ. 
Soundtrack. "More Dirty Dancing," RCA, 4 mil- 
lk>n. 

George Strait. "Pure Country." MCA, 3 million. 

Snoop Doggy Dogg. "DoggyStyte." Death Row/ 
Interscope, 3 million- 

Sade. "Love Deluxe." Epic. 3 million. 

Aeraomith. "Get A Grip," GeCTen. 3 million. 

.Soundtrack. "Phantom Of The Opera," Polydor. 
3 million. 

Frank Sinatra. "Duets." Capitol. Z million. 
Shai. "If I Ever Fall In Love." Gasoline Alley, 
2 million. 

Michael Bolton, "The One Thing," Columbia. 4 

million. 

Biyan Adama. "So Far So Good," A&M, 2 mil- 
lion. 

PLATMUM ALBUMS 

Frank Sinatra, "Duets." Capitol, his Uiird. 
Pearl Jam. "Vs.," Epic, ita sceond. 
Babyface, "For TTie Cool In You." Epic, his sec- 
ond. 

Harry Connick Jr., "When My He&rt Findi 
Christmas" C-tdumbia. his fourth. 

10.000 Maniacs. "MTV Unplugged." Etektra, 
their third. 

Snoop Doggy Dogg. "Doggj-style." Death Row/ 
Interscope, his first. 

Gin BloHSonu. "New Miserable E^xperience," 
A&M, their Tim. 



aim Black. "No Time To Kill." RCA Na»h\-ille. 
his fourth. 

Michael Bolton. "The One Thing." Columbia, 
his fifth. 

Brj'an Adanu, "So Far So Good," A&M. hin 
fifth. 

Aaron Neville. "The Grand Tour." A&M, hift 
first. 

Tom Petty & the Heartbreaken. "Greatest 
Hita." MCA. their sixth, 

Salt-N-Pepa. "^'ery Nece8i4af>-." Next PlaUsw. 
their third. 

Elton John, "Duets," MCA. his 15th. 

Beavia And Butt-head, The Beavie And Butt- 
head Experience." Geffen, their flrsL 

Guru N' Rones, ^e Spaghetti Incident?." Gef- 
fen. its third. 

Ace Of Base, *The Sign," Arista, its firet 

"Weird Al" Yankovic. "Even Worse," ScotU 
BroB.. his tvrst. 

R. Kdly. "12 Play." JK'e. hia second. 
GOLD ALBUMS 

Jimi Hendrix, "The Ultimate Experience," 
MCA. h(9 10th. 

Frank Sinatra, "Duels." Capitol hia 21sL 

Dolly Parton, Tammy Wynette & Loretta 
Lynn, "Honky Tonk Angels," Ckilumbia. 

Hanr Connick Jr., "When My Heart Finds 
Christmas." CoKunbia, his seventh, 

Taylor Dayne, "Soul Dancing." Arisu, her 
third. 

Pearl Jam. "Vs.," Epic, its second. 

Gloria Eslefan, "Christmas Through Your 
Eyes." Epic, her eighth. 

Celine Dion, "^e Cokiur Of My Love " Epic, 
her second. 

Too Short. "X^et In Where You Pit In." Jivev hiB 

fifth. 

Shaquille O'Nea]. "Shaq Di^l," Jive, his Rnt 

Snoop Doggy Dogg. "DoggyStyte," Death Row/ 
InteiscQpe, his first. 

Rage Against The Machine, "Rage Against 
The Machine," Epic Associated, its finst. 

Various artiit^ "Stone Free: A Tribute To Jimi 
Hendrix." Reprise. 

Tevin Canipbell. "I'm Ready." Qivest. his sec- 
ond. 

Oint Black. "No Time To Kill." RCA Nashville, 
his fourth. 

Elton John. "Dccack;: Greatest Hits 1976-1986." 
MCA. his 28th. 

Shenandoah. 'The Extra Mile," Columbia 
Nashville, its second. 

Michael Bolton. The One Thing," Cohunbia, 
his sixth. 

Varioas artists, "Bob D^'lan: ^lOth Anni^erwy 
Concert Celebration'' (boxed act), 0)himbia. 

A Tribe Called Quest, "Midnight Marauders." 
Jive, its secuHl. 

R. Kelly. "12 Play." Jive, hii second. 

Jazzy Jeff & Freah Prince. "Code Red." Jive, 
their f\fth. 

Alan Jackson. "Honky Tonk Christmas," 
Artiita, his fourth. 

Various artiste, "Christmas Album," Columbia. 

ITie Police, "Message In A Box" (boxed set), 
A&M. their seventh. 

Bryan Adama, "So Far So Good." A&M. his 
fiflh. 

Tom Petty & the Heartbreakers. "Greatest 
Hits." MCA. their 10th. 

Ace Of Base. "The Sign," Arista, it* nrat 

Diamond Rio. "Clone To The Edge," Ariirta, its 
fiecond, , 

Elton John. "Duet^." MCA. his 29th. 

Beavia And Bull-head. "The Beavis And BuU- 
bead Experience." Geffen. their first 

(Cont in ued on page 1 7) 



album up for some lime, using the 
strong base that Alison )yd^. She's a 
real artist with an immen.>;ply strong 
core audience." 
The U.S. trip, for a ix'iibmiance at 
the Gavin Seminar, 
also will include 
press and promo 
stops in New York 
and Los Angeles. 
Columbia will 
^ look to previous ra- 
dio supporters 
such as modem 
MOYET rock WBRU, Prov- 

idence, R.I., to get 
behind "Essex." "We pla>*ed a couple of 
songs from 'Hoodoo,' " recalls MD 
Frank Huang, "and she did a Christ- 
mas concert for us in 1991. She's one 
of the people that's been in the format 
for a long time, and I'm definitelj' look- 
ing forft'ard to hearing the new stuff." 

Moyet rose to prominence as the 
voice to Clarke's synths in Yaz (known 




in Britain as Yazoo). The pair had 18 
dizzying months of success in 1982-8S, 
including the U.K. No. 2 album "Up- 
stairs At Eric's" and the chartrtopping 
"You And Me Both." The duo also be- 
came U.S. dance doyennes via such 
club-friendly workouts as "Situatwn" 
and "Don't Go." 

She made her solo debut for CBS in 
1984 with the top 10 U.K. hit "Love 
Resurrection" and a No. 1 British al- 
bum, "Alf," which sold 3 million copies 
worldwide. Five further U.K. top 10 
singles and the No. 2 album "Raindanc- 
ing" followed in 1987, but Moyet found 
the going much tougher when she re- 
turned to recording in 1991. "Hoodoo" 
was in and out of the British chart 
within six weeks. That album "didnt 
happen, but that gave me more 
strength, and a great couple of years," 
says Moyet, "You don't have a hit, and 
your life's your own." 

SoundScan reports U.S. sales of 
(Continued on page 26) 
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Atlantic Brings Hie Cliariatans Up To Date 

Manchester Scene Vets Return With Third Album 



■ BY JON CUMMINGS 

NEW YORK— Remember the Man- 
chester scene? 

It's been four years since the music 
press boiled over with tales of mop- 
topped British teen-agers dancing 
their cares away at all-night raves, fu- 
eled by strobe lights, ecstasy, and the 
techno-pop of bands such as the Stone 
Roses, the Happy Mondays, Inspiral 
Carpets, and the Charlatans U.K. 

Some of the Manchester acts have 
made quick trips to the where-are- 
they-now files, but the Charlatans re- 
turn this spring with their third al- 
bum, "Up To Our Hips," due March 22 
from Be^ars Banquet/Atlantic, And 
Atlantic executive VP/GM Val Azzoli 
says the label is ready to bring the 
group into a new era. 

"We've got to establish this band all 
over again," Azzoli says. "Everybody 
knows they came out of Manchester, 
but they've survived that, and now 
they're making music that's even bet- 
ter than what they w^re doing then." 

The Charlatans — ^w^o have dropped 
the "U.K." appendage that had been 
used to set them apart from Dan 
Hicks' '6O5 outfit of the same name — 
were one of the most popular groups 
to emerge from the scene, scoring a 
No. 1 album in the U.K. with their 
1990 debut, "Some Friendly," and reg- 
istering one of the era's more hook- 



happy U.S. modern rock hits with 
'The Only One I Know." 

But Atlantic faces the challenge of 
reversing the sophomore slump suf- 
fered by the band's 1992 album "Be- 
tween 10th And llth," which spent 
only two weeks on The Billboard 200 
and has sold only 92,000 copies, ac- 
cording to SoundScan. 

To begin that process. Atlantic will 
ser\'ice a CD single of lead track 
"Can't Get Out Of Bed" to modern 
rock and college programmers Mon- 
day (14). and will take the song to al- 




THE CHARLATANS: Mark Collins and 
Tim Burgess. 



bum rock March 4. "We want to get it 
out there while [college] kids are still 
in school, and build it from there," 
Azzoli sa>'s. 

Charlatans vocalist Tim Burgess 
says that the classic pop urgency of 
"Can't Get Out Of Bed" is the result 
of a concerted effort to write "really 
strong songs." "The last album had 
more long, techno-y jams on it, but 
this one is a lot different," he adds. 
"We were trying to get the piano and 
organ to really work together. We got 
finished with 'Can't Cret Out Of Bed' 
and 'Easy Life,' and we thought, we 
haven't heard anything like this since 
[Bob Dylan's] 'Highway 61 Revisi- 
ted.' " 

Azzoli says Atlantic's plan to push 
"Can't Get Out Of Bed" at album rwk 
reflects the differences between the 
band's new music and the house/ 
techno direction of the its previous re- 
cordings. "They're much more mature 
now," he adds, "and this new music re- 
minds me of classic '60s stuff in a lot 
of ways — the Rolling Stones, the 
Faces." 

Whether or not album rock bites, 
modem rock programmers say they 
expect to welcome the Charlatans 
back with open arms. However, Rich- 
ard Sands, PD at KITS (Li\'e 105) San 
Francisco, tempers his enthusiasm 
with a skeptical note about the band's 
(Continued on next page) 




The chart-busting 
success of her debut 
single, "Wild One," 
made Faith Hill one of 
the top country music 
success stories of 1993. 

For her sophomore 
single, the effervescent 
vocalist takes on Janis 
JopUn 's 1967 classic, 
"Piece Of My Heart," 
written by Bert Bems 
and Jerry Ragavoy. If 
Hill's relaxed, upbeat 
version sounds a world 
away from Joplin 's 

throat-searing 
original, it may be 
because the up-and- 
coming country star 
had never heard the 
originaL 



USIC PUBLISHING 



PIECE OF MY HEART 
Published by Unichappell Music, 
IncTWeb IV Music, Inc. (BMI) 

"When that song was brought to me, 
it was a country version," Hill says. 
"When I was recording it, everybody 
was like, 'Oh God, that's Janis Joplin,' 
and I was thinking, 
'What's the big deal?' 
I knew who Janis Jo- 
plin was, but I didn't 
really know any of her 
stuff. When [HiU's la- 
bel] Warner Bros, 
found out that I had 
not heard the original, 
they said, 'Whatever 
you do, do not listen to her version un- 
til you have finished your record.' 
When we finished, and they played it 
for me, I listened to it twice through 
and thought, 'Dadgum, how in the 
world did I ever cover that song?' It's 
a little scary for me, because there are 
some avid Janis Joplin fans out there, 
a lot of them in radio, and I'm curious 
as to how they're going to take to it. 
But they've already been pulling it off 
the CD and playing it. I'm not crazy 
about doing covers unless I can really 
make it my own or hear it in my own 
way, and I think this one works." 





JUDGE US BY THE COMPANY WE KEEP 




Rar//o, television, graphic art production for the touring industry. 
- . Call 311-519-7844 for more information. 
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ATLANTIC BRINGS CHARLATANS UP TO DATE WARNER LEADS MORRISEY TOWARD SPOTLIGHT 

(Continued from preceding page) (Contmiied from page IS) 



TOO\&. "We play The Only One I Know' 
e\'ery two or three days, even now," he 
notes. "But modem rock has moved on 
since the days of the Manchester 
scene. Everybody's sound has to 
change and e\*olve, and it will be inter- 
esting to see how our listeners react to 
the Charlatans' new stuff." 

"Up To Our Hips" is the first re- 
lease under Atlantic's new distribution 
pact with Beggars Banquet, and that 
fact has only added to the major's ex- 
citement about the project. Azzoli 
says. "One of the m^jor reasons we did 
this deal in the first place ^^'as because 
of the Charlatans," he adds. "We 
watched them go to the altar a couple 



(Conlinued from page H) 

85,000 for "Hoodoo," which garnered 
Moyet a best female rock vocal 
Grammy nomination for the track "It 
Won't Be Long." "The American com- 
pany is far more prepared to take me 
at face value," she says. "They don't 
come to it with loads of luggage." 

Her bittersweet relationship with 
Sony in England now stretches back al- 
most 11 years, and the delayed release 
of "Essex" comes after some re-re- 
cording and after longtime writing 
partner Pete Glenister was replaced as 
producer by Ian Broudie of the Light- 
ning Seeds. Progress was impeded, 
says Moyet, by management changes 



of times, and we feel that, with the 
right approach, we can have a very 
successful band on our hands." 

The Beggars Banquet/Atlantic deal 
was fine with Burgess, who saj-s he's 
a big fan of Atlantic's '60s soul singers. 
"It feels really good so far," he adds. 
"We had the option of signing with an- 
other label for America, but we 
trusted that Beggars Banquet would 
do what was best for them and what 
was best for us. 

."We're happy with the way things 
turned out. I mean, Atlantic's got this 
amazing history, you know? Plus, I 
love their logo." 



at Columbia. "You're a week away firora 
delivering it, and the MD suddenly 
wants you to do a jazz cover. It was a 
bit of a dogfight," she says. She 
expresses greater optimism now that 
Kip Krones is installed as the label's 
U.K, MD. 

Describing her current sound as 
"more guitar-based," Moyet says, "I 
can't do that 'can't live without you' 
stuff an>'more . . . probably as a result 
of having a sex life. Some of the early 
songs I wrote. I hadn't even been out 
with boys. Fuck me, at 22, what do you 
know about anything?" 



The low-key manner in which 
Morrissey has been promoted over 
the course of his six-year solo career 
is changing slightly in hopes that 
more people may be exposed to his 
music, according to Steven Baker, 
Warner Bros. VP of product devel- 
opment. 

'"He has a very clear idea of how- 
he wants to be shown to the world, 
90 there are very clear parameters 
in how we 'market' him," says 
Baker. "But the main difference 
with this record lies in the fact that 
where Morrissey was once allowed 
to languish in the alternative niche, 
this record is being worked to CHR 
right off the bat." 

Baker, who credits Morrissey's 
new managers, Arnold Stiefel and 
Randy Phillips, with helping shift 
the focus to breaking him as a pop 
artist, says that reaching MTV 
(which has been cool to the photo- 
genic artist's previous videos) with 
the clips from "Vauxhall And I" will 
be a priority. 

Stiefel says all-new visuals will ac- 
company the artist. "He hasn't been 
packaged like this before, in terms 
of the cover art and the caliber of 
the photography," says Stiefel. "His 
past videos have looked like trave- 
logs — they've been boring — but the 
songs are great. We're pulling out 
all the stops" (Billboard. Oct. 30, 
1993). 

Stiefel says he'd like to see this 



record top U.S. sales of 2 million, 
with the aid of video and radio. Al- 
though some of the Smiths' U.S. ef- 
forts were certified gold, none of 
Morrissey's solo efforts has reached 
the 600,000 mark stateside. 

Baker adds that the label's re- 
gional marketing managers will be 
setting up retail planners with such 
major accounts as Blockbuster and 
Wherehouse. "We're looking for in- 
creased visibility upon release, and 
in the months after," says Baker. 

As demonstrated by the single, 
"The More You Ignore Me, The 
Closer I Get," which ships this week, 
"Vauxhall And I" strips away much 
of the guitar-rock raunch of the 
Mick Ronson-produced "Your Arse- 
nal" in favor of a lush pop sound that 
might surprise longtime devotees. 

"It's a function of time, more than 
anything," Morrissey says of the 
more mature feel of the Steve Lilly- 
white-produced set. "While I don't 
really like to use the words. I've mel- 
lowed and matured. I'm fast ap- 
proaching my 36th year, and there 
was a time when I thought that once 
I reached 30. I'd go off to an island 
somewhere and live out the rest of 
my years." 

More than a decade after the for- 
mation of the Smiths— a band that, 
despite its brief lifespan, ranks with 
the most influential of the post-punk 
era — Morrissey retains much of the 
overt confessionaUsm that launched 



a generation of mope-rockers. On 
"Vauxhall And I," songs such as "I 
Am Hated For Loving" and the de- 
ceptively jaunty "Why Don't You 
Find Out For Yourself showcase 
that stance, along with a healthy 
dose of ironic wit. 

"I'd like to dispel the notion that 
I'm this foppish folksinger who is 
constantly miserable and would like 
nothing more than the end of the 
planet. It's ridiculous, really," he 
says laughing. "People are still sur- 
prised by the fact that a pop artist 
can be influenced by both 'Jane 
Eyre' and the New York Dolls. 

"Honestly, I'm not motivated by 
anything other than a great love of pop 
music, of songs that one can hum, 
w4iich I'm a&aid are sorely lacking in 
pop and rock music today." 

Aficionados can test the hummability 
of Morrissey's latest offering on an 
American tour — with attendant in- 
store appearances, which Baker notes 
are a priority for the singer himself— 
that's tentatively set for this summer. 



Reach For The STARSI 
Moving? Relocating? 

ARE YOU INTERESTED IN RESIDENTIAL 
COMMERCIAL OR STUDIO PROPERTIES? 
BE SURE TO READ THE ADS IN THE REAL 
ESTATE TO THE STARS CLASSIFIED 
SECTION EVERY WEEK IN BILLBOARD 



ALISON MOYET GETS CAREER BACK IN GEAR 



Luxury. Sophistication. Style. 
Those from Hollywood should 
feel right at home. 

In Manhattan, the New York Renaissance Hotel is as West 
Coast as you'll get on the west side. Leave your cares on the 
doorstep, your luggage with the bellhop, and head for our 
restaurant overlooking the neon fireworks of Broadway. 
You'll be treated to one of the best views you've ever 
pretended to ignore, while enjoying some of the finest 
cuisine you've ever toyed with and not eaten. Upstairs, the 
accommodations are spacious and luxurious; the service, 
prompt; and the water, bottled, if you so desire. At the 
center of a universe like this, how could you be anything 
but a star? For reservations, call your travel agent or 
1-800-228-9898. Better yet, have someone else do it. 




NEW YORK 



Renaissance. 

^ HOTEL 



714 SEVENTH AVENUE AT 48TH STREET, NEW YORK, NY 10036. (212) 755-7676. FAX: (212) 765-1962. RENAISSANCE AND STOUFFER HOTELS • RESORTS. 90 LOCATIONS IN 27 COUNTRIES. 
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A&R Execs' Realization 
Leads To New Indie Firm 



Rh 



lEALIZATION OF Realization: 
Music publishing is a long way from 
the era when it basically contacted 
A&R people at labels in hopes of ob- 
taining a recording of a song. Seeking 
artLstfi who both write and perform 
their own material is an A&R func- 
tion that music publishers have inte- 
grated into tJieir owti setups. 

It's no surprise, then, that two vet- 
eran A&R label staflers have entered 
the music publishing fray with a new 
independent company. Realization 
Music Publishing. 

Because the 
company's co- 
founder and 
chief executive 
is Denny Cor- 
dell, Realiza- 
tion is calling 
Dublin its 
home — from 
1981-91. his 
"track rec- 
ord," if you will, was breeding and 
training thoroughbred race horses in 
Ireland. Co-founder Kate Hyman 
will operate the cwnpany's offices in 
New York when operations kick off 
March 1. A London office will open 
May 1. 

"The reality is that publishing and 
A&R now go hand in glove," says Cor- 
dell. "I suppose that the vast m^ority 
of m^or publishing houses are sort of 
money brokers. Once a writer is in- 
volved [in that situation], nothing 
much happens. We hope to change 
that." Cordell adds that the com- 
pany's writing staff is likely to engage 
in good old collaboratk>ns \^ith each 
other. "All writers go through barren 
patches or writer's block. Our writers 
will retain their independence, but 
Ihopefully] have a common mental 
outlook on working with each other." 

Cordell has had a 30-year career in 
A&R, having been associated with 
debut albums by such legendary acts 
as the Moody Blues, Procol Harum, 
the Move, and the first four albums 
by Joe Cocker. He also owTied and 
operated Shelter Records and SlQ'hill 
Music Publishing from 1969-79, 
where his A&R activities brought 
into the label's fold Marianne Faith- 
full, T. Rex, Johnny Nash, Leon 
Russell, JJ. Cale, Phoebe Snow, 
and Tom Petty. Some of Shelter's 
publishing interests will be inte- 
grated into Realization. As for the 
Shelter masters, many are now 
owned by Dunhill Records, while 
Tom Petty owns his and PolyGram 
owns J. J. Cale's. Cordell was A&R 
chief at Island Records before leav- 
ing on Jan. 31. 

Hyman started her career as a 
Shelter A&R staffer in the mkl-'TOs, 
moving to A&R slots at MCA, Chr>'s- 
alis, and, most recently. Imago Rec- 
ords as A&R chief. She has been 
associated with such acts as Suicide, 
Kid Creole & the Coconuta, Brenda 
K. Storr, Was Not Was, Aimee 
Mann, and Basehead, among others. 

The announcanent of Realization's 
initial roster of talent is due shortly. 
It is expected that CordeD and Hy- 



Words&Music 



by Irv Lichtman 



man's past roles in artist develop- 
ment will bring them into the stutUo 
for acts they are associated with. 

Two FOR THE MONEY: BMG 
Music has signed two m^jor acts: Ace 
Of Base (Arista), which currently 
has two top 20 singles off a m^or al- 
bum seller, "The Sign," and Wu- 
Tang Clan (Loud/RCA), the R&B/ 
rap act hitting The Billboard 200 with 
its disc, "Enter The Wu-Tang (36 
Chambers)." The rights to Scandina- 
via's Ace Of Base cover North and 
South Amer- 
ica and Japan, 
reports 
Danny Strick, 
senior VP. 

Though 

HE IS one of 
three pro- 
ducer/creators 
of the upcom- 
ing "Songmasters — Inside-Out" se- 
ries at New York's Oak Room of the 
Algonquin hotel, Mark Fried, BMI 
semor director of writer/publisher re- 
lations, Ls startled at the scope of the 
presentations, which begin Feb. 14 
and run Mondays until May 16. (Bill- 
board, Dec. 26, 1993). "The talent 
lineup," he tells Words & Music, "is a 
virtual who's who of the top writers of 
the pop era, from Brian Wilson to 
Fred Ebb and Leslie Bricusse — 
many of whom have never before 
stepped in front of a li\'e audience to 
offer intimate insight into secrets of 
their songcraft" Fried notes, too, that 
the vocalists cover a wide swath, 
ranging from Petula Clark to Karen 
Akers to Felix Cavaliere. With the 
help of American Express Platinum 
Card, CD 101.9 in New York, Ameri- 
can Airlines, and the Rhiga Royal Ho- 
tel, Fried expects several hundred 
thousand dollars will be generated for 
three charities: LifeBeat, Nordoff- 
Robbins, and Share Our Strength. 
The series' other producer/creators 
are Jennifer Cohen, VP at Warner 
Music International, and Camille 
Barbcme of B-3 Management 

Two FOR THE MONEY: They are 
twins, they are close to the aongwrit- 
ing community, they are lawyers — 
they are Jeffr^ Br^)ec, VP of busi- 
ness affairs at the Chrysalis Music 
Group, and Todd Brabec, ASCAP's 
director of membership. They have 
written "Music, Money. And Success: 
The Insider's Guide To The Music 
Industry" (Schirmer. New York, 
$30), which is due in March. It 
uncomplicates complicated matters 
so well that even professionals will 
benefit from its appearance! 

Print on print: The foUowing 
are the best-selling folios from CPP- 
Belwin: 

\. Melissa Etheridge, Yes I Am 

2. Garth Brooks, In Pieces 

3. Sleepless In Seattle, soundtrack 

4. Garth Brooks. Best Of 

5. The Doors, Guitar Anthology. 



NO MORE LONGING FOR NEW BONNIE RAIH SET 

(Continued fnxtn jxige IS) 



and turn it into a beautiful song." 

Like her two previous efforts, she 
produced the album with Don Was and 
engineer Ed Chemey. Special guests 
include Brady, Thompson, Levon 
Helm, Da\id Crosby, and Charlie Mus- 
seh*'hite. 

As Raitt was finishing the album, 
Capitol began devising a multiphase 
marketing plan that carries the record 
well past its first year of release, says 
Tom Corson, Capitol's VP of market- 
ing. 

The first segment kicked off in late 
January', when Capitol hosted a listen- 
ing parly in New York for press, retail, 
and radio. 

"We wanted to cover a long lead time 
with the press and begin to spread the 
music long before the sales solicitation 
period, as we're expecting retail to or- 
der a lot of this record," says De\Tne. 

Sources say Capitol plans an initial 
shipment of close to 1 million units. 

To further build excitement within 
the industry, Capitol has prepared an 
interacti\'e presentation detailing the 
role of each label department in push- 
ing the record; the presentation will 
circulate among the Cema branch of- 
fices this week. A quiz will be gi\*en fol- 
lowing the presentations, with local ra- 
dio and retailers in each area \'>ing to 
win a guitar autographed by Raitt 

The plan kicks into high gear with 
the release of the first single, the 
feisty, uptempo "Love Sneakin' Up On 
You," which goes to adult contempo- 
rar>', top 40, album rock, and album al- 
ternative Feb. 28. An accompanying 
video is being directed by Meiert Avis, 

Although album alternative radio 
has come into its own only since the re- 
lease of "Luck Of The Draw," Raitt al- 
ready Ls considered a core artist at the 
format, which features many of her 
songs in heavy recurrent rotation. 

"It's conceivable that some stations 
would play five or six cuts from the new 
album," says David Rahn, a principal 
with SBR Radio, a Colorado-based con- 
sulting company that works with 15 al- 
bum alternative stations. 'The new al- 
bum gives us a chance to hold her up 
as a halbnark tripIe-A artist" 

Capitol also hopes to make a big im- 
pact at album rock radio. "Female rep- 
resentation on AOR radio is sorely 
lacking," says Devine. "I think it cre- 
ates a demand for music of Bonnie's 



RIAA CERTIFICATIONS 

(Continued from ikikjc 14) 

GuiM N" Roses, The- Spaghetti Inddent?" Oef- 
fen. Hfi fifth. 
Alabama, "Cheap Seate," KCA Nashnlle, its 

16th. 

Tax Team, "Whoomp (There It b)," Life, its 
first. 

Duioe. Duicc." TMR Records, its firsL 

The Breeden. "Last Spbish," Elektra. Elektra, 

their finrt . 

.Michael Crawford. "A Touch Of Music In The 
Night," Atlantic, his i»cond. 

SDundU'ack, "Ma. Saigun," Geffen. 

Counliiii Cruwa. "AuKU»t & Everything Af- 
ter." Geffen, their first. 

MULTIPtATINUM SIHQlfS 

Duice, "Dazzey DukH,"TMK Kecorda,2million. 

Ta^ Team. "Whoomp (Then It la)," Life, 3 mil- 
lion. 

GOLD SMGLES 

Domino. "Ghetto Jam." OutburKt/Chwm^olum- 
bia, his first. 

Culture Beat. "Mr. Vain." 550 MusioTipic, it* 
firat. 

Alice In Chains, "Sap." Columbia, it^ first. 
The Craidterrics, "Linger." Island, their (Intl. 
Jod(«{, "Cry For You." Uptown/MCA. il« third. 

CHRIS MORRIS 



caliber." 

Also included in the first phase is a 
television teaser advertising campaign. 
There will also be an initial flurrj' of ap- 
pearances on '*Good Morning Amer- 
ica," "Entertainment Tonight," "The 
Late Show With Da\id Letterman," 
CNN, and other outlets. 

"Bonnie is an artist who's only had 
one or two [pop] hit singles," says Cor- 
son. "She's had enormous AC play, 
some decent AOR play, and a lot of it 
just comes down to word-of-mouth. 
That's why 1 think this initial shot of 
TV is so important" 

Althou^ Raitt doesn't start touring 
in North America until July — she'll 
spend the spring plajing in Europe — 
Capitol will begin promoting the tour 
much earlier \ia a contest in which the 
winner will attend a private dress re- 
hearsal prior to the kickoff of the do- 
mestic jaunt. Although details are still 
being fleshed out, Capitol hopes to co- 
ordinate the contest with radio, retail, 
and video. 

Corson says Capitol also is develop- 
ing a campaign via TicketMaster that 
may include a direct mailing to fans 
who have purchased tickets to Raitt's 
past shows via the ticketing agency. 

Following the 50-city tour, phase 
three of the marketing plan will kick in 
and carry through Christmas. Accord- 
ing to Corson, it will include more TV 
appearances, possibly Raitt's own tele- 
\Tsion special, or a high-profile role on 
someone else's. 

The fourth phase starts in early 
1995, and should Raitt once again be 



nominated for Grammy Awards, it 
would be focused on that event 

Commenting on Raitt's ability to 
continue to sell records and concert 
tickets long after the initial glow of an 
album's release has faded, Corson 
says, "You have an artist who's like an 
annuity. Her ability to deliver great 
music on album and on tour just contin- 
ues on and on." 

Throughout her career, and espe- 
cially since the success of "Nick Of 
Time." the politically acti\'e Raitt has 
been held up by the press as not only 
a standard bearer for the fortysometh- 
ing crowd, but as an inspiration for any 
femme guitar slinger. 

While Raitt doesn't claim to be the 
voice of a generation, she does hope she 
has made a small difference. "I don't 
look at myself as an object or a role 
model, but if more women become po- 
litically actK'e or feistier about their re- 
lationships and not taking stuff they 
shouldn't take — or if they're learning 
how to play lead instruments more, and 
taking chances — if 1 had any affect on 
that, I'd be really proud." 
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JAHES REAPS REWMDS OF 

(Contintted from page 8) 

tzibutes the band's success partly to 
Mercury's support "We dkti't have 
the opportunity to come over and 
play live so mudi with our last label," 
Bays Glennie. "And thafs what we're 
about We learned that patience is 
the main thing . . . musically, things 
just seem to have clicked on this 
one." 

Merciiry Records senior director of 
marketing Josh Zieman says the ini- 
tial plan was to focus its marketing 
efforts at mom-and-pop retail outlets 
in airplay markets (Billboard, Oct 30, 
1993). 

"As the album began to develop 
and we began to see commercial eU- 
temative monitored BDS play really 
develop in November and December, 
we put together a plan to focus on 
markets with play and created tools 
to impact SoundScan," says Zieman. 

Since MTV initially did not run the 
"Laid" clip. Mercury used it in a TV 
spot complete with an MTV-like 
chyron in the comer. The spot aired 
in November and December. At the 
same time, Mercury did a snipe post- 
er campaign in retail stores and on 
the streets with the image of the 
band and call letters of stations play- 
ing "Laid." 

In addition, Zieman says a video 
compilation featuring six clips culled 
from "Laid," "Seven," and "James," 
along with a profile of the band, was 
given away with the piuT:hase of the 
"Laid" CD at mom-and-pop stores 
and accounts with developing-artist 
programs. Approximately 500 videos 
were disseminated in 10 markets, in- 
cluding Washington, D.C., Seattle, 
Baltimore, Los Angeles, and New 
York, according to Zieman. 

Zieman says MTV added the clip for 
"lakl" in DMember. It's now in active 
rotation, and James taped a special 
edition of "120 Minutes" Jan. 16. 

Also in December, Tower Records 
stores featured "Laid" in their listen- 
ing booths and racked the videos in 
the stores. Sound Warehouse fea- 
tured the album in its listening 
booths in January. 

In November and December, the 
label saw sales increase by about 
40,000 units, according to Zieman, 
who bases the information on 
SoundScan data. "The combination of 
radio and TV advertising and the 
posters and video giveaways really 
did begin to spark awareness at 
stores," he says. 

According to SoundScan data, 
sales increased steadily in late 1993. 
In the week ending Nov. 14, 2,500 



MERCURY MARKETING PIAN 



units were sold. Tot the week ending 
Dec. 26, weekly sales were up to 
8,000 units; sales to date total 86,000 
units. 

-DEVBimiB Mcar 

Mercury will continue to work 
James into developing-artist pro- 
grams with MusKland and Camelot 
in February and March. 

North Canton, Ohio-based Camelot 
VP/purchasing Lew Garrett says 
"Laid" is "devetoping nicely." 



for the U.S. religious market Distri- 
bution for the secular market will be 
handled by BMG, which manufac- 
tures and distributes product for 
Jive. 

"Another attractive facet of the 
deal," says Calder, "is that Brent- 
wood's music publishing division has 
some pretty terrific copyrights. I've 
got people in our Los Angeles office 
who spend all day working in the 
film, televisran, and cable areas tiy- 



effort on those releases." 

The public broadcasters, at the 
very least would get essentially the 
same terms from Turner as they re- 
ceived before, sources report Turner 
reportedly will pay a 6.5% fee to PBS 
for the logo and 157^25% to stations 
supplying the programs. The level de- 
pends on the size and clout of the 
PBS outlets, which wiU be asking for 
advances against royalties. 

Outlays can be stiff, as mea- 
sured against sales volume that is 
closer to 10,000 units per title than 
100,000. Producer Ken Burns, 
whose "Civil War" series has been 
PBSIs only six-figure release, is 
said to be seeking a $5 million ad- 
vance for his multipart epic, 
"Baseball," which airs on PBS in 
September 1994. Last year. Bums 
told home video suppliers respond- 
ing to a solicitation letter that he 
wanted $8 million, one company 
tells Billboard. "We didn't take it 
any further than that," says an ex- 
ecutive. "Someone's going to go 
broke on this." 

Burns' search is indicative of 
one of the problems facing Turner. 



tlie title also is doing well at Where- 
house Entertainment based in Tor- 
rance, Calif. New release buyer Bob 
Bell says, "If s almost a cliche about 
taking the artist to that next level, but 
they actually seem to have done it this 
time." 

KROQ Los Angeles APD Gene 
Sandbloom says "Laid" is one of the 
slowest-buUding records of the year. 
"But it developed into a big hit for us. 
We're real happy with it We've been 
playing James for four or five years. 



ing to get our copyrights used I can't 
see any reason why those same peo- 
ple can't carry Brentwood's material 
in the same area." 

MCOMHOWK 

Van Hook says the acquisition will 
likely mean additional positions open- 
ing at Brentwood in the days ahead. 
He also says that the partnership 
with a mainstream company will not 
compromise Brentwood's basic reli- 



Unless the contract differs from 
the one with Pacific Arts, there is 
no guarantee Turner will get ev- 
ery title it wants. "We are free to 
choose any deal we can get," says 
WNET's Olken. Pacific Arts "has 
an opportunity to talk to us, and 
we would do what we could for 
them." 

But WNET has employed "any 
number of video distributors," he 
notes, including Time-Life Video 
and Shanachie Entertainment, 
which released its "The Nature Of 
Sex" series. Pacific Arts has one 
WNET show, "Nature." The sU- 
tion got an advance but has not 
seen further revenues from that 
release, Olken notes. "It's niche 
business. Video returns a small 
part of our investment." 

Olken doubts an output deal like 
the one being negotiated with 
Turner "is the way to go. We try to 
find a distributor who understands 
the product." Turner may be seek- 
ing what Olken calls "contractual 
mandating," but he doesn't think 
the concept would survive station 
scrutiny. seth Goldstein 



and they've had pretty good luck with 
a few singles. We knew this song vras 
very cool and they were a highlight on 
the WOMAD tour, so we stuck with 
it" 

In addition to playing last summer's 
WOMAD tour, James did a theater 
tour with Duran Duran in January 
and began a headlining tour of large 
clubs and small theaters Feb. 4. That 
trek will include a March 19 stop at the 
National Assn. of Recording Merchan- 
disers convention in San Francisco. 



gious orientation. 

"We'd entertained several earlier 
offers, but I liked the fact [that] Zom- 
ba is privately owned. That enables 
Clive Calder to look and think long- 
term, rather than get caught up in 
what sometimes happens at publicly 
owned corporations where they get 
caught up in a quarterly outlook." 

Brentwood is known for its concept 
albums, including the platinum 
"Smokey Mountain Hymns" and the 
"Kids Sing Praise" collection, which 
the label claims has sold 500,000 



with the latter featuring the first al- 
bum's smash hit "Sadeness" as a bo- 
nus track. Anticipation for the new 
album also has boosted sales of the 
band's 1992 album, "MCMXC A.D.," 
which has returned to the top half of 
The Billboard 200 and this week logs 
its 156th week on the survey. That al- 
bum has sold 2 million units in the 
U.S., according to SoundScan data; 
the record company says it has sold 7 
million units worldwide. "We could 
theoretically have two albums in the 
top 100 soon," says Cheske. 

The striking video for "Return To 
Innocence," directed by Julien Tem- 
ple, is in heavy rotation at MTV Eu- 
rope, although the station's Ameri- 
can counterparts have yet to add it 
The clip recently was added at the 
Box. Venghaus reports that the 
promo is receiving "great support" 
from the new German music TV sta- 
tion VIVA, with a place on the A rota- 
tion list, guaranteeing at least 30 
plays a week. 

Virgin U.K. head of press Jeremy 
Silver says British press coverage 



Zieman also credits touring and a 
Jan. 13 stop at "Late Night With Co- 
nan O'Brien" for contributing to the 
success of "laid." 

With MTV play and continuing 
support from modem rock radio, Zie- 
man says the label is in the imdst of 
launchhig "Laid" on top 40. Mean- 
while, Mercury is working to keep its 
base at modem rock radio; the label 
issued the follow-up track "Some- 
times" Feb. 7. CARRIE BORZILLO 



units. Its only artist-oriented label is 
the Essential Record Group, estab- 
lished in August 1992. Essential's 
roster includes Bill Medley (formerly 
of the Righteous Brothers), Lanny 
&>rdola, Magdalen, Chuckle Perez, 
Imagine This, Uthanda, Syco, Brian 
Goodell, and Dream Of Eden. 

Brentwood is the fourth large 
Christian label to be purchased in the 
past year. The Sparrow Corp., Word 
Inc., and the Benson Music Group 
were sold to EMI, Thomas Nelson 
Publishers, and M.E.G., respectively. 



thus far has been limited to a handful 
of phone interviews with Cretu. How- 
ever, the artist has had a higher inter- 
view profile in other territories, ac- 
cording to Venghaus. "We did an 
[electronic press kit] with Michael 
which was featured on MTV . . . Be- 
fore the album came out he played 
host to some journalists in Ibiza in 
November, then he went to Australia 
on holiday and stopped off to do a 
press conference in Singapore, and 
he did a series of phoners last week." 

Other Enigma marketing activity 
has included a poster campaign in 
Germany in late December and early 
January and, in New Zealand, a pro- 
motion in which winners could win 
lingerie sets. 

In the U.S., Virgin took full-page 
advertisements in major Sunday 
newspapers Feb. 6, and will follow 
with TV advertising, posters, and 
counter stands. 

"A lot of people say they like this 
record more than the last one," says 
Cheske. "The reaction is just amaz- 
ing." 



ZOMBA ACQUIRES RRENTWOOD LABELS 

(Continued fivm page 10) 



TURNER, PBS NEGOTIATING DISTRIBUTION DEAL 

(Continued from page 6) 



GLOBAL ACCLAIM FOR ENIGMA'S 'CROSS' 

(Continued from page 8) 
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1 


* * * No. 1 ★ * ★ 

GREEN DAY reprise 45S?<3*MARNEB BROS <99*15 981 DOOKIE 


2 


1 


II 


HADDAWAY MisiAie;3tii<i9a.i5M) HADDAWAY 


3 


3 


50 


BIG HEAD TODD l THE MONSTERS GiANT,HEPRisEZ44SE.WBi9,9a/i5.9si SISTER SWEETLY 


4 


4 


19 


JOSHUA KADISON s». HO'IJOIW no 9»15 981 PAINTED DESERT SERENADE 


5 


6 


16 


ADAM SANDLER warner btos, 45393 19 98(15.981 THEY'RE ALL GONNA LAUGH AT YOU 


6 


7 


13 


K7 TOMMY Ki» 1071 (10 9&15 98I SWING BATTA SWING 


7 


8 


13 


FAITH HILL warmer B«os 45389l99a'l5.98i TAKE ME AS 1 AM 


QD 


10 


6 


DIG RADIOACTIVE 1091&VCA (9 9&l3.9a) DIG 


9 


2 


2 


PRONG EPiC530l9(9.98Ea'l598> CLEANSING 


cm 


_ 


1 


KRISTIN HERSH SIRE;1iEPI)ISE4M13WAntlCRBIIOS (7 98,11 981 HIPS & MAKERS 


OD 


17 


4 


CONSCIOUS DAUGHTERS scarface 53877(i>i)loiiiTv I99&I3 981 EAR TO THE STREET 


12 


9 


37 


D0U6 SUPERNAW mn*l33- (99e»3 981 RED AND RIO GRANDE 




_ 


1 


THE MAVERICKS mca I09ei (9 98(15 931 WHAT A CRYING SHAME 


14 


12 


9 


LIZ PHAIR MATADOR 51- (8 9*1! 981 EXILE IN GUYVILLE 


19 


15 


21 


DEAD CAN DANCE <ao <5384/WAiiiiE>i BROS. (9.9IL15 9ei INTO THE LABYRINTH 


1« 


13 


25 


CRY Of LOVE COLUMBIA 53404 r9 9B E(i'l5 9B> BROTHER 


OD 


25 


3 


SHERYL CROW aim sue (9 9815 98) TUESDAY NIGHT MUSIC CLUB 


18 


14 


12 


CULTURE BEAT 550 music 5759!.tpic 19 98 euts 98! SERENITY 


19 


20 


17 


BLACK MOON wreck soo?*'srRvous 19 9815 981 ENTA DA STAGE 


10 


19 


21 


MARTINA MCBRIOE flcAf*!ii8i5 9B.;i58i THE WAY THAT 1 AM 
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21 


24 


9 


TOTAL DEVASTATION pga ib734(Abista 19 9»15 9ei TOTAL DEVASTATION 


22 


18 


17 


MARY-KATE & ASHLEY OLSEN !00u express JKxnim mt ra.9er13.9e1 1 AM THE CUTE ONE 




35 


3 


ME'SHELL NDEGEOCELLO MAvERicKsiRE45333WB(99e,'i5.98l PLANTATION LULLABIES 


24 


21 


2 


MEAT PUPPETS lomcom 8;84B4,'plg 19 9s 13 981 TOO HIGH TO DIE 


25 


16 


29 


URGE OVERKILL gefeli 245!9- 19 9S 13 9si SATURATION 


26 


11 


2 


ENTOMBED earache 57593.«>iumbia 19.98 tais 981 WOLVERINE BLUES 


27 


23 


10 


GABRIELLE gc'Disc&lonoon 26*ii,PiG (9 98/13 981 GABRIELLE 


28 


31 


3 


LISETTE MELENDEZ RALCHAOS 53453-.TXLUMBiA 19.98 EQ-IS 98) TRUE TO LIFE 


29 


27 


11 


DEL THE FUNKYHOMOSAPIEN eLEKiRA6i5;9' (10 98(15 981 NO NEED FOR ALARM 


30 


32 


2; 


JULIANA HATFIELD THREE MAMMorivAtLANTic 9227a(AG 19 98(15 981 BECOME WHAT YOU ARE 


(3D 


— 


1 


RAAB RIP IT 1002 19 98/15,981 YOU'RE THE ONE 


(323 


— 


1 


PATRA EPic 53763 (9 9815.981 QUEEN OF THE PACK 


33 


34 


16 


EIGHTBALL 8i MJG suave oool (9 98,15 98i COMIN' OUT HARD 


34 


26 


12 


THE AFGHAN WHIGS elektkagisoi (I09b>15 98i GENTLEMEN 


(35) 
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BASS BOY NEWTOWN 2212 19 98(14 981 KING OF QUAD 


38 


30 


2; 


BROTHER CANE virgin 87797 (9 98/13 981 BROTHER CANE 


37 


22 


2 


UMC'S WILD PITCH 27340VERG (9 9fV15 981 UNLEASHED 


38 


3; 


9 


MAZZY STAR capiiol 98213 (5 98 10 981 SO TONIGHT THAT 1 MIGHT SEE 


39 


29 


31 


ROBIN S. BIGBEAT,ATLANriCB2509'AG(9 9S'15 9B) SHOW ME LOVE 


GiO 
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THE OTHER TWO Qwest 4s:4awABNEB BROS (9 9*15 9S! THE OTHER TWO & YOU 



POPULAR^UPRISINGS 

BILLBOARD S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART . BY CARRIE BORZILLO 



I OP DOGS: Seems as though 
Flint Mich.. Is selling as much 
raj) as cars these (ia>'s, as Top 
Authority's "Somethin' To 
Blaze To," on Trak Records, 
moves ()I-57 on Top K&B Al- 
bums this week and is the 
fourth-best-seliing Heatseekers 
album in the East North Cen- 
tral region. Assault Records will 
release "Things In Tha Hood," 
from fellow Flint rappers DFC. 
March 22 {Billboard, Feb. 5). 



New Jazz. With a mix of 
jazz, soul, and hip-hop. 
the Solsonics hit the 
Gavin Seminar Feb. 19 in 
support of their Chrysalis/ 
ERG debut. "Jazz In The 
Present Tense." The act 
tours England Feb. 24-28. 
A 12-inch version of the 
title track was given to 
fans and clubs Nov. 23. 
The album was released 
Jan. 25. 



Before Columbus. Ohio- 
based Trak Records released 
the gangsta rap album Dec. 10, 
it sent eight staffers to Atlanta 
for the Jack The Rapper confer- 
ence Aug. 12-15, and blanketed 
the confab with promotional 
items. 

"Between T-shirts, towels, 
pens, water bottles, stickers, 
and chewing gum. we had three? 



boxes of giveaway items to get 
people aware of the Top Au- 
thority name." sa>'s Trak presi- 
dent Brian Brooks. 

The label followed up with an 
Oct*)lK'r mailing of promotional 
items to key independent re- 
tailers. 

Atlanta-based Bernard's Rec- 
ords & Video, a seven-store 
chain, reports impressive sales. 
Manager Leonette Hall says. 
"We can't keep it in stock. We 
go through 500 units a week. 
It's a seller." 




Agonizing Story. Roadrunner is asking fans of Life Of Agony 
to send in their most agonizing story to win items of the hard 
rock band s merchandise. The contest is being advertised in 
various trade publications. "River Runs Red" is heating up in 
the Middle Atlantic region, where it is No. 17. 



REGIONAL HEATSEEKERS #1'S 



MKT OF Booming: 
Here's a strange sit- 
uation. Without hav- 
ing an album out in 
the U.S., the Boom- 
ers are getting air- 
play on several al- 
bum alternative 
stations nationwide. 
In fact, the act is 
garnering No. 1 
phones at at least 
five stations, includ- 
ing KQPT Sac- 
ramento. Calif. 

In June, WEA 
Canada released the 
band's sophomore 
effort, "Art Of Liv- 
ing," in Canada and 
Germany. However. U,S. labels, 
including the WKA labels, have 
passed on signing the group to 
a U.S. deal, according to gnmp 
manager Charly PrevoBt. 

KgPT .MD David Anderson 
is even pitching the album to la- 
bels. "I've never seen this hap- 
pen. People are calling up, ask- 
ing where to get it" 

The buzz began last August 
at an adult album alternative 
convention, where cuts from the 
album were played to a panel of 
programmers. 

Prcvost cut a deal with Cai^o 



NORTHEAST 
Mcmiini»m,lhaf-nAMGohgToUxjghdYou 




THE REGIONAL ROUNDUP 



Rotating top-10 lists of best-selling titles by new & deveJoping artists. 


MOUNTAIN 
|. Bl| H«id Todl'M«ntt«(t, biMn Sw^rlly 
2- Gie«n D«y. pDokiv 

3. F«»h Hill. Tdke Me As I Am 

4. Jeiiiu« KadtMfi. Pa>nlM Oessrt Se'enMe 

5. 0«ui Sup*rn«w, Red Ana ftio Gfandii 

6. Hiddawiy, Hjddaway 

7. Mm) Pu|>petv Joa Hign la Die 

8. Pronf, CleiinMi^g 

9. TeUI DevMlJlbn, Total Devasiatton 
10. Culturt B«ai. Sereniiy 


NORTHEAST 

1. M»tn S*ndl*t. lney <e All Ganna Liugh. 

2. Kristin Herih, Hum & MM'S 

3. Big Htid T«d«M«nstm. Sisic SwMPy 

4. Oil. Oig 

5. K7. <;«irre Ba\:A Swing 

6. Jnliui Kidlion. Pointed [>eMrt Serenade 

7. Haddjway, HadSaiiaf 

8. Prooj. Cleiriiirt 

9. Juliana Hattlt<d TIwm, B^Ofrt WtiM 
10. 0«*d Can Danca. into Tne Laybnnth 



Distributors in ('hicago to dis- 
tribute 600 copies of the album 
nationwide. Some of the radio 
stations airing the Btjomers are 
giWng listeners the phone num- 



ber of Prevoat or Cargo so they 
can buy the album. 

KZON Phoenix PD Jim 
Trapp says the Boomers are the 
bigge.sl adult alternativp suc- 



cess stor>' of 1994 so far. 

Naked exposure: Clever 
product placement and hi-tech 
tinkering are two key elements 
in A&M's campaign for the new 
Therapy? release, "Trouble- 
gum," which bowed Feb. 8. 

Posters for the alternative/ 
hard rock act feature promi- 
nently in key mood-setting 
scenes of the F'ine Line Fea- 
tures art-house film "Naked." 
"The band has a certain iden- 
tity — a striking aesthetic — that 
translates well to 
rdm," says A&M 
director of prod- 
uct development 
Brad Pollak. 
"Our strategy is 
to develop Ther- 
apy? beyond ra- 
dio, using film 
and new media." 

One new route 
for exposure is 
the emerging 
world (if interac- 
tive games. The 
act has two songs 
in the Electronic 
Arts race game 
"Road Rash," due 
on the 3D0 for- 
mat in April (Bill- 
board. Jan. 22). 

"Kalifornia" and "Judgment 
Night" also feature songs by 
Therapy?, while MTV aired the 
"Nowhere" clip on "120 Min- 
utes" Feb. 6. 

Obsession: Fans of under- 
grtjund metal mavens the Ob- 
sessed no longer will have to 
painstakingly search mom-and- 
pop stores for import EPs or 
trade bootlegged tapes to get 
their dose of the band. On 
March 1. C/olumbia will release 
"The Church Within." the 



band's major-label debut and 
first full-length album. (The Ob- 
stw.Hed hiul two imijorts on Ger- 
man indie Hellhound in 1!HH) 
and 1992, respectively.) 

To spr-ead the word, Colum- 
bia plans to mail a promotional 
video documentar>' directly to 
fana. The video chronicles the 
band's 11-year historj' and fea- 
tures testimonials from fans 
White Zombie. Fugazi. Pan- 
tera. Henry Rollins, and L7. 




Possum Watching. 

Interscope act Possum 
Dixon has been climbing 
Modern Rock Tracks 
steadily. "Watch The Girl 
Destroy Me." from its self- 
titled debut, moves to No. 
13 with a bullet. The band, 
named after an 
"America's Most Wanted" 
fugitive, appears Friday 
(18) on "Late Night With 
Conan O'Brien." 



The Obsessed also landed the 
opening slot on the White Zom- 
bie tour, which kicked off Jan. 
Zi and wraps up March 9. The 
single "Streetside" and album 
track "Blind Lightening" go to 
metal and college radio Feb. 15. 

Aiiditiottal refwrting mat prt)- 
vided by Brett AUvood, assisted 
by Sihw Pietrohiuiigo. 
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Hammer Pursues Street Credibility On Giant Set 



■ BY CRAIG ROSEN 

LOS ANGELES— When Hammer's 
'Too Legit To Quit" stalled at No. 2 in 
November 1991, with the biggest mar- 
keting plan in Capitol Records history 
behind it, many perceived it as a flop 
and said the rapper was yesterday's 
news— even though the album went on 
to sell more than 3.4 million copies, ac- 
cording to SoundScan data. 

With "The Funky Headhunter." 
which drops March 1. Giant Records 
and Hammer will attempt to prove that 
the artist is still a force to be reckoned 
with. The album marks the rapper's 
debut for the label and his first release 
in more than two years. 

Hammer's label affiliation iiin't the 
only thing that has changed; the rapper 
also has altered his sound. The album 
includes track-s co-produced by several 
notables, including Teddy Riley, G 



Bomb of Grand Jury Record.s, Daz and 
Kurupt from Snoop Doggy Dogg's 
Doggpound, and the Whole 9, which 
produced D.R.S.' "Gangsta Lean." 

Says Hammer, "It's a more aggres- 
sive Hammer. The music is much funk- 
ier, and that was the intent" 

"The Funky Headhunter" was re- 
corded between March and November 
1993, during Capitol's executive 
changes, including the departure of 
preskientCEO Hale Milgrim and VP/ 
GM of black mu.sic .Jean Riggins. 

Although Hammer technically was 
still signed to the label during much of 
the recording process, he says no one 
at Capitol heard any of the track-s. 

Says Hammer, "We kind of outgrew 
each other. We agreed it was time to 
disagree, and we both felt it was time 
to go our separate ways." 

After parting ways with Capitol, 
Hammer hooked up with Giant (Bill- 



EastWest Loolcs For FI\Aob's Blend 
Of Hip-Hop/Jazz To Produce Success 



I BY DJ MARIUS 



OAKLAND— Denzil Foster and Tho- 
mas McEfroy, under the new moniker 
FMob, have created "Once In A Blue 
Moon," a new album on EastWest that 
could signal a more prominent role for 
producers in the swelling hip-hop/jazz 
genre. 

As the creative nucleus behind 2- 
Tuff-E-Nuff Productions, Foster and 
McEbuy have produced such success- 
ful acts as Club Nouveau and Tony 
Toni Ton^ , and are perhaps best known 
for their work with En Vogue. 

Merlin Bobb, EastWest's senior VP 
of A&R, notes that the label's strong 
support of producer-driven projects 
like "Once In A Blue Moon" furthers 
the creative direction of the label 

"It has always been a part of the 
EastWest vibe to nurture creati\'e tal- 
ent," he says, noting the label's support 
of arUsl^producer Gerald Levert and 




his Trevel Productions team. Bobb 
adds that EastWest trusts Faster and 
McElroy to continually come up with 
unique, hip musical styles. 

When discussing the timing of the 
project, McElroy is adamant that 
FMob is not jumping on the hip-hopi' 
jazz bandwagon. 'To me, [our music) 
sounds different than a lot of the other 
jazzliip-hop that's out there," he says. 
'"When I Hsten to Guru, or Digable 
[Planets], or Tribe [Called Quest], it 
doesn't soimd like our stuff." 

(Continued on poi/e 'Zki 



Janet, Toni Lead Soul Train Nominees 



LOS ANGELES— Arista vocalist 
Toni Braxton and Virgin artist Janet 
Jackson are the leading contenders 
for the 1994 Soul Train Awards, with 
four nominations each. The two-hour 
awards show will air live March 15. 
Following is a complete list of nomi- 
nees: 

Best RtB SiR{te. FsmalO: t Just Had To Hear Your 
Voice," Oleta Adams; "Breathe Again." Tom Braxton, "I 
Have Nothing," Whitney Houston; "That's The Way Love 
Goes," Janet Jackson 

B«st R(B SiRCte. MalB: Neuer Keeping Secrets. ' Ba- 
bylacfi; "Can We Taik." ievin Campbell "Nuthm' But A 
'G' Thang." Dr. Dre, Heaven Knows," Lirttier Vandross 

Btst RU Single. Group. Baod. or DuO: "Krtockin Oa 
Boots." H-Town. "Lately," Joded; 'AJinwefsary," Tony 
Tom TonS: 'Love Is, ' Vanessa Willtams/Brian WcKfligM 

flU Album of the Year. Female: Tom Braicton," Tom 
Bracton; "Music Box," Manati Carey, "janet." Janet Jack- 
son, "Wliafs Love Got To Do With tt," Tma Turner. 

RU Mtwm of ttte Vur. Male: "For Tlw Cool In You." 
Babyface, Tm Ready," Tevin Campbell; "The Hits/The 



8 Sides. " Pnnce; " Never Let Me Go." Luther Vandross 

R&B Album of Uie Year. Group. Band, or DuO: Mil- 
lennium," Earth, Wind & Ftre, "Intro." Intro, "Lose Con- 
trol." Sdk; 'Sons Of Soul," Tony Tom Tonf 

Best Rap Album: ' Unplugged." Arrested Develop- 
ment; 'Reachin' (A New RefuteliDn 01 Time And Space]." 
Digable Planets; 'ISNaughtylll." Naughty By Nature; 
' Bac<la(ucup." Onyi 

Best 1bz2 Albom: Love fiemembets." George Ben- 
son, "MalcofmX The Original Score." Terence Blanchard. 
"6etwe«n The Sheets." Fourplay; "Breathless." Kenny G. 

Best Gospel Album: Stand Still." Shirley Caesan 
"Kirk Franklin And The Family," Kirk Franklin and the 
Family; "It Remains To Be Seen." Mississippi Mass Choir; 
"All Out" ihe Winans. 

RIB Song of the Yean 'Breathe Again," Tom Braxten, 
"I Will Always Love Yoti." Whitney Houston; Thars The 
Way Love Goes." Janet Jackson. 'Anniversary," Tony Torn 
Tone. 

Best RftB Hew Aittst: "Ught Of Love," Angie & Deb- 
bie, faiockin' Da Boots." H-Town. ■'Wliiximp! (There »t 
Isl," Tag Team; "Just Kickin' It" Xscape. 

Best RU Music rideo: "Mr Wendal," Arrested De- 
velopment; "Breathe Again." Tom Braxton; "Nuthin' But 
A G' Thang. " Di Dre; "If," Jane! Jackson 




board, Oct 30, 1993). Giant's president 
of black music, Cassandra Mills, says 
the label was interested in Hammer for 
several reasons. "We did our home- 
work," she says. "First of all, he is an 
incredible entertainer . . . Secondly, af- 



ter some investigation, we found out 
that Hammer's last album sold [multi- 
platinum], although the industry* per- 
ception was that it was a flop. You don't 
have to be a rocket scientist to know if 
you sell Imultiplatinuml, it's not over." 

Hammer was equally impressed 
with Giant "[Giant chairman] Irving 
[AzoffI and Cassandra had a game 
plan," he says. **They were happy with 
the materi^, and they had ideas and 
concepts to bring it home." 

Says Mills, "Our first goal was to 
take away that layer of hit-you-over- 
the-head hj^je and let the music speak 
for itself." Another part of that plan, 
according to Mills, Is to solidifj' Ham- 
mer at urban and street levels. "Ham- 
mer never really had a strong urban 
base built for him," says Mills. "He's 
ah\'ays been a pop artist, and that was 
one of the things we wante<l to change. 
We are taking it to urban first" 

The double-A-sided single "It's AH 
Good"/"Pumps & A Bump" went to ur- 



ban radio and clubs in mid-January. 
That strategy seems to be paying off, 
as "It's All Good" is climbing into the 
upper regions of the Hot R&B Singles 
chart, while the "I*umps & A Bump" vi- 
deoclip — which features Hammer 
bumping and grinding poolside with a 
baclQ^ard full of bikini-clad wcraen — is 
garnering airplay on the Box. 

Another element of Giant's strat^y 
w to take Hammer to the people. He 
embarked in January on a three-week 
promotional tour of branches, radio 
stations, and key retail accounts. "A lot 
of what you read about him is not 
true," saj-s Mills. "We knew it was im- 
portant to take him around and let the 
people get to know the guy." 

Giant is hopeful that a Feb. 2 tqipear- 
ance on Tom Joyner's nationally sjTidi- 
cated radio show, and a special Ham- 
mer editH>n of "Arsenio," set for Feb. 
17, will help spread the word. 

A concert trek dubbed the "Pay 
Back Tour," is set to kick off in May. 



Heyward Broadens Perspective Staff; 
Tonys Become Headliners; Purple Prose 



jiffjfififfi 



HOLE NEW PERSPECTIVE: Sharon Heyward, 

president of Perspective Records, has begun the process 
of turning the company into a "fiiU-senice label" with the 
announcement of her core executive staff. Key players are 
Don Eason, senior VP of urban promotion and market- 
ing; Iris Perkina. national director of promotion; Sheila 
Coates, VP of product and artist de\'elopment; Juanita 
Stephens, VP of pubhcity; Janinc McAdams, national 

publicity manager; and 

Dee Thierry, director of 
operations. A&R reps are 
yet to be named. 

The changes follow the 
announcement last 
October that Perspective 
founders Jimmy Jam and 
Terry Lewis had arranged 
for their label to handle 
promotion and marketing 
for R&B acts for its equity 
partner, A&M (Billboard, 
Oct. 23, 1993). Says 
Hej'ward about the label's personnel expansion, "Our 
motto at Perspective is, 'From a whisper to a roar in '94,' 
and I feel that with the caliber of people we've added . . . 
as well as strong releases from the A&M and Perspective 
rosters, the industrj' is really going to feel the presence 
of Perspecti\*e." In addition to its own roster, which in- 
cludes Sounds Of Blackness, Mint Condition, and Lo- 
Key?, Perspective is handling A&M's Barry White, CeCe 
Peniston. Vertical Hold, For Real, and B.B.O.T.I. 

TtT TOUR: Mercury act Tony Toni Tond has departed 
Janet Jackson's tour in preparation for its own world- 
wide concert dates to support its platinum album "Sons 
Of Soul." Mint Condition has filled the vacated Jackson 
tour slot 




by J. R. Reynolds 



lAKING ITS MARK: Now that Paisley Park Records 
Ls no longer distributed through Warner Bros. (Billboanl, 
Feb. 12), the new single from the purple one we once 
knew as Prince is being distributed independently by 
Bellmark Records. "The Most Beautiful Girl In The 
World" drops on Valentine's Day, and is being followed 
by the royal one's new publication, "10,000." According to 



reports, the publication's first issue chronicles 'The 
Beautiful Experience," a media campaign scheduled to 
last well into 1995, and will include the introduction of a 
new five-piece band and \ideo "inspired by responses 
from fans to his recent advertising campaign searching 
for the most beautiful girl in the world." 

Nostalgia SELLS: independently distributed 
Thump Records has a win- 
ner in its old school compi- 
lation titled . . . well, "Old 
School." The set features 
14 tracks that will send 
oldsters down a funky 
memory lane and young- 
sters into a groove frenzy. 
With past hit tracks that 
continue to be played on 
radio today, like "Atomic 
Dog," "All Night Long," 
and "You Dropped A 
Bomb On Me," the album 
Ls lodged in the top half of the Top R&B Albums chart 

NbPC CHAPTER ELECTS OFFICERS: The new 
Southern California chapter of the recently renamed Na- 
tional Black Programmers Coalition (formerly YBPC) 
held elections for its initial slate of officers. Here's the re- 
sult: president, Kevin Fleming; VP, Don Tracey; 2nd 
VP, Kevin Ross; executive secretary, Yvette Johnson; 
assLstant secretary, Delores Thompson; treasurer, Lor- 
ita Shelby, assistant treasurer, Geoff Gill; sergeant-at- 
arms, Chris Lewis; historian, Louise Foster. 

Curbing the rumor mill: Contrao- to the East 
Coast rumor that Jodecl has left the Uptown label, the 
group remains firmly uptowTi. However, the group did 
change management, and is now represented by Death 
Row's Shuge Knight. 

Singular decisions: Indie Colewill Records is 
working the single "Moments Of Life" from act Deuce 
Mob's "You Will Fear Me" set It's cool, but take a listen 
to "Comin' Up," a rockin' groove that features savage 
samples from the Ohio Players' "Funky Worm." 
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I HE BOOMIN' SYSTEM: "12 Play" by R. Kelly (Jive) holds atop the Hot 
R&B Albums chart and makes the largest increase in sales, earning the "Grea- 
test Gainer" aw^urd. Kelly has txH.-ome radio's darling. "Bump N' Grind" races 
to No. 2 on the Hot R&B Singles chart in its third week, fueled by first-week 
single sales: It enters the sales-only chart at No. 1. It ranks No. 1 in airplay 
at fi\'e stations: WLWZ Green\-ilIe/N.C.: KKBT Los Angeles; WEUP Hunts- 
ville, Ala.; WNOO Chattanooga, Tenn.; and WPLZ Richmond, Va. It also has 
eight stations placing it in top tn'e rotation. Continued exposure on additional 
album cuts will keep this one hot for a while . . . Actually, this was a strong 
week for Jive on the charts: The current singles by Too Short and Hi-Fi\'e, 
as well as "I'm Outstanding" by Shaquille O'Neal, all are bulleted. O'Neal's 
version of the Gap Band's tune leaps 94-60 as it benefits from first-week sales. 
It enters the sales-only chart at No. 41. CNeal's album regains a bullet at 
No. 26. A new JKe project, "Fear Itself by Casual, debuts at No. 22. 

You've made a believer out of ME: vaulting 6(K37, "Believe In 
Lo\'e" by Teddy Pendergrass (Elektra) earns the Greatest Gainer award as 
aii-plaj' increases more than 2000^. The new mixes have given radio a shot in 
the aim. The song ranks No. 1 in aii-play at WHLS in New York, and it's top 
five at W.nr Cliattanooga. Tenn. Significant abplay is developing at WTLC 
Indianajwlis. WJMI Jackson, Miss., and KPRS Kansas City. 



He 



lER WAY: In December, Whitney Houston garnered 11 Billboard Music 
Awards, including album of the year for the "Bodj'guard" soundtrack (Arista). 
Then, in January', the NAACP Image Awunis feted Ms. Houston so many 
times that when Denzel Washington won an award, he thanked God that 
Houston w^s not a nominee in his categorj'. Thus week. Houston racked up 
even more kudos-seven, in fact, in addition to the Award of Merit — at the 
American Music Awai-ds. For some time now, I have WTitten that Ms. Houstf)n 
is solidly back on top. All of the awards have different selection and voting 
procedures, but somehow, in the end, they all end u\) the same way: Whitney! 
Whitneyl Whitneyl Just think — it's only Februar>'. March could hold a double 
whammy, since both the Grammys and the Soul Train Awards probably are 
going U) be ripe for the pickin'. Congratulations to Whitney, Arista, ami to 
all invoked in such an incredible project. 



HOSE COLUMN IS THIS ANWAY? Toni Braxton tops the Hot 
R&B Airplay chart with "Seven Whole Days." bulleted there for a second 
week. The song also tops the BET \ideoclip list. And now' Ms. Braxton takes 
hold of the Airplay Monitor's all-format airplay chart with "Breathe Again." 
This Just has to set some kind of record. (Somehow, this column has turned 
into a LaFace/Arista/BMG update.) 

The CLEAN-UP WOMAN: Well, we've had a week to figui-e it out, and 
we've decided that the okl rules are sometimes the hesl rules. Sales for Ham- 
mer's 12-inch \inyl single have been added to the totals for "It's All Good" 
(Giant), which advances 34-15 on the singles chart The \inyl single does in- 
clude two versions of "Pumi)s & A Bump" in addition to two mixes of "Good." 
All the sales are being attributed to "Good," since that is the song getting 
the most radio exposure. In the future, when "Pumps" does become the prior- 
ity, these sales will be not be eligible to be applied to that song. 
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1 
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CAPS GET POUO 

DfC (8IG B€*1/*TLANTIC) 


2 




1 


DA BOMB 

KRS RROSS (H\*TH0USE/COLUMai*) 
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13 
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USSONS UABNEO 

FUHHV POCre (550 MUStC/EPIC} 


4 
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10 


SHORT SHCMrrS 

RArtEM TMt DfilAM (ITEyBtLlMAHK) 
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LOVE'S MYSTIRY 

RANOV CRAWO«0 (WARWtR BHOi) 
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CHOOSE 

axon ME BAOO (GIANT/REPRSE) 


7 
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STIR IT UP 

OIAMA KMC (CHAOS/IXLUMeM) 
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10 
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BAiv mcRf WBS niu 

R£Ai. SOXJCTION (ATIANTIC) 


9 
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■ASTIWAHHA 

H-Tom auW) 


10 


23 
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SOUND BOT MIXING 

MEGA BAKTON (VP) 
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11 
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MCE AND LOVEir 

SHAGGY (VfftCm) 


12 
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ON AND ON 

SHnCM (VIRGIN) 
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24 
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IT AINT HARD TO TELL 

NAS ((XHAJMBIA) 
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ARTIST (U«EL, DISTR18UT1WG LABEL) 


14 
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TEllME 

lUARA (BCl/THC) 
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14 
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DO VOU WANNA GO PARTY 

ILAT (UFE/KUMAiW) 


16 
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HERE WITH ME 

mLP BAJl£y (ZOO) 


17 


17 
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HEAVEN HELP 

LENNY KRAVIT2 (VKGIN) 


11 
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WHAT GOES UP 

MAZE FEAT FRAWIC eCVERLY (WS) 


19 


18 


7 


ISjNYELMINTERSCOPE/ATLJLNTIC) 


20 


15 
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LOVE IS A GOOO THAHG 

KASHAN (PARAGOH/SOlAin 


21 


22 
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OiO TIMES' SAKE 

SWEET SABLE (STREET UfE/S(»TT) BROS) 


22 




1 


HETDJ. 

A UGMTER SHADE OF BROHh (MERCIAY) 


23 


21 


2 


SLAUGHTA HOUSE 

MASTA ACE «X (OaCttUS VWYL) 


24 


20 


3 


inONTMEANTO 


25 
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JMGtE JANGIE 

LEGMNFEAT BL>CX SFCEP OMER(n)irr> 
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Biiboaid. HOT R&B SINGLES 

FORWEEKENDINQFEB. 19, 1994 ■■^9 ■ ■ H^^HV ^9 ■ ■ ■ VI 



COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONrORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PUYUSTS, AND RETAIL SINGLES SALES 
COLLECTED. COMPILED, AND PROVIDED BY SoundScan 

lllllll 



THIS 
WEEK 


WEEK 
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WKS. ON 
CHART 


nTLE ARTIST 

PROOUCER iSONGAHI'tW: LABCL & hUMBER'DISTRtBUTING LABEL 


1 


1 


2 
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* * * No. 1 * * * 

UNDERSTANDING :.nu«Noi * XSCAPE 

, i .- '.■ .IM : (C) (V) SO SO DEF 7733SCOLUMBIA 


(D 


12 


15 


3 


BUMP N' GRIND ♦ R. KEUY 

R KE^Lr !«,K£L^Y) (t n Tj :»l Jrrt 4S207 


CD 


3 


7 


6 


GROOVE THANG • ZHANE 

NALJGmy ElVNAIUftE INH (Vll : F f.ft ir.HT'r Br NATURE. SUSHfN MIMS BRO,VN) (O (Ol IVtwn MOTOWN 2228 


4 


2 


! 


13 


CRY FOR YOU • ♦ JODECI 

11 .V.lN;i ,:i V/i r,. ^. ICl UPTOWN 54723.'MCA 


CD 


7 


9 


11 


U SEND ME SWINGIN' « MINT CONDITION 

M^M CONnillON i .VI ICl PERSPEClrVE 7439 


CD 


6 


10 


7 


WMATTA MAN ♦ SALT N-PEPA FEATURING EN VOGUE 

HAZORtHAZOHl 11. IT; I NEXT r L ArL,\L Li:-._ 557 j - 1 . . 


7 


4 


4 


6 


(UY YOUR HEAD ON MY) PIUOW ♦ TONY! TONi! TONEl 

TONTirONI'IONE'tr I MRlillAN.D WIGGINS R WIGGINS! ICl V i WING 858 . I'L' .L-v 


1 


5 


3 


20 


CAN WE TALK • ♦ TEVIN CAMPBELL 

. ■ ■. ---.i-i;.-.: F 11 MM -iNSi latOIIV) QWEST ia34&WARNER BROS 


9 


10 


5 


18 


NEVER KEEPING SECRETS ♦ BABYFACE 

.iHiH-Fi.rF C ivi EPIC 77264 


10 


9 


6 


15 


GETTO JAM • * DOMINO 

:il H*' ll-lllAI ' ■ •. 1 , .11 .V,' |C|(Ml(n(XlCHJTBURSTflAL 7729aCIWOS 


11 


8 


8 


11 


ALWAYS ON MY MIND ♦ SWV 

8 A MORGA'I 1" .;,.i.il-, iCi ."i :1 RCA&2738 


12 


11 


12 


11 


YOU OONT HAVE TO WORRY ♦MARYJ BLIGE 

EFtRR-LLL , ■ .-r.l ,A f WHiniNGr0N.BR0WtJ.WES4EV,BQB8ini (C) 01 UPTOWN 5470WMCA 


OD 


13 


13 


8 


I'M IN THE MOOD ♦CE CE PENISTON 

I - ■■ .1 - R SI,RFY,ifXll.SHDCK,KARUN,CLITFATMERI (CUM 1 ITI MM OiBdPERSPECTIVE 


(S) 


16 


22 


? 


WHEN A MAN LOVES A WOMAN « JODY WATLEY 

ARI4PRYTHM iWATLEV I .IMFfif , 1 1 ICl MCA 54793 


(S) 


34 


64 


4 


IT'S ALL GOOD » HAMMER 

HAMMfR.THE WH0LE9IH.W.IFR IMC WHOU h ClUCE CEUCEl (CUD) (Tl GIANT 1B271/REPR1SE 


OD 


17 


24 


10 


FAMILY AFFAIR (FROM 'ADDAMS FAMILY VALUES') ♦ SHAB8A RANKS 

S Rr.MM^ STfWARTl 't i HILAS B!.'j . ■ i l 


OD 


19 


25 


4 


BECAUSE OF LOVE ♦ JANET JACKSON 

■ ' , i-m:- ;.ON J HARRIS MI.T.LEWIS) 111 VIRGIN 364^2 


OD 


18 


19 


17 


BETCHA'LL NEVER FIND ♦ CHANTAY SAVAGE 

r, HjR.f. ICHIl 1 D 6265i1fCA 


It 


14 


14 


19 


BREATHE AGAIN • ♦ TONI BRAXTON 

. n Rt.C HAB-IACt.D ^IMMCNSIBABYFACEI ICl IMI (T| (X> LAEACE 2-4054/ARISTA 


® 


20 


29 


5 


STAY ♦ ETERNAL 

N LOWIS IM.STEVEN5.8.KHO20URII (C) IM| (T) IX) EMI 581 liERG 


21 


15 


11 


15 


U.N.l.T.Y. ♦QUEEN LATIFAH 

-lifMii ID OWENS-J.SAMPLEI ICl (Dl ;Ti MFlTFIWr, ^'.VS 


(S) 


43 


69 
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* * * Greatest Gainer/Sales * * * 

GIN AND JUICE ♦ SNOOP DOGGY DOGG 

OR CI ISNOOP EOGGY EOGGi iCi !Mi iTi 'X, CFATH ROW/INTERECOPE 9a3!a ATLANTIC 


@ 


27 


35 


11 


PROCESS OF ELIMINATION * ERIC GABLE 

c-i«istia\ ;c . ■ . V t ^rvLEi ii;i iw; EPK 77268 


24 


21 


W 


20 


NEVER SHOULD'VE LET YOU GO (FROM "SISTER ACT 2-) * HI-FIVE 

IC: . Mi .t I. lEFWHITEl ;CiJIVE42178 


® 


28 


31 


5 


QUIET TIME TO PLAY ♦JOHNNY GILL 

i.M." T.LEWIS U rtftRRtS " .T LEW IS M HORIONI (C) MOTOWN 2236 


K 


22 


16 


18 


HEROA ♦ MARIAH CAREY 

W AFANASIEFf M l.QRL Y IM.CAREY W.AfflNASIEFTl (CI (VI (XI COLUMBIA 77224 


27 


26 


18 


17 


TIME AND CHANCE ♦ COLOR ME BADD 

DJPOOHM ■ .MFi-i •': '.M ICIIDHMKTUVKXIGIANT :B339iREPRtSE 


(D 


38 


41 


12 


DUNKIE BUTT (PLEASE PLEASE PLEASE) ♦ 12 GAUGE 

.i.i-,. M 1. . ,1 ,1. 1 . 1 . .loi.i 1^1 (liOOSTREETUFE 75373^03171 BROS 


29 


24 


17 


21 


SHOOP* ♦SALTN-PEPA 

A t.'ilRTiN.C .1*MES ISPARlLS.JAM£S.DENT0«.ROBERrS.TURNERl (C) FT) (VI IX> NEXT PL;»TEAU L0i. : .H51 


(D 


31 


42 


8 


SO MUCH IN LOVE ♦ ALL 4 ONE 

G ST CLAIR.T OBRIEN (JACILSON.STRtlGIS.WILLlAMSI (CI 61IT77 8727 l.ATLANTiC 


OD 


48 


94 


3 


NEVER FORGET YOU ♦ MARIAH CAREY 

! Mi.i!.':ir.siM.CAReYBARyrACr (C) (Vl (Xl CCLUMB(A 773S8 


d) 


32 


39 


10 


BELIEVE THAT ♦ KEITH WASHINGTON 

GLEVERI ■. ■ II A.S 10 LEVERT.E NICHOIASI (CI OWEST ia252,WARNER BROS 


33 


25 


21 


26 


COME INSIDE ♦ INTRO 

NHOOGE ■■ 7. -iN'lODGEl (CUT) (Xl ATLANEK: 8731 7 


34 


23 


23 


15 


THE MORNING AFTER ♦ MAZE FEATURING FRANKIE BEVERLY 
fbe^rlv iCI WAfi»4£R BROS 16349 


3S 


33 


27 


20 


GANGSTALEANA ♦DRS 

C.ACKSOI. 'lOtltl lURNER.T CARTER! iCl ;Mi i Tl CAMTOL 44958 


3« 


29 


26 


24 


JUST KICKIN' ITA ♦ XSCAPE 

J KJPfti '.1 DUPftfiM StAlSl tC) [Tl so so DET 77Uft'nM-UMBIA 


(S) 


60 


77 


4 


★ ★★Greatest Gainer/Airplay*** 

BELIEVE IN LOVE TEDDY PENDERGRASS 

rALLCJWAY.CALEOWAV.PENOtPG'.-ASS iO.AlLi i.VAf . AL;i iWi- Pf T.llfPGRASS iiFCM/.f.Vi C) Fl FFFRA F,4F74 


(D 


NEW^ 


1 


***HotShot Debut* ★* 

RIBBON IN THE SKY ♦ INTRO 

;. 1 ■ 7 ■ ■ ■ ■■ :r;i rii ailan; ir, 8;;'69 


39 


35 


34 


23 


ANNIVERSARY • ♦ TONY! TONI! TONE! 

rONY T|-)S 'TClNr' ifJ .. ■. WHiELERj (C) m WING 859 i6&WERCURY 


d) 


46 


49 


10 


CANTALOOP (FLIP FANTASIA) ♦ US3 

G-WILMNSON,M.5IMPS0N ■ ■ ' ■ ■ . . ■ WILKINS.SIMPSONI (CKTl IVI {W BLUE NOTE -lAWiuCAWTOL 


(S) 


47 


50 


9 


LETS MAKE LOVE ♦ AARON HALL 

A.HAIL :A HAl 1 P.t-STEWARTl (CI SILAS 547a3'MCA 


CD 


44 


51 


4 


KRAZY ♦ 8LACKGIRL 

DAllEN<C MLFNM iMA-r (CJ RAPCR 6266MICA 


43 


37 


32 


17 


SEX ME (PARTS 1 & II) • ♦ R. KELLY 

RKELLV " KEILV (CI m 00 JIVE 42161 


44 


36 


37 


31 


RIGHT HERE (HUMAN NATUREVDOWNTOWN • ♦SWV 

D A WOfiGAfi C TAPCER . . , ; ■ iris.s PWCAKC Q PARKER.C G0ME2.K.0ftTifl (C) (Tl IVKW RCA 62614 


® 


63 


83 


3 


YOU KNOW HOW WE DO IT ICE CUBE 

Q D iiiiiCECUBE.Q-D- lill (CHT.i PRIORITY 53847 


4t 


30 


30 


1? 


KEEP YA HEAD UP • ♦ 2PAC 

DJ DAFfVL IT ;i A-Mjt^WfvMTROUTUAN.S VINCENT) (C) IMJ iT) (Kl WTERSOOPE 9S3J5.'ATLANrir 


® 


67 




2 


IF THAT'S YOUR BOYFRIEND (HE WASN'T LAST NIGHT) ♦ ME-SHELL NDEGEOCELLO 

.1 - - ■ 1 - ',' r.: -ii-lXfLlO) ICI (D) (MI m £V1 IX) MAVERK:^'SIHE ia3?&'HtPmSE 


41 


45 


36 


2« 


HEY MR. O.J. • ♦ZHANE 

1 l.^TH ^J^m PRODUCTKDNS (GIST,P"'-"ivv'i ,:Riij,Zii"''M,5^nif,/,*('t,G'^tv (CI (T) FLAVOR UNIT 7712LEPIC 


® 


49 


55 


9 


SKIP TO MY LU ♦ LISA LISA 

SALA>4 ISAlAH.CAST0ff,TH0WAS,PRUn,CAST0R.TH0MA5,CHASTAIfll (C) lUI (Tl [VI tXI PENIXJLUM bSOMrtRG 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE 

PRODUCER ISONGWRITERI 




ARTIST 

LABEL & NUMBERJOISTRIBUTING LABEL 


C50J 


SS 




2 


A DEEPER LOVE (FROM "SISTER ACT 2") 

C + C MUSIC FACTORY L ::.L 1' C.I'.IL.Li 




♦ ARETHA FRANKLIN 

ICIIMICT) (XI ARISTA 1-2657 


SI 


42 


38 


20 


LOOKING FOR MR. DO RIGHT 

A STEWART .A 5TFWART 




♦ JADE 

(C) GIANT 184?9.nEPniS£ 


® 


65 


— 


2 


PLAYER S BALL 

riRir.i'. 71 1.- iOUTKAST.ORliA7il7EI>MOIZEJ 




♦ OUTKAST 

ICI IM) ITI lAFACE 2-A06O'ARIST* 


H 


39 


33 


16 


AWARD TOUR 

ATTIRE CALLETIOUEST 11 IIAVIS.A WUHAMMAD.M TAYLOR) 




♦ A TRIBE CALLED QUEST 

(CUT) (KIJIVEA21B7 


54 


40 


26 


15 


MAKE LOVE EASV 

P mURENCE LAURENCE) 




♦ FREDDIE JACKSON 

(C) RCA6270A 


7^E^ 
C55; 


57 


57 


5 


FUNK DAT/WHY IS IT? 

J C SLAIriM IF LENONI 




♦ SAGAT 

ICI IM) (Tl DO MAXI LOT 


CM; 


El 


62 


6 


YOURS 

C MARTIN IC MARTIN.1.1 GAY D GRiGMT.D.RENSAEIER) 




♦ SHAI 

ICl GASOLINE ALLEY 5A770WCA 


57 


53 


45 


12 


WHAT'S MY NAME? • 

DR.n7E ISNOOPI 


♦ SNOOP DOGGY DOGG 

(C) DEATH ROW/INTERSCOPE «3*LtATLANTIC 


dD 


68 


91 


3 


FAITHFUL 

:i AJ^I t. A •lEI.'lilv'jS lA HEN\ I.GS 




♦ HI-FIVE 
(C) JIVE 42188 


59 


41 


43 


14 


THE ONE FOR ME 

jOE • i.-ii IH 11 i.TGERRELU 




♦ JOE 

(C)(T) MERCURY a« 740 


Csfij 


94 




2 


I'M OUTSTANDING 

tSEHMO'l . L :L-'.'J1. R ROACHFORD R CALHO'JN.A YAfiBROUGH. 


♦ SHAQUILLE O'NEAL 

ELLLS.L-SIMMONSXCJ (Tl l)() JIVE 42201 


61 


58 


58 


13 


COME CLEAN 

DJ PREMIER 11 1 LIAVtS.C MARTIN.C PARKER F.SCRUGGS.KJDHES, T.TAYLOR) 


♦ JERU THE DAMAJA 

(CI m PAYDAY 127 OOarFHR 


62 


56 


53 


18 


AGAIN A 

I'.'T i.'.'i .T ..SOS IHACASON.I HARRIS Ill.T.LEWISl 




♦ JANET JACKSON 

ICI IVI VIRGIN 3B404 


63 


59 


54 


18 


(1 KNOW 1 GOTISKILLZ* 

DEI ILI 17 Y.IL-S J i -JRTSON.S O NEAL.M WttLSI 




♦ SHAQUILLE O'NEAL 

ICKTl IX) JIVE 421 77 


64 


51 


46 


17 


SLOW AND EASV 

R TROUTMAI* IR "1 r illMAh.L TRQUTMAN.S MLJRDOCAl 




ZAPP& ROGER 

(C)(0l REPRISE 18316 


Cm; 


NEW^ 


! 


DREAM ON DREAMER 

BRAND NEW HEAVIES 10 AUSUN N DAVENPORI 


THE BRAND NEW HEAVIES 

CO IMl IT) 00 OELiaOUS VINYL 9B32I,EJ^STWEST 


6t 


64 


63 


10 


ANGEL 

S BROWN.D LAWRENCE IS BROWN D LAWRFNCEl 




♦ COMPANY 

ICl GIANT 18.392.'REP»I&E 


67 


55 


56 


17 


AFTER THE LOVE 

B MCKNIGHT If. MCKNIGHT -. K^-l.- '. 




♦ BRIAN MCKNIGHT 

ICI MERCURY 862 710 


68 


54 


40 


13 


WHO'S THE MACK 

J JAA1.T LEWIS U HARRIS Ill.T.LEWISl 




♦ RALPH TRESVANT 

ICI MCA 54773 


69 


62 


61 


14 


BOOM SHAK A'TACK 

CJMOMPSON II- F.\i'i" ■n- Tt'iriLi 


♦ BORN JAMERICANS 

IC) (M) FT) OELICIOUS VINYL 98373.EASTWEST 


® 


79 


78 


3 


MONEY IN THE GHETTO 




♦ 100 SHORT 

101 IT) JIVE 42195 


71 


52 


47 


13 


SPEND THE NIGHT 

MWHIIE(DTHOMAS) 




♦ EARTH, WIND & FIRE 
(C) (Dl REPRISE 18324 


72 


70 


68 


9 


IGOON 

T FYFFE.F GRANT.M. RILEY IMC LYTE.'.FYFFE.F QRAHT.M.RILEY) 


♦ MC LYTE 

ICl IM) (Tl FIRST PEIIORITY ge356fATLANTIC 


OD 


73 


73 


4 


DIRTY OAWG 

D WAHLSEl^S i:DWAHLBEHG.LTI«)AIAS.J.R JACKSON J KNIGIIT.JJ0WNSON) 


♦ NK0T8 

(a (M) (D (XI COLUMBIA 77293 


Q£> 


35 


89 


4 


BABY BE STILL 

DIAMBERT VALENTINE (J lil-M 'i- GAYL.D R.l^.O BROWNi 




COMING OF AGE 

(C)ZOO 14116 


(75; 


76 


90 


3 


TELL ME WHERE IT HURTS 

M.J POWELL lA MASON T 'J - i rr ,\FLLi 




♦ GUESSS 

(C) WARNER BRCS 18303 




NEW^ 


1 


AND OUR FEELINGS 

■. . BABYFACE D SIMMONS! 




BABYFACE 

.«i EPIC 77394 


(ZZ; 


NEW^ 


1 


YOU DON'T LOVE ME (NO. NO, NO) 

Sllf . T :.. 1. F :j ^FNM 




DAWN PENN 

ICI IT) (X) BK) BEAT 9a311.ATLANT)C 


\23J 


80 


70 


4 


LET ME LOVE YOU 

H*IJi ■ . ' ■ -J t.IRA WILEYI 




II D EXTREME 

(C) GASOIINE ALLEY 5478&UCA 


79 


81 


75 


19 


UP ON THE ROOF 

P BROWN.. CABUTHERS iC MNG G GOf FINI 




♦ II D EXTREME 

(C) GASOIINE ALLEY 5473&MCA 


so 


69 


66 


20 


COME BABY COME • 

J GARDNER K7 IK7,J GARDNER) 




♦ K7 

(O (M) (T) (X) TDAIMY BOY 7572 


® 


NEW^ 


1 


MASS APPEAL 

CJ ■■■ ■.■ 1 1. . '1 J1..IC MftPI M 




♦ GANG STARR 

C- (T) CMRYSftLIS 581 1 l.ERG 


12 


71 


59 


14 


LOVE TONIGHT 

C'A'AIKFR ICWAIKERI 




♦ CHRIS WALKER 

(C) PENDEILUM 5806EVERG 


dD 


89 




2 


GONNA LOVE YOU RIGHT (FROM "SUGAR HILLT 

K.ANDES - ■ ■. T . -1! . W CAREY) 




♦ AFTER 7 

ICl ID) BEACON lOOO&TOX 


® 


NEW^ 


1 


C.R.E.A.M. (CASH RULES EVERYTHING AROUND ME) 

PRINCE RAKttM V/U-T.^'IG CLAN) 


♦ WU-TANG CLAN 

IMI(T)(XjLOUDT."^,:-l- - iV 


U 


82 


36 


4 


EGO TRIPPIN' (PART TWO) 

DE LA . Pi PAUL > MERCER D JC-iFnuFP V MJUEM.P.FKXJSTON) 


♦ DE LA SOUL 

(MKT) (X) TOMMY BOY 596* 


Cli; 


90 




2 


BABY ITS YOURS 

E WILLIAMS C LK^HTY 111 IFLCERIFF) 




♦ RIFF 

(C)EMI V.illii.l ii'u 


17 


78 


52 


11 


WHAT 1 00 BEST 

N MARTINFIII iF .V . l>liJRN. i MURPH. 




♦ ROBIN S. 

ICI (V) BIG BEAT 9835VATLAmiC 


18 


34 


79 


8 


SOUND OF DA POLICE 

SHOWS ; :^ PAHILH H LE.MY) 




♦ KRS-ONE 

(OLD JIVE 42192 


KM) 


NEW^ 


1 


ZUNGA ZENG 

K7 ^-.tlLM 1 CUTLASS IK7..aARD'|TR FJiEALAVE,HJ-LJ»WES.F.W.BEJRKI 


♦ K7 

(M) (Tl TOMMY BOY 599' 


90 


75 


67 


16 


NEVER LET ME GO 

L VANOROSS.M MILLER IJ SCOHI 




LUTHER VANDROSS 

10) IV) LV 77209,EPIC 


dD 


NEW^ 


1 


COMIN' ON STRONG ♦ SUDDEN CHANGE 

DA win PO^llf'-Al. ■■ 1 '. .^ONCESTiN.PlNARO.iTAVIS.DA MIC PROFESAK.GAAHJVM) ICI EASTWEST 9B33A 


92 


87 


71 


15 


REAL MUTHAPHUCKKIN G'S 

RHTTHMO . 1 1.TSTA.BG KNOCCOUn 




♦ EAZY-E 

(C) (T) RLITHLESS 550&RFIATIVITY 


93 


83 


76 


7 


l-IGHT (ALRIGHT) 

DOUG E- ERESKliC' FRESH CREW iOAvlS.&lREGL. NS .JNKjl.F 




♦ DOUG E. FRESH 

(M) n) GE£ STREET 440 583'iTSLANO 


V3*; 


95 




2 


IT ALL COMES DOWN TO THE MONEY 

TERMINATOR X.L SMlTh IC JHlJCKaE.. MLlER.R EAI1..S MILlE": 




♦ TERMINATOR X 

(C) (M) (T) RALtHAOS 7715aC0LUMBUL 


95 


74 


72 


19 


RUNAWAY LOVE 

T.MCaROT.D FOSTER fT.MCCLROY.O FOSTER) 


♦ EN VOGUE FEATURING FMOB 

EASIWEST 99354 


d© 


97 


80 


7 


WHATCHAMISSIN' 

CHIP ANC 10 <A.RAY.C ALLCN) 




♦ III FRUM THA SOUL 

ICl (Ml (T) IX) BROWN STREET 400]jTLC 


97 


86 


82 


11 


REALLY DOE 

LAYLAW 0 MCDOWELL (lC£CU3L LAV LAW D MCDOiVELL 




♦ ICE CUBE 

(C) EE) PRIORITY 53843 


98 


77 


65 


16 


YOUR LOVE KEEPS WORKING ON ME 

ART 'N RHYTHM J EARNES.R.WHITE J DiGGS) 




♦ JODY WATLEY 

(C) MCA 54744 


99 


91 


93 


16 


69 

T RILEY {T.RIEEY FATHER MC .RLjnNAKED TIM DAWG) 




♦ FATHER 

(M) (D (X> UPTOWN 54761-jMCA 


® 


NEW^ 


1 


WE CAME TO MOVE YA 

T MCELROY.D FOSIER It MCELROY .D.FOSTER.R SERREL.I 




♦ FMOB 

(C)EASTWEST 98352 



Recotds 

the I 

(V) . J ..J, 



wth the greatest airplay arxJ sales gains this week ♦VkIbocIip availability. # Recording Industry Assn. Of Ameoca (RIAA) certification for sales of 500,000 units A 
■'- > numbef 15 For cassette single. ' A -'>^< >. indicdtes catalog number is for cassMte maxi-single; r^lar cassette single unavailable. (CJ Cassene single availability 

^..=,i iT.'Ur,. !,<; CD maii-i.nBle a. a. la: 1 1,. 'ii 1994 BillboarciBPI Communicalions. 



. RIAA ceftrTication for sales of 1 ' 
ID) CD single availability. (M) 



n units, with actditional million indicated by a nunwral following 
u mam-single availability. (T) Vinyl maxi-single availability. 



22 
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1 


1 


D 


t R&B Air 


11 


II 


a 


■ TM 


CompM tram a rational arrtim at atrptty supplied by Broadcast Oats Systems' Radn Tnck service- 75 R&B stations 
M riKtronkaVy monrtorad 24 toun ■ day. 7 days a Meh. Songs ra/iked by grass impressnns, cooiputed by cross- 
rilarancing «*ct timet ol airplay with Aitvtron lisUnar data. This data a used in the Hot R&B Sir^ chart. 


1 

1 




i 

s 
i 


TITLE 

ADTtST <LAKLyDeSTRSUTMO UkaCL) 




i 






TITLE 

ARTIST OASeL/DtSTRnuTWIG LABEL) 








* * NO. 1 * * 




38 


31 


19 


HERO 

MAR\AH CARE T (CO( UMBIA) 


D 




IS 


SEVEN WHOLE DATS 

tOMl 8«A*ICm fL*F4.CE) 3*««kiMNo 1 






44 


3 


SO MUCH IN LOVE 

ALL-4 ONE (BUril: ATLANTiC) 


2 


2 


13 


CRY FOR YOU 

XXXClfUPT OWN ■(*:*) 




«l 


3S 


31 


RIGHT HERE (HUMAN NATURE) 

5WV(l»C*i 


3 


7 


18 


(LAV YOUR HEAD ON MY) PILLOW 

TONW TOM TOHD (WING MERCURY) 




41 


33 


35 


SOMETHING IN COMMON 

BOBBY BROWN WHITTCY HOUSTON (MCA) 


4 


« 


24 


NEVER KEEPING SECftETS 

BAarrACc (EPIC) 




® 


S4 


2 


NEVER FORGET YOU 

MAftlAM ..ihk- i IJI I.MH A> 


S 


3 


20 


CANWETAIX 

TEvm CAMPKa <QWtS I/WARNER BROS ) 




43 


43 


9 


BEUEVETHAT 

KErTHWASHINGT(X<(QW[S,T wBl 


t 


S 


7 


GROOVE THANG 

ZHANt (MOTOWN) 




44 


40 


4 


KRAZY 

BLAOIGIRL (KAPf R RCA;. 




1 


10 


BUMP N' GRIND 




® 


52 


3 


YOU KNOW HOW WE DO IT 

CECLKfPRtOHiTYi 


• 


4 


IS 


UNDERSTANDING 

XSTAPf rVl Ml I*f CfHUMBlA) 




46 


47 


20 


GANGSTALEAN 

D«5 (CAPITOi) 


X) 


ID 


12 


U S£ND ME SWINGtN' 

mm COWOlIiON (PERSPECTrvE) 




47 


4« 


5 


GIN AND JWCE 

SNOOP DOGGY DOGG (K*TH ROW) 


u 


9 


13 


TEWtCAMrOCLL (QWES T .'WARNER BROS ) 




41 


42 


18 


LOOKING FOR MR. DO RtOHT 

JADE (GIANT PC PfliSO 


3D 


13 


12 


WHATTAMAN 

SALT N PEP* IH TOGUE (NEXT PLATEAU) 




SS) 


- 


I 


DREAM ON DREAMER 

BRAND WW HEAVIES (Df LtCIOUS VINYL) 


12 


11 


IS 


ALWAYS ON MY MIND 

SWVfW:*: 




3© 


53 


4 


rrS ALL GOOD 
MAM«R (GIANT Hf PRISE) 


B) 


14 


8 


m IN THE HOOO 

CE CE PEMSTON (AAM PEHSPECTIVI) 




JD 


56 


6 


LETS MAKE LOVE 

/MK3N HALL (SILAS/MCA) 


u 


12 


18 


YOU DONT HAVE TO womnr 

MAW J BUCf \.\PJn/,fi MCA) 




W 


59 


4 


SKIP TO MY LU 

USA LISA (PENOULUM ERG) 


3D 


IS 


8 


WHEN A MAN LOVES A WOMAN 

WOY (VATIEY (MCA) 




S3 


39 


18 


KEEP YA HEAD UP 

2WC riNTERSCOPE ATLANTIC) 


K 


19 


11 


BECAUSE OF LOVE 

JANn JACKSON (WIGlN) 






- 


1 


TREATURTTE 

ANOEUWWBUSH(tLtKlRA) 


3?) 


21 


5 


STAY 

ETERNAL (EW. EBG) 






69 


2 


ANDOURFEEUHQS 

BABYFACE IfPtC) 


II 


17 


22 


ISJtSEeRA (NEXT PLATEAU) 




56 


45 


14 


AWARD TOUR 

A TRIBE CALUD (JUEST (J(«] 


38 


2S 


3 


FEENIN' 

XJOta fUPTOWT*. MCA) 




57 


51 


5 


I8MVUVIHG IN VAIN 

XSCAPE (SO SO DEF ■ COL UMBIA) 


a 


16 


17 


GETTO JAM 

OOMKO (OUTBURST RAi. .' CHAOS) 




SI 


41 


15 


MAKE LOVE EASY 

FREOOE JACKSON (RC A) 


n 


a 


a 


BREATHE AGAIN 

TONI BHA»TC>N(1-AF»C£ AHtSTA) 




se 


49 


13 


THE ONE FOR ME 

X)£(M(Ri:\lRVl 


a 


24 


17 


BETCHAIL NEVER FIND 

cha,n:a'SAvac;(.(i;:' w,.ai 




M) 


S4 


2 


YOU MEAN THE WORLD TO ME 

TOMBRAXTONi.ft^ALL ARISTA) 


23 


11 


20 


NEVER SHOULD'VE LET YOU GO 

MIf IV£ (JlVEi 




61 


58 


17 


WHAFS MY NAME? 

SMXW DOGGY OCWG (KATM ROW) 


2« 


22 


15 


U.N.LT.Y. 

QUCEN LATVAH (MOTOWTf) 




Cg) 


65 


3 


MY LOVE 

MARY J- BUGE (UPTCMN ' MCA) 


2S 


23 


27 


COME INSDE 

»mW)ATLAt4TIC) 




63 


SS 


14 


WHO'S THE MACK 

RAiPH IHfSVANI (MCAI 


J© 


29 


10 


FAfMLYATFAM 

SHABBA RANKS (ATLAS.'P1.G) 




64 


61 


11 


SADIE 

R KfLI * (JIVf > 


27 


27 


23 


JUSTKICMN'IT 

X5CAK (SO 90 DEF. COLUMBIA) 




65 


SO 


12 


AFTER THE LOVE 

BRIAN MCKNir^T iMfHf. JRVl 


a 


29 


30 


ANNIVERSARY 

TnST'"Ni ,.\,'.G MERCURY) 




(S) 


73 


2 


GONNA LOVE YOU RKMT 

AFTER 7 (BEACON/FOX) 




30 


19 


QUIET TIME TO PLAY 

jbH»«Y (ilLL 1 M-l Tl;WN) 




w 


71 


2 


FAITHFUL 

Htrivt (jrvt) 




37 


36 


RIBBON IN THE SKY 

KTHO (ATLANTIC) 






68 


3 


CANTALOOP (FUP FANTASIA) 

US3 (BLUE NOTE CAPITOL) 


3D 


32 


10 


VOURBOOV^CALUN* 

RKELLYMWM 




69 


67 


30 


AGAIN 

JANET JACKSON (VIRGIN) 


a 


16 


IS 


THE MORNING AFTER 

MAZE FEATFRANKK BEVEAV (W«) 




CD 




I 


YOU DONT LOVE ME 

DAWN PtNNlBiC BEAT ATLANTIC) 


W 


39 


10 


PROCESS Of ELIMINATKm 

one GABLE lE^^ 




® 






YOURS 

SMAl (GASa lf»£ AnFv MCAI 




75 


2 


BELIEVE IN LOVE 

TEDOrr PENDERGRA55 :> ltKr»?A;i 




® 




4 


FUNK DAT/WHY 18 m 

SAGAT (UMn 




(2 


2 


IF THArS YOUR BOYFRIEND 

Mf SMf . it .,K- h ,;j(MAVHR«CK) 




73 


56 


17 


sex ME 

H KELLY (JIVE) 




34 


17 


TME AND CHANCE 

COLOR ME BAOO (GIANT C^PRiSE» 








I 


A DEEPER LOVE 

ARi: THA FPANMllN (AffSTA) 


37 


3S 


33 


HEY MR. DJ. 

2HANE ( F LA tfOH U«rr ■ E PV] 1 








1 


HOW MANY WAYS 

TONI BRAXTON (LAFACt ARtSIA) 



(^Jnda moving up the chart with airplay gavis. (5: 1994, 8illtx»rd.'BPI ComnunKstKxis. 

IIT Ml RECURRENT AIRPUY 







1 


IMEAMLOVER 

MARIAH CAfSV (COLUMBIA) 




1 


2 


w 

JAWT JACKSON (VnGM) 




4 


U 


raiNuiv 

Xe(MEBCURY) 




2 


IE 


TlWrs THE WAV tOVC GOES 

JANET JACKSON fVIAGM) 




3 


4 


MKrmCR SAD LOVE SONG 

TONI BRAXTON (LATACE/ARtSIA) 




5 


IE 


UMCNOUMIT 

MARY J BUGE (UFTOWN/MCA> 




13 


4 


mi m in cohmcr 

KEITH VMSMNGTON (QWEST /WB) 




10 


10 


SOMETHING'S GOWr ON 

UNV (MAVEiWX/SlflE/'WAfiNER BROS) 




8 


28 


CVCftY Lmi£ THING U DO 

CHfWTOCI^R Wll LIAMS (UmOWH/MCA) 




18 


38 


rMEVERYWOMAN 

WMTTCt HOUSTON (ARISTA) 




11 


32 


DONT WALK AWAY 

JADE ((a*NT/H£PRIS£) 


12 


9 


26 


rMSOINTOVOU 

SWV(RCA) 


13 


6 


19 


SHOWMEIXWE 

ROeiN S (BIG BCAT/ATIANTIO 



14 


IS 


1? 


ONE WOMAN 

JAUE (GIANT /REPmSE) 


IS 


12 


9 


FOd THE COOL IN TOU 

BABrFACC (EPIC) 


16 


14 


16 


BAST I'M VOURS 

SHAI (GASOtlfC AILET/MCA) 


17 


20 


10 


LAID BACK CJRL 

MA2E FIAT FRAWJE BEVERLY (VYB) 


11 


7 


4 


SOMETHING IN YOUR EYES 

BELL BIV DEYOE (MCA) 


19 


19 


10 


LOSE CONTROL 

SILK (KEIA ELEKfRA) 


20 


25 


IS 


LET ME BE THE ONE 

mRO (ATLANTIC) 


21 


17 


13 


ONE LAST cm 

BnAN MCXNGKT (WRCURY) 


22 




26 


LOVTS TAKEN OVER 

CHANn MOOflE (SILAS/MCA) 


23 




14 


ABC-123 

LEVEHT (ATLANTIC) 


24 


22 


37 


IX»E SMOULDA nOUGHT YOU . . . 

TOM BftA)(TON (LAfACt/ ARISTA) 


25 




14 


KNOCKIN' DA BOOTS 

H-TOWN aiJKE) 



Hecurrtnn an tilii 
Singks dwl lor ? 



onthcHMR&e 

» the top 50. 



TTTlf (Putjlisher ~ LKsnsin| t>|.) Sha«t ttutK DtsL 
a MTDt THE LOVE (Pn, ASCAP/Lel't Km ImA. 

ASCAP/mjoyce, BMI) 
D AfiAlN (Black k». BMI/Flyta Tyme, ASCAP) WBM 
n ALWAYS ON MY MIND (Wirrw-TiinartaiM, 

BMI/lirtcncope Pearl, BMI/Bim Jams, BMI/Mindir. 

ASCAP/Tal(ir>f Can Of Binineu. BMI) WBM 
76 AND OUR FEEUHGS (Sony Sonfi, BMt/Ecaf, 

6MI/Boot)»Loa, BMI/Wamef'TinMctm, BMI) 
66 ANGEL (Hv City, BMI/Songs By D.ASCAP/Crystal 

Aire, ASCAP) 

» ANNIVERSAirY (Polygrarn lftt% ASCAP/Tony Tuni 
Tone, ASCAP/Vev, ASCAP) HI 

53 AWARD TOUR Comba. ASCAP/Jau Mtrchant. 
ASCAP) CPP 

74 BABY BE STILL (EMI April. ASCAP/Bu| PM. 

ASCAP/Writi RigMs. ASCAP^MI BMnmd. 

BMI/)ordan L^ne. BMI) WBM 
K BABY ITS YOtJRS fDowtia Hi gotta. ASCAP/WB. 

ASCAP/EMI Aprrf, ASCAP/Riff, ASCAP) 
17 BEUUSE OF LOVE (BlKh lea, BMI/F)yla TyriM. 

ASCAP) WBM 

37 BaiEVC IN LOVE aiO-On. BMI/BkM. BMI/K-Rob. 
BMI/Calloco, 8MI/EMI. BMI/Sony. BMI/Sereen Genis- 
EMI, BMI) WBM 

32 BELIEVE THAT a'YC«(i.eMI/2oiTAa,8MI/Ranul. 
BMI/OmOiHfs Own, BMI) CPP 

II BETCHAU NEVER FIND (last Song. ASCAP/Third 
CoiHt, ASCAP) 

69 soon SKAA A-TACK {Chilled Out. BMl/Mudslide, 
BMI) 

19 BREATHE AGAIN (Ecat. BMI/Sooy Songs, BMI) HL 

2 BUMP N' GRIND (ZombJ. BMI/R.KHtr. SMI) CPP 

40 CANTALOOP (RIP FANTAUA) (EMI Blackwood, 
BMI/US-3. BMIi WBM 

I CAN WE TALK (EcjI.BMI/Sony Songs. BMI/Bocble- 
Loo, BML'-Wiifnet-Tamerlm, BMI) HL/WBM 

10 COME BABY COME (Te« Girl, BMI/BIm Ink. 
eMI,.Third & Lei, BM]/7mdIm, BMI) CPP 

61 COME CLEMt ilMI, ASCAP..Wt»d Pearl. ASCAP) 

33 COME INSIDE (Velte Irt'l, ASCAP /Trabenha. 
ASCAP/MCA, ASCAP/Ness. Nitty i Capont, 
ASCAP/WB. ASCAP/Wihe. ASCAP) WBM/HL 

91 COHIN* ON STRONG (fttryltim Jan. 8MI/S«xM(<i 
Oiangfl, BMI/Ninteen Ei^ty. BMI/Mijmo, BMI) 

H C,R.LAM. (BMG, BMI/YTu-Ting. BMI) 
4 CRY FOR YOU (EMI April. ASCAP/DeSwing Mob. 
ASCAP) WBM 

H A HEPER LOVE (FROM SISTER Aa 2) (Cole, ASCAP 

/Qnmt. ASCAP/Virgw, ASCAP/EMI. ASCAP) HL 
73 DIRTY DAWG (W6. ASCAP/NKOTB, ASCAP) WBM 
IS DREAM ON DREAMER (MudslHle, BMI/Bauheid, 
BMI/PolyGrim Inttrnatnnal Timet. SESAC/OAR.P.. 
ASCAP) 

25 OUNKIE BUrr (PLEASE PLEASE PLEASE) (AMI. BMI) 

15 EGO TRIPPIN' (PART TWO) iTee Girl, BMiyDaisy A|e. 
BMI/Pnnce Paul, BMI/MCA. BMI) 

51 FAITHFUL (Beane Tribe. ASCAP/Ain. ASCAP) 

16 FAMILY AFFAIR (FROM AOftAMS FAMILY VALUES) 
(M<j»c, BMI/Warner-Tameflarw, BMI) WBM 

S5 FUNK OAT/WHY IS IH (Estrogen. BMI/Sim Blak. 
BMI) 

35 GANCSTA LEAN (Raps More. BMI) 

10 GETTO lAH (No Dooie. ASCAP/Cati On The Prowl. 
ASCAP/Getto Jam, ASCAP/Chrysale, ASCAP) CPP 

22 GIN AND JUICE (WB. ASCAP/Man-Knght. ASCAF^ 
WBM 

13 eORHA LOVE YOU RIGHT (FROM SUGAR HILU 
(Kionik. ASCAP/Chaplm 01 You. 6MI/S« RKky, 
ASCAP/6MG. ASCAP/'Maestro, ASCAP/EMy DouUe, 
ASCAP/Polygram Inn. ASCAP) 

3 GROOVE THANG (Ninlh Town, ASCAP/ltiii|hty, 
ASCAP/Babr Fingers, ASCAP/Mimt. ASCAP/Shown 
Breree. ASCAP/Fredd>e Dee. BMI) 

26 HERO (Sony Songs. BML^'llye, BMI/Wallyworld. 
ASCAP.'WB, ASCAP; HiyWBM 

41 HEY MR DJ. [Naughty, ASCAPA-Boy, ASCAP/Flavor 
Unl. ASCAP/'Almo, ASCAP/lrvint. BMI/O/B/0 Ittefl, 
ASCAP/Medad. BMI) 

47 IF THArS YOUR BOYFRIEND (HE WASN7 UST 

NIGKT) (WariHt-Tamerlane. BMI/Revolutionary Jazi 

Cmt. BMI/Nomad Noman. BMI) WBM 
72 I GO ON (BrooWrn Bji«I, ASCAP/Top Brthn'. 

ASCAP/Smolun' Sound, ASCAP/Quck Tane. BMI) 
63 (I KNOW I GOT) SKILLi (Word U)e. ASCAPAIhrriAt, 

ASCAP/Ctfia, ASCAP/Urge Giant. ASCAP/WB. ASCAP) 

CPP/WBM 

13 I'M IN THE HOOO (EMI Vifgxi, ASCAP/Sleven M 

Brendon, ASCAP/Casa(Ua, ASCAP) HL 
U I'M 04JTSTANDING (Shaq Lyrics, ASCAP/Chrysalii. 

ASCAP/Zomba, ASCAP/Erick Sermofi. ASCAPAakini 

Care Of Business. 6MI/CPMK, BMI) 
94 IT ALL COMES DOWN TO THE MONET (ShocUee. 

BMI/Extrs Slammm', BMl/Funk GrooM, ASCAP/Lucy 

Three, BMI) 
IS ITS ALL GOOD (Rap t More. BMI) 

36 JUST KKXIN- FT (So So Dd, ASCAP/EMI Aprri. 
ASCAP/Full Ked. BMI/&Dund Corlrol, BMI) WBM 

46 KEEP YA HEAD UP (Ghetto G«pel, BMI/ltiterscope 
Pearl, BML/Wainer-ramerlane, BMI/Rubt«f Band, 
eMI/Sa}B. BMI/Troutman, BMI./EMI Unart. 
BMI/Slecping S«in. BMI) WBM 

42 KRAZY (ATV, BMI/P«nny Funk. BMI/1Mik« Dot BttI) 
HL 

7 (UY YOUR HEAD ON MY) PtLiOW (Polygivn Intl 
ASCAP/Tony Torn Toi»e, ASCAP/Oango. ASCAP) HI 

71 IH ME LOVE YOU {Ma'Ph.1, ASCAP/MCA. 

ASCAP/FUm ttc D'txlrfl. ASCAP/ttliyl, ASCAP) 

41 LETS mUCE LOVE (MCA ASCAP^nsign, ASCAP/lane 
Brane, BMI) CPP 

51 LOOKING FOR MR DO RKHT (Large bant, 
ASCAP/Wokie. ASCAP/WB. ASCAP) WBM 

13 LOVE TONttKT <CCW. ASCAP/Rogli. ASCAP/EMI 
Blackwood. BMI) 

54 HAKE LOVE EASY (MCA. ASCAP/Bush Bufiw)-. 
ASCAP/Peul Ljurwwe III, ASCAP) 

11 MASS APPEAL (Gifted Pearl, ASCAP/II KhI, 
ASCAP/EMI ApnI. ASCAP) 

70 NOHEY IN THE GHFTTO (Zombi. BMI) CPP 
St THE WMnK Arm) rAma/nmenl. BMI) 

31 NEVUFORGnYOUlSony, BMI/Ryc.8MI/Eca(. BMI) 
9 NEVER KEEPING SECRETS (Sony Songs. BMI/Ecal. 
BMI) HL 

90 NEVER irrilE GO (Duchess. BMI) 

24 NEVn SHOULO'VE LET YOU GO (Zon<ia, 

ASCAP/4MW, ASCAP) CPP 
S9 THE ONE FOR ME (Zvnba, ASCAP/Bladk Hand. 

ASCAP/D.T. Gerrel. ASCAP) CPP 

52 PIATER'S BALL (Organind Nouc. BMI) 



Bilboad. 



FOR WEEK ENDING FEBRUARY IS, 1994 



Hot R&R Singles Sales. 

Compied from a national sub-sample of POS (point of sale) equippad key R&B retail stores wNch report number 

of units sow to SoundScan, Inc. Ttiis data is used in the Hot RfcB Sin0es chart 



s 
t 

S 


LAST WEEK 


WEEKS ON 


TITLE 

ARTIST (UABEL/DISTnieUTWG LABEL) 




Ithsweek 


LAST WEEK 


t 


TITLE 

ARTIST (LABEL/DtSTRIBUTING LABCL) 








* * NO. 1 * ♦ 




W 


39 


3 


MONEY M THE GHETTO 

TOO SHORT (JIVE) 


J) 




1 


BUMP K' GRIND 

R KELIY (JIVEi 1 vtak st No I 




39 


34 


19 


LOOKING FOR MR. DO RIGHT 

JAOf IGIANT REPRISE! 


2 


1 


13 


GETTO JAM 

DOMNO (OUTBURST HA( CMAOSt 




40 


33 


15 


REAL MUTHAPHUCKKJN G"S 

EAZYt IPUTH1.ES& »*ElAT:vitY) 


3 


2 


7 


UNDCRSTANDINC 

XSCAPE (SO 80 DEF C^UMBIAI 




® 


- 


1 


rM OUTSTANDING 

SHAOUILLE O NEAL (JIVE) 


4 


4 


S 


WHATTA MAN 

SALT N PEPA/EN VOGiX (KXT PLATEAU) 








1 


MASS APPEAL 

GANG STARR (CHRYSALIS ERG) 




18 


2 


ITS AU. GOOD 

HKAWEfl (OLANT REPRISE) 




® 




1 


BECAUSE OF LOVE 

JANET JACKSON (VIRGIN) 


6 


3 


11 


CRY FOR YOU 

JOOECl (UPTOWN MCA) 




44 


45 


16 


SLOW AND EASY 

ZAPP A ROGERIRE PR)SE> 


T) 


10 


4 


GROOVE THANG 

2MANE (MOTOWTO 




S) 


51 


4 


WHEN A MAN LOVES A WOMAN 

JOOYWKTlFT (MCA) 


8 


5 


14 


DUNWEBimr 

12 GAUGE iSTREtTltfE SCOniBROS) 




46 


42 


23 


COME INSIDE 

INTRO (»TLANTIC1 


a) 


28 


2 


GIN AND JUICE 

SNCK^CV.r.v OTGd (DEATH R(?W) 




47 


47 


14 


BOOM SHAK A-TACK 

BORN JAMERICANS (DELKIOUS VINYL) 


w 


6 


8 


U SEND ME S1WINGIN' 

MINI s ifl -.■ *'fCIIVEI 




« 


41 


3 


STAY 

ETERNAL (EMI' ERG) 


3D 


14 


4 


(LAY YOUR HEAD ON MY) PILLOW 

TONYITONBTONtlCAiNG MERCURY) 




49 


36 


11 


REALLY DOE 

ICECUB€(PRI(WT«) 




11 


19 


CAN WE TALK 

TEVtlCAfcMEUtOY'tS! VYARf*RB«OS) 




SO 


35 


18 


NEVER SHOULOVE LET YOU GO 

HWIVE(JlVt) 


B) 


24 


3 


PLAYERS BAIL. 

OUTKAST (LAf ACE ARISTAl 




51 


38 


16 


5S«fi*CKS0N (VIRGIN) 


14 


9 


16 


NEVER KEEPING SECRETS 

BABYTACE (EPC^ 




S2 


37 


10 


WHAT-SMYNAMC 

SNOOP OOQGY OOGG (DEATH ROW) 


16 


8 


18 


BREATHE AGAIN 

TONI BHAYTON (lAFACE ARISTA) 




93 


44 


24 


COME BABY COME 

K) (TOMMY (K?*) 


16 


7 


13 


U.N.I.T.Y. 

QUEEV lAIKAH iMQ'tYYVN) 




54 


41 


16 


69 

FATHER (LPIOY^ MCA) 


17 


15 




ALWAYS ON MY MIND 

SVW IfYCAl 




95 


SO 


9 


SOUND OF OA POUCE 

KRSONE(JIVE) 


11 


19 


8 


FAMn.Y AFFAIR 

SHAS8A RANKS lATLJLS /PEG) 




56 


52 


5 


SHORT SHORTS 

RAHEEM THE OREAM (LIFE BELLMARR) 


19 


13 


17 


SEX ME 

R KELLY i llYt! 




w 


- 


1 


CJLEAM. 

WU-TANG CLAN (LOUO RCA) 


20 


12 


16 


HERO 

MARIAH CAREY (CauMBlA) 




a 


61 


2 


LETS MAKE LOVE 

AARON HALL (SILAS MCA) 


21 


17 


19 


GANGSTALEAN 

DRSiCAPlTOL) 




59 


49 


19 


FOREPLAY 

RKAB ()W IT i-.C) 


22 


21 


10 


CANTALOOP <FLIP FANTASIA) 

Ub3(BLULN0U CAITOL) 




60 


55 


3 


CHOOSE 

COLOR ME BAOO (GIANT.REFRtSE) 


23 


16 


15 


TIME AND CHANCE 

COLC«ME BAOO (LiiAhl REPRISE) 




61 


58 


17 


UP ON THE ROOF 

1 D EXTREME iGASOLlNE ALLEY MCA) 


24 


22 


40 


WH00MP1 (THERE IT IS) 

TAG TEAM tJrf 5ELlVAPH) 




62 


56 


4 


PROCESS OF EUMINATKW 

ERk:GA6U(EPIC) 


2S 


26 


6 


I'M IN THE MOOD 

CECEPtNSTOMAAM PERSPECTIVE) 




63 


46 


14 


MAKE LOVE EASY 

FHtOOlE JACKSON (RCA) 


26 


20 


15 


KEEP YA HEAD UP 

.'P*L (INTERSCOPE ATLANTIC) 




CE' 


65 


3 


2UNGA ZENG 

K7 (TOMMY BOY) 


27 


23 


10 


YOU DONT HAVE TO WORRY 

HURVJ BLGE(UP*[YAN MC*) 




CD 


- 


1 


CAPS GET PEELED 

OfClASSAULI eiC BEAT/ATUNTO 


28 


25 


6 


SO MUCH IN LOVE 

ALl-A-ONE (BLIT^^/ATLANTK:) 




66 


67 


24 


JUSTMCKirriT 

XSCAPE i')rj SOOfF CO, LMBlAi 


® 


S3 


2 


ADEEPERLOVE 

ARETHA FRANKI IN lARISTAI 




67 


54 


12 


HERE COME THE LORDS 

LORDS OF L-.DLPGROUNO (PENDULUM) 




31 


8 


BETCHAU. NEVER RND 

CHANTHV SAVAGE 1 ~ 




61 


60 


2 


GOODY GOOOV 

LtSElTE MELEICEZIFEVERRAU 


3D 


43 


2 


NEVER FORGET YOU 

MARIAH CAREY 1 nLLMSlA f 




69 


68 


5 


HCHT (ALRIGHT) 

OOUC E 'RtS^ (GE£ STREET/ISLJtND) 


32 


27 


18 


(IKNOWIGOT)SKILLZ 

s^AV 1 : NEAL 1 JIVE) 




K 


62 


4 


100 ON 

MCIYTE (FlWST PRIORITY AFLANTK:) 


w 


40 


3 


QUET TIME TO PLAY 

Johnny gill imotomn) 




71 


57 


13 


SAME OL' SHIT 

MC REN (RUTHLESS RtLATIvn>) 


34 


29 


13 


COME CLEAN 

JERU THE DAMAJA (PAYDAY/FfRR| 




72 


66 


IS 


THE MORNING AFTER 

MA2E FEAT FHANKIE BEVERLY (WB) 


36 


30 


16 


AWARD TOUR 

A IRIBL CALLED QUEST (JfVt) 




m> 




1 


BaiEVE THAT 

KEITH WASHINGTON (QWEST /WB) 


S- 




1 


YOU KNOW HOW WE DO IT 

K:f CUB( iPPlORlTTf 




74 


69 


2 


IT ALL COMES DOWN TO- 

ITRMiSATDftmRAL ChjLOS COLUMBIA) 


37 


32 


2 


FUNK DAT/WHY IS m 

SAGAT IMAAli 








4 


WHOS THE MACK 

RAU'H THESVANT (MCA) 



(3 Singte» witti jncreasing sales. ® 1 994. BiHxard/BPI CommunicMwfts and SoundScaa Inc. 



23 PROCESS OF EUHINATION (Iwts St. BMI/Truteaiin' 

Type Nile. ASCAP/WB. ASCAP) WBM 
2S QUir TIME TO PLAY (Flyte Tyrn. 

ASCAP/Penpectiw. ASCAP) 
3t RIBBON IN THE SKY (Black Bull. ASCAP/Jobelt. 

ASCAP) 

44 RIGHT HERE (HUMAN NATURE) /DOWNTOWN 

(Warntr-Tamertanc, BMI/lntersupe Purl, BMI/Bam 

Jims, BHI/ATV, fiHI/Jotw Betto, ASCAP/WB, 

ASCAP/PUyli^. BMI/GG Lom MuiK. BMI) WBM 
43 SEX ME (Zombi, BMI/R.Kfly. BMI) HLAPP 
a SHOOP (Ufiichappell. BMI/Ptaod, BMI/Next Plateau. 

ASCAP/STM.. BMI) WBM 
49 SKIP TO MY LU (AmplifMd Imnm. BMI/Wam«- 

Taimrlane. BMI/Taking Care Of Business. BMI/Tilung 

Care 04 Buuneu. BMI) WBM 
M Stow MD EAST aroutmin. BMI/Sai*. SMI) 
31 SO MUCH IN LOVE (Abkco. BMI) 
n SOUND or da POUCE (Zomba. ASCAP/BDP, 

ASCAP/Soul Clap. ASCAP) CPP 
n SPEND THE NIGHT (LjtUe ReMa. BMI/Chunky 

Monkey, BMI/M<^paMen, BMI) 

20 STAY (KaptJln^A$CAP/TuTu. ASCAP/MCA. ASCAP) 
HL 

75 TEU ME WHERE IT HURTS (Mistone. BMI/CrrttU 
Ajra. BMI/Crystal Rose. BMI/Virgvi, BMI) 

27 TIME AND CHANCE (Brittlene, ASCAP/M« Good, 
ASCAP) 

I llNOERSTAND»K(FtilKMl.ASCAP/AirCaeitrDl. 
ASCAP) W8M 

21 U.N.LT.Y. (Queen LatHah. ASCAP/fow Kn^Ms. 



BMI/MusK Corp. 01 America, BMI) HL 
79 UP ON THE ROOF (Screen Gems EMI, BMI) WBM 

5 U SEND HE SW1NGIN- (New Perspective. ASCAP) 
100 WE CAME TO MOVE YA CTw« Tuff EnuH, BMI) 

96 WHAT CHA MISSiN' (Push PUy. BMI) 

17 WHAT I 00 BEST (Broiu Hasfi. ASCAP/Stiocai, 

ASCAP/Scaramiftgi, ASCAP/Owry Rwar. BMI) 

WBM/CLM 

S7 WHArS MY NAMET (WB. ASCAP/Mart-Knictil. 
ASCAP) 

6 WHATTA HAN (Sons 04 K-oss, ASCAP/Sandia. 
ASCAP/Next Plateau. ASCAP/lrvinf, BMI) CPf 

14 WHEN A MAN LOVES A WOMAN (A Diva. 

ASCAP/Rightsonf. ASCAP/Zorrtia. ASCAP/Art S 

Rhyltm. ASCAP) CPP 
66 WHO'S THE HACK (Fiyte Tyme, ASCAP) WBM 
12 YOU DONT HAVE TO WORRY (WB. ASCAP/Nets, 

Mtty & CapOTK. ASCAP/Frvik Nitty. 

ASCAP/Fnbenshi. ASCAP /Dirin Whittmgton. 

ASCAP/Dmtlone, BMI/Unctiappell, BMI) WBM 
77 VOU DONT LOVE HE (HO. NO, NO) (Jamrec. BMI) 
45 YOU KNOW HOW WE DO IT (Gingsti Boogw. 

ASCAP,'1*B. ASCAP,.'Deep TechnolOD, ASCAPAull 

Keel, ASCAP) WBM 
56 YOUKS (Mum: Corp. Of AmeiKa, BMt/Giidina Aley, 

BMIA^meo Appearance By Rinno. ASCAP/NCA, 

ASCAP/Ettiyl, ASCAP/Yppihc, ASCAP) HL 
B ZUHGA ZENG (Third & Im. BMI/Blue Ink. 

BMI/Cutliss, BMI/Tee brl, BMI/Embatsy, ASCAP) 

CPP 
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R&B 



A R T I S T S & MUSIC 



Kay Gee Helps Make A Name For Zhane; 
Luke Talks Label Biz & The New Crew 



What's my name? Zhane Isn't a 
rap group. It's a pair of singers 
named Jean Norris and Renee Neuf- 
ville. Still, the duo fits this space be- 
cause the producer of its debut album, 
"Pronounced Jah-Nay," is Kay Gee, 
from platinum rap act Naughty By 
Nature. His skilled sonic surgery 
wasn't exactly ignored by critics and 
pop rockers. It just got dwarfed in a 
jungle of phrases giving praises to 
Nau^ty's rapper, Treach. 

On "Pronounced," the gals sing 
sweet everj'thangs, including polite 
commands to "listen to the vibe" and 
instructions in the lost art of true love. 

Meanwhile, Kay supervises songs 
that are, by turns and/or at once, exqui- 
sitely bumpin', melodically rich, and 
bluesy and jazzy enough to satiate fans 
of Anita Baker. With his scalpel, the 
producer/surgeon creates unique 
beats. 

The rhythmic tracks, as well as the 
softer ones, have strong hooks that tor- 
ment the hell out of my mind. (Would 
somebody please tell this record to 
leave me alone? Maybe not) 

Unlike many hip-hop-inspired R&B 
producers, Kay Gee went the extra 
step and made a record that can last 
close to forever. He's walking toward 
that lofty spot inhabited by deities of 
the mixing board. 

On & ON: Last v^-eekend. Luke Rec- 
ords hosted a release party in Miami 
for "Back At Your Ass For The Nine- 
4," an album by the New 2 Live Crew. 
Two members of the old crew have 
split, and Vert) joins Luther "Luke" 
Campbell and Fresh Kid Ice in the 



new act. 

Besides the trio. H-Town and Poi- 
son Clan were at the bash. And, unlike 
previous 2 Live fimctions, no hired hiz- 
zos u'ere in da hizzouse, a place named 
Miami N^ts. 

In a back room at the club, Luke 
spoke about the album, the group, hLs 
label, and more. He described the al- 
bum as "colorful, a variety." And after 
dismissing queries about the where- 
abouts of the ones who walked, he said 
Verb (a former associate of Disco Rick 

HAP® 

Colttmii .. 3§y 

fry Havelock Nelson 

& the Twins) brings "more of a hip- 
hop flavor." 

He and Kid Ice contribute variations 
on the Miami bass style. The album 
also contains languid ragga elements 
and R&B. He said, "The key to keeping 
this group together is balance." 

Then he moved on to the subject of 
mating habits. He remarked that two 
women, Toni Braxton and Pepa, from 
Salt-N-Pepa, would be dream dates. 

Getting back to business, he said 
that thanks to H-Town and others, 
199,3 was Luke Records' "best year 
ever." As for '94, besides a new H- 
Tcnvn album, which is due in April, sets 
are expected from male vocal group U- 
Myne, Poison Clan, and new jill 
swinger Trallini. 



The current New 2 Live single is 
"Yeah Yeah." Its follow-up — my favor- 
ite cut^will be 'Tfou Go Girl," a song 
inspired by the brisk theme music from 
Fox-TVs "Martin." 

Short SHORTS: if you llked MC 
Eiht's "Straight Up Menace," from the 
"Menace II Society" motion picture 
soundtrack, you'll dig "Caps Get 
Peeled," the debut single by DFC (the 
letters stand for Da Funk Clan). The 
Assault/Big Beat/Atlantic single dis- 
plays the same fresh-dipped and intri- 
cately woven style as that cut. Eiht, 
who produced with DJ Slip, duets on 
the track alongside group manbers Al 
Breed and T Double E. A DFC album, 
featuring contributions from D.O.C. 
and Warren G., is due March 22 ... 
Mercury Records has signed New 
York poet Reg E. Gaines. His album, 
'Tlease Don't Take My Air Jordans," 
bears artistic similarities to Gil-Scott 
Heron's 70s recordings and is due out 
in April . . . Two of my favorite hard- 
core rap acts. Black Moon and Wu- 
Tang Clan, have signed with Haney- 
Gallagher Communications, the New 
York publicity firm helmed by Terrie 
Williams Agency graduates Serena 
Gallagher and Janice Harvey. The 
next f^ingle from Wu-Tang's album is 
"Creem." The current Black Moon sin- 
gle is "How Many MCs." Currently, 
the group is performing opening dates 
with Das-EFX ... If ya missed the 
made-over Hammer on "The Arsenio 
Hall Show" last month, don't fret Hell 
be back on the program Feb. 17. Hell 
perform four songs from "The Funky 
Headhunter," due March 1 from Giant. 



EASTWEST'S FMOB 

(Continued from page 20) 

McElroy says the FMob sound has 
more of a "1990s Blackbyrds" flavor, 
adding that, as producers, he and Fos- 
ter concentrate on creating a groove 
and then add other session players to 
sit in with the band. All of the musi- 
cians are from the San Francisco area, 
and most of them will be able to tour. 

An appearance in the video for the 



En Vogue single "Runaway Love" was 
a debut of sorts for FMob, starting a 
buzz on the group. The song has a 
smooth, jazzy feeling unlike previous 
En Vogue studio cuts. 

"We did the track at the same time 
we were doing the FMob [album] 
tracks, and we really didn't want to 
shift gears," McElroy explains. "It was 



I GOT CHA OPIN 

i« 200M1 

The new single 
from the album 
"Enta Da Stage" 




Wreck Records 1501 Broadway Suile 2900 Mew York. NY 10036 212-730-7160 



almost like an FMob track with En 
Vogue singing on top of it" 

EastWest has serviced the Feb. 22 
project to different radio formats, 
including college and Jazz stations, 
which recei\'ed advance copies of "Once 
In A Blue Moon" in late November. 
The first single, "We Came To Move 
Ya," went to urban radio Jan. 24, and 
adult altematK'e stations also will be 
targeted during the first quarter. 

Karen Mason, director of urban 
marketing at EastWest, says the 
early emphasis on radio e.\poBure "al- 
lows for strong radio development 
and testing in the marketplace." 

She says heavy emphasis will be 
placed on obtaining high levels of in- 
store play to develop consumer 
awareness, particularly at the inde- 
pendent retail level, including hip-hop 
clothing stores. 

Foster and McElroy have a busy 
year ahead. Soon they will begin 
working on the debut project of 
Something For The People, a male 
trio of artist/producers who are shop- 
ping for a m^jor-label deal. 

The duo also will begin work with 
a Florida group called the Backstreet 
Boys, whom McElroy describes as "a 
mix between Boyz II Men and New 
Edition." The pair also is negotiating 
fiiture film soundtrack projects, 

The producers also will record En 
Vogue's next album. 
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HERE COME THE LORDS 


13 


dD 


Ft-ENTIir 


63 


JADE* 

GIANT 2446^'REPRISE 19 W 1 5 98) 1^3 


JADE TO THE MAX 


19 


97 


99 


87 


45 


ONYX A RAL'CHAOS53302*CTLUM6IAI9 9BEQ/15 98l 


BACDAFUCUP 


8 


91 


93 


91 


20 


EN VOGUE EASTWEST 92296 (8 98/12 98) 


RUNAWAY LOVE 


16 


H 


94 


92 


21 


PRINCE PAISLEY PARR 45435AYARNER BROS (12 9a')7 98) 


THE HITS 2 


23 


m 


98 




11 


MAC MALL YOUNG BLACK BROTHA 2022 (9 9»1 3 98) ffi 


ILLEGAL BUSINESS? 


82 



( 3 Albums wlh (he B'dest sales gams tnis ween • Reawflma InOusIrv Assn. Of America (RIAA) certrf»caIion tor sales ol 500.000 units. A fllAA certification fof sales of 
Most tape pnces. and CO prices tv WEA and BMG labels, are sugsested lists. Tape pnces marked EQ. and all o1ti«f CD D'ices. arc equivalent prices, which are proiected 



Heatseeh«r fmpacl shows artisU removed irom Heatseekers tWs wee* B indicates past « txeseni Heatseeker title, C' IMd, BiilboardiBPi Communicat«)ns, and SaundScan, Inc. 



1 million units, with multimillion sellers indicaiecl t>y a numnai following me symlxx 'Aslexsk indicates LP is available, 
wholesale pnces. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates ti<ssm percentage growth 




The new single: 

Where's Ya Little Sista? 

Single add date: February M & 15 

From the explosive second album, lt*s Not What U Wear, Its How U Play It. 

Eitecium fioimn: Hutiad i»m ami Kf*in Wilts. Productn ttnni "Hih-Rah" Srwoi* (or llmiwchjililM ErtefUinmfnt. (o- 
Prsducer Dann "Piano-Man" WhiTUngton 

ATTRACTIVE FEMALES 

Plaliiuim album sellers seek altraelive female with style, a good sense 
of humor and. ..a younger sisler. H] 
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Dance 



ARTISTS & MUSIC 



Former Twins Bailey & Currie Erect Tower Of Babble 



Babble ON: After years of 
treading the pop star mill us the 
Thompson Twins, Tom Bailey 
and Alannah Currie found them- 
selves in need of renewed musical 
motivation. The confines of the en- 
tity that spawned worldwide hits 
like "Hold Me Now" and "In The 
Name Of Love" apparently had be- 
come too restrictive. 

"We had all of these ideas that did 
not fit into the parameters of the 
Thompson Twins," Bailey says. 





BABBLE 



"Even though later Thompson 
Twins records pushed the envelope 
a little, it was all still straight pop 
music. So we decided to chuck it all 
and begin again. It was like opening 
the floodgates." 

Thus, the birth of Babble and its 
bold and experimental Reprise de- 
but, "The Stone." 

The project's roots dale to the 
spring of 1992, when Bailey and 
Currie enlisted Keith Fernley, 
their longtime engineer, as a full- 
time band member and went to 
India to collect sounds and samples 
for future recording. They intended 



by Larry Flick 

to stay a week, and wound up stay- 
ing for five. 

"It was so inspirational," Bailey 
says. "In the pa.st. we were using 
culture as a spice rack for our mu- 
sic. Now it's the main ingredient." 

Factor in the chill-out/ambient 
dance grooves that a growing num- 
ber of trendy DJs throughout Eur- 
ope are now programming, and you 
have an album with the potential to 
educate the brain as well as move 
the body. Further augmented by 
vocalists and musicians Q. Tee; 
Amy St. Cyr, Ira Cohen, and Char- 
lie Whisker, songs like "Tribe" and 
"Spirit" do not merely sample bits 
of Indian noise and chatter; they ac- 
tually mirror the complexities of the 
country's traditional compositions. 
The employment of subtle dance/ 
pop melodies and Bailey's warmly 
familiar voice is the album's source 
of mainstream accessibility. 

Music this smart and sophisti- 
cated usually requires a moment to 
find its audience. To that end, the 
kinetic first single, "Take Me 
Away." has been remixed consider- 
ably to lure punters to the table — 
an idea that triggers mixed emo- 
tions from Bailey. 

"As a marketing tool, I don't 
mind remixes of our songs," he 




says. "But it's really important that 
we get to do one, too. Otherwise, the 
single becomes a complete reflec- 
tion of everyone but the band." 

Besides Babble, Tony Garcia 
and Peter Daou both nicely re- 
touch "Take Me Away" with cool 
trance sensibilities. 

As the label swings into promo- 
tion of "The Stone," Babble already 
is plotting the course of its second 
album. That set likely will be a re- 
flection of New Zealand's music and 
culture, which is where the band is 
currently building a recording stu- 
dio. 

"I don't think you'll see us tour- 
ing anytime soon," Bailey says. 
"We'd rather wait until we have 
more Babble material. Besides, I 
prefer being in the studio — it's 
where I feel most inspired." 

As for the future of the somewhat 
defunct Thompson Twins, Bailey's 
rule of thumb is never say never. 

"It's hard to say when or if well 
ever go back to that period of our 
lives again," says. "It would mean 
going back to more than a type of 
music; it means trying to live the life 
of a pop star, which is not the most 
attractive thing to any of us right 
noW'." 

Clark in motion: Keeping 
up with Loni Clark on the eve of a 
major international club trek sup- 
porting "U," her second 12-inch sin- 
gle on New York's Nervous Rec- 
ords, requires a bottomless well of 
energy. Besides the usual packing 
and itinerary confirmations, the 
New Yorker must tend to the needs 
of her daughter and tie up the vari- 
ous loose ends of her second musical 
career, as one of the ever-touring 
Manelettes. 

"Whoever said the life of a diva is 
an easy one, I'm here to tell you that 
I'm tired" jokes the charming and 
charismatic artist. "Actually, I feel 
so fortunate that people are inter- 
ested in what I'm doing. But I can't 
tell a lie; I've been waiting for this 
moment for a long time." 

Long before Clark packed dance- 
floors last year with the w'orldwide 
smash "Rushin'," she toiled away in 
assorted groups, including West 
End recording act Sparque. Listen 
carefully, and you will hear her 
w ailing away on the disco-era ever- 
green "Let's Go Dancin'." Clark's 
longest-running gig prior to launch- 
ing her solo stint was as the leader 
of the Marvelettes, a role she only 
recently admitted playing. 

"It's a completely different life," 
she says. "Y'know, the big wigs, se- 
quined gowns, the whole works! We 
get up there and sing those great 
old songs, and it's a blast. But it's 
not totally how I see myself as a 
performer." 

The Mood II Swing-produced 
"U" is actually closer to ClarJt. The 
track comes in two different but 
complementary versions. There is a 
disco/house incarnation that is 
quickly being embraced by club 
DJs as a peak-hour anthem, and a 
pop/R&B version that chugs with a 




Two Divas Dishin'. Perspective. A&M belter CeCe Peniston popped by the studio 
to hang with pal Sybil, who is currently cutting tracks for a forthcoming Next 
Plateau/London album. Pemston is trekking across the States in support of her 
recently released second set, "Thought Ya Knew." Look for the Sybil project to 
be completed by early summer. 



radio-sav\'y funk flavor. 

As a full package, the single is 
working quite well. It is sprinting 
up the pop charts overseas, where it 
has been issued on A&M Records. 
The Nervous pressing in the States 
is making inroads at mix-show and 
crossover radio levels. This success 
is easily paving the way for a full- 
length album that is expected to be 
completed later this year. Accord- 
ing to both Clark and her mentor. 
Nervous president Michael Weiss, 
the set will temper club-intensive 
tunes with softer soul compositions. 

The single life: Michelle 
Weeks sure does get around. In ad- 
dition to belting admirably on cur- 
rent records by Diva Convention 
and Skee W., she is the vocal cen- 
terpiece on "Show 'Em How We Do 
It" by Interaction (Class-X, New 
York). She shines with considerable 




cm PUT 



1. BEAUTIFUL PEOPLE BARBARA 

TUCKER SlFttCTLY HHrTHM 

2. TAKE ME AWAY BABBLE ncwise 

3. BURNING LIKE THE SUN RED RED 

GROOVY CONTINUUM 

4. I'LL WAIT TAYLOR DAYNE AmsK 

5. NOTHING BETTER COLOURBLIND ODE 

IMPORT 

lun-siiiaf s SALES 

1. WORK THAT BODY CHANELLE GREAT 

X)NCS 

2. DREAM ON DREAMER BRAND NEW 

HEAVIES DELtcious vinyl 

3. STREET LIFE INTELLIGENT HOOOLUW 

4. OA BOMB KRIS KROSS ruffhouse 

5. TAKE ME AWAY BABBLE reprise 

Breakouts: Titles with future churl polcnttftl. 
bSMd on club play or saies reported this weeh. 



Star power (when is a major label fi- 
nally going to give her an album 
deal?), while producer/songwriters 
"Bonzai Jim'* Caruso and Eric 
Beall surround her with festive 
keyboard sounds, fluttering house 
beats, and a hook-lined tune. Rela- 
tive newcomers Caruso and Beall 
are developing extremely well, and 
should become a formidable club 
force before ya know it. Rounding 
out the strength of this slammer is 
the presence of the ever-fab 
Tommy Musto, who drops a couple 
of lip-smackin' remixes. Essential. 

Tara Kemp, who clicked at radio 
and club levels a while back with 
"Hold You Tight," is out to prove 
that pop/dance chippies do have 
more than one musical life to live 
with the rock-solid "Come Correct" 
(Nerve, San Francisco). Produced 
by Jake Smith and Tuhin Roy. the 
track is a downtempo, funk-spiced 
pop/hip-hop ditty that works on the 
strength of a kickin' chorus and 
Kemp's matured vocal. She takes on 
the role of hardened, no-nonsense 
siren to fine effect. Of equal interest 
to club and crossover radio pro- 
grammers. 

Chanita Renee*s earnest and 
soulful vocal quality fuels a house- 
injected cover of Luther Vandross* 
"Never Too Much" (Mystique, 
Bronx, N.Y.). Though she is not as 
polished as much of her competi- 
tion, Renee's endearing vibe (and a 
contagious giggle) are hard to re- 
sist. She is bolstered by a spare 
deep-house groove that should 
please underground tastes. A flesh- 
ier mix could spark mainstream 
club and crossover approval. 

TiD-BEATS: Trance/ambient 
masters the Future Sounds Of 
London return to U.S. dancefloors 
in May with the album "Lifeforms" 
on New York's Astralwerks/Caro- 
line Records. The set will be pre- 
ceded by the title track, featuring 
guest appearances by Robert 
Fripp and Liz Frazier, on 12-inch 
(Contintted on next page) 



INTERNATIONAL EXHIBITION OF EQUIPMENT 
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COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAVLISIS 

TITLE 

LABEL & NUMBER'DISTRieuriNG LABEL 


ARTIST 


1 


1 


2 


7 


* * * No. 1 * * * 

BIG TIME SENSUALITY ELLXTKA e«2U 1 u No 


♦ BJORK 




3 


4 


6 


A DEEPER LOVE arista 1-2661 


♦ ARETHA FRANKLIN 


(1) 


4 


5 


7 


BEEN A LONG TIME Columbia >7303 


THE FOG 


(A) 


11 


17 


6 


DREAM DRUMS light ball album cut 


LECTROLUV 


5 


8 


13 


10 


LIFE (EVERVBODV NEEDS SOMEBODY TO LOVE) ARISTA 1-2648 


♦ HAODAWAY 


(63 


12 


16 


9 


SELFISH QWEST .11 ISS.'WAfiNER BROS. 


♦ THE OTHER TWO 




2 


1 


10 


JOY CHAMPIon 77364a:haoS ♦ STAXX OF JOY FEATURING CAROL LEEMING 


cu 


17 


23 


4 


I'M IN THE MOOD AIM OABI 


♦ CE CE PENISTON 


9 


t 

0 


10 


9 


JUST KEEP ME MOVING SIRE 41 197mARN[R BROS 


♦ K.D. LANG 


10 




7 


II 


ALL 1 WANT IMAGO 76013 ♦ CAPTAIN HOLLYWOOD PROJECT 


w 


21 


27 


5 


PLEJkSE (YOU GOT THAT...) atlanik; promo 


♦ INXS 


(12) 


24 


34 


4 


1 WOULDNT NORMALLY DO THIS KIND OF THING EMi SS122/ERG 


♦ PET SHOP BOVS 


13 


15 


21 


7 


WHEN YOU TOUCH ME cuniNG 292 MASTERS AT WORK FEATURING INDIA 


(li) 


20 


25 


5 


GIVE MYSELF TO YOU TRIBAL- AMERICA S80BSTR S 


THE DAOU 


(15) 


32 


42 


3 


I WANT YOU REPRISE IWMO'WAntJER BROS 


JULIET ROBERTS 


It 


13 


8 


12 


QUEEN OF THE NIGHT ARISTA PROAIO 


♦ WHITNEY HOUSTON 


17 


9 


9 


11 


WHITE LOVE FFRR 120 003 


♦ ONE DOVE 


(iS 


28 


35 


4 


GOT TO GET IT SM music 773B^EPIC 


♦ CULTURE BEAT 


(}3) 


23 


24 


6 


1 WANT TO THANK YOU AREA 10 004 


UTRECE 


20 


5 


3 


11 


RILLY GROOVY CONTINUUM 12315 BEAUTIFUL PEOPLE FEATURING JIMI HENDRIX 


21 


19 


20 


7 


SHINE ON Tn rem 


HUGH K. 


22 


14 


19 


9 


THAT'S WHAT 1 THINK epic 77234 


♦ CYNDI LAUPER 


23 


16 


6 


13 


SUME SIGH SAY ireue •j004? 


HOUSE OF GYPSIES 


(24) 


35 


46 


3 


* * * Power Pick* * * 

so INTO YOU L»b *i>.; smmi 


MICHAEL WATFORD 




33 


40 


3 


SPOONV QWEST 4 1 31 JiWARMEft BROS 


♦ NEW ORDER 


2« 


27 


29 


5 


POWER POirOOR 859 98 1 iPLG 


♦ NU COLOURS 


(27) 


34 


39 


4 


GOING NOWHERE GO'OISCS import 


GABRIELLE 


21 


26 


28 


6 


WELCOME TO MY MIND WAX TRAx 8697 


♦ PSYKOSONIK 


20 


18 


12 


14 


THINGS CAN ONLY GET BETTER siHLCIArtT pxsoawAPNER BROS 


♦ D:REAM 


30 


25 


26 


6 


LOVE IS FOREVER CHAOS 77241 


♦ TASHAN 


31 


29 


31 


5 


AS 1 AM ONE 12012 


SOUND OF ONE 


(32) 


42 




2 


DO YOU WANT IT 5B« S81 ISrtRG 


LONNIE GORCX>N 


(33) 


38 


45 


3 


GROOVE THANG i.< iiown 4848 


♦ 2HANE 


34 


10 


11 


13 


1 LOVE MUSIC (FROM -CARUTOiS WAD EPIC 77285 


♦ ROZAILA 


39 


22 


15 


13 


I'M BEAUTIFUL DAMMITT! AAM04II 


♦ UNCANNY ALLIANCE 


(36) 


47 




2 


DONT GO BREAKING MY HEART UCA M798 


♦ ELTON JOHNmUPAUL 


(3D 


39 


47 


3 


GET rr STMTEO Enc 77323 


PRINCE OF HOUSE 


(a) 


49 




2 


JUNGLE UJtT (1 W«HT YOU) OEEP CKAP 3004aCRAP 


URBAN MOTION PROJECT 


C39J 


45 




2 


SO IN LOVE (THE KM. OCAU sui PrnMOERG 


♦ JUDY CHEEKS 


40 


41 


44 


4 


AU BECAUSE OF ME viBE music 4008 


GEORGIE PORGIE 


(41) 


48 




2 


STAY EMI SBUl'ERG 


♦ ETERNAL 


® 


NEW^ 


1 


★ * * Hot Shot Debut * * * 

BLOW YOUR WHISTLE ifph uooi ■ OJ DUKE 


43 


36 


33 


10 


1 CANT STOP CAROLINE 2528 


MELLOW MELLOW 


44 


37 


32 


10 


BOOM 7YX 7 1 1 7 


SATIN S SCARLETT 


(45) 


NEW^ 


1 


WORK THAT BODY GREAT JOhES 530 629'I5LAN0 


CHANELLE 


(«) 


NEW^ 


I 


BECAUSE OF LOVE vii>3iN 3U22 


♦ JANET JACKSON 


41 


44 


37 


9 


ALL OF ME NOTE us 0006 TY BRUNSON FEATURING CHANELLE 


40 


40 


30 


; 


AWARD TOUR jm 42186 


♦ A TRIBE CALLED QUEST 


40 


30 


22 


13 


1 UKE TO MOVE IT strictly rhythm 12192 REEL 2 REAL FEATURING MAO STUNTMAN 


M 


31 


U 


u 


LOVE CHANGES VIRGIN 38413 


♦ MK FEATURING AUNA 
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TITLE 1 1 1 1 1 1 1 ARTIST 

LABEL & NUMBER/DISTRlBUriNG lABEl 




NEW^ 




* * ★ No. 1/HoT Shot Debut ★ * * 

GROOVETHANG iv mjUWi in . -il , ♦ ZHANE 


(2) 


1 1 1 


4 


A DEEPER LOVE ix) ariSTa ♦ ARETHA FRANKLIN 


w 


NEW^ 


1 


C.R.E.A.M. (CASH RULES EVERYTHING AROUND ME} (Ui (Ti ix» lOuO 62766i«CA ♦ WU-TANG CLAN 


Ct) 


NEW^ 


1 


BECAUSE OF LOVE m virgin 38422 ♦ JANET JACKSON 


CD 


NEW^ 


1 


BUMP 'N* GRIND m (Xi jivE 42206 ♦ R. KEUY 


6 


2 


2 


13 


WHY IS IT? (FUK OAT) iw n,<x\ maxi 20U ♦ SAGAT 


CD 


29 




2 


" " " lantA 1 to 1 OAlNtH" " " 

MASS APPEAL, TjCMRtT^ IS 11 fW, ♦GANG STARR 


8 


5 


11 


6 


WHATTA MAN tTi (xi next PlatEAUiTONDON 857 39L'PLG ♦ SALT N-PEPA FEATURING EN VOGUE 


CD 


18 




2 


ITS ALL GOOQ/PUMPS & A BUMP (D giant Zd^vwARNCR BROS # HAMMER 


i:io) 


13 


5 


13 


GETTO JAM <Ml !'! tXi OUTBURSTiCHAOS 7 729SC0LUMBIA ♦ DOMINO 


(11) 


16 


8 


16 


SHOOT TO KILL iMi (T| weeoeo 20072.iNERVOuS ♦ MAO LION 


12 


3 




2 


(T AIN'T HARD TO TELL di Columbia 77320 NAS 


13 


9 


9 


12 


l-IGHT (ALRIGHT) (M) it) gee street ho 5B3^island ♦ DOUG E FRESH 


14 


8 


7 


24 


GIVE IT UP (Ml (THX> FFRR 350 039 ♦THE GOODMEN 


® 


NEW^ 


1 


NEVER NO MORE <ti jive 42204 ♦ SOULS OF MISCHIEF 


16 


15 


4 


9 


RUNAWAY LOVE iT) cx) exit 198 JOHNNY 0 


17 


4 


3 


8 


I'M IN THE MOOD (M) iT) a&m 0461 ♦ CE CE PENISTON 


OS 


NEW^ 


1 


YOU DON'T LOVE ME (NO, NO, NO) H) W 6^0 BEAT lOlsl^AG DAWN PENN 


19 


12 




2 


rAMILT ArrAlK IrnwM AUUnMa rnMiLT VALUb9 1 ni ATLAS BbV! 233>'rLG W ^MA-DDA KANKd 


20 


19 


36 


3 


LOSER IXJ OQC 2193CVt*Ef f EN ♦ BECK 


21 


28 


18 


16 


COME CLEAN n) PAroAY 120 oozffrr ♦ JERU THE OAMAJA 


22 


7 


14 


9 


BEEN A LONG TIME <m) mclXUMBiA 77303 THE FOG 


23 


23 




2 




24 


6 


6 


7 


U.N.l.T.Y. (Ti MOTOWN 4847 ♦QUEEN LATIFAH 


29 


20 


17 


9 


SOUND OF DA POLICE <T| jivC 42191 ♦ KRS-ONE 


26 


30 


15 


16 


AWARD TOUR (ti {Xl jrvt 421B6 ♦ A TRIBE CALLED QUEST 


27 


21 


12 


20 


SNOOP (Ti fXI NEXT PLATEAUi'LCMDON 857 31&^*LG ♦ SALT-N-PEPA 


28 


10 


10 


18 


MR. VAIN 'lT| IK) 5u MLfSC 77214/EPiC ♦ CULTURE BEAT 


20 


33 


34 


3 


1 DIDNT MEAN TO ni jive 4?189 ♦ CASUAL 


'W 


NEW^ 


1 


IF THAT'S YOUR BOYFRIEND (Ti no maverickiSire 413]6iWARN£R broS- ♦ ME'SHELL NDEGEOCELLO 


31 


22 


32 


12 


ALL 1 WANT m IX) IMAGO 25033 ♦ CAPTAIN HOLLYWOOD PROJECT 


32 


45 


31 


10 


YOU DONT HAVE TO WORRY U) uptowm M702fl*:A ♦ MARY J. BLIGE 


33 


24 


49 


8 


BIG TIME SENSUALITY (T) «) elektra 66244 ♦ BX)RK 


34 


17 


30 


4 


CANTALOOP (FLIP FANTASIA) {It ix) Blue note 449i5,'CAPiT0L ♦ US3 


39 


44 




10 


BETCHA'LL NEVER FIND it) ld 6265WRCA ♦ CHANTAY SAVAGE 


36 


49 




2 


SPOOKY {T) (X) QWEST 413l3i'WARNER BROS ♦ NEW ORDER 


37 


14 


13 


4 


JOY tn CHAMPION 7736*CMAOS ♦ STAXX OF JOY FEATURING CAROL LEEMING 


31 


27 


28 


8 


SLAUGHTA HOUSEi'BORN TO ROLL IMI (T) DElCiOUS vinvl 1014(VAC ♦ MASTA ACE INCORPORATED 


39 


43 


35 


n 


1 LOVE MUSIC (FROM "CARLITO'S WAY") <T| IX) EPIC 77286 ♦ R02ALLA 


40 


34 


22 


24 


PUSH THE FEELING ON iMi a: GREAT mnes uoezO'iSLANO NIGHTCRAWLERS 


41 


37 


46 


7 


aUUnU BUT niLLINu lUl (T) LX) VP 5280 W MLuA OnN 1 tjn 


42 


40 


21 


11 


BREATHE AGAIN (Mi (ii ix) lafacc 2-4056' arista ♦ TONI BRAXTON 


43 


26 


25 


21 


DREAMS IT) GO'DiSCS'LONOON 857 lii.PLG ♦ GABRIELLE 


44 


11 


16 


8 


LIFE (EVERYBODY NEEDS SOMEBODY TO LOVE) (M) IT) rx) ARtSTA t 2648 ♦ HADDAWAY 


m 


NEW^ 


1 


I'M OUTSTANDING ni ixi jive *2200 ♦ SHAQUILLE O'NEAL 


d) 


NEW^ 


1 


YOU USED TO HOLD ME '94 stricilv htpe ■.12 RALPHI ROSARIO PRESENTS XAVIERA GOLD 


47 


25 


19 


13 


HERE COME THE LORDS (U) m pendulum 5ao6^ERC ♦ LORDS OF THE UNDERGROUND 


41 


31 


23 


12 


GOODY GOODY (m* iT] feverchaos 77157.c0lumbia ♦ LISETTE MELENDEZ 


(M) 


l)E.ENT>r 


2 


MONEY IN THE GHETTO IT) jive 42194 ♦ TOO SHORT 


so 


47 


26 


13 


COUNTY LINE (M) iTi (xi tommv boy ♦ COOLIO 



C ) Titles with greatest sales tx dob play increases ttiis week, ♦ Vkdeoclip awailability. Catalog number is tor cassette ir 
maxi-single availability- i 1994, BilUxsafd/BPl Communications. 



((-single. Of vinyl maxi-single rf cassette is unavailable Or sales chart' (M) Cassette rnaxi ^.mgfe availability (T| Vi'V m8i;i smgie availability IX) CD 



DANCE TRAX 

(Contiuued from preceding page) 

single. Kudos to the A&R staff as 
Astralwerks for its continued crea- 
tive vision. Among its other recent 
signings is "Quique" by Seefeel, 
which is getting justifiable props in 
the U.K. for its blend of agile guitar 
noodling over Irance/hnuse grooves. 
That set is planned for April release 
. . . In an effort to expand the audi- 
ence for the perky an{l NRGetic 
Elton John/RuPaul duet "Don't 
Go Breaking My Heart," MCA Rec- 
ords is offering a second 12-inch of 
remixes. Roger S., Marc '*MK" 
Kinchen, and England's Serious 



Rope step up to the plate with inter- 
pretations that range from deep- 
house to gospel-spiced revelry. 
Wicked . . . Speaking of Kinchen. 
his indie label, Ai-ea 10, is about to 
reissue the juicy classics "4 You" 
and "Just A Dream" by 4th Meas- 
ure Men. Out of print for nearly 
two years, the tracks will now be 
available on limited-edition blue vi- 
nyl, and will l)e complemented by 
the inclusion of a fresh remix of "4 
You." as well as a jam, "Given" . . . 
What a difference several weeks 
make. When Georgie Porgie's cur- 



rent single, "All Because Of Me," 
was issued on Chicago's Vibe Rec- 
ords eight weeks ago. it seemed 
destined to hang solely at club level. 
We're pleased to report that the 
pop-soaked ditty is now briskly 
racking up top 10 and crossover 
adds. Can the Hot 100 be far be- 
hind? ... Inexhaustible Pendulum 
A&R rep Charles Dixon has taken 
a step back to his DJ roots and is 
currently hosting radio shows on 
WBLS in New York and Choicfe %- 
KM in London. When does he 
sleep? . . . The club scene continues 



to inspire a variety of cool and 
quirky fanzines. One of the better 
new publications to bow in recent 
days is "The I'nderground Mag," a 
digest-sized look into rave and am- 
bient subculture. Based in Liver- 
more, Calif., the 'zine dares to go 
where its larger counterparts may 
not. We cannot get enough of it . . . 
Finally, one of the more interesting 
unsigned demos to come across our 
desk in recent weeks is by Prodigal 
Son, a New York-based trio compri- 
sed of singers Andrew Renshaw, 
Matt Levin, and Chris O'Connor. 



Masterminded by producer/song- 
writer De Harris, the act effectively 
works a club-savvy hybrid of pop/ 
funk a la Color Mc Badd and 
George Michael. Several smart 
major-label reps are already sniff- 
ing around "em, plugging into the 
tasty hook and phat dance groove of 
"Keep On Loving You" as well as 
the slick retro-soul quality of "Don't 
Stop." With their smooth voices and 
a camera-ready look, we fearlessly 
predict that the public at large will 
be jammin' before the year is over. 
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Bluegrass Society Awards Given 

Lewis, Appalachian Trail Lead Winners 



■ BY EDWARD MORRIS 

NASHVILLE— Little Roy Lewis 
was voted entertainer of the year, and 
Appalachian Trail was judged top 
winner in the band contest at the So- 
ciety For The Preservation of Blue- 
grass Music of America national con- 
vention here Feb. 3-6. 

The convention, which is organized 
and directed by SPBGMA president 
Chuck Stearman, combines an 
awards show, showcases, band con- 
tests, and impromptu picking ses- 
sions for several hundred registrants. 
The registration total has not yet 
been released for this year's gather- 
ing. 

Most of the convention activities 
took place at the Sheraton Music City 
Hotel, but this year the awards show 
was moved to the Roy Acuff Theater 
at Opryland USA- 
Lewis also was one of three blue- 
grass musicians voted into the 
SPBGMA's Presenation Hall. Cur- 
ley Ray Cline and Curley Seckler also 
were inducted. 

The other awards categories and 
winners were: 

Bluegrass promoter of the year: 
Norman Adams; radio station: 
WPAQ ML Airv, N.C.; DJ: Joe Mul- 
lins, WCNW Fairfield, Ohio; regional 
newsletter: "Kentucky Friends Of 
Bluegrass"; songwriter: Sidney Cox; 
song: "Waltz Of The Angels," per- 
formed by Charlie Waller & the 
Country Gentlemen and written by 



Dick Reynolds and .Jackie Rhoades; 
album; "Everybody's Reaching Out 
For Someone," the Co.x Family, 
Rounder Records. 

Also, bass fiddler: Roy Huskey Jr.; 
dobroist: Gene Woolen; guitarist: 
Tony Rice; mandolinist: Ronnie 
McCoury; baiyoist: J.D. Crowe; fid- 
dler: Kenny Baker; old-time baiyoist: 
Gary Waldren; old-time fiddler: 
Chubby Wise. 

Also, female vocalist (contempo- 
rar>'): Suzanne Cox; female vocalist 
(traditional): Lynn Morris; female vo- 
calist (overall): Alison Krauss; male 
vocalist (contemporary): Russell 
Moore; male vocalist (traditional): 
Del McCoury; male vocalist (overall): 
Charlie Waller. 

Also, gospel group (contemporary): 
the Cox Family; gospel group (tradi- 
tional); the Lewis Family; gospel 
group (overall): the Marksmen Quar- 
tet; entertaining bluegrass band: 
Rarely Herd; vocal group: the Cox 
Family; instrumental group: the 
Nashville Bluegrass Band; and best 
band (overall): the Del McCoury 
Band. 

In the judged band competition. 
Appalachian Trail of Bristol, Tenn., 
won the top prize of ^,0(X). The other 
winners were First Impression of 
Bartlesville, Okla., $2,000; Union 
Springs of Cincinnati, $1,000; Ages 
Past of Marion, N.C., $800; Ten De- 
grees of Nashville, $600; Beaver 
Creek of Beaver, Pa., .^00. 

Also, Acouiitic Endeavors of Jones- 



IS NASHVILLE READY FOR BOB WOODRUFF? 

(Continued from page 1) 

of thing, and I believe the country 
music world is big enough for us." 

With a roster that caters to criti- 
cally acclaimed, left-of-the-main- 
stream acts like Guy Clark and 
Emmylou Harris, Awylum has in- 
deed taken a very un-Nashville-like, 
music-before-marketing approach 
since its resurrection here last year. 
And with Woodruffs debut. 
"Dreams And Saturday Nights," 
slated for release March 25. Lehn- 
ing and company are taking that 
philosophy one step further by 
introducing a new artist who flies in 
the face of current Music City imag- 
ing. 

"There's an awful lot of fantasy 
going on, and that's OK. but countrj' 
music was never about that," Lehn- 
ing says. "Country music was al- 
ways about what was really happen- 
ing, and Bob can put a little balance 
on things." 

Woodruff came to Music City by 
way of New York, where, in the late 
'80s. his band, Bob Woodruff & the 
Fields, perfected a rough-and-tum- 
ble honky-tonk sound in the dingy 
bars of Manhattan's Lower East 
Side. 

The band signed with Restless 
Records in 1989, but the album it 
made for the label fell through the 
record company cracks when 
Enigma, Restless' parent, went 
bankrupt. Woodruff spent the next 
two years in contractual limbo. 



borough, Tenn., $400; Crossroads of 
Coolville, Ohio. $.S00; the Blinky 
Moon Band of Milledgeville, Ga., the 
Bluegrass Kinsmen of Whitewood. 
Va., True Blue of Murfreesboro. 
Tenn., and Blue Night of Carthage. 
Ind., $200 each. 

In the Fan's Choice division, the 
winners and their cash prizes were: 
Drive Tyme of Richmond, Ind.. 
$1,000; Sam Wilson & the Bluegrass 
Colonels of Hazel Green. Ky.. $500; 
the Liberty Bluegrass Boys of Lib- 
erty, Texas, $300; Tommy"^ Brown & 
County Line Grass of Louisville. Ky., 
$200; and Texas Winds of Conroe. 
Texas. $100. 



hanging out in New York and fine- 
tuning his .songs. When a cassette 
copy of the um'eleased Restless set 
landed on the desk of Elektra Rec- 
ords senior VP of A&R Steve Ral- 
bovsky, he passed it along to Lehn- 
ing, who heard in Woodruff the 
missing link he had been looking for. 
From the outset, the label head con- 
sidered his new find a mainstream 
country artist. 

"A lot of country music is packa- 
ged so tight that it all begins to 
sound the same," Woodruff says. "I 
guess my music is going to sound 
different because nobody has fucked 
with it. Asylum has let me be myself, 
because that's what they wanted 
when they signed me." 

CUT FROM COARSE CLOTH 

Lyrically, Woodruffs first single, 
"Hard Liquor, Cold Women, Warm 
Beer," released Jan. 31, deals with 
hard-core matters of the saloon in a 
way that might make a few of to- 
day's country radio programmers a 
little skittish. 

In fact, all the songs on "Dreams 
And Saturday Nights" are cut from 
a coarser cloth than much of what 
squeezes through the country radio 
bottleneck. But Lehning is more 
adept than most at overcoming ad- 
versity at country radio. As pro- 
ducer of Randy Travis' watershed 
records, Lehning was instrumental 
(Continued on next page) 




Satin Sheet. Songwriters Will Robinson, middle, and Larry Boone, right, present 
Epic Records' Doug Stone with the sheet music for the singer's recent hit, "I Never 
Knew Lx)ve." The song was the first country hit for Walt Disney's Wondedand 
Music, to which Robinson is signed via a co-pubtishing agreement. 



The Latest Of Country's Guilty Pleasures 

On 'Piece Of My Heart, ' Hill Plays The Blame Game 



UlORIOUSLY GUILT-EDGED: It had to happen. 
Whether it was by way of John Hartford's 1984 ver- 
sion or through Faith Hill's current (and unaccounta- 
bly perkier) interpretation of the rock classic. "Piece 
Of My Heart" was destined from its conception to be- 
come a country song. You know why? It is such an 
untrammeled inducer of guilt. Jewish and Catholic co- 
medians are quick to maintain that their cultures are 
the wellsprings of all guilt. But when it comes to the 
art of causing others to wail and gnash theii* teeth in 
self-loathing, country music looks inward for its inspi- 
ration. 

We may theorize that country's fascination with 
guilt has something to do with the low social status of 
those who once created and listened to this music. 
Those who consistently lack control routinely learn to 
blame — both themselves and others. And from this in- 
cessant blame grows in- 
cessant guilt. We may be 
helpless in bettering our 
own lives, country sing- 
ers often imply, but at 
least we can take or ac- 
cept full credit for creat- 
ing our own misery — for 
not loving enough, listen- 
ing enough, abstaining 
enough, foreseeing 
enough, praying enough. 

Out of such a mindset 
have come some truly 
wonderful songs that tear at our own hearts or at the 
hearts of those we think have done us wrong. Jamie 
O'Hara's ineffably mournful and relentlessly self-ac- 
cusatory "The Cold Hard Truth" is guilt-gardening at 
its best. But we are also reminded of such other high- 
water marks of the genre as Vern Gosdin's "Do You 
Believe Me Now." Travis Tritt's "Nothing Short Of 
Dying," Rosanne Cash's "I Don't Know Why You 
Don't Want Me," The Judds' "Why Not Me." Randy 
Travis' "I Told You So," and Keith Whitley's "Don't 
Close Your Eyes." 

However, for the most heart-wrenching example of 
country-colored guilt, we have to imagine that we're 
back in the war-ravaged year of 1944 listening to 
Ernest Tubb [)erform "Soldier's Last Letter." Sung as 
if it were an actual letter a soldier had sent to his 
mother before dying in battle, the song goes, "I'm writ- 
ing this down in a trench, Mom/Don't scold me if it's 
not too neat/The way that you did when I was a kid/ 
And I'd come home with mud on my feet." 

Take another little piece of my heart, indeed. If 
there's any of it left. 




by Edward Morris 
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AKING THE ROUNDS: The Country Music Hall 



Of Fame will move from its Music Row location of the 
past 25 years to a site in dowTitowTi Nashville near the 
still-to-be-built civic arena. There are no details yet on 
what it will cost to build and equip a new Hall Of Fame, 
nor when the project will be completed. However, the 
new facility will be about twice as large as the current 
one . . . George Mallard has been named VP of Enter- 
tainment Artists and Bobby Bessone has been promo- 
ted to agent at the booking company. Headed by Dan 
Wojcik. Entertainment Artists books Chris LeDoux, 
Pirates Of The Mississippi, Evangeline, the Hill- 
billy Romeos, Jeff Chance, and Nicolette Larson, 
among others. Before moving to his new spot, Mallard 
worked for Keith Fowler Attractions ... Jo Pincek 
and Rick Kelly have been added to High Five Produc- 
tions' Nashville staff. Pincek was with the trade maga- 
zine Radiii & Records; Kelly was with RCA Records 

... In the How-Far- 

We've-Come Depart- 
ment, we note that it will 
take eight trucks to carry 
the staging and lighting 
equipment for Reba 
McEntire's 1994 tour . . . 
Arista Records' Pam Til- 
lis has won an Ampex 
Golden Reel Award for 
the sales and artistic 
achievement of her al- 
bum, "Put Yourself In 
My Place." 

Blue^n ass and folk music greats Ralph Stanley and 
Doc Watson will appear at each other's festivals this 
spring: Stanley at the Merle Watson Memorial Festi- 
val in Wilkesboro, N.C., April 28-May 1, and Watson 
at Stanley's 24th Memorial Festival near Coeburn, 
Va.. May 26-28 . . . The Ladies Auxiliary of the Veter- 
ans Oi' Foreign Wars will confer its Better World 
Award on comedian Jerry Glower March 25 during its 
national convention in San Diego . . . Clint Black and 
Wynonna will perform "A Bad Goodbye," which 
earned them a Grammy nomination for best country 
vocal collaboration, during the Grammy telecast 
March 1 on CBS. 

Prominent Nashville entertainment attorney Mal- 
colm Mimms has been signed to establish and head 
the Nashville office of Loeb & Loeb. Headquartered 
in Los Angeles, the law firm also has offices in New 
York and Europe . . . The musical comedy team of Wil- 
liams & Ree has taken its booking to its in-house 
agency in Nashville, Paul Cowan Management. 

SiGNINGS: Buddy Knox to DD&M Records & Pro- 
ductions, Beaverton, Ore. . . . Charlie Black to Hot 
House Mu.sic Group, Nashville, for publishing. 
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by Lynn Shults 



OCORING A RARE CHART trifecta this week is John Michael Montgom- 
ery. "I Swear" sits atop Billboard's Hot Countr>' Singles & Tracks for the third 
consecutive week, and his album, "Kickin' It Up," tops both the Top Coimtrj' 
Albimis chart and The Billboard 200. The success of Montgomer>''s single and 
album is the result of many elements coming together at the right time (see 
stor>\ page 1). But for Montgomery', it is seeing his di'eam come true. 

Artists are placed in vulnerable situations when it comes to who to 
trust, what to do. and how to go about getting opportunities to live their 
dreams. In Montgomen 's case, it came about in a most unlikely way. He Ls 
co-managed by John Dorris and Estill Sowards. It was Sowards who crossed 
Montgomer>''s |>ath in Octt)ber 1990 while looking for songs for another artist. 
Sowards says, "John Michael was playing a little club in Lexington, Ky. The 
artist that I wa«i managing at the time called me and said. There's a guy here 
in Lexington that's written a hit song, but he won't let me have it Will you 
come dowTi here and see if you can persuade him to give me that song?' So 
a couple of weekends later. I drove to Lexington and went out to this little 
club called the Congress Inn, where John Michael was pla>Tng with his band. 
I watchefl him for about iiO minutes, and I saw the greatest raw talent that 
I had ever seen in a young man. I just saw this star standing up thei*e. He 
just intrigued the hell out of me. When he came off stage. I asked him if he 
had a manager. He said he did. but he hadn't seen him in two years. That 
night I askecl him if he would sign with me. He did. and I later brought people 
from Atlantic Records in to see him. And, as they say. the rest is hislon.'." 

The HOTTEST TRACK on the singles chart is "If The Good Die Young" 
(50-;J7) bv TratT Lawrence, folIowe<l bv "Piece Of My Heait" (50-;i7) by Faith 
Hill; 'Words By Heart"(43-a(J) by Billy Ray Cyrus; "Better Your Heart Than 
Mine" (54-45) by Trisha Yearwood; "Indian Outlaw" (47-38) by Tim 
McGraw; "I Just Wanted You To Knmv" (8-3) by Mark Chesnutt; "(AVho 
Says) You Can't Have It All" (27-22) by Alan Jackson; "My Love" (31-25) 
by Little Texas; "Rock My World (Little Countr>' Girl)" (11-8) by Brooks 
& Dunn: and "Hey Cinderella" (10-7) by Suz>' Bogguss. 

Album sales are up for the first time in •94. And leading the way b* 
"Kickin' It Up" by John Michael Montgomeiy. "Kickin' " is also the week's 
Greatest (Jainer for the lai*gest increase in unit sales. The Pacesetter awartl 
for the largest ijercenlage increase goes to "Wjiionna" (48-3;J) by Wjnonna. 
Albums also making strong gains are "T-R-O-U-B-L-E" (54-42) by Travis 
Tritt, followed by "Extremes" (17-13) by Collin Raye; 'Tell Me Why" (21- 
15) by WyTionna; "She'd Give Anjthing" (20-19) by Boy Howdy; and "Greatest 
Hits*19J»6-1992" (59-58) by Tan>^ Tucker. It is interesting to note that Tritt, 
Tucker, and W,\'nonna all [x;rfonned during the Su\yer Bowl's halflime show. 

Showcases, showcases, and moi-e showcases* the cry of Music Row 
wallers as Countrj' Radio Seminai' '94 approaches. Counting the seminar's 
New Faces and Super Faces shows, the Thursday night showcase extrava- 
ganza, and unofficial showcase e\cnts. more than 25 artists will ha\'e an opjior- 
tunity to make an impression on the induslr>''s decision makei-s. 



IS NASHVILLE READY FOR BOB WOODRUFF? 
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in turning country music on its ear 
in the late '80s by helping to usher 
in a neo-traditionalist movement 
that still resonates loudly today. 

Although Lehning shuns any 
comparison of the two artists, his ex- 
perience at breaking down pro- 
gramming walls already is coming 
into play. Woodruff is being handled 
by the Bobby Roberts Co., manag- 
ers of country stai- John Anderson. 
And the company has primed the 
country radio pump by sending 
Woodruff out in early January on a 
monthlong nationwide radio promo- 
tional tour, w^here the one-two 
punch of the singer's music and per- 
sonality had a positive effect, 

"He strikes me as different than a 
lot of the new stuff coming out of 
Nashville, but not difficult to the 



point where it will be hard to work 
him into what we're doing right 
now." says Brad Chambers, PD at 
KPLX Dallas. "He's different, but 
not in an alarming way." 

On that same promo tour, Wood- 
ruff performed acoustic showcases 
for WEA distributors and local re- 
tailers at WEA branches in Los 
Angeles, Dallas, Atlanta, and Chi- 
cago. Many of those retailers were 
already familiar with Woodruffs 
music through a five-song CD sam- 
pler and promotional buttons that 
Asylum had sent to retail. While 
these moves are not extraordinary, 
Asylum senior VP/GM Kenny Ham- 
lin, who accompanied Woodruff on 
the tour, believes they don't have to 
be, and also believes retail will em- 
brace Woodruff just the way he is. 



"The reaction we got was that it's 
a wonderful record," says Hamlin. 
"And if you've listened to the whole 
album, it's definitely a country rec- 
ord." 

With the annual Country Radio 
Seminar convening March 3-5 in 
Nashville, a month after Woodruffs 
return. Asylum's timing on the pro- 
motional tour couldn't have been 
better. Woodruff will he meeting- 
and-greeting ab*eady-familiar faces 
at the seminar, and the singer is sur- 
prised by how much he's enjoying 
his new role as a country music dip- 
lomat. 

"I've never been a salesman, but 
I certainly don't mind promoting 
thLs." Woodruff says. "I want these 
songs to have a life." 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (PuDlis^et - Ucenimj Ot£ ) Sheet Music 0<M 

4S BEHEI YOUR HEMT THAN MINE (%>i\t' Eissbeth. 

eMIz-Slugga Sorgs. BMII 
» THE tm t ME (Trivehf loo. ASCAP/BBtinnf 

ASCAPI ViBM 

(I THE CHL OF THE WILD lAcuft Rose BMI/Sorit Ot 
PolyC'j.-n BMl/Banir, Bay BMI) Hl/CPP 

55 COHFESSIN' MY LOVE lAujusE Hind eMlLorgiitide. 
BMlAi! Over Town 6Wl;T'ee BMl/Nen Holt BWi; HI/ 

6S DESPERADO (Cass Courl, ASCAP/Reil Doud. ASCAPI 

61 TNE DEVIL COMES UCK TO 6E0IICIA (Cdbi-^ Fevei 

5C 08IVIN'ANDCRYIN'(GrejlCumbenand 6 Ml.' Diamond 
Slruc» BVI.'Ps!erritti, BMl/Unled EntBrtairtTBiit, BMII 
CPP 

51 FOR TOUR LOVE IScny BMl>'E>trel Toner BUI) HL 
21 GOODBYE SAYS tT All 16WG ASCAP/Liltie Betgle 

ASCAP/Five 6ar-B, ASCAP/BobSj F.scher ASCAP/ 

H&uie 0[i Fire, ASCAPI HL 
15 HE THIKIS HriL KEEP HER (EMI April ASCAP/ 

Gtljrealtob ASCAP.'Oen ScWiU, iSCAP.'Almo ASCAPI 

HI 

7 HET CIHDERELU (Famous SWtloit\ Dutchess. SMI/ 
Wari^er-IamefUne BMt/PBlr>cli loseph. BMi/Wana 
Be>B BMlAujusI A.nd eWl'Longitude. BMII HUVrBM/ 
CPP 

54 HIGH TECH REDNECK (MCA. ASCAP.Sold For A Song 
CAPAC.'Bra;her Bail, BMl/CoSurn BMII HI. 

69 HILLBILLY IIHERS (C(X(emvEMI ASCAP/Miie 
Hencerson ASCAP/Sony Tree. BMIj 

51 HDNKY TONK CROWD iSongs 0< PotrCram. BMI.'Iubb't 

Bjs. ami: 

57 HONKY TOHK SUPERMAN lAciiH-Rosc BMI) 

35 I CAN'T REACH HER ANYMORE (Ray Stmni BMl/ 

G-and Avei^ue ASCAP) 
6S I CAN'T lELl YOU WHY LJeddrah ASCAP/Cass C«unt, 

ASCAP/ReC ClQi-d ASCAP! WBM 
4 10 LIKE TO HAVE THAT ONE BACH iMusic Corp Ot 

Arnenca. BMI/Hidden Harbor BMI;DaDi Lu. BMI/fUhe 

Walker BMI;0-Tet BMi! HI 
«C IF lUBBA CAN DANCE (I CAN TOO) ISiEar Bend BMI/ 

Polyg'am ASCAP/Ra-.ger Bob ASCAP! 
33 IF IT WASN'T FOR HER I WOULDN'T HAVE YOU (Sonfi 

01 PolyGfa-i, BMII HL 
37 IF THE GOOD DIE YOUNG [Sony Tree. BMI/Almo 

ASCAPI 

3 I lUST WANTED TOU TO KNOW IWarncr-lamerlant. 
BMI/Piltxk iosech. SMI/Sony Crost Keyi. ASCAP/Miit 
DflL ASCAP) HL'We« 
51 I LOVE TOU 'CAUSE I WANT 10 (Torluied Ailiit. ASCAP/ 



Saay Cross Kays ASCAP.'TolTS'am ASCAP/St Julien 
ASCAPI 

21 I'M HOLDING MY OWN (Pookis Beat ASCAP'Bug 
ASCAPI 

31 INDIAN OUTUW lEdge 0 Woods ASCAP/Tommy 
Barnes. ASCAP/Grtal Cumttrlanil. BMl'AcuU-Rost. 
BMII CPP 

31 I NEVER KNEW LOVE (Sony Cross Keys ASCAP' 

Wondedand. eWI/'Will Robinsanes. BMII HL 
64 IN MY NEXT LIFE (Irving. BMI/Hardscratch. BMII CPP 

42 IS n OVER YH INoclumal Eclipse. BMI) HL 

1 I SWEAR (Morgan Active. ASCAP/Rick Man. ASCAPj 
WBM 

II I'VE GOT IT MADE (livng BWl/Hardscialch BMI! CPP 
31 I WANT TO BE lOVED LINE THAT (Sony Tree BMI.' 

Warner-Tamerlane BMI) HI 
S lOHN DEERE GREEN (EMI Blach«i»d. BMiamde 

Wa-or BMI} WBM 

43 KISS ME, I'M GONE (Songs Of PolyGram. BML'Tubb t 
Bus. SWI.'little Big Town BMI/Amencan Made. BMI) HL 

23 LIFE #9 (Songs Ot PolyG'ai^. 6Mt,''Seien Angels. BMII 
HL 

1 A LimE LESS TALK AND A LOT MORE ACnOH 

IS-eddtiouse ASCAP.'Polygram ASCAP/Willhouse. BMI^ 
Songs Of PolyGrarr BMIJ HI 
21 LIVE UNTIL I DIE iLinda Cobb. BUI/1I& four. BH|/Lof< 
layne BHD 

25 MY LOVE iSQuate West. ASCAP/Honlin' His. ASCAP/ 
Edge 0' Woods ASCApaagucl^i. ASCAP) CPP 

19 HO DOUBT ABOUT IT {All 0«er Toirn BMI.'Sony Tree 
BMI/tte> Wo(1. BMI/Ldk* This Town ASCAP) WBM^HL 

26 NO MORE CRTIN' (Songs 01 PolyGram BUI.'Songs Of 
VcRide. BML-Warnar-Tamenane. BMI/Hellmaymen. 
BMI] WBM/HL 

TO OUTSKIRTS OF TOWN iWrn & Cnuck s So^ ASCAP/ 

F.)ing fingtrs ASCAP) 
47 PtECEOF MT HEART lUr ctrapoelt. BMt/WeblV. BMII 
41 RED AND RIO GRANDE ll-Keys ASCAP/Snpsma* 

ASCAPI 

61 ROCK BOTTOM iBCl BUD 
I ROCK HY WORLD ILITTLE COUNTRY GIRL) (Sneak, 
Moon. BWI.'August Wiid BML'longitude 6MI,''Sleve 
GBriei' BMII WBM 

24 SAWMILL ROAD ISoriy Tree BML'-Sony Cross Keys 
ASCAP.'Music Coro OtAmertca SML''Dan Truman BMII 
HL 

5 SHtO GIVE ANYTHING (Fafcn Curt.s. BMl'Mike Cj'b 
BMI/August Wind. BUlMlbela s Paw. 6M|,'Li>ngitude 
BMI/Curbsarrgs. ASCAP.'Farterufl ASCAP/Full Keel 
ASCAPI WBM 
Tl SHE LOVES TO HEAR ME ROCK ICoburn. BMI) 

27 SHE NEVER CRIED (Ton Cowm. BMl'Vouitg World 



BMt/Songs W PolyGram. BMI) HiyCPP 
52 SOMEBODY NEW (Ensign BMDFamous. ASCAP) HU 
CPP 

67 SOMEPUCE FAR AWAY (CAREFUL WHAT YOU'RE 

DREAHINC» (Foreshadow BMI) 
63 SOMEWHERE IN BETWEEN (Almo ASCAP/Hayes 

Street ASCAP/Aller^ Stiumblin ASCAP/Waraer- 

Tameriaflt. BMi.'Minncsola Man. BMl) 
41 THE SONG REMEMBERS WHEN (Careers BMG. BMI/ 

Hugh PrestnoDd BMI) HL 
46 SOON (Miss Pammy s. ASCAP.'Woad Newlon ASCAP/ 

Himownsell s. ASCAP/AMR. ASCAP/Sietra Home. 

ASCAP) 

17 STANDING OUTSIDE THE FIRE iCnterion ASCAP/ 
Esciidilla. ASCAP/Mator Bob ASCAP/Ko Fences. ASCAP) 
CPP 

12 STATE OF MIND lAordy. ASCAP) CPP 

44 STONE COLD COUNTRY (Nocturnal Eclipse BMI/Union 

County. BWl.'BrahmSongs i CareerS'BMG. BMl) HI 
29 TAKE IT EAST IStt3)lo« Turn ASCAP/Sun Crty ASCAP) 

75 TEQUILA SUNRISE ICass County ASCAP/Red Cloud. 
ASCAP' WBM 

72 THANKS TO TOU IFourth Floor. ASCAP/Hot Kitchen 
ASCAPI 

16 THArS HY STORY (Songs 0* PolyG<am. BMLlee Roy 
PaTneli BUI.'Milinoust. BMI/AstiwD'ds. BMI) HL 

II THEY ASKED ABOUT TOU (Slarslruck Angel 6UI/B.ti 
And Kim Plas^i. BML'Young Wo'ld. BMI) 

14 LLC. A.S.A.P. (Zomba. ASCAP/Ome Stats. ASCAP; 
losh-fl (k. ASCAP; HLCPP 

13 TRYIN' TO GET OVER TOU (Benefit BMIi WBM 

74 TRY NOT TO LOOK SO PRETTT (Coai Dust West BMI/ 

Songs Of PtfyGram BML'Sevan Angels BMI/Warncr- 

lamerlane ASCAP) 
34 WE DON'T HAVE TO DO THIS (BMG Sengs. ASCAP/Gary 

Burr ASCAP/MCA ASCAP) HL 
19 WE lUST DISAGREE (EMi Blackwood BMi/Brixser. 

BMII HL 

5} WERE TOU REALLY IIVIN' iGuir Mjnd Enterp'>se5. 
BMII 

49 WHAT A CRYIHG SHAME (Sony Tree BWt.'Raul Mato. 

BMI/Songs Ot Po<iGram BWl'Seven Angels. BMl) HL 
40 WHERE WAS I (Sony Tret. BMI.'MCA. ASCAP.'Gary Burr 

ASCAP) Hi 

22 (WHO SATS) TOU CAN'T HAVE IT ALL (Maitie Ruth 
ASCAP/Sevenlh Son ASCAP/Sony Cross Keys. ASCAP) 
HL 

3D WILD ONE (Howe Sound. BMI/Danie( The Dog. ASCAP/ 
Warner-Tamertane. BMI/Reynsong. BMII WBW/HL 

36 WORDS RY HEART (EnglisMon. BML'Wa'ntr- 
TameMane BMI) WBM 

73 WORTH EVERT MILE (Sony Tree. BMI/Tost Oak BMII 
HL 

51 TOUR LOVE AHA2ES HE (Gila Monslet SESAC'Greal 

Cumberland. BWl'Domond Struck. BMI) 
6 TOU WILL (EMI Blackwood. BML'EopI Ho»o«. SMI/My 
C^oy. BMI/W^Fi Any luck. BMII WBM 



Biiibcxiid Top Countnf Catalog Aliiunis 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK 

SALES REPORTS COLLECTED, COMPILED. AND PROVIDED BY SoundScan 

lllllll 



FOR WEEK ENDING FEBRUARY 19, 1994 



THIS 
WEEK 




ARTIST TITLE 

L*BtL & NUMBEKOISIftieuiiNG LABEL (SLJGGESTEO LISt PRiCt OR EQUIVALENT F0« CASSETT&CQ) 


WKS, ON 
CHART 




IHiS 
WEEK 


LAST 
WEEK 




z 


1 




PATSY CLINE A * MCA :2- (7 9a 12 98) 124*«..salNo 1 


GREATEST HITS 


144 




14 


13 


MARY-CHAPIN CARPENTER Columbia a422aso«y I7.9a Eat 1,96) 


STATE OF THE HEART 


21 


2 


3 


GEORGE JONES • epic 40776.WNY is m EQ'9 98I 


SUPER HITS 


129 




19 


12 


VINCE GILL • RCA 9814- 14 98^.98) 


BEST OF VINCE GILL 


l<2 


3 


2 


THE CHARLIE DANIELS BAND A epic 3B7%'S0nv (7 9e Ed h 9ei A DECADE OF HITS 


144 




It 


15 


ALA6AMAA RCA8e25 |7 9S11 98) 


AUBAMA LIVE 


20 


4 


7 


THE JUDDSA- CURBB3ia'RCA(9.9a!5981 


GREATEST HITS 


27 




17 


14 


VINCE GILL MCA 42321 IS 9813 98) 


WHEN 1 CALL YOUR NAME 


1: 


S 


24 


THE JUDDS CLRB eioiaRCA (9 9a i3 9ei 


GREATEST HITS VOL. II 


6 




11 


le 


DWIGHT YOAKAM • REPAiSE 25989','WARNER eftOS 19 9813 98) 


JUST LOOKIN' FOR A HIT 


96 


C 




THE JUDDS CURB 5207aw:A |9 9a^lJ 98l 


LOVE CAN BUILD A BRIDGE 


4 




19 


20 


RAY STEVENS curb 77312 16 9a9 981 HIS ALL-TIME GREATEST COMIC HITS 


77 


7 


4 


GEORGE STRAIT A mca a203M7 96.12 98) 


GREATEST HITS. VOL. 2 


144 




20 


19 


RAY STEVENS • uca s91S 14 981 1 9a> 


GREATEST HITS 


83 


1 


5 


CONWAY TWITTY A uca3123B{<9S(1198) 


THE VERY BEST OF CONWAY TWITTY 


33 




21 


17 


ALABAMA pca 61040199813 98) 


GREATEST HITS VOL. 2 


7 


9 


6 


REBA MCENTIRE A MCA4979M79ai29«l 


GREATEST HITS 


142 




22 




ANNE MURRAY A' liberty 48068 <7 9812 98) 


GREATEST HITS 


119 


10 


8 


DOUG STONE epic 47357 )5 98Ea-9 9»l 


P THOUGHT IT WAS YOU 


21 




23 


22 


K.D. LANG $)RE 25724.,WARNER &ROS 19 9813 98) 


SHADOWLAND 


7 


11 


10 


GEORGE STRAIT A ■' MCA5»7' I7.9an2 98i 


GEORGE STRAIT'S GREATEST HITS 


142 




24 


23 


KEITH WHITLEY rca 52277 19 9813 98) 


GREATEST HITS 


e 


12 


9 


DAVID ALLAN COE Columbia 3W7.^my (6 96 Ea.9 98) 


GREATEST HITS 


SO 




25 


21 


DOLLY PARTON A rca 4422- 17 9& 1 1 98) 


GREATEST HITS 


us 


13 




ALABAMA A ' RCA 7170- (9 98/13.98) 


GREATEST HITS 


143 


Catakig alCiunis an tfder btles VDCti ar* n^tenrg ..^ificant Mies. : 1994, B)))t)oaii^BF1 Dynmuncaticnj ana SourdSc^, Ine. 
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Billboad TOP CDUHTBY ALBUMS 



COMPILED FROM « NATIONAL SAMPLE 
OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED. COMPILED. AND 
PROVIDED BY SoundScan 

lllllll 



S 

i 


3 


o 

13 
< 

i 


WKS ON CHART 


ARTIST TITLE 

LABEL 1 NUMBEfl'OtSTRIBUTING LABEL (SUGGESTED LtST PRCE OP EQUIVALENT FOP CASSETTtCDl 


PEAK POSITION 


CD 


1 


- 


2 


* * ★ No. 1 /Greatest Gainer * * * 

JOHN MICHAEL MONTGOMERY 

ATijiNiic fi.'65'J.ACj ,1 'ia.'[& qe:. ; •ok* at No 1 KICKIN' IT UP 


1 


2 


2 


1 


17 


VARIOUS ARTISTS A COMMON THREAD: THE SONGS OF THE EAGLES 


1 


3 


3 


2 


19 


REBA MCENTIRE A *j>:.!^ ; L-^ -t i lo :6 %[ GREATEST HITS VOLUME TWO 


1 


4 


4 


3 


23 


GARTH BROOKSA* uGERrraoe57 00 9ai6 9ei IN PIECES 


. 1 


s 


5 


4 


70 


^^^^^^^ * ' A LOT ABOUT LIVIN* (AND A LITTLE 'BOUT LOVE) 

Apii^'ft :^7: : ■ .u 98i 


1 


\U 






75 


VI net uILL A MCA 10630 dO 98' 15 1 b 1 ILL DtLILvt IIN TUU 


3 




g 


^ 


19 


UCvnu^ J 1 f\Hj 1 A , -'^ . 1.'^.' ' 1 I J ya' t J VO i Lr^D T v^UiVlL, LMO ' OU 


2 


CiD 


11 


11 


84 


MARY CHAPIN CARPENTER A oo».r /sr.».r 
" ... . ' . - " * COME ON COME ON 


6 




12 


9 


SO 


BROOKS & DUNN A i8 ':b iiu HARD WORKIN' MAN 


2 


10 


8 


8 


27 


CLAY WALKER 9 riiAM ; : vjjsw'uh h^o;-. ; h [J^ CLAY WALKER 


8 




13 


13 


39 


LITTLE TEXAS # /.^wNtR bros -iw/b (9 9n. is 9HJ BIG TIME 


11 


12 


9 


6 


46 


□WIGHT YOAKAM A sfORiSE 4524i.-warner anos [i09ft:5 98j THIS TIME 


4 


\±sJ 


17 




2 


COLLIN RAYE ^pic b395isoNY (9.98 tai5.98i EXTREMES 


13 


14 


10 


10 


42 


JOE DIFF1E • fP(C Hoo;-'SONT(i0 9e Ea:5 98) HONKY TONK ATTITUDE 


10 


C15) 


21 


16 


39 


WYNONNAA ajReiDS2?,MCAi:o.9&is.9ai TELL ME WHY 


1 


16 


15 


19 


93 


?T°.vr°?i'!*!-^ ffJJ-f.S'iPw CONFEDERATE RAILROAD 


7 


17 


14 


12 


30 


CLINT BLACK A rca 66Z39 ao ga^;?. 98. NO TIME TO KILL 


2 


11 


le 


15 


73 


GEORGE STRA'T A ' mc* ic-iM \ k PURE COUNTRY (SOUNDTRACK) 


1 


® 


26 


28 


4 


* ^ Hfat<%ffkfr Impact a^^* 

BOY HOWDY CURB 77656 '.t 9S.1 -J 9B,' ffl SHfO GIVE ANYTHING 


19 


20 


20 


36 


3 




20 


21 


18 


18 


65 


JOHN MICHAEL MONTGOMERY A LIFE'S A DANCE 

-'.AMii- f.i.. 1 -, I'M 


4 


22 


19 


17 


33 


MARK CHESNUTT • mca ic^S! 9 9ai5 98> ALMOST GOODBYE 


6 




NEW^ 


1 


* * * Hot Shot Debut ★ ★ * 

BLACKHAWK At^i&rA id706 <9 98) BLACKHAWK 


23 


24 


24 


23 


178 


GARTH BROOKSA'" liberty 93866 (9 9*1 3 mi no FENCES 


1 




29 


26 


42 


IUdt Htl 1 n • MtHCUwY 514421 [9.9a Eul3 98} |iQ 1 UDI Rtl 1 M 


17 


n 


22 


14 


15 


TRISHA YEARWOOD • uca 10911 no9&;598) THE SONG REMEMBERS WHEN 


6 


27 


28 


25 


130 


BHUUKb & UUNN A - AifiSTA lS6Sa s9.9a'13 9B^ DKAINU NtW MAN 


3 


28 


27 


22 


48 


aAAflniT ntKonAW W mercury lA33i 19.98 EQI^ 9B,' flAUII t tU nt>^n 1 


11 


29 


23 


20 


12 


r%m 1^; CTnhjr ■Qi(imi^fM_«.nfiocft.tQfl. AArtorinur 

LfUUU o 1 UnC :^fL ^' I.' I jONi '.4^tU'.^yHl IVlunLLUVt 


20 




32 


29 


20 


SUZY BOGGUSS ii^irsi- h4;(,: Lj^rt itr^h: SOMETHING UP MY SLEEVE 


27 


31 


25 


21 


14 


DOLLY PART9N, 'j^""' TAMMY WYNETTE • hoNKY TONK ANGELS 


6 


32 


30 


24 


33 


BILLY RAY CYRUS A mehcusy 51J>58 iio wil ., w IT WONT BE THE LAST 


1 


(S) 


48 


43 


97 


★ * * Pacesetter ♦ * * 

WYNONNA A ' ruBB ;05;9.*ic« no 9ai5.9ai WYNONNA 


1 


34 


34 


31 


13 


FAITH HILL warmer Bros AbjBs 19 9B is 9«i TAKE ME AS 1 AM 


31 


35 


33 


27 


17 


AUBAMA -LA 66296 .9 9&15 9«J CHEAP SEATS 


16 


3t 


31 


30 


10 


GEORGE JONESmcaio9:oi99<i,159Si HIGH-TECH REDNECK 


30 



s 

to 

X 


s 

< 


0 

s 


< 

X 

0 

i 


ARTIST TITLE 

;ABFl A KUAtSER'DtSTfilBUTING LASEL (SUGGESTED LIST PRICE OR EOUrVAlIND 


PEAK POSITION 


(37) 


36 


34 


249 


GARTH BROOKS A' liberty 90B9M9 9&13 98J 


GARTH BROOKS 


2 


3t 


35 


32 


90 


BILLY RAYCYRUSA' mercury siQ63S(io.9eE(Vl6.9e] 


SOME GAVE ALL 


1 


39 


37 


33 


16 


TANYA TUCKER liberty 890a8 iiosais 9B) 


SOON 


18 


40 


38 


37 


26 


AARON TIPPIN • RCA66ZS1 (99815 981 


CALL OF THE WILD 


6 




40 


40 


126 


GARTH BROOKS A ' liberty 96330 no 9&15 98 


ROPIN' THE WIND 


1 




54 


51 


-J-] 


TRAVIS TRITT A warnerbros 4SO48(i0 9ai5 9ai 


TRO-U-B-L-E 


6 


43 


39 


35 


36 


DOUG SUPERNAW b.'u 66133 19 9a 13 9si 


RED AND RIO GRANDE 


27 


44 


43 


41 


70 


LORRIE MORGAN A bna660a; 199BI3 98t 


WATCH ME 


15 


(45) 


NEW^ 


1 


THE MAVERICKS i.'Ca io96i 199415981 


WHAT A CRYING SHAME 


45 


46 


44 


44 


48 


TRACY LAWRENCE A ATLA«TIC82A83.'AG(9 9ai5 9«l 


ALIBIS 


5 


47 


41 


38 


26 


SAWYER BROWN curb ;7M6 no 9815.981 


OUTSKIRTS OF TOWN 


13 


4t 


45 


46 


33 


JOHN ANDERSON BNA66732 (9 98/1S9BI 


SOLID GROUND 


12 


49 


42 


39 


76 


COLLIN RAYE • epic A898iSo«v ig.ga Eai3 98i 


IN THIS LIFE 


10 


50 


47 


45 


15 


VARIOUS ARTISTS a in 6099(8 9au9«i 


TODAY'S TOP COUNTRY 


43 


51 


46 


42 


14 


*?i'l^f^ *^ TRIBUTE TO THE MUSIC OF BOB WILLS.. 


35 


52 


52 


48 




REBA MCENTIRE A I/CA :0673l!0 9ai5 981 


IT S YOUR CALL 


1 


53 


49 


47 


143 


ALAN JACKSON A ' arista B6ai <9 9a'i3 98) 


DON'T ROCK THE JUKEBOX 


2 


54 


50 


49 


72 


GARTH BROOKSA> iiBERr>9e;<3ii09a'i69Bj 


THE CHASE 


1 


55 


55 


52 


IM 


JOHN ANDERSON A bna 61029 19 9&u 9s: 


SEMINOLE WIND 


10 


5S 


53 


53 


21 


MARTINA MCBRIDE rca 6628b (9 9ais 98i 


THE WAY THAT 1 AM 


50 


57 


51 


50 


24 


SHENANDOAH RCA6«267 {9 9815 96) 


UNDER THE KUDZU 


38 


(58) 


59 


56 


42 


TANYA TUCKER • liberty bi367 no 9ai5 9ai 


GREATEST HITS 1990- 1992 


15 


59 


57 


58 


152 


VINCEGILLA uca ioi40(g9a'i59e) 


POCKET FULL OF GOLD 


5 


M 


56 


59 


42 


PATTY LOVELESS • epic 5323&S0NY (9 98 Ettl5.98) 


ONLY WHAT 1 FEEL 


13 


61 


58 


54 


113 


COLLIN RAYE • epic a7A6B'/soa<y ig gs Ec^;3 gei ^§ 


ALL 1 CAN BE 


7 


62 


65 


65 


45 


VARIOUS ARTISTS K TEL 6068 17 9»12 981 


TODAY'S HIT COUNTRY 


24 


63 


60 


55 


19 


EMMYLOU HARRIS ASYLUM81SAl/ELCKTRAI9 9&tS9e) 


COWGIRLS PRAYER 


34 


dD 


REmmv 


141 


LORRIE MORGAN A 

=-:a 3d; ; j 19 :3 


SOMETHING IN RED 


8 


65 


64 


62 


26 


CHRIS LEDOUX liberty 80892 MO 9&15.9B) 


UNDER THIS OLD HAT 


21 


(D 


RE-EHTRI 


131 


TRAVIS TRITT A 

warnerbros .r,589l99&13 98) 


IT'S ALL ABOUT TO CHANGE 


2 


67 


63 


6? 


195 


ALANJACKSONA arista 8823 ib gaisgai 


HERE IN THE REAL WORLD 


4 


6< 


70 


66 


63 


VINCE GILL RCA 61 1 30* (7 ga 1 ] 98J 


1 NEVER KNEW LONELY 


47 


69 


68 


71 


67 


RANDY TRAVIS • ivarner Bros asoas 1:0 gais 98: 


GREATEST HITS. VOL. 2 


20 


70 


67 


60 


189 


DOUG STONE A rp 1: isioiWNY is 98 ECi^ 96) 


DOUG STONE 


12 


71 


66 


64 


135 


TRISHA YEARWOOD A aica 10297 19 9ai5 98) 


TRISHA YEARWOOD 


2 


72 


73 


75 


5 


iA™t™?*?s''3™lgais 98, m '<°^ ^"SHT BE A REDNECK IF... 


70 


73 


61 


68 


6 


SHAWN CAMP =FP»I5E 4S460WARNfR BROS iQ^ftl? "Wl [ 


S SHAWN CAMP 


61 


® 


RE-EinRY 


149 


"f^ys^ SHOOTING STRAIGHT IN THE DARK 


II 


OD 


RE-ENTRT 


26 


BlUY DEAN • 

S9K 98947.'UBERTY (lO.gaiS 981 


FIRE IN THE DARK 


14 



C7~) Album; wilh tn« grc-Siest la os gams trirs wee* • Recoromg intjuslry Assn Ot America CRIAA) cerirlicalion foi Mies o* bOO.OOO unils A RIAA cerTilicftlion lew sales of 
Most Cape prices, and CD onces for W£A and BUG labels, are suggested lists Tape crices marked EQ. and all other CD prices, are equiva^l prices, wfiich are orojected fn 
Heatsieel<£r impact snows artists removed from Heatseekers triis week. ^ indicates past or present Heatseeker title. : 1994. BiUboiartt.'BPl Communications, and SoundScan. I 



1 million untts, with mult i mil I ion sellers indicated by a numeral foilowing the symbol. *Astensk indlcales LP is available, 
im wtwiesale prices. Greatest Gatner shows chart'» larent unit incresse. Pacesetter iridicates txggesi percent^ growth 




COVER-TO-COVER COUNTRY 



JOEL WHITBURN'S 

TOP COUNTRY SINGLES 
1944-1993 

The Complete Chart History of America s Hottest Music Format ... A 
Mammotti. Artist- By Artist Listing of Every Record to Appear on Billboard's Country 
Singles Charts from January. 1944 through Novwnber. 1993! 



With; 

• BILLBOARD CHART DATA 

The Onlv Booi< That Includes Each Record s: 

• Pe^k Chart PoMtlon ■ ToUl Weeks Charted 

• Chart Debut Oat* & Much Morel 

• CLOSE UP PHOTOS OF THE TOP 100 ARTISTS 

Riijht With Their Chart Discographies 

• DETAILED BIOGRAPHIES 

On Nvdrly Lvery Cuun!r>' Anist 



ORDER TODAY 

I □ Joel Whilbum i 

I TOP COUNTRY SINGLES 

' 1944-1993 S 60.00 

I Shipping 4 H«r>«lng S 

j US - 55 

• FOfHO" - S7 1-"-.'.. |iJ 3 OOlUl'^OHy* 

I Total Peyment S 

(include number /expr icon dale/sagnattre I 



• INFORMATIVE TFTLE TRIVIA NOTES 

For 1,000s of Titles 

• ALL-TIME TOP 400 ARTISTS RANKINGS 

• COMPLETE ALPHABETICAL SONG TITLE SECTION 

• THE RECORD-HOLDERS SECTION 

Aitists tk Records That Acli^rved tfw Grejtcst 
Ai; Timtf Success' 

• CHRONOLOGICAL LISTING OF ALL - 1 HITS 
Sae: 1" X 9V. ■ Hardcover only. Over 575 pages 



OVER 2,100 ARTISTS & NEARLY 16.000 TfTLESI 




I ^ ~ Fax 414 251 9452 | 



Record RMearth Inc. 
Attn: Dept. CW1 . P 0. Box 200 
MenomoneeFalb.WI S3Q52 0200 
Phon<>4t4 ZS1 5406 
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''The Sun Is Shining on Trisha Yeamooi"* 




"The Song Remembers 
When..." 

a#lhlt 

GRAMMY 
NOMINATION 

Beat Country Vocal 
Performance, Female 
"Vltiilkaway Joe" 

ACM Nominations 

Best Female Vocalist 
Song of the Yew, "The 
Song Remembers When" 

Headline Appearance 
atMIDEM 

Just back firom a 
highly successful 
European Tour 

"The Song RemenUten 
Vfhen..." Is approaching 
Platinum 

''IVIMIf0ar^''Trisha's 
fragrance line Is a hit 
and she continues as a 
spokesperson for 
RevkMi 

Duet with Aaron Neville 
on "Rhythm, Country A 
Bluee" 

Headlining US tour 
Mcks off Feibuwy 19th 



Biiibogid HOT COUHTBY S 



COMPILED FflOM A HADMAL SAMPLE OT AIRPLAY SUPPUEO BT 
BROADCAST DATA SYSTEMS' RADtO TRACK SERVICE. 129 COUKTRY 
STATIONS ARE aECTRONICALLY MOfHTORED 24 HOURS A OAY, 7 DAYS 
A WEEK. SONGS RANKED BY HUMBfH Of DETECnONS. 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS ON 
CHART 


TITLE 

PRODUCER (SOWWRIIER) 


ARTIST 

LABEl & NUMeEWDtSTHIBUTINC lAUl 


1 


I 


1 


10 


★ * * No. 1 * 


* ★ 

# JOHN MICHAEL MONTGOMERY 

(Cj fV! ATUWTiC 67298 


CD 


3 


6 


15 


A LITTLE LESS TALK AND A LOT MORE ACTION 

NLASrin.h • 


♦ TOBY KEITH 

:. MERCURY 862 262 




8 


9 


11 


I jUST WANTED YOU TO KNOW 

M wRiGh: ---- '. r MENSVi 


MARK CHESNUTT 

iC; ivl MCA M768 




6 


8 


12 


I'D LIKE TO HAVE THAT ONE BACK 

I BROWN, G SlifVir IB SHDRE.R.WESTAaARKER) 


GEORGE STRAIT 

. MCA i4 767 


s 


4 


4 


16 


dnt U ulvb ANT 1 ninu 

CfASRfN "1 ■ v.MEUMED) 


w BUT nUVVUT 

CURB PRDMO SINGLE 




7 


7 


14 


vni 1 u/ii 1 

E OORDV Ih P *-;,'SF,M A KENNFD^'.R S^'ARP; 


i: .'EPIC 7727I 


\JJ 


10 


12 


12 


uFV riMnrpn i a 

J f.i; ■ ■■■. .■,!; -i,^ -, ■^;:r,:uiS M BERCG HARfliSONi 


IV) LIBER" 17641 




11 


11 


11 


RnrK MY wnni n n itti f rntiMTRV girii 

L" . • ■ ' f. _ASOUNTV 0 BftitN> 


# BROOKS & DUNN 

!C) (V) ARI$TA 1-2636 


9 


5 


5 


15 


JOHN DEERE GREEN 


JOE OIFFIE 

iCi ;v>EPIC 77235 




9 


10 


15 


WE JUST DISAGREE 

J BOWEN B CLAr. ■! KRJtLLiER) 


# BILLY DEAN 

SeK ALBUM CUT L'tl£«<rY 


/TT^ 


13 


14 


11 


I'VE GOT IT MADE 

1 .. ■-■■C'l-.'lJt. (M.BARNES 1 


JOHN ANDERSON 

(V) ANA 62709 


12 


2 


2 


14 


STATE OF MIND 

- IC.BLACKI 


♦ CLINT BLACK 

(C) IV) RCA 62700 




16 


20 


7 


TRYIN' TO GET OVER YOU 

T BROWN ;v GILO 


♦ VINCE GILL 

ICI IV) MCA 54706 


KW 


14 


16 


10 


T.L.C. A.S.A.P. 

J IFO 1 M LEE MJ^B*?M [G-BAKEF.F.MVERS) 


ALABAMA 

n,lRCA627l2 


(TO 


15 


18 


10 


UC TUIMKC UCI 1 MCKO UCD 
Ht 1 nlNKa HL LL Kfcfcr HtH 

1 l-t.Wrs Mr TARPENTER 'M C CARPENTER D SCHLlTZl 


▼ MAKT-LnArlrl UMHrtlN 1 tK 

;V) COtUMBIA 77316 


tie; 


17 


17 


11 


THAT'S MY STORY 

P WORLEV " ";^t-:^ f fvl R PAffNEU,T.H*SfLDENl 


♦ COLLIN RAYE 

(C)iDn:V) EPIC 53962 


(TTl 


18 


26 


to 


ARtYNOLU'i :..'ali-S i.; RHOOtlS) 


GARTH BROOKS 

■IVHIBFRTY 17802 


Llo; 


20 


19 


10 


THEY ASKED ABOUT YOU 

T ■■ r. -■ - :.^i.-.Mi)NASHF.WEaERI 


REBA MCENTIRE 

(Vl MCA 54769 




19 


23 


10 


NO DOUBT ABOUT IT 

SeECKR' , --."iM, '!' 


♦ NEAL MCCOY 

(C) rVl ATLANTIC 87287 


(joy 


22 


25 


14 


GOODBYE SAYS IT ALL 

M BH-jHT I U'JHOiS U MAiftAE.C BLACK,B,FISCHERJ 


# BLACKHAWK 

(CJ W ARISTA 1-2568 


21 


12 


3 


17 


LIVE UNTIL 1 DIE 

J SIROUDiC WALKER* 


♦ CLAY WALKER 

(CKV) GIANT 18332 


dD 


27 


33 


4 


(WHO SAYS) YOU CANT HAVE IT ALL 

K STEGALL lA .A..- SO!. : Mi-.P.RiD.-.. 


♦ ALAN JACKSON 

IVI ARISTA 1-2649 


iM) 


26 


32 


7 


LIFE #9 

P.WORlXr.L SEA'-.M MCSRIDE iKOSIAS.I.PEHEi) 


♦ MARTINA MCBRIDE 

(C> m RCA 62697 


24 


21 


24 


13 


SAWMILL ROAD 

r.DUBOIS :S.HCGIN,J MCBROE.D truuam 


DIAMOND RIO 

.'.'ARtSTA 12610 




31 


38 


6 


MY LOVE 

,r- r :'N;,pc:i D.GHAU (P hO^[U,0 SEALi.T.BARNESJ 


▲ 1 ITTI C TCVAC 

V LI II Lt 1 tAAo 

[CI (VI WARNER BROS. ■.8295 


KM) 


29 


29 


13 


tin UnDF f*DVIN' 

J.LEO'r M^RP [i- r . rr. 


▼ lYlUDrAlL'L <x inc niLJL 

iCl (V) MCA 54761 


{W 


28 


30 


11 


e BECKETT . f,',- ■■ ,■. 1 ! ^ i. Mf.^ 


rnrjFFnFRATF rah RriAn 

ATLANTIC ALBUM CUT 


dD 


30 


36 


7 


I'U ufyi niM^ uv fiu/u 
1 Hi nuLuinu pnT uwn 

S HENDfilCKS (T ARATAl 


(CI iVl ARISTA 1-8739 


(29; 


33 


40 


17 


TAIf r IT FACV 
1 AlVt 1 1 CAST 

J.SrROUO U BROWNE.G fKV 


W 1 KMVIS 1 nl 1 1 

(OlVI WARNER BROS. 18240 


30 


24 


15 


19 


WILD UNt 

S H£N[>S)CKS rP BUNCHJ kylE.w RUMBEAUXl 


A C A ITLJ LJ 1 1 1 

• rM In MILL 

(C> rVI WARNER BROS. ;841 1 


31 


23 


13 


20 


1 WANT TO BE LOVED LIKE THAT 

O.COOK BARNHART,S HCXilN.a.LABOUNrV) 


SHENANDOAH 

i^' Vl RCA 62636 


32 


25 


21 


18 


1 NEVER KNEW LOVE 

JSTROUD . ■ .. M W RMINSOM 


♦ DOUG STONE 

(C) (VI EPK 77228 


® 


34 


39 


13 


IF IT WA5NT FOR HER 1 WOULDNT HAVE YOU 

■ n ■ ■, n 1 WALLACE.T.SKINNER) 


♦ DARON NORWOOD 

(C) rVI GIANT 18386 


® 


36 


42 


6 


WE DON'T HAVE TO DO THIS 

JCRLTCnr r-D . ■ ■ ■■ V SHAWl 


TANYA TUCKER 

(V! LIBERPi- :7903 


(D 


37 


44 


6 


1 CAN'T REACH HER ANYMORE 

2 W.LSON •-■ -"LTLPSfl B THEIEN) 


SAMMY KERSHAW 

(C) CV; MEBCURY 102 


® 


43 


54 


4 


WORDS BY HEART 


♦ BILLY RAY CYRUS 

(C) CV) MERCURY 858 132 


® 


50 


64 


3 


IF THE GOOD DIE YOUNG 

JSTROJO ' •■■ . ■■ ■■ ■ MAN' 


♦ TRACY LAWRENCE 

ATLANTIC ALBUM CUT 


® 


47 


51 


5 


INDIAN OUTLAW 

J STRCXJO.B GALLIIMORE (T.BARNES.G,SIMtMN5J,D.LOU0ERMILKl 


♦ TIM MCGRAW 

CURB PROMO SINGLE 


3S 


35 


34 


19 


THE BOYS 1. ME 

M.MILLER.M.MCANAUVIM.MIUER.M-MCANALLV) 


♦ SAWYER BROWN 

CURB ALBUM CUT 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS, ON 
CHART 


TITLE 

fWOUCER ISOMGWHITER) 


ARTIST 

LABEL « NUMBEI«>ISTmBllTTNG LABCL 


® 


42 


45 


6 


WHERE WAS 1 

S BUCKINGHAM ' H St r.iON.G BUfiRl 


♦ RICKY VAN SHELTON 

;C) iv; !.-.:jljmb a .'.'334 




38 


35 


19 


THF OnUR RFMFMRPPC WUFM 

G FUNDIS iH.PRESTWOOOl 


!CHV) MCA 54734 


42 


32 


22 


17 


IT OUFR VFT 
Id II i/vcn fci 

T SROrt'N ifl K]RSCH| 


\A/VMnM Kl A 

WTINUlNiNA 
(VI CURB 54754/MCA 


C43) 


45 


48 


5 


Kl^ UP I'M RnMF 

T BROWN.M STUART iM STlJART.B DlP-tfrOl 


A MARTY QTI lADT 
W MMn 1 I o 1 UHn 1 

ICl {V) MCA 54777 


® 


48 


47 


5 


^THMF rni n rniiNTPv 

D JC>H*iSC"j iriGiQ^CN.R MIllFR) 


W UlDoUN/MILLLK BANU 

IV) EPIC 77355 


® 


54 


65 


3 


SETTER YOUR HEART THAN MINE 


TRISHA YEARWOOD 

(C) (V) MCA 54786 




44 


43 


20 


SOON 

J CfiUTCHFItLO (C.HEUY.B REGAN; 


♦ TANYA TUCKER 

m LIBERTY 17594 


® 


58 




2 


PIECE OF MY HEART 

S.HENDWICKS ■ ■■. "■.■.uAVOYi 


♦ FAITH HILL 

ICl (V) WARNER BROS, 18261 


® 


55 


61 


3 


RED AND RIO GRANDE 

R.UWOIS 1 l^^ ■-■■>■ N50N^ 


DOUG SUPERNAW 

IVl BMA 62757 


® 


53 


53 


8 


WHAT A CRYING SHAME 

D.CCOK (R,MALO,KCiSTAS) 


♦ THE MAVERICKS 

(C) (VI MCA 54748 


® 


52 


50 


9 


FOR YOUR LOVE 

J.BOWtN.J.CRUICHFIELD 'iJ.ELYl 


♦ CHRIS LEDOUX 

IVl LIBtRlr :77H 


(SI) 


56 


60 


3 


1 LOVE YOU 'CAUSE 1 WANT TO 

H EPSTEIN (C CARTER fi FOSTER) 


* PARI TNF rADTTR 
IVl GIANT 18265 


52 


51 


46 


18 


^OMFnnnv nfw 

J SCAIft.J COnON lA KARVI^ \i i.l.Pf^i 


nil 1 V RAV PVRI IQ 
DILLT rtMT UTnUS 

CO rV) MERCURY 862 7M 


S3 


40 


28 


15 


WFPF vmi RFAI 1 V 1 lUlM' 

R L PHELPS, 0 PHELPS ■ =Hf 1 PS,D PHFl PSl 


A DDATUCD DUCI DC 

(CI IVl ASYLUM 64598 


M 


46 


31 


15 


niun 1 tun ncuricLin 

B.CANNON, N.WILSON 1 B.'IILL.Z.TURNER) 


♦ btUKbL JUNLa 
(VI MCA 54749 


S5 


49 


41 


14 


CONFESSIN' MY LOVE 

M WRKiHT IS CAMP : , :.--H=i-lLL] 


♦ SHAWN CAMP 

(O (V) REFMltSe )e331/WARNER BAOS, 


56 


41 


27 


15 


DRIVIN' AND CRYIN' 

S HE^Dfl CKS ■■■ 1 " ■■ - 'l- Fi 


♦ STEVE WARINER 

(V) ARISTA I 2609 


K3]J 


63 




2 


HONKY TONK SUPERMAN 

S HtNDfi.CKS I PPIN,B BROCK) 


♦ AARON TIPPIN 

(Cl (V) RCA 62755 




67 




2 


YOUR LOVE AMAZES ME 

C HOWARD (A HJNT.C.-tOHESI 


♦ JOHN BERRY 

UBERPf ALBUM CUT 


(39) 


68 




2 


HONKY TONK CROWD 

s bjCk sgham im stuart; 


♦ RICKTREVINO 

ICl (V) COLUMBIA 77373 




74 




2 


IF BUBBA CAN DANCE (1 CAN TOO) 

D.CCOK .■. M \i ..i.ihc.BMCDu 


♦ SHENANDOAH 

(C)(VI RCA 62761 


® 


NE\ 




1 


★★★Hot Shot Debut*** 

ROCK BOTTOM WYNONNA 

I BR'OV'*. ;J " COee E BL.n r. ■ CUWB 'j^ait^MCA 


62 


5j 


49 


18 


THE CALL OF THE WILD 

5 HENDRICKS lA * i i ■. _■ inoCK.M P.MEENEVI 


♦ AARON TIPPIN 

■X) (V! RCA 62657 


® 


65 




2 


SOMEWHERE IN BETWEEN 

r.' . .1": I C'JBQtS - jl-At.'BLiNJ VEJNC! 


♦ DUDE MOWREY 

(OfVI ARISTA 1-2643 


® 


64 


62 


4 


IN MY NEXT LIFE 

J STROUD (M BARNES ) 


MERLE HAGGARD 
CURB PROMO SiWGLE 


S5 


62 


57 


17 


ICANT TEa YOU WHY 

T.BROWN IT.SCHMIT D HENLEV g (TRrYj 


VINCE GILL 

GIANT ALBUM CUT 


S6 


6« 


63 


17 


DESPERADO 

J.STROUDIO H£MLEY.fl.FffEVI 


CLINT BLACK 

GIANT ALBUM CUT 


67 


61 


58 


20 


SOMEPLACE FAR AWAY (CAREFUL WHAT YOU'RE DREAMING) HAL KETCHUM 

A REVNClDS,. ROCNfy ■ -I" ■■■■ " CURBALBUMCUT 


SI 


59 


55 


9 


THE DEVIL COMES BACK TO GEORGIA 

r ■ - H- : r. .-i,'"N(C.DANieLS> 


♦ MARK O'CONNOR 

(VI WARNER BROS 18342 


® 


71 


73 


3 


HILLBILLY JITTERS 

U.'IESDERSGN Q CHAf^CFV ■ M •)£" NCi ftSC'l W.WILSONI 


♦ MIKE HENDERSON 

(CHV)RCA 62730 


® 


NEW^ 


1 


OUTSKIRTS OF TOWN 

M MILLER.M WCANALir ; (LecA^'C D CAMERON) 


♦ SAWYER BROWN 

CLJ3B AlBLW cut 


71 


60 


52 


11 


SHE LOVES TO HEAR ME ROCK 

K.SItGAl-L rUMNLH,r.NICH(XSt 


♦ TURNER NICHOLS 

<V) ElMA (^708 


72 


69 


66 


4 


THANKS TO YOU 

A -r-r.,-;' t-. v RFt*Nen u,W(NCHtS!tR; 


♦ EMMYLOU HARRIS 

iV) ASYLUM 64570 


73 


72 


69 


17 


WORTH EVERY MILE 

r, BROWN ■;: 'riiii 


♦ TRAVIS TRin 
WARNER BROS ALBUM CU^ 


® 


NEW^ 


1 


TRY NOT TO LOOK SO PRETTY 

P.ANOEftSON ID-YOAh.AM rO-LTAii 


DWtGHT YOAKAM 
lO 4V) REPRISE :8239i'WAF<NER BROS. 


75 


75 


75 


17 


TEQUILA SUNRISE 

K.STE&AU (D HENLPf.G FREY) 


ALAN JACKSON 
GIANT ALBUM CUT 



( ) Records showing an increase m detections over the previous week, regardless of chart movemeffl, Airpower awarded to those records 
which attain 2500 detectnns for the first time ♦ Vi(}eoclip d.vnlatn^iry. Cal^loe number is for cassette single, or vtnyl if cassette is unavailable. 
(C) Cassette single avsilBbility, ID) CO single svai lab<l ly (M) Cassetre maxi-single availability. (T) Vinyl maii-sin0e availability, (VI Vinyl single 
availabtlity. (X) CD mau-single availability. & 1994, B-liboard BP\ Communications. 



HOT COUNTRY RECURRENTS 



1 


1 


1 


3 


FAST AS YOU 

PAKDERSON (D TOAMMl 


♦ DWIGHT YOAKAM 

HEPRI5E 


2 






1 


1 OONT CALL HIM DADDV 

fi L/,rJDIS IR S CLSENt 


♦ DOUG SUPERNAW 
BNA 


3 


2 


2 


7 


GOD BLESSED TEXAS 

J STRauD C D[N*POll,D GRAU (P HOWELL B SEAL51 


♦ LinLE TEXAS 
WARNER BROS 


4 


3 


3 


9 


MY BABY LOVES ME 

p .VL'::n Fy F 5FAy r,' MCG^yiDF :G PFTFR^ 


♦ MARTINA MCBRIDE 
RCA 


S 


7 


9 


10 


ONE MORE LAST CHANCE 

■ ettUWh. IV G LL 0 \Ch01:>'iN 


♦ VINCE GII L 
MCA 


6 


4 


8 


13 


WHArS IT TO YOU 

., SIHOUD IC yiRICH'.H fc ORHflLL 


♦ CLAY WALKER 


7 


5 


5 


21 


CHATTAHOOCHEE 

K STEGALL lA IK^SONJ MCBRIDEl 


♦ ALAN JACKSON 
ARISTA 


1 


6 


4 


4 


RECKLESS 

J I FCM M LFF, ALABAMA U.STEVEffi.M CLAHKI 


ALABAMA 
RCA 


9 


9 


10 


5 


SHE USED TO BE MINE 

D CCOK.S HtNL:'RICKS lH DUNN) 


BROOKS 4 DUNN 
ARISTA 


10 


10 


11 


7 


EASY COME. EASY GO 

• Bi^DW* G STRAIT (A BARKER.O.DILLOni 


GEORGE STRAIT 
MCA 


11 


8 


7 


5 


ALMOST GOODBYE 

M .VHiGHI l-fLiySEY.OSCMLlT?) 


♦ MARK CHESNUn 
MCA 


12 


12 


12 


16 


HOLOIN' HEAVEN 

- BRaWN IB.KENNER.T.MCHLGH) 


♦ TRACY BYRD 
MCA 


13 


11 


6 


4 


AMERICAN HONKY-TONK BAR ASSOCIATION 

A REVNOl DS (B KENNEDV.J RUSHINGI 


GARTH BROOKS 
UBERTY 



14 


13 


13 


3 


MERCURY BLUES 

K STEGALL (R GEDOINS.K C DOUGLASl 


♦ ALAN JACKSON 
ARISTA 


IS 


14 


16 


8 


NO TIME TO KILL 

J SlROIJll C BLACK IC BLACK.H.NICH0LAS1 


CLINT BLACK 
RCA 


li 


18 


20 


10 


HALF ENOUGH 

R lANDlS ;W WAIOMAN.P NIELSONI 


* LQRRIE MORGAN 

SNA 


17 


19 




29 


SHOULD'VE BEEN A COWBOY 

r, LAffKIN.H SHEDD 'I KEITH 


♦ TOBY KEITH 
MERCURY 


11 


15 


14 


6 


DOES HE LOVE YOU 

T BR0WN,4 MCtMilL IS KWH.B STRITCH) 


♦ REBA MCENTIRE WITH LINDA DAVIS 
MCA 


IS 


17 


19 


14 


HE AIN'T WORTH MISSING 

f. 1 ARMN.H SHFllO 11 HtiTM 


♦ TOBY KEITH 
MERCURY 


20 


24 


21 


14 


THANK GOD FOR YOU 

M MILLER, W MCANALLy (M MilLER.M MCANAllY) 


♦ SAWYER BROWN 

CURB 


21 






11 


A THOUSAND MILES FROM NOWHERE 

(' ANDERSCfl :D TOAKAM, 


♦ DWIGHT YOAKAM 
REPRISE 


22 


21 


22 


11 


PROP ME UP BESIDE THE JUKEBOX (IF 1 DIE} 

J SLAlt.B MONIGGMERY IP.BIATLXK K K PHILLIPS.H PFRDFWl 


♦ JOE DIFFIE 
EPIC 


23 




25 


17 


CAN'T BREAK IT TO MY HEART 

J STR0-J3 (K ROlh.r LAWRET*CF E CLARK.E WESTI 


♦ TRACY LAWRENCE 
ATLANTIC 


24 






13 


WHY DIDN'T 1 THINK OF THAT 

0 J0HN5WI IS UCDiLLP HARRISON) 


DOUG STONE 
EPIC 


2S 


23 




7 


JUST LIKE THE WEATHER 

J BOWtN S BOGGUSS IS BOGGUSS.O CRIOER) 


SUZY BOGGUSS 
UBERTY 



♦ Videoclip availability, 
dropped below the too 



Recurrents are titles which have already appeared on the top 75 Singtes & Tracks Chart for 20 weeks and have 
20. Commercial availability is not indicated on the recurrent chart. 
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"Born Ready" Single Add Date-February 14. 
Album Street Date-April 2G. 



Moress/ Nanas/ Shea 615-329-9945 BNA ENTERTAINMENT 



INA E«IE«I»II(ME«I: 6IS-7B0-4400 i Cop,rijbt l»9» IHC Ngllc 




The most up-to-date comprehensive 
resource of trade, business-to-business 
listings for the Nashville area and 
country music genre. 

4500 listings updated and verified! 

t The ultimate"one stop" of 
entertainment related companies. 
Top rate performers, record and 
video producers, studio musicians, 
songwriters, managers, broadcasters 
advertising agency personnel and 
publicists, v/ill constantly refer to the 
"dual directory" to find your 
service and message. 

Don't miss this opportunity to reach 
the fastest grov/ing genre in the 
music industry. 

Your ad messsage in this powerful 
directory will generate business 
for you. 

PUBLICATION DATE: MAY 18 
AD CLOSE: MARCH 28 
RESEARCH YOUR SPACE TODAY! 

NASHVILLE: Lee Ann Photoglo 
615-321-4294 
CANADA: Norm Berkowitz 
212-536-5016 
NEW YORK: Ken Karp 

212- 536-5017 
LOS ANGELES: Robin Friedman 

National Advertising Director-Jim Beloff 

213- 525-2300 






Artists & Music 




by Is Horowitz 

Diva DANDER: There are few record producers. A&R 
people, or label promotion execs whose professional con- 
tacts with Kathleen Battle haven't left them with scarred 
egos. But for most, her bouts of temperament were ex- 
plained away. Her enormous talent and commercial appeal 
thickened the corporate skin. 

The soprano's latest tangle with the musical establish- 
ment hit page one of the New York Times Feb. 8. when 
the Metropolitan Opera summarily diamis.'^ed her from a 
scheduled performance of Donizetti's "Daughter Of The 
Regiment" for unprofessionalism. Misbehavior at rehears- 
als was charged. 

It's not likely that this newest example of tonperamen- 
tal excess on Battle's part will loosen her hold on a devoted 
public. After all, such behavior is expected from super di- 
vas. Or is it? More cordial relationships with colleagues 
may be an asset of sorts, but not a necessary ingredient 
of success. 

Share the wealth: support for contemporao' 
American music continues to come in generous measure 
from the Aaron Copland Fund for Music. Sixty-nine or- 
ganizations share $2S8.000 in the fund's latest distribution. 
All are said to demonstrate a "substantial commitment" to 
the performance of works by American composers. 

Top grants of $15,000 each went to the Cleveland 
Chamber Symphony and the San Francisco-based 
Women's Philharmonic. The Pittsburgh New Music 
Ensemble, the San Francisco Contemporar>- Music 
Players, and the Gregg Smith Singers each received 
$12,000. 



.\m(jng the six groups that received the smallest individ- 
ual grants — $1.000 — is Friends And Enemies Of New 
Music, located in New Yorlc 

The average grant was about $4,000. In all, 135 applica- 
tions asking more than $1 ,497,000 were received, says 
Ellis Freedman, a director and officer of the fund. 

Last fall, the Copland f'\md distributed $560,000 in sup- 
port of recording projects devoted to new and recent 
American music (Billboard, Oct. 9. 1993). 

The late composer provided for the establishment of the 
ftmd and willed it the bulk of his estate. Royalties and 
other revenues from his works continue to support it 



Alb 



MUSIC has tainted the religious market to 
seek broader marketing opportunities for liturgical music 
produced by many of the labels it distributes. 

In its initial drive, Albany is highlighting six CDs produ- 
ced by Studio SM, a French label whose product generally 
has not been available in this country before. Included is 
a set of two Gregorian chant discs performed by monks 
and nuns in various European locations. The label has a 
catalog of more than 200 titles. 

Albany president Susan Bush says that of the 85 labels 
her firm currently handles, some two dozen are active in 
music of liturgical interest, spanning the Gregorian era to 
the present. 

Marketing support for the campaign will encompass in- 
store, radio, and print promotwn, she s^s. 

KlTXDS: The BBC International Classical awards, tele- 
cast Jan. 21 in London, named the New York Philhar- 
monic orchestra of the year. Honored as conductor of the 
year was Valery Gergi«\'. 

Best opera recording honors went to StravinstQ^'s "Oe- 
dipus Re^x" on Philips, conductefl by Seiji Oayiwa and star- 
ring Peter Schreier and Jessye Norman. Thomas Hamp- 
son and London's Cecilia Barioli captured iyenl singer 
awards, and early music honors went to Fratis Bniggen 
and the Orchestra of the 18th Century, on Philips. 



IWTES ^.^^ 

by Jeff Levenson 

It'S a good THING Xavier Roy apologized. Roy, 
chief executive of MIDEM and the man who presided 
over this year's awards presentation in Cannes for 
music-related films, tapes, and videos, offered a pub- 
lic mea culpa for organizing a show that was so bad 
it actually crossed into parody — missed cues, botched 
clips, toothy bimbettes, smoke, Spandex, and lame (or 
is it lam^?) production values that could make the 
likes of "Wayne's World" look like "Citizen Kane." 
Bill Murray would have done well here ("That's the 
way, uh-huh, uh-huh, I like it . . ."). 

Too bad. The jury members (present company in- 
cluded) — who spent four days sequestered in a dark 
room screening programs, then debated, bickered, 
and ultimately chose winners among the less-than- 
stellar entries — deserved a better cap-off to their ef- 
forts. Thank goodness the selection process was its 
own reward — a rich one, at that. And thank goodness, 
too, that distinguished jury head Ryuichi Sakamoto 
never buckled under the strain of shepherding us dis- 
parate nationals through a maelstrom of flying opin- 
ions (expressed, I should add, through the help of an 
interpreter, in three different languages). 

Among the 62 programs, in which many musics 
were represented, a few stay with me: "Thirty-Two 
Short Films About Glenn Gould," from Canada; 
England's "The Music Of Terezin," documenting the 
triumph of the spirit, but not much else, in this Nazi 
death camp; and "Don't Fool Around, America," a vi- 



deoclip from the Russian group Lube that had jurors 
rankled and arguing endlessly: Was its comic milita- 
rism veiled propaganda or artful sendup? 

Jazz never got a fair shake among the entries. 
There were only two bona fide jazz works, both docu- 
mentaries — one on Cuban bassist Cachao, the other 
on Czechoslovakian reedman Jiri Stivin — and they 
came up short against a French biopic on the singer 
Khaled. (Can't tell you what those three were doing 
competing against each other. And where were the 
jazz submissions, anyway?) 

No matter. The hands-down winner among all visu- 
als was a 20-minute performance piece from New 
Zealand titled "Pacific 3, 2, 1, Zero." It featured a trio 
of musicians who call themselves From Scratch, pre- 
sumably because the instruments they play are made 
from just that; lengths of pitched tubing, primitive 
mallet vibes, assorted percussion devices. The direc- 
tor's unrushed treatment of the trio's music, in which 
serial motifs slowly variegated into swells of hypnotic 
sound (thank you, Steve Reich), stirred the jury to 
its one unanimous decision: the grand prize. 

What a pleasure to have our collective faith res- 
tored; an exciting art entry worthy of the jury's ener- 
gies, deserving of MIDEM's putative prestige. The 
fact that only it moved us, out of the entire schedule 
of programs, tells us something about something, 
though I'm not sure what; future screeners take note. 

For the moment, however, Roy and company 
should realize that their awards show has the poten- 
tial to rank up there among the industry's significant 
ceremonies. Get cracking now, and improve that 
thing. Next year's jurors, film makers, subjects, and 
attendees deserve at least that. 
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TITLE 


1 


1 


33 


* ♦ ★ No. 1 

GLORIA ESTEFAN • epic 53B07, SONY 33 


* * * 

wfl«fc$ at No t Ml TIERRA 


2 


2 


13 


QPSY KINGS ELEKTRA mjSKXMH 61599/ELEKTW 


LOVE & UBERTE 


3 


3 


10 


BRONCO FONOV1SA 6015 


PURA SANGRE 


4 


« 


24 


LOS BUUS FONOVISA 6002 


INALCANZABL£ 




11 


12 


MAZZ EM LA-m 277 3S 


QUE ESPERABAS! 


6 


9 


33 


MANA WEALATMA 9081B 


DONDC JJGARAN LOS NirKIS 


7 


8 


33 


GIPSY KINGS ELEKTRA 60845 


GIPSY KINGS 


CD 


12 


24 


EMHJO NAVAIRA emi latin 42B38 


SOUTHERN EXPOSURE 




5 


3 


RICARDO MONTANER ROOVEN 30«3 


Exrros Y ALSO mas 


10 


7 


33 


LUIS MIGUEL • WEA latwa 7SB05 


ROMANCE 




13 


18 


FAHA 50NV OSCOS S 1 1 3</'S0NV 


EN GRANDE 


(a) 


16 


2 


* ★ ★ Greatest Gainer ♦ * * 

REV RUIZ SONT TROwcAi. e 1 1 85 SONT Ml MEDIA MITAO 


a 


6 


33 


LUIS MIGUEL WA LATINA 92993 


ARIES 


M 


14 


33 


SELENA EM LATfft 42770 


UVEI 


15 


10 


15 


JERRY RIVERA SONY tropical bi iso/sonv 


CARA DE MNO 


16 


15 


33 


SOUWntACK ELEKTRA 961240 


THE MAMBO KINGS 


17 


17 


33 


LINDA RONSTADT ELEKTRA 6076S 


CANCIONES DE Ml PADRE 


U 


18 


33 


JUUO KSLESIAS SCky latin 3S640/SONy 


JUUO 


U 


20 


33 


LA MAFIA SOKY CXSCOS 80925/SCWV 


AHORA r SIEMPRE 


® 


31 


9 


RtCX TREVINO SONY OtSCOS 81 1 OS/SONV 


DOS MUNDOS 




23 


33 


SELENA EM LATH 42639 


ENTRE A Ml MUNDO 


Qa; 


21 


33 


GIPSY KINGS ELEKTRA 61390 


UVEI 




25 


33 


GIPSY KINGS ELEKTRA 60692 


MOSAIQUE 




19 


18 


VICENTE FERNANDEZ SOMy oscos B i 070/SONr LASTIMA QUE SEAS AJENA 




26 


5 


LOS PALOMMOS SONY chscos eu74ySONy 


CORA20N DE CRISTAL 




42 


2 


* ♦ ♦ PACESETTER * ♦ ★ 

VICENTE FERNANDEZ sonf ascos 81 iqo sony 20 DE C0LECCK3N 




29 


14 


GARY HOeSS EM LATIN 27412 


TE VAS A ACOROAR 


2S 


22 


12 


ANA GABRIEL SONY LATM 61 1S2/S0NV 


LUNA 


a 


30 


33 


BANOA MACHOS FONOVtSA 9069 


CON SANGRE DE INOK) 


(5) 


35 


33 


GIPSY KINGS ELEKTRA 6t 1 79 


ESTE MUNDO 


31 


32 


33 


ANA GABRIEL GLoeo 80871/SONV 


THE BEST 


32 


24 


2 


UBERAdON F0N0V1SA 6014 


UBERACION 


33 


2S 


33 


JON SECADA SBK S0646/EMI LATIN 


OTRO DIA MAS SIN VERTE 


34 


33 


33 


CULTURAS MANNY 13022/'WA LATINA 


CULTURE SHOCK 


(D 


39 


32 


BRONCO F0N0VI5A 3032 


POfl EL MUNDO 


X 


40 


33 


JUUO IGLESIAS SONY LATIN 3956e/^0NY 


MOMENTS 


37 


37 


13 


BRONCO FONOVISA 6007 


EN LA PLA2A MEXICO VOLl 


(D 


NEW^ 


* * ★ HOT SHOT Debut * ★ ★ 

CALI CARRANZA Xitr 6119 PIDEME: LA LUNA 




47 


3 


JAIME Y LOS CHAMACOS FREOOE 16S2 


SE CANSARON?.. OTRA! 


40 


34 


33 


BANDA MACHOS fonoviSA 6161 


CASIMtRA 


41 


38 


33 


JUAN LUIS GUERRA Y 4.40 KaREN 109/8MG 


BACHATA ROSA 


42 


27 


8 


VARIOUS ARTISTS GLoeo Bi 158/sony 


SALSA EN GRANDE VOL3 


43 


38 


6 


VARIOUS ARTISTS GL080 81 157/SONY 


MERENGUISIMO 


® 


K-tNTRV 


JUUO IGLESIAS SONY latin a4304/'SONY 


HEY! 


45 


43 


33 


UNOA RONSTADT ElEktra 61239 


MASCANOONES 


4< 


44 


33 


JERRY RMERA Sony tropical b0776/sonv 


CUENTA CONMIGO 


(47) 




FAMA SONY DISCOS S083&/SONV 


COMONUNCA 


® 


RE-WTDV 


JAY PEREZ SONY DISCOS 81046/SONr 


TE LLEVO EN Ml 


49 


50 


33 


JUAN LUIS GUERRA Y 4.40 KAREN 34S6^aiMG 


AREITO 




RE-CMTHY 


V. FERNANDEZ/R. AYALA SONY Dficos 80628/sony ARRIBA EL NORTE... 






POP 


1 TROPICAL/SALS* 


REGIONAL MEXICAN 



Artists & Music 



1 GIPSY KINGS EICKTRA 

love & LIBERTE 

2 LOS BUKIS roNOviSA 
INALCANZABLE 

3 MANA WE A tATINA 

OONDE JUGARAN 

4 GIPSY KINGS ELEktra 
GIPSY KINGS 

5 R. MONTANER ROOVEN 
EXITOSYALGO MAS 

6 LUIS MIGUEL wea latina 

romance 

7 LUIS MIGUEL wea latina 
ARIES 

8 JUUO IGLESIAS SOm 

JULIO 

9 GIPSY KINGS ELEKTRA 

LIVE 

10 GIPSY KMGS ELEKTRA 
MOSAIQUE 

1 1 ANA GABRIEL SONY 
LUNA 

12 GIPSY KINGS ELEKTRA 

ESTE MUNDO 

1 3 ANA GABRIEL GLoeO/SONV 
THE BEST 

14 JON SCCAOA sm/tm latin 
OTRO OIA MAS SIN VERTE 

15 JUUO IGLESIAS SONY 
MOMENTS 



1 GLORIA ESTEFAN epc^sony 
Ml TIERRA 

2 REY RUIZ SONY 
Ml MEDIA MITAD 

3 JERRY RIVERA sonv 
CARA DE NINO 

4 SOUNDTRACK elektra 
THE MAMBO KINGS 

5 JUAN LUIS SMC 
BACHATA ROSA 

6 VARIOUS ARTISTS SONY 
SALSA VOL 3 

7 VARIOUS ARTISTS SONY 
MERENGUISIMO 

B JERRY RIVERA sony 
CUENTA CONMIGO 

9 JUAN LUIS GUERRA bmq 
AREITO 

1 0 UNOA RONSTADT EUMIRa 
FRENESI 

11 WIUY CHIRINOsoNY 
SOUTH BEACH 

12 REY RUIZ SONY 
REY RUIZ 

1 3 GRUPO NICHE so/sonv 
UN ALTO EN EL C AMINO 

14 MARC ANTHONY SONY 
OTRA NOTA 

1 5 GILBERTO SANTA Sony 
NACE AQUI 



1 BRONCO fONOvrsA 
PURA SANGRE 

2 MAZZ EH LATIN 

QUE ESPERABAS? 

3 EMILK) NAVAIRA im latin 
SOUTHERN EXPOSURE 

4 FAMA SONY OfScosysoNY 
EN GRANDE 

5 SELENA EMI LATM 

LIVE! 

6 UNDA RONSTADT elektra 
CANCIONES DC Ml PADRE 

7 LA MAFIA somy oscoi'SOnt 
AHORA Y SIEMPRE 

8 RICK TREVINO sony 
DOS MUNDOS 

9 SELENA tMi LATIN 
ENTRE A Ml MUNDO 

10 VtCENTE FERNANDEZ SONY 
LASTIMA QUE SEAS AJENA 

11 LOS PALOMINOS SONY 
CORAZON DC CRISTAL 

12 VICENTE FERNANDEZ SONY 
20 DE COLECCtON 

13 GARY HOBBSfMi latin 
TE VAS A ACOROAR 

14 BANDA MACHOS roNOviu 
CON SANGRE DE INOtO 

15 UBERACION fonoviu 
LIBERACION 



CD Albums with the greatest sales gains ttiis week. • Reccxtiing Industry Aun. 01 America (RIAA) 
cvrtHbcation for salts of 500.000 units. A RIAA certification for sates of 1 million units. Greatest Gainer 
shows chart's largest unit increase PsceMRer indicates biggest p*rcentaga growth, ® 1994, Billboard/ 
BP1 Communications and SoundScan. Inc. 




by John Lannert 

Oh oh TRIUMPH: "Oh Oh Merengue." a multi- 
artist, merengue concert that took place Feb. 5-6 at 
Radio City Music Hall in New York, was a long over- 
due happening, and its commercial success should en- 
sure that similar events will take place in the future. 

The two days of concerts drew about 11,000 fans, 
split more or less evenly between Puerto Rican and 
Dominican merengue lovers — an interesting stat that 
confirms the increasing Puerto Riean presence in a 
market once dominated by Dominicans. 

Indeed, three of the seven acts at the Feb. 6 
show — Cafia Brava, Los Sabrosos Del Merengue, 
and Jossie Esteban Y La Patrulla 15 — were either 
Puerto Rican or based in Puerto Rico. The rest of the 
lineup featured headliner Johnny Ventura, plus Los 
Hermanos Rosario, Los Toros Band, and Banda 
Loca. All performed fine, well-received mini-set* that 
made for a brisk three-hour show that seldom lost 
momentum, save for muy tired inquiries about 
whether a spectator was Puerto Rican or Dominican. 

Perhaps most impressive about "Oh Oh Merengue" 
was the flawless, if spartan, production, anchored by 
a revolving stage that confined between-set breaks to 
less than five minutes. The smoke-laced stage, which 
contained only an overhead bank of multi-hued lights, 
could have used some visual trappings. But a crisp 
concert, named after "oh-oh" clicks employed by 



many Dominicans in conversation, was a more than 
acceptable tradeoff for stageside aesthetics. Promot- 
ers Ralph Mercado and Henry Cardenas expect to 
promote more acts at Radio City. 

The concert's most bizarre, shocking sequence oc- 
curred during Los Hermanos Rosarios* searing 
take of their recent hit "Morena Ven," when a kinder- 
garten-age girl bounded on stage and broke into a se- 
ries of suggestive pelvic thrusts, capped off by a jaw- 
dropping interpretation of a popular 1993 song, "El 
Baile Del Perrito" (The Dance Of The Little Dog). 

FaNIA ALL-STARS RE-UNITE: The Fania All- 
Stars are commemorating their ;iOth anniversary 
with three shows, sponsored by Miller Genuine Draft 
and produced by Fania Records owner Jerry Ma- 
succi and Mercado. The concerts are slated for June 
1 1 at the Hiram Bithorn Stadium in San Juan. Puerto 
Rico; June 18 at Madison Square Garden in New 
York; and June 25 at the Miami Arena. Booked to ap- 
pear, so far, are Celia Cruz, Johnny Pacheco, Cheo 
Feliciano, Ray Barretto, Pete "El Conde" Rodri- 
guez. Papo Lucca, Larr>' Harlow, Ismael Miranda, 
Bobby Valentin, and Roberto Roena. 

Trade of the MONTH: in an unusual swap. La 
Mafia front man Oscar Gonzalez traded his trade- 
mark black leather bolero hat to famed Mexican 
boxer Julio C^sar ChAvcz in exchange for the boxing 
trunks Chavez wore during his controversial Jan. 29 
bout against Frankie Randell. ChAvez probably was 
glad to rid himself of the shorts that witnessed the 
first defeat of his professional career. 

JaMMIN' with JAMELAO: It is e.xceedingly rare 
to catch a Brazilian samba leader in action in the U.S., 
(Continued on next page) 



GLORIA TREVI 

'MAS TURBADA OUE NUNCA" 

74321-18876-2/4 



ORQUESTA LA LUZ 



"LA AVENTURA" 

74321-17399-2/4 





I. A Gatsa / 2. La Papa S4fi Catsup/ 3. Cfilca Embarazada 
4. Que Buano Que No Ful Lady DI1 ; 5. A La Madre 

6. El Juick) / 7. La Ranta ; 8. Un DIa Ma D« Vida 

9. El Recuenio De Los DaAos '' 10. La Boca Con Jabon 

II, PorTI y 12. SiempreA IMi 

With only Oiree albums, GLORIA TREVI, has obtained great 
International tame, one that only comes to Uiose wfiose 
destiny has been marked with SUCCESS. She Is a mixture 
of ttie surprising and shocking and has been apptauded by 
her most fervent chiles, who recognize her audacity and 
talent 




1. Movs Itl / 2. Arroz Con Salsa / 3. Deapuaa Da Tl 
4. Time After Time / 5. Soy Slncwa / 6. Pier 72 
7. Mucho Trabajo, Poco Dineroll / 8. 1 Can Only Ba Me 
9. Acercate Mas I 10. La Aventura Oe Vlvlr 
They are Japanese, they sing tropical music, Ihey won the 
United Nations Peace Medal, received a congralulatory 
letter from President Bill Clinton and have sold over a half a 
million albums in the United Stales. It has t>een a great 
adventure for OROUESTA LA LUZ but It's only the 
beginning. 'LA AVENTURA' is ttveir new prodixtior and 
ttwir first release with BMG Interrutlonal. 
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Hot Latin Tracks. 


THIS 
WEEK 


LAST 
WEEK 


2 WKS. 
AGO 


WKS ON 
CHART 


COMPILED FROM NATIONAL LATIN 
RADIO AIRPLAY REPORTS 

ARTIST TITLE 

UBCU'DISTRiaUTING LABEL 


CD 


2 


2 


12 


* * ★ 

ANA GABRIEL 


No. 1 * * * 

♦ LUNA 




I 


1 


12 


YURI 


♦ OETRAS DE Ml VENTANA 


(D 


3 


3 


6 


LOSFUGITIVOS 


♦ LA LOCA 


® 


6 


20 


3 


THE BARRIO BOYZZ Y SELENA « DONDEQUIEFIA QUE ESTES 


CD 


8 


8 


5 


GLORIA ESTEFAN 


♦ Ml BUEN AMOR 


(D 


14 


9 


4 


BANDA MACHOS 


Ml LUNA. Ml ESTRELLA 


(D 


11 


19 


3 


ALVARO TORRES 


ANGEL CAIDO 


® 


12 


16 


5 


ROBERTO CARLOS 


♦ MUJER PEQUENA 




9 


11 


10 


LOS BUKIS 


TU INGRATITUD 


10 


10 


18 ! 3 


LUIS MIGUEL 


HASTA EL FIN 


11 


5 


6 


10 


FRANCO DE VITA 


♦ CALIDO Y FRIO 


12 


7 


4 


13 


LOS TEMERARIOS 


UNA TARDE FUE 


13 


4 


5 


10 


ROCIO OURCAL 


♦ DESAIRES 


® 


17 




2 


PANDORA 


Ml FRACASO 


OD 


21 




2 


JOSE LUIS RODRIGUEZ 


♦ BOCA. DULCEBOCA 




34 




2 


* ★ * Power Track* * * 

CRISTIAN POR AMOR A Tl 

MELCOr.FONOVlSA 


OD 


28 


32 


3 


MAGGIE CARLES 


♦ Ml DOBLE TU 








It 


19 


25 


7 


LIBERACION 


ESE LOCO SOY YO 


(S) 


35 




2 


REY RUIZ 


Ml MEDIA MITAO 


2« 


16 


14 


9 


EROS RAMAZZOTTI 


♦ OTRA COMO TU 


21 


22 


24 


4 


RAMON ORUNDO 


TE COMPRO TU NOVIA 


22 


13 


12 


5 


RICKY MARTIN 


♦ ENTRE EL AMOR Y EL HALAGO 


(D 


36 




2 


LAS TRIPLETS 

EMI LATIN 


♦ LAS LLAVES DE Ml CORAZON 


® 


NEW^ 


1 


***HOT Shot Debut*** 

MAZZ EL JUEGO ES TUYO 

fWI .ATI'* 


2S 


26 


26 


5 


BRONCO 


AUNQUE NO ME QUIERAS 


2t 


23 


23 


7 


LOS DINNOS 


SI TE VAS 


27 


20 


13 


12 


VICENTE FERNANDEZ 


TE ME VAS AL DIABLO 


® 


NEW^ 


1 


GRUPO NICHE 


♦ DUELE MAS 


29 


18 


15 


16 


BRONCO 


DOS MUJERES UN CAMINO 


(D 


NEW^ 


1 


POCHI Y SU COCOBAND 


LA SEXY 


31 


15 


7 


15 


JERRY RIVERA 


♦ QUE HAY DE MALO 


® 


NEW^ 


1 


JERRY RIVERA 


CARA DE NINO 


® 


33 




2 


LINDA RONSTADT 


ADONDE VOY 


34 


25 


21 


3 


TITO ROJAS 


ENAMORAME 


® 


NEW> 


1 


FRANKIE RUIZ 


HA8LAME 


3« 


31 


31 


6 


KARINA 


NUNCA TE OLVIDARE 


® 


NEW^ 


1 


LOS TITANES 

-Utrjl-L^.^t.Jli.LM 


BASTO UNA MIRADA 


31 


32 


27 


10 


ALEJANDRO FERNANDEZ 


ACABE POR LLORAR 


39 


29 


28 


5 


JUAN LUIS GUERRA Y 4.40 CUANOO IE BESO 


40 


27 


29 


19 


U MAFIA 

SONV L iC.ji :,L',- 


GRACIAS 



Records with me greatest airplay gains this week. ♦ Videoclip availability, 'fi 1 994. BiHboard/BPI 
Communications 
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(619) 695-8863 
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LATIN NOTAS 

(Continued froyn preceding page) 

but at the "Verde E Rosa" Carnival 
Ball held Feb. 5 at the Grand Hyatt 
Hotel NewYork. Jamelao— theSO- 
ish patriarch of famed samba school 
Mangueira — applied his muscle- 
bound baritone to a cornucopia of 
Carnival standards. Among the 
1,500 in attendance at the all-night 
soiree, produced by Brazilian 
Events Group, was producer Eu- 
mir Deodato. 

Release update: just ship- 
ped on Messidor is "944 Columbus" 
by Mario Bauza & the Afro-Cu- 
ban Jazz Orchestra. "994" was the 
last album Bauza recorded before 
he died of cancer last year. Named 
after his address on New York's 
West Side, the sizzling 10-song set 
is Bauz^'s most commercial effort 
ever and should garner him a 
Grammy next year. Urgent bolero 
"Congratulations To Someone," an 
old Tony Bennett hit .'tung in Span- 
ish by Bauza's sister-in-law and 
longtime vocal collaborator Gra- 
ciela P6rcz, could score at Latino 
radio . . . Out on Rounder is a fasci- 
nating, perhaps definitive, chroni- 
cle of African music in Cuba enti- 
tled "Afro-Cuba: A Musical 
Anthology." Besides helming the 
28-song compendium, producer 
Morton Marks also provides excel- 
lent liner info and photos that detail 
the musical history of Cuba's four 
principal African musical blocs (Lu- 
cumi, Arara, Abakua, and Kongo) 
and discuss Haitian-Cuban, rumba, 
and Carnival sounds . . . Warner 
Brasil has released "Ao Vivo," a 
solid live album from ebullient 
funk'n'soul patriot Ed Motta. 
Other label releases are a four-CD 
set called "Super Hits (Oldies)," 
featuring international, mostly 
English-language classics from the 
'60s through the '70s, plus a three- 
CD set of '60s. *70s, and '80s hits en- 
titled "Best Of The Past." Also just 
shipped by Warner is a compilation 
of hard-rock Anglo love ditties 
called "Rock'N'Romance." Both 
"Best Of The Past" and 
"Rock'N'Romance" are aimed at 
Latino markets . . . Recently re- 
leased on Xenophile/Green Linnet 
is "Andadas," another sterling ex- 
ploration of Andean folk sounds 
from ChiJean septet Inti-lllimani. 
It should garner airplay on world 
music stations, with Latino regional 
Mexican outlets taking a shine to 
the band's evocative version of Jo8£ 
Alfredo Jimenez's "Ella." 

Disc spinning: Musart/Bal- 
boa has come out with a fine batch 
of albums, led by banda-oriented 
product from Joan Sebastian ("El 
Peor De Tus Antojos") and Pepe 
Aguilar ("Chiquilla Bonita"), who 
is accompanied by the too-authen- 
tic Banda La Costena De Ramon 
Lopez Alvarado. Also most worthy 
of mention is "Renacer" by Man- 
oella Torres, whose lovely mezzo 
floats deliciously over a stylish 
Armando Manzanero-produced 
record containing ever-tasteful 
compositions from Manzanero him- 
self. Other ear-perkinfe albums 
from Musart are Paquita's "La 
Del Barrio," which contains an- 
other crop of dramatic, romantic 
encounters from Mexico City's 
peerless diva of love, and Fabby Y 



Su Silueta's "La Dama De La 
Salsa," a promising salsa cover set 
whose proud title rings a tad pre- 
mature for 20-year-old Pabiola 
Mendez. But maturity, original ma- 
terial, and Mendez's rugged vocals 
will carry this Mexican chanteuse 
quite far . . . Mexican singer/song- 
writer Laureano Brizuela has 
garnered little attention for his lat- 
est effort, "Vivir Una Vez" (WEA 
Latina), but this smart, straight-up 
pop/rock set abounds with hit pros- 
pects such as "Hoy Despues De Ti." 
"Qui6n Soy Yo," "Adios Amigo," 
and "No Llores Mas," whose 
Engligh-language equivalent "Too 
Many Tears" is a bona-fide top 40 
hit . . . While Galy Galiano's pi- 
quant BMG debut, "Sin Fron- 
teras," boasts several solid salsa/ 
bachata singles ("Como Olvidar- 
las," "Nadie Es Com Tu," "Mi Des- 
pedida"), the home run track is the 
emotive bachata/bolero "Ella Fue 



Mi Mujer." 

Chart NOTES: Ana Gabriel 
snags her seventh chart-topping 
single on the Hot Latin Tracks 
chart as her ballad "Luna" (Sony 
Latin) eases to No. 1 despite losing 
airplay points. Look for either Los 
Fugilivos' "La Loca" (Rodven) or 
fast-climbing "Dondequiera Que 
Estes" by EMI Latin's Barrio 
Boyzz Y Selena to replace Gabriel 
next week. 

New on the chart this week is Co- 
lombian salsa crew Los Titanes, 
whose club hit "Basta Una Mirada" 
debuts at No. 37, becoming the first 
Hot Latin Tracks entrj' for Discos 
Fuenles' U.S. imprint, Vedisco. 

A new artist entering the Bill- 
board Latin 50 at No. 38 is Tejano 
singer Cali Carranza. whose al- 
bum "Pideme La Luna" is Discos 
Joey's first record on the retail 
chart 
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A GHOSTLY 
INVASION 

1993' s REVELATION 
LATIN MUSIC GROUP 

LOS FANTASMAS DEL CARIBE 

IS SAIUNG 
TO DOUBLE 
PLATINUM SUCCESS 

IN 94' 




.MAKING GREAT LATIN MUSIC WITH PLATINUM TECHNOLOGY 
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Top Gospel Albums 
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MXfvMQ 11 mil ■ cwuB ■■i^M oi raiH am 
■nd OM itop nlM nporti> 

ARTIST TfOE 

LABEL & NUMBER/tXSTRIBUTING LABCL 


1 




31 


* * NO. 1 * *■ 

KIRK FRANKLIN AND THE FAMILV 

GOSPO CENTRIC 2:19 SPARWA 1 1 weeks at No I KIRK FRANKLIN & FAMILY 


2 


2 


35 


MISSISSIPPI MASS CHOIR malko to\i IT REMAINS TO BE SEEN 
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SHIRLEY CAESAR mio S74e4/cpic STANDSTILL 
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REV. JAMES MOORE m«jko mis 1 WILL TRUST IN THE LORD 
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REV. MILTON BRUNSON & THE THOMPSON COMMUNITY SINGERS 

wtMO 57465 [PIC THROUGH GOD'S EYES 
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LASHUN PACE savoy i4si4/huaco SHEKINAH GLORY 
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HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR 

BEWOf. 0121 CO LIVE IN TORONTO 
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DOTTIE PEOPLES ft THE PEOPLES CHOICE CHORALE 

ATLANTA mri IQ1S7 LIVE 
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13 


YOLANDA ADAMS tribute 3»t SAVE THE WORLD 
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CHICAGO MASS CHOIR cai 1074 PLEASE DON'T LEAVE ME 


11 


13 


39 


THE CANTON SPIRITUALS BL«CKSE«n koo auiaco LIVE IN MEMPHIS 
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HELEN BAYLOR wood 57463 epic START ALL OVER 


13 


1« 


13 


LUTHER BARNES ft THE RED BUOD GOSPEL CHOIR 

ATUNTA mi L lOH! NOTHING CAN BE BETTER 
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12 


37 


RICKY DILLARD ft THE NEW GENERATION CHORALE 

MAUico 6o;4 A HOLY GHOST TAKEOVER 
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JOHN P. KEE/VIP MASS CHOIR tyscot bsoo jive LILLY IN THE VALLEY 
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RICHARD SMALLWOOO SHUoim 13SI LIVE 
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BISHOP P S. MORTON, SR. ft GREATER ST. STEPHEN MASS CHOIR 

BlACItBERRY I603, MAIACO WE OFFER CHRIST 
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OOTTIE JONES belemabu 7700J ON MY OWN 
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mTNESS CGI 0102 STANDARD 
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TIMOTHY WRIGHT imsuTE 2S2 WE NEED A MIRACLE 
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THE CHRISTIANAIRES 

cci 1000 THE VISION BECOMES CLEARER . . . 
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33 
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MYRNA SUMMERS uvov i4S16.ual«co DELIVERANCE 


23 
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43 


TRI-CITY SINGERS 

oospoccNTRic 21 17 sPARBOvi A SONGWRITER'S POINT OF VIEW 
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RUDOLPH STANFIELD ft NEW REVELATION 

souno 01 GOSPEL 211 LIVE AND IN PRAISE II 
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SONYA BARRY born again loci THE WORLD IS LIKE A SHADOW 
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THE OfilCINAL SOUL STIRRERS thisit 777 SING 
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REV FC BARNES 

ATLANTA inVl 10194 1 CAN'T MAKE IT (WITHOUT THE LORD) 


28 
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THE WINANS Qwest 4S213/ V«arnei> BROS ALL OUT 
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29 


FRANK WILLIAMS malaco446i FRANK WILLIAMS SINGS 
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28 
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REV. CLAY EVANS savoy 7io6 malaco I'M GOING THROUGH 
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THOMAS WHITFIELD 

SOUND Of oospel 207 THE UNFORGETTABLE YEARS 


32 


29 
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GEORGIA MASS CHOIR 

SAVOT 7102- ««iAi n 1 SING BECAUSE I'M HAPPY 
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37 


CLC YOUTH CHOIR command ts22ri«»D LIVE IN THE SPIRIT 
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33 


TRINITY TEMPLE GOSPEL CHOIR tyscot 4037 Atlanta intl HOLY ONE 
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PASTOR MURPHY PACE III ft THE VOICES OF POWER 

blackberry 1602 MALACO STRONG HOLDS 


36 


30 


17 


REV. CHARLES NICKS 

SOUND OF Gospti 201 THE UNFORGETTABLE YEARS 


37 


40 


49 


DR. CHARLES a HAYES/COSMOPOLrTAN CHURCH OF PRAYER CHOIR 

SAVOY 7107 MALACO I'LL NEVER FORGET 
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REV. R.L WHITE JR. ft MT. EPHRIAM BAPTIST CHURCH MASS CHOIR 
FAITH 1M3 1 SHALL NOT BE MOVED 


39 
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OR JONATHAN GREER AND THE CATHEDRAL FAFTH CHOIR 

SAVOY 7 1 1 0.AULACO JUST JESUS 
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ATLANTA INIEBNATIONAL RECORD CO . INC • 881 MemoHal Drive, S£ • Allania GA 30314 



by Lisa Collins 

Xo BE NO. 1: Just last week. Platinum Entertainment, 
which owns CGI and Light Records, announced that it has 
stgne<l a letter of intent to acquire Diadem Inc. (which 
serves as the parent company of both Diadem and Tribute 
Records). The acquisition will be viewed as a great foray 
for Platinum Entertainment into the Christian distiibution 
arena. Prior to the move, Platinum (which in distributed 
to the secular market through Pol.s'Gram Group Distribu- 
tion) had contractcHi Diadem for distribution in the Chris- 
tian mai'ketplace. In a wiitten statement, president/ CEO 
George King noted that "the Pol^vClram connection, new 
capital, and a parent company with an aggressive posture 
all make this a wonderful fit for Diadem." Platinum presi- 
dent Joe Thomas stated, "The acquisition of Diadem will 
round out our family of labels giving us a broader base of 
operation for growth and mai'ket [)enetration.'* 

Continues Thomas, "Light [Records] brought us historj' 
and catalog, and the meteoric growth of CGI Records has 
made us a household name in gospel. The combination of 
Pol^'Gram Group Distribution's effective national distribu- 
tion. a)upled with Diatlem's access to the ("hristian book- 
store marketplace, is another step towanl our goal to be- 
come Christian recorded music's world market leader. We 
also acquire the contracts of some of contemporar>' Chris- 
tian music and gospel's biggest stars, such as Yolanda 
Adams and Raj' Boltz." Other artists' contracts acquii-ed 
in the deal included Ben Tankard, the Alabama State 



Mass Choir, and Derrick Brinkley. With the deal. Plati- 
num Entertainment also wus given an option to purchase 
the Lexicon print publishing di\isH)n. 

Dateline— LOS ANGELES: Bellmark Records 
hosted its se^-ond "Gospel & Inspirational Music Celebra- 
tion" at the Airport Marriott Hotel Feb. 9. Entertainment 
for the kickoff at the L'rban Network Power Jam V was 
provided by Candi Staton, Willie Neal Johnson & the 
Keynotes, the Ranee Allen Group, Beau Williams, Idol 
King, and Nicolas. Bellmark president AI Bell hojies to 
spin off this celebration into an annual "Gospel & Inspira- 
tional Music Convention" set for launch later this year. 

Golden OLDIES: GMWA e.xecutive director Ed 
Smith, in conjunction with leading Christian composer 
Bill Gaither, invited more than 200 gospel pioneers and 
luminaries to a three-day video taping session Jan. 25-27. 
The session, held in Gaither's Alexandria, Ind.-basefl Pine- 
brook Studios, attracted some of gospel's biggest legends, 
including .\lbcrtina Walker & the Caravans (Dorothy 
Norwood, Inez Andrews, and Casseta George), the 
James Cleveland Singers, the Gospel Harmonettes, 
Richard "Mr. Clean" White, Jessy Dixon, the Barrett 
Sisters, Esther Smith, Jennifer Holtiday, and Walter 
Hawkins. Proceeds from the as-yet -untitled video will 
benefit a ftmd for African-American gospel pioneers. No 
release dat« has been set 

In the MEANTIME: Score magazine publisher Teresa 
Hairston Ls spearheariing a "Salute To Gos|)ei Music" that 
will culminate in a special edition of Score (May/June) to 
coincide with Black Music Month, A msuor component of 
the salute, which is designed to broaden gospel's appeal, 
target^ urban radio in an effort to promote "In.spirational 
Moments." The latter will showcase the commercial apjieal 
of more urban-oriented gospel to younger demographics. 
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FEATURING THE TRACKS 
"DRAWME NEARER", "WORK ON ME'ANDTOVE ISTHE WAY" 
IN STORES FEBRUARY 22, 1994 
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TWILA PARIS STARSONG saos 1 m 


«k at No 1 BEYOND A DREAM 
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MICHAEL W. SMITH KiMm oose/vraac 


FIRST DECADE 1983-1993 
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VARIOUS ARTISTS munion 0083. word 


SONGS FROM THE LOFT 
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D.C TALK • FOfltFRONT 3002/STAHSOWG 


FREE AT LAST 
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SUSAN ASHTON spufXM isss 


SUSAN ASHTON 
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CARMAN SPARROW 13B7 


THE STANDARD 
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PETRA DAYSPRING 4238/WORO 


WAKE-UP CALL 
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RICH MULLINS 

RCUKKW oosi/xOM) A LITURGY. A LEGACY » A RAGGAMUFFIN BAND 
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PRAY FOR RAIN sniniow M03 


GOLDIE S LAST DAY 
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MICHAEL ENGLISH XAiwtHAliiAnct 4h»/sp«rrow HOPE 
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A BEAUTIFUL PLACE 
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ACAPELU HYMNS 
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HIGHLANDS 


14 


10 


19 
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THE BASICS OF LIFE 
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KIRK FRANKUN AND THE FAMILY 
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NEWSBOYS STARSOWG 8251 


NOT ASHAMED 
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MOMENTS FOR THE HEART 
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THE BRIDE 
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GEOFF MOORE li THE DISTANCE foiefront 3on/STARSONG EVOLUTION 
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MICHAEL W. SMITH • RCUMOi<007i/mRO CHANGE YOUR WORLD 
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STEVEN CURTIS CHAPMAN • sparrow 1328 GREAT ADVENTURE 
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ABSOLUTE BEST 
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aNOY MORGAN wORonM 


A REASON TO LIVE 
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MARGARET BECKER sparrow 1343 
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SOUTHERN CLASSICS 
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• Recording Industry Assn. 01 America (RIAA) certification for sales of 500.000 units. A RIAA 
certification for sales of 1 million units with each additional million indicated by a numeral 
following the symtiol. All albums available on cassette and CD. 'Asterisk indicates vinyl 
availablfl. ® 1994, Bitlboard/BPi Communications. 



Dorothy Norwood 

Bener Days Ahead 




Congrotubtions 
to Dorothy 
Noruioocl on 

Her Grammy 
Nomination.... 





by Bob Darden 



H 



AS IT REALLY BEEN 10 YEARS? The first weekly 
"Gospel Lectern" appeai*ed Feb. 18. 1984. The column was 
5\vitche<i to bi-weekly a couple of years or so ago, but ever 
since that fli-st installnient, there has been a Gospel Lec- 
tern in each issue in which it was to run (save for the one 
column that got lost stHnewhere over the Atlantic Ocean). 

That week in 1984 actually was a pretty momentous 
week in i*eIigious music. Petra's "Not Of This World" fi- 
nally bumped Amy Grant's "Age To Age" out of the No. 
1 spot on Uie charts after her run of more than a year. But 
Petra's reign wasn't to last long: Amy's "Straight Ahead" 
debuted that same weekl 

Ten years later, whoever is No. 1 in April will have to 
face yet another Gi-ant album. You heard it here first: I 
predict that it. too. will be No. 1 shortly after its debut and 
will enjoy a long, healthy run atop the contemporar>' Chris- 
tian chaits. 

It was a kinder, gentler world in 1984, pre-Tonya Hard- 
ing, pi*e-Lorena Bobbitt, pre-Da\id Koresh (who once, in 
his musician wannabe days, sent G<}si)el Lectern a cassette 
of a song titled, appropriately enough. "Mad Man In 
Waco"). For instance, the lead article in Billboard that first 
week i^d "L'.S.-Made CDs Within 'Weeks.' " Gee — I won- 
der how thiit turned out?! 

/Uthough I had WTitten for Billboard for several years, 
the column meant that I joine<I a staff that included Iit 
Lichtman as deputy editor and Is Hormsitz and Bill Hol- 
land on the editorial side. Most of the rest of the editorial 
staff (save for Adam \\'hite, who went from being editor 
to his present jwsition as international editor in chieO 
signed on after Feb. 18, 1984. Lots of pretty special people 
have come and gone. Lots of pretty special people are here 
now. 

And lots of equally SPECUL people have been 
featuretl in this column during that time, too— way too 
many to mention, much less list all of them. 

That first column, by the way, contained my bold predic- 
tions on the upcoming religious-oriented Gi-ammy Awards. 
The brash young ctjlumnist fearlessly pickwl -several uj>set 



winners and scolded the Academy for leaving off a host of 
more worthy, more contemporan- entries. Hmmmm . . . 
not that much has changed. 

But in truth, the 1984 debut of Gospel Lectern didn't 
mai'k any particular earth-shattering epoch in contemiw- 
rarj' Christian music — though Billboard's recognition of 
the genre did turn a few heads in the mainstream metlia. 

No, if you want to pinpoint a moment when what was 
then called "inspirational music" turned the comer, you 
have to go to a time 86 weeks earlier than Feb. 18, — 
the week "Age To Age" was released. Nothing has been 
the same since. Credit for forcibly dragging gospel music 
into a brave new world has to lie witli Amy Grant, Brown 
Bannister, Gan- Chapman, the studio musicians, and the 
marketing and sales folks at Word Inc. And don't forget 
then-Word president Jarrell McCracken. He's the guy 
who first authorized, then paid the dam bill! 

Things haven't been on a steady upward curve since 
then; there was a serious slump in the late '80s. Howe\'er, 
I don't think any of us predicted that contemporary Chris- 
tian music would be as big as it is now. 

Just how big is it? it's hai-d to say. really, since 
many of the comjianies have been privately held until re- 
cently and weren't required to release their yeai--end num- 
bers. But the best figures I've seen have gospel music 
comprising somewhere between 4..5% and ().5*^ of the total 
market and doing about $480 million in business during the 
last year or .so. If tho.se figures are correct, that would put 
religious music slig^itly ahead of jazz and classical music 
in the U.S. 

Those numbere are due to a number of factors: the tirst- 
rate distribution systems the labels have established in 
Christian lxK>k.stores. and the agreements with various 
mainsti-eam labels that have placetl religious product in 
seculai* outlets; increased coverage in the mainsti-eam me- 
dia; better production values in the product itself; and, of 
course. Amy Grant. 

Would there ha\'e been a contemjwraiy Christian music 
irulustr^' uithout Grant? Yep — but I don't think anyone be- 
lieves it would be this big. It wasn't some kimi of cosmic 
accident that put the right person, with the right talent, 
with the right i-ecord company at the right time. The amaz- 
ing thing Ls, Grant still has her head sciwed on straight. 
She still handles the pressui-es of her position with style 
and grace and elan. Not many of us would have fared as 
welt. 

So I guess it is only fair that u« dedicate the first decade 
of Gospel Lecterns to Amy Grant. May she — and we — have 
manv. manv more! 



RED Takes REX Acts Into Mainstream 



I BY BOB DARDEN 



Relativity Entertainment Distribu- 
tion and Christian-oriented REX Mu- 
sic have signed a distribution agree- 
ment that will take select REX metal 
and hard rock acts as well as some 
REX pop-u-li acoustic rock artists to 
the mainstream marketplace. 

RED is one of the largest national 
independent distribution systems in 
the U.S., best known for its success 
with such rock acts as Joe Satriani. 
Steve Vai, and Ugly Kid .loe on the 
Relativity label. Other labels distrib- 
uted by RED include Metal Blade, 
Roadrunner, and Mammoth. 

Alan Becker, VP of product devel- 
opment for RED. says the company 
has "closely watched" REX's success 
in the contemporary Christian mar- 
ket and is "excited about taking that 
success into the general market." 

"The heart and soul of it is we were 
really turned on to them through 
their music," Becker says. "We really 
weren't looking for another label. But 
once we heard what they had. met 
some of their people, we found people 
who were really committed to their 
music. We wanted to be able to turn 



their artistic successes into commer- 
cial successes. We just thought if we 
could help them get that music into 
the right hands, the right stores, the 
music would si)eak for itself." 

Since early 1993, Nashville-based 
REX has released a number of criti- 
cally acclaimed contemporary' Chris- 
tian music projects, including work 
by Jan Krist. Circle Of Dust, and Six- 
pence None The Richer. Although de- 
clining to reveal unit sales figures, 
REX reports 1993 sales of §1 million 
in the Christian bookstore market. 

REX's first release through RED 
is Circle Of Dust's "Brainchild," 
which came out Feb. 8. Other releases 
include PASSAFIST. due March 22, 
Living Sacrifice's "Inhabit." with an 
April 26 release date, and Sixpence 
None The Richer's "The Fatherless 
And The Widow" due May 10. 

Becker says RED is formulating 
"extensive" marketing plans, with 
heavy emphasis on the college, alter- 
native, and metal markets for each 
release. PASSAFIST includes former 
Chagall Guevara members Dave Pe- 
rkins and Ljnn Nichols. 

Diamante Music Group will remain 
REX's sole distributor in the Chris- 



tian bookstore market. Diamante also 
distributes REX's Story-ville folk-ori- 
ented label, which is not part of the 
RED distribution agreement. 

Under president Sal Licata, who 
was appointed last year, RED down- 
sized its label base and beefed up its 
sales and marketing divL^ions. REX is 
one of a few labels added during the 
company's restructuring. 

In markets outside the main- 
stream, "everybody wanus to be quick 
about judging new music," Becker 
says. "You have to have a certain 
amount of histor>^ and integrity to go 
into that market. We thought we 
could help REX get over that hurdle 
quickly with our e.xpertise there." 

REX executive director Gavin 
Morkel says that the company's orig- 
inal goal was to "take the art of Chris- 
tians into the world at large. 

"The RED distribution agreement 
helps fulfill a significant portion of 
our mission statement," Morkel 
says. The RED deal encompasses 
mainstream markets in the U.S. and 
Canada; in Europe, the company is 
distributed through German-based 
Kough international. 
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Country Series Hits Tlie Road' 

Shows To Feature Stars, Developing Artists 



■ BY DEBORAH RUSSELL 

LOS ANGELES— Countr>- music on 
television goes mobile this fall, as 
High Five Productions and Tribune 
Entertainment roll into production 
with the new performance/documen- 
tar>' series "The Road." 

The aptly named project literally 
will roam the globe, as iu» crew stages 
live concerts and documentarj' shoots 
to chronicle the talents; of some 66 
country artists in the course of more 
than 20 hourlong programs. Tribune 
will sjTidicate the show to about 90 
million homes in September. 

"It's a mammoth undertaking," says 
Bud Schaetzle. president/CEO at 
High Five. He also is executive pro- 
ducer/directorAvriter for "The Road" 
series. "We wanted to create a state- 
of-the-art, well thought-out. multime- 
dia platform for country music on 
TV." 

To that end, Schaetzle and his crew 
have assigned a writer, director, and 
producer to each artist featured on 
"The Road." (The company isn't nam- 
ing any names, but "commitments" 
are in place fi*om at least 75 perform- 
ers, says Danny Petraitis, High Five's 
director of artist and media relations.) 

"In each one-hour show, well pick 
three acts — a superstar, a mid-range 
act, and a new face — and well pro- 
duce 15-minute fihns about these peo- 
ple, about the country- lifestyle." says 
Schaetzle. "We're tn,*ing to produce 
the kind of countn,' programming we'd 
want to see ourselves." 

The elaborate, non-linear produc- 
tion schedule is precisely structured, 
scripted, and planned, says Schaetzle, 
noting that "this b* like lihooting one 
long 26-hour movie." 

The directing team includes Schaet- 
zle. Michael Salomon, Michael McNa- 
mara, and Linda Mendoza, while the 
writing staff comprises Schaetzle, Re- 
Bccca Crawford and Randolph 
Moomaw. Directors of photography 
are Toby Phillips and Larrj' Boothby. 
Martin Fischer Is pro*lucer; Bret Wol- 
cott is associate producer, 

A team of documentary crews al- 
ready is lensing 16mm footage to com- 
plement each artist's filmed perform- 
ance, while the first of several "super- 



concerts" is set to roll in April. About 
eight arena shows are plannefi, with 
slates of five acts set to perform in 
front of li\'e audiences in each major 
venue. Rob Cowlyn. a veteran 
rock'n'roll tour producer who has 
worked with Da\id Bowie and EHana 
Ross, is director of production. 

"We'll have one master look for 
each concert, but our challenge is to 
make each performance look signifi- 
cantly different from the others," 
Cowlyn says. "Most of these acts will 
have better staging and lighting than 
they've ever had. Our trick is to 
change everything around quickly 
enough so we don't \ose the energy of 
the audience." 

The self-contained traveling crew, 
including about 182 staff members and 
10 semi-trucks, will construct sets — 
complete with scener>' and 40 differ- 
ent sizes of rolling risers — in each ma- 
jor venue. The visual team includes 
designers Dean Tschetter and Jeremy 
Railton, lighting designer Allen Bran- 
ton, and scenic coordinator Michael 
TaiL 

The live shows will run between 
three and four hours, says Cowlyn. 
Each bill will mix superstars with ris- 
ing stars. 

Fans will be able to purchase tickets 
for the concerts at a price of about $17, 
says Cowl^Ti. Gigs will be scheduled 



for the weekend, and tickets will 
clearly indicate that each performance 
is being filmed for TV. The crews will 
shoot most of the closeups in dress re- 
hearsal to avoid blocking the audi- 
ence's \iew of the stage during the ac- 
tual production. Cowlyn notes, but 12- 
15 cameras will still be "flying around" 
to capture the action on stage. 

A number of smaller shows staged 
in theater and nightclub settings also 
are planned, and Cowiyn anticipates 
that the concert crews will be shooting 
through October, with postproduction 
completed by January. 

The name "The Road" actually is an 
umbrella term for a number of coun- 
try' and acoustic-based activities cur- 
rently in development at High Five, 
says Schaetzle. 

Tribune will syndicate a radio ver- 
sion of "The Road" beginning in Au- 
gust, he says. In addition. High Five 
is producing a 10-hour historical series 
about country music, in the vein of 
High Five's "Women Of Countr>'" TV 
program that aired last year. 

Also, the production company hopes 
to produce a live, touring version of 
"Women Of Country" in theaters na- 
tionwide. The multimedia presenta- 
tion would blend film, literarj' mate- 
rial, and live music into one artistic 
oveniew\ 



PRODUCTION NOTES 



LOS ANGELES 

• Freddie Foxxx's new video "So 
Tough" is a Motus Mfg. production di- 
rected by IVlark Gerard and produced 
by Ulla Hoeller. The clip is the first 
single from the rapper's new Flavor 
Unit release. 

• Kolbeco Productions director 
Nina Whittinfcton shot Motown's 
Identity Crisis in the Sly & the Fam- 
ily Stone video cover "Sing A Simple 
Song." Troy Smith dii*ected photogra- 
phy on the clip; Ste^e Willis produce^!. 

In addition. Marc Kolbe and Robert 
Johnson produced Ice Cube's video 
"Really Doe," directed by F. Gary 
Gray. Aaron Schneider directed pho- 




Blood Sucker. One Heart Productions director Jeff Richter lensed the Scorpions' 
new Mercury video. "Woman," which stars actress Karina Lombard as a vampire 
and John Corbett from "Northern Exposure" as her beleaguered victim. Pictured 
standing on the set from left, are the Scorpions' Herman Rarebell, Rudolf 
Schenker. Ralph RIeckermann, and Matthias Jabs; director Richter; producer 
Tammara Wells; and the Scorpions' Klaus Meine. Seated in front are Corbett and 
Lombard. (Photo: Steve Granttz) 



tography. Also, Kolbeco's Sean 
"Puffy" Cofnt»8 reeled Jodeci's Up- 
towTi video "Cr>' For You." Daniel 
Pearl directed photography, and Phil- 
lip Atwell produced. 

NEW YORK 

• Original Films director Millicent 
Shelton reeled the Hi-Five video 
"Faithful" for Jive Records. Joe 
Osborne produced. 

• Director Brett Ratner is the eye 
behind the latest Das EFX video. 
"Baknaffek." Adam Kinrunel directed 
photography on the EastWest shoot; 
Jason Taragon produced. 

• F.M. Rocks' Jeffrey W. Byrd di- 
rected Ed O.G & Da Bulldogz in 
"Love Comes And Goes" for Chemis- 
try/Mercury. David Walerslon di- 
rected photography; Craig Fanning 
executive produced. 

OTHER CITIES 

• Scene Three Inc. director Marc 
Ball lensed Tracy Lawrence's latest 
Atlantic video. "If The Good Die 
Young." Anghel Decca directed pho- 
tography on the Concord, N.C.-baseti 
shoot. Anne Grace produced. 

" John Warden and Pete Konczal 
co-directed Sweaty Nipples' debut 
video "Demon Juice" for Megaforce 
Entertainment. They shot the clip in 
the band's hometown of Portland. 
Ore. 

• An Ionia, Mich. -based prison is 
the site of D.C. Talk's new Fore- 
Front video "The Hardway '' Ken 
Carpenter directed the shoot. He 
also co-produced with Peter Larson. 



Box's 'Playola' Revisited; 
Tritt's At Home On VH-1 



TUTTING THE CARDS ON 
THE Table: The Eye recently re- 
ceived a video/print presentation re- 
garding The Box's "Great Playola 
Scheme Of '94." 

It seems this "music television 
you can buy" costs $27,300, a price 
that nets 42 prime plays on one dip 
during a two-week period of time. 
The Box will program a buyer's 
video at the top of the hour, three 
times between noon and midnight, 
every day during the 14-day period. 
Each time the clip plays, it will be 
tagged as a "paid" presentation on 
behalf of the label financing the air- 
play. 

In addition, the net- 
work is creating a promo- 
tion titled "Xposure" to ^^^h 
identify the various 
"playola" videos and de- 
tail the specific times 
each clip will air. 
Throughout the day, six 
30-minute spots will pro- 
mote the Xposure fea- 
tures of the week, touting 
those clips as videos the 
network is presenting, 
free of charge, as a value- 
added bonus to the 
viewer. 

Some labels describe 
the plan as a "brilliant 
scheme to generate reve- 
nue," while others see it 
as a step backward in this 
age of "intertransactional 
TV," in which cable oper- 
ators, phone companies, networks, 
and labels join forces to generate 
and share income. All the cash in 
this venture goes to the Box, and 
the Box alone. 

The Box claims it's just respond- 
ing to a need the labels have ex- 
pressed regarding exposure. "Some 
acts need a little push at the begin- 
ning, and this is a small investment 
for developing artists that may not 
get guaranteed airplay otherwise," 
says Tamara Walters, director of 
advertising sales at the network. 

A few label representatives tell us 
they're having trouble justifying the 
price. "1 might as well go out and 
buy $27,000 worth of albums." says 
one major label promoter, while an- 
other says, "I could make the phone 
calls myself, and it would be 
cheaper." 

In fact, it's not uncommon for la- 
bels to hire outside firms to log 
video requests at the Box, and this 
campaign just allows the labels and 
the Box to put all of their cards on 
the table, says Walters. 

"The labels wouldn't be making 
the phone calls they're making if 
this exposure wasn't important to 
them." she says. 'This just brings it 
up front, puts everything on the ta- 
ble, and allows the labels to guaran- 
tee airplay in a legal way." 

But one independent promoter is 
asking how the Box will be able to 
prove such pricey (albeit guaran- 
teed) airi)lay has an impact on rec- 
ord sales. Aiid yet another label ex- 
ecutive wonders how the paid play 
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by Deborah 
Russell 



will play with the Box's audience: "I 
wouldn't want my video to say I paid 
to get it played; kids aren't going to 
think that's cool." 

Walters notes the Box provides 
tracking to labels on a regional ba- 
sis, and the "playola" campaign will 
give promoters a chance to examine 
what kind of requests each paid spin 
really generates during the time in 
which the clip appears in "heavy ro- 
tation." 

'This campaign actually will give 
a very true picture of what the video 
is doing," says Walters. 

She says the Box has "playola" 
commitments in place from several 
labels, although she 
wouldn't name names. 
She says the first Xposure 
videos should hit the air- 
waves around midmonth. 

Country time: 

Singer/songwriter Travis 
Tritt adds emcee to his 
credits as he debuts Sa- 
turday (12) in the role of 
permanent host at VH-l's 
"Country Countdown." 
The show's producers had 
been using a slate of re- 
volving talent since the 
countdown's debut last 
year, but they decided to 
anchor the program with 
one of its most popular 
hosts. 

"Travis is a real pro. He 
straddles that country/ 
rock fence and will bring something 
really new and exciting to the pro- 
gram," says Stephanie Walter, 
producerAvriter of the show. 

Since Tritt's touring schedule is 
so tight, the VH-1 crew often will 
take the production to him, shooting 
his segments back stage at his own 
concerts, in clubs around the coun- 
try, at his home, and elsewhere. 

Tritt hosted the show last season 
and says he jumped at the chance to 
sign on permanently. He hopes to 
follow in the footsteps of other stars 
who've become a household name 
with the VH-1 generation. 

"Look at Rosie O'Donnell," he 
says. "She was a struggling come- 
dian who had her own show on VH- 
1, and now she's everywhere." 

Plus, Tritt is convinced he can 
bring a hip sensibility to country 
and break down any bias the VH-1 
viewer may have against the genre. 

"A lot of people watching the 
show may not be familiar with coun- 
try music," he says. "I can bring 
them an understanding from a guy 
who also knows the Black Crowes 
and ZZ Top." 

Lois Ruben, director of music 
programming, says country has be- 
come so popular with VH-1 viewers 
that Garth Brooks has been named 
artist of the month for Mareh. 

Reel NEWS: LA's Propaganda 
Films has signed video directors 
Tom Merilion and Pascal 
D'Hoeraene to its video/commer- 
cial roster. 
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FOR WEEK ENDING FEB. 6, 1994 



Billboard. Video Monitor. 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

* * NEW ADDS * * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD 



i 



14hMr«dall]r 
l«»«»»iStr«MNE. 
WaMncton. DC 20011 

1 Tmm Bruton. Seven Whole Days 

2 CtontoT Smc*. Betcha'l rvewer... 
3SWV, Ahxayt On My Mind 

4 SiW M HftJln VofiM, WhMtt Man 

5 MM Cwdftin. U Send Me Swingin' 
< QitMn UtiMi, Just Another Day 

7 US J, Carilatoop 

IHwMnar.tt'sAHGood 

9 Hamnar, Pumps And A Bump 

10 Ca Ca Paniatan. I'm In The Mood 

1 1 ZhaiM. Groove Thang 
12io4Ki.CryForYou 
13lcaC4riM. Really Ooe 

1 4 KRSOm. Sound Of Da Pobce 

15 Earth. WM & Fin, Spend Tha... 

16 Shai, Yours 

17 Xacapt, Understanding 

It Aaron HaN, Ut's Make Lov« 

19 Maza/FnnUa BMWty, The Mom 

20 OHtkast, Player s Ball 

2 1 Man J. Mi(«. Vou Don't Have To-.. 

22 DBG'Z. Bang Bang Boogie 

23 A Tribe Called Qweit, Award Tour 

24 Patra. Queen Of The Pack 

25 Ralph Tratvant, Who's The Mach 

26 Aratfn Franklin, A Deeper Love 

27 Chrii Waliar, Love Ton^ 
2tlL My. Bump N' Grind 

29 ShaquiBe Cnaal. I'm Outstanding 

30 Diana Rota, The Best Years 01 My... 

* * NEW ADDS * * 
No Nov Adda Tliii Weak 



2IO60prylandDr, 

I. TN 37214 



1 John kbctiaat Uontgomary. I Swear 

2 toy Hoeidy, She'd Give Anything 

3 Btl^ Doan. We Just Disagree 

4 Suy SoffUU, Hey CWKlefcllB 

5 CM BtacK State Of Mind 

6 NnI Mccoy, No Doubt Atxxit ll 

7 Vmce Gill. Tryin' To Gel Over You 
• Toby Keith. A Little Less Talk 

9 MaiVchapin Carpenter. He... 

10 ParloA. ffynetta. Lynn, SiNer... 

1 1 Clay Wtfkw. Live Until I D*e 

12 Tracy Lawrence, tf The..-t 

1 3 Brooks 4 Dunn, Rocf> My World 

1 4 Blackhawk, Goodbye Says II All 

1 5 McBride II The Rkle, No More... 

16 Faith HiM, P^e Of My Heartf 

1 7 Trari* Tritl, Take li Easy* 



lSLittlaT«xat,My Lovet 

19 Marty Stuart Kits Ma, I'm Gone 

20 Rick Travino, Honfcy TonkCrowdt 

2 1 Sawyor Brown, OutiMrts or Townt 
22ShMMdoah,KBubba CanDancat 

23 Undi Om, Convany rmat 

24 TsMar AMay. Young Lovet 

25 Radnay Foatar. doting Time 
2« Aam Tlppin. Honky Tonk- 

27 GMr«a iwtat. High Tech Redneck 
2* BroOiar Rhalpc '1ht% You R«ally... 

29 AIM Jwteon. (Who Says) YoiL.. 

30 WiyRair Cynia. Words By Heart 

31 MMon/HOar Band, Stone CoU„ 

32 M n ar kfc l. Whal A Crywg Shame 

33 D«wi NoTMod. If tt Wasn't For... 

34 Oob Woodrvfl. Hard Liquor . Cold... 

35 CoIMn Raye, That's My Story 
3« Chrit LaOeuK. For Your Love 

37 Mark O'Connor, The Devil Comes..- 
39 EvMgaUn*. Let's Go Spend Your... 

39 BallMiy Brothers, Not 

40 John B arry. Your love Amazes Me 

41 Lao Roy Pamoll, I'm Holdtng My, 

42 Dala Daniel. You Gave Her Your... 

43 Martiiw HcBrtde, Ute * 9 

44 Rtcky Van Shelton, Where Was 1 

45 Emmykw Harns, Thanks To You 

46 Carltne Carter. I Love You 'Cause... 

47 Tlin McGraw. Indian Outlaw 

48 MikaHanderson. HiUblliy Jitters 

49 Duda Howrey. Somewhere In... 

50 Charlay Pride/Hal Ketchum. For... 

t iMlicatca Hot ShoU 

* * NEW ADDS * * 

JetM Hunter. Born Ready 
Uoran Rana. Fmd My Way Home 
Laurie Lewis, Slow Learner 

m 

CoBtimioM* pfogr a mming 
1515 Broadway, NY. NY 10036 

1 Snoop Doggy Degg, Gin And Juice 

2 Nirvana, All Apologies 

3 Tom Petty, Mary Jane 

4 Satl-N-Pepa/En Vogue. Whatta hUn 

5 Stone Temple Pilote, Creep 

6 Aerosmith, Amazing 

7 Domino, Gerio Jam 

8 Guns N' Roses. Estranged 

9 Gin Btossontt, Found ^t About.., 
10US3, CantakKp 

1 1 Smaakkig Pumpkina, Disarm** 

12 Beck, Loser* 

13 Queen Latifah. U.N.I.T,Y. 

14 Danzig. Moth«'* 

15 Crash Test Dummies, Mmm...* 

16 Counting Crows, Mr. Jones* 

1 7 ZZ Top. Pincushion 

18 Ace Of Base. The Sign 

19 D«( Leppard. Miss You In A... 

20 Dig, Believe* 

21 CandMot. You 

22 Deep Forest. Sweet Lullaby* 

23 Heel Loaf. Rock And Roll Dfeams 



24 Rag* Agairal MacHina, Freedom* 

25 Crackor. Low 

26 Xscapt. Understanding 

27 Broadart. CannonbsH 
21 Jamas, Laid 

29 Babytoce, Never Keeping Secrets 

30 SiMop Doggy Dogg. What's My... 

3 1 Toni Braiton, Breathe Again 

32 Lawawheade, The Great Big No 

33 Janat iacfcsen, Agsin 
34Sall4M>«pa.$hoop 

35 Cry Of LoM, Bad Thing 

36 A Tr»a CaM Quosl. Award Tour 

37 Zhana, Groove Thang 

38 Tori Amot, God 

39 Paw, Couktn'l Know 

40 Jodod. Cry For You 

41 Ace Of Base. All Thai She Wants 

42 Color Ma Badd. Choose 

43 Ce C« Peniston. I'm In The Mood 

44 Eternal, Stay 

45 Bruce Springsteen. Streets Of... 

46 Wort-A-Girl, No Gunshot 

47 Pearl Jam, Jeremy 

48 Pearl Jam, Animal 
49SagBt,Whylstt? 

50 House Of Pain, Jump Around 

Indkatet MTV Esclual*< 
* Indirstca Bun Bin 

* * NEW ADDS * * 

The Afgttan Whigs, Gentteman 
(R»^Add) Urge Owkil. PoHlive- 



eSTNN 

THE NASHVnXE NETWORK. 
7VMeivr <yCaHtfry 



30 hours weekly 
28060pryt8ndDr„ 
~ TN 37214 



1 Boy Howdy, She'd Gne Anything 

2 Ctim Black. Sute Of Mind 

3 Parton,WyneneA.ynn, Silver, . 

4 Brooks 6 Dunn, Rock My WorU 

5 John Michael Montgomery. I Swear 

6 Jamie O'Hara. The Cold Hard Truth 

7 Toby Keith, A Little L«t. Talk 

8 Clay Walker, Live Until I Dw 

9 Billy Dean, Me Jjst Disagree 

10 Sitzy Bogfuss. Hey Cifxterella 

1 1 Collin Rare, That s My SlOry 

12 Neal Mccoy. No Doubt At»ut It 

1 3 VirKB Gill. Trym' To Get Over You 

14 Marttna HcSridc. Life « 9 

1 5 Ricky Van Shellon, Where Was I 

16 Little Texas. My Love 

17 Alan Jackson. (Who Says) You.,, 

1 B Tracy Lawrer»c«. If The Good Die... 

19 Mary^hiftin Carpenter. He... 

20 Aaron Tippin. Honky Tonk .. 

21 BiRy Ray Cyras, Wards By HeaH 

22 Travis Tritt. Take It Easy 

23 Marly Stuart. Kiss Me, I'm Gone 

24 Charley Pride/Hal Ketchum, For 

25 Sawyer Brown. Outskirts Of Town 

26 Linda Oavts. Company Time 

27 Shenandoah, if Bubba Can Dance 



28 Twister AHey, Young Love 

29 Doug Slorte. I Never Knew Love 

30 Mavericks. What A Cryii^ Shame 

* * NEW ADDS * * 

FaKhNNLPieceOfMyHewl 
David Lee Murphy. Just Once 
Rhonda Vtrtcant, What Else CouU I Do 
John Witter, Stolen Mormnts 



ContiiMKMH procranwning 
1515 Broadway. NY. NY 10036 

1 Mariah Carey, Hero 

2 Red Stowart Having A Party 

3 Adsms/Stowart/Stifv. All For Love 

4 Toni Braiton. Breattte Again 

5 Phil Collins. Everyday 

6 Tom Petty, Mary JaneS 

7 Bruce Springsteen, Streets Of. . 

8 Travis Tntt. Take tt Easy 

9 Meat Loaf, Rock And Roll Dreams 

10 Celine Dion. The Power Of Love 

1 1 Richard Mars. Now And Forever 

12 Bryan Adams, Please Forgive Me 

13 10,000 Maiuacs, Because The 

14 Cranbarries. Linger 

15 Aretha Franklin. A Deeper Love 

16 Michael Bolton, Satd I Loved You 

1 7 Jimmy CkH. I Can See Clearly Now 

1 8 Rupaul 6 Ellon John. Don't Gc. 

19 Heart, Will You Be There 

20 D. Parton/J. Ingram. The Day I... 

21 Janet Jackson. It 

22 Janet Jackson. Again 

23 BiRy Joel, AH About Soul 

24 Ptal Collins. Both Sides Of ... 

25 George Michael, Somebody To,,. 

26 Aaron NevIRe, I Owe You Orte 

27 Paul Simon, You Can Cad Me Al 

28 Janet Jackson. That's The Way.., 

29 Mariak Carey. Dreamlover 

30 Proclaimers, I'm Gonna Be 
i Inrfirstcs Rvr Star Video 

* * NEW ADOS * * 

All For One, So Much (n Love 
Go West. Tracks of My Tears 
k-d. lang. Hush Sweet Lover 
October Project Burn My Lovley 
ZZ Top, Pincushion 



THE CLIP LIST. 



A SAMPLING 
NATIONAL a 
FOR IHE WEE 



OF PLArUSTS SUBMI1IED BV 
LOCAL MUSIC VIDEO OUTLETS 
K ENDING FEBRUARY 12. 1994. 



mi 



12000 BiKar** Bhd, Miami, Ft 33181 

AMERICA'S NO. 1 VIDEO 

Hwnmar, It's All Good 

BOX TOPS 

Biohhszard ft Onyx, Judgment Night 

Black G*r1, Kra^y 

Bkmd And Crips, Steady Dippin' 

Casual t Dtdn'I Mean To 

Conadoys Daughters. Fonky... 

DIrly Rattan ScMMidreto, Gangsta Lean 

Ca^€. Real Complon City G's 

Haddn«y,Lfte 

Joded, Cry For You 

K7. Zunga Zeng 

Masta Acs. bwu. Bom To Roll 

MC Ren, Same 01' 

MCLy1e.lGoOn 

Original Flavor. Can I Get Open 

Outkast Player's Bali 

Patra. Queen Of The Pack 

R.Kaihr.Bump-NGrkid 

Rage AcaM The Machine. Freedom 



I OttoaL I'm Oulstartding 
Snoop Doggy Degg. What's My Name 
Snoop Doggy Degg, Gin And Juice 
S udde n Change, Comin' On Strong 
SWV, Always On My Mind 
Tovin Campheil. Can We Talk 
Toni Braxton, Seven Whole Days 
Xscape, Understanding 

ADDS 

A Tribe CaM Quest. Electric... 
BMu Big Tir>e Sensuality 
CrMh Test Dummies, MMM 
Erick Sermon, Sale Sex 
Gang Starr. Mass Appeal 
Intro, Ribbon In The Sky 
Jot, Sunshine & The Ram 
Mega Banlon. Sound Boy Killing 
Simply E. Play My Funk 
levin CamptMll. I'm Ready 



Continuous programming 
llllLincolnRd 
Miami BMch. a 33139 

Aaroamith. Amazing 
Adams/Stawart/SUng. AH For Love 
Gum N' Rosas, Estranged 
Tori Patty, Mary Jane's Last Dance 
Loo Fabalosos CadWacs, Matador 
Janet Jackaen, Again 
U2. Stay 

Hinraoa, All Apologies 
Franco de Vita. CsIkJo Y Frio 
Ouran Duran. Breath After Breath 
Frank SInMra/Bano. I've Got You .. , 
US3,Cantakx>p 
Deep Forest, Sweet Lullat? 
Kate Bush, Rubberband Giri 
Cher, I Got You Babe 



TELEVISION 



Five hours weekly 
223-225 Washington St 
',NJ 07102 



II D Extreme, Let Me Love You 
HOA. I Don't Know 

Rage AgalntI The Machine. Freedom 
Rkhard Marx. Now & Forever 
A.N.G, London Bridge 
Greon Day. Longview 
Tori Amos, God 

DigftsI Orgainwlime To Believe 
dXc Caps Get PeaM 
The Story, 2 And 2 Are 5 
Terence Trent D'Arby. Let Her Down... 
Alan Jackson. You Can'l Have . . . 
Brick's Tone, Jack In The Box 



Mini Condition. You Send Me 
Vanila ke^ Roll 'Em Up 

Continious programming 

1 1 500 9th SI N, SI Petonbarg, n 

33716 

Acs Ot Base, All That She Wants 
Bryan Adams, Pleas* Forgive He 
Gipsy Kings, Escucha Me 
Jahn M. Mont g omery. I Swear 
Anne Murray. Make Love To Me 
Rod Stewart Having A Party 
Trvrtt Tritt, Take tt Easy 
UB40. Higher Ground 
Mariah Caray, Hero 
Jimmy Clifl, I Can See Clearty Now 
Daap Farast. Sweet Lullaby 
Vine* GM. Tryin' To Get Over You 
Otbnar Uabert Snakecharmer 
Richard Mari. Now & Forever 
Brace Springsteen. Streets Of . . . 
Daag Stone, I Never Knew Love 
Ba* Gees, For Whom The Bell . . . 
MaryOiapin Carpaotar, He Thinks . . . 
Candy Dulfer, Pick Up The Pieces 
Heart. Will You Be There 
Faith HiH. WiM One 
Dave KOI, You Make Me Smile 
Cflltin R#ji», Thofs My Slory 
Unda Ronstadt, Heartbeats . . . 
Frank Sinatra/Bono. I've Got You . . . 

Frva 1/2-hour shews weakly 
Signal HiH Dr, Wal, PA 15148 

Glenn Kaiser. Most Of All 

Steven Curtis Chapman, Love You . . . 

Rich Mullins, Here In America 

DeGarmo A Key, I Believe 

Tom Green. 40 Brave Sokliers 

King's X. Dogmen 

SlraigM Company, So Excited 

The Heard, We Need 

VKnana, Payday 

Mih*E.Housin' 

MHton Branson. Mind Made Up 
Ray BoHx. Heaven 



Michael W. Smith, I Will Be Here 

klaia Amada, Only Love 

White Heart. Heaven Of My Heart 

Petra. J(jst Reach Out 

Steve Taylor, Jesus Is For . . . 

Angelo A Veronica. You Loved Me... 

One hour weakly 

2 1 6 W Ohio, Chicago^ IL 606 1 0 

The Shaman, Corning On 

Psykosonic. Wekome To My Mind 

Revolting Cocks, Crankin' Up 

WXS. You Got That 

Dinosaur Out There 

One Dove, White Love 

LeveHers, This Garden 

BImd Mr. Jones, Spooky Vibes 

Back. Loser 

Dig. Believe 

TumMaweed. Sundial 

Red Kross, Lady In The Front Row 

Tori Amos, God 



AMERICANA 



P 0 BOX 398. Branson. MO 65616 

John Berry, Your Love Arruzes Me 
Karta BonoCf, Standing . . . 
Tony Bennett, Steppin' Out 
Carlana Carter, I Love You Cause . . . 
Kingdom Heirs, Brought By The King 
Uttl*T*xas.MyLov« 
Charley Pride, For Today 
Margaret Becker, Keep My Mmd 
Cactus Brothers, Sixteen Tons 
Mtchael Bolton, Said I Loved You . . . 
The Hoppers, That's Htm 
Marc Coin, The Rainy Season 
Dion/Bryson, Beauty And The Beast 
Pam Tham, Love Sees 
John HartfordL Coin' Back To Dixie 
John Malaacamp, Paper in Frs 
Ray Bottz, Heaven Is Counting . . . 
Linda Ronstadt, HaorttMats . . 
Marty Stuart. Kiss Me I'm Gone 
Tt*c Spencers, I et's Meet By The River 



/VIedialine, 

Garth Sits Out The Dance; 
Hot Air in The Windy City 



■ BY ERIC BOEHLERT 

Movie moves: The Feb. 25 
movie release "8 Seconds," starring 
Luke Perry (con\incjngly) as real-life 
champion bull-rider Lane Frost, 
cries out for the inclusion of either 
Garth Brooks' "Rodeo" or "The 
Dance," if not on the MCA sound- 
track then at least as part of the 
movie-going experience. After all, it 
was in the video for "The Dance" that 
Brooks paid tribute to the late Frost 
and cemented the cowboy's place in 
country history. (It's safe to say that 
without the popularity of "The 
Dance" video, the Lane Frost story 
never would have been told on the big 
screen.) 

MCA executives did approach 
Brooks and Liberty Record.^ about 
using his rodeo anthems, but were 
unable to forge a licensing agree- 
ment. Historically, Brooks has been 
reluctant to sell his songs for movie 
use. 

Tough town: while the mercun,' 
plummeted and stung the city by the 
lake last month, the pages of the Chi- 
cago music press kept warm with per- 
sonal attacks and challenges. 

In his year-end roundup, Chicago 
Reader columnist (and sometime Bill- 
board contributor) Bill Wyman 
wrote a piece praising the efforts of 
hometown acts (Smashing Pump- 
kins. Urge Overkill, etc.) who hit the 
big time in 1993, and knocking dis- 
gruntled locals who tried to tear them 
down. 

A few weeks later the paper 



WHY IS THIS COUNTRY 
DANCING? A ONE-MAN SAMBA 
TO THE BEAT OF BRAZIL 
By John Krich 

(Touchstone/ Simon & 
Schuster, $12) 
1994 looks to be an international 
boom year for the Brazilian beat. 
Author John Updike's recent visit 
to Sao Paulo, Rio de Janeiro, and 
Brasilia has in- 
spired his con- 
troversial 16th 
novel, "Brazil." 
Gilberto Gil wiW 
see his "Aciis- 
tico" album, 
from his MTV 
Brazil "Unplug- 
ged" special, 
issued soon by 
Atlantic Jazz in 
the U.S. and by Warner Germany 
for Europe. Warner Bro.s.' debut 
domestic release by Milton Nasci- 
mento is imminent, as is Elektra 
Nonesuch's much-anticipated "Tro- 
picalia 2" record by Gil and Caetano 
Veloso. 

Those lu.sting for a cogent alloy of 




printed a blistering, 6(H)- plus-word 
response from the city's best-known 
underground spokesman (not to men- 
tion Pixies and Nirvana producer), 
who ripped both the acts and the 
writer. 

The smoking correspondance con- 
cluded: "Clip your year-end column 
and put it away for 10 years. See if 
you don't feel like an idiot when you 
read it." It w-as signed: "Fuck you, 
Steve Albini, Evanston," 

Matter of perspective: 

Much of Ed Diamond's new book, 
"Behind The Times: Inside The New- 
York Times," is based on the premise 
that in order to land new. younger 
readers. The Times has abandoned 
its rich, serious past and turned for 
editorial guidance to research culled 
from focus groups. For in.stance. Dia- 
mond quotes disappointed Times vet- 
erans, many of whom began at the 
Gray Lady in the '40s and '50s, who 
think that, al the expense of serious 
music, rock and pop has gained too 
much importance and play at the pa- 
per. 

But Warren Hoge, who ser\ eil as 
assistant managing editor in charge 
of cultural coverage during the '80s, 
and was a promoter of youth at The 
Times, "was particularly proud of the 
young, ambitious team of staff tpop] 
critics . . . [and] had special praise for 
the work of Jon Pareles, Peter Wa- 
trous, and Stephen Holden," writes 
Diamond- Combined, that cadre of 
"young" \mters has been contribut- 
ing to The Times for more than 30 
years. 



PRINT 



the fact and fancy, music and mysti- 
cism, politics and passion of Brazil's 
irrepressible polyglot society will 
want to pick up a copy of the paper- 
back edition of San Francisco re- 
porter John Krich's triumphant 
travelog of what one bygone poet 
termed this "amorous flower of 
three sad races." The Native Amer- 
icans, Portuguese colonial.**, and 
African .slaves who found historic 
accommodation in this nation of 150 
million are recalled with sagacious 
glee by this gifted appreciator of 
Brazilian cultural rhythms, who 
wisely appends each chapter with 
mini-discographies of "Music To 
Read By." 

If the purpose of travel reporting 
or music journaUsm is to spark curi- 
osity, engender humility, and em- 
brace humanity when confronted 
by the differences that make us 
strong, then Krich succeeds with 
the alacrity of the gafieria (dance- 
hall) he celebrates in the chapter 
called "Tonight We're All Equal." A 
musical journey of a thousand 
proud tempos begins with the turn 
of a page. timothy white 
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French Indie Dealers Band Together 

New Group Gives Retailers Nat 'I Voice 



■ BY EMMANUEL LEGRAND 

PARIS — Independent specialized re- 
tailers, who represent some 15% of 
France's total record business, met 
Jan. 22 to create a dealers' organiza- 
tion to be known as Syndicat des De- 
taillants Specialistes du Disque 
(SDSD). 

The goal of SDSD is "to represent a 
business before it will have completely 
disappeared," according to its presi- 
dent. Max Debard, who owns the store 
L'Audilo in the northern city of Le 
Havre. He says the existence of SDSD 
will allow retailers to "be part of the 
current discussion invohing all the mu- 
sic industry and the Ministry of Cul- 
ture on key issues such as the debate 
on the price of records or the imple- 
mentation of new Value Added Tax on 



records." 

Debard adds, "Instead of each store 
going its own way, it is important to 
have one single voice representing re- 
tailers. We are not asking for financial 
help. We simply want to be able to do 
our business in a normal way which al- 
lows us to have decent margins and 
revenues, which is hardly the case at 
the present time." 

Debard says that from a personal 
point of view— the question has not yet 
been debated within the group — he is 
not in favor of "minimum mandatory 
retail prices on records as considered 
by the record industry and the Minis- 
ter of Culture." He explains. "I don't 
see how it can be seriously controlled 
and there is, first, a real problem of the 
time limit on the fixed price." Also, 
there is the problem of imports. 




Country On The Crolsette. The CMA and CMT held a reception at MIDEM Jan. 
31 as part of its 1994 international push for country music. Seen here at the party, 
from left, are Fritz Portner, newly appointed CMA representative for GSA 
territories; Juergen Kramer, A&R director for Germany's Intercord; Hal Willis. VP 
& general manager, CMT; Jeff Green, CMA International director; Klaus 
Schmalenbach. VP. strategic marketing. BMG International; and Mike Rollins, 
president, Music City USA, Nashville Chapter. 



"I don't see how you can block goods 
such as records at the border of a coun- 
try which is part of the European Un- 
ion, and be prevented from selling 
them at a lower price." 

Founding members of SDSD are 
L'Audito, Nugget's (a 60-plus store 
chain, whose president, Yves Portrat, 
is SDSD's VP), Madison (a chain whose 
president, Francis Caussou, is treas- 
urer). Virgin Retail (its managing di- 
rector, Pierre Defanas, serves as secre- 
tary), and the group of indie stores 
Starter, represented by Joseph Gilbert 
from the Paris store. 

According to Max Debard, SDSD is 
"open to all the stores for which record 
activity represents more than 50^^ of 
their turnover. It means that we really 
represent the specialized retailers, and 
it excludes the general stores or the 
hjpermarkets." 

This means that it will not include 
FNAC, which grabs 259c of France's 
total record business. Debard says 
FNAC "sometimes [has) the attitude of 
a .specialist retailer, .sometimes of a 
generaiist, and sometimes of a hjper- 
nuu*ket." 

The presence of Debard as president 
of SDSD might create some initation 
within the industrj'. Debard is often 
considered an outlaw by record distrib- 
utors because he orders many of his 
records from outside distributors in 
Europe and the U.S. Some major com- 
panies already have stopped servicing 
him on the grounds that they don't 
want to work with a retailer who by- 
passes them with foreign orders. 

The aims of SDSD ai"e piimarily na- 
tional, but its formation is likely to add 
another piece to the intematwnal jig- 
saw. 

France has not had a retailers' or- 
ganization since the demise of the Sjti- 
(Continued on page ^) 



Dureco Head Detained On Piracy Cliarges 



I BY DOMINIC PRIDE 



CANNES— French police raided the 
Dureco stand in the Palais des Festi- 
vals during the MIDEM conference 
here Jan. 31 and took company presi- 
dent Xavier Pelgrims de Bigard into 
custody, where he remaine<l until after 
the show closed. Pelgrims has since 
been released, but is still under the 
French equivalent of bail. The Dureco 
stand remained open for the rest of the 
exhibition. 

The action follows a complaint 
lodged last April in a Paris court by 
French collecting society SCPP, which 
acts as an anti-piracy organization in 
France, and the international divisions 
of BMG, Sony Music, and EMI. 

Monique Laurent, managing direc- 
tor of SCPP, says the action Ls "based 
on nonauthorized reproductk>n of pho- 
nograms, of which copyrights belong to 
our members or to their parent com- 
panies." 

Dureco is believed to have pressed 
items that are "back catalog records of 
msLjoT international superstars" in its 



French CD plant located in the Vosges 
region, which belonged to LorDisque 
before it was taken over by Dureco. 
Sources say the material includes Bea- 
tles, Bob Dylan, Simon & Garfunkel, 
and Elvis Presley recordings. 

Sources also say there is evidence 
that these CDs were channelled 
through a mainstream distribution sys- 
tem in France, including ses'eral stores 
in the Paris region. "It is the first time 
that, with an investigation and informa- 
tion our antipiracy unit has gathered, 
we have enough evidence on a complete 
chain of piracy that includes manufac- 
turer, wholesaler, big retail chains, and 
record stores," Laurent says. 

The Dureco plant had already been 
visited by police forces prior to 
MIDEM, and accountancy books were 
taken as evidence. 

Calls to Dureco in Holland had not 
been returned by press time. 

Commenting on the e\'ent, Laurent 
said it shows that "the activities of pi- 
rates during MIDEM have had their 
limits," and she praised the "trustwor- 
thy" cooperation between event organ- 



izer Reed MIDEM and the SCPP on 
this case. "I think ever>'one Ls now con- 
vinced MIDEM cannot be a market for 
pirates," she says. 

Reed MIDEM says it sent a letter to 
all companies attending the event Jan. 
II, reminding them that piracy and 
counterfeiting w^ere criminal offenses 
in France. 

Antipiracy action at MIDEM this 
year was substantially lower than at 
the 1993 show, when three companies 
were expelled in a high-profile action. 
One of them. Tring International, was 
reinstated and eventually won a 
French legal battle over its expulsion. 

It is known that IFPI officials were 
gathering evidence at this year's 
MIDEM, and action may be taken 
within the next week on the basis of 
product exhibited there. Legal experts 
from major record companies also 
were collecting evidence on piracy and 
on which international distributors 
were exporting their product 

Axsi.Htaiice in prefxiring thin story 
by Emmanuel Legrand. 



Stores Expand Thru Recession 

Foreign Chains Compete In Japan 



■ BY STEVE McCLURE 

TOKYO— Recession? What reces- 
sion? 

That seems to be the attitude of 
foreign retailers HMV, Tower, and 
Virgin toward the Japanese market 
as they push ahead with expansion 
plans despite the faltering economy. 

Following Tower's Dec. 17 opening 
of its 16th Japanese store, in the 
southwestern city of Fukuoka (Bill- 
board, Jan. 29), the U.S.-based chain 
is upgrading its presence in Tokyo's 
Ikebukuro district by moving to a 
new site double the size of its existing 
store there. 

The new Ikebukuro store will have 



an area of about 10,650 square feet 
and will stock roughly 130,000 CDs, 
says Tower Far East MD Keith Ca- 
hoon. Set to open March 10, the store 
will be in the new P-Parco shopping 
complex, ri^t beside Ikebukuro Sta- 
tion's east exit — a much better loca- 
tion than Tower's existing Ikebukuro 
store, which is some distance from 
the district's main shopping area. 

The new two-floor location will put 
Tower in head-to-head competition 
with HMV, whose Ikebukuro store is 
on the station's west side, on the 
Tobu department store's Metropoli- 
tan Plaza complex. 

Virgin, meanwhile, plans to open 
(Continued on page !t8) 



Dutch Vid Chief Arrested 
On Suspicion Of Fraud 



I BY WILLEM HOOS 



AMSTERDAM— Ruud WijnanLs, one- 
time managing director of Holland's 
CNR Records, has been arrested on 
suspicion of having defrauded Dutch 
electronics company Philips out of 
more than 30 million Dutch guilders 
($5.4 million). 

Since leaving CNR in 1981, Wijnants 
has owned a number of companies, 
most of which have gone bankrupt. One 
of them, Advideo Benelux. di.stritmte<i 
blank PDM audio and video tapes in 
the Benelux countries between 1982- 
92. Fully owned by Philips, PDM had 
its headquarters and plant in the 
southern Dutch city of Oosterhout. 
Since 1992, Philips has handled Bene- 
lux distribution of PDM tapes. 

In the spring of 199S. Philips discov- 
ered that Advideo had failed to trans- 
ftT Uu-ge sums of money for PDM tapes 
sold in the Benelux region. According 
to one Ehitch national daily newspaper, 
Advideo's debts to Philips are some 
.^.6 millron guildei-s ($17it million). 

Philips apparently discovered Advi- 
deo's bad bookkeeping so late because 
Wijnants had created an intricate w^b 
linking Advideo's accoujiting with his 
other companies. 

Willem Koops, the public prosecutor 
of the Court of Justice in the southern 
Dutch city of Breda, has tokj the media 
that Wynants and his lawj-er have been 
arrested on suspicion of fraud and for- 
gery. 

A spokesman for Philips refused to 
comment on the case because it is "sub 
judice." 

Wijnants left CNR in 1981, and a 
year later founded Advideo Benelux. In 
the mid-'SOs he receh'ed publicity when 
he initiated prestigious sponsorship 
deals between PDM and leading Euro- 
pean racing cyclists. 

In March of last year, Advideo Bene- 
lux went bankrupt as did a number of 
other companies that had been set up 
by Wijnants, including Adtrade, 
Adsales, Vid Films, and Irevo Holding. 

In the spring of 1993, Philips con- 



tacted justice authorities, suspecting 
Advideo Benelux of fraud. 

According to Koops, the preliminarj- 
investigation lasted about a year. It is 
not yet known when Wijnants and his 
lawyer will appear in court. 

In the first week of Januarj' 1993, 
CNR Records, with Kees Baas as man- 
aging director, was purchased by 
Dutch multinational record company 
Arcade shortly after CNR Records and 
its video division, CNR Video, had gone 
bankrupt. CNR mei^ed with record 
company Indisc, a division of Arcade. 
The name of the new company was 
changed to CNR/IndLsc, with Baas as 
managing director. 

The name CNR/Indisc was recently 
altered to CNR Music. A week before 
the change of name, managing director 
Baas left for unspecified reasons, and 
it Ls not known if he plans to continue 
in the record business. He was suc- 
ceeded by Robin Simonse, former man- 
aging director of Warner Basart, Hol- 
land's leading music publishing 
company. 




Moore & More. Stockholm Records 
dance artist Stakka Bo (aka Johan 
Renck) and former James Bond alter 
ego Roger Moore toast the UNICEF 
project to raise funds for water aid in 
Nepal, Moore will tiost a series of 
programs on European pay-TV 
channel FilmNet, while Stakka Bo is 
releasing a specialty written single, 
"Livin' It Up." 
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New Blood Invigorates MIDEM Confab 



I BY ADAM WHITE 



CANNES — Even as the organizers of 
MIDEM 1994 declared record-set- 
ting attendance figures, it was clear 
that the annual 
event continues to 
benefit from the 
steady flow of 
fresh blood into 
the music busi- 
ness, drawTi from 
new and estab- 
lished markets 
alike. 

At this year's 
market, which 
ran Jan. 30-Feb. 3, 348 exhibiting 
companies — including 112 newcom- 
ers — crowded into the PalaLs des Fes- 
tivals. The first-timers included par- 
ticipants from the U.S. (which jielded 




BOY 



20 debut firms), the U.K. (15 newcom- 
ers), France, Germany, and the Net- 
herlands. 

Other newcomers came from Indo- 
nesia, Hong Kong, Mexico, India, and 
several Eastern European countries. 
Of the latter. Reed MIDEM Organi- 
sation chief executive Xavier Roy 
says, "Five years ago, we had just the 
official state representatives from 
Eastern Europe. Now you see inde- 
pendent producers and people from 
individual record companies from 
Russia, Poland, Hungarj^, and more. 
Next year, I'm sure we'll have still 
more, and I exjMJct to see greater par- 
ticipation from Latin America, too." 

The final tally for this MIDEM, ac- 
cording to Roy, was 9,477 attendees 
(up from 8.700 last year) from 2,581 
companies (up from 2,274), represent- 
ing 72 countries (up from 71). As 



newsline... 



BRfTAIN'S HOUSE OF LORDS has upheld earlier court rulings against EMI Rec- 
ords U.K. over the Beatles' "Red" and "Blue" albums. The ruling concludes 
a case begun in 1991 when the label sought to issue the albums on CD under 
the terms of a 1989 royalty agreement with Apple Corps. EMI settled the mat- 
ter last year when the albums finally were issued on CD. although the courts 
continued with the legal process. 

NIMBUS RECORDS and Nimbus Technology president Count Alexander Numa 
Labinsky died Jan. 28 at his home in Wyastone Leys. Wales, U.K. Count La- 
binsk>' pursued a career as a singer under the name Shura (jehrman before 
founding Nimbus Recoi-ds. His interest in recording peifection also led him 
to explore pioneering developments in CD engineering. Labinsky was 70. 

POLYGRAM FRANCE is denying reports that its joint venture Remark has 
struck a deal to buy FNAC Music, the label owned by the FNAC retail chain, 
which recently underwent owTiership changes {Billboard, Nov. 20. ISHJ). Press 
reports say that Remark, run by former Polydor France MD Marc Lumbroso, 
is to pay o^Mier Altus Finance 30 million francs ($5.3 million) and take on 50 
million francs ($8.4 million) in debt. Despite denying a final deal, PolyGram 
confirms that talks are being conducted. 

DSB MANAGING director Joszua Knol has left the former East (^rman record 
CTHTipany. Its pop catalog was sold to BMG late last year. Knol will become 
BMG Classics sales & marketing director in Munich. 

TIME WARNER Entertainment in Japan has denied press reports that the com- 
pany's stockholders — trading house Itochu Corp., Toshiba, and Time 
Warner — are about to launch an interacth-e cable service. A spokesman s^ 
the idea is under study. 

LONDON-BASED Turner Page Music is to restore and relaunch the former BBC 
TV' theater in London, calling it the "Shepherds Bush Empire" — its original 
name. The venue, retaining much of the infrastructure of a TV studio, is slated 
to open March 16 with a capacity of 2,000. 

ITALY'S STATE broadcaster RAI has canceled its chart compiled by AGB, the 
Milan researcher that has had the contract for 15 years. AGB's Rafaele Conti 
says RAI is ending the chart due to restructuring and cutbacks. The RAI list- 
ing was viewed as the most accurate of Italy's three charts. 

SONY PRESIDENT Norio Ohga was quoted recently as sa^dn); he has no inten- 
tion of resigning and also denied rumors of a top-level reshuffle at Sony in 
the wake of chairman Akio Morita's cerebral hemorrhage last November. Mer- 
ita has recoveretl to the point where he can speak short sentences and write 
his name. 

HOLLAND'S NORTH SEA Jazz Festival viill be organized and promote<] by Mojo 
Concerts' Leon Ramakers, following the death of the festival's founder Paul 
Acket last year. 

CASTLE COMMUNICATIONS has fonned a publishing joint venture v^ith Sanctu- 
ar>' Group, a U.K. entertainment and management group. Both companies say 
they needed a "flexible commercial publishing alternative." It will be called 
Felix Music, after the Cannes restaurant where the deal was struck. 



usual, the French contingent was the 
largest, with 469 firms; next were the 
U.S. (410) and the U.K. (40:?). The MI- 
DEM chief also notes that Japanese 
participation was up significantly, 
with 83 companies at the Palais, 
compared to 67 last year. 

"Everyone who came had a very 
positive attitude." .'^ays Roy, "and I 
believe that paid off for most partici- 
pants." He says MIDEM is valuable 
as a forum to exchange views on key 
industry issues — such as digital 
broadcasting and new audio/video 
software carriers— and as a talent 
platform. The latter included "strong 
showcases" for newcomers, such as 
those presented in concert Feb. 1 by 
EMI Music Publishing, and for well- 
kno\^7i names such as Diana Ross. 

(Continued on next page) 




UB HeroesI Virgin Records execs accosted UB40 after a January date at 
London's Wembley Arena, to present the group with gold and platinum discs from 
around the world. Virgin estimates that UB40's "Promises And Lies" album has 
racked up international sales of 5 million for the lads from Birmingham. Among 
the Virgin top brass present were Ken Berry. Ray Cooper. Jon Webster, and Paul 
Conroy. 




It Is a coffliiKxi trend these days to have top <)uality graphic designs on CDs and CD paduging. 
Our costal clear CD trays enaWe the designs to tie seen and thus make the CDs mote elegant . 
Viva ii devoted to lontriDuting more to the CD industry. Call us today - we can lailOHiuke your new success. 



VIVA MAGNETICS LTD. 

16/F., E ON FACTORY BUILDING, 

14 WONG CHUK HANG ROAD, 

HONG KONG. 

TEL : (8521 870 01 19 

FAX : 18521 873 1041 



MATRIX ASSOCIATES, INC. 

1425 MONTE GRANDE PLACE, 
PACIFIC PALISADES. CA. 90272, 
U.S.A. 

TEL: 13101 459-6913 
FAX: (310) 459-6416 
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A BILLBOARD SALUTE 



Following the success of 
the 1992 Echo Awards special 
issue, Billboard is pleased to 
announce "Echo 1993." Our 
March 26th issue will provide 
indepth coverage of this year's 
Echo Awards featuring 
the German music market, 
to take place on March 8th 
in Frankftirt. 

Coverage will include an 
analysis of the results, 
a profile of the winning 
artists and a look at the 
role of the Echoes in the 
German music industry. 



ISSUE DATE: 
MARCH 26 

AD CLOSE: 
MARCH 4 

Congratulate the winners 
of the Echo Awards and 
give them global exposure 
in BiUboard! 

Call: Christine Chinetti 
44-71-323-6686 
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High Court Clarifies Parallel 
Import Law In Singapore 



I BY PHILIP CHEAH 



SING^VPORE— A recent clarification 
of Singapore's copyright law may re- 
duce a (Kirallel-imixirt basiness worth 
about $5 million annually or 10^ of the 
music mai'ket here. 

Parallel imports of eopjrifrht proti- 
ucts will only be allowed into Singapore 
if the items are manufactured by local 
cop\,Tight owners or with theb" consent 

Chief Justice Yong Pung How's Feb. 
1 decuiion clarities, for the first time, 
the republic's 19SK Copyright Act with 
respect to legitimate gootls manufac- 
tuixnl and sold ovei*seas, but imported 
without the consent of Singapore copy- 
right holders. 

The action has applications in other 
copyright industries, including lK)ok 
publishing and computer software. The 
chief justice said that if the goods are 
made without the local copyright 
owner's approval, he can block their 
import. 

The decision followed the high 
court's overturning of the district 
court's acquittal of two co-owTiers of 
Valentine Music Centre last fall (Bill- 
hoard. Sept. 25. 1993). In an action 
involving the IWl, the store principals 
were charged with stocking copies of 
CDs legally manufactured overseas 
but imiwrted without the consent of 
the Singapore cop\iight holder. 

The 1988 Cop>Tight Act was unclear 
about whether the term "infringing 
copy" vrds meant to include goods im- 
ported without the consent of the 
Singapore cop>Tight holder, or without 
the consent of the copyright owner in 
the countr>' of manufacture. 

The chief justice said that if the only 
consent necessary' was that of the for- 
eign copvTight owner, the law would be 
impossible to enforce. As many items 



do not indicate the origins of their man- 
ufactui'e, the Singapore copyright owti- 
ers would find it imfw-'isible to pn>ve 
beyond a reasonable doubt the place 
and counlrj- fixim which the article was 
imported. 

The local cop>iight owTier also would 
have to know the cop>iight laws of the 
foreign countn,'. and this would "pose 
too onerous an obligation on the jjarty 
seeking to enforce his intellectual prop- 
erty right in Singapore." 

Executives at the local affiliates of 
multinational labels welcomed the 
clarification. J.C. Giouw. the IFPI's re- 
gional director, could not be reached at 
press time, but the federation's re- 
gional counsel. Leong May See. was 
quoted locally as saving, "It is a good 
ruling ... It also does not limit ct>n- 
sumer choice, because parallel imports 
of authorized pnxlucts are still possi- 
ble." 

A senior executi\'e at one major-label 
affiliate told Billboard that the judg- 
ment would allow Singapore companies 
to repel "protection-gap" repertoire 
from Europe. Legitimate parallel im- 
ports of front-line releases by major 
artlsU are ex7)ectefl to continue. 

A spokesperson for Valentine Music 
Centre had no comment, .'paying the 
case is still being appealed at the dis- 
trict court It will be heanl in March. 

The chief justice's ruling may not be 
the last word on the matter, however; 
legislative action is possible. He wrote, 
"it is my opinion that the formulating 
of Singapore's policy on parallel im- 
iwrts should rightly be the task of the 
legislature, and should not be entered 
into by the judiciar>'." 

Already, the Consumers Assn. of 
Singapore and The Strait*; Times, the 
only English-language daily newspa- 
(Cotiti)ttu'd on puge ^S) 



NEW BLOOD INVIGORATES MIDEM 



iCnuthiucd frfnn preceding i.i) 

Also, Roy notes that MIDEM now 
works "in partnership with" the IFPI 
to repel pirates, despite past differ- 
ences with the international label 
group. "We will continue lo i^y to pi- 
rates what we have said for the past 
three years: 'Go away.' We hope 
they'll get that me.s.sage." 

Not everything at MIDEM '94 
went according to plan. Roy admits 
that the visual awanis ceremony "was 
not of the quality we expect of our- 



FRENCH INDIE DEALERS 

(Coiititiued frtnn page ^2 J 

dical des Disquaires in the late '80s. 
However, with retailers starting to 
t ommuicate on an international level, 
the need for such an organization has 
U'corne more apparent 

In the last year, U.K. dealers' feder- 
ation BARD has affiliated with NARM. 
w hich in turn has assisted in establish- 
ing an AasU-alian federation. BARD is 
also communicating with its German 
tountenian GDM. N\'GD in HolUind 
and Austrian and Swiss organizations. 



selves." Critics say it was rambling, 
unfocused, and excessively parochial 
this year. "The quality of the jur>' was 
excellent, as was that of the award 
winners," Roy says, "but we may have 
been too ambitious with the program. 
Next year, we'll do better. I've been 
encouraged by our sponsors and par- 
ticipants to continue." 

Reed MIDEM added to its inven- 
tor>' of conferences this year, staging 
the first multimedia MILIA market 
in Cannes a couple of weeks before 
MIDEM. "It exceeded all our expec- 
tations," Roy says. "To have more 
than 4,000 participants from 40 coun- 
tries in our first year was a huge suc- 
cess." He also cites the strong mix of 
top-level executives from different 
publishing fields, "traditional to elec- 
tronic." He adds. "They were not 
used to talking to each other. We 
helped them do that." The next 
MILIA is .set for Jan. 13-16. 1995. 

Roy .says that Reed MIDEM ex- 
pects total 1994 revenues of 190 mil- 
lion francs ($31.5 million) from six 
event**, including the debut MIP-Asia 
TV market in Hong Kong in De- 
cember. This compares with last 
year's revenues of 160 million francs 
($26.5 million). 



Nordzee Wins 
Nat'l License 

■ BY CHRIS FULLER 

AMSTERDAM— Controversial 
Dutch radio station Radio Nordzee 
Nalionaal has won one of the coun- 
tr>''s first nationwide commereial 
terrestriiil radio licenses. 

Owned by Dutch TV production 
company Strengholt, the Dutch- 
language adult standards station 
became embroiled in controversy 
last summer when it was revealed 
thatit had received a series of loans 
from authors' rights collection 
agency Buma/STEMRA, worth an 
estimated million. Music dis- 
tributors' body NMW has initiated 
legal action against Buma/ 
STEMRA, claiming the loans rep- 
resent WTongful use of distributors' 
and authors' income. 

The involvement of Holland's au- 
thors' rights society in a commer- 
cial venture a\nn raised concern 
among international publishers, un- 
happy at a collection botly uncler- 
wTiting a radio station that will 
have a strong bias toward Dutch 
piTiductions. 

Radio Nordzee station chief Mar- 
tin Banga claims the loans were for 
much less than has been widely re- 
ported — his estimate is 
$200,000— and that "nothing im- 
proper took place." He adds, 'With 
the FM frequency we will move into 
profit and speed up repa.vments." 

The Dutch government awarded 
the fre(]uency licen-ses Jan. 21. Of 
27 applicants for two FM "bundles" 
of regional channels — ^which effec- 
tively offer national reach — the 
winners were Nordzee Nationaal 
and, -surprisingly. London-based 
classical music station Classic FM. 

An odds-on favorite to win an FM 
slot given its heavy promotion for 
national pop and adult standards. 
Radio Nordzee National will begin 
broadcasting over the new fre<}uen- 
cies in April to a potential audience 
of some 13 million people. "We were 
quietly confident of success and in- 
tend to take lull ad\'antage of the 
opportunity." says Banga. The sta- 
tion will lower its target listener- 
ship to take in the 25-plus demo- 
graphic and to freshen 
presentation. 

The allocation of the second FM 
frequency' to the U.K.'s Classic FM. 
which has promised to broadcast a 
mix of 60% classical music and 40^ 
jazz, angered a large section of the 
Dutch radio community, which fell 
that all potential advertising income 
should be kept in Holland. A nota- 
ble loser in the frequency battle, 
the Rupert Murdoch -backed Sky 
Radio, chained that the criteria for 
awarding the frequencies were 
arbitary, and that "commercial 
broadcasters were not taken seri- 
ously." The station is planning an 
appeal to the Dutch Supreme 
Court, and may attempt to block 
Classic FM ft^m going on air. 

Before December 1992, Holland's 
media law forbade private commer- 
cial broadcasting on Dutch soil and 
terrestrial frequencies were mono- 
polized by public broadcasters. 
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Thrill Of Discovery Draws 
Biz To MIDEM Showcases 



From the crowds, lights, and 
buzz of the Palais des Festivals in 
Cannes, you could walk just a few 
hundred feet — and back a hundred 
years or so — to find the Roman 
esque church of Notre Dame de Bon 
Voyage tucked away on a side street. 
Inside, on the fourth evening of 
MIDEM showcases, the church was 
packed, not with badge-swinging 
conventioneers, but with towns- 
people from Cannes and environs, 
listening to a slight woman with a 
heavenly voice. 

Of course, you might think a local 
audience would be drawn by an art- 
ist here with French repertoire. But 
the music sung by Sr. Marie Key 
roux, accompanied by the enchant- 
ing drone of five male 
vocalists and Middle ^^—^^ 
Eastern instrumenta- 
tion, were Maronite 
chants rooted in the 
Syrian Orthodox 
church, from the ear- 
liest centuries of Chris- 
tianity. Sr. Keyroux 
has captured this mu- 
sic on albums for the 
Harmonia Mundi label. 

The performance 
proved not only how 
delightfully serendipi- 
tous the discovery of 
new music during 
MIDEM showcases 
can be. but also the in- 
creasingly international scope of the 
showcases, coordinated by MIDEM 
artistic director Cathy Bitton. 

Herewith, a random sampling: 
While Mexicans account for the lar- 
gest share of the 40 million or so \is- 
itors to Spain ever>- year, according 
to the Spanish national copjTight so- 
ciety SGAE. the nation's music has 
not always translated to the Spanish 
market. Two likely e.xceptions will 
be the Mexican rock band Mana and 
the Me.\ican-Indian quartet Cafe 
Tacuba. En route to support re- 
leases in Spain, the two acts signed 
to Warner Music Mexico staged an 
exuberant opening-night showcase 
at MIDEM, the first time artists 
from a Latin American market re- 
ceived such high-profile exposure at 
the conference . . . No longer content 
to be importers of Western pop, the 
major-label afliliates in Japan hope 
to produce home-grown talent ac- 
ceptable to European and U.S. audi- 
ences. Witness the separate and 
sprightly sets by Sony artist Nokko 
and MCA's Mari Ilamada. Both of- 
fered dance-pop that has sold signif- 
icantly in their native market, albeit 
without a particularly distinctive 
cultural flair . . . Hamada was part of 
the most stylistically and geographi- 
cally unusual bill at MIDEM. cour- 
tesy of MCA. The Japanese star 
opened A Concert Trilogj', which 
also boasted Nashville's Trisha 
Yearwood (part of a major U.S. 
country music presence this year) 
and Kim Wilde, who kicked off a 
"greatest hits" tour in Cannes and 
aptly closed her set with a cover of 
"Real Wild Child" . . . Coming off a 
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by Thorn Duffy 



year when the platinum-plus U.S. 
sales of Dublin's Cranberries put 
many new British acts to shame, the 
Irish music business was riding high 
in Cannes. With powerhouse sets by 
veterans Stiff Little Fingers and 
Energy Orchard, an Irish music 
showcase was highlighted by the 
sharp, muscular rock of the Stun- 
ning, with a new disc on Solo Rec- 
ords, and the Ijrical trad-rock of the 
Afternoons, teaming sax, Hddle, and 
acoustic guitar on their CBM Rec- 
ords debut . . . South African jazz pi- 
anist Bheki Mselcku played the in- 
timate venue of MIDEM's Jazz Club 
as part of a European theater tour 
to promote his new Ven'e Records 
album, "Timelessness." A moody. 

marvelous performance 
^^^^ with his trio at the Palm 
Beach Casino was 
marred only by the un- 
fortunate juxtaposition 
of dance showcases 
booming through from 
an adjacent hall . . . Be- 
fitting its impact on the 
international pop scene 
lately, dance music en- 
joyed considerable focus 
in this year's showxase 
lineup. Germany's Cul- 
ture Beat proved to 
have the live personality 
to back up the hits "Mr. 
Vain" and "Anything," 
while Italy's lovely 
Spagna showe<l ofT her vocals on a 
ballad that suggested potential be- 
yond her uptempo style. Both Cul- 
ture Beat and Spagna are Sony acts, 
incidentally ... On a bill with Duran 
Duran and Eternal from the U.K. 
and US3 from the U.S., Liane Foly 
is the fu^t French artist to appear at 
the annual MIDEM concert staged 
by EMI Music Publishing. Along 
with a range that stretched from a 
husky alto to an operatic soprano 
(well-showcased on her albums for 
Virgin Records in France), Foly also 
showed promising panache for sing- 
ing in English. But her move to do 
so raises again the nagging question 
of how long the Anglo-American 
markets will require English-lan- 
guage repertoire to admit talented 
artists from the European continent 
and beyond . . . Detroit's c«mi>elling 
funk'n'roll band Majesty Crush 
didn't have the opportunity to plav 
MIDEM; its U.S. record label. Cha- 
meleon Records, folded just as the 
band's debut disc, "Love 15." was 
garnering critical raves and alterna- 
tive airplay. But the band gets the 
D.I.Y. award of this year's conven- 
tion, with lead singer Dave 
Stroughter working the Palais him- 
self while on a European trip to get 
"Love 16" licensed abroad. 

Home & Abroad is a biimekly col- 
umn spotlighting the activity of the 
international music business and 
artists outside their natim markets. 
Information may be sent to Thorn 
Duffy. Billboard, 2S Hidgmount 
Street, London, WC1E-7AH, or 
faxed to 071:i2S-2Sll,. 



Germany's Alabama Marks 10th Year 



I BY ELLie WEINERT 



MUNICH — In a countrj- where music 
shows on T\' have become few and far 
between, it is an achievement for one 
pailicular Gennan program to be cele- 
brating its 10th yeai- on the air. 

In 1984, "Live Aus Dem Alabama" 
(Live From The Alabama) started out 
as a regional broadcast from Munich- 
based Bayerischer Runtlfunk and was 
soon picked up for nationwide broad- 
cast \ia \'arious regional channels. 

The past dccatie has seen many suc- 
cessful youth -oriented music show's, 
such as video clip show "Formula I" 
(BR) or "P.O.P." (BR), come and go. 
Meanwhile, "Live ..." has managed to 
withstand three location changes due 
to venues being torn down or reno- 
vale<l. The Monday night show pres- 



ents 50 minutes of music and features 
on current and sometimes controver- 
sial topics directed at adolescents. 
"Live ..." has gained approximately 
400,000 viewers nationwide and can be 
\iewed acrass Europe \ia 3-SAT. 

"Live . . ." has upheld a balance of 
presenting established acts whilede- 
buting upcoming talent. TV editor 
Juergen Barto boasts, 'We are proud 
to say that it has always been our ambi- 
tion to present budding talent and keep 
ahead of trends. Many international 
sets such as the Ciu^, R.E.M., Lenny 
Kravitz, Les Negresses Vertes, Mano 
Negra, LTB40, the Nits, Candy Dulfer, 
Vaya Con Dios, Eros Ramazotti, 
Gianna Nannini, I.^ Lobos, and Rox- 
ette achieved their breakthrough in 
Germany by performing on our show. 
Upcoming local acts who have mean- 



while become successful include Bap, 
Trio, Die Aertze, Camouflage, the Jer- 
emy Days, Element Of Crime, Plan B, 
comedy group Ei-ste Allgemeine Ver- 
unsicherung, and mlks-rock musicians 
Haindling and Hubert von Goisem, 
just to name a few." 

Artists from all over the worid have 
performed on "Live. . . " and the show 
itself has written a piece of music his- 
torj'. Veteran performers include Joe 
Cocker. King Crimson. Roger Chap- 
mann, Stevie Ray Vaughan, as w^ell as 
bands such as Wet 'Wet Wet. Working 
Week, Style Cxjuncil, and Herbie Han- 
cock. 

This year "Live ..." will present 
acts such as Smashing Pumkins, Swiss 
singer Stephan Eicher, Sjiain's Seguri- 
tad Social, and Berlin-based Luna 
Luna. 



A HASSLE-FREE POP-UP MECHANISM FOR 
EASY AND SAFE CD RELEASE 




PATCW APPUED 

VIVA MAGNETICS LTD. 

16;F . E ON FACTORY BUILDING, 

14 WONG CHUK HANG ROAD, 

HONG KONG. 

TEL ; 18521 870 01 19 

FAX : 1852) 873 1041 



Viva is proud to introduce its new unique jewel box 
featuring a liasslefree pofxjp mechanism ttiat allows easy 
and safe release of the compact disc from the tray. A new 
trend is about to start. Call us for more details. Our decade 
of experietKe can help determine your success. 



MATRIX ASSOCIATES. INC. 

1426 MONTE GRANDE PLACE, 
PACIFIC PALISADES, CA. 90272. 
USA. 

TEL: 13101 459 6913 
FAX: (3101 459-6416 
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7 


5 


COME BABY COME K7 tomu* Bcrv.vouft 


8 


11 


M PEOPLE ELEGANT SLUMMING (WCONSTwuCtion 




3 


3 


THE SIGN ACE OF BASE MEU 


10 


9 


BEE GEES VERY BEST OF THE BEE GEES polydow 


8 
9 


22 
NEW 


COME IN OUT Of THE RAIN WENDY MOTEN emi 
1 LIKE TO MOVE IT KEEL 2 REAL FEATURING THE 


9 

10 


9 
8 


BJORK DEBUT 3nl iirtii 'ndiaw 
DINA CARROLL SO CLOSE a&m 




4 


6 


ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING A&M 


11 
12 
13 


5 
13 

7 


BIUYJOEL RIVER OF DREAMS cauuBiA 

BJORK DEBUT poinxjftreiTGftAM 

THE BLACK SORROWS THE CHOSEN ONES 


10 


12 


MAD 5TJNTMAN «,-kit!va 

SWEET LULLABY DEEP FOREST axuvB>* 


11 
12 


3 
6 


ZZTOP ANTENNA RCA 

PHIL COLLINS BOTH SIDES virgin 


5 
6 


4 
7 


LA SOLITUDINE UURA PAUSINI camuOiK 
ANYTHING CULTURE BEAT oancepocl 


11 


9 


GIVE IT AWAY RED HOT CHILI PEPPERS WAdweB 
anos 


13 


18 
15 
23 
NEW 


CULTURE BEAT SERENITY damm tow.tpc 


7 


6 


BABE TAKE THAT »ct 


14 


11 


SMASHING PUMPKINS SIAMESE DREAM viroh' 

EM' 

CROWDED HOUSE TOGETHER ALONE iv> 

THE CRUEL SEA THE HONEYMOON IS OVER red 

EVfc'POlV&RAM 


12 
13 


10 
8 


1 MISS YOU HADDAWAY lo^aosta 
ANYTHING CULTURE BEAT tPic 


14 
15 
16 


MEAT LOAF HAi OUf OF HELL II virqs 
TONI BRAXTON TONI BRAXTON ar^staufacJ 
ALICE IN CHAINS JAR OF FLIE&^P coiuMdiA 




8 
9 


9 
NEW 


TWIST AND SMOUT CHAKA DEMUS t PLIERS 
RETURN TO INNOCENCE ENIGMA virgin 


IS 
16 


NEW 
14 


14 
15 
16 


11 
6 
NEW 


TWtST* SHOUT CHAKADEMUS& PLIERS w*w» 
CORNFUKEGIRL TORI AMOS EASTAfsr 
LINGER IHH CRANBERRIES isIANO 


17 
18 
19 


17 
20 
13 


TAKE THAT EVERYTHING CHANGES rca 
k.d. tanc INGENUE s<re 
UB40 PROMISES 4 LIES vir&n 




10 


10 


1 GOT YOU BABE CHER WITH BEAVIS AND BUn. 
HEAD GifiiN 

MBUMS 


17 


NEW 


JANET JACKSON JANET viRCir^FMi 


17 
18 


13 
19 


NOW AND FOREVER RICHARD MARX CAnroi 
PERPETUAL DAWN ORB SMGuft 


20 


16 


ETERNAL ALWAYS & FOREVER 




1 


1 


PAUL DE LEEUW PLUGGED varagram 


IS 


20 


THE BADLOVES GET ON BOARD MusMnooWFESHVAi 


21 


7 


KRISTIN HERSH HIPS AND MAKERS 4AD 




2 


2 


BRYAN ADAMS SO FAR SO GOOD asm 


19 


NEW 


KATEOSBERANO KATE OSBERANO & FRIENDS 


19 


NEW 


UPTIGHT SHhRANEISON :W)tTEMPO 


22 


19 


WET WET WET END OF PART ONE {THEIR 




3 


3 


RENE FROGER THE POWER OF PASSION DINO 




MUSHB00»iH^5TiV*l 


20 


NEW 


LINE UP ELASTiCA ^-raPi ve 






GREATEST HlIS) t^oo'.s 








MUSIC 


20 


15 


U2 ZOOROPA PH0NOGRAM,POl*CHAW 


21 


IB 


1 LOVE MUSIC HOZALLA t«[ 


23 


NEW 


KENNY G BREATHLESS arisia 




4 


4 


LAURA PAUSINI UURA PAUSINI cgdwarner 








22 


23 


LOVER JOE ROBERTS •<r 


24 


21 


MEAT LOAF BAT OUT Of HELL Ewc 








ACE OF BASE HAPPY NATION Potvoofl 










5 


7 


NEWZfcALAND ixianzi 212/94 


23 


NEW 


WHY D MOB featuring CATHY DENNIS *. 


25 


26 


BEE GEES SIZE ISN'T EVERYTHING PO-tOOR 




6 


6 


AEROSMITH GET A GRIP geffer 


IMS 

ma 


LMT 
MB 








HEY JEALOUSY GIN BLOSSOMS rONTAfM 


26 


12 


UNDERWORLD DUB NO BASS WITH MY HEAD 




7 


8 


ENIGMA THE CROSS OF CHANGES VIROIN 


SMGUS 


25 


15 


IT'S ALRIGHT EAST 1 7 lonoon 






MAN juriiCR 6^1-5 ri*tj 




8 


5 


BJORK DEBUT MOTHEItTOtyDOR 


1 


1 


1 CAN SEE CLEARLY NOW JIMMY CLIFF CHAa.^NY 


26 


16 


SAVE OUR LOVE ETERNAL emi 


27 


28 


ELTON JOHN DUETS rcckH/i'kiwogaam 




9 


9 


TAKE THAT EVERYTHING CHANGES rca 


2 


2 


HERO MARIAH CAREY Sony 


27 


NEW 


NERVOUS BREAKDOWN CARLEEN ANDERSON 


28 


32 


SOUL ASYLUM GRAVE DANCERS UNION cciuwai 




10 


10 


MARIAH CAREY MUSIC BOX oxuubia 


3 


4 


rr KEEPS RAININ' BIHY McLEAN ffsthai 






SO IN LOVE WITH YOU TEXAS ve-tigo 
IMPOSSIBLE CAPTAIN HOLLYWOOD PROJECT 


29 


22 


MICHAEL BOLTON THE ONE THING cidiumbia 














28 
29 


NEW 

30 


30 


25 


CYPRESS HILL BLACK SUNDAY RUFr^usE. 
a)tuMeiA 










4 

5 


3 
8 


BREATHE AGAIN TONI BRAXTON possjubmg 
ALL FOR LOVE BRYAN ADAMS. ROD STEWART. 




HONGKONG HFPI Hong Kong Gn»pl 1/30194 






STING POlYtlRAM 

ALL THAT SHE WANTS ACE OF BASE BMC 






PUISF H 


31 


29 


R.E M. AUTOMATIC FOR THE PEOPLE warneh 






lAST 

mx 




« 


5 


30 


14 


THE RED STR0KES/AIN7 GOING DOWN GARTH 
BROOKS itKRT* 

THE MUSIC'S GOT ME BASS BUMPERS verkoo 


32 


39 


CROWDED HOUSE TOGETHER ALONE OMtft. 




IMS 

wax 


MBUMS 


7 


7 


POWER OF LOVE CELINE DK>N sotiY 






33 
34 


27 
30 


K7 SWING BAHA SWING acuif 
PEARL JAM VS. epic 




1 


NEW 


AARON KWOK WILD CITY warner music 


8 


6 


GONE TOO SOON MICHAEL JACKSON SONY 


32 
33 
34 
35 


21 
20 
26 
NEW 


NOWHERE THERAPY? UM 
HERE 1 STAND BITTY McLEAN brill ant hecohcwb 
FOR WHOM THE BELL TOLLS BEE GEES POi>TOn 
SPIRITUAL LOVE URBAN SPECIES iaiwnlouo 




2 


7 


SAMMI CHENG BIG REVENGE capital ARTfiis 


9 
10 


10 
NEW 


PLEASE FORGIVE ME BRYAN AOAMS poytob 
BRING ME YOUR CUP UB40 vyagin 

MBUMS 


35 
36 
37 


NEW 
24 
NEW 


STING TEN SUMMONERS TALES **u 

EAST 17 WALTHAMSTOW lonoon 

RED HOT CHILI PEPPERS BLOOO SUGAR SEX 

MAGIK WARNER BRCS 

ENIGMA MXMXC AD v<roin 
GABRIEUE FIND YOUR WAY GOWAr 
ROLLING STONES JUMP BACK '7t--93 vir&n 




3 
4 


5 
6 


TONY LEUNG ONE HEART IN ONE LIFE MUSC 
IMPACT 

JACKY CHEUNG WAIT FOR U UNTIL MY 
HEARTACHE polygram 
VJWIOUS BEAUTIES ANNOUNCEMENT AT 
SEVENTEEN 2 roltoaam 

ANOYLAU FALUNGINLOVE oarrer music > no> 
MELODT 


1 
2 
3 


1 
3 
2 


BRYAN ADAMS SO FAR SO GOOD POiiom 

MARULH CAREY MUSIC BOX SONY 

TOM PETTY > THE HEARTBREAKERS GREATEST 

HITS MCA 


36 

37 
38 


NEW 

NEW 
24 


LIFE BECOMING A LANDSLIDE MANIC STREET 

PREACHERS axuMfli* 

NEUROTICA CUD mm 

CANT GET OUT OF BED THE CHARLATANS 


38 
39 
40 


NEW 
40 
37 




6 
6 


NEW 
3 


4 


NEW 
8 


MICHAEL eOlTON THE ONE THING SONY 






aeOGAflS 8AN0UET 














5 


PEARL MM VS soxv 


39 


NEW 


GIN AND JUICE SNOOP DOGGY DOGG •NURSCOf^ 










7 


1 


WCXV CHEUNG JACKY CHEUNG '93 LIVE 
poltgram 

JACKY CHEUNG BLESSING patGIUM 

AARON KWOK START FROM ZERO CAi>[TAL artists 


6 
7 


10 
5 


BILLY JOEL RIVER OF DREAMS SONY 
SMASHING PUMPKINS SIAMESE DREAM oaaN 


40 


29 


(Asr wist 

BELLS Of NY SLO-MOSHUN six 8^6 










8 

9 


2 
8 


8 


9 


HICHJVEL JACKSON DANGEROUS EMi 
















10 


4 


GRASSHOPPER TOGETHER WITH YOU poitgram 


9 


6 


TONI BRAXTON TONI BRAXTON BMG 




















10 


7 


MEAT LOAF BAT OUT OF HELL II virgin 
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HITS OF THE WORLD 



EUROCHART HOT 100 ^ ^^^ tll^ 



LAST 
WEEK 

1 



SINGLES 

ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING MM 

THE SIGN ACE OF BASE MtGA 

RETURN TO INNOCENCE ENIGMA wdgin 

ANYTHING CULTURE BEAT oanm pooi 

U GOT 2 LET THE MUSIC CAPELLA 'MTCRNal (MNCE 

THINGS CAN ONLY GET BETTER D REAM MCHii 

irS ALRIGHT f AST 17 iondon 

PLEASE FORGIVE ME BRVAN ADAMS 

IN YOOR ROOM DEPECHE MODE mute 

I'D DO ANYTHING FOR LOVE (BUT I WON'T DO 

THAT) MEAT LOAF «lflGl^ 

BREATHE AGAIN TON I BRAXTON iaface 

I MISS YOU HADOAWAY cocorwl 

BABE TAKE THAT HO 

TWIST t SHOUT CHAKA OEMUS& PUERS uwtoo 
COME BABY COME K7 ecuFE 
CRYIN' AEROSMITH Gurv* 
GET-A-WAY MAXX OlOwuf- 
CORNFLAKE GIRL TORI AMOS EAST WEST 
NOW AND FOREVER RICHARD MARX CAPilOi 
IS IT LOVE TWENTY 4 SEVEN misc 

ALBUMS 

BRYAN ADAMS SO FAR SO GOOD um 
2ZT0P ANTENNA ''CA 
PHIL COLUNS BOTH SIDES v.n&N 
MEAT LOAF BAT OUT OF HELL II virgin 
ENIGMA THE CROSS OF CHANGES virgin 
BJORK DEBUT mother-oml little i»»oiw« 
ELTON XWN DUETS HOWtr 
MARIAH CAREY MUSIC BOX coiumbih 
GUNS N' ROSES THE SPAGHETTI INCIDENT? 

AEROSMITH GET A GRIP otrrEN 
ALICE IN CHAINS JAR OF FLIES^AP COiiWlM 
CHAKA OEMUS I. PLIERS TEASE ME mango 
TMETHAT EVERYTHING CHANGES RC* 
DIANA ROSS ONE WOMAN - THE ULTIMATE 
COLLECTION iu< 

ACE Of BASE HAPPY NATION mega 

H-PEOPLE ELEGANT SLUMMING aiCONsniuaiON 

FRANK SINATRA DUETS capitol 

ROUING STONES JUMP BACK 71-93 viagin 

MEAT LOAF HITS OUT OF HELL Epc 

PET SHOP BOYS VERY f«ioF»<»tE 



NORWAY (VERDENS GANG Norway) l>79,'^4 



SINGLES 

ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 

STING A4M 

HERO MARIAH CAREY sonv 

CRYIN' AEROSMITH GCfffu 

JUST MISSED THE TRAIN TRINE REIN emi 

SIGN ACE OF BASE mec* 

U GOT 2 LET THE MUStC CAPPELLA mcga 

FRIENDS STELLA GETZ iifffen 

SE ILDEN LYSE 5ISSEL KYRKJESO STAcewAY/Bwc 

NOW AND FOREVER RICHARD MARX emi 

RETURN TO INNOCENCE ENIGMA vRgin 

ALBUMS 

TRINE REIN FINDERS KEEPERS EMi 
PRIMA VERA ABSOLUTE PRIMA VERA Eviami 
MARIAH CAREY MUSIC BOX SONY 
VARIOUS DANCE COLLECTION 6 MCQA 
VARIOUS MEGA DANCE mega 
ZZTOP ANTENNA buc^arioia 
VARIOUS ABSOLUTE MUSICS Eva 
ALICE IN CHAINS JAR OF FLIES/SAP sont 
BJORK DEBUT poltwam 
BRYAN ADAMS SO FAR SO GOOD aam 



BELGIUM (IFPI BelgiURxSABAM] 1/26.^4 



SINGUS 

AU FOR LOVE BRYAN ADAME^ROD STEWART/ 

STING COtTGRAM 

ITS A LOVING THING CB MILTON am RECORDS 
PLEASE FORGIVE ME BRYAN ADAMS aam 
ANYTHING CULTURE BEAT sow 
LASOLITUOINE LAURA PAUSIN1 OM 
A WHOLE NEW WORLD REGINA 6ELLE/PEAB0 
BRVSON coiuMBi* 

I'LL ALWAYS BE THERE ROCH VOISINE ika 
EEN KART ALS TEKEN VAN L LEVENSLUN 94 

U GOT 2 LET THE MUSIC CAPPELLA red bouet 
IN YOUR ROOM DEPECHE MODE mute 

ALBUMS 

DANA WINNER REGENBOGEN as&exrem 
BRYAN ADAMS SO FAR SO GOOD am 
ROCH VOISINE I'LL ALWAYS BE THERE ACa 
FREDERICKS GOLDMAN JON ROUGE Columbia 
STEF BOS VUUR h«m 
AEROSMITH GET A GRIP cffffn 
DOMINGO ROSS CARRERAS CHRISTMAS IN 
VIENNA SONT 

PATRICIA KAAS JE TE DIS VOUS COLUweiA 

AOAMO COMME TOUJOURS Em. 

DIANA ROSS ONE WOMAN - THE ULTIMATE 

COLLECTION emi 



IRELAND 



(IFPI Irelandl 2,'3i'94 



SINGLES 

ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING AAM 

THINGS CAN ONLY GET BEHER D REAM umgnet 

EA5I WEST 

RETURN TO INNOCENCE ENIGMA vifKiN 
COME BABY COME K7 Bciirt 
ITS ALRIGHT EAST 17 idnoon 
ANYTHING CULTURE BEAT epc 
NOWHERE THERAPY? aam 

THE RED STROKES/AINT GOING DOWN GARTH 
BROOKS CAWict 

CORNFLAKE GIRL TORI AMOS LAST msi 
BREATHE A6AJN TONI BRAXTON t.ms\Ki»f*ci 

ALBUMS 

CRANBERRIES EVERYBODY ELSE IS DOING IT. SO 
WHY CANT WE? tstAW) 

ORIGINAL SOUNDTRACK IN THE NAME OF THE 

FATHER ISLAND 

MARIAH CAREY MUSIC BOX coiuwbm 
GARTH BROOKS NO FENCES capito. 
TORI AMOS UNDER THE PINK tASiwtsr 
BRYAN ADAMS SO FAR SO GOOD a4m 
GARTH BROOKS IN PIECES iiWfitv 
NANCI GRIFFITH BfST OF L»r> 
BJORK DEBUT wcrhEiv 

TOM PETTY & THE HEARTBREAKERS GREATEST 
HITS MCA 



DENMARK OFPI/Nielsen Marketing Researcf)) 



SINGLES 

ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 
STING PoivOHAM 

THE SIGN ACE OF BASE mega sCANomAviiw 

FIVE LIVE GEORGE MICHAEL & QUEEN WITH LISA 

STANSFIELD fm 

THE RETURN TO INNOCENCE ENIGMA viRCir. 
THE STYLE AND INDVENTION ALBUM 

BIACHMAN THOMAS mfca Scandinavian 

JUNGLEDYRET DIVERSE s<w» 

TWIST t SHOUT CHAKA DEMUS& PLIERS ewe; 

IN YOUR ROOM DEPECHE MODE sonct 

MOVE ME BASIC ELEMENT emi 

WHArS MY NAME SNOOP DOGGY DOG wahneh 

ALBUMS 

ENIGMA THE CROSS OF CHANGES virgin 

BRYAN ADAMS SO FAR SO GOOD Ai.M 

DIVERSE AH ABE' WJ' 

ZZTOP ANTENNA bmg 

AEROSMITH GET A GRIP smg 

ZAPP ZAPP YOU BETTER BELIEVE mega 

SORT SOL GLAMOURPUSS sc*« 

ACE OF BASE HAPPY NATION U.S. VERSION MEGA 

EARTH WIND & FIRE THE VERY BEST OF , , son-- 

GUNS N' ROSES THE SPAGHETTI INCIDENT' 



SWITZERLAND control Switzertmd) 2/1/94 



SINGLES 

ALL FOR LOVE BRYAN ADAMyROD STEWART/ 
STING polvgoam 

U GOT 2 LET THE MUSK CAPPELLA pw«gram 

I'D DO ANYTHING FOR LOVE (BUT I WONT DO 

THATl MEAT LOAF virgin 

THE SIGN ACE OF BASE pci»GRam 

TAKE CONTROL D.J BOBO fm« 

CRYIN' AEROSMITH giffen 

RETURN TO INNOCENCE ENIGMA emi 

ANYTHING CUITURE BEAT sony 

PLEASE FORGIVE ME BRYAN ADAMS AfcM 

BABE TAKE THAT bmg 



GOTTHARD DIAL HARD 

BRYAN ADAMS SO FAR SO GOOD a&w 

ZZ TOP ANTENNA bmg 

MEAT LOAF BAT OUT OF HELL H vrnciK 

ELTON JOHN DUETS nocxET.PHONOGRAM 

PHIL COLLINS BOTH SIDES wAaHin 

ENIGMA THE CROSS OF CHANGES virg.n 

MEAT LOAF BACK FROM HELUTHE VERY BEST OF 

AEROSMITH GET A GRIP bhc 

ACE OF BASE HAPPY NATION U.S. VERSION 



ARGENTINA jcA^^^M^^aw 



LAST 
WEEK 

NEW 

NEW 
NEW 
NEW 
NEW 
NEW 
NEW 
10 
NEW 
NEW 



ALBUMS 

JOSE LUIS RODRIGUEZ RAZONES PARA UNA 
SON R ISA SON* 

BRYAN ADAMS SO FAR SO GOOD POirooR 

LOS FABULOSOS CADILLACS VASOS VACIOS SC 

LUIS MIGUEL ARIES warsi.r 

EMANUEL ORTEGA CONOCIENOONOS sow 

NANCY ANKA NANCY ANKA SON. 

RICKY MARTIN ME AMARAS SONt 

LUIS MIGUEL 20 ANOS warneh 

PAUL McCartney paul is live tw 

VARIOUS HORIZONTE II SOK'' 




GLOBAL 

MUSIC PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

NEW ZEALAND: Dean Hapeta is a younf? Maori rapper from a grim suburb north of the capital, 
Wellington. He put the music business on alert four years ago when he released the tough -minde<l 
rap track "E Tu" with his band, the Upper Hull Posse. Working at the flint}' interface of race 
relations between the indigenous Maori people and "pakeha" (European) culture, Hapeta hasn't 
pulled any punches, and an association with the Nation Of Islam — reinforced when he \Tsited and 
performed in Chicago — ha.s made him even more controversial. But Hapeta also Ls an astute busi- 
nessman, and after a series of successful reggae/hip-hop singles, he has farmed his uwn production 
company, re-emerging under the name E Tu while still keeping the Posse going. His latest single, 
"Whakakotahi" (To Make One), isn't destined to win much radio play. An uncompromising attack 
on cultural imperialism, it incorporates verses in Maori alongside fragments of speeches by the 
Nation of Islam ministers Louis Farrakhan and Dr. Khallid Muhammad. Released to acknowledge 
the year of indigenous peoples, "Whakakotahi" Ls brittle, aggressive, and confirms Hapeta's func- 
tion as a conduit for the radical ideas that exist in some -sections of Maori society. All of which 
makes his proposed short film, 'Wise Up" — for which he has just recei\'ed financing fh>m the New 
Zealand Film Commission — one of the more intriguing prospects on the cultural horizon. 

GRAHAM REID 

PORTUGAL: Maria Teresa De Noronha, one of the most important fado singers of the century, 
died last July. Bom to an aristocratic family in 1918, she was the last of the great amateur fado 
performers. Her closest rK'al, Amalia Rodrigues, was a professional, and between them they were 
the best there was. Among many tributes paid to the much-loved, and now much-missed, Maria 
Teresa was a special performance at the annual Grande Noite de Fado 
last June, just before she died. Now Lisbon-based record company 
EM Walentim de Carvalho has released an album dedicated to Maria 
Teresa, called "Tradigao" (Tradition), which features some of her best 
songs interpreted by her nephew Vicente Da Camara and grandsons 
Jose Da Camara and Nuno Da Camara Pereira, all top fado singers. 
The album includes such classic fado songs as "Saudade Das Sau- 
dades," "Desengano," "Outono" (a fado-tango), and "Fado Cinco Esti- 
los," the latter sung by all three together. The origins of fado — a genre 
' that first became popular in Lisbon and is now to Portugal what fla- 
menco is to Spain— have always been uncertain. But a.s Eduardo Su- 
cena writes in his outstanding book "Lisboa, 0 Fado E Os Fadistas," it may have been inspired 
by the ancient French Proven^-al singing styles of "contenses" and "toumeyment." These were 
performed by the P^rench troubadours and jesters wiio journeyed to Portugal in previous centuries 
when there were close ties between the French and Portuguese nobihty. Fernando tene.\te 

JAPAN: One of the spaciest albums to come out of this countrj' recently is "silence," a collection 
of avant-garde/ambient pieces on the Waeoal Art Center's New^ic label. Subtitled "a quiet man- 
ifestation of the future," the album features tracks by Paul Bley, Can alumnus Holger 
Czukay, and Simon Fisher with Derek Jarman, alongside Japanese artists such as Masumi 
Nagasawa, who plays a John Cage composition, and Tamami Tono. The latter performs a 
piece on the sho, a traditional Japanese instrument that looks like a mouth organ with 17 pipes, 
two of which are mute. For the most part, the music on "silence" is appropriately austere, but 
like the best ambient music it is more than aural wallpaper. Take Dr. John C. Lilly's "Cyclone 
Meditation," for example. In a narrative set to an eerie electronic hum, Lilly, who is a "dolphin 
expert and psyche<lelics researcher," describes an encounter with two beings of superior intel- 
ligence. Definitely thought-provoking. While "silence" may not be to everyone's taste, it's re- 
freshing to find that some record companies are prepared to put out such weird and wonderful 
stuff even if it doesn't have a hope of achieving commercial success. steve mcCLURE 

IRELAND: First the record, then the tour, now the book. "A Woman's Heart" (Dara), the compi- 
lation that has outsold all indigenous discs in recent years (250.000 copies), has already inspired 
a series of sold-out concerts. Now a book of the same name is published by the O'Brien Press. 
Author Eddie Rowley interviewed the album's six performers — Mary 
Black, Frances Black, Dolores Keane, Eleanor McEvoy, Maura " - 

O'Connell. and Sharon Shannon — as well as two other prominent sing- 
ers, Clannad's Maire Brennan and Mary Coughlan. He cuts through 
the glamour and gUtz to show the realities of life on the road and analyzes 
the impact of these women on Irish music. The singers recall their child- 
hoods and musical influences, discuss their relationships, careers, and 
family lives, and consider how success has affected them. "A Woman's 
Heart" is available in the U.S. from Irish Books Media in Minneapolis, and from Dufour Editors 
in Chester Springs, Pa. ken stewart 

SPAIN: Tango is, of course, Argentinian through and through. But for 10 years a Madrid-based 
group called Malev^e has dedicated it.self to playing a rock-tinged version of the music that 
originated among the low-life of Buenos Aires. Malevaje {meaning "banditry" in South Ameri- 
can Spanish) is the brainchild of Madrid-bom singer Antonio Bartrina, whose grandparents 
lived in Argentina and who constantly played tango to their grandson. Backed by an acoustic 
double bass, violoncello, piano, bandoneon (tango accordion), \iolin, and percussion, and accom- 
jjanied by a seductive dancer, the 37-year-old Bartrina recently gave an electrifying perform- 
ance at a televised concert in front of a 3,000-8trong crowd in a major Madrid theater. "We've 
played in dives for 10 years and toured France, Italy, and Switzerland, but this is our high 
spot so far," Bartrina said. "Madrid is a very tango city. Here, too, there's a lot of cocky inso- 
lence. The Argentine 'malevo' Jmalefactor] has much in common with the Madrid 'chulapo' 
[spiv]." Malevaje presented its sixth album at the concert, "Va Cayendo Gente Al Baile" (People 
Falling To The Dance). howell llewellyn 




BILLBOARD FEBRUARY 19, 1994 



47 



inTernaTionai 








RETAILERS EXPAND DESPITE RECESSION 

(Continued from f)agc JfJ) 

its fourth Megastore Feb. 24 in the says the company plans its first foray 
basement of the Marui department into western Japan in October or No- 
store near Ikebulturo's west exit vember, with a store of at least 10,000 
Vii-gin Megastores Japan GM Mike square feet in Osaka's Shinsaibashi dis- 
Inman says the new outlet will cover trict 

18,000 .square feet, will stock about Walker says HMVs plan to open 
150,000 CDs, and will feature a book- four stores a year is "pretty much on 
store, a cafe, and a DJ booth. track, although it was a quiet 1993, 

"It was a golden opportunity." he mainly because we're getting tougher 
says. *We can use the whole basement on rents because of the recession." 
of the Marui store. It has a similar feel "We're happy with all our sites," he 
to our Shii\juku store, though we're not says, discounting rumors that HMVs 
expecting the same Idnd of volume." Japanese operatwn is in trouble. "Busi- 

Inman says he expects Virgin Me- ness was up strongly last year, despite 
gastores Japan, a 50-50 joint venture the recession." 
with Marui, to rack up the equivalent Walker says HMV plans to open a 
of about $100 millk>n in sales by the end store in the central Japanese city of 
of 1994. The other two foreign chains Nagoya later this year, and also is ne- 
do not release sales data. gotiating for two sites elsewhere. 

Competition in the Ikebukuro area Virgin plans to open its fifth Megaa- 
For record buyers' hard-earned yen tore in the western city of Hiroshima 
promises to be intense, as the foreign in April. The 10,000-square-foot outlet 
chains and major Japanese retailer will occupy the sixth floor of a buiMing 
Wave, which has a la^ store on the being constructed by department store 
east side of the station, square off de- Sogo and Nippon Tele^tiph and Tele- 
spite Japan's worst postwar recession, phone. 

Meanwhile, four stops down the line Tower, meanwhile, plans to leave its 
in Tokyo's Shiiyuku, HMV will open a current 5,300-8quare-foot location in 
83SO-square-foot store June 15 on the Hiroshima for a 7,800-square-foot site 
sbith floor of the My City shopping in April. It also is expanding its store 
complex adjoining Shiryuku Station, in Himeji, between Kobe and Hiro- 
Japan's busiest commuter tciminaL shima, to 6,000 square feet 

The new HMV outlet, the U.K.- And Virgin's sixth Japanese Megas- 
3ased chain's eighth in Japan, will tore, in Kobe, is set for a September 
carry about 150,000 CDs and will be in opening. Inman says the chain also is 
direct competition with Virgin and tooking to open a store in the northern 
Tower's ShUyulni stores. city of Sapporo either by the end of this 

HMV Japan president Chris Walker year or in early 1995. 
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Rankin Family Leads Juno Nominees 

Group, Up For 4 Trophies, To Perform At Ceremony 



■ BY LARRY LeBLANC 



TORONTO— With four Juno nomi- 
nations, EMI Canada\s the Rankin 
FamUy leads the pack of nominees 
for Canada's 23rd annual Juno 
awards, to be held March 20 at the 
O'Keefe Centre here. 

The Celtic-rooted, Cape Breton- 
based group has been nominated 
for top single for "Fare Thee Well 
Love," as well as top group, country 
group/duo, and Canadian Enter- 
tainer awards. 

Runners-up in 35 Juno catego- 
ries with three nominations each 
are Rush, Snow, Roch Voisine, Ce- 
line Dion, the Tragically Hip, Jann 
Arden, Leonard Cohen, and classi- 
cal ensemble Tafelmusik. 

The two-hour program, to be tel- 
evised nationally by CBC-TV, will 
feature performances by the Ran- 
kin Family, Voisine, Dion, Snow, 
and others still to be announced. In 
addition, there also will be a 
lengthy Rush tribute honoring the 
trio's Hall of Fame induction, and a 
blues, reggae, and aboriginal music 
segment. 

"The show is going to be real 
solid in terms of the numberof[mu- 
sicalj impressions, and the number 
of exposures for mainstream and 
rising Canadian stars," says Dave 
Charles, president of the Canadian 
Academy of Record Arts and Sci- 
ences, which is co-producing the 
event with CBC-TV. "There will be 
more musical moments than last 
year." 

"The Rush tribute is going to be 
the centerpiece of the show," says 
executive producer John Brunton. 

While there might be more music 
on this year's awards, key perform- 
ance spots, as at previous Junos, 
are conservative choices. However, 
with last year's musically conserva- 
tive TV program bringing in 2.2 
million viewers, the highest rating 
in the award's history, and pulling 
the show out of a six-year viewer 
slump, organizers have under- 
standably opted to make few 
changes. Returning to lead the pro- 
gram are last year's production 
team of Brunton and director Joan 
Tosoni. 

Acknowledging the event's con- 
tinued conservative stance, Charles 
stresses that the program also will 
feature ample spotlighting of fringe 
acts. "Into every Icommercial) spot 
set, there's going to be a new artist 
feature," he says. "We're going to 
have [documentary-styled film] 
bumpers going into all the spots 
featuring a lot of the groups playing 
at the Canadian Music Week here. 
We also hope to have some live seg- 
ments as well." 

At the Feb. 8 Juno announce- 
ment of nominees here, Juno organ- 
izers wern't able to announce a 
host. "We're coming down to the 
wire," admits Charles. "We've tried 
three or four options but none have 
worked out due to movie commit- 
ments." 

Whoever acts as host, a decisions 
which is expected to be announced 
shortly, his or her role will be far 
more limited than in previous 



years. "We want to take the empha- 
sis off the host," says Charles. 
"We've realized we need someone 
who's going to be a quarterback 
and make sure the show runs 
smoothly." 

Among the expected battle- 
grounds this year are: the top 
group category in which the Rankin 
Family, Moxy Fruvous, Blue Ro- 
deo, the Jeff Healey Band, and 
Rush will compete; top female, with 
Dion, Rita MacNeil, Sarah 
McLachlan, Anne Murray, and 
Alannah Myles fighting it out; and 
the Canadian Entertainer award 
with Barenaked Ladies, Dion, the 
Rankin Family, the Tragically Hip, 
and Michelle Wright going head-to- 
head. 

One aspect of the Junos is that 
nominee lists are maddeningly er- 
ratic due to varied category restric- 
tions and convoluted nominating 
procedures. Despite sizable 
streamlining of the categories and 
nominating procedures this year, 
including new categories for abo- 



"The show is going 
to be solid in terms 
of the expo^jre 
for mainstream 
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Canadian stars' 



riginal, reggae, blues/roots, and 
classical choral music, the Hnal 
nominee list still has its share of 
what would seem to be ommissions. 

Among the eye-raisers this year; 
Bryan Adams failed to garner even 
one nomination for the first time in 
years, not even a top single nomina- 
tion for his chart-topping hit, 
"Please Forgive Me." It failed to 
meet Juno nomination criteria, 
based on year-end chart statistics 
from the music trade The Record. 

Despite leading the Grammy 
Awards with seven nominations, 
Victoria, British Columbia-born 
David Foster was shut out of Junos 
honors. 

While Arista country singer 
Wright is nominated for Canadian 
Entertainer, and her single "He 
Would Be Sixteen" is nominated for 
top single, she was deemed ineligi- 
ble for country female vocalist be- 
cause the title wasn't available as a 
commercial single. 

In addition, despite having the 
two top-selling domestic albums in 
Canada last year, according to The 
Record, and despite being nomi- 
nated for the public-voted Cana- 
dian Entertainer award (the sole 
Juno voted by fans), the Tragically 
Hip and Barenaked Ladies are shut 
out of both top album and top group 
spots. While the Tragically Hip has 
a nomination for best-selling inter- 
national^domestic album for "Fully 
Completely" and a top single nomi- 
nation for "Courage," the Bare 



naked Ladies are entirely shut out 
of industry nominations. 

Perhaps both groups can empa- 
thize with Rush which, despite its 
Hall of Fame honor this year, has 
failed to capture the top group 
award since 1978. Also, the 19-year- 
old power trio has never won a Juno 
for top album. 

Here is a partial list of 1994 Juno 
nominees: 

• Canadian enttttainer: Barenaked 
Ladies, Celine Dion, the Rankin Family, tlie 
Tragically Hip, Michelle Wright. 

• Group: Blue Rodeo, the Jeff Healey 
Band, Moxy Friivous, the Rankin Family, Rush. 

• Fomala: Celine Dion, Rita MacNeil. 
Sarah McLachlan. Anne Murray. Alannah 
Myles. 

• Malt: Ste( Carse, Daniel Lanois. John 
McDermott. Snow. Roch Voisine, 

• Album: "12 Inches Of Snow." Snow 
(EastWest); "The Future." Leonard Cohen (Co- 
lumbia); "Harvest Moon," Neil Young (Re- 
prise), "I'll Always Be There." Rocli Voisine 
(Star), "Rocking Horse," Alannah Myles 
(Atlantic). 

• Sinilt: "Courage." the Tragicalhr Hip 
(MCA): "Fare Thee Well Love." the Rankin 
Family (EMI); "Harvest Moon," Neil Young 
(Repnse/Warner): "He Would Be Sixteen," Mi- 
chelle Wright (Arista): "Love Can Move Moun- 
tains," Celine Dion (Columbia). 

• Country female: Joan Kennedy, Anne 
Murray, Anita Perras. Shania Twain, Cassan- 
dra Vasik. 

• Country mala: Joel Feeney. George Fox, 
Ron Hynes, Charlie Major, Jim Witter. 

• Country group/duo: The Blue Shadows. 
Cassandra Vasik and Russell deCarle. One 
Horse Blue, the John Brothers, the Rankin 
Family. 

• Songwriter: Jann Arden. Leonard Cohen, 
Jim Cuddy/Greg Keelor (Blue Rodeo). Sarah 
McLachlan. Jane Siberry. 

• Producer: k.d. lang^en Mink; Daniel 
Lanois; Geddy Lee. Alex Lifeson. and Neil Peart 
(Rush). Jane Siberry. Steven MacKinnon & 
Marc Jordan. 

• Best new solo artist Jann Arden, Meryn 
Cadell, Charlie Major, Mario Pelchat. Jim Wit- 
ter 

• Best new group: Junkhouse, the Odds, 
Sloan, the Tea Party, the Waltons 

• Best-selling francopbone album: "Al- 
bum du Peuple. Tome 2," Fran;ois Perusse 
(Trafic): "fa Va Bien." Kathleen (Columbia): 
"Corridors." Laurence Jalbert (Audiogram): 
"Europe Tour." Roch Voisine; "Pelchat," 
Mario Pelchat (Columbia). 

• Best-selling album (foreign/domes- 
tic): "Bat Out of Hell II: Back Into Hell." Meat 
Loaf (MCA): "The Bodyguard." Whitney Hous- 
ton (Arista); "Fully Completely." the Tragically 
Hip (MCA); "Get A Gnp. ' Aerosmith (Geffen): 
"Keep The Faith." Bon Jovi (Mercury/Jambco). 

• Hall «f Fane Award: Rush 

• Walt Grealls Sptdal acbievemait 
Award: John Mills. 



PARALLEL IMPORTS 

(Continued from page H) 

per, have argued that parallel imports, 
if carried out legally, are a check 
against price-fixing by industry car- 
tels. A Straits Times editorial said, 
"When cop>Tight laws were being fra- 
med [in 1988], changes were made to 
permit parallel imports. The proljabU- 
ity is strong that consumer choice will 
take precedence, which is at it shouirl 
be." 
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NRM Reports Jump In Net Income 

Comp'Store Gain Not Enough For Teitelhaum 



I BY DON JEFFREY 



NEW YORK— With sales up and costs 
under control. National Reconl Mai-t 
Inc. report^s that net income rose 20.5'> 
in the third fuscal (juarter, to $2.(5 mil- 
lion from $2.1 milhon a year earlier. 

For the three months that ended 
Dec. 25. the C'amcpc, Pa.-lwsed o(K;rd- 
tor of 117 music stores says net sales 
increa.sed to $;i0.1 million fn>m 

$27.4 million in the same perio<l the 
year before. Sales for stores open at 
least one year were up A% in the quar- 

But Bill Teitelbaum, chairman of the 
company, says he Ls not pleased with 
the A% increase. "I was expecting 
comps to be higher." he says. "My e-X- 
pectation was that the new-release 
schedule for the calendar fourth quar- 
ter would be verj' strong . • . but there 
were no 'Bodyguards.' " The year be- 
fore, the soundtrack to "The Body- 
guard" was topping the album charts 
and delisting retailers. 

In the third quarter, o()eraUng in- 
come (before interest, taxes, deprecia- 
tion, and amortization) rose 13.3%, to 



$5.1 million from $4.5 million. 

Although profits were up, the gross 
profit margin in the quarter fell to 
39.5'5f of sales from 40.1% the year be- 
fore. The company attributes the de- 
cline to a higher proportion of sales 
from CDs, which carry lower margins 
than cassettes. For the sLx-month pe- 
riod that ended Dec. 25. CDs accounted 
for 52J)'?' of total sales, compared with 
47.7% a year earlier. 

Cost controls enhanced profits. Sell- 
ing, general, and administrative ex- 
penses as a percentage of sales fell to 
22.3% in the quarter from 2:3.4% the 
year before. Teitelbaum says, "We're 
veo' c(^nizant of controlling costs, es- 
pecially where gross margins are being 
attacked." He mentions personnel 
costs at headquarters and occupanc>' 
expenses as areas in which savings 
were made. "The lease itself is the easy 
part," he adds. "It's the extra chains 
like utilities that you have to define 
carefully in leases." 

Another reason profits went up is 
that interest expenses declined to 
$109,000 in the quarter from $208,000 
the year before. The company paid 



Restless Samplers Go To 
Retailers In 12 Markets 



I BY CHRIS MORRIS 



LOS ANGELES-Restless Reconls 
is distributing 12,000 free samplers 
featuring its developing artists at 
cutting-edge store's in a di)z*!n miijor 
markets, backed by advertising in 
each market's most prominent 
weekly or biweekly publication. 

Says Restless marketing VP Rich 
Schmidt, "The idea wus to creatWely 
seed the marketplace and increase 
our initial .shipments." 

The 16-track CD compilation, "I 
Am Not A Test Market," is variously 
described on the package as the 
"1994 Restless Winter Sampler" and 
the "1994 Restless Winter Year- 
book." The album artwork, featuring 
"found" photo of a chubby youth in a 



graduation gown and mortar Iwanl, 
notes that the collection is "totally 
free." 

The sampler includes two cuts 
apiece by acts on the LA label's al- 
ternative-skewed roster aMinlature, 
Sister Psychic, Swains, Smut, Crain, 
Giant Sand, Cod & Texas, and the 
Hang Ups. Except for the latter two 
groups, which issued albums last 
year, all the acts have Re.stless al- 
bums due in the first quarter. 

The freebie album hit stores the 
week of Jan. 31 in 12 msyor markets: 
Seattle/Portland; San Francisco; Los 
Angeles; Riversid&'Co.sta Mesa, Ca- 
lif; Phoenix; Austin. Texas; Atlanta; 
Minneapolis; Chicago; New York; 
and Boston. Each market received 
(Contimwd on fmge 51^) 



dowTi ifcme debt, and "because w-e were 
in better financial condition," adds Tei- 
telbaum, "we were better able to use 
vendor-credit programs." 

The retailer reports a net gain of 16 
stores in the year for a total of 117. 
Teitlebaum says the chain will ojien six 
more mall outlets by the end of the fis- 
cal year in March. 

"I think you'll see us look for pru- 
dent op|)ortumties," says Teitelbaum. 
"We're not going to get into the rat 
race for very highly expensive mall 
space. Those particular locations are 
most -Hasceptible tfj Ik'st. Buy comjx'ti- 
(Coutinnrd on page 5^) 




Marshaling His Troops. Chris Roberts, the new president of PoiyGram Classics 
& Jazz, brainstorms with regional managers in New York at the company's bi- 
annual sales meeting. Shown, from left, are Midwest/Southeast regional manager 
Stuart Pressman; Northwest regional manager Gary Drenan; mid-Atlantic/ 
Southeast regional manager Dee Fernck; senior VP of marketing and sales Lynne 
Hoffman -Engle; Roberts; New York regional manager John Newcott; Northeast/ 
mid-Central regional manager David Belote; and Los Angeles regional director 
Jack Warfield. 



Used CDs Still Controversial At Ariz. Chain 

Zia Remains Loyal To Its Initial Second-Hand Market 



I BY ED CHRISTMAN 



TEMPE. Ariz.— Last year's used-CD 
controversy may be a dim raemorj' for 
most dealers and vendors, but in the 
Phoenix area the battle rages on. 

Brad Singer, owner of the eight-unit 
Zia chain and the Imijact Music one- 
stop, says he Ls still in heated discus- 
sion with Cema over used CDs. 

"\Mien the manufacturers stopped 
their fight against used CDs, Sony and 
the others just dropped their policies," 
says Singer, who 
has stores here, in 
Phoenix, and in 
Tucson. "But 
Cema's replaced 
their policy with 
one that is still 
very much puni- 
tive and very dic- 
tatorial." SINGER 

Cema's policy 
disallows merchants from mixing used 
CDs with new' ones. Also, any store 
dealing in used product cannot return 
defective CDs. 

But, according to Singer, Cema al- 
ready has built-in policies to du^cour- 
age or penalize merchants abu.sing re- 
turns. If someone is abusing that 
policy, the distributor has ways to 
measure and deal with it. 

"I disagree with all elements of 
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Cema's policy," Singer says. "They 
won't accept defecU and won't give us 
ad\'ertLsing money. 

"I differ with any vendor who is go- 
ing to dictate how I merchandise prod- 
uct," Singer adds. "I have been ver>' 
successful for the last 14 years, and I 
don't see any reason why I should bow 
to (^ma as to how I .sell product." 

Singer is loyal to the used-music 
market because that's what got his 
comi>any where it in today. In 1979. af- 
ter working for years as an employee 
in a varietj' of record stores, he opened 
his first Zia outlet. The store dealt ex- 
clush'ely in used \inyl then. 

From the beginning. Singer took a 
different tack with used products. "We 
tried to present it as new records," he 
says. "We even shrink-wrapped al- 
bums." But customers didn't perceive 
the product as new albums, since all 
the store carried was used product 

The store was a hit in Phoenix fix)m 
the begirming, he says. But at the same 
time. Singer notes that the music in- 
dustry considered hLs store a "pariah." 

In 1981, he started adding new prod- 



uct to his presentation. Zia, an ancient 
sun symbol meaning good luck and 
prosperity, began by carrying English 
punk music, then moved into imports in 
genei-al before adding select domestic 
lx)utique labels, like Slash. 

Zia moved into new hit product when 
a fi-iend working at a one-stop agreed 
to consign the top 50 albums to the 
store, which eventually led to its be- 
coming a full-line store that carries a 
healthy helping of used product. 

"Despite the industry sentiment, we 
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found the mix of new and used to be ex- 
tremely complementary," he says. 
Along the way. Singer built up a small 
chain specializing in alternative music. 
After the succass of the first Zia outlet 
in Phoenix, he opened another store in 
Terape 14 months later, and a year 
later he opened his third outlet Zia 
stayed at that le%'el for five years, dur- 
ing which the three outlets were either 
remodeled, enlarged, or relocated. In 
1991. when Zia had four outlets, the 
company in%'aded Tucson, where it now 
has three stores. The chain also added 
another Phoenix outlet 
As the chain got bigger, it e\'entually 
(Continued on page 52) 
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Musicland Gets A Head Start 
On Media Play Lease Signings 

B 



TlLiCK 

by Ed Christman 



IG PLANS: Musicland Group an- 
nounced Feb. 3 that it has signed 
leases for 20 of the 30 Media Play 
stores that it plans to open this year. 
Musicland, however, has a history of 
being conservative when it comes to 
stating its expansion plans. So while 
the company saj^ it will open 30 Me- 
dia Plays in 1994, Track wouldn't be 
surprised if that number climbs above 
the 40 mark by the end of the year. Af- 
ter all, the company has already 
signed leases for 20 Media Plays, and 
it isn't even May yet. (May is the 
month when the International Council 
of Shopping Centers [ICSC] holds its 
annual convention, which is where ev- 
er>'body who is anybody in retail and 
shopping center development gets to- 
gether, hammering out leases.) 

Media Play 
outlets, which 
take in 45,000- 
50,000 square 
feet, offer music, 
video, books, and 
other entertain- 
ment software at 

discount prices. 
Musicland so far 
has opened 14 Media Plays. 

In detailing the 20 signed leases 
that will blossom into stores this year, 
Musicland says it will open four Media 
Play stores in Atlanta (it already has 
one open in the city, and word is that 
Musicland will open a total of seven in 
that market); four in Denver; four in 
the Buffalo/Niagara Falls, N.Y., area; 
three in Charlotte, N.C.; three in Salt 
Lake City; two in Syracuse, N.Y.; and 
one each in Poughkeepsie, N.Y., 
Fargo. N.D., and San Jose, Calif. 

Musicland, of course, is aware that 
it is in a race to roll out superstores. 
Among the other chains Welding su- 
perstores are Virgin; HMV; Hastings 
Books, Music & Video; and Trans 
World Music Corp. The reigning U.S. 
superstore champ is Tower Records^ 
Video, with 81 outlets. 

Virgin, through its alliance with 
Blockbuster Entertainment, plans to 
open 10 superstore outlets in 1994. 
And Track wouldn't rule out Block- 
buster itself getting into the super- 
store business. It has all the ingredi- 
ents it needs between its Sound 
Warehouse chain, with stores that av- 
erage about 14,000 square feet, and 
the Rhythm & View concept it 
acquired as part of the Super Club 
deal. Hastings has been building 
stores ranging from 17,000-22,000 
square feet with a lot of the same 
product lines carried by Media Play, 
while Wherehouse Entertainment has 
been opening stores of about 15.000 
square feet. Also, Trans World, under 
the Coconuts logo, has a handful of 
stores larger than 15,000 square feet 
In the last quarter, it opened FYE, a 
32,000-square-foot outlet at the Trum- 
bell Shopping Center in Trumbell, 
Conn. 

And HMV. which has opened only 
three superstores since it came to the 
U.S. back in 1990, looks like it's get- 
ting ready to rock and roU. At the Feb. 
3 ICSC Northeast Deal Making con- 
ference, a regional meeting patterned 
after the trade association's annual 
convention, HMV was one of the few 
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retailers — and the only music mer- 
chant — with a booth. Thai meet was 
like a giant beehive, with developers 
and retailers mating for locations. 
Since HMV is basically an unkno\^'n 
entity outside New York and Boston, 
it needs to make itself known to devel- 
opers so that it can access top-notch 
locations, which is why it made the 
smart move of taking a booth. 

In addition to the above chains, 
Best Buy, Barnes & Noble, Circuit 
City, and Borders also have the capa- 
bility to open home entertainment 
software superstores should they so 
choose. 

With that many players vying for 
the superstore sweepstakes, don't be 
surprised if Musicland has 100 Media 
Play stores opened by December 
1995 — which is 
about how many 
U.S. outlets 
Tower Records/ 
Video should 
have by then, if it 
keeps expanding 

at its current 

rate. 

Promotions: Way back when re- 
turns of opened CDs was an issue, 
many retailers complained that one of 
the reasons CDs were open was be- 
cause in-store play copies didn't reach 
stores until two or tlu*ee weeks afler 
the street date. Cema and its distrib- 
uted labels have just initiated a pro- 
gram that should bring a smile to 
merchants' faces. It is now shipping 
in-store promotional copies of se- 
lected new releases to every direct ac- 
count on, or prior to, the street date. 

According to a press release, Cema 
delivered promotional copies with its 
new-release shipments beginning 
with its Feb. 8 releases. Joe McFad- 
den, Cema senior VP of marketing 
and sales, says the move reflects the 
role that in-store play has in selling 
product. 

The first releases under the pro- 
gram are new albums from Richard 
Marx, Enigma, Black Sabbath, and 
Marillion. 

On the MOVE: Charles Papke 

has been promoted to VP of retail op- 
■ erations at Troy, Mich. -based Har- 
mony House. Previously, he was a re- 
gional VP . . . Kevin Milligan, 
formerly a buyer with Wherehouse 
Entertainment, has joined MCA as 
its West Coast regional sales rep . . . 
Ed Szydlik, senior VP of merchandis- 
ing at Trans World Music Corp., is 
leaving the chain. 

Done deal: Alliance Entertain- 
ment Corp., which owns Bassin Dis- 
tributors, CD One Stop, and Encore 
Distributors, has completed its acqui- 
sition of Abbey Road, paying $35.5 
million in cash, stock, and notes. Ab- 
bey Road had sales of $80.7 million 
and profits of $4.8 million in the fiscal 
year that ended Aug. 31, 1993. 

In another development. Alliance 
says it enlarged its revolving line of 
credit from $70 million to $75 million 
and closed a $20 million, five-year 
term loan from a banking consortium 
led by Chase Manhattan. 
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Best of 
Friends" 

When you-rk the 

hesi oj friends 
Having .si> much fun together 
You 're not even amire 
You re such a funny pair 
You 're the best of friends 

OWull Disney Music Oimpmy 

These song lyrics from 
Disney's The Fox and the 
Hound depici the beautiful 
pairing of two unlikely 
characters in a successful and 
magnetic friendship. We at 
Walt Disney Records think 
this unusual partnership is 
quite fitting because we"ve 
learned that audio pairs 
beautifully (and profitably) 
witli videol We like to refer 
to this merchandising part- 
nership as "synergy." 



Now. Wall Disney Records 
and Buena Vista Home 
Video pair-up to bring you 
The Fox and the Hound in 
both Read-Along and video 
lorniats. Capitalize on this 
dynamic duo by merchandising 
the Read- A long and video 
together and creating your 
own in-store synergy. 
Produce eye-catching displays 
that will grab every child's 
eye and increase your profits. 
After all. it is a partnership 
you can bank on! 



Have some fun and create a 
successful retail partnership 
with the release of The Fox 
and the Hound Read-Along 
and video. 
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6940 S.W. 12 Street 
Miami, Florida 33145 : 



DISTRIBUTORS, 

12 street INC.^ 



• Excellent Service • Great Fill • Super Prices 

• Knowledgeable Sales Reps* Huge Inventory 

• Customer Satisfaction • CD • Cassettes- 12" 

• Fully Computerized • Accessories 

Local: 305-262-771 1 , Ask lor Thomas 
OfCallToll Free: 1-800-780-7712 
Fax:305-261-6143 

WE ARE A SERVICE ORIENTED COMPANY 
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First Kids' Indie Promotion Firm Expects Booming Business 



Boom BOOM: a firm that can safely 
be described as the first indejiendent 
record promotion company devoted ex- 
clusively to children's music has been 
formed by a pair of industrj' veterans. 
Pamela Ber^amin and Luisa Riano. 
Benjamin handles West Coast opera- 
tions for Rock'n'Baby Boomers, and 
New York-based Riano is in charge of 
the East Coast. 

Beryamin, who is moving her base of 
operations from Westlake Village, Ca- 
lif., to Laa Vegas, is a former publicuit 
whose clients included Rabbit Ears 
Productions, Jim Henson Records, 
Zoom ExpressyBMG Kidz, and Rincon 
Children's Entertainment. She and 
Riano (who most recently was in 
charge of sales and marketing of closed 
captioning services at WGBH/The 
Caption Center) met years ago, when 
both worked in publicity' and communi- 
cations at Sony Video Software. 

"When I was doing PR for the chil- 
dren's companies, I would get flooded 
with requests for product fr(Mn radio 
stations who did children's program- 
ming," saj's Beiviamin. Some, she says, 
were practically desperate for product 
"They'd say, 'If I give you my Fed Ex 
number, will you send it today?' " 

Radio stations that feature kids' pro- 
gramming are more prevalent than is 
generally believed, says Benjamin, who 
notes that some industrj' estimates 
place the nationwide figure at more 
than 200. They range from the 24-hour, 



20-affiIiate Children's Satellite Net- 
work, whose flagship station is Min- 
neapolis-based Radio AAHS (WWTC). 
to stations that run sjTidicated pro- 
grams like "F*ickleberr}' Pie." 

Benjamin says Rock'n'Baby Boom- 
ers' first promotion, scheduled for 
March, will involve several msyor and 
independent labels and 50 radio sta- 
tions. 'They stretch from New York to 
California and Alaska," says Benjamin, 
who notes that the South is the least- 
represented region. 

Rock'n'Baby Boomers* promotional 
senice includes the music, with three 
top picks highlighted on each title, 
along with a printed announcement 
containing artist information for use by 
air personalities (a portion of the serv- 
ice called Rock'nTlays). A number of 
cassettes earmarked for on-air givea- 
ways also are included; Beiyamin says 
it's a barter arrangement, in which the 
product is provided in exchange for a 
live tag naming the manufacturer. 

Rock'n'Baby Boomers also supplies 
"Rock'n'Kids Quizzes" for write-in and 
call-in contests, and makes its toll-fi^ 
number available to consumers vrnit- 
ing to know where to purchase chil- 
dren's titles. "We'll fulfill orders our- 
selves, if necessarj'," says Beryamin. 

Plus, ever>' promotion will feature 
"Rock'n'PSAs," public service an- 
nouncements provided by children's 
charities. "UNICEF has done our first 
PSA." says Beiyamin, who notes that 



her company has "also been talking to 
the Pediatric AIDS Foundation, Child- 
Reach, and ChildHealth." Rock'n'Baby 
Boomers hopes to enlist children's re- 
cording artists for future PSAs. 

As part of the promotional senice, 
Beiyamin. Riano, and stafi" keep track 
of airjiliiy for each title und rv]x>n rota- 
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tion to participating companies. Benja- 
min says she and Riano likely will de- 
velop their owti airplay charts. "For 
independent artists," she says, 'it's a 
great way to show a major what kind 
of impact they're having." 

DiNO FEVER: It vs-as Child's Play's 
pleasure to revisit the scene of "The 
Great Dinosaur Mystery," a live tour- 
ing musical written and performed by 
Joe Pipik and Michelle Valeri, late 
last month (we'd caught a slightly dif- 
ferent version of the show last No- 
vember). The clever entertainment- 
and paleontolog>'-packed program fea- 
tures the djTiamic tunes of Pipok and 
Valeri, who star as Detecti\'e Joe Ka- 



footsie and dinosaur expert Dr. Vaner 
Plastercaster, respectively. Their 
Tracy-and-Hepbumish mutual ribbing 
(including a right-on reference to Hil- 
lary Clinton) keeps mom and dad 
amused — but kids go ape for the huge, 
eye-popping dino puppets, designed 
and oi)erate<i by Ingrid Crepeaux. Re- 
tailers might w'ant to keep track of 
when this tirelessly touring company 
hits town: Its first-rate companion mu- 
sic cassette, The Great Dinosaur Mys- 
ter>'" (Dino-Rock Productions, Silver 
Spring, Md.), Is available through Mu- 
sic For Little People (Redway, Calif.) 
and Silo Inc. (Waterbuiy, Vt). 

Better late than never: 

Child's Play belatedly discovered one 
of the best kids' records of 1993. It's 
called *men I Was A Kid," by Lou 
Del Bianco (Storymaker Records, 
Port Chester. N.Y.), and it's a delight- 
ful, highly original collection of songs 
and stories designed to help kids 
think — and, of course, to amuse them. 
Del Bianco's wit, savv^, and marvelous 
sense of silliness will charm the socks 
off parents, too. Don't miss it 

KiDBITS: The peerless Elta Je- 
nkins has released a new book/cas- 
sette, 'This Is Rhythm." The book, 
packaged with rhythm sticks, is avail- 
able from the Sing Out! Corp. (Beth- 
lehem, Pa.); companion cassette is on 
Smithsonian/Folkways . . . All God's 



Children, the multi-ethnic young 
people's choir that wowed 'em last 
June at the CHIME Festival in 
Buena Park, Calif., has released its 
self-titled debut album on Lou 
Adler's Ode Records . . . The latest 
from Golden Music includes the pop 
parody "Cheep Thrills," featuring 17 
silly tunes from "Sesame Street" in 
the latest in its rock'n'roll series; and 
two new Book'n Tapes from "Sesame 
Street's Learn About Music" series: 
"Elmo's Music To Move By" and 
"Grover's Overtures" . . . Renowned 
female a cappella group Sweet 
Honey In The Rock has released its 
second children's album, "I Got 
Shoes," on Music For Little People/ 
Warner Bros. . . . Phil Rosenthal, 
whose self-run label American Mel- 
ody (Guildford, Conn.) is home to a 
terrific line of bluegrass and folk for 
kids, has been appointed official Con- 
necticut Stale Troubador for 1994 . . . 
Zoom Express/BMG Kidz has re- 
leased the second album in its "Car- 
men Sandiego" music series, "Car- 
men Sandiego: Out Of This Worid." 
In addition to tj-pically kooky, engag- 
ing fare from stars of the hit geogra- 
phy-themed PBS show, the album in- 
cludes a pair of tracks from eccentric 
rockers XTC and They Might Be Gi- 
ants . . . The sixth and latest album 
from kids' rocker Jonathan Sprout is 
"Dr. Music" (Sprout Recordings, 
MoiTisville, Pa.). 
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USED CDs STILL CONTROVERSIAL AT ARIZ. CHAIN 



(Continued from page Jt9) 

became clear that Singer would have to 
buy direct from the labels. 

The move to direct purchasing paved 
the way for the birtli of Impact, the 
one-stop side of Singer's business. 
"When w-e first started buying direct, 
we didn't have a w"drehouse, but as we 
got bigger, it was clear we needed 
one," he says. "As long as we were go- 
ing to do all the things that a w"dre- 
house does, we decided that we should 
try to sell to others as well. Today, we 
may not be the biggest one-stop, but 



we do a damn good job." 

Singer declines to break out reve- 
nues betw'een operations, but says the 
combined one-stop and chain genera- 
ted about $15 milHon in sales last year. 

Singer's retail outlets average about 
5,000 square feet, are mainly atrip-cen- 
ter located, and carry a wide array of 
new and used CDs, cassettes, and mu- 
sic video titles— 15,000 to 20,000 in 
all — as well as T-shirts, rock-oriented 
jewelry, and other music-related acces- 
sories. 



Used titles constitute about 40% of 
Zia's music sales. Overall. CD sales 
generate about 66% of the chain's mu- 
sic volume on a dollar basis and about 
50% on a unit basw. 

The price range for new product 
generally is $1 off list, while the chain 
typically paj's about $4 or $6 for used 
product, which it then sells for about 
$8. 

Running the used component of the 
business is "not as difficult as one 
might think," Singer says. "All of our 



clerks have the capability of buj-ing 
used product; they are watched and 
trained over a few months." The main 
ingredient to making that business suc- 
cessful, according to Singer, is the 
company's superlati\'e staff, which is 
"all record people." 

"The real key is to hire creative peo- 
ple, and then get off their back and let 
them do their job," he says. "Our peo- 
ple are totally committed to what we 
are doing." Key personnel include Ke- 
vin Beringer, the chain GM; Mike 



Meyers, who serves as the new-release 
m^or-label buyer, as well as Singer's 
assistant; and Ror>' Musil, Impact GM. 
The entire company employs 160 peo- 
ple, of whom 120 work for the retail op- 
eration. 

The company's roots in alternative 
music, and its continuing policy of hir- 
ing music people, allow the chain to 
stand out from the competition, Singer 
says. "We try to key in on alternative 
and college music, but that is not to say 
we don't carry mainstream music," he 
adds. "Our stores are more well- 
rounded than you would think." 

The one-stop invent«iT also is well- 
rounded, but it is Zia's knowledge in 
the indie smd underground areas that 
gives Impact "something that the other 
one-stops don't focus on." Singer says. 

Zia it^If cairies "a lot of music for 
aesthetic reasons," he says. "A gi"oup 
like Fairport Convention doesn't sell 
that much, but we belie\'e they are an 
im|X)rtant artist just to display." 

Currently, Zia'.'i top five sellers are 
Alice In Chains, the Meat Puppets, 
Candlebox. Rage Against The Ma- 
chine, and Counting Crows. 

In addition to supporting alternative 
music, Zia wx)rks hard to prwnote local 
bands. 'We make it easy for a band to 
walk into a store and consign their 
product, and we have a history of pay- 
ing for it." Singer sa>'s. 

Moreover, over the last five years, 
Zia has put out an annujd compilation 
of local bands, with this year's effort 
entitled "Adios." Singer says the com- 
pilation is not a profit center, but 
serves as a marketing tool in both dis- 
tinguishing the chain and promoting 
upcoming bands. But the bui-den of do- 
ing it on an annua! basis has taken its 
toll on Singer, who adds, "I'll do an- 
other if and when I feel like it." 

Zia competes against Tower Rec- 
ordsA'kleo. the Musicland Group, Bor- 
der's. Best Buy. and Circuit City, as 
well as 25 to ;M) independent^;. 

(Contuiued on page 5!t) 



NAT'L RECORD MART 

tion or Meflia Plii.\- com[)etition." 

For the six months that ended Dec. 
25, the company booked net income of 
S2.4 million on $61.1 million net sales, 
comjiared with profit of $1.8 million on 
sales of S55.6 million the previous year. 

During Ihuat' six months, National 
Record Mart made an initial public of- 
fering of stock, selling 1.7 million 
shares at $7.50 each and raising S12.7o 
million. The funds raise*! by the IPO al- 
low^ed the company to "significantly in- 
crease inventory levels," Tietelbaum 
says. 

The retailer completed its first ac- 
quisition in No\ eml>er. purchiising nine 
stores from Leonard Smith Inc. for an 
undisclosed price. Acquisitions remain 
a viable part of the strateg>'. accorfling 
to Teitelbaum. 

A-s for the current fourth quarter. 
Teitellwum siiys Januar>' "started fan- 
tastically." But, like other retailers 
around the country-, he complains that 
sales slumped with the weather. "We 
got snowed under. It vras nowhere near 
as great a month as it could have 
been." 

The company's stock closed at S5.50 
a share in over-the-counter ti-ading at 
press time. Its high is S8.25. 
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Jimmy Scott's Way; Austin's Slioulders Hold Court In Europe 



HaNGIN' with MR. J: DI made the 
annual pilgrimage to Catalina's Bar & 
Grill in Hollywood Jan. 29 to get our 
annual shot of Jimmy Scott. As ever, 
the dapper, diminutive jazz singer 
amazed with a performance ranging 
from uptempo stompers ("I Cried For 
You," "Pennies From Heaven") to his 
trademark ballads ("When Did You 
Leave Heaven"). We were fortunate 
enough to get an audience vnth Scott 
after the show, and found him a warm, 
hospitable cat 

Today, of course, Scott records for 
Sire, for which he cut his smashing, 
best-selling 1992 album "All The Way." 
But he reminded us that in the late 
'80s, when he was returning to promi- 
nence after a long layoff from record- 
ing, he released an album, "Doesn't 
Love Mean More," on his own Newark, 
N.J.-based indie label, J's Way. 

The latter album, which features 
Scott backed by his working trio of 
long standing, the Jazz Expressions, 
initially was released on \inyl only. But 
the record may now be had on CD 
(Scott hawks them at his .shows). 

Any Jimmy Scott album is precious 
today — "All The Way" and a cwnpila- 
tion of his Atlantic vrork on Rhino are 
the only m^jor-label records in print — 
so we highly recommend that you stock 
this item for the legion of new-found 
fans who can't get enough of the 
singer's emotion-wracked style. 

Quick hits: Joe DeMeo has left 
his position as GM of Cranford, NJ.- 
based Continuum Records; he report- 
edly will head up a marketing subsidi- 
ary' for the company. Continuum senior 
VP of operations Curtis Urbina is now 
directing the label. In other de\eIop- 
ments, the label's senior director of 
sales and marketing, Debra Flanagan, 



has departed for Imago Records . . . 
Joel Turtle, a founding partner of Be- 
serkley Records, has established a new 
music company. Riot, in San Francisco. 
Turtle is partnered in the venture with 
promotion man Ralph Tashjian. Riot 
has a joint venture deal with Quality 
Records, distributed by Warlock Rec- 
ords, for the group Studio 69; the com- 
pany's rap-salsa artist El Salsero will 
be distributed by Pandisc. The com- 
pany also has major-label arrange- 
ments witli EMI and RCA . . . Several 
new staffers have signed on with Roa- 
drunner Records in New York: Jim 
Saliby (formerly with Enei^' Records 
and Concrete Marketing) as marketing 
director; Glenn Davis (previously with 
the LA law firm of Manatt, Phelps & 
Phillips) as executive VP of business 
affairs; Jeff Pachman (formerly label 
manager at Rockville Records in New 
York) as an A&R staffer; and Mami 
Halpern (formerly with the promo 
firm AIM) as the metal radio/regional 
\ideo staffer . . . Relati\it}' Entertain- 
ment Distribution has signed an exclu- 
si\'e distribution deal with Nashville- 
based R.EJC., Music City's only alter- 
native/metal label. The pact kicked off 
last week with the release of Circle Of 
Dust's album "Brainchild" . . , Caroline 
Records has signed guitarist Adrian 
Belew; the veteran axeman also has 
signed a separate licensing arrange- 
ment for a new label, Adrian Belew 
Presents, through Caroline . . . Distri- 
bution North America (formerly 
Rounder Distribution) in Cambridge, 
Mass., will manufacture and distribute 
Upstart Records product. The first re- 
lease under the arrangement, "Instru- 
ments Of Terror" by Laika & the Cos- 
monauts, the Finnish surf band (is 
there more than one?), shipped Feb. 10 
. . . Ichiban Records in Atlanta has ap- 
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pointed Douglas Engel as press and 
public relations director. Engel, who 
has sensed in the company's radio and 
retail promotion departments, replaces 
Michelle Roche, who has segued to 
Lj\.-based Restless Records' publicity 
department . . . Orlando, Fla. -based 
CDG Inc. will now be e.xclusively dLs- 
tributed by Independent National Dis- 
tributors Inc.; the label is best known 
for its records by bass sound maestro 
DJ. Magic Mike . . . Former Restless 
and Enigma A&R exec Ron Goudie 
has established a new label, Sector II 
Records, after relocating to Houston. 
The company's first signing Ls former 
Alligator act the Paladins; Cesar Ro- 
sas of Los Lobos, who also cut the de- 
but album by the Blazers mentioned 
here last week, produced. 

Flag waving: Three years ago at 
the South By Southwest Music & Me- 
dia Conference in Austin, Texas, peo- 
ple poured out of the meeting rooms to 
find out what was making such an in- 
credible racket in the atrium of the 
Hyatt R^ncy Hotel, where the con- 
fab was then held. 

The wild cacophony — produced by a 
mad arrangement of horns, accordions, 
and strings — was being made by Aus- 
tin's own Shoulders. 

"They said we made too much 
noise," savs bandleader Michael Slat- 



tery. "We didn't do it on purpose. We 
tried to tone it down a bit" 

The group's free-swinging, indefina- 
ble music is heard to good effect on its 
debut album, "Trashman Shoes," re- 
leased by Austin's Dejadisc Records. 

Shoulders, an 8-year-old quartet 
that usually is augmented by tuba play- 
ers, saxophonists, and cellists, has won 
best avant-garde band honors at the 
Austin Music Awards for the last three 
years. But those kudos don't exactly 
thrill Slattery, whose gravelly vocals 
are at the core of the band's sound. 

"I hate that," Slattery says. "Avant- 
garde brings up some Idnd of unattain- 
able, artsy-fartsy band. I just think 
we're a rock'n'roll band . . .'Avant- 
garde' is a French word, and we play 
most of our gigs in France. Otherwise, 
I don't get it" 



The recording of "Trashman Shoes" 
was, in fact, a product of Shoulders' 
popularity in Europe (where the band 
spent the month of December opening 
for the Rogues). The album was re- 
corded for the European firm Musi- 
disc, and Dejadisc picked it up for the 
U.S. Shoulders has since recorded an- 
other album, "The Fun Ne\'er Stops," 
with producer Philip Tennant (the 
Cure, the Watcri>oy8); Slattery* saj's it 
is currently No. 4 in France. 

Shoulders, which has only played a 
smattering of gigs outside of Texas, 
plans to finally tour the West Coast 
this year. 

"We haven't really seniced the U.S., 
so to speak." Slatter>' says. "I hate to 
fly — I need morphine and e%'ery other 
drug to get on a plane." 
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USED CDs STILL CONTROVERSIAL AT ARIZ. CHAIN 

(Continued frnni page 52) 



But Singer says, "I don't think we 
have a direct competitor in town. We 
are in a peculiar niche. We are much 
bigger than any of the used retailers, 
and we carry more new product than 
them. Also, we have the same market 
presence as Tower." 

While other small regional chains 
have found it difficult to compete 
against national chains. Singer says 
Zia will do just fuie because of its niche. 

Like the national chains, Zia has a 
point-of-sale sy.st«m, but it is strictly 



POS and has no 
inventory-replen- 
ishment module. 

Singer says the 
chain's specialty in 
alternative music, 
its hiring of "rec- 
ord people," and 
its overall inde- spauldimg 
pendent-merchant 

outlook will prevail over the more me- 
thodical retailers. "The best record 
stores operate in an atmosphere of con- 
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Zia's Record Exchange does a brisk 
business in used product and rock T- 
shirts. particularly shirts touting 
alternative bands. Pictured above is a 
T-shirt display at the chain's Indian 
School Road outlet in Phoenix. Zia's 
strategy in used product even carries 
over to music video, as shown below in 
a display in the same store. The 
outlet's manager, Jenny Spaulding, is 
pictured above, left. (Billboard Photo) 




trolled chaos," he says. "I would like to 
maintain that element Computers are 
a great tool, but I dont want them to 
think for us." 



RESTLESS SAMPLERS 

(Continued from page i9} 

about 1,000 units of 'Test Market" 

While the Virgin Mega-stores in Los 
Angeles and Costa Mesa are partici- 
pating, the promotion otherwiae tar- 
gets small chains and hip single-store 
operations in most markets. Among 
those involved are Aron's in Los 
Angeles, Austin's Waterloo Records 
and Sound Exchange, Atlanta's Wax 
"N' Facts, and Chicago's Wax Trax. 

'The retailer had to be willing to 
bring in three titles [by Restless bands 
on the sampler] and give them position- 
ing and sale price," Schmidt says. 

The album's release was trumpeted 
in ads purchased by Restless in such 
prominent local publications a.s the 
Rocket (in Seattle), LA Weekly, the 
Austin Chronicle, the Boston Phoenix, 
and the Village Voke (in New York). 
Most ads were included in issues that 
hit the street Feb. 2 or 3. 

Of the giveaway program's appeal, 
Schmidt says, "Retailers are looking 
for a campaign that goes directly to 
their customer . . . We're trying to find 
a more controlled atmosphere, so we 
can go back and measure.the impact 
this thing has had." 

Schmidt also sees the offering as a 
way to draw listeners to groups that 
may not initially recei\'e exposure in 
conventional promotional settings. 

"You go to where the kids are," he 
says. "If you're not getting radio or 
MTV, where do you go? You go to the 
stores." 
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COMPILED FROM » NATIONAL SAMPLE OF RETAIL STORE AND RACX SALES 
REPORTS COLLECTED COMPILED. AND PROVIDED BY SOUndScan 
ARTIST lllllll TITLE 

LAHEl*NUWBrRDISrB'BUT.'.G LABEL (SUG LIST PRICEl 


WKS. ON 
CHART 


I 


1 


* * * No. 1 

MEAT LOAF*" 

CLEV'ELA.*<D INTL 34974-.EPIC 110 98 EQ 15 9fl) 


* ★ * 

BAT OUT OF HELL 

'. 7 WMkl at No. '. 


144 


2 


4 


ENYAA' 


WATERMARK 


121 


3 


2 


THE EAGLES A >• 


GREATEST HITS 1971-1975 


144 


4 


3 


BOB MARLEY AND THE WAILERS A ■ 

-.irr '.r -ir. ■-! am; .n' Pio (10 K, 


LEGEND 


133 


S 


5 


PINK FLOYD A" 

CAPITOL 4600]' !9 9&'lt98i 


DARK SIDE OF THE MOON 


144 


1 


6 


JOURNEY A- 

COLUMBIA 44493 <9 9S EQ'15 9fii 


JOURNEY'S GREATEST HITS 


144 


7 


9 


DANZIG 

AMtPlCAN ^iiOfLWARNEfi BROS. 19 9815 981 


DANZIG 


5 


> 


10 


PINK FLOYD A* 

C0lUMeiA36183*(15 98Eail 981 


THE WALL 


144 


i 


18 


STEVE MIUER BAND A* 

CAPITOL 46101 1 " 'PM i : ?- 


GREATEST HITS 


142 


10 


15 


THE BEATLES A' 

CAPITOL 97039 i.P -fL ^1 '-^ 


1%7-1970 


18 


11 


14 


ERIC CLAPTON A > TIME PIECES 

POL YDOR 825382* (7 98 EQ ll 98i 


• THE BEST OF ERIC CLAPTON 


144 


12 


7 


THE EAGLES* 

[.£K-«A 6020417,9*11 981 


GREATEST HITS VOL. 2 


142 


13 


11 


BIUYJOELA' 

::ljmb a.id;21 ill 98 EQ'28 9BI 


GREATEST HITS VOL. 1 & II 


lU 


14 


12 


METAaiCAA' 

f.Ei^^ftA 60812 19 9815 98) 


...AND JUSTICE FOR ALL 


13S 


IS 


13 


JIMMYBUFFETTA' 

MCA 5633- ' 7 9ft 1 1 981 


SONGS YOU KNOW BY HEART 


143 


16 


21 


THE BEATLES A > 

CAPITOL 97036 ;li 9&3: 98 


1962 1966 


18 


17 


20 


AEROSMITHA* 

CCUMB A 36865 (5,98 EQS 99) 


GREATEST HITS 


141 


11 


22 


THE DOORS A' 

ELEKTfiA 112 9&1998i 


BEST OF THE DOORS 


130 


19 


19 


CREEDENCE CLEARWATER REVIVAL A > CHRONICLES VOL. 1 


53 


20 


8 


JAMES TAYLOR A- 

AaHNERBRCS ail3-|79a'll,98l 


GREATEST HITS 


lU 


21 


17 


METAUICAA' 

UEGAFORCE 6039t'ELEKlRA (9 9a':3 98j 


RIDE THE LIGHTNING 


ij; 


22 


16 


JANISJOPLINA' 

COIUMBIA 32168 15 98 EQ,9 98! 


GREATEST HITS 


98 


23 


36 


THE BEATLES A • SGT. PEPPER'S LONELY HEARTS CLUB BAND 

rfl;>nOL 46442« (10 9a'15 981 


68 


24 


37 


ENYAA 

ATLANTIC 3 ; 5 L2 AG 19 98' 1 5 98) 


ENYA 


92 


25 


25 


METALLICAA' 

f.FKTHA60419 49a'159e) 


MASTER OF PUPPETS 


126 


K 


23 


BEASTIE BOYS A* 

l-J' JAM ■, . ( ■.[( (7 98 t'3 11,981 


LICENSED TO ILL 


7( 


27 


24 


ORIGINAL LONDON CAST A ' 

I^L.T . " ■ . ■ )d 


PHANTOM OF THE OPERA 


21 


28 


28 


ELTON JOHN A <» 

POLVDOR 512532*,PlG(7,9&lI 981 


GREATEST HITS 


134 


2S 


27 


U2A> 

ISLAND BJ2; 33' F^G CO 9&T6.9B) 


THE JOSHUA TREE 


IIK 


30 


26 


AUCE IN CHAINS A 

COLUMN J , (ij ;t 98) 


FACELIFT 


23 


31 


29 


FLEETWOOD MAC A' 

WARNER BROS 35801 ' : e 9B 


GREATEST HITS 


117 


32 


30 


GUNS N' ROSES A ° 

CEFFEN 24148 


APPETITE FOR DESTRUCTION 


140 


33 


42 


THE BEATLES A < 

CAP!'.. :■ . ,- .■ (lb 


ABBEY ROAD 


45 


34 


32 


SMASHING PUMPKINS 

CARul \( 1705- (9 3«.li 9hl ■ 


GISH 


3 


3S 


_ 


PAUL SIMON A > 

AARr,t» eRC. 2M47* I9 9a'16,98 


GRACELAND 


32 


3S 


35 


PATSYCLINEA' 

MCA 12- 17 9& :2 98 


GREATEST HITS 


IW 


37 


33 


MARIAN CAREY A* 

COLUMBIA 45202* '1( CR EC 15 98! 


MARIAH CAREY 


12 


31 


38 


SIMON&GARFUNKELA' 


GREATEST HITS 


27 


39 


34 


CHICAGO A 

Ptn- i ,, ~ BROS (998.15 981 


GREATEST HITS 1982 1989 


;,)] 


40 


45 


MICHAEL BOLTON A > 

EOKir.'Fl (. V> :.■ -.'.rl FC*'159Bt 


SOUL PROVIDER 


9 


41 


31 


THE EAGLES A- 

EuF-.-'^A 1,:3 17 98-11 98) 


HOTEL CALIFORNIA 


50 


42 


39 


SADE A' 


DIAMOND LIFE 


2« 


43 


43 


LED ZEPPELIN A 

AIL4N7IC , ■. 1 ..ft 11 981 


LEO ZEPPELIN IV 


134 


44 


44 


OEFLEPPARDA ' 

l.-fLu") ft)t*75 lie 98 E(il5 9B; 


HYSTERIA 


125 


4i 




THE BEATLES A 


THE BEATLES 


22 


46 




THE BLACK CROWES A' 

AI.'L- ii.^-^R ,H' .■.ih'..B SROS, 1998' 


SHAKE YOUR MONEY MAKER 

5,98) 


14 


47 


41 


GRATEFUL DEAD A THE BEST OF SKELETONS FROM THE CLOSET 

AARMF) BROS .^764 7 9811 98) 


52 


41 


46 


SADE A' 

EPIC 42210 '' (.^ (ii'i >9i 


STRONGER THAN PRIDE 


12 


49 


40 


SOUNDTRACK A 

COLL'.'L-IA C : ' '7 L'a 1 1 98) 


TOP GUN 


4« 


se 




LYNYRD SKVNYRD A 

MCA 42293* (7 )- (7 7b 


BEST - SKYNYRD-S INNYRDS 


40 



Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart 
and are registering significant sales. • Recording Industry Assn. Of America (RIAA) certification tor sales 
of 500,000 unite, A RiAA certification for sales of 1 million units, with multimillion sellers irxJicated by 
a numeral folkiwing the symbol. Most albums available on cassette and CD. 'Asterisk indicates vinyl LP 
IS available. Most tape prices, anti CD prices for WEA and BMG labels, are suggested lists. Tape prices 
marked EQ, and all other CD prices, are equivalent prices, whtch are projected from whoJesale prices. 
H'l^'cates past or present Heatseeher title, £ 199^, Billboard/BPI Communications, and SoundScan Inc. 
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* ★ No. 1 ♦ ★ 

HOORS BETWEEN NIGHT « OAV OTTMAR UEBERT 
EPK 53804 1 7 wwia at No. 1 


• LUNA NEGRA 








NOTHMG *MM trr sHouiocn HIT the evemng 

WMOHMIHU 1I1J3 


RAY LYNCH 




7 


19 


IMMMMOFTaK 

WWDHMIHIU. 11190 


MGHTNOISE 




4 


115 


SMPHERO MOONS 

R£mC£ 26775/V»flT«R BROS. 


ENYA 




e 


43 


M MY TIME • 

PmATE HUSK 82106 


VANNI 




5 


21 


BnOGE Of MEAMS OAVID LAN2 AND PAUL SPEER 
NARHD* 




3 


31 


ACOUSTIC MOHWA* CRAKS CHAQUICO 
HIGWR OCTAVE 70M 


— 


10 


5 


THE HIGHER OCTAVE COUECTKM VARIOUS ARTISTS 
HIQWR OCTAVE T0S2 




11 


246 


wAToaum if 

flEPnSE 26T74/WUVCR BflOS. 


ENYA 




Rt-ENTin 


CHRONOLOGIC JEAN MICHEL JARRE 
nsqUES OMCYFin M 1 M 




9 


17 


mmmwHS 

MMEmCAN QRAMAf>HaME 993 


CHP DAVIS 


12 


«E-£lfTIir 


HOW THE WEST WAS LOST PETER KATER WITH R. CARLOS NAKAI 
SAVERIMVE 801 


U 


12 


13 


FOMSTIUM DEANEVENSON 
SOIMMNQS Of TK PUWET 7150 


14 


13 


3 


SOHEWHCRE M A DREAM 

REAL MUSK 7000 


HISHAM 


IS 


Rt-MTIIT 


EOUAH liaSTREl ANOREJkS VOllENWEIDER 

SW 2'897 tRC 


TOP WORLD MUSIC ALBUMS. 
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11 


♦ * NO. 1 * * 

LOVE t UBCRTE 

ELERTR* MireiOAN 61599 ELERTHA 7 WMllS 81 Na 1 


GIPSY KINGS 


2 


5 


13 


STILL ON THE JOURNEY SWEET HONEY IN THE ROCK 

EARTH BEAT 4?536.^AAtCR BROS. 


3 


3 


33 


BANBA 

ATLAffTIC 82S03 


CLANNAO 


4 


4 


7 


THE WORLD SUMS aOOONNHr VARIOUS ARTISTS 

SILVER WAVE 0803 


s 


2 


31 


THE SOURCE AU FARKA TOURE 

HAMMAL 1379/TTYROOISC 


t 


t 


IS 


ISLAND ANGEL 

GREEN UMNET 1137 


ALTAN 


7 


7 


27 


GYPSY BOOGALOO WLUE AND LOBO 
WSA 79058/1MNO 


t 


10 


13 


SAROCN Of DREAMS AU AKBAR KHAN 

TBILOf(A 7199 




9 


4S 


ATLANTIC B2A09/AG 


CLANNAO 


10 


12 


7 


SPIRIT Of THE FOREST 

HAfMOAL 1377/RTKODlSC 


BAKA BEYOND 


11 


11 


47 


A MEETING BY THE RWER RY COODER/V.M. BHATT 

WATERULT ACOUSTICS 29 


12 


6 


27 


GLOBAL CEUSRATIONS VARIOUS ARTISTS 
EiURSIS ARTS 2320/ELLJ>SIS 


U 


14 


5 


BEAT THE BORDER GEOf FREY ORYEMA 
REAL WfU) 62333/CAROlME 


14 


13 


39 


ADVENTURES IN AFROPEA 1 

LUAKA BOP 4S183/WARfCR BROS. 


ZAP MAMA 


U 


15 


21 


UNA SOLA CASA CONJUNTO CESFEDES 

GREEN ItNNfcl 4007 


1 


1 


ii 
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* * No. 1 ♦ ♦ 

PROMISES l LIES 

VtflCM 8822'.t 3 imKS *t No. 1 


UB40 


2 


2 


3 


COOL RUNNINGS 

CHAOS 57553VCOHJMBIA 


SOUNDTRACK 


3 


3 


3 


BAD BOYS 

BIO BEAT 25282/Aa 


INNER QRCLE 


4 


S 


3 


qUEEN OF THE PACK 

ERIC S3783* 


PATRA 


S 


9 


2 


BIG BLUNTS VARIOUS ARTISTS 

TOMMY BOT 1077/ 


6 


4 


3 


12 INCHES or SNOW 

EASTREST 92207/Aa 


SNOW 


7 


6 


3 


VOICE Of IftMfllTft 
MERCURY S180t3* 


9UJU BANTON 


1 


1 


3 


SONGS Of FREEDOM 

TUFT Gosr, i^. *Nr; 122eO*/PLe 


BOB MARLEY 


9 


7 


3 


ALL SHE WROTE CHAXA DEMUS t PLIERS 

MANGO »930*/ISLANO 


10 


11 


3 


ROUGH 4 READY VOL II SHAB8A RANKS 

EPIC 57203 


11 


10 


3 


PURE PLEASURE 
VMOM 87H3 


SHAGGY 


12 




DANCEHAU. MASSIVE VARIOUS ARTISTS 
NOVEMBER 1106 


U 


IS 


3 


DON DAOA 

COLUMBIA 52435 


SUPER CAT 


14 


13 


3 


JOY AND BLUES ZIGGV MARLEY I THE MELODY MAKERS 
VMOM 87961 j 


IS 


14 


3 


X'TRA NAKED SHAB8A RANKS 
EPIC 52464 



Retail 



NEW PRODUCTS 

Compiled by Trudi Milter Rosenblum 




Cut The Cord. Recoton Wireless Stereo Headphones 
allow consumers to listen to the TV, radio, or stereo 
witfiout disturbing others and without being attached by a 
cord, allowing the listener to move Ireety. The headphones 
also are helpful for the hard-of-hearing wtio have diHiculty 
hearing words and music at normal volumes. Model W500, 
top, is a self-contained unit with a suggested retail price of 
$1 59.99. Model W222SX can make any headphone 
wireless, and has a suggested retail price of $129.99. 
Contact Recoton in Long Island City, N.Y. 




• R«»nlint Industry Aun. Of Amhca (RtAA) c«rtlfK«lion for uiM of 500.000 unlls. A RIAA 
eartiflcatton for satos of 1 mMHon units, witti asch additional mMNon indkatad by a numaral fofkmrini tha 
tyrnbol. All altwms available on casaatta and CO. 'AstaHsA Indicates vinyl avaHabla. ® 1994. BMIboeid/ 
BPI Communications. Reggae altiuntt: ® 1994. Billboard/BPI Comnninications and SouiidScan, Inc. 



AMe To Label Consumers can create and print 
customized labels for their videos arrd audiocassettes with 
tfre Plus Tape Printer. Its built-in spool design eliminates 
the need for the hbbon and cassette cartridges: as a 
result, tfie Plus Tape Printer is half the size arxj weight of 
other label rrrakers. It includes silver, gold, blue, pink, and 
green labels, wtrich can be customized with upper- and 
kjwer-case letters and foreigrvlanguage accent marlts. 
Suggested retail price: $139.95. Contact Plus Corp. of 
America in Allendale, N.J. 



Colorful ImpresBlon*. Microcomputer Accessories Inc., 
a division of Rubbermakj, introduces ttie Impressions 
series of audio storage cases, available in black with 
purple trim or teal with purple trim. Model 4325, shown, 
hokJs 14 CDs and has a sturdy carrying strap, a padded 
front compartment to store a CD player and headphones, 
arrd an exterior mesh pocket for sunglasses, keys, and 
ottrer personal accessories. Suggested retail price: 
SI 3.95. Model 4300 holds up to 12 audiotapes arxl has a 
mesh pocket for a cassette player and accessories. 
Suggested retail: $1 1 .95. Contact Mk»^oComputer 
Accessories in Los Angeles. 




Not For Photo* Only. Coast Manufacturing presents the 
CD Album, whk:h hokJs up to 48 compact discs and their 
booklets, and also allows unlimited storage capacity with its 
unique post-tjinding and refill system. Made of durable, 
water-resistarTt, cushioned vinyl. Its indMdual safety sleeves 
protect CDs from scratches and abrasions. Suggested retail 
prices: S24.95 for tfie album and $9.95 for album refills. 
Contact Coast Manufacturing in Yonkers, N Y. 




Do The Swim. Swimmers can listen to music while they 
do laps with Aqua Tunes, a waterproof, moMed plastk: 
pouch (to hoM a personal stereo) attached to an 
adjustable webbed belt of soft nylon. Aqua Tunes has a 
unique, patented earphone speaker system to secure the 
speaker in the ear and seal cut water. Suggested retail 
prKe: $44.95. Contact SportValise in Boulder, Cok>. 
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Album Reviews 



EDITED BY PAUL VERNA. MARILYN GILLEN. AND PETER CRONIN 




^ COLIN JAMES 

Colin James And The Little Big Band 

PRODUCER. Crifis Kimsey 
Vtosm 39190 

The gifted Vancouver guitarist/singer 
takes a deep-rockin' sojourn into the early 
R&B roots of roll on this brilliant, 
banuitorming release, which features 
ferociously crisp new interpretations of 
Roy Brown's "Cadillac Baby," Roscoe 
Gordon's "Sit Right Here" and "No More 
Doggin'," plus a slew of other saloon- 
stompers. Under the guidance of Rolling 
Stones producer Chris Kimsey, James 
achieves a dramatic handstand ambience. 
Supported by Roomful Of Blues and its 
superb horn section, as well as keyboardist 
Reese W>7ians and Chuck Leavell, James 
plays like he sings: smooth and sav\-y, with 
just enough grit to make it stick — and 
make him a star. James has got the whole 
joint jumpin', so put this house party into 
rotation and get the hell outta the way. 

► BEASTIE BOYS 
Some Old Bulhhit 

PROOUCERS Various 
Cnndltoyil 89S42 

That it is. but it's a still-steaming little pile. 
This 28-minute EP encompasses the 
young boj-s' first two pre-major. pre-rap, 
technically precarious releases on Rat 
Cage Records: "Pon>'wog Stew," a scrappy 
eight-song punker released in 1982, and 
"Cooky Puss," a 12-inch that took the 
group for a spin in dance circles in 1983 on 
the heels of a crank call to an ice cream 
parlor (well, yeah, it is funny). With the 
Beasties' next mfgor outing due in May. 
set shows what fertilized the group's 
eventual hip-hop flowering. Released 
through Capitol. 

>• DIO 

Strange Htgtnvays 

PRODUCER. Mike Frajer 
Reprt»4SS27 

Sadly, another elder statesman of metal 
has resorted to peddling old cliches instead 
of recasting his music in a contemporary 
frame. In the years since we last heard 
from the Rainbow and Black Sabbath 
veteran, the genre has evolved measurably 
and spauTied an offshoot in grunge, yet 
there's little evidence of that in 
anachronistic tunes like "Jesus, Mary & 
The Holy Ghost," title cut. and lead single 
"Evilution." Nevertheless, pent-up 
demand for new Dio augurs well for 
impressive out-of-the-box numbers. 
Album released in Europe last fall. 

if SHONEN KNIFE 
Rock Aiimals 

PRCH>UC£R5 Pige Porrura K Shon«n Knrit 
VIrvn 39063 

Only slightly less bent than last year's 
"Let's Knife," new outing by Japanese all- 
female trio will still hit modem rockers 
where they live. The kitsch factor in tunes 
Uke "Butterfly Boy," "Little Tree." 
"Tomato Head." and monster epic "Cobra 
Versus Mongoose" will reel in Shonen's 
masses, but the real story is the 
maturation of the band's Ij-rics and music, 
which puts it in league uith such avant- 
absurdists as Devo and Violent Femmes. 

it 13 ENGINES 
Perpetual Motion Machine 

PRODUCER John Cntcf>iey 
Atl«ilic82M9 

Toronto quartet follows acclaimed 1991 "A 
Blur To .Me Now" with an album that calls 
for another raise in the affective ante. 
Standout "Smoke & Ashes" is the perfect 
two-minute rock song and a likely catalyst 
for liftoff, but really only hints at power 
and depth of a package in which inventive 
music mingles with intelligent lyrics and 
guitar noise holds hands with pretty 
melodies. Other highlights on an album 
that never dips below very fine are 



SPOTLIGHT 




RICHARD MARX 
Paid Vacation 

PRODUCER Richard Marx 
Cipttol 81232 

With lead single "Now And Fore\'er" 
already bulleting up the Hot 100, pop/ 
rock craflsman Marx looks to have all 
the pieces in place for another sturdy 
album entry. While unadorned beauty of 
"Now" isn't matched, strong contenders 
include "The Way She Loves Me" (with 
background vocals by Lionel Richie and 
Luther Vandross) and "Nothing Left 
Behind Us" (with an assist from Vince 
Gill). Marx is less successful when he 
strays off the romantic path to address 
old age ("Silent Scream") or prejudice 
("One Man"), too often trifling over 
trite sentiments or well-worn bits of 
imagerj-. No matter, it's another solkl 
set. 



"Moment Of Clarity." "Bred In The Bone." 
and "What If We Don't Get What We 
Want" 

PCTER FRAHPTON 

PRODUCERS Pelet Framplon 4 Kevin Savigar 
RaMivHy 88561 1192 

Frampton comes clean on a wholly solid 
album long on strong songs, potent guitar 
rifTs, and frill-free rock production. While 
Frampton's voice is as distinctive as ever, 
here it has a new. and welcome, weight to 
it, anchoring the sdry charm. "Day In The 
Sun" already is an album rock hit, and 
"Out Of The Blue," which boasts 
posthumously edited-in vocals from ex- 
Humble Pie mate Steve Marriott, seems a 
likely follow-up, among many, 

MOXY FRUVOUS 
BarptiTville 

PRODUCERS. Moxy Fruwus 
AUanttc 82563 

Canadian audiencc» brought these 
former street buskers in from the cold, 
sending this, their debut album, above 
the 100.000 mark there. Whether 
American audiences wilt toss coins or 
cookies depends entirely on the 
unpredictable reaction to tunes such as 
"King Of Spain" and "B.J. Don't Cry," 
which graft a goofy theatrical bent and 
quirky small-world view onto quartet 
harmonies as smooth as a barber shop 
shave. Standouts include the oddly 
ominous "Video Bargainville" and way- 
cool pop entry "My Baby Loves A Bunch 
Of Authors" (bonus points for rhyming 
Mario Puzo), but dicker over pajing full 
retail for the likes of "The Lazy Boy." 

USA LISA 
LL-77 

PRODUCERSi Vwwus 
PrnduhinVERG 28172 

Enduring dance/pop siren leaves Cult 
Jam cohorts and Full Force svengalis to 
take a solo swim in stylish hip-hop 
waters. Aided by street-sav-v-y producers 
Uke Giovanni Salah and Gang Starr's 
Guru. Lisa purrs and vamps through 
reflections of romance with mature, 
world-wise flair. "Skip To My Lu" is a 
fine first single, though more aggressive 
"Knockin' Down The Walls" and slinkj' 



SPOTLIGHT 




MILTON NASCIMENTO 
Aftgelus 

PRODUCE RSi Varwus 
Wamtr Bn». 45499 

Exquisite label premiere by celebrated 
Brazilian bard spotlights his gift for 
stirring the soul with airj- narratives 
about unn'ersal love, many of which are 
powered by his trademark deliver,', 
which leaps from a gruft" baritone to a 
cherubic falsetto. Stellar supporting 
cast offers scintillating vocal (.lames 
Taylor, Peter Gabriel, Jon Anderson) 
and instrumental (Wa.vne Shorter, 
Herbie Hancock, Pat Metheny) dialt^, 
with single prospects being 
Nascimenlo's dueta with Taylor ("Only 
A Dream In Rio") and Gabriel 
("Quakjuor Coisa A Haver Com 0 
Paraiso"). plus soaring take of Beatles* 
"Hello (Goodbye." 



"Covers" are more solid radio entries. 
Set's only flaw is its lack of groove 
variety; a break from head-bobbin' hip- 
hop beats would make the album work 
better. 

SANDY STEWART fc FAMILY 

PRODUCERS^ Sandy Stewjrl. Bill Cli.arlBp 
Caturat 5010 

She had a big hit years ago with "My 
Coloring Book," and has always been a 
classy song's best friend. Stewart's sons 
Bill (jharlap (piano/arranger) and Tom 
Charlap (bass), whose father was the late 
songwriter Moose Charlap, are part of 
the jazz combo backdrop. Among the fine 
songs are two by Moose. A family in 
perfect ballad harmony. 



RAP 



► THE FUGEES 
Blunted On Reality 

PRODUCER: Le Jam ProOudiOn* 
RumieusMColuinbia 57462 

0\'er restrained, soulful tracks, group 
drops frenetic retro rhymes that 
emphasize lyrical skill. The words hit 



GERRY MULUGAN 
What h There To Say? 

PRODUCf R Tfrc Mai^ro 
Cotumbta Leper S2978 

Those 19r>K-.'>9 sessions wiD help reaffirm 
Mulligan place as a modem jazz 
innmalur. fuaturing an atj jriciil. jjianoless 
quartet that includes tnunpeter Art 
Farmer, bassist Bill Cniw, anil dnmime-r 
Dave Bailey. Best of an intriguing, 
enjo>^ly eA-ploratnrj' .'*et includes the 
splendid baritone-and-trumpet interplay 
of the title cut, the downtemjK) tristesse of 
"My Funny X'alentine," the bare-bones 
rebirth uf "Ju^t In Time," and "Festive 
Minor," a Mulligan original uith a foUow- 
the-leader melody. Set is reissued along 
with ^ault ireasunts by diaries Mingus, 
Stan Getz. and Thelonious Monk with 
Oliver Nelson's big band. 



SPOTLIGHT 




ZHANE 

Pronounced Jah-Nay 

PRODUCER KayGe* 
Motown 53«9 

Female recording duo has already 
scored hits with two singles, "Hey Mr. 
DJ." (initially released on Flavor Llnit 
Records' "Roll Wit' Tha Flava" 
compilation album) and current single 
"Groove Thang." Silky production work 
provkies a tailored backdrop for artists' 
harmonic vocals, resulting in relaxing 
ballads and memorable mid-tempo 
pleasures. Credit Naughty By Nature's 
Kay Gee with not overproducing project 
and allowing the twosome's emotions to 
ring true. 



hard, but because of the "alternative" 
settings they're in. they might miss the 
hardcore market. The group's topics 
include women's strength and the 
Haitian roots of Wyclef and Prakazrel, 
the two mate members of the trio. Third 
member Lauryn Hill is an American soul 
sister. 



z z 



BILL WARFIELD BIG BAND 
The City Never Sleeps 

PRODUCER Bill Warftcld 
Ses Braen204B 

Trumpeter/arranger/composer Warfield 
weaves elaborate arrangements around a 
set of originals and standards in a large 
ensemble that features noted fellow 
trumpeter Lew Soloff. Highlights of a 
yeoman set include a slightly disjointed 
version of "Sunnyside Of The Street," 
a reverential take on Mingus' classic 
dirge "Goodbye Porkpie Hat," and a 
seamless swing at CliiTord Brown's 
"Daahoud." Originals include the bouncy, 
carnival-suggestive "A Little Circus 
Music" and the Gil Evans-styled "City 
Prelude." 



BIG JOE TURNER 
Antholocy 

COMPILATION PRODUCER: Ted Austr 
RMm 71550 

Considering the Kansas City blues 
shouter's h!Stor>', it's a wonder he's not 
a household name. After pioneering 
that city's jump blues style, the 
corpulent and stentorian Turner went 
on to record with such visionaries as 
John Hammond. Ahmet Ertegun, and 
Jerr>' Woxler, spreading his influence 
into blues, jazz. R&B. and rock'n'roll 
circles. In fact, one of the many 
highlights of this three-CD 
reti-ospectivc is Turner's randy version 
of "Shake. Rattle And Roll." later 
•sanitized for Bill Haley. A \ntot- 
stompin' salute to an unsung titan. 



REGGAE 



if MUTABARUKA 
Melanin Man 

PRODUCERS- Mols&afuka. Gussy Oafke, Phillip ButrHI 
ShaiiKhic 45013 

Ever>' month is Black HiBtor>' Month for 
dub poet Mutabaruka. whose powerful 
new album takes its name from the dark 
pigment that characterizes the world's 
Africans and their legacy. As the Jamaican 
artist intones in the title composition, 
"Wen u look at me an' t'inlt/Do I remind 
u of blood or ink/ Any one you perceive me 
to be/l am indeUble an' it's de melanin in 
me." There's bold truth-telling on everj' 
track, from "Bone Lie" to "I^amentation" 
to "Haiti," on which the basso poet 
thunders. "Break de chains that keep us 
apart/Haiti suffers becau.'W it made a 
start!" Sly and Robbie, sax ace Dean 
Frazer. and guest vocalists Freddie 
MacGregor, Cocoa Tea, and Dennis Brown 
all contribute to this eloquent, atmospheric 
document, whose oratory preser^'ea the 
Grounation spirit of dread social reasoning 
for the current generation. 



LATIN; 



^ JOSE JOSE 

30 AI>os De Ser El Principe 

PRODUCER none listed 
ArioWSMGS1182 

Beloved balladeer's 30th anrnversary 
retrospective comes in the form of a live 
set, part of which is a warm, multi-artist 
tribute to "the prince." Alcohol abuse and 
turbulent personal affairs have frayed 
Josh's once-resonant light baritone, adding 
further poignancy to his dolorous, 
romantic confessionals "Eso No Mfis," "Mi 
Vida," and "El Triste." 



COUNTRY 



HANK FLAMINGO 

PROOUCERS lames Stroud, Byron GalUmore 
Cimt 24513 

Band's debut caters to new country 
audience by combining country and 
alternative rock. Unfortunately, the record 
is devoid of any surprises. Lead singer 
Trent Summar is a ball of uncontrolled 
energj' as he spit* out lyrics to choice 
covers like "White Lightnin' " and John 
Hiatt's "Tennessee Plates." deflating those 
songs' innate charms. Originals, with titles 
like "Little Miss Fire Prevention" and 
"Redneck Martians Stole My Baby," are 
predictable celebrations of country kitsch. 

DARON NORWOOD 

PRODUCtRS J»m«* Stroud, Je*f Carlton 
G4HII 24527 

Norwood is at the forefront of a new breed 
of country performers, with a stage show 
punctuated by fl>ing microphones and 
pirouettes (proving that country stars 
don't have to just stand there anymore). 
Thankfully, Norwood's got a pleasantly 
resonant country voice to go with the flash. 
On this debut, he holds his own through a 
pretty standard collection of honky-tonk 
themes, and on "J.T. Miller's Farm" he 
displays both his songwriting potential and 
an engaging way with a ballad. 



CLASSICAL, 



RENAISSANCE 
The Kini's Sinftn 

RCA 61814 

Wide popularity of the vocal group, and its 
penetration of the crossover market, may 
introduce an entirely new audience to 
music that, for the mast part, has so far 
ser\'ed a specialist minority. Twenty-one a 
cappella Josquin part -songs make up the 
select program. If the group falters 
occasionally in vocal blend, it nevertheless 
projects the music with skill and 
conviction. Informative notes and full texts 
and translations are provided. 



VITAL REISSUES. 



SPOTLIGHT: Releases deemed by the review editors to deserve special atlentioo on t^ basis of musical merit antVor Billboard 200 chart potential. VITAL REISSUE^: Rereleased altrnms of special artistic, archival, and commercial Interest, and outstanding 
collections of works by one or more artist, PICKS (►) : New releases predicted to hit the top haH of the chart in the corresponding format. CRITICS CHOICES (*) ; New releases, regardless of chart potenttal, highly recommended because of their musical 
merit MUSIC TO MY EARS (J3) : New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review coptes 
to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Marilyn A. Gillen. Billboard, 1515 Broadway. New York, N.Y. 10036. Send country albums to Peter Cronin. Billboard, 49 Music Square W., Nashville, Tenn. 37203. 
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^ BABYFACE And Our FMlin(l ino iirn>n« [(Stedi 
PfJODUCERS B*Byt«ce, L A. RtHj, Oatyi Simmons 
WRITERS gatiytace. Daryl Simmofts 
PUBLISHERS Sony SongvECAP/BoOlM LottWBmw 
Tameri^ne. BMi 

Eptc 77394 (cA Sony) (cassette Knpe) 

F'ollow-up to "Never Keeping Secrets'* is 
another of Babjface's patented 
soundtracks to an evening of romance. Hiw 
emotional deliver)' is maU-hed by a 
swaying, soulful rhvthm and a chorus thai 
sticks to th« bruin upon impact. 
Completely in the pocket of top 40 and 
urban radio trends, this <me should meet 
with ardent programmer approval. 
Another good reason to investigate the 
current "For The Cool In You" set. 

>• BRUCE SraiNGSTEEN Strwb Of Philadelphi j 

(3:511 

PRODUCERS. Bruco St»u>estaen. Chuck PMkin 

WRITER. B Spring&teen 

PUBLISHER Bnjce Spnngsiwn 

Cotumbla 75664 IcJo Sony) (c»M«m vng^) 

Graced with a Golden Glo)>e award and 
loads of album rock radio play, this 
poignant entrj' fn»m the soundtrack t^j 
"Philadelphia" seems like a .«olid bet for 
heavy top 40 action. Springsteen's 
empathetic lyrics and i>erfonnance zoom 
straight for the heart, traveling atop a slow 
and sturdy beat and pillowj- synths. A 
powerful song with or without the image of 
the film to support it. 

^CULTURE BEAT Got To Get It (3 39) 

PRODUCER Tofilfi ferrilau 

WRITERS: T Fenslau. P. Zweiei. H. Katzman, J. Supieme 
PUBLISHERS Get Into The MagiCNeue West Muzikvenag' 
Wamw-TsiTwrlsne, BMI 

REMIXERS DougLsorenl, Tefi Brtstol, Mark Plcc^l0^l, Troy 
Pa^T4^. Cu't^rp Beat 

550 Miffiic/Epic 77372 iao Sonyl (CMWttr Single) 

As the gold-certified "Mr. Vain" lingers on 
crossover and top Ati stations, this swirling 
pofVrave romp is released, sporting a 
better chorus and aggressive, synth- 
-soaked beata. Blend of party-<lown male 
rapping and cute female- belting is familiar 
and fun. Track Iwnefits from mjTiad 
interesting remixes that range from 
hardened techno to softer disoVhouse. 
Should keep act's ball rolling at radio — and 
what a pleasure it is to h€>ar a dance act 
over the airwaves. 

^ LIGHTER SHADE OF BROWN Hey DJ (3 55) 

PRODUCER RolMrt Gutierrez 

WRITERS S Heeue, M McUren. L, Pnce, R Lariufls, R, 
Gutwrrej, B Ramxe; 

PUBLISHERS Ctwisma. RRS^ Warner. TamwtarwfMI- 
BUckwmdiHip Hop ToPocvHip Hop Locot, BMh Chryuln.. 
ASCAP 

REMIXERS Robert Gutierrez, Rot) ChiafHIi, Kenny "Oooe" 

Gotvjiez. Funhmaslet Fle» 

Mercury 858359 (Co PolyGram) icassette &ing)el 

Popular indie rap duo makes its miyor-label 
debut with an incredibly infectious (iitty that 
melds old-school rhjTnes into a glistening 
musical foundation. Combo of butt-shagging 
beats and an instantly memorable melody is 
killer, flavored with a cuUe-pie chorus that 
you'll be humming for da.vs. Charming tune 
is lifted from the much-touted soundtrack to 
"Mi Vida Loca." and coukl prw'e a 
multiformat smash. 

^^MDNiO GIRLS I Doni Wwm TafcAbout It 

PROOUCER PetBfCoflins 

WRITER D Whitten 

PUBLtSHER Crazy Hone. BMI 

Epk: Soundim 5676 Icto Sony) Icaurtte strfgle) 

Acoustic-rock duo co^'ers a tune made 
famous by Kod Stewart for the soundtrack 
to "Philadelphia" The reliably potent blend 
of the voices of Amy Ray aitd Emily Saliers 
l^ik(» u MJinbLT. itivlaiicliuly turn here, 
resting quite atmfortably in an 
arrangement of strummed guitars and 
fitklles. Act's solid nn-k and .AC radio fan 
base is showing early signs of translating 
into a much-deserved pop sleeper smash. 

-A'TAKAKEMP Come Comet (5 00) 

PROOUCCRS JWhe Smitf>, Tuttin Roy 
WRTTERS Hammond, Kflmp. Smitn, W»mck, tit» 
PUBLISHERS: One TMV^lanet Tara, BMI, Wanick. ASCAP 
N«n«903 (Gta In AMinule)ll2-irx3i sin^e) 

Singer who scored a pop hit a couple 
years ago with "Hold You Tight" returns 



with a swaggering slice of pop/funk that 
is etched with no-nonsense Ijrics and a 
wickedly catchy chorus. Kemp sounds far 
more confident this time around, 
convincingly donning the role of finger- 
waging vamp. Radio-friendly jam has the 
juice to revitalize her career. Contact: 

BLIND MELON Tones Of Home [4 05) 

PRODUCERS R>ck Para&Kar, 81'nd Melon 
WRITER Blind Mdor; 
PUBLISHER nollrtJed 
CjfMol 79254 (CD (yomo) 

Ha\inp logged considerable weeks on the 
Album Rock Tracks chart, this cut comes 
the way of pop radio. Although not as 
immediately endearing as "No Rain," 
this single is marked with many of the 
characteristics that helped "Rain" cross 
over. 

LOUIE LOUIS The Dream <no timing listen 

PRODUCER: Louie Louis 
WRITER L Louis 

PUBLISHER: K»y To Your Mean. BMI 
Its 01 Ica&sette urtglel 

Louis earnestly casts himself as a 
modern-day Romeo on this chugging 
dance/pop track. He get** poinU for effort 
in creating a slowly ingratiating melody 
and an insistent hi-NKG bottom. The 
problem lies in uneven production values, 
w hich may hinder chances of radio play. 
Contact: 708-4H5-:{25;J. 



BLACKGIRL Knuy(4 19) 

PRODUCER: Derek "OOA" Allen 
WRITERS D Alien. M Dailey 
PUBLISHERS ATV/Penny FunUUihie Dot. BMI 
Kap«t/RCA 62789 Wo BMGXl? >nch vngte) 

Female trio aims to feed off the massive 
success of label mates SWV with this 
chunky and infectious new jill swinger. 
Although there is not a bit of new ground 
broken here, track is engaging and chock 
full of pleasant harmonizing. Rap 
interlude by Smooth lends street 
credibility. 

ANOTHER BAD CREATION Where's Y« Utde 

Sista? (4 07) 

PRODUCER: Kenny "Rah-Rah" Smoove 

WRITERS K Kornegay. D. Wntttingion. K Wale*. M. 

PUBLISHERS Cummin' At Va/N«n, Nitty & CmntMB/ 
K Wal«t/MCA«>v Ten/Beane Tribe, ASCAP; Mnter Plan. 
BMI 

REMIXER Dr Jam 

Motown 1151 (Co PCD) [csswnc unglc) 

Teen act takes another step 
toward maturity with this brassy funk/ 
hip-hop stomper. Range of their 
voices si>anB adult baritone to reedy 
adolescent tenor, giving this funny, 
hormone-riddled track a tone of reality 
that is appealing, if not a wee bit 
awkward. After all, are we talkin' first 
base or home runs here? Kine for youth- 
oriented urban stations. 



N E W & 
NOTEWORTHY 

APHEXTWIN On (6:50) 
PRODUCER: Richard D. iamei 
WRITER. R.D. Jwnes 
PUBLISHER: Cnrytalo 
REMIXER^ Rtiota 

Sin 41217 (c/a Wartw Bros. ) (CO tir«l«l 
TTie tncreasinj^ly pupular chill-out/ 
ambient donee scene overseas is 
starting to invade the States, and this 
act is one of its best. Ijiyers of cctmplex 
kejttoarci patterns and mood>' sound 
effects rest atop percolating electro- 
beats. Sprawling composition can be 
best described as artftil. Pink Floyd- 
styled dance fare that will connect with 
experimental club DJs as well as open- 
minded rockers. Bold, exciting, and fast 
building a foUowing. 



COUNTRY 



^ RADNEY FOSTER Ctosini Time (3 38) 

PRODUCER Steve Fibhei, RMney Foster 

WRITERS R FoMf. M S.ig« 

PUBLISHERS BMG Songv VucMfifOy.'PolyCram 

lnterr3!ion»l/Vectw Blathers, ASCAP 

Aritta 26S2 (Co BUG! (7 .nch ^nglel 

Foster ctffitinucs to d(f\'olop Into a country' 
artist of real substance, and his voice has 
never sounded lietter than on this blue 
honk>'-tonk lament. 

^ DWIGHTYOAXAM Try Not To Look So Pretty 

(2 54) 

PRODUCER Pe« Anderson 
WRITERS: D Voakim, Kcow 

PUSllSHERS Coal Dust WemWsrnef-TamerlarwSorv 0< 
PolyGrtm Internet ioniil.'SMn Angell, SMI 
Rc»rt» 6756 Ic/o Wam» Bras ) (CD promo) 

We have come to expect the ver>' 
best 5-om Yoakain, and with this beautifully 
written, impeccably produced countr>' 
weeper, he continues to deli\er. 

RHOMDA VINCENT What Else CouU t Do 13 06) 

PROOLKIERS ^atrn-. Stroul Canh FurxJo 
WRITERS. C Wfipii, R E Otrali 
PUBLISHERS DavKJnWiH'BMGSones,2K«ft, ASCAP 
GUftI 6747 IC'O Wdmer Bros.) <CD promo) 

Vincent lifts this jumping 
countr>' number with the bhiegrass puritj' 
aral ttital control of her extraortlinarj- 
singing voice. This one could give country' 
radio a gorjd. healthy shot in the ear. 

JESSE HUNTER Born Ready (2 35i 

PRODUCER. QafTf Becwn 
WRITERS A Shamblin, D dtnon 
PUBUS^-IERS. Hay«« Street'Aimo. ASCAP. Maypoo' 
WilOaJuntry. BMi 

BHA 62735 (oo 8MGI l7-.tx^i *mg*) 

New country arlLsts are coming so fast and 
furious that it's hard to keep up. but this tale 
of road lust b helped along 
by a heavy da^^e of good old-fashioned twang 
and Hunter's robust vocal. A rousing debut 
from this much-hj-pod singer. 

TWISTER AL1£Y Yoiif« Lm <2:42) 
PRODUCERS Mit.* L**l»*. Mjirqifl She* 
WRITERS: C Joyner. R, Caitey 
PUBLISHER LOwery, BMI 
Mercuiy 1030 (lo PolyGiam) (CO prono) 

The kids take a break ham the dancefloor 
and tr>' a Ikaltatl on for s^ze, but this fairly 
faithful and plea.'^t enough rendition of the 
Sonny James classic may not be ernnigh to 
start a fire at radio. 



DANCE 



SLEEPLESS Goodtirms (6 bot 

PRODUCER Gn<toOuro 
WRITER. G Our<c 
PUBLISHER AK Favoflie, ASCAP 
Empin StiM 01 112 incn^mgie) 

Brand new imprint of the red-hot EightBall 
Records is christened with a rumbling 
tribathtiuse anthem that is rife with dark 
organ licks and vampy diva samples. Fi\'e 
sturdy remixes are inchided to provide 
pmgramming flexibility l>etween 
underground and mainstream sets. Nice 
one. Contact; 212-674-89&0. 

CASSK) Gotta Little Lady (8 23) 

PRODUCERS Casse, Ken iohnston 
WRITER C Ware 

PUBLISHERS. Down VWi U, ASCAP; Pertecl Pair. BMI 
REMIXERS: C»S5<o. Ken Johnston 
pMtet Pair 94 (12 Incn un^) 

Cassio works his lover-man program to the 
hilt on this jaunty, R&B-inflected deep- 
houser. His throaty musings are countered 
by a thick ba.ssline that is an ea.-!y l)et for 
underground approval. P*relude to 
forthcoming "Dark Lo\ er" EP has the juice 
to eventually establish Cassio as a 
formidable iialiutuU entity. Contact: 201- 
672-8474. 

BETHANEY End Of The Game inotimir^ inted) 

PROOUCiRS Ffani.«CjTlasi. Anfly Marvel 

WRITERS' f CuHaw, A Maw, F Hcyre 

PUBLISHERS. EMI-Ajxil.'Berrws.'KingReyeiMoodv/WortaOt 

AiWy,'t)08D, ASCAP 

RCMUCER: Carlos Btnkx 

Afttr tMi 77002 ( ] 2 -*Kh sir^lel 

Pur\'eyors of the new -school freestyle sound 
kick a gaggle of tasty grottves on thLs 
wriggling, fimk-fortified s'pinner. Bethaney 
has a charming voice that holds up well 



against the track's fluro' of keyboard 
effects and samples. Fine for pop-oriented 
club programs, single could aUo have long 
legs at crossover radio le\ el. 



LAURA BRANIGAN It's Been Hvd Enoufh 
GetUnc Ovcf You (3 <ioi 

PROCUCER r>« isiM 
WRirER V Bolton 
PUBLtSHLR Iriled 
AOantK 5333 Icassene singlel 

Branigan easily musters the drama required 
to make this Michael Bohon composition 
work. In fact, her roof-raLsing .soprano 
shoidders against the song' parameters, 
soaring to a satisr>ir^ climax. It is little 
wonder that AC pn^ranimors are frothing 
o\'er this one. Strong enough to bring the 
singer back onto mainstream top 40 
playlists. 



ROCK TRACKS 



^ RUSH Nobody's Hen (4:M) 

PROOUCERS PeierColinis, Rush 
WRITERS G Lee. A. bteson, N. Peit 
PUBLISHER C»re WjiK SOCAN 
AtlantK 5430 (CD promo) 

Album rock's doors have long been wide 
open to Rush, Init here the Iwind comes 
through with a l\Tic that may pose a 
challenge to the traditionally male- 
dominated format. Melodically grandiose 
but never bombastic— an engaging cut that 
radio will find worthwhile. 

POSSUM OUON Watcti The Girl DHtroyMt (3 43) 

PRODUCERS Earl Uanhfy, Possum O'xcn 

WHITER R Zatirecliy 

PUBLISHER Apanmetil Mutic, BMI 

Surf OttKtM/lnlHicapA 5364 (c/o AtlvitK) (CO pnym] 

Unusual cut of jangly. paranoM nature— the 
nerves here are as jangled as the guitars. 
Already climbing the mtKiem rock chartt;. 
this track should entice PDs to give it a trj-. 
or perhaps another listen. 

MEUSSA FERRICK Happy $«« i3 04) 

pnODUCER G«^in MscKilloc 
WRITER; M FertcK 
PUBLISHER Nifw Two One, ASCAP 
Aa«itic 5266 (CD promol 

Upbeat, catchy tune with powerfiil vocal w ill 
be tough to cat^orize — a plus on the 
artistic side, but perhaps not so good for 
finding places on the dial. Adult rock'pop 
PDs w ho can work this in likely wilt fin<l 
Fcrrick can create her own niche based on 
her unique, engaging sensibilities. 

UNREST CathCamllOZl) 

PRODUCER SmonLeBoo 
WRITERS Unrest 

PUBLISHER Upon EntEfirs The Hotel Adion, BMI 
4AD 6787 \CM Warner Bros ) (CO pnxTKi) 

For the uninitiated, a fine intro to both 
Unrest's hyper-strummed guitar pop and 
the band's subtle serLse of humor. Song is 
rough-edged enough to appeal to Seattle- 
fixated modem rock PDs, but there's also 
po[) content that might lure commercial 
ntodem rock radio. Atklitional acoustic 
tracks aL«o arc cool. 

THE WILDHEARTS Sudcerpunch (2 56) 

P*«)DIX:ER M»fli Dcithwi 
WRITER, not hsteo 

PUBLISHERS a-ngft Warner Chappdl 
EastWMt 5405 (CO prExno) 

Loose-jointed blast of a tune has ener^' and 
attitude to spare, and displays an industrial 
disposition with some treated vocals. Band 
is smart enough lo kruM a little goes a long 
way, and balances distorted voice with 
swwt, stit>n)T hiirmonios. Worth spinning if 
only to hear how pop prowe-ss channeled 
into a thrash song makes for an oddly 
charming listen. 

OCTOBER PROJECT Bufy My LovEfy (3 *i9i 

PRODUCER Glenn ROaensKin 
WRITERS J Flanders, E AiMei 
PUBLISHERS F*«xiVOcIot)er Prot«I. ASCAP 
Epk 945t iOo Sony) iCD t>nmo) 

Single's grand production and sweeping 
instrumentation befit the complexity of 
this quasi-poetic pop/rock tune. Not an 
instant hit, but rather a lovely sleeper 



that sneaks up on you when you least 
expect it. Cut from enigmatic band's fine 
.<elf-title<l debut deserves a fair shake at 
adult-leaning alternative formata. 

BAD RELIGION American Jesus <3 i ei 

PRODUCERS B*(lR»*ieon 
WNirtRS. G Gtartin.Mr Brett 
PUBLISHER not listM 
AUanlK: S475(CD proma) 

When it comes to smart, loud, tight 
thrash-pop, this act ranks right up there. 
Cut is thoroughly accessible, though lyric 
may s(jund soapbox-y to some. A best bet 
for modern rock radio. 

QUEEN SARAH SATURDAY Seems 12 »1 

PRODUCERS Steve Boy«r, Quwn Sarati Satur(t*y 
WRITERS Holl£>«ay. Hulchini. Inon. Pickett 
PUBLISHERS Tn.tstv Eat.'Charity Poss Muiic. BMI 
TTiartty Ear/ChaoVColumMa 5627 (c^o Sony) (CD promo) 

Chord-heavy, melodically light tune turns 
up somewhere around Minneapolis on the 
scale of guitar pop (i.e.. Soul Asylum, 
Replacements). PDs will find plenty of 
comparisons, which bodes well for band's 
radio potential. However, aL-t also sounds 
like your local campus hand, which means 
some soul searching is in order. 



THE NEW 2 UVE CREW Yca^ Yeah i3 40) 

PRODUCER: not U«e<l 
WRITER nollaled 
PUBLISHER: notliMed 
luk» 476 (CD ^inglei 

Yep . . . they're baaaack! Act that once 
made headlines with risque rhymes 
seems almost soft-core compared to what 
the public has gotten used to hearing on 
pop radio. Skittling, hand-clappin' break- 
beats are the fuel for lyrics that are 
preoccupied with sex (what a shock!). Too 
loose for radio, this is a jock-grabbin' 
party anthem, replete with endless high- 
fivin' gang chants. 

MAESTRO FRESH WES Certs Wid Out Da Retsyn 

(4:071 

PRODUCER: Maestro Fresh W« 

WRIIER MaeslioFresnWei 

PUBLISHERS Lcfial. Moehs, ASCAP, DSG, SOCAN 

REMIXER Anion PuksnarM-hy 

LMR StrMi 1203 (cassette single) 

The Maestro throws harder here than he 
over has. Canadian wordsmith serves 
respectably in front of an easy-paced 
instrumental that is Kpiced with classic 
funk and acid-jazz sensibilities. Crazy- 
cute refrain could take this generally 
appealing track out of the street and 
plunk it right on pop radio. 

LeSHAUN Wtde Open (4 : IS) 

PRODUCER. O Nice 

WRITERS LeShaun, D Jones, H. Banhs, A. Jortes 
PUBLISHERS T Girl/GaHa Get Some. BMI; Zomb«'40ttf 
Street Black, ASCAP 
Tommy Boy 562 (CD single) 

Miss Girl is in total cuntn)l of the men in 
her life, as exhibited on this fun and sexy 
jam. Stnitting with a seductive IjTical 
charge that is remini.';cent i>f Salt-N- 
Pepa's recent hits. LaShaun is a 
formidable vixen. Wrapped with a sing- 
along chorus, single is a fast -grower that 
Ls ripe for radio picking, while 
maintaining a tough edge that will keep 
purists smiling. A promising peek into the 
"Ain't No Shame In My Game" collection. 

RAW FUSION Freaky Note (4 09) 

PRODUCERS Raw FuS'on 

WRITERS. R, Brooks. D ElliOl, J, W.lson. G. JacoOs. F. 
Weiley 

PUBLISHERS Styteetron, ASCAP^ PuDho««yaliktfZomE>a 
Son p,'GI earning War/ftobtwf Band/Songs Oit PdyGram. 

BMI 

HoMywood Buic 10407 {CD vngle) 
Can you guess the contents of the note in 
question? Cheeky, laid-back jam will 
attract teen-agers with its .schoolboy 
approach to connecting with the girlie of 
your wet dreams. Harmless, amusing 
track desen-es more than a cursory spin. 
Listen closely for a guest vocal by Tommy 
Boy's Shock G. 



PICKS . New releases with the greatest chart potential. CRITIC'S CHOICE < A) : New releases, regardless of potential chart action, whicti the reviewer highly recommer>ds txcause of their musical ment. NEW AND NOTEWORTHY: Highlights new and 
devetoptng acts worthy of attention Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed m the category with the broadest audience. All releases available to radio and/or retail m the U.S. are eligible for review. Sef>d 
copies to Larry Flich. Billboard, 1515 Broadway. New York. N.Y 10036. Country singes should be sent to Billboard, 49 Music Square W.. Nashville. Tenn. 37203. 
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Jones & Jones Bows With Mixed-Mode CD 



■ BY MARILYN A. GILLEN 

NEW YORK-When Run C&W's 
"Row Vs. Wade" album debuts this 
spring, it will mark the launch of a new 
company, Jones & Jones Multimedia. 

Fremont, Calif.-based Jones & 
Jones produced the interactive por- 
tion of the MCA country act's CD 
(BUlboard. Dec. 18, 1993), which looka 
and plays like a traditional album until 
you drop it into your computer's ROM 
drive. Then the user gets video foot- 
age of the band in action, liner notes, 
backstage passage, and more. 

Essentially, it's a CD-ROM in CD 
clothing, and \ice versa. And that's the 
key to the concept. 'These are mixed- 
mode CDs," explains the company's 
Dr. Fred Jones, former CEO and co- 
founder of software publisher Ebook 
with the other Jones, his wife Judith. 



"And that just means you have all of 
the Red Book-standard CD audio 
tracks on the Yellow Book CD-ROM 
disc, so that when you plug it into your 
computer it sees a CD-ROM and when 
you plug it into your CD audio player 
it's seen essentially as an audio disc. 
The only exception is that track one on 
the disc is dedicated to data, so all of 
the music starts on track two." 

The '*mixed-mode" element of mul- 
timedia titles is something Jones sees 
as a potentially sharp selling point for 
the ROM industry, though it is a point 
in need of honing. "It hasn't been ex- 
plained to people," he says, "that you 
can use it in your car as an audio prod- 
uct, like a regular CD, and then have 
all this extra capability when used in 
conjunction with your home com- 
puter." 

Ab examples, Jones cites titles on 
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XPLORA 1: PETER GABRIEL'S 

SECRET WORLD 
MacPlay/lnterplgy 

(Macintosh CD-ROM. $^.95) 

The era of the multimedia "expanded 
album" in pop music has officially be- 
gun with this pioneering work, which 
focuses on Peter Gabriel, "US," and 
the Real World label The disc's inter- 
active "fanzine" elements will appeal to 
Gabriel fans, while itA artlul presenta- 
tion of Real World artists and glimpses 
of the WOMA0 festival will attract 
world music devotees. 

You can start your tour by \iewing 
music videos fi:x)m the "US" album in 
a smaU window on the screen, bordered 
by each song's lyrics — click on any line 
and you move to that section of the 
video. If you like, call up short inter- 
views in which Gabriel and the produc- 
ers discufis the visual interpretations. 
Move to a catalog of Gabriel's albums 
and sample tunes from each. Then take 
a virtual tour of the Real World record- 
ing studios and navigate the grounds. 



watching a recording session with Ga- 
bne) and Daniel Lanois, and visit a 
mixing board where you can create 
your <3wn versions of "Di^^ing In The 
Dirt." 

In the global section of "Xplora 1," 
you can check out instruments like the 
darabuka from Egypt or the valiha of 
Madagascar, see them played in brief 
\ideoclip5, and click on them to hear 
their tones. In addition, there are musi- 
cal excerpts from more than 40 albums 
by the remarkable lineup of artists on 
the Real World label. 

You also can visit the WOMAD mu- 
sic festival and see videoclips of per- 
formances by Farafina and the drum- 
mers of Burundi, go backstage at a 
Grammy rehearsal, check out Gabriel's 
interactive family photo album, or 
learn more about his activities with 
Amnesty International. 

The content is intriguing, the gr^h- 
ics are exceptional, and the disc as a 
whole is superbly easy to use, thanks 
to the programming efforts of Brilliant 
Media's Steve Nelson. CHKis McCOWan 



which he has worked while at Ebook, 
such as "Sleeping Beauty" and "Alad- 
din," which could function both as spo- 
ken-word storj'/music discs when used 
with standard CD players, and as in- 
teractive fare when used on comput- 
ers. 

"The difference here," he says of his 
latest efforts at Jones & Jones, "is de- 
signing the product and promoting the 
product as essentially mixed-mode om- 
dio product, and selling it through the 
traditional record channels rather 
than software channels." 

The interactive portion of the MCA 
disc is envisioned by the label as a 
'Value-added" element in a tradition- 
ally priced and marketed albirni, Jones 
says. "It's an album," he says, "but 
there's a bonus track that happens to 
be interactive." Jones expects to do 
more such enhanced albums this year. 
"It's a wide-open field," he says. 

INTERACTTVE FICTION 

The other key title Jones & Jones 
will launch this spring is anything but 
a traditional album, though it, too, 
centers on the mixed-mode concept. 

'Trouble In Mind." due in March at 
an expected retail price of $29.95, is 



pegged by Jones as "interactive fic- 
tion," but with a strong music element. 
"It's 2l8t-century stor>teIling," he 
says. "It's Southern storytelling, 
which has always been intertwined 
with the guitar and music, in a trouba- 
dour fashion." 

The ROM title contains an 11 -song 
music track of blues and folk sot^s, as 
well as a spoken-word story that re- 
lates a trip a musician Ls making from 
a town in northern Florida to a gig in 
Atlanta. Jones wrote and performs 
most of the music, as well as having 
written the narrative. 

Though playable as an album on a 
standard CD player, the interactive 
fiction element comes when it Ls plug- 
ged into a computer. "During the trip, 
you can click on a button and go be- 
neath the main story, and get in the 
protagonist's mind," Jones says. 
"You'll get flashbacks to his youth that 
are brought up by the things that he 
sees, as well as flashbacks triggered 
by a piece of music to a particular club 
date he played, and then you get a mu- 
sical performance." 

Althou^ interactive in the sense of 
exploring layers of detail and thought 
(Continued on page 61) 



InSync Lines Up Music Info 

Service Targets Pubbers, Producers 



NEW YORK— Looking for a "car" 
tune, a '60s-era love ballad that hit 
the top 10, a TV theme song that 
charted, an ode to a particular 
city? 
Get on line. 

So says Synchronizity Inc., a 
Santa Clarita, Calif.-based music 
service that has developed an on- 
line database system offering pro- 
ducers of commercials or other 
programs incorporating musical 
elements a simple means of 
searching for available songs and 
master recordings based on a vari- 
ety of criteria. Search topics in- 
clude specific categories, 
keywords, artists, copyright year, 
and hit information. 



"We're targeting multimedia 
publishers, TV and film producers, 
commercial producers — anybody 
who needs to get fast and easy in- 
formation on available songs that 
suit their needs," says Ron 
McGowan, director of business af- 
fairs. 

On the flip side, McGowan says 
Synchronizity also sees the system 
as a novel means for music pub- 
lishers and copyright owners to 
promote their catalogs to potential 
music users. 

"It's an electronic marketplace 
for the entertainment industry," 
McGowan says of the service, 
which is dubbed "InSync." 

(Coniinued on page 61) 



IPO Is On Tap 
From Virgin 

VIRGIN INTERACTIVE Entertainment 
plans a stock offering in the States. 
The software developer and pub- 
lisher filed a registration statement 
Feb. 9 with the Securities and Ex- 
change Commission for a proposed 
offering of 1.85 million shares, 
including 1 million to be sold by VIE 
and the remainder by certain share- 
holders. The stated purpose? "To 
raise funds for working capital, 
product development, and general 
corporate purposes," the company 
says. 



COMPTON*S NEWMEDIA looked to 

the home video world when scouting 
a new marketing man. Its choice: 
William E. Perrault. Perrault, who 
becomes Compton's VP of world- 
wide marketing, had guided Colum- 
bia TriStar Home Video's market- 
ing efforts since 1989. Prior to that, 
he was manager and then director of 
advertising at Artec Inc., an inde- 
pendent video wholesaler. 

"Compton's has identified the 
multimedia marketplace as a con- 
sumer products market, not a soft- 
ware market, for a long time," said 
Compton's executive VP/GM/COO 
Norman J. Bastin of the choice. 
"Bill, with his video channel exper- 
tise, will help us move strategically 
in that direction even more rapidly." 



7TH LEVEL, founded less than a year 
ago (Billboard, Nov. 27, 1993), takes 
cartoons to the next level with 
"TuneLand" — the world's first in- 
teractive cartoon. 

The MPC CD-ROM title stars the 
voice of comedian Howie Mandel 
and features voices and instrumen- 
tation from a raft of artists including 
Jon Anderson, David Gilmour, and 
Jeff "Skunk" Baxter. 

Ingram Micro will distribute the 
cartoon on an exclusive basis for 90 
days, according to the terms of a 
pact with 7th Level. The title hit 
stores early this month at a sug- 
gested list of $49.95. 

Next up from 7th Level? More 
laughs in the form of an interactive 
"Monty Python" title for adults. 




af to experience music. 



INTERACTIVE CO-ROM. 

More to hear. More to see. More to do. 




Heart: 20 Years of Rock & Roll, Tommy, The Multimedia Records of 
Louis Armstrong, Billie Holiday, Count Basie, Jazz: A Multimedia History, 
All Music Guide. To name a few. 

Mc^re to come. Music will never be the same again. 

Compton's 
NewMedia 
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BySeth Goldstein 



OTARTING OVt:K: Blockbuster 
came a cropper with its "Mar- 
quee" catalog, delivered to com- 
pany-owned and fnmehised stores 
in time for the holiday season. The 
reason? "We tried to sell it." says 
Blockbuster W Cary VoUintine, 
who works for president Steven 
Berrurd on si>ecial projects. The 
chain won't make the same mis- 
take twice. 

Customers objected to paying 
$2. probably because the decision 
of whether or not to pui-chase got 
in the way of renting the hottest 
titles. Vollintine adds. "We 
messed up the distribution." 
Blockbuster shifted to a giveaway 
with two rentals in mid-De- 
cember, managed to dispose of 
about 3 million copies, and racked 
up respectable sales of audio, 
video, and assorted other items 
that don't get retail exposure. 

Blockbuster also will give away 
the second edition at the checkout 
counter, minus the rentals re- 
quirement and separate display 
racks. The May "Mai-quee" should 
look a lot different. "We want to 
make it consistent with free cata- 
logs," .'^ays Vollintine — i.e., using 
less expensive stock and "cram- 
ming in" more items. 

In fact, content will double In 
each of some 5 million copies. 
"There was a lot of white space be- 
fore." Coverage this time will in- 
clude the chain's music stores, left 
out until the Blockbuster name 
change was in effect. 

Vollintine expects to retain the 
ratio of 8(KJ audio/video entries. 
20^ other. The Bart Simpson 
chess set actually is the sales 
leader to date; inspirational. Na- 
tional Geographic, and PBS titles 
scored highly. Vollintine defines 
lo.^ers as "really niche-y product," 
and won't identity any. 

HUK-kbuster iigiiin will test di- 
rect-mail deliven.' t« some custom- 
ers, although "I'm jwrsonally op- 
posed" to anything outside the 
retail environment, he says. A 
third catalog is planned for the 
fall, after which Blockbuster will 
decide whether or not to continue. 

Figure frenzy: cbs video 

should have its own triple axel 
based on retail interest in the Win- 
ter OI>Tnpics figure skating com- 
petition, guaranteed to set TV rat- 

(CimtiiiKed on imQC GJl 



Biz Awaits Upshot Of B'buster Suit 

Rebate Procedures At Stake In Calif. 



■ BY EILEEN FITZPATRICK 

LOS ANGELES— California video re- 
tailers are closely watching the out- 
come of a recent lawsuit filed i^ainst 
Blockbuster Entertainment that could 
change how consumers in the state 
cash in rebates. 

The suit, filed by the California at- 
torney general and the Monterey 
County district attorney, alleges 
Blockbuster misled consumers when it 
ad%'ertised an $8.95 price for Disney's 
"Beauty And The Beast." The ads are 
said to have failed to spell out that the 
price was contingent on additional pur- 
chases made outside of Blockbuster 
outlets. 

Blockbuster's ad listed a price of 
$16.95. less a $3 rental coupon and a $5 
mail-in rebate fixnn Nabisco. Consum- 
ers were required to send in a receipt 
for the video and receipts from four 
boxes of Nabisco crackers. 

The attorney general alleges that 
not only were the ads misleading, but 
also that Blockbuster \iolated the Cali- 
fornia Consumers Legal Remedy Act, 
which si)ecifies that consumers must 
be able to complete all rebate require- 
ments in one transaction. 

Consumers also must move quickly 
to qualify for the rebates, the state 
says: The additional purchases have to 
be ma<]e "within a verj- short period of 
time, ranging from a few days to two 
months." California disputes Block- 
buster's claim of a "final value" of $8.95 
"if the consumer has to make addi- 
tional purchases." 

Supervising depu^ attorney general 



Chris Ames says only Blockbuster cus- 
tomers complained about the promo- 
tk)n, althou^ the Nabisco rebate was 
offered at other California stores. 

'The Blockbuster ad was not a na- 
tional advertising campaign," says 
Ames. "It targeted specific towTis in 
California, and even if the statute 
didn't exist, the ads wt)uld be mislead- 
ing." 

Blockbuster spokesman Wally Knief 
would not comment on the suit. 

The attorney general's office esti- 
mates at least 33,000 "Beauty And The 
Beast" cassettes were sold as a result 
of the promotion. 

Regardless of the outcome of the 
Blockbuster case, the Remedy Act 
could eliminate rebate opportunities 
for California retailers. Topically, ma- 
jor sell-through titles offer rebates 
when consumers purchase the video 
and nonvideo products, ranging from 
crackers to underw-ear. 

"We're ver>' curious about the Block- 
buster case," says John Thrasher, 
Tower RecordsA^ideo VP of \ideo re- 
tail. "It could have some far-reaching 
applications." 

Thrasher says supplier co-op reim- 
bursement rules require all advertising 
to spell out the terms of rebate promo- 
tions and that Tower strictly adheres 
to the polic>*. 

Suncoast Motion Picture Co. presi- 
dent Gary Rass says the chain's adver- 
tising clearly lists all the qualifiers for 
rebate offers. 

But California deputy district attor- 
ney Lydia Villarreal, who is working on 
the Blockbuster case, says spelling out 




Honoring Ernie. Edie Adams, widow of Emte Kovacs, and Dennis Hedlund, 
president of White Star Vtdeo. unveil a bust (complete with signature cigar) to 
commemorate the late comic's 75th birthday, The celebraton. held m his hometown 
of Trenton, N.J.. was co-sponsored by public television's NJN. While Star Video's 
"The Best Of Ernie Kovacs" includes footage of such Kovacs creations as Percy 
Oovetonsils, the Nairobi Trk), and Wolfgang Sauerbraten. 



the terms, including the purchase of 
goods that must be bought elsewhere, 
doesn't protect retailers. 

"It's probably a violation, e\'en if a 
retailer tells consumers," she com- 
ments. 

The Blockbuster action has trig- 
gered an attorney general examination 
of all video rebate offers conducted 
within the state. 

"In the course of our discovery, we 
might go after the ad agencj' or the 
supplier," Villarreal says. 

According to Thrasher, Disney has 
reinstated a minimum advertised price 
policj" for 'The Fox And The Hound" 
in an effort to curb ads similar to 
Bkxrkbuster's. 

"Disney has a problem with a net 
price below $10," says Thrasher, "be- 
cause [they belie\-e] it cheapens their 
product" 

The title is priced at $24.99 and car- 
ries a $5 rebate direct from Disney 
when consumers purchase an addi- 
tional Disney Classic title, also $24.99. 
To receive ftill co-op reimbursement. 
"The Fox And The Hound" must be 
advertised at a $15.75 net price, says 
(Continued on fmge 6^} 



Geffen, Atlantic 
Vids 'Keyed' For 
Interactive Play 

■ BY TRUDI MILLER ROSENBLUM 

NEW YORK-Geff-en Records and 
Atlantic Records have agreed to re- 
lease longform music \ideos coded 
for use with the Key, an interactive 
de\ice that works like a synthesizer 
and allows users to "play" along 
with music videos e\'en if they have 
no musical ability. 

Details of the agreement are be- 
ing completed this week, says Gef- 
fen head of new media Norman 
Beil. The first titles released with 
the Key code most likely will be 
'Things That Go Pump In The 
Night" by Aerosmith, "All About 
Us" by Peter Gabriel, and "Use 
Your Illusion I And 11" by Guns N' 
Roses, all (rom Geffen. 

Also due are "Strange Brew," a 
compilation of live performances 
from Cream featuring Eric Clap- 
ton, and the Lemonheads' 'Two 
Weeks In Australia." both from 
(Cont 'niiu'd oti }Htge 62) 
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Ingram's Reorganization; 
Talldng Slielf Tallters? 



B 



SIlELl 



by Ellaan FItzpalrIck 



LOCKBUSTER FALLOUT? 
Four months after losing Block- 
buster, its biggest customer, dis- 
tributor Ingram Entertainment is 
completing a reorganization that 
significantly reduces operations at 
26 branches. 

Competitors say Blockbuster's 
departure contributed to the 
shrinkage. "Ingram is downsizing 
for economic reasons," says one 
distributor source, "but Block- 
buster's lea\ing may have forced 
the issue." Blockbuster reportedly 
accounted for 16%-20% of 
Ingram's video 
revenues. 

Ingram VP 
of purchasing 
and operations 
Bob Webb dis- 
misses that 
analysis. "This 
has been an 
ongoing proc- 
ess, and [the conversions] were 
scheduled to happen" before 
Blockbuster went to rival East 
Texas Distributors, he says. 

Webb says the consoHdation of 
sales and shipping operations is 
the end result of La Vergne, 
Tenn. -based Ingram's merger 
with Commtron, completed in Fe- 
bruary 1992. 

Ingram, which held a 30%-plus 
share of the market after absorb- 
ing Commtron, soon will be left 
with 14 full-service locations, ac- 
cording to an Ingram source. The 
remaining 12 branches will oper- 
ate as sales and will-call offices, 
carrying only new releases. 

Within the next 60 days, ship- 
ping operations are to be phased 
out of Ingram's Denver, Minnea- 
polis, Detroit, and Walnut, Calif., 
branches. The Nashville and 
Houston branches were discontin- 
ued earlier. About 50 employees 
will be laid off. 

Catalog product in affected 
warehouse locations will be trans- 
ferred to the nearest full-service 
locations, such as Salt Lake City, 
Atlanta, and Chicago. 

"We had too much duplication as 
a result of the merger," says 
Webb. "The consolidation has hap- 
pened in many phases." When 
Ingram acquired Commtron, the 
combined companies had 31 ship- 
ping facilities (Billboard, Feb. 22, 




1992). 

Webb says the company has no 
further plans to eliminate shipping 
from any other branches. "At this 
point, we're where we want to be." 

Who said that? There have 
been talking videocassette boxes, 
like Turner Home Entertain- 
ment's "King Kong." Now shelf 
talkers have started vocalizing. 

Ingram is testing the "Incredi- 
ble Talking Shelf Talker." contain- 
ing a voice chip that, when 
pressed, deliv- 
ers a 10-sec- 
ond sales 
pitch. It's be- 
ing tested in 60 
Kroger super- 
markets in the 
Midwest. 

"Kroger put 
one in the dog 
food aisle, which referred custom- 
ers to 'Beethoven' in the video sec- 
tion," says Ingram's MCAAJniver- 
sal brand manager, Craig 
Underhill. who gave the talker a 
voice. 

The P-O-P device, with a life 
span of about 5,000 plays, can be 
customized according to retailer 
specifications. The voice chip also 
can be reprogrammed to pitch a 
different title, matching new art- 
work inserted into the fixture. 

Underhill programs the chips 
in-house, but if the item becomes 
popular Ingram likely will contract 
out that work. Only a few hundred 
talkers were used for the Kroger 
test. Underhill is pitching the 
product to other accounts. 

One drawback is the $6 price 
tag. "The technology is what we're 
paying for," says Underhill, noting 
that Ingram is trying to find a chip 
for less than the price it's now pay- 
ing. 

AbC VALENTINES: Soap 
opera fans are expected to turn out 
in force to get a glimpse of Walt 
Willey ("All My Children"), James 
de Paiva ("One Life To Live"), and 
Robert Tyler ("Loving"), all of 
whom will be at Sam Goody's mid- 
town Manhattan location Feb. 14. 
The hunks «ill be hawking the 
(Continued on page 62) 
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ALADDIN 


Watt Disney Home Video 1662 


Animated 


1992 
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FREE WILLY 


Warner Bros, Inc. 

Warrter Home Video 18000 


Jason James Richter 


1993 
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PLAYBOY CELEBRITY CENTERFOLD: 
DIAN PARKINSON 


Playboy Home Video 
Uni Dist, Coro PBV0739 


Dian Parkinson 


1993 




199i 
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10 


THE BODYGUARD 


Warner Bras, Inc. 

Warfwr Home Video 12591 


Kevin Costner 
Wf (iney Houston 


1992 




199S 


s 




12 


PLAYBOY 1994 VIDEO PLAYMATE 
CALENDAR 


Playboy Home Video 
Uni Dist, Corp. P8V0744 


Various Arti&ts 


1993 




1995 


e 

V 


6 


25 


HOMEWARD BOUND: THE 
INCREDIBLE JOURNEY 


Walt Drsney Home Video 1801 


Michael J. Fox 
Don Ameche 


1993 




2299 


7 
1 


7 


67 


BEAUTY AND THE BEAST 


Walt Disney Home Video 1325 


Animated 


1991 




24-99 


0 


9 


191 


PINOCCHIO^ 


Walt Otsney Home Video 239 


Animated 


19*0 


G 


24« 


9 


8 


14 


DENNIS THE MENACE 


Wartwr Bros, IrK. 

Warner Home Video 1 7000 


Mason Gamble 
Walter Mattttau 


1993 


PG 


24% 


in 


13 


3 


MIGHTY MORPMIN: VOL. l OAY OF 
THE DUMPSTER 


Saban Entertainment 
PolyGram Video 4400881 193 


Various Artists 


1993 




9.95 


11 


NE« 


»► 


BRAM aTQKtn S DKACULA 


Colurnbta TriSlar Home Video 51413-5 


Gary Oldman 
Anthony Hopkins 


199! 


R 


— 

1995 


It 


12 


3 




Nickelodeon 

Sony Wonder 49215 




I99< 


NR 


149S 


13 


11 


10 


MICHAEL JACKSON: DANGEROUS- 
THE SHORT FILMS 


Epic Music Video 19V49164 


Michael Jackson 


1993 




19.9! 


14 


10 


28 


HOME ALONE 2 


foxVideo 1 989 


Macaulay Culkin 
Joe Pesci 


1992 


PC 


24 9S 


15 


18 


15 


PENTHOUSE: THE GIRLS OF 
PENTHOUSE-VOL. 2 


Penttiouse Video 

A*Vis»on Entertainment 50426-3 


Various Artists 


1993 


NR 


19,95 


16 


15 


22 


REN & STIMPY: THE CLASSICSo 


Nickelodeon 

aOny WOnOBi LViytl/U 


Animated 


1993 


NR 


14.99 


17 


26 


3 


SUPER MODELS GO WILD 


Peach Home Video 

Uni UlSt. Lorp, rX^n/Wd 


Various Artists 


1994 


NR 


9.95 


16 


17 


2 


LETS PRETEND WITH BARNEY 


The Lyons Group 20O0 


Various Artists 


1994 


NR 


1495 


19 


19 


4 


BAD GOLF MADE EASIER 


ABC VKJeo 45003 


Leslie Nielsen 


1993 




1998 


20 


21 


12 


PLAYBOY; HOW TO REAWAKEN 
YOUR SEXUAL POWERS 


Playboy Home Video 
Uni Dist. Corp. PBV0746 


Various Artists 


1993 




2995 


21 


31 


14 


THM Aun IFDDV TMf MfWIP 
1 unn Anu jcnKi-i nc muvib 


Family HofTW Entertainment 27416 


Animated 


1993 


G 


24.91 


9^ 
ti 


NEW^ 




UfUJI lA Lj-— AA1 ntn^c 
MuM/UA nCnTTe VIOeO tn L\Jdj33 


jane Marcn 


1993 


NR 


1991 




22 


25 


rLATBUT: Wtl & WILD V 


Playboy Home VkJeo 
Uni Dist. Corp, PBV0740 


Various Artists 


1993 


Nit 


1998 


9A 
«4 


14 


37 


BEETHOVEN 


Universal City Studios 
MCA/Universal Home Video81222 


Ctiarles Grodin 
Bonnie Hunt 


1991 


PG-13 


19.98 


a 


28 


45 


COUNTRY LINE DANCING 


Quality Video, Inc. 60053 


Diane Homer 


1992 


NR 


939 


a 


K-EKTIIV 


AN AFFAIR TO REMEMBER 


FoKVMeo 1240 


Caiy Grant 
Deborah Kerr 


1957 


NR 


14.9t 


97 

11 


K-Eimn 


PENThOUSE: PET OF THE YEAR 
PLAYOFF 1993 


Penthouse Video 

A"V>won Entertainment 50425-3 


Various Artists 


1993 


NR 


1995 


9ft 
to 


25 


9 


MARIAH CAREY 


Columbia Music Vtdeo 19V49179 


Marlah Carey 


1993 


NR 


1998 


9ft 


29 


65 


AMADEUS^ 


Lumiere Pictures 

Republic Pictures Home Video 5805 


Ttxn Huke 

F, Murray Abraham 


1984 


PG 


14.98 


9A 


20 


3 


MIGHTY MORPHIN: VOL. 3-HIGH 
FIVE 


Saban Entertainment 
PotyGram Video 4400881233 


Various Artists 


1993 


NR 


9.95 


31 


16 


7 


OcrcbHc MODE: DEVOTIONAL 


Warner Reprise Video 3-38346 


Depeche Mode 


1993 


NR 


1998 


32 


36 


2 


MIGHTY MORPHIN: VOL. 4-NO 
CLOWNING AROUND 


Saban Entertainment 
PotyGram Video 440088 1 1 33 


Various Artists 


1993 




9.95 


33 


24 


13 


THE MUrrEI LHRISTMAS LAKOL 


Wall Oi&ney Home Video 1729 


Michael Caine 
The Muppets 


1992 


G 


2299 


34 


32 


4 


MIGHTY MORPHIN: VOL. S HAPPY 
DiKIHUAY, £A(,K 


Saban Entertainment 
PotyGrarTi Video 4400881113 


Various Artists 


1993 


NR 


995 


35 


34 


12 


HIGHLANDER 


Republic Pictures Home Video 5892 


Christopher Lambert 
Sean Conoery 


1986 


R 


14.98 


36 


39 


81 


101 DALMATIANS 


Walt Oisney Home Video 1263 


Animated 


1961 


G 


24 99 


37 


33 


32 


PUYBOY PUYMATE OF THE YEAR 
1993 


Playtxjy Home Video 
Uni Oist. CiJ-u PBV0734 


Anna Nicole Smith 


1993 


NR 


1995 


38 


27 


26 


PENTHOUSE: THE ALL-PET 
WORKOUT 


Penthouse Video 

A'Vision EntertainrT>ent 50370-3 


Various Artists 


1993 


NR 


1998 


39 


37 


4 


OUR FIRST VIDEO A' 


Zoom Express 
BMG Kidz 4860 


Mary-Kate & Ashley 

Otsen 


1993 


NR 


1238 


40 


30 


6 


CINDY CRAWFORD/THE NEXT 
CHALLENGE 


Goodlimes Home Video 05-7 1 00 


Cindy Crawford 


1993 


NR 


1999 



9 RIAA gold c«n. tor sales of 50.000 units or $1 million in sales at suggested retail. ARIAA plttmum ceri. for sales ol 100.000 units or S2 millton in sales at 
suggested retail. #ITA gold certification for a minimum of 125,000 umts or a dollar volume of $9 million at r«tail for theatrically released programs, or of at least 25,000 
units aod $1 millKxi at suggested retail for nontheatrical titles. Oil A. platinum certifica1>on tor a minimum sale of ZSO.tXM units or a dollar volume of $18 million 
at retail for theatrically released programs, and of at least, 50,000 units and $2 mpll«yi at suggested retailfor nontheatrical titles, 1994. BiNboartVBPI Communications 



60 



BIOBOARD FEBRUARY 19, 1994 



Home Video 




To make a liener 
low cost duplication VTR, 
we copied the best. 



INSYNC'S MUSIC INFO 

(Continued from page 58) 

InSync, which was developed in 
conjunction with Newport Beach, 
Calif.-based Positive Productions, 
will launch in several phases. The 
first, due this month, will offer on- 
line users only "static data," or data 
fixed for the life of the copyright. 
Music copyright ownership informa- 
tion will not be provided in this 
phase, although requests for such 
data can be sent to Synchronizity, 
McGowan says. 

The second phase will include that 
on-line information on copyright 
ownership, as well as the opportu- 
nity for music publishers to, in ef- 
fect, "buy time" on-line to promote 
their catalogs or ofTer additional de- 
tails on particular elements of them. 
The third phase will include actual 
30-second sound bites of the musical 
selections that can be sampled ei- 
ther via modem or phone. The com- 
pany also envisions enabling the mu- 
sic user and music copyright owner 
to communicate directly via E-mail 
during this phase, for the purpose of 
requesting and granting clearances. 

A fourth and final phase "will al- 
low entire DAT master recordings 
to be sent through the system over 
telephone lines," according to the 
company. 

To get on-line, customers pay 
what McGowan describes only as "a 
one-time nominal subscription fee" 
for the required software, as well as 
subsequent on-line charges ranging 
from 60 cents to $1 a minute, de- 
pending on the volume of time pur- 
chased. 

Costs for music publishers inter- 
ested in promoting their catalogs on 
the service have not yet been set, 
McGowan says. 



MIXED-MODE CD 

(Cniitinued fmin pa{je 5S) 

in the characters' minds, the story it- 
self is a linear one, unlike "branching" 
multimedia titles in which the user can 
affect the plotline. 

"You don't change the story," 
Jones says. "After you've gone into 
various levels, you pop back onto the 
main storyline path. It's very much a 
re-creation of the way your mind 
wanders." 

Jones foresees selling this title 
principally in record stores and book- 
stores, which he terms "content-ori- 
ented," as opposed to software chan- 
nels such as electronics retailers. 
"There is a real arid field out there of 
titles for adults, of titles that are 
somewhat cerebral as opposed to be- 
ing games," he says. "I see this as ap- 
pealing to a wide audience, the kind 
that would buy The Bridges Of Madi- 
son County,' say. There is always a 
desire for well-told stories." 

As for the future, Jones is optimis- 
tic. 'This business has changed dras- 
tically in 10 years," he says. "Judith 
and I started in it when a CD-ROM 
drive cost $2,000 — if you could find 
one. Now we have 5 or 6 million 
homes with CD-ROM players hooked 
up t« their computers, and products 
filtering into a variety of mass-mar- 
ket retail outlets. It's become known 
as a medium for the mass-market, 
and it's exciting to be exploring new 
ways to reach that audience." 




Panasonic duplication systems have been ttie Number One choice of the industry leaders for years. Now, 
lew AG-5210, with SP/LP/and EP record/playback speeds, means duplication facilities of all sizes can afford 
the industry's leading duplication technology. 

Panasonic's new AG-5210 is designed to give you the same reliable performance as Panasonic's industry- 
standard Professional Duplication VTRs, plus, you get the features you need for fast, economical duplication 
applications: long life silicon lower cylinder, Hi-Fi audio in SP and ER serial remote control, AGC on/off and 
auto head cleaning. All at a most affordable price. 

The AG-5210 is part of the full line of Panasonic Professional Duplication products. To learn more about 
them, call 1 800 528 8601 (Enter product code 08). You'll see that when 
it comes to duplication, there's only one original. 

OnBPtn»o«cwiy.SeeJucii$.Nj07W4 Broadcast & Television Systems Company 
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Blockbuster Tops $2 Billion 

Revenues Rise 70% During 1993 



NEW YORK— Blockbuster Entertain- 
ment, the music and video retail giant 
that is quickly becoming an entertain- 
ment producer and distributor as weW, 
says revenues topped $2 billion last 
year for the first time and that net 
profits soared to nearly $250 million. 

For 1993, Fort Lauderdale, Fla.- 
based Blockbuster reports net profits 
jumped 64.3% to $243.6 million from 
$148.2 million the year before, as reve- 
nues rose 69.2» to $2.22 bOlion from 
$1.31 billion. 

Sales for company-owned video 
stores open at least one year rose 9.2% 
la.st year. 

System-wide revenues (franchised 
and company-owned stores) increased 
47.4% to $2.91 billion from $1.97 billion 
in 1992. At year's end, Blockbuster had 
2,698 company-owned and 895 fran- 
chised video outlets, for a total of 3,59.3. 
It also operates .t31 music stores. 

For the fourth quarter, net profits 



rose 70.6% to $81.3 million {mm .$47.6 
million in the prior year's same period, 
on a 65.7^ jump in revenues to .$723.7 
million from $436.7 million. 

System-wide revenues climbed 
48.6% to $891.3 miUion from $599.6 mil- 
lion. Company video same-store sales 
in the quarter were up 5J5*. 

The company has announced plans 
to merge with Viacom, an entertain- 
ment programmer, di.strihutor, and ca- 
ble operator. The deal is expected to 
close in the second quarter. If Viacom 
is successful in acquiring Paramount 
Communications, then Blockbuster will 
have a big share of that media company 
as well. 

Tko other entertainment producers 
partly owned by Blockbuster plan to 
merge: Spelling Entertainment Group 
Inc. and Republic Pictures Corp. 
Blockbuster will have majority control 
of the resulting company. 

DON JEFFREY 



VIDEOS KEYED FOR INTERACTIVE PLAY 

(Continued from page .-tjii 

A*Vision Entertainment, the video di- 
vision of Atlantic. At the Winter Con- 
sumer Electronics Show in Las Vegas, 
the Key was demonstrated with all 
these titles. "If it does well, I see no 
reason why we wouldn't put [the Key 
code] on all music video titles that 
make sense," says Bell. 

The CES show *Vent great." says 
Larry Richenstein, president of Hicks- 
ville, N.Y.-ba-sed Lonestar Technolo- 
gies. "There were people around the 
booth the whole time. Even the older 
people were sa>ing, This is cool.* " 




The Key, an electronic interactive 
instrument from Lonestar Tectinotogies, 
allows non-musicians to "play along" 
with music videos. 



PICTURE THIS 

(Continued /mm page 5'J) 

ings records. The Nancy Kerrigan- 
Tonya Harding matter has some- 
thing to do it. CBS Video VP Ken 
Ross says major chains "have re- 
quested" a competition highlights 
cassette separate from the already- 
scheduled $39.98 dual pack devoted to 
the main event and the closing night 
exhibition. "We're getting serious or- 
ders." Ross says. "There are substan- 
tial commitments," many for 10,000 
units. CBS Video, which will price the 
new release at 319.98, should easily 
exceed the 75.000 units sold in 1992 
when Kristi Yamaguchi skated off 
with the gold. 



Lonestar's device, introduced last 
summer (Billboard, Aug. 21, 1993), can 
also be used with special ROM packs, 
each encoded with 10 songs. However, 
the ROM packs will not feature per- 
formances by original artists. "It won't 
be The Beatles— it will be 'Songs Of 
The Beatles,' " says Richenstein. 

Since a variety of instruments can be 
simulated, it's possible to link several 
Keys to form a band. The unit also is 
MIT)I compatible. 

Richenstein expects the Key to be 
available in May, along nith the Atlan- 
tic and Geffen title.^. Musical instru- 
ment, consumer electronics, and high- 
end stores like Sharper Image will 
earn' it. The Key will retail for $399, 
with ROM packs costing $25. 

Lonestar has not yet completed 
deals with any retailers, says Richen- 
stein. "Right now we're just showing it 
and talking about it. There are a lot of 
people who want to stock it. We're go- 
ing to go city by city and pick just one 
or two relailei-s that we feel can give 
the product the proper space and pro- 
motion, with in-stnre demonstrations, 
tie-ins to local celebrities, T-shii-ts. and 
hats — we want to make it an event, 

"It's also imjwrtant that they have a 
demonstration model in the store for 
people to tr>'," Richenstein adds. "We 
believe that when one jier^n plavs it. 
they'll seU 10." 

"It defwnfLs on how the>' market it at 
this price point," says Beil. "But I was 
ver>' impressed by it It's a veiy sophis- 
ticated piece of etjuipment. It really 
makes you feel like you're part of the 
band. It's not a toy; it's a new kind of 
instrument" 

Atlantic executive VP/GM Val Azzoli 
adds, "We think this a very intriguing 
technolog>', and |wel plan to move for- 
waixl with it." 

Richenstein hopes other labels will 
release music videos coded to the Key, 
which could be extended to audio CDs 
and laserdwcs. 'We hope that gi-oups 
will endorse the Key by signing on to 
do cu.stomized ROM packs, where we 
pay them a royalty and thej' take their 
instruments and give us an original 
jierformance, and maybe do it a little 
differently fn)m the album vei-sion." 



Top Video Rentals 








COMPILED FROM * NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 






THISWtEK 


s 


WKS ON CH, 


TITLE 


Copyright Owmer, 
Manufacturer, Cataloc Number 


Principal 
Performers 


11 


Ratlm 










* * * No. 1 * * * 








1 
1 


1 


6 


THE FIRM 


Paramount Pictures 
Paramount Home Video 32523 


Tom Cruise 


1993 


R 


L 


2 


7 


41 PPPt IM CPATTI F 
3L£CrkKa9 in 1 1 LC 


Columbia TriStar Home Video 524 1 3 


Tom Hanks 
Meg Ryan 


1993 


PC 


3 


3 


6 


DAVE 


Warner Bros. Inc. 

Warner Home Video 12962 


Kevin Kline 
Sigou'ney Weaver 


1993 




4 


4 


9 


RISING SUN 


FoitVideo 8520 


Sean Connery 

Wesley Snipes 


1993 




E 

9 


7 


4 


TRUE ROMANCE 


Morgan Creek Productions Inc. 
Warner Home Vtbeo 1 3 1 58 


Christian Slater 
Palncia AtcjLielte 


1993 




e 

D 


12 


3 


ROBIN HOOD: MEN IN TIGHTS 


FoxVideo 8522 


Cary Ehires 
Richard Lewis 


1993 


PG-13 


7 
1 


G 


4 


HOT SHOTS! PART DEUX 


FoxVideo 8507 


Charlie Sheen 

Lloyd Br.f)ges 


1993 


PG-13 


g 

0 


9 


4 


HOCUS POCUS 


Hollywood Pictures 
Hollywood HomeVideo2144 


Bene Midler 

Sarah Jessica Parker 


1993 


PC 


9 


5 


11 


CUFFHANGER 


Columbia TnStar Home Video 52233 


Sylvester Stallone 
John Lithgow 


1993 




10 


8 


7 


GUILTY AS SIN 


Touchstone Pictures 
Touchstone Home Video 20O9 


Rebecca DeMomay 
Don Johnson 


1993 




11 


NEW^ 




Universal City Studios 
MCA'Universai Home Video 81570 


Jean-Claude van Damme 


1993 


> 


19 
It 


14 


3 




Universal City Studios 
MCAAJniversal Home Video 81628 


Robert Downey, Jr. 
Chartes Gnsdin 


1993 


PG-13 


13 


NEW^ 


1 ACT ArTinu MFRn 


i^iumuia 1 riouir nome viuqO£/7JJ 


A. Schwarzenegger 
Austin O'Bnen 


1993 




14 


10 


12 


SUVER 


Paramount Pictures 
Paramount Home Video 32722 


Sharon Stone 
William Baldwin 


1993 




15 


16 


3 


MENACE II SOCIETY 


New Line Home Video 

Columbia TnStar Home Video 72550 


Tyrin Tunwf 
Larenz Tate 


1993 




16 




ROOKIE OF THE YEAR 


FoxVideo 8521 


Thomas Ian Nicholas 
Gary Busey 


1993 




n 
if 


11 


10 


MADE IN AMERICA 


Warner Bros. Inc. 

Warner Home Video 12652 


Whoopi Goldberg 
Ted Oanson 


1993 


PG-13 


ifi 

10 


NEW^ 


CONEHEAOS 


Paramount Pictures 
Paramount Home Video 32874 


Dan Aykroyd 
Jane Curtin 


1993 


PG 


1Q 


13 


7 


DRAGON: THE BRUCE LEE STORYO 


Universal City Studios 
MCA/Universal Home Video 81480 


Jason Scott Lee 


1993 


PG-13 


9n 
zu 


15 


16 


INDECENT PROPOSAL 


Paramount Pictures 
Paramount Home Video 32453 


Robert Redford 
Demi Moore 


1993 


R 


21 


26 


2 


JASON GOES TO HELL: THE FINAL 
FRIDAY 


New Line Home Video 

Columbia TriStsr Home Video 72413 


Kari Keegan 
Steven Williams 


1993 




v% 
tl 


17 


12 


rntt WILLT 


Warner Bios. Inc. 

Warner Home Video 180O0 


Jason James Richter 


1993 


PC 


VK 


24 


4 


BLOOD IN...BLOOD OUT: BOUND BY 
HONOR 


Hollyvrtxx] Pictures 
Hollywood Home Video 2015 


Benjamin Bratt 
Jesse Borrego 


1993 


R 


« 


20 


5 


WARLOCK 2: THE ARMAGEDDON 


Vidmar^i Entertainment 5514 


Julian Sands 


1993 


it 




18 


14 


DENNIS THE MENACE 


Warne- Bros. Inc. 

Warner Honte V>deo 1 7000 


Mason Gamble 
Waltor Matthau 


1993 


PG 


£0 


25 


3 


WIDE SARGASSO SEA 


N€w Line Home Video 

Columbia TriStar Home V*deo 72553 


Kahna Lombard 
Rachel Ward 


1993 


NR 


11 


19 


10 


LIFE WITH MIKEY 


Touchstone Pictures 
Touchstone Home Video 2010 


Michael J. Fox 


1993 


PG-13 


70 
cQ 


36 


2 


FUTURE SHOCK 


Park Place Entertainment Inc. 
Hemdale Home Video 7169 


Vivian Schilling 
Bill Paxton 


1993 


PG-13 




22 


23 


GROUNDHOG DAY 


Columbia TnStar Honte Video 52293-5 


Bill Murray 
Andie MacDoweil 


1993 


PG 




21 


15 


THE SANDLOT 


FoxVideo 8500 


James Earl Jones 
Mike V.tar 


1993 


PG 


31 


30 


6 




New Line Home Video 

Columbia TriStar Home Video 52223 


Eric Stoltz 
Br oget Fonda 


1993 


R 


32 


28 


14 


BUKN TtalLKUAT 


Hollywood Pictures 
Hailywu.xl Home Video 1744 


Melanie Griff ilti 
John Goodotan 


1993 


PG 


33 


31 


14 




r0iyv>ram VlOeO *4UUWJI ISJ 


Mirlo Van Peebles 
Steven Baldwin 


1993 


R 


34 


NEW^ 


POETIC JUSTICE 


Columbia TnStar Honw Video 52393 


Janet Jackson 
Tupac Shakur 


1993 


R 


35 


23 


27 


SCENT OF A WOMAN* 


Universal City Studios 
MCA/Universal Home Video 81283 


Al Pacino 
Chris O'Oonneli 


1992 


R 


36 


NEW^ 


KAUFORNIA 


PolyGram Video 4400889333 


Brad Pitt 
Juliette Lewis 


1993 


IM 


37 


34 


18 


ALADDIN 


Wait Disney Home Video 1662 


Animated 


1992 


G 


38 


35 


11 


LOST IN YONKERS 


Columbia TriStar Home Video 53663 


Richard Dreyfuss 
Mercedes Ruetil 


1993 


PC 


39 


38 


7 


SUPER MARIO BROS. 


Hollywood Pictures 
Hollywood Home Video 2008 


Bob Hoskins 
John Leguizamo 


1993 


PG 


40 


32 


4 


SURF NINJAS 


New Line Home Video 

Columbia TnStar Honw Video 71 103 


Leslie Nielsen 
Emie Reyes, Jr 


1993 


PG 



♦ITA gold certification for a minimum of 125.000 units or a dollar volume ot $9 million at retail for theatrically released programs, or of 
at least 25.000 units and $1 million at suggested retail tor nontbeatncal titles. <>ITA platinum certification for a minimum sale of 250,000 u 
or a dollar volume ol $18 million at retail tor theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail 
for nontheatrical titles. £■ 1994. Billbaard/BPi Communications, 
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EDITED BY CATHERINE APPLEFELD 



Petra, "Wake-Up Call 
Video Collection," Word 
Visual Audio, 
approximately 50 minutCR, 
$9.95. 

"Wake-Up Call" is a fitting 
name for the latest album 
and \ideo compilation from 
contemporary Christian 
band Petra. If there still are 
rock enthusiasts out there 
who haven't given these guys 
a spin, it's time to wake up. 




The title brings together 10 
tunes from the band's last 
three albume: "Beyond 
Belief." "Unseen Power," 
and "Wake-Up Call," which 
is represented by the jarring 
"Midnight Oil" and rock 
ballad a la Kirehouse, "Just 
Reach Out." Between the 
clips are MTV-style quick- 
cut Q&As during which 
Petra's members discuss the 
two years since their last 
album, including their 
participation in last year's 
Farm Aid, their European 
tour, and what it was like 
recording "Wake-Up Call" in 
Nashville. With its stylized 
cover and unabashed 
content, this is one that vn\\ 
be right at home in the rock 
music section. 



CHILDREN'S 



"The Fox And The 
Hound," Buena Vista 
Home Video, 83 minutes, 
S24.99. 

Latest video stripe in Disney 
rainbow follows the story of 
two playful animals who 
become fast friends before 
either realizes their life's 
calling is to be bitter 
enemies. With star voice 
input from Mickey Rooney. 
Kurt Russell, and Pearl 
Bailey as forest matriarch 
Big Mama the owl, this full- 
length animated adventure is 
a typically tender tale of 
friendship that calls to mind 
such Disney classics as 
"Bambi." "Snow White," and 
" Lady And The Tramp." And 
as expected, accompanying 
soundtrack is a winner. "The 
Fox And The Hound" had a 
boffo big-screen run and no 
doubt will send parents 
racing for the video store. 
Stock up on this one and 
watch it disappear. 

"World Of Stories," White 
Star Video (908-229-2343), 
73 minutes, $29.95. 
Katharine Hepburn lends 
her unmistakably rich voice 
to the vivid narration of six of 
her favorite childhood 
stories: "The Nightingale," 
"The Musicians Of Bremen." 
"Jack And The Beansulk." 



"Beauty And The Beast," 
"The Emperor's New 
Clothes," and "Tattercoats." 
Stones are set to drawings In 
a variety of styles that speak 
to each one's distinctive 
flavor. Brevity of each story 
makes video a perfect choice 
for extended viewng or a 
quick bedtime tale, and 
parents will be hard-pressed 
to find a more engaging 
narrator. 

"Joanie Bartels: The 
Extra-Special Substitute 
Teacher," Discovery 
Music/BMG Kidz. 40 
minutes, $14.98. 
Bartels is back as a 
substitute teacher with a 
special kind of class in this 
second musical video in her 
"Magic" series. Her groovy 
lessons are wrapped in a 
series of colorful music 
\ideos that find the ever- 
perky children's entertainer 
engaging in more costume 
changes than Elton John. 
Subjects include rhyming 
with the name game, 
dinosaur trivia, geography, 
U.S. history, languages, and 
more. Song selection ranges 
from the tropical "La 
Bamba" to a groovy "The 
Locomotion" to the dreamy 
"Swing On A Star." 




Transitions between 
numbers are seamless, and 
young viewers will find 
themselves grooving at home 
and learning a little to boot. 

"The Magic Voyage," 
Hemdale Home Video, 
approximately 90 minutes, 
$19.95. 

A feisty little woodworm 
named F'ico who makes his 
home in Christopher 
Columbus' square-shaped 
globe accompanies the 
explorer on his 1492 voyage 
to discover the new world. 
Along the way, Pico faces 
several challenges of his own, 
including rescuing a 
beautiful firefly princess 
from the evil king of bees and 
avoiding a trio of bulljing 
rats. Dom DeLuise, Corey 
Feldman, Irene Cara, and 
Mickey Rooney are among 
the actors supplying voice 
and song to the motley crew 
of characters, and seamless 
animation is courtesy of 
experts from the Disney and 
Spielberg camps. A bare- 
bunes lesson about 
Columbus' history-bending 
journey seeps through the 
plot; however, focus of this 
full-length feature is strictly 
on entertainment. 



HEALTH FITNESS 



"Straight Talk On 
Menopause, Vols. 1 & 2." 
A'Vision Entertainment 
(212-275-2900), 120 
minutes. $29.95. 
Dr. Judith Reichman. a 
gynecologist who clearly ha.s 
found a second calling as a 
lecturer, leads a detailed 
discussion about menopause 
that, happily, leaves little to 
the imagination. Filmed in 
front of an audience in Santa 
Monica. Calif., the doctor's 
message is twofold and is 
thus broken into two 
hourlong \ideos. Volume 1, 
"Signs And Symptoms." is 
geared toward educating 
women and men about 
menopause and dispelling its 
myths, many of which, 
according to Reichman, have 
been perpetuated by 
physicians. In volume 2. 
"Taking Charge," Reichman 
encourages women to take 
an active role in their health 
and provides a number of 
viable options they can 
pursue. Format is well- 
suited for individuals as 
well as focus groups and 
classes. 



SPORTS 



"NASCAR Video— Alan 
Kulwicki: Champion Of 
Dreams," Cabin Fever 
Entertainment (800-929- 
3056), 30 minutes, $9.95. 
This video, one of several 
new additions to Cabin 
Fever's NASCAR line, is a 
tribute to Winston Cup 
champion Kulwicki, who died 
in May 1993. Hosted by 
NASCAR personality Benny 
Parsons, the in-depth 
interview was filmed just a 
few months before 
Kulwicki's death and details 
the winding road that led the 
1986's rookie of the year 
down to Florida without a 
sponsor or rider. Ironically, 
Kulwicki talks at length 
about the death of his mother 
and brother when he was a 
child and the effect those 
incidents had on his drive to 




succeed. In not-so-serious 
moments, he talks about 
posing for photos with 
models from eventual 
sponsor Hooters. Video, 
which is heavy on 
information and almost void 
of on-the-track action, winds 
down with a personal tour of 
the Kulwicki house, which 
finds Alan in the kitchen 
whipping up some stir fry. 



Also new from Cabin Fever: 
"Winners: The Men Who 
Take The Checkered Flag," 
"Legends: The Statesmen Of 
The Racing World." and 
"Insiders: The Unsung 
Heroes Of NASCAR." 



INSTRUCTIONAL 



"Read Music Today, Vol. 
ri: Understanding Music 
Notation," Music Video 
Products (800-637-3555), 80 
minutes, $19.95. 
Like the popular series of 
how-to guides for computer 
technology,', this lengthy 
video could have been titled 
"Reading Music For 
Dummies." Potential viewers 
might think they've put the 
WTong tape in the VCR when 
they first hear a soothing 
voice directing them to sit 
quietly in a comfortable chair 
and take in the ebb and flow 
of their own pulse. This 




Video Previews is a weekly look at new titles at sell-through prices. 
Send review copies to Catherine Appleteld, 2238-B Cathedral Ave., 
NW, Washington, D.C. 20008. 



exercise eventually segues 
into the business of counting 
musical notes, which is 
undertaken at a clip suited to 
the absolute beginner. 
Although the going is slow, 
the friendly guide to music 
notation does in fact cover all 
the bases in a manner that 
surely will calm the jitters of 
even the most anxious 
student. Instructor advises 
viewers at the outset to get 
hold of a dictionary of 
musical terms, to which he 
refers often during the 
program. 



EDUCATIONAL 



"Understanding 
Shakespeare: Romeo And 
Juliet," Guldhil Home 
Media (408-622-9441). 90 
minutes. $39.95. 
Much more an educational 
tool than pure performance, 
this enactment of one of 
Shakespeare's best-loved 
tragedies is broken down 
into segments that are 
probed by a panel of experts 
on the Bard and his works. 
The "McLaughlin Group"- 
type discourse would prove 
incredibly anno>ing for those 
who want to enjoy a straight 
run-through of "Romeo And 
Juliet." However, it provides 
a golden opportunity for 
people looking for the inside 
track on the two ill-fated 
lovers and one of literature's 
most famous family feuds. 
The performance itself is 
adequate, although it loses 
momentum due to the 
frequent interruptions. 
Goldhil also has released 
\ideo performance/Cliff 
Note treatments on 
"Hamlet." "Othello," and 
"Macbeth." 
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A biweekly guide to leHser-knoitm 
rental-priced video tiUes. 

"Sex, Drugs, Rock & Roll" ( 1991), R, 
MPI Home Video, prebooks Feb. 28. 

The three continually controversial 
topics listed in the title are explored 
from multiple perspecti\*es by perform- 
ance artist/monologist Eric Bogosian 
in this filmed record of his one-man 
stage show. One moment he's an inter- 
minable subway panhandler, the next 
an onpty-headed British rocker who's 
delighted to have found a cause in the 
dirt-poor rainforest peoples. Marked 
by the chilling ring of realism. Bogo- 
sian's rockin' roles also include a mat- 
ter-of-fact Southern stud, a paranoid 
hippie, and a loony but poignantly dam- 
aged street person. Highl^ting his bi- 
zarre repertoire L<t one of hLs most en- 



tertaining monsters: a vitriolic, Ma- 
met-manic businessman whose porta- 
ble phone is the weapon with which he 
bullies his employees, lies to his wife, 
and sweet-talks his mistress. It's more 
great theater than great cinema, but 
Bogosian's powerful portrayals have 
earned him cult status that goes be- 
yond the art crowd. 

"Fatal Instinct" (1993), PG-IX MGM/ 
UA Home Video, prebooks March 2. 

Although billed as a spoof of the 
ubiquitous "erotic thriller" genre, this 
Carl Reiner-directed venture suggests 
that he thought the sheer quantity of 
parodies would somehow shore up 
their general lack of quality. Armand 
Assante stars as clueless cop^awyer 
Ned Ravine, whose insipid investiga- 
(Continued on next page) 
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* * * No. 1 * * * 






1 


1 


19 


ALADDIN C J 

Wall Disney Home video 1662 


1992 


2499 


t 


2 


67 


BEAUTY AND THE BEAST 

Walt DiiriL-y Home Video 1325 


1991 


24 99 


'> 


3 


224 


PINOCCHIO* 

Walt Disney Home Video 239 






4 


6 


19 


ONCE UPON A FOREST 

FOTViaeo 8501 


1993 


2496 


5 


NEW^ 


LETS PRETEND WITH BARNEY 

The Lyons Group 20O0 


1994 


I4.9& 


6 


8 


3 


MIGHTY MORPHIN: VOL. I DAY OF THE DUMPSTER 

Saban Enterlainment/PolyGram Video 4400881 193 


1993 


9.95 


7 


4 


13 


TOM AND JERRY: THE MOVIE 

Family Home Entertainment 274 16 


1993 


2498 


8 


9 


89 


FANTASIA 

Walt Disney Home Video 1 132 


1940 


24 99 


9 


5 


21 


REN t STIMPY: THE CLASSICSo 

NickelodeoTL'Sony Wonder LV49200 


1993 


14.99 


10 


m 


21 


REN t STIMPY: THE STINKIEST STORIES : 

NickelodewVSony Wonder LVa9202 


1993 


1498 


11 


12 


95 


101 DALMATIANS 

Walt Disney Home Video 1263 


1961 


!4 99 


12 


11 


3 


THE REN t STIMPY SHOW: ON DUTY 

Nickelodeon'Sony Wonder 492 1 b 


1994 


14.91 


13 


14 


3 


MIGHTY MORPHIN: VOL 4'NO CLOWNING AROUND 

Saban Enlertainment/PolyGram Video 4400S81133 


1993 


995 


14 


; 


17 


HAPPILY EVER AFTER 

Fir^t National Film Corp./Wondwisiof) Home Video 8046 


1993 


24.9S 


15 


18 


3 


MIGHTY MORPHIN: VOL. 6-HAPPY BIRTHDAY ZACK 

Saban Enterlainment/PolyGram Video 4400881 1 13 


1993 


995 


IS 


19 


3 


MIGHTY MORPHIN: VOL 3-HIGH FIVE 

Saban Entertainment/PolyGram Video 4400881233 


1993 


995 


17 


17 


3 


OUR FIRST VIDEO: MARY-KATE It ASHLEY OLSEN A> 

Zoom EipresVBMG Kidz 4860 


1993 


1298 


IS 


24 


3 


MIGHTY MORPHIN: VOL. 2-FOOD FIGHT 

Saban Entertainment/PolyGram Video 4400881213 


1993 


995 


19 


15 


23 


BARNEY'S HOME SWEET HOMES 

Ttv Lyons Gnjup 9904 1 


1993 


1495 


20 


NEW^ 


RAFFI ON BROADWAY 

Troubadoor Records LtdTMCA Music Video 10709 


1993 


1998 


21 


RE-onin 


THE PRINCE AND THE PAUPER 

Walt Disney Home Video 1 185 


1991 


12.99 


22 


25 


349 


ALICE IN WONDERLAND* 

Walt Disney Home Video 36 


19SI 


2499 


23 


21 


262 


CHARLOTTE'S WEB 

Hanna-Bartwra Prod IncVParamount Home Video 8099 


1973 


1495 


24 


22 


11 


CHILDREN'S CIRCLE: REALLY ROSIE 

Wood Knapp Video WKl 1 79 


1993 


1495 


25 


13 


35 


BARNEY RHYMES WITH MOTHER GOOSE 

The Lyons Group 99031 


1993 


1495 



♦ITA ggid certilication fof 3 minimum of 125.000 units or a dollar volume o( S9 million at retail (or 
Iheatrtcatly released programs, or al at least 25,000 units and $1 million al suBgested retail tor 
nontheatrical titles. O ITA platinum certification (or a mir^imum sale ot 250,000 units or a dollar volume 
of $18 million at retail for theatrically released programs, and of at least, 50.000 units and $2 millton 
at suggested retail 'or rtontheatrical titles. €< 1994, BilltxurcVBPI Communications. 
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Home Video 



MARQUEE VALUES 

(Contimted from preceding page) 

tions lead him to stumble through a 
jumble of jokes based on "Double In- 
demnity," "Fatal Attraction," "Basic 
Instinct," "Sleeping With The Enemy," 
"Cape Fear," and any number of 
Hitchcock films. Assante's supporting 
cast features Kate Nelligan as his mur- 



BLOCKBUSTER SUIT 

(Continued from page 59) 

Tania Steele, VP of publicity at DLsney. 
Steele says tiie pricing policy did not 
result from ad\'ertising similar to that 
in the Blockbuster lawsuit. 

While most suppliers .'^ay they are 
unfamiliar «ith tJie Blockbuster suit, 
they doubt it will eliminate rebates tied 
to consumer packaged goods in Califor- 
nia. 

"It could definitely be a precedent- 
setting case," says one executive. "But 
with some additional language on (the] 
packaging, it probably won't be a prob- 
lem." 

The attorney general is seeking a 
civil penally of $2^00-$5,0(X) for each 
consumer who purchased a tape 
through the ad. 



SHELF TALK 

(Continued from page 60) 

ABC Video titles "Behind The 
Scenes At 'All My Children' " and 
"Daytime's Most Wanted: Men Of 
Passion." 

Willey also will promote the titles 
on WPLJ's "Men Of Passion" radio 
pitch, running one week prior to the 
in-store appearance. 



I HE GANG'S ALL HERE: Debra 
Stein, former Epic Home Video 
publicist extraordinaire, will join old 
associates Elliot Slutzky and Jeff 
Fink at LIVE Home Video (Bill- 
board, Feb. 12). Stein was named 
VP of public relations for LIVE En- 
tertainment. She was a partner in 
the PR firm of Stein & Villines. 



derou.'^ wife, Sheriljn Fenn as his wor- 
shipful assistant, and Sean Young as 
the sexually rapacious mystery 
woman — yet their characters are more 
disposable than the gags are. Clearly 
no "Naked Gun," which would never let 
as many seconds pass between laughs, 
it will still pro\ide rudimentary' amuse- 
ment for undemanding audiences. 

'*Full Eclipse" (1993), R and unrated, 
HBO Video, prebooks Feb. 28. 

Plainclothes cop Max Dire (Mario 
Van Peebles) saw his mortally 
wounded partner walk out of his haspi- 
tal room as if nothing ever happened to 
him. Then Max watched his revived 
partner mow (lawn some street-creeps, 
despite his being beaten, shot, and 
blown up. And yet Max's keen cop intu- 
ition tells him that something iveird 
might be going on here. What eveo'one 
in this film seems a bit slow to recog- 
nize is that an eUte police unit is inject- 
ing shape-shifting drugs before staging 
murderous vigilante raids on suspected 
thugs. Mysterious detective Adam 
Garou (Bruce Pa.vne) want.s his "pack" 
to let their feral fren^' relieve their 
job-related angst, taking seriously the 
self-help-through-lycanthropy theme 
created by — and parodied in — 'The 
Howling." Still, it's sure to be a crowd- 
pleaser, having tied its fortunes to 
hefty helpings of explosions, stunts, 
special effects, sex, and all-around 
mind-numbing violence. 

"Cadillac Girls" (1993), Film Advi- 
sory Board rating: extremely ma- 
ture, Monarch Home Video, pre- 
books March 9. 

Sally MacKinnon (Jennifer Dole) is a 
divorced graduate student whose fa- 
ther's death forces her to return to her 
straight-laced hometown in No\'a Sco- 
tia to sell the old homestead. When 
Sally's daughter Page (Mia Kirshner) 
is arrested for car theft, the court lets 
hei* avoid jail if she moves to Nova Sco- 
tia with her mother. Once hack home, 
a charming writer (Gregon,- Harri.son) 
shows up to further complicate Sally's 
half-hearted atlempt:^ at motherhood 
and Page's incessant adolescent anger 
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Ac© Ventura 
(Warner Bros.) 


12.116,101 


1.750 
6.923 




12.115.105 


2 


Mrs. Doubtfire 
(20th Century Fox) 


6.916,809 


2.138 
3.235 


10 


181.555,948 


3 


Philadelphja 
(TriStar) 


5,819,694 


1,594 

3,6S1 


6 


44,823,951 


4 


My Father. The Hero 
(Buena Vista) 


5,645,251 


1,193 
4.732 




5,645,251 


5 


I'll Do Anything 
(Ckihrnbla) 


4,702,625 


1,205 
3,903 




4,702,625 


6 


Schindtor'a List 
(Utwenal) 


4,637,480 


764 
6,070 


7 


29,305,853 


7 


Gmmpy Old Men 
(Warner Bros) 


4,522,020 


1.722 
2,626 


6 


54,256,229 


8 


Blink 

(New Line Cinema) 


3.946,157 


1.540 
2.564 


1 


10,556,233 


9 


Intersection 
(Paimount) 


2,553,039 


1.300 
1.964 


2 


17.700.056 


10 


Iron Wit 
^euera Vista) 


2,304,541 


1.527 

1,509 


3 


17.635.814 



at the world. In spite of convincing per- 
formances from Dole and Kirshner, 
"Cadillac Girls" becomes another 
dreary mother/daughter domestic 
drama— and certainly not the breezy, 
cars'n'cleavage story implied by the 
box art. Recommended to anyone who 
won't run screaming from another gen- 
erational-conflict stor>'. 

"Save Me" (1993). R and unrated, Vi- 
sion Home Video, prebooks March 1. 

Harry Hamlin is a recently sep)ara- 
ted stockbroker who lustfully follows 
sexy Lysette Anthony into a lingerie 
shop. Soon, the frightened Anthony 
asks Hamlin to save her from her evil 
boyfriend — a reasonable recjuest. since 
her beau Ls all-purpose villain Michael 
Ironside. Hamlin is sure he's found 
Miss Right after he and Anthony meet 
back at the lingerie shop for the first 
of many sexual couplings. Needless to 
say, few viewers will have to put on 
their thinking caps to figure out that oV 
Harrj' is being taken for a ride by 
mtneixxitj here, and it might just be his 
dream girl. Although the movie's fre- 



quent sex scenes range from tedious to 
ugly, they will probably be the main at- 
traction of this unremarkable yam. 

"Lethal Nitya" (1993), R, Vidmark 
Gntertainnment Home Video, pre- 
books March 1. 

Although it sounds like a tougher fol- 
low-up to ill-fated martial arts film 
"Harmless Ninja," "Lethal Nirya" is 
about kickboxers Joe and Pete (Ross 
Kettle and David Webb), who infiltrate 
a third-world counlrj- to rescue Joe's 
wife Dominique (Karj-n Hill). The "Le- 
thal" in its title may be a feeble attempt 
to replicate the interracial buddy- 
buddy schtick of the "I^ethal Weapon" 
films, with Kettle and Webb trading 
supposedly clever quips as they pum- 
mel the bad guys. Well, these heroes 
had better hope they're as handy with 
their fisLs as they are with hackneyed 
epithets, because the stronghold 
they're attacking has hot and cold run- 
ning ninjas! Whatever the faults of 
"Lethal Ninja," martial arts fans will 
probably let out attack-cries of ap- 
proval for it 



"Dinosaur Island" (1994), R, New 
Horizons Home Video, prebooks 
March 9. 

The world probably didn't know it 
needed a movie that combines the 
flesh-eating dinosaur action of "Juras- 
sic Park" with the flesh-baring soft- 
core sex of "Bikini Hot Tubs 3." Yet 
here is "Dinosaur Island," the saga of 
sbc army men lost in a tropical paradise 
that's home to a tribe of scantily clad 
white women who all speak English (al- 
though they predictably ask the men 
what "kiss" means). First, the men 
must slay some laughably unconvinc- 
ing dinosaurs — and viewers will regret 
that the T. Rex doesn't chomp down on 
Skeemer (Richard Gabai), the most an- 
noying of the winking, nudging, homy 
GIs. And it's also hard to believe Queen 
Morganna (Toni Naples) when she 
says her people are starving, as the 
women all look pretty well-fed — and 
able to afford breast implants as well. 
Despite its dumb frat-boy mentality, 
there's something almost inspiring — 
and verj' rentable — about such blatant, 
old-fashioned exploitation. 
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RE 


CREATIONAL SPORTS. 




HEALTH AND FITNESS. 


1 


4 


9 


♦ * No. 1 * ♦ 

BAD GOLF MADE EASIER 

ABC Video 45003 


19.91 




1 


1 


15 


♦ * No. 1 * * 

CINDY CRAWFORD/THE NEXT CHALLENGE 

GoodTimes Home Video 05-7 1 00 


19J9 


2 


2 


7 


CNN SPORTS: PLAY OF THE DAY FAVORITES 

Turner Home Entertainment 3111 


l^9l 




2 


2 


17 


SUSAN POWTER: LEAN, STRONG li 
HEALTHY 0 A'Vislon Entertainment 50466-3 


11.9S 


3 


1 


49 


MICHAEL JORDAN: AIR TIME 

FoxVkteo (CBS/Fox) 5770 


19.91 




3 


3 


29 


TONY LITTLE: TOTAL BODY SHAPE UP 0 

Parade Video 94 


UM 


4 


K-Eitmy 


NBA JAM SESSION 

FoxVldeo (CBS/FoK) 5559 


14M 




4 


4 


9 


ABS OF STEEL 2000 

The Maier Gnxip TMG227 


li99 


5 


8 


no 


SUPER SLAMS OF THE NBA 

FoxVideo {CBS/Fo>) 3244 


1<.9« 




5 


10 


17 


TONY LITTLE: ABDOMINAL MUSCLE 
TONING 0 Parade Video 92 


12.91 


6 


16 


13 


THE JOE MONTANA STORY 

PolyGram Video 4400S8 1 953 


19l9S 




6 


9 


19 


JANE FONDA'S FAVORITE FAT BURNERS 0 

A*Vislwi EntMtalnnient 55008-3 


19.91 


7 


10 


7 


PATRICK EWING: STANDING TALL 

FoxVideo (CBS/Fox) 5933 


19.9( 




7 


7 


7 


BUNS OF STEEL STEP 2000 The Maier Group 
TMG1142 


lUS 


8 


5 


S 


100 GREATEST NFL TOUCHDOWNS 
PotyGram VidM 4400876793 


lUS 




8 


6 


15 


MARKY MARK WORKOUT: FORM. FTTNESS, 
FOCUS GoodTimas Home Video 05 79319 


1955 


9 


12 


29 


SHAQ ATMCK: IN YOUR FACE 
PKid>VMaoS30 


19JI 




9 


5 


17 


TONY LITTLE: HIPS. BUTTOCKS « THIGHS 0 
Parade Video 93 


lUI 


10 


3 


222 


MICHAEL JORDAN: COME FLY WITH ME * 

FoxVideo (CBi^ F^) 2173 


19.91 




10 


12 


19 


KATNY SMITH'S GREAT BUNS AND THIGHS 0 

A>Vis<on Entaitainmetit 50446 3 


19.95 


11 


7 


13 


THE NFL'S 1 5 GREATEST COMEBACKS 

PolyCram Video 4400876873 


14.95 




11 


11 


23 


BOXOUT WITH SUGAR RAY LEOHARD 

PolyGram Video 4400877493 


1195 


12 


20 


32 


NBA SHOWMEN: THE SPECTACULAR GUARDS 

FoxVidwi (CBS/Fox) 2383 


iX 




12 


16 


95 


ABS OF STEEL WTTH TAMILEE WEBB The Maier 

Group TMGI32 


m 


13 


9 


3 


MICHAEL BOLTON'S WINNING SOFTBALL 

Columliia Music Video t9V49ia7 


\m 




13 


20 


204 


JANE FONDA'S COMPLETE WORKOUT A*Vliion 
EhtartaifMnent 55006 


ax 


14 


RE-EMTHT 


THE SECRET NBA 

FoxVideo (CBS/Fin) 5789 


ux 




14 


19 


25 


THIGHS OF STEEL WITH TAMILEE WEBS Tlia 
Maier Group TMG158 


9J9 


15 


NEW^ 


NBA RISING STARS 

FoxVideo (CeS/Fox) 4084 


14.91 




IS 


RE-ENTRY 


ABS OF STEEL 2 WTTH TAMILEE WEBB The 

Maier Group TMG 133 


9JI 


16 


11 


35 


LT 

PolyGram Video 4400863893 


MX 




16 


13 


7 


NIKE: TOTAL BODY CONDTTIONING A*Vlslon 
Entertainment 50532-3 


19.95 


17 


RE-EMTRY 


NFL ROCK&EXTREME FOOTBALL 

PolyGram Video 4400876853 


199S 




17 


IE-ENTRY 


STEP REEBOK: THE VIDEO PolyGram Video 
0847853 


Z9.9S 


U 


NEW^ 


MAGIC MOMENTS ON ICE II 

ABC Video 44002 


24.9> 




18 


14 


7 


KATHY SMITH'S SECRETS-VOL. 1 A-Vbion 
Entertainment 50457-3 


19.9S 


19 


13 


107 


MAGIC JOHNSON: ALWAYS SHOWTIME 

FoxVideo (CBS/Fox) 3 1 89 


I9.II 




19 


RE-ENTRY 


RICHARD SIMMONS: SWEATIN" TO THE 
OLDIES 2 GoodTimes Home Video 9304 


19.99 


20 


6 


151 


MICHAEL JORDAN'S PUYGROUND 

FoxVideo (CBS Fox) 2858 


19.98 




20 


15 


5 


KATHY SMITH'S SECRETS-VOL. 2 A'Vliion 

Entertainment 50456-3 


1U5 



^[TA goW certiBcation for sale ot 125,000 unrts or a dollar volume of «9 million at retail for ttiestrically retaasad programs, 25.000 urWts and $1 mflMonat 
)ogg«Stod rvtait lor oontfwairical tittftS. 0 ITA platinum cartiticatton for sale ot 250,000 units or a dollar volume of $18 million at retail for tt>estrk:ally n 
programs, or 50,000 units or \2 millieo at suggested retail for nonttwetncal tltt« ® 1994 BiHboard/BPI Corrwnunicatioru 
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IThE lion 

^' le next success story 
in the smash hit 
tradition of 
he little mermaid", 
oeauty and the beast" 
and aladdin". 

The Lion King soundtrack features original cast recordings, 
five all-new songs written by Tim Rice and Elton John, 
and original score by Hans Zimmer. 

Be a part of the audio event of the year! 




Ships May. 







Records 



FUN SON£S 

{n thr spirit of the 
proven hie. SiUy Songs 
(over 750.000 copies 
sold), Disney introduces 
two new albums to add 
to the fun- 
Funny Food Songs 
and TratvlSongil 

Ships Februar)' 15. 



TWO NEW STORYTELLERS 

well-timed Read-Alon^s round out Disney's stellar cast of releases! Aladdin: 
lago Returns gives you another title in the Gold- and Platinum-selling Aladdin 
family and features the Academy Award-winning song, "A Whole New World." 
And be sure to stock up on the classic. The Fox and the Hound in time to take 
advantage of the home video release (scheduled to ship March 4)! 

Aladdin: lago Return ships February 15. 
the Fox and the Hound available now. 



MY FIRST SINO-ALONC 



^n innovative new product lint ~ My First Sing-Along! 
It's sing-along fun for ages 6 months to 3 years, featuring Micl^- and the gang. 
Order the entire collectable series! 



Ships April 26. 
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The Growing Market Challenges Manufacturers To 
Stand Out From The Crowd 



With children's video 
having proven itself 
a reliable, money- 
making genre at 
the rental and soil- 
through levels, it's not surprising 
that more and more manufat lurers 
are upping their quantity of kidvid 
relcdses. The result is an ever- 
growing glut of children's video 
titles, all vying for the same dol- 
lars — and competing not only with 
Disney, Barney and each other, but 
with all the other entertainment 
options out there. How do they get 
their products to stand apart from 
the pack? 

"It's pretty obvious that it's an 
exploding marketplace, but it's 
very saturated," says Bob Horn, 
mdnaging director of New York- 
based youth marketing consultancy 
Kid Think, Inc. "The business has 
been very title-driven — everyone 
wants the next 'Aladdin,' But what 
we're seeing is a trend toward 
brand awareness. Sony Wonder, for 
example, is separating itself from 
the pack in consumers' minds via 
their Nickelodeon license." When a 
company has brand awareness, 
according to Horn, parents and 
kids alike view it as a source from 
which to choose an array of 
dependable entertainment. 

"Nickelodeon is a franchise, and 
we're looking for franchises," says 
Ted Green. VP, Sony Music Group, 
whose Nickelodeon "Ren & 
Stimpy" titles have either reached 
or are nearing double-platinum sta- 
tus. "We'll probably release 25 
Nickelodeon video titles this year, 
and we've boon very aggressive 
about acquiring other audio and 
video product." Among the new 
video rights Sony Wonder has 
acquired are for cartoon series "Tin 
Tin." "Dog City" and "Tales From 
The Crypt Keeper"; the original 600 
episodes of "Lassie"; and the flam- 
boyant kids' TV show "Xuxa." Sony 
Wonder has also snagged audio 
and video rights to the upcoming 
PBS series "Puzzleworks." 

"We are concerned with brand 
awareness, and a line of program- 
ming is a brand," says Mindy 
Pickard, VP of marketing for CBS 
Fox Video. "It helps to be able to 
promote, say, four titles together 
instead of one." CBS Fox's many 
lines include its new Raggedy Ann 
animated series, Dennis The 
Menace cartoons and series featur- 
ing Garfield, George Of The 
Jungle, Mr. Rogers and "PBS 
Storybreaks." 



"We do value-added items with 
all our kids' product," adds Pickaul, 
"which is one way to differentinlf 
from the rest of the marketplace. 
For 'Thv Secret Garden," we pd( k 
aged the video with a diary. With 
'George Of The Jungle,' we added 
a music video and tied in with the 
World Wildlife Fund lor a tip-m 
card showing kids how to do aninuil 
shadows." 

Even for market leader Disnt>y, 
whose releases typically dominate 
Billboard's Top Kid Video chart 
(and four of whose titles, including 
the No, 1 "Aladdin," appear in the 
Top Video < hdrt|, things have got- 
ten "very competitive," accordinn 
to Steven Feldstein, spokesman hn 
Buena Vista Home Video. Feld- 
stein says value-added packages 
have worked well for Disney this 
past year, especially a four-title 
"Winnie Thc^ Pooh" videt) 
and plush-toy combination. 

"We're also doing a cas- ' 
setteyplush package with 'Thc 
Fox And The Hound,"' says 
Feldstein, r(?ferring to Disney's 
1981 animated feature film, 
which debuts on home video in 
March. Feldstein adds that 
Disney will be launching "(our o: 
five new .scries" in 1994, "a lot ot 
them music-driven. Some will be 
live action, some animation and 
some Muppets [via distributed 
label Jim Henson Videol." 

As to whether the live-action 
product is a response to the phe- 
nomenal success engendered by 
The Lyons Group's Iivc-actii>n 
Barney The Dinosaur series — pmb- 
al)ly the first real competition 
Disney's had — Feldstein says the 
move is "not so much due to Barney 
as to ju.sl the evolution of children's 
programming." 

For most video manufacturers, 
the most effective promotional tool 
for their product is television. 
PolyCram Video had a bang-up 
first year with sales of its X-Men 
and Mighty Morphin Power 
Rangers series, both based on hit 
television shows — and, in the case 
of the X-Men titles, popular and 
long-running Marvel comic books. 
"The X-Mcn series has a 30-year 
fan base — it almost markets itself," 
says Joanne Singer, director of chil- 
dren's marketing for PolyGram 
Video, which was launched in 
fourth quarter 1992. As with other 
video series that benefit from 
accompanying product licenses, 
the cross-promotional opportuni- 
ties are manifold. "Sega put our 




Mighty Morphin Power Rangers 




commercial on the front of their 
Power Rangers video games," 
Singer says. "We sticker our videos 
with [information] on the Bandai 
toys, and they sticker their toys with 
our videos." 

"Disney advertises on TV, which I 
can't — but I can cross-promote with 
other Ucensees." says Singer, who 
notes that PolyGram Video's new 
'94 release, an animated series 
about a soccer team called the 
Hurricanes, licensed from DIG 
Enterprises, has a multitude of 



'.- Adv»ntvr9% In 
Slumbertand" 



licensing tie-ins. And, of course, 
"TV helps a lot. We support the Fox 
Network (home of the Power 
Rangers) with stickers on the 
video's shrink-wrap that say 'As 
seen on Fox Television Network.'" 
Roy Winnick, president of New 
York-based Best Film & Video, 
which owns video rights to the hit 
syndicated Saturday morning car- 
toon series "Biker Mice From 
Mars" (another Marvel creation), 
says it's the video's departure from 
straight TV versions that has 



helped kick it into "six-figure unit 
sales." 

"We've sold over 100.000 units of 
'Biker Mice From Mars: The 
Beginning,' and we haven't really 
started pnmioting it." says Winnick 
of the inaugural Mice title, which 
combines the first three episodes lor 
$14.95. "With series like this, why 
bring one episode to video for $10, 
when ynu ran pul three together 
and give kids something they can't 
get on TV?" 

t-or some < ompanies, television is 
cmly one facet — albeit a powerful 
one — of their marketing effort. For 
PPI Entertainment Corp.. a 
Christmas Eve broadcast of "The 
Trollies Christmas Sing-Along" on 
the Fox Network helped spur sales 
of the video, the third in its Trollies 
series. Two previous releases. "The 
Trollies Radio Show Sing-Along" 
and "The Trollies All New Musiral 
Adventure" (which marked PPl's 
debut on Billboard's Top Kid Video 
chart), have together sold over 
750.000 copies, according to PPI 
p res id en ( Donald Kasen — and 
that's without lelexision exposure. 

"We clawed our way" to success 
on the first two Trollies titles (which 
are l>ased on the best-selling Troll 
dolls), says Kasen. "We did a 
national mall tour, hitting 40-odd 
cities from March through the 
VSDA convention in July. We had 
Trollies characters in costumes 
doing 15-minute shows three or 
four times a day." A new Trollies 
video will be released in the second 
quarter of this year, and Kasen says 
PPI is negotiating for a Trollies 
Saturday morning TV series, as 
well as a theatrical release. 

MCA Universal Home Video, 
Continued on page 70 
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Children ■>lav' 

The following artists are among the most recognized faces 
and voices. They've huilt successful careers by entertaining 
and educating the younger set. 

JOE SCRUGOS 

"I've done a couple of message songs, 
but mostly I'm a fun guy," says Joe 
Scruggs. "I love humor, the way that 
children think." 

To talk with Joe Scruggs is to enter a 
world of constant and funny surprises. 
He disarms with such song titles as 
"Rapunzel Got a Mohawk" and "Big 
Underwear" without a trace of tongue- 
in-cheek. Just like a kid, 

The two songs are contenders for the 
title track on Scruggs' upcoming album, 
number eight on his independent 
Shadow Play label. A 10-year veteran in 
children's entertainment, Scruggs finds 
inspiration close to home. 

"My family and I were in a restaurant, when my wile complained 
that the forks were too big," recalls Scruggs. "And then my daugh- 
ter said, 'Yeah, and the spoons are too small.' And 1 thought, 'That's 
a song."' Now "My Fork's Too Big And My Spoon's Too Small," all 
about using the right tool for the right job, may well turn up on the 
next album. 

"As my children get older," muses Scruggs, "1 notice my music 
gels older." With such an inventive inner child, however, it's safe to 




say he'll never be too grown-up. 



—CATHERINE CELLA 




"I never really intended 
this," says Rory. "I never 
said. 'I want to be a chil- 
dren's entertainer.' It just 
happened. And luckily for 
me, I really love it." 

With such a soft yet 
upbeat voice, Rory now 
seems tailor-made for the 
market. And with her 
fourth children's album out 
this month, she has carved 
a niche for herself in presenting entertainment classics to a new 
generation. 

"Rory's Little Hollywood" follows "Rory's Little Broadway," a col- 
lection of kid-friendly show tunes. The new album, also from Sony 
Wonder, features songs from both children's movies ("Pure 
Imagination" and "Whistle While You Work/Heigh Ho") and adult 
{"Singin' In The Rain/Raindrops Keep FaUing On My Head" med- 
ley). 

"I've always been affected by the music in movies." notes Rory. "I 
even sit through the credits so I can hear the score." Appearing on 
the small screen herself, as host of The Learning Channel's "Ready. 
Set, Learn," Rory sees more television in her future: "For better or 
worse — and it's probably both — kids today are very video-oriented." 

— CC 



Best known for her popular "Magic" 
series, which presents her renditions of 
classic children's songs grouped by 
theme. Discovery Music/BMG artist 
Joanie Bartels is the first female chil- 
dren's artist to earn an RIAA-certified 
gold album (for "Lullaby Magic"). The 
series also includes some of Bartel's orig- 
inal songs, which showcase her infec- 
tious energy and wacky sense of humor: 
"Sillie Pic," "Hippo In The Tub," 
"Dinosaur Rock 'n' Roll." Last year she 
launched her "Simply Magic" video 
series, in which she stars as a zany, mag- 
ical babysitter or substitute teacher — a 
modem-day Mary Poppins or Cat In The 
Hal— taking children on sing-along musical adventures. 

Bartels' newest audio series, Joanie's Jukebox Cafe (Vol. 1: "Jump 
For Joy"), targets older children with original rock 'n' roll, pop and 

Continued on page 84 





Mary-Kate and Ashley O/sen have ffie secref fo success. 




The Sound Market Retrenches And Gets Real 
After The Hype SetUes 



fter the turbulent year 
of 1993, things seem to 
^V^K be settling down a bit 
JHUH^ for the children's audio 
-^la industry. Major labels, 
hdviiig concluded that breaking 
unknown singer-songwriters is sim- 
ply not within their purview, are 
pushing the artists they do have — 
not to mention licensed charac- 
ters — with a combination of audio, 
video, television, licensing tie-ins 
and other methods. And aspiring 
singer-songwriters, having come to 
the conclusion that a major label 
contract is no longer within the 
realm of possibility — or desirabili- 
ty — are heading back to grassroots 
marketing. 

"The majors have now all copped 
to their mistakes," says Rick Bloom, 
president of West Hills, Calif.-based 
talent agency Kindcrtainment. "and 
the independents are reclaiming 
their territory once again, reahzing 
their place in relation to the majors. 
I think everybody's getting back to 
business." One encouraging sign, 
says Bloom, is that venue bookers 
arc "planning children's dates 
earlier this year, even booking 
some '95 dates. It's an indication 
that there is money turning 
around out there." 

Market leader Walt Disney 
Records had what VP Mark 
Jaffe says was "the best year in 
our history," with the double-plat- 
inum "Aladdin" soundtrack, the 
soundtrack to "Tim Burton's 
Nightmare Before Christmas" (both 
recordings are up for two of nine 
Grammy nominations for Disney 
this year), the boxed set "The Music 
Of Disney: A Legacy In Song" and 
other product. 

Jaffe agrees that a multimedia 
approach is necessary in marketing 
kids' audio. "What everybody's 
found is that it's become increasing- 
ly hard for music to sell without 
cross-promotion," he says. "You do 



need to have a complete, packaged 
multimedia product offering, incor- 
porating a hfeslyle approach to the 
target audience. For 'Aladdin,' we 
tied in hard and soft goods, apparel, 
etc., and we had four different types 
of audio product (such as (he 
"Aladdin Sound And Story The- 
ater," also up for a Grammy.l" 

A new toddler/preschooler line, 
My First Sing-Along, comprises a 
three-song cassette packaged with 




Banwy ffw Dinosaur 



an illustrated chunky hodrd bonk, 
which, Jaffe says, is "a natural for 
the age group. Our Read-Along 
series, for older rhildrm, has gone 
gold and platinum; we kn^'W there 
had to be a way to dppeal to a 
younger group [with a sirriilar prod- 
uct!." 

The runaway success this year of 
Barney the Dinosaur, whose 
SBK/ERG album "Barney's Fa- 
vorites Vol. I" has already been cer- 
tified double platinum, may be the 
most successful non-Disney chil- 



dren's character in history and the 
fastest to attain such certification. 
But ds to whether Disney is looking 
over its shoulder, 
Jaffe says, "Any 
time a property 
like Barney comes 
into the market, 
we're grateful. Bar- 
ney's audience 
tends to be youn- 
ger, and so he 
brings parents and 
children sooner 
into the market. 
We saw an in- 
crease in our own 
fall sales — people 
would shop for 
Barney and come 
out with several 
different titles, 
some of which 
were ours." 
Jaffe acknowledges 
that unknown singer- 
songwriters have a much tougher 
time of attaining a wider audience 
these days than did kids' superstar 
Raffi, who first made his mark in an 
almost empty field over a decade 
ago. "The Raffi model of the '80s 
wouldn't work today," says Jaffe, 
who headed the children's division 
of A&M Records when Raffi was 
with that label (he currently records 
for MCA). "There's so much more 
competition now — not just from 
other performers, but from video, 
video games, television." 

"We have to stop believing we're 
failing if the market is not i>erform- 
ing the way it did for Rafli 12 years 
ago," says Bob Hinkle, president of 
Zoom Express, a joint venture with 
BMG Kidz. "That's not the working 
model. Everyone assumed that suc- 
cess would be easy, and it's not. All 
of us who are left are finding that 
the way to market product to its 
intended audience is in a diversi- 
fied fashion. Kids' audio is more 
and more part of a mix of things." 

For Zoom's biggest artists, TV 
stars Mary-Kate and Ashley Olsen 
of the ABC sitcom "Full House," 
that mix includes audio (their sec- 
ond and latest album is "I Am The 
Cute One") and video ("Our 
First Video," already certified 
double platinum). An upcoming 
kids' project by the Who's Roger 
Daltrey, "The Man In The Moon 
Takes A Night Off," will likely 
have video, book and possibly 
even Broadway spinoffs. Zoom's 
"Carmen Sandiego" albums are 
not only aided by the hit PBS show 
and computer game, but also by the 
board game and other products. 

As for Zoom's singer- songwriters, 
Glenn Bennett is developing a TV 
show, and Fred Miller, a songwriter 
and producer whose Zoom debut 
was 1993's "What's Wrong With 
This Picture?" is producing actor 
Chris Burke's first album. "You 
can't just put out a record any- 
more," says Hinkle. "You have to 
develop the machinery." 

"It's hard to sell children's talent 
beyond a regional basis, unless 
there's a hook," says Ted Green, VP 
of Sony Music Group. Its children's 
imprint, Sony Wonder, was the focal 
point of industry attention this year 
when the retooling of Sony Kids' 
Music into the Ucense- and video- 
driven Sony Wonder involved jetti- 
soning four of the six singer-song- 
writers originally signed tt) the 
label. 

So far, Sony Wonder's releases 
have been almost exclusively video 
Continued on page 81 
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Steven Spielberg Presents © ^ 

A Dinosaur Adventure For The Whole Family! 

"A gift for chUdren of all ages! 
A family film that tells the story of friendship and love." 



--J(iel Siej;el. Good MomK MiEiacA 



♦ Value-Added Consumer Incentives; Even videocassette 
contains a free "Gift" for children; FULL COLOR, RE-USEABLE 
stickers: Plus a SAVINGS BOOKLET offers consumer 

over $20.00 in savings! 

♦ A proven record of success! From Amblin and 
Steven Spielberg, producers of the animated hits 
The ImiuI Before Time-, An American Taif- 

and An American Tail: Fievel Goes West.^ 

♦ All star cast! Starring the voices of John Goodman. Jay Leno. 
Walter Cronkite, Rhea Perlman, Martin Short and Julia Child. 

♦ Added value! Consumer-friendly, eye-catching 
CLAMSHELL Packaging! 

♦ Dino-mite media support to drive Sales! Extensive spot TV 
(to|) 50 markets), cable and print campaigns. Ad hlh?. will generate 
over 1.4 Billion consumer impressions: 

♦ Reach & Frequency: 95% of all Women 25-49, 6.6 times. 

89% of all Kids 2-11, 5.8 times. 98% of all Women 55+, 8.7 times. 

NK ® ® ^ ^ 

m m fi^ <» ^ 





♦ P.O.?. "REX-citement"! 

48/16 unit counter/floor 
merchandisers 

36 unit end-cap merchandisers 

"Rex" floor standees 



48/1 6-unit floor/counter merchandiser 
includes two heoder cards! 
42" w X 70 1/4' H X 17-0 



One-sheet posters 
Half-sheet posters 
Shelf talkers Counter cards 

B/V(Mincart "We're Back! 
Coloring Fun-Sheet" for 
in-store coloring contests 

♦ Co-op 

Advertising available. 



Call Your Sales 
Representative 

i^f}A Order Today! 




■ 



No PPV or PAY TV prior to January 1, 1995 



Color/] hour 1 1 mins. 
▼T-^.^^ Videocassette #81 289 LTBX Laserdisc #41 907 
(Laserdisc S24.98 s.r.p.) 

Gl'^ digltallq jjij^ STEREO 
uj recorded sSk. surround 

Advertising and promotionol details subjed lo chuige wilhout nolke. 




Street Date: March 15, 1994 
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Wood Knapp has the purrrfect video for cat lovers! 
Everyone loves cat8...from Batman to Bill Clinton! 

Stock up now on Here Comes The Cat and order 
plenty of our other three new kids programs— all 
from the award-winning Children's Circle® collection. 

-Jiii-ii CduJ Ciii' 

Get a Customized CarPood Bowl 
when you order a 4-Pacfc* 

•^\/}yf ^'^'^P your desk as a fun container for 
" paperclips and rubberbands or take it Iwnie 
to your favorite kitty! 



Cool Cal4-Pack\VK2ll4.i 
Expires: May 4. 1994 



' HERE COMES THE CAT! 




where txxiia conw alni«' 



MYSTERIOUS ^ 
TADP0LE 

ud other storia ' 



- S.R.P. 



Jonali and ttm Gt*M Ftah 



Children^ arete" 
where books come akrvB' 



Cojor/Approx. .Ill mins. 
WK12»U • UPC «-30Hil-yi2iiO-3-S 



Col(ir/Apprt)X- M mins. 



^j|(^e-order:April^ 




Street 



For a FRKE Children's Circle Merchandising Kit (contains balloons, posters, self-talkers!) please call 800-521-2666 



supplies last 




^ AND... 
JUST IN TIME 
FOR EASTER! 

Order by 311194 for 
Easter Delivery 



'Includes one each of these 
The Mipterious Tadpole^ 



Comes The Cat, 
iderMyBeil?, Rosle 



'lesW<,^i^ 



DISTRIBUTED BY 




M\t\l 
CmIuiI 

WK1I8» • f'K:0-3rtHK'!)|lK0-3.9 

M\\-Ci^(^ol.\Tl;uik"K^.^ 

Culur/AppruA. 36 mins. 



^ Wood Knapp Video 

For infonnatiun call \inir ItMral distrihiiiur 
or sail's rfprt'senta!i\e: 
East: Dan (iiirlilz ("!») S7S-8208 
Midneftt: Dan TliompMin (310 %S-I877 
West: Harold Weitzber}! ( 2 1 5 ) S-f9-3S09 



Fax:2I.V950-2 




E-Mail: W(i4HlKiiapp2@a4)l.a)in 



lllu-imuion lrt>in -Hvrv ctHn» the au'.~ hy VltuUntir Vap^jn 

O IWl «(Mm1 Kjupp JI lac. Pritduictl b> I klJdim • I lnU- tK llniitr Mt 



■Cid Vi«i 

Continufd from page 67 

whose most high-profile kid vid 
roledst!s dre such theatrical titles 
as "An Americdn Tail" and "Bee- 
thoven," has used television cre- 
atively to push non-theatrical prod- 
uct, according to Andrew Kairey, 
senior VP of marketing and sales. 
An example is its animated release 
"The Little Engine That Could." 
"We bought half-hour blocks of 
time in over 55 markets and aired 
the program," says Kairey. "Tied in 
with the airing, we tagged one 
exclusive retailer in each market, 
which allowed Target, Blockbuster, 
Kmart, Suncoast, etc, to have a lit- 
tle ownership of the title. Our year's 
sales goal was accomplished 
twofold by the street date last 
March." 

MCA's excellent animated kid-lit 
series "Shelley Duvall's Bedtime 
Stories" benefits from its 12-week 
broadcast window on Sh{)wtime, 
says Kairey, and MCA is currently 
working on a video sampler tape 
encompassing different Duvall 
properties. Kairey notes that the 
Mar. 15 sell-through release of 
Steven Spielberg's animated 
dinosaur fable, "We're Back!" will 
be MCA's first title packaged in a 
clamshell, with value-added items 
enclosed, such as reusable stickers 
and d coupon book. 

For Hemdalc Home Video, a suc- 
cessful theatrical release is not a 
requirement for a hit video title, as 
the company proved with its "Little 
Nemo: Adventures In Slum- 
berland," a fixture of the Top Kid 
Video chart for the past year. 
"'Little Nemo' has sold 1.5 million 
copies, despite not much theatrical 
exposure," says president Eric 
Parkinson. "We launched a high- 
profile marketing campaign, focus- 
ing on publicity and national TV 
ads two weeks after the street date. 
11 gave consumers the ability to act 
instantly on the ads." 

"The Magic Voyage" is being 
released straight to video in 
February. "We're spending $2.5 
million on advertising," says 
Parkinson, "and suggested retail 
price is $19.95. This will be an 
important test for the retail commu- 
nity; Can the supplier justify this 
exposure for something that's not a 
theatrical hit?" Parkinson thinks 
Hemdale can. "We've proven what 
our marketing and distribution unit 
can do." Parkinson says the next 
major release, "The Princess And 
The Goblin," will have a theatrical 
release, "but we can still give it thai 
immediate video support." 

Some companies produce their 
own programming, and notable 
among them is Goodtimes Home 
Video, While Goodtimes is also 
noted lor its acquisitions — in par- 
ticular, the exquisite animated 
series "The World Of Peter Rabbit 
And Friends" — the company pro- 
duces its own line of animated clas- 
sics. "High-quality product for 
acquisition is few and far between, " 
says senior VP Andrew Greenberg, 
"so we decided to produce our 
own — so as not to be at the mercy of 
the marketplace. We've also set up 
a separate division to sell these 
properties internationally and on 
Conlinued on page 72 
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XnCA rHchrji..inl 



].V«<KM SiiicfinUHlKtiadPrkvSltSis 



Xl^XA FumaMic Btrttidair Party-Gift Pack 
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Sony Wonder Has Some Wonder f ul News? 

If you're woiulerin}; how to satisfy today's siirpiii}; diMiiaiul for top-quality family enlertainnicnt. SOINTV WONDER has 
\voH(ier-ful uews! Like a programming philosophy dedicated to offering the most original family-friendly video and 
audio titles. Like new releases featuring the hottest eharaelers and titles from the numi)er-one children's network, 
Nickelodeon. Plus non-stop video fun with every kid's favorite TV superstar, Xuxa, and musical excitement with Rory, 
the award-winning host of The Learning Channel's "Ready, Set, Learn!" Powered by the resources of the worldwide 
SONY entertainment group, it's no wonder we've got just what families (and retailers) want most! 

SONY 



it's no wonder, it's 
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In The Successful Tradition Of Disney Sing-Along Songs. . . 
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Purchase Intent Equal To Sing-Along Songs - 
Disney's Top-Selling Collection! 

Targets The Highly Lucrative Preschool Market! 
Toddlers And Preschoolers Have Now Become 
Video's Fastest-Growing New Market Segment! 




J) Fun Displays Promote Disney's New Video Collection In Store! ^ 



Prebook: 3/1/94 
Will Call: 4/19/94 
NAAD: 4/22/94 



4a-Unrt Prepack SXKfc • 2678 
24-Unit Preoach Sxxk * 2675 
16-UrMt Prepack Suck ir2674 




HOME VIDEO Wart Disrwy Home Video distrlbuled by Buena Visla Home Video. Burbank, CA 91521. Primed in U S A Ttie Wall Disney Comoany. 
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television." 

Greenberg, expressing the senti- 
ments voiced by many video execu- 
tives, says the biggest challenge 
faced by suppliers is "getting prod- 
uct on the shelf in front of the con- 
sumer." However, he notes, "We've 
spent 10 years building our distrib- 
ution; we can pretty much put out 
what we want." An EDI/DOS com- 




TroH do/is 0*f anlnrntBd. 

puter system enables Goodtimes to 
"know what's selling on a daily 
basis. If we have 400 titles in distri- 
bution, we can make an analysis of 
what's selling by season, zip code, 
etc., and we factor that into product 
development." On Jan. 1, says 
Greenberg, a new division called 
Goodtimes Direct was launched to 
solicit consumers via direct 
response. 

Family Home Entertainment, a 
division of LIVE Home Video, is 
another company that produces 
some if its own product. According 
to executive director Kris Larson, 
FHE is producing "Goldy III," the 
third in a series of movies starring 
Mr. T, which may have a theatrical 
release. 

FHE's extensive catalog includes 
its Christmas Classics collection, 
which Larson says sold an impres- 
sive 2.5 million copies this past 
Christmas alone; the live-action 
movie collection World Of Family 
Entertainment; and cartoon licenses 
such as the about-to-be launched 
"Spet^d Racer" collection. 

Larson believes children's video 
will become more and more impor- 
tant to specialty video stores, as the 
predictions for an information 
superhighway begin to come true. 
"When video on demand comes to 
fruition, parents won't pay S5.50 a 
shot every time their kids want to 
see a video," she says, "because 
children want to watch them over 
and over." 

Companies dealing in literature- 
based children's product are find- 
ing that video stores arc coming 
around slowly but surely. "Some- 
times parents don't want their chil- 
dren to be watching all commercial 
characters," says Nancy Slcingard, 
VP of entertainment for Western 
Publishing, owner of the Golden 
Books imprint. Golden Video's 
excellent book-based titles — such 
Continued on page 74 
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NOW AT $19.98 
PLUS $5.00 MATTEL 
CONSUMER REBATE 



♦ $5.00 MATTEL 
CONSUMER REBATE WITH 
AVIVA SPORTS TOY PURCHASE 



♦ NATIONAL TV ADVERTISINC BLITZ 
BECINS OPENINC DAY OF BASEBALL 
SEASON REACH INC 65% 
OF BOYS ACES 6-11 NiCKSLODSOM 

♦ SPECIAL MAJOR LEACUE 
BASEBALL PROMOTIONS 



♦ THE SANDLOT 
RELEASE COINCIDES 
WITH OPENINC 
DAY OF MAJOR 
LEACUE BASEBALL 

♦ MILLION BOX 
OFFICE FAMILY HIT 

♦ 24 UNIT FLOOR OR 
COUNTER DISPLAY 
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This year 

The f)nimaniacs® will get zanier. 



Yogi Bear® will rap, 

mm- 

The Flintstones® will rock, 
Micky Dolenz will belt a Broadway melody, >^ 
and Ronald McDonald® will sing... 

all from Kid Rhino 




BIG sales from The Elephant Show 




THE ELEPHANT SHOW 
(DE-432031 



MAINLY MOTHER GOOSE 

( D E - 43204) 



• The Elephant Show starring 
^^'1 / Sharon, Lois & Bram goes en lour in Marcli. 



^* I' Oft-C* ' * 1-800-289-3748 le schedule an 

iw'_o !>■« S "El«>h«nt" in-slore. 




WHEN YOU 
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as recent releases "Just My Dad 
And Me," by Mercer Mayer, and 
"Frog And Toad Are Friends," by 
Arnold Lobel — have won numerous 
awards. But Steingard says it's 
sometimes still "hard to get parents 
to pick them up. How do we make 
the familiar, familiar? Disney is so 
dominant, the challenge is not only 
to find great product, but a great 
way to sell it." 

One way is, of course, TV. 
Golden's "Madeline" series, a co- 
production with The Family 
Channel, runs twice a week in 
prime time; its "Real Story" series 
began airing on HBO in January. 
Golden has also begun putting 
kiosks with video, audio, book/tape 
and Sound Storybook product in a 
number of video stores, record 
stores, mass merchants, supermar- 
kets and drugstores. And a 
Madeline shopping mall tour is 
planned to coincide with the spring 
release of "Madeline And The 
Easter Bonnet," scheduled to hit 20 
locations. 

Live mall tours of "Shining Time 
Station" characters are part of the 
marketing mix for KidVision, a 
division of A'Vision Entertainment. 
According to Mindy Mervis, man- 
ager of KidVision, the company is 
beefing up its "Shining Time 
Station" video Ubrary (based on the 
hit PBS series) with four new 
episodes. Each will include a 
"Thomas The Tank Engine And 
Friends" story. Previously, the 
"Thomas" portions of "Shining 
Time Station" were available on- 
ly on Strand Home Video; the 
"Thomas" series is currently 
offered by Video Treasures. 

Both "Shining Time Station" and 
KidVision/Scholastic Inc. series 
"The Babysitters Club" benefit from 
the numerous ancillary merchan- 
dise items, and Mervis says the 
possibilities are being discussed. 
In the meantime, the company 
launches a new series, Live Action 
Video For Kids, in March, 

Product tie-ins can be a liabihty as 
well as an asset, according to some 
observers. Liz Stabler of Price Stern 
Sloan — whose Wee Sing video, 
audio and book series has sold in 
the multimillions tor almost a 
decade — says that licensing oppor- 
tunities have been carefully investi- 
gated before any moves have been 
made. "We haven't wanted to dilute 
the wholesomeness of the Wee 
Sing product with too much mer- 
chandise," says Stabler. "We want- 
ed to do it slowly, methodically and 
right." So far, licensed product 
includes a Mother Goose toy by 
plush giant Gund and a wooden 
train by Brio based on the latest 
video title, "The Wee Sing Train." 

PSS, now owned by publishing 
firm Putnam, is launching a new 
book/cassette, "Wee Sing Around 
The World." as well as redesigning 
packaging for its entire audio line. 
"We're also starting an aggressive 
consumer and trade ad campaign." 
says Stabler, adding that the video 
line packaging will be revamped in 
time for this summer's VSDA con- 
vention. 

For those companies whose 
Continued on page 76 
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PoliiGram Video and Saban Enrerrainmenr 




A new addition from 
Sesame Street 




Parents count on Sesame Street and 
so can you. Now, the name millions 
of families trust for entertainment and 
education — and retailers trust for 
outstanding sell-through — brings 
you "A Mew Baby In My House!' This 
brand-new Sesame Street Home Video 
can help older siblings cope with sharing mom 
and dad's attention with a younger brother or sister. 

Don't miss out on this welcome addition to the Sesame Street success story. 

B Packaged with a FREE Parents' Guide filled with helpful tips and activities. 

Backed by national consumer advertising in Sesame Street Parents (4,690,000* 
consumer impressions) and Parenting (6,500,000* consumer impressions). 

■ Will air on PBS this March. 

Stars Elmo, one of Sesame Street's most popular characters. 



Developed in consultation with childcare experts 



RANDOM HOUSE HO.MK VIDEO 'SB" |M79.85p78-31 UPC |0-90129-85078-51 

Suggested retail price: S9.95 X^^' 



ih K^PS Are Watching Usl street Date: February ind 
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A Blfcw Mows* from iMon 
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product lines are regarded as espe- 
cially upsralu, 1994 will see more 
effort made to bring that product to 
a wider audience. Sp<K-ial- interest 
specialist Wood Knapp Video, 
which began distributing the 24- 
karat litcraturo-based Children's 
Circle collection in June 1992. is 
finding more and more retailers 
are sampling the product "after 
repetitive impressions, " according 
to Harold Weitzberg. "We push Ihe 
whole line with every new 
release." 

Most of Ihe Children's Circle back 
catalog will be available through 
Wood Knapp come April, says 
Weitzberg, who dropped the 
Weston, Conn. -based company's 
video list price from $19.95 to 
$14.95 in an effort to secure it wider 
retail placement. And it's working, 
says Weitzberg. Formerly found 
only in upscale toy outlets, 
Children's Circle is now carried in 
chains and supermarkets. One title, 
Maurice Sendak's "Really Rosie." 
even charted later in the year — a 
first for the company. "We com- 
pletely redid the line's packaging — 
getting parents to pick up the box is 
the most important thing," says 
Weitzberg. "You don't see these 
titles on TV every day." 

You can see Rabbit Ears titles on 
TV, via HBO. but that hasn't 
changed the Rowayton, Conn., 
company's profile as elitist enter- 
tainment, according to spokes- 
woman Georgia Bushman. "We've 
had to fight that image," she says, 
"that perception that only a 
wealthy, well-educated parent 
would choose our product." 

Rabbit Ears pioneered the con- 
temporary celebrity-driven story 
product, with audio, vidcK) and book 
titles read by well-knovm actors and 
scored by famous musicians. 
(Danny Glover's reading of "Brer 
Rabbit And Boss Lion," with music 
by Dr. John, is up for a Grammy this 
year.) 

According to Bushman, Rabbit 
Ears did some market research this 
past year and found that both 
wealthy and not so well-heeled 
families are looking for exactly the 
same qualities in their children's 
entertainment — qualities that 
Rabbit Ears offers in abundance. 
"We'd never been thought of as a 
mass-market product, but we're 
more mass-market than we get 
credit for," she says. "It's a bit of a 
conflict — who doesn't want that 
yuppie cachet? — but we believe our 
audience is bigger. These won't 
turn like Disney and Barney, but 
they will sell well." ■ 
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(Moi has all the answers!) 




Dear Miss Piggy: 

My girlfriend doesn't seem interested in me anymore. Do you iia\ e any suggestions 
to help light that spark again? 

Signed, 

Lost My Magic 

Dear Lost My Magic: 

Whenever Kermie's attentions seem to flag a teensy bit and I want to make sure 
he'll stand up and salute. I always put on .some Frencli perfume— moi's favorite is 
Giorgio 90210-and some romantique music. Wiiy not try some of the .songs on the 
new Miippet Hits Ti^/fe' 2 album? Moi's favorite is that charmant "Macho Macho Man". 
It always puts me in "le mood". 

Dear Miss Piggy: 

I'm in love with a French poodle, liut I know she has eyes for a Cocker Spaniel 
down the .street. Any suggestions on how to win her heart? 

.Signed. 

No Joy in MLitt\ ille 

Dear Mutt: 

No one understands tiie language of lin e ixnter than a French poodle. ln\ ite 
her to a romantic dinner, .sen e a candlelit meal of kibble and biscuits, and put 
on Rowlf the Dog s album. Ol' Bruini Hcds Is Back. \'ou'll have her eating out 
of your paw in no time. 

Dear Miss Piggy: 

Our family loves to travel. Yet. ever)' time we hit the road, our kids say the same things over and 
over. "Fm bored!" 'Fm tired!" '.Are we there yet?" Can you help .solve this traveling nightmare? 

Signed, 



Anxious Traveler 



Dear Anxious: 

Absolument. Leave the little darlings 
at home! But it you can't, bring along 
the 1993 Parents' Choice Award-winning 
book and tape. Are We There YetK .starring 
moi's own Kermie. You'll never leave 
home without the Frog again. 
I know 1 never do. 

Look for my column 
in upcoming issues of 
Billboard, s'il vous plait! 
All revoir. mes amis! 



9" 
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Radio's Voice Is Changing As Kids Entertainment 
Takes To The Airwaves 



After several starts and stops 
over the last few years, Ifie 
children's radio market has 
finally taken off and is letting the 
industry know that it's here to stay. 

Not only has the Children's 
Broadcasting Corp.'s 24-hour chil- 
dren's radio network Radio AAHS 
reached the 20-affiliate mark, but 
MJI Broadcasting, one of the radio 
industry's most successful syndica- 



tors, has decided to get into the field 
as well, with "Bedtime With 
Barney." And KidStar Media 
Network is looking to become the 
second syndicated children's net- 
work by the end of 1994. The KKDZ 
(KidStar) radio station in Seattle 
debuted in May 1993. 

In addition, WFUN (Fun Radio) 
St. Louis has been programming a 
children's format since September 



1992, and Rabbit Ears Productions 
is rolling out "Rabbit Ears Radio," a 
storytelling program hosted by actor 
Mel Gibson, on American Public 
Radio in June. 

Why is children's radio just now 
booming? "It's just never been done 
aggressively before," says Chil- 
dren's Broadcasting Corp. president 
Chris Dahl. "Before, they just took 
potshots at it, but the fact is that 
when radio is responsive to kids, 
they will be responsive to it. 

"We made a serious commitment 
and put millions of dollars behind 
it," continues Dahl. "The fact of the 
matter is that the guy in the White 
House has a family close to the age 
group wc target, and 'family values' 
seems to be the buzzword of the 
'90s. The timing is right." 

Josh Feigenbdum, president of 
MJI, says, "It's such an under- 
served market. There is an enor- 
mous population of young people 
under 12 whoso only outlet in radio 
has been Top 40. And there's noth- 
ing comparable to Barney out there 
now." 

Right now the children's radio 
market is quite varied. Radio AAHS 



is tlie only 24-hour syndicated for- 
mat geared toward children under 
12. KidStar Media Network in 
Seattle is a miilti-fdrptixl "network" 
that includes the radio station 
KKDZ, a kids magazine and sever- 
al interactive phone liiu>s. 

The two storytelling programs 
also differ from each other. "Rabbit 
Ears Radio" is a half-hour program 
in which celebrities rood classic 
children's stories, while "Bedtime 
With Barney," 
which debuted in 
January, is a 10- 
minute show in 
which Barney 
reads classic bed- 
time stories such 
as "Goldie Locks 
And The Three 
Bears." 

"Rabbit Ears 
Radio" programs 
already slated to 
air include "John 
Henry," told by 
Denzel Washing- 
ton with music by B.B. King, "David 
And Goliath" read by Gibson with 
music by Branford Marsalis, and 
"The Elephant's Child" read by 
Jack Nicholson with music by 
Bobby McFerrin. 

KidStar executive VP Jodell 
Seagrave says, "What we put 
together goes beyond radio. The 
single most important ihrnq KidStar 
gives to kids is a voi< f. It means 
empowerment for them. They have 
total control of all the media. " 

For example, there are 45 differ- 
ent interactive phone lines on 
KidStar, one of which dllows kids to 
call and review videos and other 
kids to (-all in to agree or disagree. 
Another line enables kids to ask 



questions of two Washington sena- 
tors, Slade Gordon (R) and Patty 
Murray (D). And the senators 
respond to every inquiry. Seagrave 
says 300,000 calls have been 
logged in seven months. 

"1 think that today's radio is inter- 
active," says Rabbit Ears Produc- 
tions founder Mark Sottnick. "If 
that means a desire to use the imag- 
ination, then radio's on the fron- 
tier." 

WFUN also in- 
volves and edu- 
cates children 
through its vari- 
ous programs, 
including "Ask 
Professor Knows 
Alot." "Word Of 
The Day" and 
"Super Duper 
Smart," to which 
kids call in and 
answer questions 
for prizes. 

" Rabbit Ears 
Radio" and "Bed- 
time With Barney" give children 
another way to participate in an 
activity with their parents. "That 
shared experience with their par- 
ents is important," says Sottnick. 
"This challenges kids to use their 
imagination and read more." 

In addition to providing a "safe 
environment for kids" and possibly 
introducing radio for the first time 
to some youngsters, Dahl says that 
Radio AAHS could also be a 
launching pad for future profes- 
sional broadcasters. 

"We have a team of 15 kid DJs on 
the air now, including Jimmy 
[Freeman! - who acts as a liaison bet- 
ween kids and adults. He's really 
Continued on page 80 



1 O — T««n Tunes 

The following are the Top W most requested songs of 1993 in kids' radio: 

KKDZ (KidStar) SmHU 

1 Michael Jockson, "Will You Be There?" |Epic) 

2 Barnes & Barnes, "Fish Heads" (Lumonia Records) 

3 Weird Al Yankovk, "Jurossic Pork" (ScoHi Bros,) 

4 The Firm, "Star Trekkin"' (Bark) 

5 Cheech Marin, "My Nome Is Cheech, I'm The Bos Driver" (Ode 2 
Kids/BMG Kidz) 

6 Robin Williams, "Friend Like Me' (Wail Disney Records) 

7 Ren & Slimpy, "Hoppy, Happy, Joy, Joy" (Sony Wonder) 

8 Denny Elfman, "This Is Halloween" {Walt Disney Records) 

9 Bollimora, "Tarzon Boy" (EMI) 

10 Animal, "Wipeout" (Jim Hanson Records/BMG Kidz) 



IP 



Youngheart Music 




For more information or to order 
Youngheart l\1usic products, call 

1-800/444-4287 



ChlMren'a BraadaMHag Corp.'i Radio AAHS 

1 Robin Williams. "Prince Ali" Walt Disney Records) 

2 M.C. Mario. "Super Mono Lood" (Warlock) 

3 Cheech Morin. "My Nome Is Cheech, I'm The Bus Driver" [Ode 2 
Kids/BMG Kidz) 

4 Jonel & Judy, "P,A.R.T.Y." (Independent) 

5 Mary-Kale & Ashley Olsen, "Brother For Sole" (Zoom Express/BMG Kidz) 

6 Rockopello, "Where In The World Is Carmen Sondiego?" (Zoom Express/BMG 
Kidz) 

7 Bill ShonU, "Hole In The Ozone" (Llghtyear/BMG Kidz) 

8 Michoel Jockson, "Will You Be There?" (Epic) 

9 Leo Sotongo & Brad Kane, "A Whole New World" (Wott Disney Records) 

10 Animal, "Wipeout" (Jim Henson Records/BMG Kidz) 



WrUN (P»a RadU) SI. Lovb 

1 Robin Williams, "Friend Like Me" (WoH Disney Records) 

2 Michael Jackson. "Will You Be There?' (Epic) 

3 Joe Scruggs. "Bohomos Pojomos" (Shodow Play Records] 

4 Hie Firm. "Slor Trekkin" (Bork) 

5 Alvtn & The Chipmunks featuring Billy Roy Cyrus. "Achy Breoky 
Heart" (Epic) 

6 lea Salongo & Brod Kone. "A Wtiole New World" (Walt Disney Records) 

7 Rockin' Robin & Potmon (WFUN DJs). "Don't Touch Thol Oiol" 

8 Rockopello. "Where in The World Is Cormen Sondiego?" (Zoom Express/BMG 
Kidz) 

9 Robin Williams. "Prince Ali" (Walt Disney Records) 

10 Barnes & Barnes. "Fish Heods" (Lumonia) 




ffodfo AAHS VP Jimmy fr—man 
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RAFFI IN COCERT 
WITH THE RISE & SHINE BAND 

»*CA/C/X>- 10035 




BABY BELUGA 

MCA/C/JD lOOM 



singable songs 

f<u til. v<*i-y \nim^; 




SINGABLE SONGS 
FOR THE VERY YOUNG 

MCA/C/)0-I0037 




MORE SINGABLE SONGS 
FOR THE VERY YOUNG 

MCA/C/JO-10039 



What Millions Of Kids 
And Their Parents 
Want To Hear... 




After seventeen unparalleled years, numerous awards and 
seven million albums sold, RafTi has become synonymous with 
excellence in family entertainment. His latest album and 
home video feature him at his finest: performing live before 

his fans. Recorded at New York's Gershwin Theater, 
Raffi On Broadway combines old favorites with new songs 

about ''all that we love on this big, beautiful planet." 
This celebrated rare appearance by a children's artist on 
Broadway demonstrates why Raffi is universally 
considered the Dean of Children's Music. 



Recorded live at doe Gmhivin Theatre 




ONE UGHT, ONE SUN 

MCA/C/JO-lOO*) 




CORNER GROCERY STORE 

MCA/C/JO-100a1 




RISE AND SHINE 

MCA/C/JO-100J2 



RAFFI S CHRISTMAS ALBUM 

MCA/C/IIM0043 




EVERYTHING GROWS 

MCA/C/J&10039 




EVERGREEN EVERBLUE 

MCA/C/JD 10040 




RAFFI IN CONCERT 
WITH THE RISE AND SHINE BAND 

Video - MCAV- 10975 



A FAMILY CONCERT 



RAFFI ON BROADWAY 
MCAC/O/V-10709 



MCA 




A YOUNG CHILDREN'S CONCERT- 
WITH RAFFI 

Video -MCAV- 1 0976 
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The latest concept in children's video, Live Action Video for Kids, is a 
series dedicated to entertaining and educating children with a live, "on 
the scene" format. 



\ 



THERE GOES A BULLDOZER 

(WITH DIE-CAST MODEL BULLDOZER!) 

Construction Foreman Dave takes kids on a riveting look at heavy construction. 
Filmed on location at actual construction sites, this video holds universal fascination 
Catalog Number: 50701-3 Price: 5i2.95 

Video alone (w/o toy): 50703-3 Price: $10.95 

THERE GOES A FIRE 

(WITH DIE-CAST MODEL FIRE 



T R U C 

TRUCK! 



Fireman Dave fulfills a child's fascination with fire trucks, firefighters, and 
all their exciting equipment. 



Catalog Number: 50700-3 Price: 
Video alone (w/o toy): 50702-3 Price: 

YOO CAN REALLY GET 
WITH THESE POP MAT 

i2-count counter display (with toys) 
6 units Fire Truck, 6 units Bulldozer 
Catalog Number: 50707-3 
Price: 5i55./,o 

12-count counter display (without toys) 
Catalog Number: 50705-3 
Price: $131.40 



THE ACTIO 



$12.95 
$10.95 

IN ON 

RIALS: 

24-count floor display (with toys) 
12 units Fire Truck, 12 units Bulldozer 
Catalog Number: 50706-3 
Price: $310.80 

2/,-count floor display (without toys) 
Catalog Number: 50704-3 
Price: $262.80 



WATCH FOR MORE LIVE ACTION TITLES COMING SOON! 
STREET DATE: 3/2/94 PRE-ORDER DATE: 2/8/94 




Color. apprOK. 35 minutes ® 1994 A'Vision Entertainment and The Vitieo Maiketlng Croup. Ail Rights Reserved. 
Distributed by g^Ugg^^^ 75 Rockefeller Plaza. New York. NY 10019. The Atlantic Group. A Time Warner Company. 




Ovei 30 
minntei of 
live action 
fun! J 



For Boys 
and Ciilt 
ages 3-8 



Ask your WEA Rep 
about the special 
introductory ofier^ 
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our pulse and tells us what he feels 
is right for our programming," says 
Dahl. 

Twe!ve-ycar*old Freeman is on 
board as VP of Fun. The 15 kid DJs 
range in age from 9 to 14 and work 
five to six hours a week. 

"It's great to see that, while TV 
used to have their undivided atten- 
tion, they're now listening to the 
radio," says Dahl. "And in most 
cases we're on AM stations." 

Radio AAHS* 20 affiliates include 
flagship station WWTC Minn- 
eapolis, KPLS Los Angeles, KLZE 
St. Louis. WKDL Washington, DC. 
KIDR Phoenix, WKDB Baltimore, 
KKYD Denver and KAHZ Dallas, 
among others. 

"We projected to get 20% to 30% of 
the country, and that's what we 




RADIO JUST FOR KIDS 

got," says Dahl. "In 1994 we're hop- 
ing to have at least 35% to 40% 
reach of the country." 

WFUN, one of only two FM sta- 
tions programming for kids, had a 
rough start under different manage- 
ment in April 1991. It shut down for 
a few months before taking over 
again in September 1992. 

Reed Hale, GM of WFUN, says. 
"Businesses that are directly 
involved with kids understand the 
value of reaching kids. The obstacle 
to overcome is the other businesses, 
and the best way to do that is to 
show them what kind of audience 
we reach. We draw 300 to 400 kids 
and their parents to each remote." 
Hale says that WFUN averages four 
or five remotes a month, and 90% of 
the time, the business the station 
does a remote with ends up buying 
an advertising schedule. 

If advertisers continue to support 
these stations and programs, that 
goal for children's radio as a whole 
shouldn't be too lar off. At KidStar 
for instance, many of the features 
are sponsored by major advertisers, 
including Nordstrom, McDonalds 
and Microsoft. 

In addition, other major entertain- 
ment companies are tying in with 
children's radio. Radio AAHS and 
Walt Disney Records teamed 
to produce "Disney Read-Along 
Storytime Theatre On Radio 
AAHS." The network also has 
teamed with Jim Henson Pro- 
ductions to produce "Fraggle Rock 
Storytime Theatre" and is in the 
midst of looking for a distributor for 
its Planet AAHS Recording Com- 
pany, which is currently selling 
children's compilations via a toll- 
free number. 

Adds Dahl, "In the beginning, the 
industry was skeptical. Then they 
started hearing about us and asked 
what we were up to. I think at this 
year's radio conventi(m, they'll say, 
'Why didn't we think of this?"' ■ 
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product resulting from its deal with 
Nickelodeon. A pair of "Ren & 
Stimpy" albums, also fruit of the 
Nick partnership, are the only audio 
releases so far, but Green promises 
"five to 10 audio projects" for the 
coming year — including new 
albums for the label's two singer- 
songwriters, Rory and Tom Chapin. 
Plus, he says, Sony will debut its 
Family Artists series, in which Sony 
Music talent like Kenny Loggins 
and Nicolette Larson will release 
kids' albums. 

Celebrity children's albums, with 
multicultural and multilingual 
emphasis, have become the hall- 
mark of the Music For Little People 
label, which is partnered with 
Warner Bros. Warner Bros, places 
MFLP product in music stores, 
while MFLP's own independent dis- 
tribution system works the product 
in alternative channels. Pres- 
ident Leib Ostrow echoes the senti- 
ments of kids' industry execs in gen- 
eral when he says, "It's really diffi- 
cult to sell an artist without name 
recognition." 

Music For Little People has 
released celebrity product from 
Maria Muldaur, Taj Mahal and 
Cedella Marlcy Booker; upcoming 
releases include Ladysmith Black 
Mambazo's "Gift Of The Tortoise," 
Buckwheat Zydeco's "Choo Choc 
Boogaloo" and a children's album 
by Los Lobos. 

The distribution arm of MFLP, 
which handles 2,000 accounts — as 
well as its mail-order business, 
which ships 5.5 million catalogs a 
year — is doing "very well," accord- 
ing to Ostrow. "Bui we didn't go in 
expecting to sell 200,000 units; tens 
of thousands is good for us." 

"It lakes a lot of work to grind out 
the sales you need," agrees Arnold 
Holland, president of Lightyear 
Entertainment, distributed by BMG 
Kidz. "We're not, for example, going 
to expand our artist roster. We're 
going to concentrate on Gary and 
Bill.'"' Thai's Gary Rosen and Bill 
Shontz of veteran kid-rock duo 
Rosenshontz, whose respective solo 
albums were among 1993's best. 

Lightyear also boasts a celebrity- 
narrated audio and video line called 
Stories To Remember, as well as the 
character-based Bear E. Sleepy Une, 
for which Holland says the company 
hopes "to accompUsh something in 
a variety ol media." Lighlyear's 
growth has been slow and steady 
because, as Holland says, "We care- 
fully pick and choose, and then we 
don't let go. We have patience, 
determination and the belief that 
really good product will find its 
place in the marketplace." 

Robert Kraft, president of Jim 
Henson Records, observes that even 
with a property as well-known as the 
Muppets, "It's still a challenge to 
sell this stuff. Kids' audio needs a 
context for the buyer to understand 
what it is; children aren't used to 
audio titles [without a video coun- 
terpart)." Kraft says Jim Henson 
Records released 14 titles in its first 
year. "Part of the theory of our start- 
up was that I wanted a presence — I 
didn't want to just trickle into the 
marketplace." Biggest sellers 
Continued on page 82 
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included the soundtrack to "The 
Muppet Christmas Carol," which is 
nominated for a '94 Grammy. 

"1 want to create a context for all of 
this," says Kraft, "and the greatest 
context we can find is TV. which is 
really kids' radio. If wt? could get a 
half-hour children's music program 
started, I'm sure ail my competition 
would support it as well." 

Television has certainly helped 
the touring careers of Rory (Sony 
Wonder), Frank Cappelli (A&M) 
and Craig 'N Company IWalt 
Disney Records), says Barbara 
Simon of New York-based Brad 
Simon Agency, which along with 
Kindertainment is a major booker of 
children's talent. "We've seen big 
increases for Rory (who appears on 
The Learning Channel). Cappelli 
Iwhose show airs on Nickelodeon] 
and Craig twho is seen on The 
Disney Channel). Frank's bookings 
have probably quadrupled since 
Nickelodeon picked up his pro- 
gram. 

"Those who don't have TV expo- 
sure," Simon notes, "have laid 
strong enough groundwork that wo 
get good work lor them, like Bill 
Harley and Linda Arnold Iboth 
A&M artists.) Bill, who is heard reg- 
ularly on NPR's 'All Things Con- 
sidercni,' works all the lime. Most of 
our artists, in fact, have multimedia 
connections." 

Television will likely spur sales of 
Warner Bros. "Kidsongs" audio 
and video line, according to a 
spokesperson, when a "Kidsongs" 
musical TV program debuts on PBS 
in April, 

Discover^' Music, a joint venture 
with BMG Kidz, is one label whose 
success has come entirely without 
the aid of television. Discovery, 
which boasts among its small, select 
artist rosier Joanie Bartels, the chil- 
dren's mdustr>''s first gold-selling 
female artist, achieved its success 
through sheer, dogged hard work— 
and savvy niche marketing. Product 
tie-ins with Playskool, Gund. Mr. 
Bubble, Bctch-Nut <in<l PUiyli-x 
have helped Bartels along the way. 
Newer label artists Dennis Hysom 
and Bethie have joined Bartels as 
spokespeople for the March of 
Dimes, which allows them wider 
exposure as it aids a deserving 
charity. 

"All of the competition arising ovn 
tht! last two years has pushed us tu 
be more aggressive and creative, 
says Kym Pahoundis, Discovery ^ 
VP of marketing. Currently in tlu 
planning stages is an album featur- 
ing all three Discover^' Music arlists 
performing classic songs. 

Rrgina Kelland, director of chil- 
dren's product for A&M Records— 
the only major label to operate con- 
tinually a children's division since 
the niid-'80s, says 1993 was a good 
year for her company. Audio sales, 
she notes, were down, but video was 
up. Ever the thoughtful observer, 
Kelland sees the potential danger in 
what is seemingly one ot the better 
marketing opportunities around: 
product tie-ins. "Licensing is so big 
now." Kelland says, "but how many 
audio and video dollars are being 
siphoned off into licensed good? 

Conliniivd on page 83 
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Many think this merchandise gives 
our business a boost, but there's a 
finite number of dollars out there. 
Does the amount of licrensed prod- 
uct cannibalize our business?" 

licensed product is, of course, pri- 
marily a concern of artists and prop- 
erties on major labels. But what 
about the independent artists, those 
who are now redoubling their efforts 
to promote themselves at the grass- 
roots level? Merchandise tie-ins are 
less of a reahty at that level, but mar- 
keting is sliU all-important. 
According to children's entertain- 
ment attorney Howard Leib, many 
performers are forming regional 
networks of artists, not to mention 
artist-t>ased record companies. Leib 
says he called and chaired the first 
West Coast meeting of the newly 
formed Kids' Entertainment Trade 
Association on Dec. 3. Nearly 40 
people attended, and Leib says a 
main topic of ctmversation was the 
possibihty of creating an electronic 
bulletin t>oard for children's enter- 
tainers. 

Veteran independent artist Joe 
Scruggs is one of the few with a 
national profile, and he's never 
courted a major label — in fact, he's 
"dodged a few," according to man- 
ager/performance sidekick Pete 
Markham, who runs Scruggs' 
Austin, Texas-based label Shadow 
Play Records. "Last year we did over 
200 dates, and there's a waiting list 
in some cities." says Markham. This 
past year, he says, he and Scruggs 
took in over six figures in concert 
fees, "not counting product sales 
afterwards. We can tour till we're 90 
at this rate." 

At the retail level, however, 
Markham says "it's getting harder 
to get attention. There are tons of 
regional acts trying to go national 
now. When wc started in 1984, there 
were Raffi; Sharon, Lois & Bram; 
Greg & Steve; and Rosen- 
shontz. Now there's piles of product. 
I wouldn't want to be starting out 
now." 

"There are more people than shelf 
slots," agrees Dave Lovald, sales 
manager of Silo Inc., which along 
with Music For Little People is the 
biggest independent distributor of 
children's product. "Record stores 
have a tough job. We've worked 
with Tower and other stores that are 
interested in children's product, and 
it's happening. Yet for the most part, 
children's consumers aren't going 
into record stores. 

Progress with record stores is 
"slow but sure," confirms BMG 
Kidz's director of sales Bcrnie 
Horowitz. "We've been trying to tai- 
lor programs to stores that are inter- 
ested." Horowitz expects a new 
breed of retail outlet — family-friend- 
ly specialty media stores connected 
to record retailers, such as 
Musicland's Media Play, which 
offer an environment more con- 
ducive to children's audio sales. 

"Children's music is a fun and 
vital thing and has a role in many 
types of retail," says Silo's Lovald. 
"It's a conscientious, forward-look- 
ing, quality sale — and a good model 
for specialty music distributors of all 
sorts." ■ 
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dance songs about birthday par- 
ties and best friends. 

"At age 8 to 10, kids want to lis- 
ten to what the teenagers are lis- 
tening lo — Madonna and Michael 
Jackson. But lyrically, those songs 
aren't really appropriate for 
them," explains Bartels. "So I'm 
trying to give them the same level 
of music and production values, 
but with lyrics that arc more 
appropriate and that they can 
relate lo. 1 spend a lot of time with 
children of varying ages to get a 
sense of what's important to 
them — and I'm still just a big kid 
myself, so that's not hard to do!" 

Younger children can also enjoy 
the Cafe series, she adds. The 
winnt!r of several Parents Choice 
Awards and an active member of 
many children's organizations, 
Bartels is currently trying to devel- 
op a TV show based on .loanie's 
Jukebox Cdfe. 

— TRUDI MILLER ROSENBLUM 
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With his 1976 debut. "Singable 
Songs For The Very Young." Raffi 
was on his way to becoming the 
first genuine children's music 
superstar. His success helped 
launch the current wave of inter- 
est in children's entertainment 
and paved the way lor other chil- 
dren's artists. 

His gentle demeanor, melodic 
songs and socially con.sciou5 lyrics 
(encouraging kids to help the 
environment and be kind to oth- 
ers) have earned Raffi an RIAA 
gold album ("Singable Songs..."), 
two RIAA quintuple-platinum 
videos, multiple CRIA platinum 
albums, two Grammy nominations 
and numerous awards from 
Parents Choice, the American 
Library Assn. and Action for 
Children's Television. He has also 
been honored by many environ- 
mental groups. In 1990. he fought 
to get rid of the ecologically 
unsound longbox. releasing his 
"Evergreen Everblue" CD without 
one, and he's since been gratified 
to see j(welbox-cmly CDs become 
the industry norm. 

"In this day and age, with all you 
hear about negative influences on 
kids, it's a good feeling to know 
you're creating life-affirming 
material for them to be inspired 
by." says Raffi. 



Bom in Cairo to Armenian par- 
ents, Raffi has lived in Canada 
since age 10. He releases his 
albums on his own tabeh— 
Troubadour in Canada and 
Shoreline in America — which, 
since 1990, have been distributed 
by MCA. (Before that, he was dis- 
tributed by A&M.) Overall, his 
albums have sold more than 5 mil- 
lion units. 

Last April, Raffi performed a 
sold-out six-day run at the 
Gershwin Theater on Broadway in 
New York, and in the fall he 
released his lllh album, a live 
recording of the concerts titled 
"Raffi On Broadway," along with 
a video of the same name. — TMR 




As d child. A&M's Bill Barley 
contributed ideas to his mother's 
children's stories, but he never 
expected to be<rome a children's 
entertainer himself. He consid- 
ered himself a mainstream per- 
former, but a side gig as musical 
director at a children's camp 
developed and demand grew for 
his unique antics and anecdotes, 
which soon became his bread and 
butter. 

His own childhood experiences 
became the basis for his material, 
which was then put past the ulti- 
mate test — his own two sons. 
"TTiey don't always agree with me 
on what works," says Harley. 

More than entertainment. 
Harley's material is educational, 
addressing basic family issues 
and relationships, all presented in 
a funny, exaggerated fashion. 
"I'm lnt(Tested in talking about 
the dynamic between parents and 
kids and between siblings," says 
Harley. "I try to encourage and 
recognize their expression. A lot 
of times we get jammed up with 
our feelings if we can't label them 
or if nobody lets us express them. 
Then they stay in there and come 
out in bizarre ways — either later 
that afternoon or later in life." 

Although Harley targets school- 
age children — 9 to 1 1 years old — 
he generally tries to present "fam- 
ily entertainment," so that the 
"adults get something out of it 
too." He often confronts parents 
with some ol their shortcomings. 
"I think recognizing that chil- 
dren's experiences and feelings 
are valid while the parents are sit- 
ting right there requires that par- 
ents deal with it too," says 
Harley. "I feel I've done my job 



when a kid elbows his parent or 
vice versa." —MARIA ARMOUDIAN 




Shari Lewis no longer wants kids 
to sit back and be entertained by 
her. Rather, she's ready to combat 
"couch potatoism" and encourage 
kids to leap up and join her in the 
festivities, whether by trying the 
magic tricks or learning new 
words. It's quite a change from 
the days she first introduced her 
stable of sock-friends 30 years 
ago. 

"Then it was 'Sit down and 

watch me.' Now my videos say, 
'Get up and play with me.'" 
remarks Lewis. "With our totally 
interactive PBS show, we are on a 
sure fast track. Kids don't want to 
be spectators; they want to be part 
of the action." 

But that isn't the only change in 
Lewis' approach. She admittedly 
wants her MTV and has included 
a sort of music-video inlluence. 
For one, her shows and videos 
have shorter segments in order to 
deal with children's shorter atten- 
tion spans. "I love the rhyihms of 
rap. rock and country, and 'Lamb 
Chop's Play-Along' mixes it all 
up," says Lewis. "But kids respond 
to any music that is lively, and we 
try to expose them to music as 
though it's all on a continuum. 
They'll gel up and dance to the 
overture of 'Marriage Of Figaro' if 
nobody tells them it's classical 
music." 

Lewis also always attempts to 
emphasize the "joys of diversity" 
by including different cultures and 
languages in her shows and tapes, 
effectively addressing social 
issues such as discrimination in a 
light and playful manner. "It is the 
responsibility of a child entertain- 
er to lead kids to the high road," 
she says. "I feel kids know they 
are going to inherit the earth, and 
as long as it is fun, they are eager 
to learn anything." — MA 




SHELLEY DUVALL 

During a break in the filming of 
"Popeye," Shelley Duvall read one 
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of her Grimms Fairy Tales books 
from her collection of antique 
illustrated books. This one, "The 
Frog Prince," sparked the idea of a 
children's series based on classic 
fairy tales. 

"It just seemed like a good idea 
to take classic fairy laics and cast 
them with stars, faces already 
familiar, and base the look of each 
show on illustrations from the 
books," explains Duvall. "1 
thought Robin Williams would 
make a terrific frog, so I asked him 
how he felt about it," she says, 
laughing. 

She got her handsome frog and a 
long list of other star actors and 
directors. "I wanted to put quality 
behind the cameras as well as in 
front." says Duvall. "It turned out 
beautiful. We could tell what light- 
ing, makeup and costumes to use 
from the stories." 

T^is spawned a whole direction 
for Duvall, leading to her most 
current project, "Shelley Duvall's 
Bedtime Stories," animated ver- 
sions of best-selling children's 
books. "1 think a lot of program- 
ming that kids like is boring to the 
parents, so I tried to pick those 
stories that had some humor and 
adult appeal to encourage parents 
and kids to watch together," she 
says. "You don't ever outgrow this 
kind of material." 

An avid reader herself, Duvall 
hopes that her work encourages 
parents lo buy more books by 
these authors and encourages 
children to read. "If I hadn't read, 
I wouldn't be producing now," she 
says. "These books are enlighten- 
ing and have wonderful messages. 
That's one of the great values of 
children's books." 




"The question is, first of all, is 
this fun for me? And secondly, is it 
something kids can relate to?" So 
goes songwriting for Sony 
Wonrit^r's Tom Chapin, whose first 
adult album in seven years ("So 
Nice To Come Home") is out this 
month and whose fifth family 
album bows in April. 

With a working title of 
"Backwards Birthday Party," the 
disc promises more of Chapin's 
trademark mix of memorable 
melodies, good messages and not 
a little humor. Music is in his 
"Family Tree" (Chapin's first 
album) and in his bones; he can't 
get through a phone interview 
without singing. 

First there's the title track — "one 
of my silly songs" — and then a 
slice-of-life about the unrepentant 
but honest "Mikey Won't." With 
co-composer John Forster, Chapin 
aims for different levels in his 
music, "stories that kids can relate 
to, with stuff that parents will rec- 
ognize too. 

"Every song has an idea, like 
'Good Garbage,' but it can be fun 
too." And so it is. — CC 
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Chipmunks And Muppets And Beasts, Oh My! 

BY CATHERINE AV»V>LEFIELD 




With the return of some 
familiar favorites, plus 
plenty of new faces in the 
crowd, 1994's crop of children's 
audio and video product promises 
to provide a year of big fun for Utile 
eyes and ears. 

Music To Kids' Ears 

The sound of music continues to 
infiltrate children's fare, and Walt 
Disney Records has a mouthful to 
offer, starting with the March 
release of "Funny Food Songs." 
Tasty entries such as "Chowder 
Suite" and "I've Been Working On 
My Broccoli" celebrate the joy of 
munching and crunching. On the 
same date, Disney will release the 
fast-paced "Travel Songs," featur- 
ing take-along tunes for the car, 
plane or train. 

The original/cast version of the 
hit single "A Whole New World" 
can be heard in the 15-minutc 
Disney read-along "Aladdin; lago 
Returns," which is atx ompanied by 
a 24-pdge book. For youngsters 
who want to sing along, Disney in 
early April will bow "My First Sing- 
Along," featuring such classic kids 
fare as "Hickory Dickory Dock," 
"Humpty Dumpty" and many 
more, 

In May the curtain will rise on 
Disney's "Beauty & The Beast: The 
Broadway Musical," the album 
complement to the upcoming 
Broadway run that includes songs 
from the film score as well as six 
new tunes created for the stage. 
And June will witness the original 
motion picture soundtrack to "Lion 
King," Disney's 33rd full-length 
animated film. 

Muppet mania continues to pre- 



vail at Jim Henson Productions, 
which in February releases "Mup- 
pet Hits - Take II," a greatest-hits 
follow-up to last year's successful 
album. In April Henson will 
repackage and rerelease "Muppet 
Beach Party," featuring summer 
tunes a la the Beach Boys and oth- 
ers. May heralds the debut of 
Henson's biggest project of the 
year — "Kermit Un-Pigged." The 
cover album, a takeoff on MTV's 
Unplugged concept, will star 
Kermit singing duels with a host of 
pop stars, including Jimmy Buffet, 
Vince Gill and Linda Ronstadt. 

Discovery Music ventures into 
fairy talc territory with the upcom- 
ing release of "The Wooleycat's 
Favorite Fairy Tales," the second in 
children's musical personality 
Dennis Hysom's Once Upon A 
Time series. Selections including 
"The Gingerbread House," 
"Dance, Cinderella, Dance" and 
"You Can't Fool Little Red" feature 
Hysom and his finicky sidekick the 
Wooleycat. 

Also upcoming from Discovery is 
"Jump For Joy," the latest audio 
release in Joanie Bartels' Joanie's 
Jukebox Cafe series. In addition. 
Discovery is touting "Bethie's 
Really Silly Songs About Num- 
bers." the latest audiocassette from 
kids' entertainer Bethie, who 
makes learning fun. 

Zoom Express is revving up the 
promotional machine for Zoom and 
Fight Records' next audio project 
probing the whereabouts of 
Carmen Sandiego. The pop/rock- 
flavored "Carmen Sandiego: Out 
Of This World," set for a March 
release, follows last year's "Where 
In The World Is Carmen Sandiego: 
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The Album" and again features 
Rockapetla, Lynne Thigpen and 
Greg Lee from the PBS-TV series, 
as well as the music of XTC and 
They Might Bi' Caants. Zoom also 
has high hopes for ils April release 
of "Chris Burke And Friends: 



Singer With The Band," a 40- 
minute cassette/CD featuring the 
star of TV's "Life Goes On." 

Sony Wonder has some musical 
magic to offer as well, starting with 
the February release of Alvin & the 
Chipmunks' "Here's Looking At 
Me," a quasi-greatest-hits collec- 
tion, and "Sleep Baby, Sleep," a set 
of lulling tunes from pop artist 
Nicolette Larsen. "Rory's Little 
Hollywood" rolls into stores in 
March, and April will see Kenny 
Loggins' "Return To Pooh Comer" 
and an as-yet-untitled audio project 
from Tom Chapin. 

Golden Book N' Tape continues 
to bring a touch of classical to chil- 
dren's stories with the February 
release of two new titles in its 
Sesame Street's Learn Ab<nit Music 



series. "Elmo's Music To Move By" 
features Elmo, Big Bird and Herry 
Monster curing their rainy-day 
blues by listening to the likes of 
Chopin, Beethoven and 
Tchaikovsky; "Grover's Overtures" 
finds the blue one back in 1812 
during a visit to the Monsterpolitan 
Opera House. 

Golden and the Sesame Street 
gang also have just bowed the third 
in their set of parody albums, 
"Cheep Thrills," featuring such 
silly songs as "The Telephone 
Opera, " "Bird On Me" and "The 
Ballad Of Casey McPhee." 

Family book publisher/video 
house Price Stem Sloan this month 
introduces the 11th title in its pop- 
ular "Wee Sing" series of song- 
books and audiocassettes. "Wee 
Sing Around The World" is an 
entertaining and educational col- 
lection of songs from around the 
planet delivered in native lan- 
guages with English translations. 

From Oak Street Music in March 
comes "What A Day!," the ninth 
album from entertainer Fred 
Penner and the first for which 
Penner created all of the material 
himself- The feisty songs pay trib- 
ute to the joys of hanging out with 
family and friends, as well as the 
singular pleasures of growing. 

Children's artists Cathy Fink and 
Marcy Marxer also have new audio 
projects in store for '94. The 
February release "Nobody Else 
Like Me," the second in Cathy & 
Marcy's Help Yourself series on 
A&M Records, celebrates the diver- 
sity of children. Rounder Music 
this month is releasing the duo's "A 
Cathy & Marcy Collection For 
Kids," a knee-slapping roundup of 
hits from their previous three 
Rounder albums, and High Windy 
Audio is Touting "Air Guitar," a 
compilation of folk- and rock- 
tinged tunes from Cathy & Marcy, 
Tom Paxton, Pete Kennedy and 
others. 

Newport Publishers of Newport 
Beach, Calif., will rock young ones 
in a different way with its latest 
"Nurture Rhymes" video, set to 
debut in March and devoted 
expressly to lullabies. Huntington, 
N.Y. -based children's entertainer/ 
radio show host Janice Buckner 
tfiis spring will be releasing several 
new audio titles in her Learn About 
Music series, which has borne such 
projects as "Favorite Christmas 
Songs" and "Songs Of The Dif- 
ferently Abled." And Maranatha! 
Music in April will shower retailers 
with a new series called Noah's 
Critters. 





nJ*^3 Parents' Clioicr 
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Another important note in chil- 
dren's audio eomes via Rabbit 
Ears/BMG Kidz, which, beginning 
with the label's Feb. 2 haU-hour 
treatment of "Aladdin And The 
Magic Lamp," will be releasing 
audio companions to video titles 
day and date with the video 
release. Upcoming complementary 
audio/video projects include the 
March releases of "Mose The 
Fireman," told by Michael Keaton 
with music by Walter Becker and 
John Beasley; "The Brementown 
Musicians," with Bob Hoskins and 
Eugene Friesen; and two new titles 
in the Greatest Stories series: 
"Moses In Egypt," with Danny 
Glover and Sounds Of Blackness, 
and "Moses The Lawgiver," with 
Ben Kingsley and Lyie Mays. 

In addition, audio counterparts to 
last year's Black History Month 
video releases "John Henry," nar- 
rated by Denzel Washington with 
music by B.B. King, and "Follow 
The Drinking Gourd," featuring 
Taj Mahal, will be available from 
Rabbit Ears for the first time this 
ynar. All audio rcleasns contain an 
additional 10 to 15 minutes of nar- 
ration. 

The Small-Screen Scene 
VCRs will see plenty of action as 
well. National Geographic and 
Columbia TriStar Home Video gal- 




Disney goes on the road. 

lop into the children's video ring in 
March with the first three titles in 
their Really Wild Animals series. 
"Swinging Safari," "Deep Sea 
Dive" and "Wonders Down Under" 
each feature incomparable footage 
from documentary king ol the jun- 
gle National Gc!ographic, and actor 
Dudley Moore provides the voice 
of worldly, animated tour guide 
Spin, 

The video curtain is rising on a 
host of theatrical fare as well. In 
mid-March, MCA/Universal wel- 
comes "We're Back," Steven 
Spielberg's animated, feature- 
length answer to "Jurassic Park." 
In another Spielberg venture, the 
studio in late February will be trot- 
ting out three initial releases of 
"Family Dog," based on the short 
tale of a mistreated mutt. The stu- 
dio also is bolstering its series 
Fievel's American Tails and Back 
To The Future writh three additions 
to each in March. 

Disney's full-length animated 
film "The Fox And The Hound" 
trots onto video shelves in March. 
The tale of an unlikely friendship 
between a tox cub and hound pup 
is supported by an all-star cast ol 
Conlinued on page 88 




Professor Iris - television's hottest new star - the host of the critically-acdaimed children's series on The Learnittg Channel - 
now hos his own series of home videos! 

fle's fun. He's entertaining. He's the professor tens of thousands of pre-sdiool children look for every doy. 
And now they'll look for him in your store, as well. 



i 



• Recommended for viewing by the National Education Association. 

• 40-minute programs produced exclusively for home viewing. 

' Backed by major promotion on The Discovery Channel 
and The Leorning Channel. 




BIRTHDAY PARTY Don't miss this party! 
Approx. 40 min «042l2 

LET'S DO IT! Professor Iris cures the blahs 
with hjn, games, dance and sports. 
Approx. 40 min #04202 

EARTH DAZE Professor IrK discovers the 
beauty of our planet, and explores nature. 
Approx. 40 min #04207 



SPACE CADETS 

Approx. 40 min #04208 



CREEPY CRITTERS 

Approx. 40 min #04204 

MUSIC MANIA 

Approx. 40 min #04201 




ATTRACTIVE 
P.O.P. DISPLAY 

24 unit floor display 

#23853 

48 unit floor display 

#23854 





nr 


1 


C 




The Learning 
Channel* 



BILLBOARD FEBRUARY 19, 1994 



BILLBOARD SPOTLIGHT 



87,;ondl 



Cbi/ bens 

j\ U i <> \ ^ I i> E G 




'the Ck\\i<cr^%(!yxt^ 



Continued from page 87 

voice talents. Also in March from 
Walt Disney Home Video comes 
the Studio Film Collection, a pas- 
tiche of favorite live-action classics, 
including "Old Yeiler," "Davy 
Crockett" and "The Swiss Family 
Robinson." 



8etA/«'s songs on by fhm numhmn. 

More Disney fun comes courtesy 
of that silly little bear named 
Winnie the Pooh. The three-vol- 
ume "Pooh Playtime," which 
streets in mid-February, showcases 
Pooh in a variety of play activities; 
the three Po()h U?aming tapes, due 
out in May, focus on lun life 
lessons such as making friends and 
helping others. 

Starmaker Entertainment, which 
has gone far to increase its visibili- 
ty by riding the coattails of block- 
buster family films such as 
"Aladdin" and "The Little Mer- 
maid," in February releases its own 



Although video still dominates 
the children's entertainment 
market, retailers say movie 
soundtracks are giving a strong 
boost to sales of kids' music. 

"It's a natural," says Gerry Weber, 
senior VP, domestic music and 
video, for Blockbuster Enter- 
tainment. "The kids buy the video 
and watch it over and over again. 
They want to be able to take the 
music with them." 

Roy Burkhert, head buyer for 
Harmony House, believes "media 
exposure" — movies, cable and 
broadcast TV, and cartoons — has 
catalyzed the growth in the chil- 
dren's audio and video market. 
Among his recent best-sellers have 
been the soundtracks to "Free 
Willy" and "Aladdin." 

Marc Schwartz, VP of marketing 
at Handleman Co., the giant whole- 
saler that racks mass merchants 
like Kmart and Wal-Mart, says, 
"Initially, the children's audio busi- 
ness was killed by video. Now chil- 
dren's programming is reinvigorat- 
ing the music business." 

Another boon to the kids' business 
has been cross-promotions. Pack- 
aging items like watches and plush 
dolls along with the music and 
videos has increased the perceived 



full-length animated take on 
"Thumbelina," set to hit shelves 
about a month before Warner Bros.' 
big-screen bow of the Hans 
Christian Andersen fairy tale. 

Another Andersen tale is getting 
star treatment by Lightyear 
Entertainment. Sigourney Weaver 
narrates and performs all the voic- 
es for "The Wild Swans," the tale of 



a brave girl who frees her brothers 
from a witch's spell. Music is pro- 
vided by Rob Hyman and Eric 
Bazilian of the Hooters. 

Books also are providing an 
important chapter in kid vid. 
Golden Book Video is offering two 
new videos based on the adven- 
tures of Madeline, the mischievous 
French schoolgirl created by 
Ludwig Bemc^lmans. Also due from 
Golden in January are three collab- 
orations from the dynamic duo of 
author Robert Munsch and director 
John Matthews: "Angela's Air- 
plane," "Curious George" and 



value of Iht? products and made 
them more acceptable. Burkhert 
says more promotions will give the 
market added thrust. 

But some say that expansion has 
produced a torrent of product. 
Many retailers have met that chal- 
lenge by increasing the amount of 
shelf and wall space devoted to 
kids' audio and video. Others have 
devised separate sections of their 
stores for children's merchandise. 

Weber, stating that kids' audio is 
"an undeveloped area in many 
music stores," says Blockbuster 
Music's new prototype outlets 



"Frog And Toad Together." 

Children's Circle also is continu- 
ing to roll out videos based on pop- 
ular children's books. The 
February release "The Day 
Jimmy's Boa Ate The Wash And 
Other Stories" contains four 
delightful tales adapted from chil- 
dren's picture books, as does "Here 
Comes The Cat And Other Stories," 
due in April, and the June release 
"The James Marshall Library," 
which contains a brief biographical 
section at the end. 

Videos that take a cue from chil- 
dren's television fare also will con- 
tinue to flood retail this year. Sony 
Wonder keeps it coming with video 
releases of several of cable net 
Nickelodeon's best-loved chil- 
dren's programming. In March the 
label will bow a new "Ren & 
Stimpy" adventure, "In Disguise," 
as well as the latest from teen 
Oprah Clarissa, "Take My Brother 
Please," and "Ghost Tales," the 
first in the Are You Afraid Of The 
Dark series. April marks the debut 
of "Funtastic Birthday Party," star- 
ring South American pop star 
Xuxa, as well as another 
"Rugrats" episode, "Angelica 
The Magni- 
ficent." 

In late February, KidVision will 
unveil four new episodes featur- 
ing popular PBS locale "Shining 
Time Station." Each video fea- 
tures the adventures of Thomas 
the Tank Engine & Friends, plus 
footage not included in the origi- 
nal TV broadcasts. KidVision also 
is adding three new titles in the 
Baby-Sitters Club series. 

And here comes Speed Racer — 
compliments of Family Home 
Entertainment, which in February 
will release the first four episodes 
of the successful '70s series based 
on the high-speed high jinks of the 
dashing daredevil. FHE also is 
revving up the promotional engine 
for a feature-length movie based on 
Speed. 

FHE also is moving into high 
gear to promote the recent release 
of 10 new titles in the RoboTech 
series, which include unedited 



include distinct children's areas. 

Spec's Music, in the new proto- 
type that it just debuted in Tal- 
lahassee, features a children's 
department called Kids' Club. The 
section boasts a mural depicting a 
collage of musical images, as well 
as several video monitors on which 
children and parents can view prod- 
ucts. "We're expanding in small 
steps," says Spec's senior VP of 
merchandising and marketing 
David Hainline, "especially with 
our superstores." 

Handleman Co. has developed a 
Children's Entertainment Center 



episodes of the program featuring a 
bunch of adventure-seeking 
humans out to save the planet from 
evil forces. Coming up in late 
March from FHE are four more 
Teenage Mutant Ninja Turtle 
titles, and June marks the debut of 
a new series, The Stone Protectors, 
culled from the animated syndicat- 
ed television show. In addition, 
FHE will be rolling out two new 
Easter titles: "The Norfin Adven- 
tures: The Great Egg Robbery," 
featuring trolls on the trail of the 
stolen Tsarina Egg. and "Brer 
Rabbit Tales." 

More TV tidbits are due from 
PolyGram Video, which is continu- 
ing to bolster its video lines based 
on the popular scries "The X-Men" 
and "Mighty Morphin Power 
Rangers." In addition, this spring 
PolyGram is adding the new 
Hurricanes series to its children's 
coffers. 

Bethesda, Md. -based Discovery 
Entertainment will continue to 
show its schooling in kid vid with 




Nobody eho Uko Cathy A Marcy 

the February release of three new 
titles in its 12-video Professor Iris 
series, culled from The Learning 
Channel and aimed at the pre- 
school audience. 

Continued on poqe 89 



that it is now showing to its retail 
customers. Schwartz describes it as 
a 24-foot walkaround kiosk that 
includes audio, video, books and 
computer software. He adds that it 
is also being presented to nontradi- 
tional customers of entertainment 
products like supermarkets and 
grocery stores. 

And The Musicland Group is 
including in its new Media Play 
superstores 5,000-square-foot sec- 
tions called Media Play Kids that 
sell audio, video, books, software 
and toys. They also have interactive 
listening posts and video stations 
situated at a child's level, says 
spokeswoman Marcia Appel. 

But other retailers argue that the 
market is still too small to justify 
adding space. Marilyn Ramsay, 
major label buyer for Wax Works, 
says, "We're not expanding. The 
person has to be pretty well known 
for us to sell it. We do real well with 
Raffi." 

At Harmony House also, there has 
been no expansion of the children's 
section. "We probably have taken 
some shelf space and weeded out 
the chaff to make room for the bet- 
ter titles," says Burkhert. 

For kids' audio, cassettes are still 
Continued on page 89 
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Additional video fun for the prc- 
preschool set comes via the 
Florida-based Love N' Giggles, 
which has just bowed its second 
video, "Too Good To Be Two, 
Three, Four, Or More." Creator 
Brandy Cohen, who gets her inspi- 
ration from her 3-year-old triplets, 
has fashioned a program filled with 
music and games parents can enjoy 
along with their toddlers. 

Bucna Vista Home Video will fill 
the air with the sound of music this 
spring with two April releases from 
those cacophonous critters Alvin & 
the Chipmunks. "Working On The 
Railroad" is a collection of 10 sing- 
along favorites, and "School's Out 
For TTie Summer" is a greatest-hits 
video featuring the new title tune. 

"It's Not Easy Being Green" is the 
new foUow-the-bouncing-ball 
video from Jim Hcnson Produc- 
tions' Muppet Sing-Along series. 
Chez Kermit also is gearing up for 
the summer release of "Muppet 
Mini Classics," which will feature 
such classic children's laics as 
"The Emperor's New Clothes" and 
"Rumpelsliltskin." 

V.I.E.W. Video plans to twirl out a 
few more titles in its Children's 
Cultural Collection of videos based 
on classic ballets. The scries 
already includes "Alice In Won- 
derland," "Cinderella" and "Swan 
Lake." The label also is entering 
the children's ring with its two-title 
set commemorating the Moscow 
Circus. 

Music is the lesson of the day in 
Joanie Bartels' "The Extra-Special 
Substitute Teacher," due in spring 
from Discovery Music/BMC Kidz. 
Bartels makes the grade when she 
surprises a classroom of children 
and adds some flair to history, 
geography even hip-hop dancing. 

In the music instructional catego- 
ry comes a new title from Marcy 
Marxer. Two "Ukulele Lessons For 
Kids" tapes, on Homespun Tapes, 
feature the children's artist and pal 
Ginger the Dog presenting an 
easy-to-follow guide to a fun little 
instniment. ■ 
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overwhelmingly the dominant for- 
mat. But CDs are catching up. 
Burkhert says that several years ago 
the ratio of children's tapes sold to 
compact discs was about 10-to-l; 
now, he says, it might be about 5-lo- 
1. Kids' cassettes are priced from 
$2.99 to $10.99. CDs from $6.99 to 
$13.99. 

But the ratio may change as the 
number of CD players in homes and 
cars increases. Ramsay says, "I 
anticipate the start of a shift next 
year when there are more portable 
CD units out there." 

Despite the upward trend in audio 
sales, video continues to dominate 
sales. "Video's a better babysitting 
device, and that's what people are 
going for," says John Artale, head 
buyer at National Record Mart. 

While Disney still drives the chil- 
dren's video market, other suppliers 
are catching up. Handleman's 
Schwartz says that sales of chil- 
dren's video product rose to 42.7% 
of total video units sold — up from 
28^> the year before; and, he points 
out, that does not include Disney, 
which supphes its products direct to 
many of Handleman's accounts. ■ 




Also Available: 12-Plece 
Mixed Floor unit With Video 
Audio Fun-Packs! (Not shown) 

Dimensions: 17" wiae x 15' Deep x 57- High. 

Includes: 5 eacn scfioo/ s out for summer, woriong on 
The Raumad ana 2 Ragttme cowboy Joe stock « 2637 



Stock # 2634 

Videos Also Sold Separately! 

$12.99 Each Suggested Retail Price 
PREBOOK DATE: 3/1/94 NAAD: 4/8/94 

153 Closed-Captioned for the hearing impaired. Running Time: Video Approx. 50 Minutes Each 
"™ Not Rated / Digitally Mastered / Hi-Fi / Color 
Distributed by Suena Vista Home Video. Burbank, California 91521 . © Bagdasarian Productions, The Chipmunlcs is a registered trademark of Bagdasarian Produaions 
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BIG RED DOO" 



Millions of Children Know 
These Characters 





VIDEO TREASURES. INC. 

500 Kirts Boule^a'd TfOv M^higan 460^4 



Now They Can Enjoy Their Music 



strand Music is proud to introduce the very best in Children's 
Entertainment on audio cassette 



Call The Order Hotline Now 

1-800-786-8777 

Pre-Order: March 15th, 1994 Street: March 29th, 1994 





The Best Kids 
Sounds Around 



Great Family Music Has A Brand New Address! 




Introducing 




J COMING MARCH 29 on BACKYARD AUDIO 

M THE BEST OF 

J3 gC^ 
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Presenting BACKYARD AUDIO, 
an exciting new label dedicated to 
the very finest in family-friendly 
music and entertainment! Coming 
soon, the first three titles in this 
kid-pleasing audio library will fea- 
ture irresistible songs, stories 
and laughs from the best selling 
BABY SONGS and TALES & 
TUNES videocasstte series, high- ' 
lighted by such popular children's 
favorites as Hap Palmer and 
STREET Man Chic street Man. 

/~\ Entertainment for families who know that home.... 

is where the fun is! 



HAP PALMER'S 
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EVEi^yBODy 
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STREET 
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Pro Audio 





Masters Of The Hit Factory Domain 

Engineers' Input CruciaU Not Always Noticed 



Here Comes McBride. Heads Up recording artist Joe McBride is recording an 
album in Studio A at Big Time Audio in Dallas. Shown, from left, are IHeads Up 
president Dave Love, v^rho is producing the project; saxophonist Kirk Whalum. 
who guests on the album courtesy of Columbia Records; Paul Goldstein, KOAI 
PD and Love's assistant on the project; McBride; and Cameron Smith. McBride's 
manager. 



■ BY MARILYN A. GILLEN 



NEW YORK— "This is the place 
where people make up their minds — 
the final creative step," says Herb 
Powers from a perch behind his con- 
sole, covered with miniature cars like 
so much brightly colored dust. It's a 
Friday afternoon at the Hit Factorj', 
and it's the end of the line for another 
batch of singles and albums. 

Powers has been presiding over this 
"last creative step" for the past 15 
years, most of them at New York's Hit 
Factorj', which houses five mastering 
rooms at iLs state-of-the-art recording 
studio on West 54th Street here. A 
mastering engineer. Powers one of a 
small, specialized group of people who 
don't sing (much), play guitar (pub- 
licly), or write songs (often), but whose 
fingerprints are all over the music that 
is all over the charts. Like fingerprints, 
too, their input is not readily apparent 
U) the unsch(X)Ied eye. Perfect EQ and 
pristine edits aren't top of mind for 
most listeners; they just know when it 
soimds damn good. 

"Most people don't have a clue what 
we do," Carlton Batts says, without 
hesitation but also without judgment. 
It's just a fact, as art' his current or lu- 
cent projects that include Jimmy ClilT, 



Victory, and Worl-A-Girl. "For the 
most part, we don't get a lot of credit, 
but that's [)an of the deal. The people 
who come to us know, and w-e know." 

Batts has been mastering mu.sic for 
10 years, arriving at the calling after 
working as a musician and eai-ning a 
degree in electrical engineering. "I mi- 
nored in music." he adds. "But my folks 
believed in having something practical 
to fall back on." 

Powers began his career as a DJ. 
"What. I thought at the time was that 
the records just didn't soutid good," he 
says now. "As a DJ, I'd imagine what 
could be done to get that sound right." 
A lot of the guys Powers spun with now- 
come to him as clients, helping cement 
his reputation as a top man for master- 
ing dance music. 

Mo.st of the five mastering engineers 
at the Hit Facton,-, in fact, ai'e known 
for a musical specialty. And most — 
while grateful for a loyal following that 
is, after all, built on successes— <ion't 
w"ant to be pigeonholed. "Someone will 
look at a jacket of a record they like 
and go to the guy who mastered it and 
say, 'I want mine to sound like this,' " 
says Chris Gehringer, whose recent 
credits include Jodeci, Robin S.. Inner 
Circle, Naughty By Natui-e, and Toni 
Bi-axton. "If you do a record that's a 



success, people will come to you to du- 
plicate that sound." 

Still, says Powers, who was raise<] on 
and still loves classical music, "Classi- 
fying us is like sajing a speaker can 
only play dance music. If that's true, 
there's something WTong with the 
speaker. But the world is getting more 
specialized." 

And compliciited. 

PRODUCERS A'PLEKTY 

"More demands are being put on us 
with the advent of multiple producers." 
says Tom Co.vTie of one key change he 
has seen over the last few years — after, 
of course, the rise of digitiil. "Once, an 
act went into a studio with a producer 
and recorded an album. Now that al- 
bum is being recorded all over, and 
with any numl>er of proflueers." 

Powers adds, "My job is to make 
them sound like they all came from the 
(Continued on next page) 



NEW YORK 

Triloka recording artist Hugh Ma- 
sekela has been busy mastering hLs up- 
coming live album, "Hope," at DB Plus 
Digital Sen'ices. Gene Paul engi- 
neered the sessions using a custom Co- 
leman con.sole featuring Amek/"Me- 
dici" and Sontec EQ. 

At Base Hits Recording Studio, en- 
gineer Anthony Saunders has been 
mixing tracks for Pol^-Gram recortling 
artist Crystal Waters. At Giant Re- 
cording, producer S.IJ). recently fin- 
ishetl MotowTi rap[x;r Queen I.^tifah's 
"Black Reign," remixed tracks for Co- 
lumbia act Jamiroquai, and tracked 
and mixed Nikki D for Def Jam and 
Apache for Tommy Boy. Yianni Pa- 
padupoulos engineered on the SSL 
4056, with Mike Glowik assisting. 

German dance outfit Plan B re- 
cently tracked and overdubbed its 
Imago debut at the Looking Glass Stu- 
dios. Sessions were producefl and engi- 
neered by Mark i*lati, with assistance 
from Dante DeSole. Right Track Re- 
cording has added an 84-input SSL 
4000 G Plus console with IJltimation to 
its Studio B. 

LOS ANGELES 

American Recordings act Supreme 
Love Gods has been at Prairie Sun 
Studios working on an upcoming proj- 
ect w ith producer Craig Leon. Mi- 
chael Ade handled engineeiing choi"es, 
using the Trident series TSM 48-track 
board with Studer analog reconlers. 

Producer Stoker has been busy 
tracking Mercury recording act 
Lighter Shade Of Brown at Track 
Records and Paramount Studios. In 
both studias. Stoker is working on SSL 
E series consoles with G series com- 
puters. 

Producer Sir Jinx has l)een working 
at Westlake Audio with QwestWamer 
Bi"os. artist Keith Washington. Engi- 
neer Darrj'l Dobson remixed on the 
Ne\ e \'-<30. a.'^sistefl by Kevin Wright. 



AUD/0 TRACK 



Warrant recently was spotted at 
Ocean Studios working with engineer 
Ricky Dclcna; Ken VanOruten as- 
sisted. 

At Brooklyn Recording Studio, 
Grammy-winning producer David Fos- 
ter has been recording vocals with 
Peabo Br>'son, Color Me Badd, and 
Celine Dion for an upcoming TV spe- 
cial. Dave Reitzas engineered, with as- 
sistance from Brooklyn's own Ronnie 
Rivera. 

NASHVILLE 

At Woodland Digital, producers 
Johnny Slate and Brian 'Tankersley 
have been mixing and overdubbing an 
upcoming project for Epic recording 
artist Joe Diffie. Tankersley engi- 
neei*ed the project behind the Neve V- 
(iO console. 

Sound Emporium recently played 
host to Arista artist Pam Tillis, who 
was in tracking for her u|x*oming proj- 
ect with producer Ste\e Fishell. Mike 
Poole and Ed Simonlon engineered 
behind the \Tntage Neve. 

BNA recording artist John Ander- 
son is at Emerald Sound Studios work- 
ing on an upcoming release with pro- 
ducer James Stroud. Engineer Julian 
King is working Ix^hind the SSL con- 
sole, and John Hurley is a.ssLsting. 



MCA recording artist Wynonna w"as 
recently in Secret Sound working on a 
remix. Grammy -nominated producer 
Tony Brown worked with engineer 
Chuck Ainley behind the SSL 4064 G 
series console with Ultimation. Keith 
Robichaux assisted. 

OTHER CITIES 

At Horizon Sounds Studio in Capitol 
Heights, Md., DcVante and Dalvin 
of MCA group Jodeci have been pro- 
ducing projects for two acts, Sista 
and Tornado. Engineering on both 
sessions was handled by Gary 
"Juice" Joost, who sat behind a 56- 
input Amek Mozart console equipped 
with Rupert Neve modules. At the 
Plant Studios in Sausalito, Calif., 
Elektra group Metallica recently 
mixed its boxed set "Live Shit — 
Binge And Purge." The project was 
produced by the band's James Het- 
field and Lars Ulrich and engi- 
neered by Randy Staub. Mike 
Clink, Mike Eraser, and Jim Bar- 
ton. Also in SausaliUj, Studio D Re- 
cording recently hosted Huey Lewis 
& the iS'ews, who were in working on 
their upcoming Elektra release. 
Stewart Lcvine produced, and 
Daren Cline engineered with the as- 
sistance of Jim "Watts" Vereecke. 



newsline... 

THE NEW YORK-BASED Society of Professional Audio Recortling Senices has 
established a Los Angeles chapter to provide a monthly forum for profession- 
als to discuss in<lustr3' Issues. acc*oi-ding to newly elecle<l SPARS president 
HoW'ard Schw"drtz. Joining him at a Jan. 13 reception to unveil the new chapter 
were SPARS directors Rick Ste\'ens of Record Plant, Gary Ladinski,' of De- 
sign FX Audio, and Stcwju-t Sloke of L-A.'s Waves Sound Reciirding, 'Tom Ko- 
bayashi of Entertainment Digital Network, and producer Phil Ramone, 



AS ATHLETES FROM ACROSS THE WORLD \ie for OljTnpic gold in Lillehammer. 
Norway. Feb. 12-27, Ampex Recording Media Coip. will make suix' the thrill 
of \ictoiy, the agony of defeat, and everj'thing in Ix'tween ai^ captured on 
tape. The Redwood, ('alif., company has arranged to have a facihty near the 
broadcast complex stocked with sufficient audiota|)e. videotajx;, and accessor- 
ies to ser\ice the needs of broadcastei-s. Although the outpost will accept major 
ci-edit cards, Ampex VP of audio and \ide<jtaiK.' pixxiucts Philip Ritti says "the 
point Is not to .sell a great deal of tajx?," but rather, to provide an "additional 
level of service." 



THE MUSICIAN'S INSTITUTE joins Five Towns College, the Berklee College of 
Music. Middle Tennessee State University, and the University of Southern 
California on the list of major educational facilities with SSL consoles. The 
London-based manufacturer has instiUIed an SL 4000 G Plus boartl at the Los 
Angeles institute. In other SSL news, the company has sold its first console 
in Argentina — an SL 4040 G Plus — to the countr>''s slattK)f-the-art Panda Stu- 
dios in Buenos Aires. 



THREE CASSEHE DUPLICATORS in India— Te.xla PUstics & Metals and Shree 
Raghunath. both in Delhi, and Sorex Stereo Sound in Madni.s — have pur- 
cha.sed Electro Sound Series 9000 duplicating systems, according to the Sun 
Valley, Calif.-base<l fuTn. 



PRO PEOPLE ON THE MOVE: Fairfield. N.J.-ba.sed Ricoh Consumer ProducLs 
Group appoints Sam Anzalone national sales manager for major accounts. He 
was formerly director of sales of Minolta Corp. . . . Peter Kehoe joins 
AT&T Digital Studio Systems as Central/Ea.stem t'.S. regional manager. He 
was previously Eastem region manager at Siemens Audio. 




Jaw-Dropping. Atlantic recording group Jawbox recently wrapped its label debut, 
"For Your Own Special Sweetheart." at Oz Studios in Baltimore, Shown, from left, 
are Kim Coletta of Jawbox. engineer Drew Mazurek, producer Ted Niceley. and 
J Robbins and Bill Barbol of Jawbox, 



BILLBOARD FEBRUARY 19. 1994 



Cci dtttehal 



Pro Audio 



Bilbood. 



STUDIO ACTION 

MtOOUCnON OHMTS FOR BlUBOABD'S NO. 1 SIIMUS (WIIK INDING FEB. 12, 1994) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


ALBUM ROCK 


DANCE-CLUB 


TITI C 
1 1 1 Lt 

Artist/ 

Producer 

(UbeO 


1 nt rUnLn 
OF LOVE 
Celine Dion/ 
0. Foster 
(Epic) 


iiNr^FR^TAfdniNr^ 
unutno 1 Mnuiriu 

Xscape/ 

J. Dupri 

Ml. Seal 

(So So Def) 


John Michael 
Montgomery/ 
S. Hendriclis 
(Atlantic) 


ZZ Top/ 
B. Ham 
B. Gibbons 
(RCA) 


JOY 

Staxx Of Joy 
Feat. Carol 
Leeming/ 
Special T 
Mick Dabrowsky 
(Champion/Chaos) 


RECORDING 
STUDIO(S) 
En2ineer(s) 


ENTERPRISE/ 
RECORD PLANT 
(Burbank/ 
LA., CA) 
Humberto Gatica 


KROSSWIRE 
(Atlanta, GA) 
Phil Tan 


WOODLAND 
(Nashville) 
John Guess 


ARDENT 
(Memphis.TN) 
Joe Hardy 


MATRIX 
(London,ENG) 
Special T 
Mick Dabrowsky 


RECORDING 
CONSOLE(S) 


Neve VR 72 


DDA AMR12 


Neve 8068 


NeveV 


SSL 4064G 


MULTITRACK/ 
2-TRACK 
RECORDER(S) 
(Noi» Raductioa) 


Sony 3348 


Sony APR 24 


Mitsubishi X-850 


Mitsubishi X-850 


Studer A8CI0 


STUDIO 
MONITOR(S) 


Augsperger/ 
Norberg 


UREI 813 


Westlake 


Yamaha NSIO 


Yamaha NSIO 
Eastlake 


MASTER TAPE 


3M9% 


Ampex 499 


Ampex 467 


Ampex 467 


Ampex 456 


MIXDOWN 

STUDIO(S) 
Engineer(s) 


RECORD PUNT 
(Los Angeles) 
Humberto Gatica 


BOSSTOWN 
(Atlanta, GA) 
Phil Tan 


THE CASTLE 
(Franklin.TN) 
Scott Hendricks 


ARDENT 
(Memphis, TN) 
Joe Hardy 


MOONRAKER 
(Manchester.ENG) 
Development Corp. 


CONSOLE(S) 


SSL 8000G 


SSL 4000G 


SSL4000G 


SSL 4056 


Soundcraft 1600 


MULTITRACK/ 
2-TRACK 
RECORDER(S) 
(Noise Reductim) 


Sony 3348 


Studer D820 


Sony 3348 


Mitsubishi X-880 


Otari DTR 900 


alUUlU 
MONITOR(S) 


Norberg 


uenelec wa, 
Yamaha NSIO 


lion fii 
B&W 


ramana noiu 


ramana noiu 


MASTER TAPE 


3M996 


Ampex 467 


Ampex 467 


Ampex 467 


Maxell Pro 


MASTERING 

(ALBUM) 

Engineer 


SONY MUSIC 
Vlado Meller 


BERNIE 
GRUNDMAN 
Bernie Grundman 


MASTERMIX 
Hank Williams 


GATEWAY 
Bob Ludwig 


TOWNHOUSE 
Tony Cousins 


PRIMARY CD 
REPLICATOR 
(ALBUM) 


Sony 

Manufacturing 


Sony 

Manufacturing 


WEA 

Manufacturing 


BMG 

Manufacturing 


Sony 

Manufacuring 


PRIMARY TAPE 

DUPLICATOR 

(ALBUM) 


Sony 

Manufacturing 


Sony 

Manufacturing 


WEA 

Manufacturing 


BMG 

Manufacturing 


Sony 

Manufacturing 



EUROSOUNDS 



® 1994, Billboard BPI Communtcations, Hot 100, R&B & Country appear in this feature each time: Album Rock Modern Rot k. Rap. Adult 
Contemporary & Dance appear in rotation. 



A column by Zenon Schoepe on the 
Eitmpean pro audio mdiistry. 

GERMANY 

The first SONY DMX-aeOOO dig- 
ital console in Europe has been in- 
stalled at Sony Classical Studios in 
Hambui^. The 48-fader desk is being 
used for a variety of work, including 
the mixing down of 48-track operas 
recorded on location and audio for 
video post. 

AES Amsterdam will see the first 
showing of the DAE-D5000 edit con- 
troller for the PCM90(X) Master Disc 
Recorder, which carries on in the mold 
of the DAE-3000. "One of the impor- 
tant features of the DAE-D5000 is that 
it maintains compatibility with all the 
old source machines, so all old ar- 
chives aj*c still usable." explains Sony 
product manager Andrew Hingley. 

Two OF THE LARGEST manufac- 
turers of G.722 codecs, CCS and Phi- 
lips Kommunications Industrie, are 
making their products compatible in 
response to customer demand. The 
compatibility in their 0.122/1.5 kHz 
product range will be achieved by 
CCS' implementation of additional 
H.221/H.242 transmission synchroni- 
zation and signaling standards. 

The two companies also have stated 
that they intend to cooperate in the 
area of higher (luality 20 kHz coding. 

switzerland 
Five months after taking 

over Stellvox, the originators of the 
Stelladat time-coded portable DAT 
machine, Sonosax has completed modi- 



fications to the unit, with deliveries 
starting in Januarj'. "We knew about 
the problems of the Stelladat, but we 
did not expect to discover so many 
basic errors in this beautiful-looking 
box," says Sonosax managing director 
Jacques Sax. "We thought that they 
would be small things to change, but 
we had to go further," adds sales man- 
ager Erich Bnmnimann. "We had to 
change the pmver supply, and every- 
thing was tJmnsTi away from the mbc- 
ing path and analog in and out, except 
the connectors." The machine now runs 
for 135 minutes with the Stelladat bat- 
tery pack, on Version 3 software that 
supports the optional time-code board. 



H 



YPERSON SONORISATION has 
completed the installation of a Meyer 
sound system at Lausanne's oldest 
venue, the Metropole — home of the 
Ballet Bejart. 

THE NETHERLANDS 

Bullet sound studios has 

bought a new SSL and upgraded its old 
one. A 6064 G Plus with Ultimation has 
been installed in Studio 1, while the 
4048 E Series in Studio 2 has been 
upgraded with a G Series computer. 
The studio was opened in 1982 by Wil- 
lem van Kooten, who also owns the 
Red Bullet FVoduction and Record Co. 
and has hosted artists including 
Prince, R.E.M., Dave Stewart, Hot- 
house Flowers, and Spin Doctors. 
"One of the main attractions of the SSL 
G Plus console for Bullet Sound was 
the Ultimation automation, together 
with SSL's pre- and post-sales serv- 
ice," says studio manager Jeroen van 
Kooten. 



MASTERS OF HIT FACTORY DOMAIN 

(Continued from preceding fnige) 



same session. 

But beyond the technical demands 
such a scenario entails, there's the po- 
litical angle. "Each producer w"ants his 
thing to sound the best," says Powers. 
"And they forget it's in a single album 
that has to congeal. You vrsnt to make 
them all happy, so you make them all 
the best" Thui last bit is followed by a 
laugh. Diplomacy matters. 

SIBILANCE RIVALRY 

Ask for a jx-t peeve, and these vet- 
eran masterers uniformly select sibi- 
lance, a sort of small pest that can be 
maddening. "De-essI," says Powers. 
"Especially with the advent of CD, it's 
a little less forgiving with sibilance. 
And de-essing at this stage is not as 
nice, because we have to de-esa the 
whole thing. Whereas the producer, if 
he did it in the studio, could take just 
the vocal track itself and run it 
through." 

Is there anything they can't fix? 
"Thus Ls the stage where you put the 
complete icing on the cake," says Pow- 
ers. "But it's a real bad time to say, 
'Oops, we didn't put enough flour in the 
cake.' " 

Sometimes — rarely — it's back to the 
kitchen. "Certain times, it just calls for 
a remix." Coyne says. "But they'll 
know if there's a problem. They'll send 
me the tape and let me play with it and, 
if it's just not there, I'll tell them then." 

Some problems, the fixable sort, can 



be traced to home recording. "In the 
last few years, there's been a degrada- 
tion of quality because people are doing 
more work at home," Batts says. 
"While they may have the creath'e side 
covered, they don't ahvays have the 
technical side covered." Then a smile. 
Diplomacy. "It's a nice challenge." 

COMPUTER CAPERS 

At the far end of one of Hit Factory's 
many halls, there's a man working be- 
hind a desk at a computer. He's the Hit 
Factory's fifth mastering engineer, the 
one who specializes in nice challenges. 

Roger "Talkov is the Sonic Solutions 
specialist, the guy w'ho gets "the real 
complex editing stuff and restoration 
work," he says. 

As an example of the former, he cites 
extracting profanity. Of the latter, the 
SCS 1000 can isolate — and eliminate — 
the tiniest imperfections. "You show 
the computer a pop, and then it 
searches for them," says Talkov. "It 
sometimes stops on things it thinks are 
questionable. Then it's your call." 

Making that call is crucial. "It's still 
the engineer's choice of how much to 
remove," Talkov says. "You don't want 
to lose the ambience." 

And ultimately, that's the key to the 
whole ballgame. "With all the technical 
work, it all comes down to something 
simple." Batts says, "to take those final 
tracks and bring out the magic." The 
last creative step. 
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More Engineers 
GO GOLD ON Ampex 

THAN ON ALL OTHER T^ES 
PUT TOGETHER 

AMPEX 

A MASTER OF ENGINEERJNG 



CALL TOLL FREE -^^ _i . ^- mm m. 

1.800-223.7524 Billboard Classified Action Mart faxyourad 

"•'""'""•'"•S,|'pfiri;::»°S,?lEr" can J»n Serrene NY state - 212/536-5174 . Outside NY State ■ toll tree 800/223-7524 9 1 2.536.5055 
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SERVICES 


1 


1 SERVICES 1 


1 FOR SALE 




500 Cassettes $715 

camM> ma cam J-Card & Noraico Bui 

Everylhing included ■ Test. Typesetting 
& Uyoul. Full Color J-Card, 
NoreIco Box I Shrink-Wrap ii« so mix i 



500 CasSlngles - $680 

ciapieii Kin FUU COLOR 0-8lnve 

EwrrlliiHi iBcWgd - Tetl. TUHHtHil 
t iDiut. FiA um O'linn 
1 StrlM-Wrip (t> ?l Mil I 



500 CD PROMO $1,380 

S-WraOEUVBtV! 

Everylhing Inc luded ■ Pre-Mastering, 
2 Color CD Label w Typesetting. 
Jewel Case S, Shrlnlc-Wrap 



500 1Z" Vinyl $895 

Complete 12" Single Package 

OiPBCt Melal Masterlni, Test, label 
layiiul S Prlnltng, Plastic Sleeve, 
Die-Cut Jacket & Slirliik Wrap 



|ii»tii*iifiin>iii^iij>| 



Call For Our I 

lEUROIMIilHSigianfc 

75 Varick street, New York. NY 10013 
0(212)226-4401 FAX (212) 966-0456 



CD 

PACKAGE 


" ~ • J, 1 INaUMti 
g ■■ ■■ ■ ■ • ORIGINATION 

1 UUU •3'PAC(BOOKUrwiIH4-CGtOI)COVfe 

^^^^^^^^ • i-caoB BAa 

^^■K^P^BH ■ 4-COlOII MUTCARD 

faX ■ iTlTl 1 • CD lABH HIM ft 3-COlOR LUei MPKINI 

L >■ ^ 4 1 1 1 1 * ^""^ 

ff>ov .OL« ci^HfAOf • 4 P*C£ iOOIQf T ADD S95 (» 


TM/w Rainbe Records and Cassettes 

IM- I7i! Btikflty Slrrit, Smu Mmio. CA 9(M04 • (ilO) !!9 0iSS • fai (310) m tUi 



lotati K»ltwo 

>Mst iiaif not nu: 

•CD. Cassette • Video Duplication 
■ Full Graphics 



CALL FOR OUR BROCHURE 

1-800-737-7624 



D2 ENTERTAINMENT 



HKIH QUAUTV, LOW PRICE. FAST TUHHAHOUNO 
From 1630. 2 Color Impnnl 
$1099-1.000 CDs Ibulk) 
$1499-1,CX)0 CDs Oewel boi/shnnk wrap) 
$1099-1.000 CDs (complete package) 



Teh 818 288-2123 
Fa>: 818 288-7362 



RECORD PROMOTION 



EXPERIENCE! EXCELLENCE! 
25 * YEARS! 

Working All Leading National Charts. 
'One 01 The Foremost 
Names in Music Promotion ' ' 
RCI Racorda Inc., 1-800-737-a752 
4731 TrmJwW* Or., NashvMe, TN 37220 
«15-e33-2062 • FAX 615-433-2101 



ATTENTION: LABEL EXECUTIVES 
WE CAN MANUFACTURE, 
DISTRIBUTE, PROMOTE AND 
MARKET YOUR FINISHED 
PRODUCT. R&B, URBAN FOCUS. 
ALL TYPES CONSIDERED. 
CALL 213 -931 - 1105 



BUNK m I mvm 

WUnI Saltdtaa Aaywhril 

Call For Fr** Caulog 

(800) 355-4400 




fii ■aw lou M 



FOR COMPLETE CASSEHE, 
CO., RECORD MANUFACTURING 
& PACKAGING SERVICES CALL: 



oca 



(800) 859-8401 



2!3? SPUING CHOVE AVE.-CINCINNATI. ON 



iffisai 




CUSTOM 
AU0K3 CASSETTE BLAt4KS 
1 MIn. - 136 Min. 
Loaded Wllh. 
BASF CHROME PLUS. 
SUPER CHROME & 
MAX^XLII 
HKiH BUS TAPE 


AMPEX - BASF 
MAXELL - SONY - TDK 

Studio Mastering 
ond Muliiirack Pfoducts 

OAT'S - 489/289 (S-VHSl 
HI'SMM - CDfrS 
AAOO-S - U-MATtCS 
FLOPPY DISCS - tXC'S 
499/456 - 911/4A8 


Hi ROUND eOGt 
. lU^ NOB£LCO BOXES 


POO 

coifliOttKniiAm ii 1 r nnni 

SI>UCnO AND UAOCR UP{ 
mSANDWMtt 

BASF AND MAOrOC MIDU AUDIO MNCAOOS 
C-OCASSfmSMUS 

CD JEWEL eOXIS 
CUSTOM VlOf O CASSfm RANKS 


USEIS a J CAROS • SHKNK WRAPIW6 



CALL FOR 
OUR FREE 
CATALOG 



764 Sill Avenue. Brooklyn, New York 11232 
In New York Telephone: (718) 369-8273 
24 Hour Fox (718) 369-8275 



NoKml Itecofdng SuDptM inc 



TOLL FREE 1-800-538-2336 



COMPACT DISCS • 99< EACH 



(Bul( fi«m your 1630 moatar and labal poMlivw) nMninwm 10(X) 
Completa CD and CasMMe Packages Available 'n c|uanlHie> o( 250/500/ 1(XX> 

1-800-874-4174 

CAU. FOR A QUOTE 
Oi^ld Mailvino Sytlami • Digild Audio OvpCcolion • Con^ntr Grapfaia 

NATIONAL TAPE CORPORATION 

1 1 10-48th Avenue North 
Nashville, TN 37209 



COMPACT DISCS • CASSETTES • RECORDS 

1000 CDS $2090 CD & CASS PACKAGE ^iMKDS^ 
500 CASS $599 1000 EACH FOR PHo)i!^^er«^293, 

fIfOM YOUR 4J 1 DAI AND ^onnn FAX' (818) 569-3718 

AiirnoNiA 



PHONE: (800) 423-2936 
FAX: (818) 569-3718 
8UC8ANK. CAUEOCNIA 




CD & CASSETTE 
PRODUCTION 



r.o. MM s» 
toouvniowN, H.T. 
lliU-<S59 



Tal:(]IS)7tHC34 
fn:(>IS|7tf<)»I 



1-800-APD-DISC 



CASSETTES 
& CDs 



■ CASSETTE OUPLOTTON 

\ 1 ouAtn-ypfliwrwajcACKAOwfi 

CUSTOM LOADeOBLMKS 

\ ■ couptcrascs 

""■^-^I COONEOFFS 

■ txaTAL eavnc i uAsrcmc 

I DCAUR FOR m. UAPANTZ PflO S DENON 



Uj 

c5 



MASTERING 

— REPLICATION 
PRINnNG 

TOTAL PACKAGING 
GRAPHIC DESIGN STUDIO 
— — ^— POSTERS 
PERSONALIZED EXPERT SERVICE 



COMPLETE CD AND CASSETTE 



"For Those Who Hear 
The Difference' 

212-333-5950 



330 WEST MIH St NtW YORK, N V. 10019 



Better Packages 

500 CDs - $1619 
500 Cassettes - $559 
1000 each - $2995 
Call Now for Quality Specials 
including WEA-Digalog 

Creative Sound Corp. 
800-323-PACK 




EASTERN STANDARD 
PRODUCTIONS 

37 John Glenn Or Buflalo NY 14228 
7I6-691-7631 FAX 7IB-e91-7732 



SOMETHING TE/fmBL£ HAPPENS 
WHEN YOU DON'T ADVERTISE . . . 



CALL HLIBOAKD CLASSIFIf D 
1-«llO-3I^7SI4 (OUT OF HATii 
2I3-S>t-5174 



OPERATING SUPPLIES 



JiMil liu\ts-( l)IUis(ti> 
Si'curitv l';ukayini; 
V'e* riiislic \ I':ipt r Sli-ofs 
Price (iuns • Maikrs • Dividers 

lv;:>- < JJI. ' t^i-lJ. ? .l ! /- ? HI, ' H 



Thv .IcHclmu-Nltrr I*iick;i)4i[i 

1.11I Il'vl'I •whriiiii.ttrLippini; [V- i 1 
■.«-!ii-v, I \ ;ti. (L- . I.' 

I ,iu-(.ii>.i •.fifink^rjpi'ini; ^riiHi 
.■u.lfiv.V >li^(r,Kih-is l.-W.ilfM 



MUSIC AND MORE.. 



• ( .-xiiK..'Rjfrs • A^■>,c^^.lnl•^ • HIjiiL Tj|x- 

JnERFORMAIVCE 
fDISTRIBUTORS 

e Oak sr. Mem Bruwbwich IVJ 08SD I 

TebaOB.SA5.300.a fMJMSOa.S^.BOS^ 



AIBVMS — CASSETTES — CD'S 

At the Best Prices 
Major Label overstocks and de- 
letes. Send for our free 100 page 
catalog. 



Foreign customers and Heamarkets 
welcome. 

Phone: 

314 531 4644 Fax: 314 531 4646 
Great Atlantic & Pacific Music 
1310 Samuel Shepard Dr. 
SL Louis MO 63103 



RETAIL-WHOLESALE-EXPORT 

LATEST SELECTION ON RECORDS 
TAPES AND CD S, TURNTABLES, 
MIXERS, DJ EQUIPMENT 
12- - $3.99 - $4.44 
LPS - TAPES - $8.99 - $7.99 
CDS- $7.99- $11.09 
MAIL ORDERS $1(XI.0a MINIMUM 
CALL OR FAX 
ROCK a SOUL ELECTRONICS, INC. 

PH (212) 695-3953-4 
FAX (212) 564-5358 



Campus Records 

*h<>kvilr DiHlnbutof of 



f51B) 783-67S3 FAX 



For a L'ni^ut BIrnd of Indtpendtnt and 
Major Label C/oimuii end Orentocks 



USED CD LONGBOXES! 

tX< J-LLENT CONDITION ! 
MI.STSIilJ.! 
Prom C&D Special PrrxlucK Srylc # 1 50. 
204 each or hcM offer ( Original C<M 59y ) 
10,000-1- available! 
Call Scott Sattentield. 
The Record Exchange (910) 6.^2.1990 



DON'T BUY CUTOUTS! 

Until You See Our Catalog 
Of Great Cassettes and CD'S 

TARGET MUSIC DtSTniSLTTORS 
792S NW 66 th ST.. OEPT J 

I 1 MIAMI, FL 331M 

I omr I Phona: (JOS) S91-218B 
Fa« : (30S) S91-7210 



(Continued on page 9i) 
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FOR SALE 



HELP WANTED 



HELP WANTED RADIO ■ COMPUTERS 



TAPES 



FOR SALE 
RKHT TO COPT MJDIGMOEO UMMir 
IndudM: yVtaul ^mcW tfKta 



(pnwocalvtjtt^t) vMrpMiGntani 
v^Anbg* Broatfmr /County ga^Mt 

pmoraUy Wwytwri WevMon tW«ot 

GOWrACT: 
Stonkin L^jh CafifW Corp. 
2B30 N. Wliry Tnl, f2X, Boca Rtlon. a 33431 
(407)241-0821 



8uv direct and Mv«t Whilr olhc'r p^optr Jrr 
riiunit (heir prxri, jrr iljihinft oun. Mj- 
(or UbrI CO't, cittrlici jnd IP't 4f low it SOr 
Your cho<(« from Ihe motl eilentive liilingt 
JVjiUblr. Fo( Irrt- <«Ulax ijll iMMl S40 frOOO 
FAX: <W»> «<HI 0247 or write 
SCORPIO MUSIC. INC 

P U Boi A 
Trrnlon. S| 08691 0020 



WANTED TO BUY 



S)IITH.ALSTER 

AM) COMPANY 



Music & Video 



WE BUY 

IIIWEBRAWMBICHANMSE 



> Audio BOOKS >vill80CJI1WS 

' leZks 

>Vd >"nipact Discs 
u Discs , 



(516) 420-8300 

Fax: I5I6)420-84SS 



Gotham Distributing Corporation 
buys cutouts and overruns of 45's. 
Call Doug at 1-800-4-GOTHAM. 



PROFESSIONAL 
SERVICES 



MUSIC MARKETING & SALES 
•PRODUCT MARKETING PLANS" 

SAL£3. PROOUCTtON. PROMOTION. FORCASTINQ 
"INOr MAAKETINO ft SALES NETWOAK™ 
NATIONAL • ALL GENRES A ACCOUNTS 
T»L/P*X: (21Z> «8»-4644 



MISCELLANEOUS 



ROCK^N-ROLL LICENSE 
PLATES wanted for book 
research. For information send 
SASE to LP Book, Box 20045- 
180. Encino, CA 91416-0045. 
Your 15 minutes of fame!!!! 



ROYALTY ADMINISTRATOR 

Label seeks experienced 
Royal Administrator with strong 
background in Contract 
Administration and Audit 
Negotiation. Responsible for 
working closely with Business 
Affairs and Accounting Division. 
Position will include management 
responsibilities in 
Accouniing Group. 
PIMM send r*sum« to: Box 8127 
Billboard Magazin* 

1915 Broadway 
N»w Yorll, NY 10036 



PUBLICIST 

w/wlid mviio COfllocfl. wanted fw NY pubiicitv 
oflice. Knowltdqe of tan, nraitntrMn muuc, and 
book publicity estentiol. Ability to goncrole buiinni 
a inust Only qi^alilied indtviduoll with proven 
expcriefKe tteed apply Solory requirentents- 
Awoit iitirttediate reply. 
Box « 8129. Billboard Mogiuitie 
ISIS Bnoctwoy, Haw Yo<lt. NY 1003b 



MIAMI RECORD WHOLESALER SEEKS 
SPANISH SPEAKING SALESPERSON WITH 
EXPERIENCE IN MUSIC DISTRIBUTION. 
PLEASE SEND YOUR RESUMES TO, 
Billboard Magazine, Box 9128 
1515 Broadway 
New York, NY 10036 



EDUCATIONAL PIANO MUSIC 
SALES REPRESENTATIVES 

Terntones ovoiloble ihroughoui the Uoiled 
States for highly motivated individuals. 
Send a letter with name, address, phoi^e 
and the best time to contoct to^ 
Grenor Publicotioni, 528 East Pine St., 
Featlervitle, PA 19053 



The Music Business/Management 
Department is accepting applications ioi two 
full-time faculty positions. 

Associate or Full Professor ■ Candidates 
should have: advanced degree{s) in 
business-related fields; extensive visibility in 
the contemporary music industry; college- 
level teaching experience, and strong 
communications skills. Teaching duties 
include courses in marketing, management, 
and other business functions as applied in 
the music industry. Other duties include 
student advising, internship development, 
and activities related to professional 
development and service. Rank and salary 
commensurate with qualifications. 

Assistant Professor - Candidates should 
have: advanced degree m music or business; 
professional and/or teaching experience in 
music business/ mar\agemeni; and computer 
skills. Teaching duties include courses in 
operations and other managerial aspects of 
music service or products companies, and the 
supervision of a student-maintained music 
management company within the College. 
Salary commensurate with qualifications. 

Berklee College of Music is a pnvale lour 
year institution with an educational mission 
of practical career preparation in the various 
styles ol today's professional music world. 
Music Business/ Management is a new and 
rapklly-growing program which cun'ently has 
135 mators. 

Please send resume arxj three letters of 
recommendation with your letter ol application 
by March 15, 1994 for a SEPTEMBER 1994 
Starting date to: 

MB/M Department Search Committee, 
Office of the Dean of Faculty, 
Berklee College ol Music. 
1140 Boylston St. Boston, MA 02215 
Berklee Cc^lege of Musk: is an equal 
opportunity empioyer. 



ACCESSORIES 



PFfO S/A/G Karaoke 

Free Catnlog : World's Uirgcsl 
seleclton All Brands ol eqiiiptnenl. 
CD.G.LO's Vocal Eliminalors. 
Players. Speakers, Mics 
CSP P C BOX 1 106 
BtidqeuiewlL 60455 
1-a0O-B0O-8466 



BLACK AC SEEKS TOP FLIGHT 
NIGHT PERSONALITY. IF YOU 
HAVE 3 YEARS EXPERIENCE 
AND SUCCESSFUL NIGHT 
NUMBERS, SEND T&R TO 
LAWRENCE GREGORY JONES, 
PROGRAM DIRECTOR. 400 H 
ST., N.E., WASHINGTON, DC 
20002 

NO PHONE CALLS PLEASE 



BALTIMORE CHR seeks top 
flight morning show talent 
immediately. If you have 3 years 
of morning show experience and 
a proven track record, send T&R 
to Russ Allen, Program Director. 
Radio One Of Maryland, Inc., 
1111 Park Avenue, Penthouse, 
Baltimore, MD 20201 
NO PHONE CALLS PLEASE 



TALENT 



* * SONGWRITING CONTEST, 
CHARITABLE DONATION * * 

independent label will choose 15 songs for 
compilation CO. Winners will receive 50 CDs and 
a 10% (tonation of all proceeds will be made m 
your names to tlie chanties of your choice. Send 
1 song on cassette, DAT, or 1/4" Name. Address, 
Tel. + 10.00 lo: 

New Soup Records 
1456 Second Ave #226 
New Yorfc, N.Y. 10021 
Deadline March 3ist. 1994 



TRAVEL 



* LAS VEGAS $10.95 * 

p/p dbl. occ. Sun.-Thurs. 
Continental Hotel & Casino 
Ask tor Operator 1 9 
1-800-634-6641 



FIXTURES 



FACTORY DIRECT 

> CD JEW ELBOX STORAGE 
CABINETS. In SlocK Now, No 
Wailtng Choice ot colors, 2 sizes 

2 drawer.'570 capacity. «34 

3 drawef . 855 Capacity. . $289 



Steel construction 



1 CD JEWELBOX SHELF. 2-TlER. 

Gridwaii Slalwaii Pegtmaro 8 
facings, capacity 64 25' long, 
double Iter Black, while, grey 
Adjustable dividers "Flip-lhru" 
brovraing Use for CD-ROti/ loo 



Architectural Merchwidislng Floor 
Plans at no cost ot obligation. 



• JEWELBOX OR LONG BOX 
COMPACT DISC DISPUYERS 

• AUDIO CASSETTE DISPLA VERS 

• LASER DISC DISPLAYERS 

• VIDEO CASSETTE DISPLAYERS 

• ELECTRONIC ARTICLE 
SURVEILLANCE SYSTEMS 



Slocked in Chudgo. i>^i.tmorc, 
Los Angeles and London, England 
Free 100 Page Color Catalog 



1-800-433-3543^ 

Ask for Kirk Wiseman 
Fax: 213-624-9022 



YSL COMPUTIR SYSTIMS 
MIAN MORI PROriT! 

Coil or lox today to see why YSL is urideni- 
oWy itie leode* in computer systems for 
music and video retailers and wholesalers. 
We built 20+ yeors of music ond video in- 
dustry experience into our computer systems 
lo Mp moke your business more profitable. 

YOUNG IVSWttUWIH) Phon. (404) 449-033B 
Fox 1404) 840-9733 
AuHrolio: (Ofl) 338-2477 

61BS Mora Hfi C-100, t«(crou. G« 300^1 



MUSICWARE the 
positive CHoice 

Complete POS Inventory Control 
for your Record Store 



Avuitabic In user !;eloctil)lc 
Engli!;li or Spanish. 



U^NC 37*11 
<«I«)C]3-1SJ3 



ponorr 



(618) 999-9088 



With over 11 years experience and 3^00 
POS »/\asn intalled worldwide, count on 
Bonaftdc for ihe best compuceriaed solution 
for your music, video and book ttom, 

V Headquarter Control 



AuComattc Reordering 
Purchase Forecasting 
On-Sale &. Prorrrations 
24 Hr/365 Day Support 



RecordThak 

Computerized I nvento ry Management 
for R|j0Hf|Btores 

800-94^3008 

Voice 203<265'344I1 Fax 203-269-3930 



Computers & More . . . 

POS - liiwntorv - MaiU|*«Mt Systen for 
Mutic Stgrts - Dittribirtori - Mill Ordtr 

Quick Point-of-Safe - Customer History 
Inventory Tracking - Bar Code Printing 
Multiple Vendor - Purchase Orders 
Sin|l« Stiiion Multi User and Multi Siti • 
Call Now & Saval Ptiona: 305 534-0999 
■ FREE CONSULTATION * 



POSTERS 



Free Poster Catalog 



4S Page Color Catalog. Hottest Rock, 
Metal. Alternative, & Much More' 



POSTERSERVICE, INC. 



For Immediate Delivery. Call Us At 

1-800-666-7654 



POSITIONS WANTED 



COMMUNICATIONS 

Creative, copobie Emerson College 
graduate, telentieisly puisuino a coieer 
in □ medio related tieid. Experienced in 
music incJustfv - publicity, promotion & 
personal monOQerrwit 

Let me prove my worth to you. 

DOUOIAS • 914 • 273 - 9608 



INCREASE PROFITS 
BY REDUCING THEFTI 



PROTECT YOUR RETAIL 
OUTLETS WITH LOW COST 
EASY TO USE CASSETTE & 
CD SECURITY PRODUCTS 

FAST SHIPMENT FROM 
INVENTORY WITH 7 SELECTIVE 
MODELS FROM WHICH TO 
CHOOSE! 

CALL OR WRITE TODAY FOR 
SAMPLES & SPECIAL PRICESI 



0 4 0 SPECIAL PRODUCTS 

309 SEQUOYA DRIVE 
HOPKINSVILLE. KY 42240 
1-800-922-6287 
502/885-8088 



SUIT 

Hi-n lit 
m-mw f« 
im i» 
inn IJt 

l«»li 3It 

MWII lltt 


lUIBl 

nil ti lit 

nil no tit 

QIISIN lit 

utin JH 
riiwii :w 
min lit 


m 

iins IJt 
MUM tit 
im i./t 
un lit 
mm sit 

WIK lilt 


nu 

mull lilt 

simii in 

WH }l 
IVC 

ui-in itt 
•mm lit 




*-£ CAMMY A FUIO. rRODLiCT USt Of: 
3M 



AMPEX 
BASF 

MAC MTDU 
MAXllX 
POL^'MATRIX 
SHAI-C TDK 
rA.SCAK£S * €•«'& 



'AVDIO, VIDEOS^ 
DIGITAL TAPES^ 



1-800-221-6578 



^VO. JtWEl, POLY OOXKS * tMFTY REELS 



CHANGES AT UNI 

(Continued from page 10) 

Christian, Western division; Ben 
Sheets, Central division; and Ron 
De Marino, Eastern division. 

The seven current sales of- 
fices — in Los Angeles, New York, 
Chicago, Boston, Dallas, Atlanta, 
and Minneapolis — will continue to 
house regional sales managers. 

Bums says the Uni restructur- 
ing includes the addition of 20 new 
people and the reassignment of 
others. The senior account execu- 
tive staff is doubled, from four to 
eight, and 19 new field account ex- 
ecutives will be assigned. 

In addition, 33 retail promotion 
manager positions were created to 
promote and market new artistB 
from each of Uni's distributed la- 
bels, as well as prioritize product 
with regional retail chains and in- 
dependent retailers. 

Other new positions, which will 
soon be filled, include country spe- 
cialists at each of the three divi- 
sions who will sell, promote, and 
market Nashville product. Jazz 
specialists will join the Eastern 
and Central divisions. 

''We've also added a telemarket- 
ing department to communicate 
with outlets and ensure quality 
service," Bums says. 
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CALENDAR 




Janet Jackson's Jacket. Following her recent benefit concert for the United 
Negro College Fund in New York, Janet Jackson is presented witii thank-you gifts 
from students who received "Rhythm Nation Scholarehips" from her 1990 concert 
tour. Ryan Joseph, right, a student at Barter-Scotia College, gives Jackson a 
United Negro College Fund jacket. The artist plans to do a second benefit concert 
for UNCF in Los Angeles in March. 



LIFELINES 



A iveekly listing of trade shows, con- 
ventions, award shows, seminars, 
and other cvent,t. Send infonnation 
to Calendar, Biliboard, 1515 Broad- 
way, New York, N. Y. 100S6. 

FEBRUARY 

Feb 13. Soniiur On Recontint Techniques. 

presented by Grammy-winning enjineer Roger 
Nidiols. Catalano Internationale. Glasstxiro. NJ. 
609-582-5822. 

Fet). 14. BRIT toards, Alexandra Palace. Lon- 
don. 011-44-71-287-4422. 

Feb 16. ASCAP West Coast Membership 
Meetint Beverly Hilton Hotel. Beverly Hills. Calrf 
213-883-1000. 

Feb 16-19. Radio ( Musica Fouilh Annual 
Convention. Los Angeles Airport Mamott. Los 
Angeles 813-877-6615. 

Feb 17. American Latin Music Assn. (ALMA) 
Third Annual Membership Meetint Los Angeles 
Ajrport Marriott. Los Angeles. Olga Cardona. 212- 
957-7945. 

Feb. 17-19. Gavin Seminar, Westin SL Francis 
Hotel. San Francisco, 415-495 1990 

Feb. 17-20. The Radio Advertising Bureau's 
RAB '94: Manadnt Sales Conlerence And Exec- 
utive Symposium, Loews Anatole Hotel. Dallas. 
Gail Steftens. 80C-722-7355 

Feb 17-20. Sixth Annual Folk Alliance Cca- 
ference, 57 Par* Plaia Hotel. John Hancocli The- 
ater, and Boston Parli Plaza. Boston. 919-962- 
3397 

Feb 18. "Mew Technoloties/Methodoloties 
Impacting Your Latin Music Revenues," pres- 
ented by SESAC Labna. Los Angeles Airport Mar- 
riott. Los Angeles. Olga Cardona. 212-957-7945. 

Feb 20 Platinum Music Awards For 
Achievement And Commitment To Excellence, 
presented by tbe Platinum Entertainment Network, 
hononng Phil Ramone. Scott Muni. Sid Bernstein. 
George David Weiss. Paul Colby. Diane Wanen. 
and Hilly Kristal, Sheraton Hotel and Towers. New 
York Carol Kaye. 212-645-9178 

Feb 23. 'The Incredible Shrinking Black 
Music Executive," panel discussion sponsored by 
the Black Rock Coalibon. Musician's Union. New 
York 212-330-8234 

Feb 24-26. Southeast Music Inc. Ninth An- 
nual Milton "ButtertuH " Scholarship Confer- 
ence (Tbeme: "Black Radio— Ooing, Going. 
Gone?"), Don Shula's Hotel. Miami Lakes. Fla. 
Cecil Bamhart. 305-623-7711 

Feb. 26-Marcti 1. Audio Engineering Society 
Coiventnn, RAI Conference And Exhibition Cen- 
ter. Amsterdam. 212-661-8528. 

Feb 27. MusiCares "Person Of The Year" 
Tribute Dinner, honoring Gloria Estefan, pres- 
ented by ttic NARAS Foundation. Waldorf-Astoria. 
New York, 310-392-3777 x203. 



FOR THE RECORD 

In a 8toi7 about Bertelsmann 
Music Group's acquisition of Pri- 
\Tate Music in the Feb. 5 issue, the 
relationship betu'een BMG and Jive 
Records was misstated. BMG han- 
dles manufacturing and distribu- 
tion for Jive, which is wholly owTied 
by the Zomba Group. BMG has no 
equity interest in the label, but does 
have a 25% equity interest in 
Zomba's worldwide publishing 
business. 

The single "I'm Tired Of Duddn' 
Bullets" by Misfits In The Attic 
was remixed by Mix Meister Rik. 
Incorrect information was gi\'en on 
the Feb. 12 Single Reviews page. 



MARCH 

March 1. Grammy Awards, Radio City Music 
Hall. New York. 212-245-5440. 

March 1-3. Intermedia: The International 
Conference ( Eiposition on Multimedia and 
CD-ROM, San Jose Convenbon Center. San Jose. 
Calif. 203-352-8240 

March 1-5. Winter Music Conference, Fon- 
tainebleau Hiton Resort And Spa. Miami Beach. 
Fla 305-563-4444 

March 2. RtB Foundation Pnneer Awanls. 
Roseland. New Yorli 202-357-1654 

March 2. American Jewish Committee Music- 
Vkleo Division Distinguished Service Award 
Presentation, hononng Rachelle Fnedman of 
J&R Musrc WorW. Plaza Hotel. New York. Lenny 
Myron. 212-751-4000. »338, 

March 2. International Managers Fonim 
Meeting, ASCAP Building. New York. Barry Berg- 
man. 718-332-8500. 

March 2-5. Countiy Radio Seminar, Opryland 
Hotel and Convention Center. Nashville. 615-327- 
4487. 

March 3-4. CommunKations Industry Alli- 
ances, conference on the "information superbigh- 
way. " presented by Executive Enterpnses. The 
Manhattan Club. New York 800-831-8333 

March 4-6. International Live Music Confer- 
ence, Regent Hotel. London, Primary Talent, fax 
011-44-71-359-9000. 

March 5. 17th Annual Bay Area Musk 
Awanls, Bill Graham Civic Auditonum. San 
Franasco 510-762-2277. 

March 5. "Organizing A Fan Club," Classes 
Unlimited. Sherman Oaks. Calif. 818-441-5977. 

March 8. Echo Awards, Alte Oper. Frankfurt. 
011-49-89-625-3828. 

March 3. 13th Songwriter Showcase, pres- 
ented by the Songwrrters' Hall of Fame and the 
Nabonal Academy of Popular Music. Tramps. New 
Yorli, Bob Leone. 212-319-1444. 

March 9-13. 24th Annual fTA Seminar. "The 
Digital Millennium: Planning For Changes In 
Technokigy. Economics, and Mariieting," 
Loew's Ventana Canyon Resort Hotel. Tucson. Ariz. 
212-643-0620 

March 10. 19S4 Billie Awanls, The Puck 
Building. New York Maureen Ryan. 212-536- 
5002. 

March 10. 8MI Latin Awards, Fonlainebleau 
Hotel. Miami. Fla. 212-586-2000, 

March 12. Fan Club Organization, Dragon- 
Heart SUidios. Santa Monica. Calif 310-998- 
1126, 

March 14-17. Second Symposium on Digital 
Audio Broadcasting, Sheraton Centre Toronto Ho- 
tel. Toronto. Canada. 613-233-4035, 

March 14-20. Canadian Music WeeK the 
Sheraton Cenbe Toronto Hotel. Toronto Canada. 
416-695-9236. 

March 15. Eighth Annual Soul Train Music 
Awards, Shnne Auditorium. Los Angeles, 310- 
858-8232, 

March 15. "Copyr^Ms And Trademarks — 
How To Protect Your Creative Worii." seminar 
by entertainment lawyer Wallace Collins, the 
Learning Annex. New York, 212-570-6500, 

March 16-20, Eighth Annual South By South- 
west Music And Media Conference, Austin Con- 
vention Center and the Hyatt Regency Hotel. Aus- 
tin. Texas, 512-467-7979, 

March 19. Fourth Annual Legal Aspects Of 
The Entertainment Industry Program, presented 
by the State Bar Of Texas. Radrsson Town Lake 
Hotel. Ausbn. Texas, 800-852-7371, 

March 19-22. 3Cth Annual NARM Convention, 
San Francisco Mamott. San Francisco. 609-596- 
2221. 

March 20. The Juno Awanls. C'Keefe Centre. 
Toronto. Canada, 416-485-3135, 

March 21. ASCAP East Coast Hip-Hop Fonim: 
"Hip-Hop Taking A Bad Rap," The Grand. New 

York 212-621-6000, 



March 21-24. National Assn. of Broadcasters 
Annual Convention. Las Vegas 202-429-5300, 

March 24. National Assn. Of Black-Ovmed 
Broadcasters (NABOB) 10th Annual Communi- 
catnos Awards Dinner, Sheraton Washington Ho- 
tel. Washington. D C, 202-463-8970. 

March 24-26. Klassik Komm, classical music 
convention. Congress Center West. Cologne. Ger- 
many, 011-49-202-278-310, 

March 31-April 2. Third Annual Independent 
Music Fest, presented by the NYU Program Boanl. 
Loeb Student Center. New York University. New 
York. Jennifer levy. 212-998-4999. 

APRIL 

April 6. International Managers Forum Meet- 
ing, ASCAP Building. New York, Barry Bergman. 
718-332-8500, 

April 8-9. Singers Symposium '94, produced 
by Angelo Roman Jr.. Sheraton Universal Hotel. 
Unrversal City. Calif. 213-969-1799 

April 10-11. VSDA Video Games Conference, 
Hyatt Regency O'Hare. Chicago, 609-231-7800, 

April 12-14. REPUtach Intenurtional, pres- 
ented by Knowledge Industries. Sheraton Munchen 
Hotel & Towers. Munich. 914-328-9157. 

April 20 23. Southern Music Conference, 
presented by RC Enterprises. Florida AiM Univer- 
srty. Tallahassee. Fla, 800-541-1407, 

April 21-24. Impact Super Summit Confer- 
ence. Sally's Park Place Hotel and Tower. Atlantic 
City. N J, 215-646-8001, 

Apnl 25-29. Video Expo/Image Worid Cki- 
cago, presented by Knowledge Industries. Expo- 
Cenler Downtown. Chicago 914-328-9157 

Apnl 27-Apnl 30. Classical Music Broad- 
casters Assn. Convention. Centuiy Plaza Hotel. 
Los Angeles. KKHI Radio. 415-986-2151. 

April 28. Gospel Music Assn. Dove Awaids 
Show, Grand Ole Opry House. Nashville. 615-242- 
0303 

MAY 

May 2. TJ. Maitell Conceit honoring MTV 
Networks chaimian Tom Freston. leahiring per- 
formance by Eric Clapton. Avery Fisher Hall. Lin- 
coln Center. New Yorti. 212-245-1818. 



Earthquake benefit: 

Callers around the country 
pledged $1,560,230 Feb. 6 during a 
14-hour Telemundo telethon to 
benefit victims of the Jan. 17 Los 
Angeles earthquake. The event, 
"Los Angeles Estamos Contiguo" 
(Los Angeles, We Are With You) 
was broadcast live via satellite 
from Los Angeles. San Antonio, 
and Miami throughout the U.S. 
and Puerto Rico on leading Span- 
ish-language TV network Tele- 
mundo. Pledged funds will benefit 
the American Red Cross and the 
Salvation Army, to be distributed 
among families most devastated 
by the quake. Celebrity perform- 
ers included Vicky Carr and Glo- 
ria Estefan, among others. For 
more info, contact Tara Gilani at 
305-889-7074. 



For BLIND SKIERS: Narada 
Records' Michael Gettel will per- 
form a benefit concert for the Colo- 
rado Ski School for the Blind 
March 26 at Village Hall in feeaver 
Creek. Colo. CSSB is the world's 
largest blind skiing program, 
started in 1975 by retired Air 
Force colonel Hugh Hevens. Since 



BIRTHS 

Boy, Charles Daniel, to Jim and Julie 
Hall, Dec. 23 in Atlanta. He is re- 
gional sales director, East Coast, for 
Liberty Records. 

Boy, Jacob Ethan, to Kory and Teri 
Klein, Dec. 2S in Tarzana, Calif. He is 
founder of Klein & Co., a business 
management firm for entertainers. 

Boy, William Ross, to Randy and Jen- 
nifer Goodman, Jan. 16 in Stamford, 
Conn. He is senior VP of marketing 
for RCA Records. 



then, more than 16.000 blind skiers 
have participated in the program, 
which currently serves more than 
1,200 annually. The fundraiser will 
directly benefit a permanent en- 
dowment that will allow the pro- 
gram to continue indefinitely. Jack 
Kemp, former U.S. secretary of 
Housing and Urban Development, 
will be the keynote speaker, and 
Warren Miller will present a film 
of all his best skiing scenes. For 
more info, call Sue Schrader at 
414-961-8350. 

Music grants: The Aaron 
Copland Fund, through its Per- 
forming Ensembles Program, has 
awarded 69 grants totalling 
$298,000 to performing organiza- 
tions with a substantial commit- 
ment to contemporary American 
music. Grants ranged from $1,000 
to $15,000 and were awarded to or- 
ganizations from 15 states across 
the U.S. The next deadline for re- 
ceipt of applications to the Per- 
forming Ensembles Program is 
July 1. To receive guidelines, con- 
tact the American Music Center, 
30 West 26th St., New York, N.Y. 
10010. or telephone 212-366-.5260. 



Boy, Rylan, to Greg and Sue Spencer, 

Jan. 23 in Syracuse, N.Y. He is presi- 
dent/GM of Blue Wave Records. 

Girl, Jane Gray, to John Robson and 
Gay Nemeti, Jan. 24 in Miami. He is 
director of programming at the Box. 
She is manager of information serv- 
ices at the Miami Herald. 

Boy. Alexander Michael, to Mike and 
Stacy Roux, Jan. 28 in Champaign, 
111. He Is a-ssuitant manager at Record 
Service there, and a former member of 
the band the Last Gentlemen. 

MARRIAGES 

Jeff Banna lu .Matraca Berg, Dec. 5 
in Nashville. He is a Liberty Records 
recording artist and former singer/ 
guitarist in the Nitty Gritty Dirt 
Band. She is an RCA Records record- 
ing artist 

DEATHS 

Frank S. Day, 74, of an apparent 
heart attack, Jan. 31 at his home out- 
side Detroit. Day was founder and 
president of American Soimd & Video 
Corp. He also was a founding member 
of the International Tape Assn., the 
first treasurer of that organization, 
and a longtime member of its board of 
directors. 

David Ormont, 79, of a heart attack, 
Feb. 2 in West Hollywood. Calif. 
Ormont was a radio announcer in the 
'40s and '50s. Known for his melli- 
fluous voice, he was for many years a 
mainstay on the Warner Bros, station 
KFWB, both as a newscaster and as 
a member of the popular trio "Three 
Men On A Mike." Prior to that, he was 
an announcer at KGFJ. He also was 
an actor and comedy writer. He is sur- 
vived by his sister, Beatrice Siegel. 

Send information to Lifelines, c/o 
Billboard, 1515 Broadway, Htk 
Floor, New York, N.Y. 10036 within 
six uKehf of the event 
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Modem Rock Outlets Battle Competitors 



■ BY CARRIE BORZILLO 



LOS ANGELES— Two nasty mar- 
ket wars are being waged in San 
Diego and Honolulu as modem rock 
competitors try to knock each other 
out 

The two markets are unusual be- 
cause they are the only top 100 Arbi- 
tron markets supporting two mod- 
em rock stations with more than a 
1.0 share each. This doesn't include 
markets like Chicago, Denver, and 




Salt Lake City, which host both an 
album altemative outlet and a mod- 
era rocker. 

The last book saw Honolulu out- 
lets KDEO-FM (Radio Free Hawaii) 
and KPOI (the Edge) neck and neck 
as the No. 9 and No. 10 stations, re- 
spectively, among listeners 12-plus. 
San Diego's two modern rockers, 
XTRA-FM (91X) and XHRM (the 
Flash), are at No. 7 and No. 15, re 
spectively. 

While the stations in both cases 
target distinctively different audi- 
ences, there still is a significant mu- 
sical overlap. For instance, XHRM 
VP/programming Sherman Cohen 
says approximately 65% of that sta- 
tion's music also is played on 91X. 

The Flash signed on June 28, 
1993, in a format it dubs "main- 
stream modem rock" or "pop alter- 
native," and plays a lot of lighter 
modem rock hits. Crosstown 91X is 
more musically adventurous. 

"We felt that 91X wasn't serving 
the full spectrum," says Cohen. 
"They were heading grungy, and 
that alientated a lot of people who 
like R.E.M., U2, [and] 10,000 Mani- 




CaUfomla Htn W* Com*. KRTH 
Los Angeles personality Robert W. 
Morgan, left, and "Laugh-In" star and 
radio veteran Gary Owens celebrate 
their inductkin into the National 
Broadcasters HaJI of FarT>e. The Hall 
is moving from its headquarters in 
New Jersey to California. 



acs. The people who like that don't 
like grunge." 

A recent sample hour on the 
Flash included Counting Crows, 
"Mr. Jones"; Nick Heyward, 
"Kite"; and US3, "Cantaloop." 
Across town at 91X, a recent hour 
included Smashing Pumpkins, "Dis- 
arm"; Tori Amos, "God"; and Lenny 
Kravitz. "Spinning Around Over 
You." Core artists at the Flash in- 
clude INXS, Oingo Boingo, and 
Tears For Fears. At 91X, core art- 
ists inlclude R.E.M., Pearl Jam, and 
the Cure. 

Ohen believes two modem rock 
stations can exist in one market, es- 
pecially in San Diego, which has be- 
come a haven for altemative music. 

91X VP/programming Kevin Sta- 
pleford disagrees. "They are 91X 
light," he says of the Flash. "They 
play what we made into hits. In 
terms of money, I don't see how 
they're going to survive. They've 
tried to reduce their rates to under- 
cut our rates, but they can't meet 
the bottom line doing that." 

Cohen says the two stations at- 
tract two distinctly different audi- 
ences. The Flash attracts an older. 



■ BY BILL HOLLAND 



WASHINGTON, D.C.— The Sen- 
ate's new bipartisan rewrite of the 
1934 Communications Act will con- 
tain language that will provide pro- 
tection and a level playing field for 
traditional, free, over-the-air radio 
and TV broadcasting. 

Part of an altemative to the ad- 
ministration's so-called information 
superhighway bill, the legislation 
was introduced by the ranking Com- 
merce Committee members. Sen. 
Ernest Hollings, D-S.C, and Sen. 
Jack Danforth, R-Mo., and 10 other 
Senators. 

The bill is an updated version of 
last year's Telecommunications In- 
frastmcture Act and is somewhat 
similar to the House version intro- 
duced last November. 

Neither the House bill nor the ad- 
ministration's proposal contains 
broadcasting-related provisions. 

The National Assn. of Broadcast- 
ers had been concerned that the 
bills — which remove obstacles to 
competition for new services — 
made no mention of radio and TV, 
nor did they offer protection to 
broadcasters. 

iNFHNTT rnu F«ca duunat 

Infinity Broadcasting still faces a 
challenge from the NAACP and lo- 
cal community members in its ef- 
forts to buy Cook Inlet Radio I^rt- 
ners' top-rated D.C. station, urban 
WPGC-FM, and sister WPGC-AM. 

The groups have protested the 
sale, saying Infinity's syndicated 
Howard Stem morning show is in- 
decent and racist Some charge that 
because the show is piped in on some 
Infinity stations' in-house sound sys- 



professional crowd and targets 18- 
S-l-year-olds, while 91X attracts 
"unemployed bums" and targets 
ages 12-17, according to Cohen. 
"What we've done is taken the hot- 
test part of their audience and left 
them with slime," he adds. 

Stapleford points to 91X's recent 
gains in the 25-54 demographic as 




evidence that this is not the case. 
91X rose 4.0-4.5 with Usteners 25-54 
in the fall Arbitron book. The Flash 
had a 3.2 in that demo. 

With listeners 12-plu8, 91X went 
from a 4.1 share to 4.4 in the last 
book, while the Flash moved 2.7-2.8. 

Cohen explains the ratings by 
saying that heritage outlet 91X has 



tems, it makes for a hostile work- 
place for minority employees. 

WPGC-FM has one of the largest 
young black listening audiences in 
the Washington area. 

MB HOLDS UtOM FIT-IN HEBE 

The NAB's annual Radio Group 
Head Fly-In took place Feb. 8-9 at 



WASHINGnN 
nOUNDUP. 



the Park Hyatt Hotel here. 

Govemment and legislation-relat- 
ed discussion topics at the closed 
meeting of radio group owners in- 
cluded the continued threat of beer 
and wine ad warnings, pending 
lease disclosure bills, and perfor- 
mance right legislation, according 
to insiders. 

BEEI BlUiT COOBS TO NAB CONIENTION 

The NAB has announced that Pe- 
ter Coors, vice chairman/CEO of 
Coors Brewing Co., will be the radio 
keynoter at the NAB's convention 
March 22 in Las Vegas. 

Coors will address the threat that 
alcohol warning legislation poses to 
both broadcasting and the brewing 
industries, and he also will discuss 
strategies to promote effective alco- 
hol abuse prevention and education 
efforts. 

The announcement came just as 
NAB has begun a full-scale grass- 
roots lobbying campaign to counter 
efforts by Sen. Strom Thurmond, R- 
S.C., Sen. Ernest Hollings, D-S.C, 
and others to require all broadcast 
beer and wine ads to contain wam- 



more top-of-mind recall with listen- 
ers who may write down the wrong 
call letters in their diaries. 

■OKHOSnUTT 

A similarly hostile environment 
exists in Honolulu, where newcom- 
er KPOI (the Edge) is trying to take 
a piece of KDEO-FM's audience. 
The market currently is supporting 
two modem rock stations and no al- 
bum rock station. 

In the last book, KDEO (Radio 
Free Hawaii) dropped 4.8-3.7 with 
listeners 12-plus, while KPOI land- 
ed just beneath it as the result of a 
5.2-3.0 fall. 

KDEO leans more toward sound- 
ing like an altemative album rock 
station with a mix of Hawaiian mu- 
sic, rap, hard rock, and talk. The sta- 
tion also has a more free-form radio 
style than most commercial modem 
rockers, and is programmed solely 
by listener requests. The Edge, on 
the other hand, is a hit-oriented 
modem rock station. 

The Edge PD Kerry Gray says he 
competes more with the two top 40 
stations in town than he does with 
(Continued on page 99) 



ing messages. 

■USE' DEHNmON MENDED 

The FCC has returned to its origi- 
nal, broader definition of "use" as a 
positive appearance on a station by 
a political candidate, which was in- 
cluded in the political broadcasting 
mles in effect prior to 1991. 

Several challengers said the more 
narrowly tailored definition of 
"use" to include appearances con- 
trolled, approved, or sponsored by 
the candidate, while giving candi- 
dates greater control of their cam- 
paigns, was too broad and could 
lead to collusion. 

Unauthorized or negative use of a 
candidate's likeness or characteris- 
tics under the resumed rule still 
could trigger the equal opportunity 
provisions of the Communications 
Act. 

The FCC added that while it may 
seek further comment on the issue, 
it would retum to the older defini- 
tion for the near future. 

FCC: USE PHNEEB MEFEBENCE SPABaT 

The FCC, in its review of its con- 
troversial "pioneer's preference," 
has concluded that it will continue 
to dole out the preference on an in- 
dividual basis, leaving alone any 
mass grants of the preference to 
new service entrant applicants of all 
types, from common carrier to per- 
sonal communications. 

Radio broadcasters, for instance, 
were fearful that such a preference 
might give satellite digital audio 
broadcasting applicants with music 
network content an edge at the com- 
mission. 

Chairman Reed Hundt did not 
participate in the review. 




Done Deal. The ink is dry, and 
Westwood One has acquired the radio 
network business of rival Unistar 
Radio Networks for SI 01 .3 million. 
Both companies are now managed by 
Infinity Broadcasting. WW1 chairman 
Norm Pattiz, left, and Infinity/Unistar 
CEO Mel Karmazin mark the deal with 
a fuindshake. Kamtazin has added 
CEO duties at WW1. 



Hnal U.K. FM 
Frequencies 
Up For Grabs 

■ BY JEFF CLARK-MEADS 



LONDON— The final window of 
FM opportunity is about to be 
granted to the U.K. radio Indus- 
tiy, and the industry's regulator 
now wants to know who should 
get to enjoy the view. 

The last batch of FM frequen- 
cies — 105 to 108 MHz — are now 
free to be allocated, and the U.K. 
Radio Authority has published a 
consultation document to help it 
decide whether the frequencies 
should go to local, national, or 
new intermediate services known 
as "quasi-national." 

Though the authority is allow- 
ing submissions of opinion until 
April 22, INR (Independent Na- 
tional Radio) rock station Virgin 
1215 has already started to lobby 
for a national FM service that, it 
argues, should replace its current 
AM franchise. 

The Radio Authority's docu- 
ment comprises the following 
four options, as well as the organi- 
zation's view of the options' bene- 
fits and disadvantages: 

•A fourth national INR net- 
work that would cover more than 
90% of the U.K. populatun. This 
option would increase choice for 
the vast majority of people in the 
country, but onfy by one station. 
The downside of this proposal is 
that there wouM then be very litr 
tie scope for ILR (Independent 
Local Radio) growth on FM, and 
the national station may adverse- 
ly affect the flow of advertising 
revenue to the ILR network. 

• New local services similar in 
(Continued on page 99) 



Senate Bill To Protect Traditional Broadcast 

Also, NAACP Protests Infinity's D.C. FM Purchase 
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Scott Miller 

WQHK Fort Wayne, Ind. 



OeVERAL recent studies have offered e\idence 
that countrj' experiencing a growth spurt such that a 
new countr>' outlet tends to exi)an<l a market's audience 
for the entire format rather than seriously damaging the 
existing countr>' stations. Fort Wa>'ne, Ind.. is a textbook 
example. 

WQHK-FM (K105) debuted as the market's third coun- 
tr>' station in the fall Arbitron book with a 3.8 share, mak- 
ing it No. 8 in the market. Although it clearly took a bite 
out of market leader WBTU (which fell 10.3-9.5 from the 
spring book) and WQHK's own sister station, WQHK-AM 
(4.4-2.4). counlr>''s overall share of the Fort Wayne audi- 
ence grew from 14.7*? in the spring to 15.7% in the fall. 

Until last June, WQHK-AM and FM had been simulcast 
Now the FM is locally programmed and the AM, kno\TO 
as 'The Hawk," runs ABC/Satellite Music Networks' 
"Real Country" format PD Scott Miller oversees both sta- 
tions, which are partly co-owned with top 40 WMEE. 

One reason MUIer cites for the FM's gains and the AM's 
audience erosion is the decision to move Rick Hughes, who 
had been doing mornings on the AM since 1979, to middays 
on the FM. Miller says Hughes "brought a lot of people 
with him" to the FM, even though he continued to host a 
one-hour morning swap show on the AM. 

WQHK-FM was launched in the summer with a msjor 
billboard campaign promoting the station's "today's best 
country" positioner. It also concentrated on promotions in 
local clubs and tie-ins with country concerts in the area. 

Miller is hoping the next book (which comes in the 
spring) will bring at least a 5 share for K105. To achieve 
that goal, the station will launch another "axtensive media 
campaign," including billboards, television, and "contests 
built around local concerts," according to Miller. 

Although his primary target is 18-;M-year-old women. 
Miller isn't being choosy about KlOo's audience. "Right 
now we're just sa>ing, we don't care if you're 10 years old 
or 80 years old, we want you to listen to our radio station." 
he says. 

In addition to shouldering the debut of a third countrj' 
station, the fall ratings jieriod also brought Fort Wajne 
into the IQO largest Arbitron markets (at No. 93) thanks 
to the addition of three counties to the metro. Those addi- 
tional counties have been a boost for K105 because the sta- 
tion's tower is located in one of the new additions, Adams 
County, and the other two also are south of Fort Wajne, 
where its signal penetration is best WBTU, with double 
the power of K105, has a tower located north of Fort 
Wayne. 

Miller says K105 plans to actively pursue listeners in the 



new counties. "It's a matter of getting down into those 
counties and iie-educating those listeners," he says. "We 
know- there's a, lot of jwtential down there. We just have 
to go down and mine it" 

KlOa takes a much more laid-back approach to music 
than \\TJTU. "Originally, when we started, WBTU was re- 
ally aggressive and really promoted the new artists and 
new cut*," says Miller. "They w^ere the hot hip, happening 
now station. Because of that we took a pasture of lieing 
true to today's b<jst counUy and your familiar favorites.' 
We work off the top 20 songs and really recognizable re- 
currents from the last five years. Our theory is, let 'BTU 
play them first and make a dent. We just want every song 
on our radio station to be a known song . . . We play noth- 
ing that even a casual countrj' listener wouldn't recognize 
. . . Our music selection is very, ver>' conservative." 

Here's a recent afternoon hour Boy How^y, "She'd Give 
Anything"; Holly Dunn, "Heart Full Of Love"; Wynonna, 
"Is It Over Yet"; Alan Jackson, "Here In The Real World"; 
Clay Walker. "What's It To You"; Tanya Tucker and T. 
Graham BrowTi, "Don't Go (Xit"; Tra\is Tritt, "Anjinore"; 
Brooks & Dunn, "Rock My Worid (Little Counlr>' Gtri)"; 
Ronnie Milsap, "Turn That Radio On"; John Michael 
Montgomeiy, "I Swear"; Randy Travis and George Jones, 
"A Few Ole Countr>' Boys"; McBride & the Ride, "Love 
On The Loose, Heart On The Run"; Lee Greenwood and 
Su::v Bogguss, "Hopelessly Yours"; Marv-Chapin Carpen- 
ter, "He Thinks He'll Keep Her"; Clint Black, "We Tell 
Ourselves"; Martina McBride, "My Baby Loves Me"; and 
Alabama, "Dixieland Delig^it" 

Miller calls K105's posture "most recognizable ami least 
offensive." "We want people to find our radio station and 
just leave it there. We don't want to give them any reason 
to tune out," he says. 

K105 is not quite as safe in deliverv' and presentation 
as it is musically. Because OM Jeff Davis and GM Tony 
Richards are WMEE vets, some top 40 formatics are 
worked into K105's deUver>', including stopping the music 
just twice an hour outside of morning drive. This feature 
is h>'ped to listeners as "tv\^o-timing." The station also fea- 
tures frequent 105-minute music marathons. 

Miller, a former WBTU morning man. stalled his career 
in Cleveland in 1974 at WI.^T (now WJMO-FM). He also 
worked at Cleveland stations WMJI and WGAR. as well 
as WWVA Wheeling. W.Va., KOFM and KMGL Oklahoma 
City. K97 (now WTDR) Chariotte, N.C., WNRJ Pitts- 
burgh, and WFMK Lansing, Mich. In addition to his PD 
duties, Miller also hosts the morning show at K105. 

PimXIS STARK 




Swooping Into Phllly. Arista recording artist BlackHawk visited country station 
WXTU during a recent stop in Philadelphia. Pictured, from left, are WXTU MD Mike 
Brophey; band members Henry Paul and Van Stephenson; Arista promotion 
manager Teddl Bonadies: and band member Dave Robbins, 



N/T Big In Top 25 

NEW YORK— More than two thiixls of 
N/T radio listeners can be found in the 
top 25 markets, according to the 
Interep Radio Store's new study of the 
format's audience. 

A total of 69.2% of the NyT audience 
Ls found in the top 25 metros. That per- 
centage translates to more than 27 mil- 
lion weekly listeners. 

The format delivers the highest 
share (14.6%) of the total radio audi- 
ence in the top 25 metroa. The next clo- 
sest format, album rock, delivers just 
8.8% of the total audience. 

N/r raflio's appeal is high in several 
key adult demos, the study notes. In 
the top 25 markets, the format reaches 
37% of all adults ages 18-plus, 33.4% of 
adulU 25^54, and 41% of adults :}5-64. 

The format also appeals to both men 
and women, although not quite equally. 
N/r attracts an audience that is 55% 
male. That audience consists primarily 
of educated, affluent adults employed in 
high-pmfile, professional occui)alions. 
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THE ONES YOU LOVE 
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RAINBOW'S CADILLAC 
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BOTH SIDES OF THE STORY 
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TRUE LOVE 
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AS LONG AS 1 CAN DREAM 
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YOU MAKE ME SMILE 




♦ DAVE KOZ 
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SENTIMENTAL 
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BREAK IT DOWN AGAIN 
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♦ TEARS FOR FEARS 
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REASON TO BELIEVE 
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I'M FREE 
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♦ TINA TURNER 




3 




14 


DON'T TAKE AWAY MY HEAVEN 
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DO YOU BELIEVE IN US 
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♦ JON SECADA 
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JUST ANOTHER DAY 
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♦ JON SECADA 
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1 SEE YOUR SMILE 
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IT'S ALRIGHT 

SHANACKiE ALBUM CUE 


HUEY LEWIS & THE NEWS 
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WALKING ON BROKEN GLJkSS 

ARISTA 1 2452 


♦ ANNIE LENNOX 
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SOMETHING TO TALK ABOUT 

CAPITOL 44724 


♦ BONNIE RAITT 



Recurrents are tilles which have appeared on xtte Hot Adult Contempoory chart tor 26 weeks and 
haw dropped below the top 20 
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IS. J 


IS 


TRACK TITLE ARTIST 

*IHUM -IT.C i:r ASV. JISEl, DISTRIBUTING LABEL 


CD 


1 


1 


5 


* * * No. 1 ★ * * 

PINCUSHION oatuatiwi *ZZTOP 

ANTEHNA BCA 


2 


3 


4 


15 


CREEP ♦ STONE TEMPLE PILOTS 

CORE ATLANTIC 


® 


8 


9 


8 


MR. JONES ♦ COUNTING CROWS 

AUGUS- AND f VERYTMIHG AFTER DGCGEFTEN 


® 


9 


15 


6 


DEUCES ARE WILD AEROSMITH 

IHF af A'.T. ANP filJTT l-f AO EXPERIENCE GEFFE»I 


S 


2 


3 


14 


COLD FIRE RUSH 

C'JUMlRPARTS ATLANTIC 


CD 


5 


7 


10 


ALL APOLOGIES ♦NIRVANA 

■NU'FRn C-iCGiFtE'l 


7 


4 


2 


17 


DAUGHTER PEARL JAM 

« EPIC 


CD 


19 


- 


2 


NO EXCUSES ALICE IN CHAINS 

JAR OF ( Lll^ COLUMBIA 


9 


e 


6 


16 


FOUND OUT ABOUT YOU * GIN BLOSSOMS 

NEW MiSf RABiE EAPCBIENCE A4« 




11 


14 


13 


LOW ♦ CRACKER 


a 


? 


5 


17 


BAD THING ♦ CRY OF LOVE 

BROT.tER COLi.WyiA 


m 


12 


13 


12 


YOU ♦ CANDLEBOX 

CAHDIEBOX MAVERCK'SIRtWARNER BROS 


(D 


14 


18 


4 


DAY IN THE SUN PETER FRAMPTON 


14 


13 


10 


9 


MANIC DEPRESSION JEFF BECK AND SEAL 

v'ri'.E .i.ii f. H' ii: ,'WiH^NLiRix REF^ISE 


IS 


10 


8 


16 


MARY JANE S UST DANCE ♦ TOM PETTY & HEARTBREAKERS 

TOM PET*, i Tt-E l-EAfiTBREAMERS GREATEST HITS MCA 


dD 


20 


21 


4 


UNDER THE SAME SUN SCORPIONS 

FACE "I'T KE/iT MERCURT 


17 


18 


19 


14 


MOTHER ♦ DANZIG 


GD 


24 


35 


3 


* * * AlRPOWER * * * 

BOX OF MIRACLES ♦ BAREFOOT SERVANTS 

tlAH:,l a:- -H'VANIS fPiC 


19 


15 


12 


17 


AMAZING ♦ALROSMITH 

l.fT A ,1-' - GEFFf'l 


(D 


25 


36 


3 


♦ ★★AlRPOWER*** 

SOMETHING IN THE AIR TOM PETTY & HEARTBREAKERS 

'OM ftP'' i 'i-t t't/f; lEj'-'t^^i.W'-j tiHLATtSI MHi MCA 


dD 


21 


20 


4 


DOGMAN ♦ KING'S X 

Ml'iVATJ ATLANTIC 


» 


16 


11 


11 


TONES OF HOME * BLIND MELON 

9HM1 WtLtjN CAPITOL 


23 


22 


22 


8 


COME TO MY WINDOW ♦ MELISSA ETHERIDGE 


24 


17 


16 


11 


HAIR OF THE DOC GUNS N' ROSES 


OD 


NEW^ 


1 


* * * Hot Shot Debut * * * 

HIGH ROAD EASY ♦ SASS JORDAN 


® 


30 


29 


6 


ANIMAL * PEARL JAM 

VS EPIC 


27 


27 


32 


3 


ROCK AND ROLL DREAMS COME THROUGH « MEAT LOAF 

H*f riUI OF Htll II BACK INTO MEll MCA 


29 


28 


28 


5 


TODAY ♦SMASHING PUMPKINS 

SIAMESE OREAM ViRGiN 


29 


26 


23 


10 


NOTHING IAN MOORE 

IAN MOORE CARRCORM 


(D 


36 




2 


STREETS OF PHILADELPHIA ♦ BRUCE SPRINGSTEEN 

■P>ll.AEIElPHtA' SOUNDTRACK, COLUMBIA 


(D 


39 




2 


RIDE THE TIDE THE SCREAMIN' CHEETAH WHEELIES 

■me -.LNEAI.'iN cheetah WMEELiES ATLANTIC 


32 


31 


26 


20 


SOBER ♦ TOOL 

jNCER'iy. ;00 


33 


29 


25 


7 


EVERY DAY OF MY LIFE OPEN SKYZ 

-_,P!NSK(,' ZliaRCA 


34 


23 


17 


18 


THAT DON'T SATISFY ME ♦ BROTHER CANE 

BROTHER CANE VIRGIN 


OD 


37 


37 


3 


JUNIOR JOHN MELLENCAMP 

HUMAN '.VHEELS MfRCURT 


(S) 


40 


39 


3 


CANNONBALL ♦ THE BREEDERS 

.AS-SPia:-i ^AEiEiEKTHA 


37 


33 


27 


21 


DOWN IN A HOLE ♦ ALICE IN CHAINS 

DIRT COLLiMBl* 


(M) 


NEW^ 


1 


SPINNING AROUND OVER YOU LENNY KRAVITZ 

■REALim BITES- SCMNETHac- ViRGi'l 




REENTRY 


2 


BLACK SUNSHINE ♦ WHITE ZOMBIE 

-ASEFORCSTO DEVIL MUSIC TOLUME : GtFFEN 


® 




1 


BELIEVE ♦ DIG 

CHG PAOIOACTIVE 
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1 


1 


1 


18 


PLUSH 

CORE 


♦ STONE TEMPLE PILOTS 

ATLANTA 


2 


2 


3 


13 


PEACE PIPE 

BROTHER 


♦ CRY OF LOVE 

COLUMBIA 


3 


3 


2 


21 


ARE YOU GONNA GO MY WAY 

ARE VOtJ OCftNA GO MY WAT 


♦ LENNY KRAVITZ 

VIRGIN 


4 


4 


4 


9 


NO RAIN 

BLIND MELON 


♦ BLIND MELON 

CAPITOL 


5 


8 


8 


15 


RUNAWAY TRAIN 

GRAVE DANCERS UN.ON 


♦ SOUL ASYLUM 

COLUMBIA 


« 


5 


6 


16 


GOT NO SHAME 

BROTHER CANE 


♦ BROTHER CANE 

VIRGIN 


7 






30 


HARD TO HANDLE 

SHAAE YOOfl MONEY MAKER 


♦ THE BLACK CROWES 

AMERlCWRE PRISE 


S 


7 


7 


25 


LIVIN' ON THE EDGE 

GET A GRIP 


♦ AEROSMITH 

GEFFEN 


9 


E 


5 


13 


HEY JEALOUSY 

NCW MISERABEE [XPERIEFECE 


♦ GIN BLOSSOMS 

AiAl 


10 


9 


10 


18 


CRYIN' 

GET A GRIP 


♦ AEROSMITH 

GEFFEN 



A Sports Talk Format Joins Jones' Team 



Recurrents am titl« which hav« appeared on the Album Rock TrKks chert for 26 weeks and have 
dropped below the top 20- 



LOS ANGELES— Denver-based 
Jones Satellite Network is rapidly be- 
coming a major player in the net\vt>rk 
radio business as it readies to launch 
its seventh 24-hour format, "The 
Team," March 14. 

Jones was formed in 1989 as a part- 
nership with Drake-Chenault. The net- 
work's first msgor step toward expan- 
sion came two years later, when it 
bought out its partner and became 
known as the Jones Satellite Network. 

At that time Jones had five 24-hour 
national formats, including "U.S. 
Country," "Adult Choice," "Soft Hits," 
"Good 'nme Oldies," and "FM Lite." In 
March 1993 it bowed "CD Country." 
Next month it will venture into the talk 
arena with the sports-talk format "The 
Team.' 

Last NovHi^r, Jones took another 
step toward becoming a n^jor player 
in the competitK'e network field when 
it announced it would discontinue offer- 
ii^ its programming for a fee and flip 
to a part-fee/part-barter basis in Jan- 
uary. As part of that process, the com- 
pany offered five of its six formats free 
to potential affiliates in November, and 
subsequently signed up approximately 
130 new stations, according to VP/pro- 
gramming and operations Phil Barry. 
("CD Country" was not part of the spe- 
cial because Barry says it is a "pre- 
mium" format). 

"We did a lot of research to deter- 
mine where our growth curve was, and 
what roadblocks there vi^ere,'* says 
Barry. "The main one was that there 
was a limited need for a cash-only serv- 
ice. A lot of stations are rehictant to 
give up a substantial amount of cash." 

Barry says the company's program- 
ming fees were between $1,500 and 
$2,000 a month in the beginning. Now, 
with MediaAmerica representing the 
company, programming is offered for 
an undisclosed fee, with two minutes 
per hour of local commercial spots 
available for each format. "The Team" 
will be the exception, with three min- 
utes available. 

"We started [as cash-only] because 
we felt it was our entry into the net- 
work business," says Barry. "With two 
b^ cwnpetilors like Unistar and (ABC/ 
Satellite Music Network], we needed a 
unique marketing advantage. As we 
grew and as [the number ofl listeners 
we reached grew, we realized we had 
a viable way to increase revenues. 

"We know that network advertising 
revenue is on an upswing, and there 
r>eeds to be more competition," he says. 

Jones had 92 affiliates by the end of 
1989, Barry says. By the end of last 
year, it was nearing 800 affiliates, not 
including sign-ups for the forthcoming 
sports format "U.S. Country," the net- 
work's first format, accounts for 300 of 
those affiliates. 

Looking down the road, Barry says 
the company hopes to add three more 
affiliates within a year. 

He adds, "I think we're closing in on 
both [Unistar and ABC«MNJ." 

AROUND THE INDUSTRY 

The Dallas-based USA Overnight 
netttxjrit, founded by Rob Ellis in 1992, 
has been sold to Atlanta-based Capital 
Cit>' Ad\isors. Dep Kirkland has been 
named the net's new president 

This summer, Tribune Entertain- 
ment, in association with High Five 
Productions, is launching "The Road," 
a weekly country music show featuring 




by Carrie Borzillo 



developing artists. The show debuts 
four weeks prior to the weekend prime- 
time television show of the same name 
(see The Eye, page 40). Artists to be 
featured will be those who "fall be- 
tween the cracks of traditional and 
•young country' radio formats," accord- 
ing to a company spokesperson. 

Former WHDH Boston director of 
operation^D David Bernstein joins 
MJI Broadcasting as director of aHUi- 
ate relations. 

Westw'ood One has signed Laura 
McKenzie, host of the TV program 



'Travel America" on the Travel C^ian- 
nel, to host a r>ew daily travel show for 
NBC Radio Networic. The new show is 
called "Laura McKenzie's Travel Re- 
port." 

Bailey Broadcasting Services and 
the Young Black Programmers Coali- 
tion have teanied to produce a series of 
public service announcements, "Do It 
For The Children Now," to be aired on 
Bailey's programs and specials. 

Abrams/Dawson and Associates 
bowed the two-hour "Classic Dance 
Traxx" in January. The show, featur- 
ing dance music from the 70s, "SOs, and 
'90s, Ls hosted by former ROME San 
Jose, Calif., weekender Randy Mann. 
KFBQ Cheyerme, Wyo., is already on 
board as an affiliate. 

Cable Radio Network is targeting 
Hispanic audiences with its new "Salsa 
Shew," hosted by Jesus **Chuy" Mar- 
tinez. The network also added "All 
(Continued on next page) 
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iS 


TRACK TITLE 


ARTIST 

LA6E..D:STHieuFING LABEL 




1 


1 


9 


* * ★ No. 1 

LOSER 

MULOW GOLD 


* ★ * 

3 *e*Ls « F*o- 1 ♦ BECK 
[XiC«ETEN 


d) 


2 


2 


13 


MR. JONES 

*UGl.S" *Nn rvt'H'TMING AFTEft 


♦ COUNTING CROWS 

LX;C<itFFEN 


(D 


3 


8 


5 


MMM MMM MMM MMM 

:,ni! SHI ffitli H'S flV 


♦ CRASH TEST DUMMIES 

AFFISTA 


CD 


4 


3 


12 


ALL APOLOGIES 

IN J-L'Kl 


♦ NIRVANA 

EJCC«FFE» 


CD 


8 


16 


4 


GOO 

u'CiER -HF PINK 


♦ TORI AMOS 

ATLANFFC 


® 


6 


11 


5 


GET OFF THIS 

K(RL"l^f.f HAT 


♦ CRACKER 

VIRGIN 


7 


5 


5 


B 


BIG TIME SENSUALITY 

DfauT 


* BJORK 

E.EXFRA 


CD 


7 


7 


19 


LAID 

L*IO 


♦ JAMES 

ti-EF^iJRY 


(D 


10 


9 


9 


LOCKED OUT 

1i;<;ETHLn A.ONC 


♦ CROWDED HOUSE 


OD 


21 




Z 


* ♦★AlRPOWER*** 

NO EXCUSES ALICE IN CHAINS 

J*B OF FLIES OlUJMHm 


11 


9 


4 


13 


PURPLE HAZE 

STi:iNt 'FiEt A IRIBUTE lOJFMI HENEWIX 


THE CURE 

FiEF^ISE 


OD 


12 


12 


9 


CREEP 

COF-t 


♦ STONE TEMPLE PILOTS 

AriANTIC 


OD 


14 


17 


4 


WATCH THE GIRL DESTROY ME 


♦ POSSUM DIXON 

:NFtRSCOPE 


14 


11 


6 


17 


FOUND OUT ABOUT YOU 

r.FA MliFFfAfltF EmlVIEFFfF 


♦ GIN BLOSSOMS 

A&FJ 




16 


22 


10 


DISARM 

s «ursF Fl«fA«< 


♦ SMASHING PUMPKINS 

VIRGIN 


OD 


18 


18 


4 


THE GREAT BIG NO 

COUEMFEEl 


♦ THE LEMONHEADS 

A-LANTIC 


17 


15 


14 


12 


KITE 

FFIOM MF1F40A' IF) SyHFlAT 


♦ NICK HEYWARD 

Ef^ 


IS 


13 


10 


17 


DAUGHTER 


PEARL JAM 

EFilC 


19 


17 


13 


24 


CANNONBALL 

LAS' SF'LASh 


♦ THE BREEDERS 

4AFLEFEHFRA 


20 


19 


15 


17 


TODAY 

SIAMESE DOEMF 


♦ SMASHING PUMPKINS 

VIRGIN 


® 


2B 




2 


***AinPOWER*** 

LEAVING LAS VEGAS ♦ SHERYL CROW 

FUESOAY NIGFI" MUSt C.'JSi A&M 


(D 


20 


21 


3 


***AlRPOWER*** 
BELIEVE * DIG 

D'G RAOIOACTTWE 


23 


22 


23 


4 


LOVETOWN 

F'Mi.A:.riF'l-iA';-OL:Mr:'.A0lF 


PETER GABRIEL 

EPIC SC'^FIDTHAA 


® 


24 


19 


12 


STAY (FARAWAY. SO CLOSE!) 

;ixm()PA 


♦ U2 

iSi-AFiLLiFiLG 




23 


20 


10 


WHITE LOVE 

l^OFlNifFG CiL:ve W(-iTE 


♦ ONE DOVE 

FFRR 


(D 


NEW^ 


1 


BACKWATER 

.|,-^H LC L E 


MEAT PUPPETS 

lONLWMnO 


dD 


27 


24 


25 


LINGER 

i '.'LR't^Triy f 1 SF IS E»:jiNr. it.sowhvcant wr 


♦ THE CRANBERRIES 

ISLAN&T-LG 




26 


30 


3 


ANGEL 


♦ KIRSTY MACCOLL 

R S 


® 




1 


EVERY GENERATION... ♦ FURY IN THE SLAUGHTERHOUSE 

A'LiFv3 F(CA 


d) 


30 




2 


SELFISH 

IHF LMHEFi TWO 4 *OFJ 


♦ THE OTHER TWO 

C;rtFSTPF PRISE 
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LITTLE TEXAS TAKES COUNTRY TO POP BORDER 

(Continued from page 8) 



tually it just clicked," says Lom- 
bardo. 

F^w AC and top 40 prognunmeis 
encountered problems from listeners, 
who might have been turned off by a 
country act. "Elverybody thought it 
was Restless Heart," reports Hewitt 
at KYKY. 

While mainstream fans may mis- 
take the band for Restless Heart, 
country fans have a distinct image of 
Little Texas chiseled into their minds. 

Nashville has no shortage of twen- 
tysomething leading men (John Mi- 
chael Montgomery, Clay Walker, 
Shawn Camp) who can use their good 
kx)ks to win new fans. But few acts 



play up their young, sexy images as 
Little Texas does. (And it works. Dur 
ing last summer's Fan Fair, the 
shriek dedbels greeting Little Texas' 
arrival in the autograph hall rivaled 
the eruptions received by head hunk 
Baiy Ray Cyrus.) 

That image is most vivid on the 
band's videos. In the hugely popular 
"(jod Blessed Texas" clip, the mood is 
fun and upbeat — at one point a Texas 
longhom steer mouths the song's 
chorus — but the band did sneak in a 
couple of memorable quick cuts; a 
cadre of bikini-clad women lounging 
poolside and eying the band members 
while they sing "God blessed Texas 



with his own hand/Brought down an- 
gels from the promised land." 

The band's clip for "My Love" is 
the closest any Nashville act has 
come to recreating Chris Isaak's 
black-and-white male fantasy, "Wick- 
ed Game," occupied by a searing, sul- 
try, and underdressed brunette. 

"God Blessed Texas" went to No. 1 
on CMT, as did "What Might Have 
Been." The band's previous seven 
videos hit the cable network's top 10 
and "My Love" is heading in that di- 
rection as well. 

With CMTs core demographic at 
Cyndi I^nter, director of plan- 
ning and development, notes that Lit- 



HNAL U.K. FM FREQUENCIES UP FOR GRABS 

(Continued from page 96) 



size and number to the existing ILR 
network. Again, listeners would have 
their choices increased by one sta- 
tion, but the viability of some existing 
license holders may be impaired. In 
addition, subsequent new ILR li- 
censes would be restricted to AM. 

•A new natk)nal lattice of stations, 
all of a particular size. Choice would 
be enhanced, but the authority fears 
that not every area would attract a 
viable licensee. In some areas, there 
would be only a very small potential 
audience. 

•New local licenses centered on ar- 
eas of dense population that could be 
coalesced into a quasi-national ser- 
vice covering G0% of the population. 



This would provide up to three new 
services in and around most major 
cities and, in the authority's view, at- 
tract more potential broadcasters 
than other, less flexible options. But 
it also may increase demand on ad- 
vertising revenue in some areas. 

In presenting the consultation doc- 
ument, Radio Authority chief execu- 
tive Peter Baldwin said, "This is the 
last FM resource that will become 
available for some time. We are very 
concerned to know how to use it." 
Baldwin added that in making its de- 
cision, the authority must balance the 
pressure from the large number of 
potential new broadcasters in the 
U.K. against hstener choice and the 



government's desire for the optimum 
exploitation of available resources. 

Should that bidder be Virgin 1215, 
the station will have to relinquish its 
existing AM license. In a statement 
issued before the release of the con- 
sultation document. Virgin group 
chairman Richard Branson said, "Na- 
tional FM frequencies are still domi- 
nated by the BBC. Britain has until 
now been the only country in the 
world that would consider having na- 
tional talk stations on FM while put- 
ting their only national commercial 
rock musk station on AM." 

Jeff Clark-Meads is U.K. bureau 
chief for Music & Media. 



DEEP FOREST GROWING IN POPULARIH 

(Continued from page 8) 



another example of how MTV sup- 
port can influence album sales. 

Torrace, Calif -based Wherehouse 
Entertainment new-release buyer 
Bob Bell says sales started taking off 
once MTV started running the 
"Sweet Lullaby" clip in December. 
For the week ending Feb. 4, "Deep 
Forest" went from No. 61 to No. 51 at 
the chain. Bell says. 

"It's one of those totally unique 
records like Enigma or Enya, where 
when you hear it on in-store play you 
have to have it," says Bell. 

550 Music GM Mly Anthony says 
MTV didn't kick in until after 550 Mu- 
sic took over the project from Epic. 

"When we took the project over, 
we saw it needed a visual attached to 
it," says Anthony. Acclaimed video 



NETWORKS 

(Continued from preceding page) 

About Love," a love and relation- 
ship advice show hosted by Dr. 
Richard Chapman. 

ZLX Boston becomes an affiliate 
of Unistar Power, the young adult 
network offering news . . . Execu- 
tive Broadcast Services is now rep- 
resenting Colorado Springs, Colo.- 
t>ased Music Channel One, a syndi- 
cated top 40 format. 

Dallas-based COPRA Media Pro- 
ductions adds new affiliates for its 
four-hour "Class Reunion," includ- 
ing KCUL-FM Marshall, Texas, 
WNIX Greenville, Miss., and 
WARU Peru, Ind. 



director Tarsem, known for lensing 
R.E.M.'s award-winning "Losing My 
Religion" clip, directed the Deep For^ 
est video (Billboard, Feb. 12). 

Says Anthony, "MTV fell in love 
with it right away and before the holi- 
days put it in breakthrough video. Af- 
ter the holidays, they put it in buzz 
bin." 

Product manager Brenda Hazell 
adds, "MTV just started this whole 
wave. Since they added it, MTV Latino 
added it, and so did VH-1 and the 
Box." 

The album also benefited from ex- 
posure on a televisk)n commercial for 
the Sony Trinitron XBR TV, which in- 
cluded "Sweet Lullaby" as an audio 
track. 

'Hie initial set-up for the album fo- 
cused on the dance market. Last 
spring, a green 12-inch single featur- 
ing different mixes of "Sweet Lulla- 
by" was introduced at the Winter 
Music Conference in Miami 

"This created a buzz for those peo- 
ple who carry the message of the 
street most effectively," says Antho- 
ny. "It really gets reaction every time 
it's played. The first big story that 
caught the attention of the company 
was when Virgin Megastore [in Los 
Angeles] started playing [the import] 
in-store, and they started selling the 
imports hand over fist" 

Jon Wheats, world music buyer for 
the Virgin Megastore, says "Deep 
Forest" was the store's No. 5 import 
for 1993. The domestic release is now 
the store's No. 4 best^elling title. 

"We started playing it in-store in 
December 1992 because it was al- 



ready big overseas," says Wheats. 
"It's one of those records that's un- 
like anything else. We're still selling 
60 a week, and that's great for a 
worW music title." 

KROQ Los Angeles APD Gene 
Sandbloom also supported Deep For- 
est early on. 

"We played it as soon as we got the 
advance tape on April 30," he says. 
"We got immediate phones, but it 
didn't quite have that mass appeal 
like Enigma. But when MTV added it 
and the Sony commercial was on the 
air, we thought it was the perfect 
time to put it back on the air, and we 
got an even better response. It serves 
the eclectic part of our audience." 

Broadcast Data Systems reports 
that 26 modem rock stations, includ- 
ing KNDD Seattle, WFNX Boston, 
and WDRE Long Island, N.Y., played 
"Sweet Lullaby" during the week 
ending Feb. 6. 

According to Anthony, Epic origi- 
nally attempted to take the release to 
top 40 and met with some resistance. 
"That's when we changed from Epic 
to 550 Music and made the video," 
she says. "We decided to wait until 
MTV came on board to really develop 
it at top 40, which is where we're at 
now." 

BDS reports that the song was 
played on 22 top 40 outlets, including 
WAPE Jacksonville, Fla., WVSR 
Charleston, W.V.. and WPOW Miami, 
during the week ending Feb. 6. 

Up next, says Hazell, is a cross-pro- 
motion with the Body Shop; the label 
is negotiating a deal with the organic 
beauty supply store thain. 



Ue Texas' youthful image is a perfect 
fit for CMT. "We were made for each 
other," she says, adding that Little 
Texas is part of the country cutting 
edge in terms of "realizing what vid- 
eo can do for them." 

But, like rock acts 5-10 years ago 
that rode the video wave and caught 
flak from some fans and critics for 
being all show and no substance. Lit- 
tle Texas has had to fight its own PR 
battles. Two words still make Little 
Texas members cringe: hair band. 

■ORE SUBSTMCE THM HiUI 

"It almost killed us," says Little 
Texas guitarist Dwayne O'Brien, re- 
calling the band's early image. "No- 
body took us seriously. They thought 
we were all thrown ti^ther and that 
we didn't play our instruments or 
write our own songs." (They do.) 

"There was a little bit of that early 
on," concedes Bill Mayne, senior VP 
of promotion at Warner Bros. Nash- 
ville. 

"The potential for a backlash is 
there," particularly among men, says 
Fowler Jones, MD at country KKCJ 
Kansas City, Mo., noting the band's 
penchant for tank tops and shoulder^ 
length hair. But that hasn't been a 
problem yet 

Along with its looks, the band has 
built its reputation on a high-energy 
live show, which it honed while criss- 
crossing the country and playing 
bars during the late '80s. 

Executives at Warner Bros, deflect 
questions about the crossover poten- 
tial of "My Love." But don't be sur- 
prised if this spring Little Texas has 
another saccharine-laced ballad 
climbing the mainstream radio and 
video charts. 



COMPETITORS 

(Continued from page 9S) 

Radio Free Hawaii. For his part. Ra- 
dio Free PD Norm Winter believes he 
shares more with the urban station in 
town than with the Edge. 

Gray says the audiences are so dif- 
ferent that the Edge goes out of its 
way not to lure Radio Free's listen- 
ers. "Our listeners wear platform 
pumps and Christian Dior. Their lis- 
teners wear pot leaves on their shirts 
and STP tattoos and [have] their 
pants on backwards," says Gray. 

Winter says the Edge has been try- 
ing to imitate Radio Free Hawaii. 
"We've been here for three years and 
been top three in the market" says 
Wint«r. "They thought they'd get 
ahead by playing what's on the mod- 
ern rock chart, but we give our listen- 
ers more by going beyond that" 

Although the station.s' playlists dif- 
fer, there is a large overlap. Artists 
such as Smashing Pumpkins, Nirvana, 
Beck, Counting Crows, and .lames can 
be heard on both stations. However, 
Radio Free throws in artists like Eazy- 
E, Snoop Doggy Dogg, and Domino. 

Winter admits that the Edge has a 
part of his station's audience. "A lot 
of people don't like rap or reggae so 
they punch the dial aiui go to them," 
he says. 

Likewise, Gray says that listeners 
may go to Radio Free Hawaii when 
the Edge listeners get tired of heai> 
ing a song repeated. 
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Toronto Modern Rock TV Spots Yanked; 
WWRC Hosts Wonder Where's Larry?' 



H SERIES OF CONTROVERSLVL 
television ads promoting modem rock 
CFNY Toronto have been banned by 
the Telecaster Committee of Canada, 
which is responsible for approving all 
TV spots aired in the countn,'. The ads 
feature morning show team Humble 
Howard and Fred Patterson. 

The Committee evaluated the ads af- 
ter one network, CBC Tele\Tsion, re- 
jected them because of what it labeled 
"aggressK'e treatment of sensiti\'e sub- 
ject matter, such as religion, lesbian- 
ism, and assassins." After the commit- 
tee viewed the ads and also labeled 
them "too sensitive," three local TV 
stations, CITY, CFMT, and CFTO, 
pulled the spots. 

Among the ads rejected are one in 
which the duo talks about teen-agers 
iiyecting oranges with vodka, and one 
in which Patterson says he wrote the 
Lord's Prayer on an Etch-A-Sketch. 
. Also drawing heat recently was 
WXXL Orlando, Fla. On Groundhog 
Day, morning team Doc Holliday and 
Johnny Magic announced that they 
were going to let a possum free on one 
side of a hea\ily traveled highway in 
town, and if the animal made it safely 
to the other side, that would mean an 
early spring this year. Listeners 
flooded the station with protest calls, 
and the sheriffs office sent out a 
cruiser searching for a wayward pos- 
sum. (The stunt never took place.) The 
duo w-as yanked off the air before the 
show's conclusion, but faced no further 
disciplinary' action. 

Upset by syndicated talk host Larry 
King's frequent absences from the air- 
waves, including hLs regularly sched- 
uled Fridays off. affiliate WWRC 
Washington, D.C., has been needling 
King on the air. Ne\v morning hosts 
Mike Cuthbert and Pat Korten sent 
morning news anchor Jeff Kamen on 
an on-air "Where's Larry" manhunt 
through the citj' that included stops at 
a marriage license bureau. Mutual 
Broadcasting's studios, and King's fa- 
vorite restaurant, while the "Mission 
Impossible" theme music played in the 
background, according to the Washing- 
ton Post 

Following last week's approval by 
Westwood One stockholders, the previ- 
ously announced deal in which W^S'l 
acquires ri\'al Unistar Radio Networks 
for $101.3 million has been finalized. 
Both companies will now be managed 
by Infinity Broadcasting. In a related 



development, Unistar will be shutting 
dowTi its now-redundant news opera- 
tion in Arlington, Va., in the next 60 
days. Approximately 18 staffers are 

out. 

PROGRAMMING: DUCKMAN DUCKS OUT 

WXTR Washington. D.C.. PD Bob 
Duckman is out and has not been re- 
placed. New GM Bob Rich, says "a 
fresh coat of pain was necessarj*." 
Rich, who replaced former GM Bob 
Longwell following his departure for 
crosstowTi WWRC/WGAY. retains his 




by Phyllis Stark 
with Eric Boehlert 
& Carrie Borzillo 

current GM duties at sister WMXB 
Richmond, Va. 

KABL-FM San Francisco flips from 
AC to TOs-based oldies as "Big 98.1" 
. . . KOPA Phoenix, which had been si- 
mulcasting classic rock sister station 
KSLX, fUps to "CNN Headline News." 

At KRLD Dallas, Michael Hedges 
joins as OM. He previously was PD at 
HEX Portland. Ore. Also, morning an- 
chor Bob McCorrnick has been named 
ND, and sports anchor Craig Way is 
uppe<l to sports director. 

KXRX SeatUe PD Bill Pugh exiU 
to be VP/programming at TK Commu- 
nications . . . WOMC Detroit PD Phil 
West joins KKSN Portland, Ore., in 
that capacity; he replaces Michael 
Dalfonso. 

Following last week's sale of KRXX- 
FM Minneapolis to Capital Cities/ 
ABC, the station flips from hard rock 
to Jacobs Media's modem rock format 
"the Edge." John Lassman, former 
promotion director at sister KQRS, be- 
comes KRXX's PD. Wade Linder, 
KQRS's former APD. takes over as 
KRXX's APD/MD. replacing Lisa 
Lyons, who exits. Replacing Linder at 
KQRS is swing jock Brice Crousore, 
who moves up to APD. Peter Johns, 
from crosstown KTCZ, joins KRXX for 



an undisclosed airshift. Those who re- 
main on the air at KRXX include Hur- 
ricane Wayne (now Mr. Wayne) in af- 
ternoons and Mike Stapleton, who 
moves from swing to full-time. Former 
morning host Gonzo Greg has not 
been replaced. 

KSD-AM St Louis segues from all- 
news to N/T . . . Vicki Buchanon, who 
has been acting PD at WTLC-FM 
Indianapolis since Jay Johnson's de- 
parture last June, gets the job pe^ma- 
nently. She retains her MD duties. 

Oklies CKLW-FM Detroit/Wmdsor, 
Ontario, shifts to a 70s-based oldies 
approach similar to the one launched 
last w^eek at sister station CJCH Hali- 
fax. Nova Scotia. CKLW GM Wayne 
Stafford calls the format "oldies taken 
10 years further." 

KUPL Portland, Ore., GM Gregg 
Lindahl adds GM duties at sister 
KKBK Portland, replacing Bill Fail- 
ing, who exits. In addition, Tawny 
Reckamp has been upped from KLTL 
promotions director to marketing di- 
rector for both KUPL and KKBK. 

WAFX Norfolk, Va.. flips from clas- 
sic rock to "classic hits," a format sim- 
ilar to the one that has been running 
for years on sister WKLH Milwaukee. 
GM Joe Schwartz describes it as 
" 70s-based rock on the softer side, 
with a little '60s and a little early 'SOs." 
Artists like Pink Floyd, Led Zeppelin, 
and Aerosmith have been dropped. 
Also ditched are the station's "Fox" 
handle and mascot. 

Following the departure of Wes 
M inter for WCCO Minneapolis, 
WHIG Da>'ton, Ohio, moves the Bruce 
Williams show to late mornings and 
moves morning man Kent Voss to af- 
ternoons. The station also picks up an 
additional hour of the Jim Bohaiuion 
show. 

DeMers Programming consultant 
Bob Bedi has been named to the new 
position of corporate PD at Prism Ra- 
dio Partners. He also will be on-site PD 
for Prism's WZZU Raleigh, N.C.. 
where he replaces Brian Illes. now at 
WRXL Richmond. Va. Also, album 
rock radio veteran Lisa Kendall joins 
DeMers Programming as associate 
consultant She most recently was on 
the air at WDIZ Orlando. Fla. 

WZMT (formerly WWSH) Scran- 
ton, Pa., flips from AC to album rock 
as "the Mountain." OM Bill Waschko 
remains and will be realigning the air- 
staff. Sister AM WAZL segues from al- 



newsline... 

JIM SIMONETTI, LSM at WWYZ Hartford, Conn., is upped to the long-va- 
cant station manager position at sister WATR. 

BOB SWEET. GM at KDON Monterey. Calif., is transferred to sister KHTX 
Riverside, Calif, as GSM. He has not been replaced at KDON. 

STATION SALES: WZPL Indianapolis from Booth American to MyStar, 
owner of crosstown WTPl, for an undisclosed price. MyStar will begin op- 
erating WZPL under a local marketing agreement at the end of the montii, 
and is expected to change the station's top 40 format 

MEL DOLEZAL has been named GM of KQMS/KSHA Redding, CaUf. He 
previously was GM of sister KPPL Chico, Calif. Those duties are assumed 
by Jeff Kragel, GM of sister KFMF Chico. 

SALE CLOSINGS: WMXJ Miami from Sconnix Broadcasting to Jefferson- 
Pilot Communications for $17.8 million. 

JOHN MARSHALL has been upped to porporate VP of sales operations at 
Shadow Broadcast Services. He previously n'as'Shadow/Houston president/ 
GM. He is succeeded in Houston by Lance Locher, who pre\iously was VP/ 
GM of Metro Traffic's Los Angeles and San Diego operations. 

JOYCE TUDRYN is upped from associate executive director to executive di- 
rector of the International Radio & TelevLsion Society, succeeding Stephen 
Labunski, who will retire May 31. 



bum rock to adult standards and talk. 

WAKRAVONE-FM Akron, Ohio. 
OM Han'e Alan Is out and will not be 
replaced. WONE APD/MD J JJ. Kunes 
is upped to PD and eventually will 
name a new MD. The search is on for 
a PD at WAKR. 

WIMX Harrisburg, Pa., PD Ed Au- 
gust Ls upped to OM of WIMX arai sis- 
ter WCMB. WIMX afternoon host 
Scott Mills becomes PD at WCMB 
and is replaced on the air bv August 
Also, Jeff Mason, last at WX.AN-FM 
Lancaster, Pa., joins WIMX as MD/ 
overnights. 

Southern Starr Broadcasting Group, 
owner of WPLR New Haven, Conn., 
has entered a local sales agreement 
with Yale Broadcasting Company's 
crosstown WYBC . . . Consultancy 
SBR Radio inks new client WXRT Chi- 
cago. 

KMOJ Minneapolis MD Walter 
Banks Jr. is upped to PD, replacing 
Dorian Flowers, who exits. Week- 
ender J Jl. Maddox is upped to MD. 

Eric Samuels has been upped to the 
newly created OM position at CFRN/ 
CFBR Edmonton, Alberta. He previ- 
ously was PD of CFBR. GM Marty 
Forbes relinquishes programming du- 
ties at oldies CFRN, which will be 
changing direction at the end of the 
month. Also, former CHQR Calgar>% 



Alberta, morning man Gerty Fori>e8 

joins CFBR as morning man. Current 
morning man Terry Evans moves to 
afternoons, replacing Howie Cogan, 
who exits. 

PEOPLE: ISREALTORCA 

WMXV (ML\ 105) New York MD 
David Isreal exits to become director 
of research at RCA. No replacement 
has been named. T&Rs to VP/pro- 
gramming Bob Dunphy . . . KOAI (the 
Oasis) Dallas MD Tom Miller adds 
APD stripes. 

Midday jock Kevin Scollin becomes 
MD at WWWW Detroit while former 
MD Sharon Foster takes on an ex- 
panded midday show . . . WOMC De- 
troit morning news anchor Marie 
Osborne is upped to ND ... At WYCD 
Detroit midday host Karen Dalessan- 
dro and morning sidekick Katie Mar- 
roso swap shifts. 

KRPM Seattle evening jock Lia 
Knight adds APD duties, replacing 
Ken Moultrie, now at Broadca.st Pro- 
gramming . . . KPLZ Seattle week- 
ender Wendy Christopher Ls upped to 
nights, replacing Greg Iliunder, now 
at crosstown KMPS. 

KCYY San Antonio afternoon jock 
Ben Chaulker joins KIKK-FM Hous- 
ton for mornings as Country Jones. 
He replaces Moby. 
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SONY MINES FOR GOLD WITH LA MAFIA 

(Continued from page 1) 



Siempre" (Now And Forever) sold 
360,000 records. "We're going all out 
this time to ensure that this record 
tops 500,000 units in the U.S.," he 
says. 

Retailers are excited about "Vida" 
as well. Dave Massry, president of 
Ritmo Latino, an eight-store chain 
based in San Diego, says that even 
though he has not yet heard the rec- 
ord, "I expect the album to sell very 
well I've ordered 5,000 units, whidi 
is what I usually order for top acts." 

Sales of La Mafia's previous two 
records are approaching 1 million 
units worldwide, according to Frank 
Welzer, president of Sony Music 
IntL, Latin America. 

"With its last pair of records. La 
Mafia has sold over 400,000 albums 
apiece in Mexico alone," he adds, 
"while establishing a sales beachhead 
in other territories like Colombia, 
Chile, and Central America. With 
"Vida,' we expect to repeat the U.S. 
and Mexican sales success in Central 
and South America, and eventually 
go over 1.5 million units overall." 

Welzer says the label's initial glob- 
al album shipment April 5 will be at 
least 500,000 units. The U.S. market 
will receive 200,000 pieces — an astro- 
nomical figure in the U.S. Latino rec- 
ord market, where a record selling 
100,000 units generally is recognized 
by the industry as a platinum disc. 

Still, the stratospheric U.S. shipout 
is part of a marketing strategy that 
Zamora routinely employs for his 
superstar acts, whereby the product 
is flooded into as many outlets as pos- 
sible. 

For La Mafia's "Vida," Zamora is 
adding a wrinkle to his blanket distri- 
bution initiative, with robust penetra- 
tion into "nontraditional Hispanic ac- 
counts" such as rack outlets Wal- 
Mart, Kmart, and TVget 

"That's where we're going to do 
tonnage," says Zamora. "We've had 
coverage in the racks before, but 



we've never gone aggressively after 
major national racks, except for 
Western Merchandisers." 

Zamora is augmenting his distribu- 
tion stratagem with newspaper ads in 
La Mafia strongholds such as Texas 
and California. Moreover, Sony will 
launch a TV promotion campaign on 
Spanish-language network Tele- 
mundo within two months after the 
album's release, says Zamora. The 
TV project will cover Puerto Rico, 
one of the last U.S. markets to suc- 
cumb to La Mafia's mainstream 
blend of spunky cumbias and misty- 
eyed love odes. 

But the band's 1992 monster hit 
"Me Estoy Enamorando" was a top 
single in Puerto Rko, as well as on 
Billboard's Hot Latin Tracks chart, 
where the pleading romantic ballad 
perched at No. 1 for nine weeks. With 
that in mind, Zamora has chosen the 
new album's similar-sounding title 
track to be serviced to radio March 
14. "And when the single is re- 
leased," says Zamora, "the guys will 
be doing a promotional tour to radio 
stations in Puerto Rico, Chicago, Tex- 
as, and California. We should get ma- 
jor airplay everywhere." 

Concert tours in the U.S. also are 
expected to kk:k in later this spring, 
according to Mando Lichtenberger, 
La Mafia's accordranist/keyboardist 
and producer. "We've signed with a 
California promoter, Cruz Frias, who 
will handle the U.S. shows and who 
will target South America, a region 
that we want to break into." 

"Me Estoy Enamorando," a high- 
light of the band's performances 
nowadays, helped solidify La Mafia's 
direction toward slower-tempoed ma- 
terial, says Lichtenberger. 

"We're trying to develop a world 
music type of thing, and 1 think the 
ballad is one of the only [cadences] 
that is universal," says Lichten- 
berger. "When we first formed, we 
really didn't plan on doing a lot of bal- 



lads, because they're hard to do live 
and we like to be energetic. But lately 
'Me Estoy Enamorando' has become 
the high point of our shows." 

La Mafia is contemplating opening 
for English-language bands as well, 
says Lichtenberger. The "Vida" CD 
contains a bonus track in English, 
and the band's contract with Sony 
calls for an English-language record. 

Lichtenberger hastens to add, how- 
ever, that breaking the English-lan- 
guage market, which he notes was 
the band's target audience when it 
signed with Sony, is now part of the 
group's long-term plans. For now, he 
says. La Mafia is relishing the hot 
streak that Lichtenberger says com- 
menced with "EstiU Tocando Fue- 
go," when the band traded its accor- 
dk>n- and synth-powered polkas for a 
cumbia/ballad bent 

" 'EstAs Tocando Fuego' was a 
turning point in every sense," says 
Lichtenberger. "We changed our mu- 
sical style because we were coming in 
with Sony and we wanted something 
special. We started using a lot of dif- 
ferent writers, whkih gave us a dif- 
ferent sound." 

Apart from its musical changes. La 
Mafia also switched to a logo that 
features the familiar black bolero hat 
of its popular frontman Oscar Gonz4- 
lez, who helped form the group in 
1960, along with his brother Leonard 
(guitar), father Henry, and Lichten- 
berger. Shortly thereafter. La Mafia 
grew to a sextet with the addition of 
drummer Michael Aguilar, keyboai^ 
dist David de la Garza, and bassist 
Rudy Martinez. 

In 1981, the group signed to Cara/ 
CBS, whereupon the band began to 
develop a loyal following throughout 
central and east Texas. Five years lat- 
er, the band scored a breakthrough al- 
bum, "La Mafia 1986," which con- 
tained "Si TU Supieras, ' a hit in Texas 
and Mexico. Through the manage- 
ment savvy of a third Gonz^ez broth- 



REGGAE GIZ RESPONDS TO CHART'S DERUT 

(Continued from page 1) 



chart is seen as heralding a new era 
for reggae music. Although Billboard 
is not sold on newsstands in Jamai- 
ca — and subscriptions there are still 
relatively few — awareness of the 
trade's international clout is high, 
and the chart is seen as added confirm 
mation of the genre's growth. 

"It's one of the best things to hap- 
pen to reggae music in 1994," says 
producer/ drummer Sly Dunbar, who 
predicts increased sales "now that re- 
cord company executives can scan 
the chart — when the music is more 
visible it is more accessible." Adds 
Roger Lewis of Grammy-nominated 
group Inner Circle, "Reggae is now 
offidai. The Billboard chart proves 
that this 'underground' musk is not a 
fad." 

Other sectors of the industry con- 
cur that the arrival of the reggae 
chart is a positive indicator of future 
potential. Notes radio station RJ.R.'8 
popular host, Richard "Richie B." 
Burgess, "Billboard charts are a very 
important resource, and to see reg- 
gae music being presented with that 
kind of regularity means that those 
who don't know the music might ex- 
pire it, and those who make it will 
aspire to greater heights. Billboard 
should be conunended for this, and I 
kmk forward to when the top 15 be- 
comes the top 50 or top 100." 

The reggae chart debuted in Bill- 
board's July 9, 1993, Reggae Spot- 



Ught, vfith a commitment from editor 
in chief Timothy White to make it a 
regular feature by early 1994. The 
chart appeared again in the yeai>end 
double issue before making its bow 
as a bimonthly feature in the Feb. 5, 
1994, issue. 

So long has the wait been for com- 
mercial acknowledgement and accep- 
tance of reggae as a valid popular 
music form that many doubted it 
would ever happen, and if it did, 
whether those reponsible for its early 
success would ever reap appropriate 
rewards. Producer Sonia R)ttinger, 
one of the music's proneers (and its 
first female producer) says she is 
"happy to see it happening in my 
time, because Billboard is such a 
prestigious music magazine." but 
adds that she regrets that "so many 
artists and producers of yesteryear 
were never adequately recognized 
nor compensated." 

International reaction to Bill- 
board's latest chart addition has, with 
some reservation, been as positive as 
natk)nal response. Karen Mason, di- 
rector of marketing for EastWest Re- 
cords, says "because it is a first, hav- 
ing a national chart for the geiu*e is 
important." However, Mason also 
makes the point that "as the chart 
goes along, I hope that it will reflect 
the one-stops and independents like 
VP. Records whkh have historically 
moved reggae product, and include 



some of the underground daiKehall 
acts which have not yet had main- 
stream success." 

Mason's concerns are shared by 
Ras Records marketing director 
Mark Dickinson who, after agreeing 
that a SoundScan-based reggae chart 
"is a good begirming," suggests that 
a future compilation could include 
airplay and "the mom-and-pop stores 
where most of our sales occur." Dick- 
inson says that he sees "reggae as 
being similar to Latin music." Bill- 
board features two latin charts, one 
based on sales, the other on airplay. 

Michael Ellis, associate publisher 
of charts for Billboard, responds, 
"We share the industry's desire to 
have more independent mom-and-pop 
stores report to the chart Any stores 
that have a computerized inventory 
system which is compatible with 
SoundScan's computer system will be 
accepted as reporters. Any interested 
stores should call SoundScan directly 
at914-32&-9100." 

Producer Danny Browne adds his 
voice to those who hope that "the 
thousands of sales in the ethnic mar- 
ket will soon be reflected," but sums 
up the overall consensus when he de- 
scribes the latest indicator of the 
gk>bal success of Jamaica's music as 
"a plus for our industry ... we appre- 
ciate the acknowledgement of our 
presence in the international mar- 
ket" 



er, Henry Jr., La Mafia continued to 
broaden its fan base in Texas and 
northern Mexico and now is consid- 
ered one of the best-organized outfits 
in the Tejano market 

With its commercial fortunes bui^ 
geoning last year. La Mafia decided to 
construct its own recording studio, 
Houston Sound Studio. Lichtenberger 
credits Houston Sound for establish- 



ing a more comfortable creative milieu 
for the production of "Vida." 

"You're just under less pressure 
when you don't have to look at a 
clock," says Lichtenberger, "and I 
think it's really reflected on the al- 
bum. It's less produced and earthier 
than 'Ahora Y Siempre,' and features 
only live instruments." 
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16 


8 


BUMP N" GRIND 

R KILLIf (JIVE) 


3D 


27 




STAY 

ETCRNAi. (EM(.ERG1 




16 


14 


12 


U.NJ.T.Y. 

QUEXN LATIFAH (MOTOWN) 


3Z) 


20 




QUEEN OF THE MGHT 

WHITrCV HOUSTON (ARKTA) 




w 


21 


10 


CANTALOOP mjP FANTASIA) 

US3 (BLUE NOTE/CAPITOI) 


11 


16 


15 


1 CAN SEE CLEARLY NOW 

JIMMV cuff (CHAOS) 




w 


30 


4 


THE SIGN 

ACE Of BASE (AftSTAl 


19 


15 


21 


ALL THAT SHE WANTS 

ACE Of BASE (ARISTA) 




19 


17 


17 


KEEP YA HEAD UP 

2PAC (INTtRSCOPt) 


w 


22 


11 


SHOOP 

SALI-NJ=tP« (NEXT PLATEAU) 




20 


18 


9 


5HHH 

TEvmCAMPBCLL C(}WES1/W<ARrCReROS.) 


2D 


29 


4 


MARY JANE'S LAST DANCE 

TOM f^nv i THE MEARTBREAAEHSTWCA) 






34 


3 


WITHOUT YOU 

MARIAH CAREY (COLUMBIA) 






10 


MISS YOU IN A HEARTBEAT 

Dtl LEPPARO (MERCURY) 




22 


20 


23 


HCY MR.DJ. 

ZHANE (FLAVOR UMT /EPIC) 


23 


23 


13 


DREAMS 

(;ASR1EaE (GOOSCS/LOfeON/PLG) 




(Sl 


25 


7 


m IN THE MOOD 

C£ CE PEMSTON (UM) 


W 


26 


5 


NOW AND FOREVER 

RICHARD MAKX (CAfnCA.) 




<S) 


26 


3 


GIN AND JUKE 

SNOOP DOGGY OOGG (DEATH ROW) 


25 


18 


15 


SAID 1 LOVED YOU ... BUT 1 UEO 
MHCHAEL BOITON (CQLUMBU) 




a 


19 


22 


JUSTKICKIN-rT 

XSCAPC (SO SO OEf/COLUWIA) 


a 


19 


15 


MR. VAIN 

CULTURE BEAT (SSO MUSK) 




a 


24 


15 


ni BE LOVING YOU 

(X)11AQ£ (VtPER/METROPOUTMQ 


27 


13 


21 


AGAIN 

JAICT JACKSON (VBON) 




cm 


27 


10 


GOOOVGOOOT 

USETTE MtlENOCZ (JEVER/RAL/CMAOS) 


2> 


24 


24 


WHAT IS LOVE 

MAJ)OAWAY (ARISTA) 




a 


28 


8 


CHOOSE 

COLOR ME BAOO (OlAm) 


® 


38 


2 


SO MUCH IN LOVE 

ALL^Of* (BLTTZZ/ATLANTTO 




29 


22 


16 


SLOWAEASY 

2APP 1, ROGER CREPRSC) 


» 


28 


8 


WILL YOU BE THERE 

«ART{CAPnOU 




30 


29 


4 


U SEND HE SWINGIN' 

MINT COMtXTION (PIRSPCCTIVE/A**!) 


ID 


31 


4 


CAKTALOOPCFUP FANTASIA) 

U53 (BLUE NOTt^CAmOt) 




® 


3« 


8 


SEVEN WHOU DAYS 

TON BRAXTON (LAFACE.' ARISTA) 


S) 


34 


4 


EVERYDAY 

PHIL dXure (ATUUfTlC) 




® 




HEYDJ. 

A LIGHTER SHADE Of BROWN (MEBCUR^O 


3S 


32 


5 


HAVING A PARTY 

ROD STEWART (WARtCR BROS ) 




33 


23 


16 


WMArS MY NAME7 

SNOOP DOGGT DOGG (DEATH BOW) 


34 


33 


16 


CAN WE TALK 

TEVIN CAIW'BEll (QWEST /WARNER BROS-) 




34 


33 


20 


ALL THAT SHE WANTS 
AC£ OF BASE (ARISTA) 


s 


40 


2 


WHATTA MAN 

SALT^-PEPA. EN VOSUt (HE)0 PLATEAU) 




39 


35 


8 


ALWAYS ON MY MIND 

SWV(«CA) 


X 


30 


11 


JESSIE 

JOSHUA KADKON (S6K/ERG) 




3( 


31 


2 


FEENW 

JODCCI (UPTOWH/MCA) 


37 


35 


23 


HO RAIN 

BLirC ACLON (CAFTTOU 




CS) 


37 


4 


LOOIDOOl 

SNOOP DOGCY 0000 (OEATM RC«ff) 


3> 


37 


12 


DAUGHTER 

PEARL JAM (EPK) 




38 


38 


2 


IF THATS YOUR BOYFRIEND 

MCSMCU. NOEGCOCELLO (HAVEfVCK) 


39 


36 


21 


rO DO ANYTHING FOR LOVE 

MEAT LOAF (MCJO 




39 


32 


18 


OANGSTAL£AN 

ORS (CAPITOL) 


40 


39 


25 


CRYBf 

AEHOSMITH(QEFFEN) 




« 


40 


2 


KRAZY 

BLACXGAL (KAPCR/RCA) 



CD R«cords shovnng an increase in detactions over the previous w mci c, regardless of chart movemertt A 
record which has been on erther chart for more than 20 weeks will not recerve • bullet, even it it registera an 
increase in detections. If two records are tted >n number o1 plays, the record being played on more ststtons 
Is placed first. Records t>elow the top 20 are rerrxjved from ttw charts after 26 weeks 



BILLBOAHD FEBRUARY 19. 1994 



101 



Biiiboad HOT 100 SINGLES 

FOR WEEK ENDING FEB. 19, 1994 ■ ■ ■ ■ ^IF ■ ■ ■ W* 



COMPOED FROM A NATIONAL SAMPLE OF TOP 40 RADIO 
AIFVIAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PLAYLISTS. AND RETAIL AND RACK SINGLES SALES 
COLUCTEO, COMPILED, AND PROVIDED BY SoundScan 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


S3 
S o 


TITLE 

PRODUCER (SONGWRITER) 


ARTIST 

LABEL 6 NUM6EftO(STRIBUT)NG LABEL 


CD 


1 


3 


13 


* * * No. 

THE POWER OF LOVE • 

D FOSTER C. MENPE C nEROUGt.J RUSH M S.APPtEGATE) 


1 ♦ ♦ ♦ 

2>Mi>alN«. I *CLLINLDION 
(C) (D) (V) 550 MUSK 77230 


2 


2 


1 


13 


AU FOR LOVEA ♦ BRYAN ADAMS/ROD STEWART/STING 

C :h: M;,>, fi ADAMS.DMCH01AS<BJIDAMS.RJ.LW«J£.M KAUEN) (CUD) M A*M 0476 


CD 


5 


5 


8 


THE SIGN 

POP .JOKER (JOKER) 


♦ ACE OF BASE 

(C) (Dl (M) (T) ARISTA 1-2653 




3 


4 


19 


BREATHE AGAIN • 

LA.^E C GAP-'i:E,: S WVIONS IBABYFACO 


♦ TONI BRAXTON 

(CUM) (Tl 00 LAFACE 2-4054'ARtSTA 


CD 


6 


16 


5 


WHATTA MAN 

H KOft (H.AZOR) 


♦ SALT-N-PEPA FEATURING EN VOGUE 

(Cl (T) 00 NEia PLATEAU! ONDON ft57 JWLG 




4 


2 


18 


HEROA 

W AF))WASIEFF ! ■ i ■ r y» CARET W Af ANASIEFFi 


♦ MARIAH CAREY 

(C) (VI IX) COLUMBIA 77224 




12 


35 


4 


WITHOUT YOU/NEVER FORGET YOU 

W-AFWASIEFF.M CARET M P MM \ EV*N5I 


♦ MARIAH CAREY 

(t:- I.I ' COLUMBIA 77358 


® 


13 


13 


9 


UNDERSTANDING 

J.OUPRI.IO SEAL IM SLAU 


♦ XSCAPE 

la (V) so so OEF 77335AX)IUMB)A 


1 


7 


11 


13 


GETTO JAM • 


♦ DOMINO 
(C) (M) (Tl (XI OUTBURSTjTlAL 7729aCI4AOS 


OA, 


19 


23 


8 


SO MUCH IN LOVE 

G ST CmiR.T O'BRIEN IJACKSON.STREKSIS.WIUiAKtS) 


♦ ALL-4-0NE 

(C) BUTZ7 8727UAT(JU<nC 


(H) 


IS 


14 


16 


BECAUSE THE NIGHT 

P.FOJt ■' ; I 'FiN) 


* lO.COO MANIACS 

(C) (V) ELEKTBA 64595 




20 


22 


4 


BECAUSE OF LOVE 

j.ftMriC. i 1^:- IN ;AC«SONJ HARRIS 111 T.LEVnS) 


♦ JANET JACKSON 
IC) (T) vtfiGIN 38422 


u 


11 


9 


18 


PLEASE FORGIVE ME 

RJ LANGE.B ADAA»S (ADAMS.UWGO 


♦ BRYAN ADAMS 

(C) (V) AM 0422 


at; 


22 


30 


13 


CANTALOOP IFLIP FANTASIAI « US3 

G iKT. l: M : ■, .-• ■ .M.KINSON.SIMPSON) (C) (T) (V) 00 BLUE NOTE *A94S)CAPIT0L 


® 


18 


18 


13 


CRY FOR you • 

D.5W1NG ID SW)NC) 


♦ JODECI 

(Cl UPTOWN 54723^MCA 


(16 


21 


34 


5 


NOW AND FOREVER 

R.MAIW MAP<: 


♦ RICHARD MARX 

(Cl (V) CAPITOL 580OS 


17 


8 


12 


18 


LINGER • 

S-STREET (N.HOGAN.O. 0'RK)R0AN) 


♦ THE CRANBERRIES 

(Cl (VI (X) ISLAND S62 80CYPLG 


11 


9 


7 


16 


SAID 1 LOVED YOU...BUT 1 LIED • 

R J l,\r.:.( ■: :-LTON (M MITON RJ J^NGEl 


♦ MICHAEL BOLTON 

(C) ID) (V) COLUMBIA 77260 


1< 


14 


15 


19 


CAN WE TALK • 

BABTFACE.D S()iM0NS (eABVTACE.D.SIUMONS) 


♦ TEVIN CAMPBELL 

(Q (01 (V) (Ita%l ia34&WARNER BflOS- 


a 


10 


6 


23 


Aa THAT SHE WANTS A 

0 P0P,J0K£R'6(,'D0HA IJOkER'BUDDHA.LiNN.JENNY) 


♦ ACE OF BASE 

(CKMKTl (Al ARISTA 1 2614 


21 


15 


10 


20 


SHOOP* ♦SALT-N-PEPA 

U V-i" ^"r ■F. -. !.■■■.'. ; --.11 •. Hi TURNER) IC)lT)lV)«QNEXTPLATEAU/10«OONS57 31VPLG 


,22 


26 


31 


4 


ROCK AND ROLL DREAMS COME THROUGH 

J.STEJNI((AJ4 (J STEINMAN) 


♦ MEAT LOAF 

(Cl (VI (X) MCA 54757 


(23; 


28 


28 


6 


CHOOSE 

J JAM T LEWIS U-liWRIS Ill.T LEIWS.COLOR ME BAODI 


♦ COLOR ME BADD 

(Cl (Dl (V) DO GIANT 18720 


® 


24 


24 


12 


AMAZING 

B FAIRBAIRN (S-TYLER.R.SUPA) 


♦ AEROSMITH 

■CiWlGEFFEN 19264 




35 


36 


6 


GROOVE THANG *ZHANE 

NAUGHTY BY MATURE {NEURrtLU.NAUGHTY BY NATURE.RUSMEN lAlMS BROWN) (O (0) (M) (Tl MOTOWN 2229 


(26) 


27 


33 


6 


STAY 

N LOW)S (M jIEVENS.B KH070UR1) 


♦ ETERNAL 

la (Ml (11 (XI EMI 5811 J.thG 


n 


17 


8 


18 


AGAINA 

J JAM,) LEWtS.J JACKSON (J JACKSON.J.HABRIS IIIT.LEWIS) 


♦ JANET JACKSON 

(Cl (VI VIRGIN 38404 


21 


29 


20 


39 


WHOOMP! (THERE IT IS)A ' 

TAG TEAM iTAG TfAM) 


♦ TAG TEAM 

(C) (Ml 01 (XI LIFE 79COUeEUMARK 


2S 


25 


17 


18 


NEVER KEEPING SECRETS 

■ IBABYFACE) 


♦ BABYFACE 

ICI (V) EP)C 77264 


n 


30 


25 


14 


FOUND OUT ABOUT YOU 

J. HAKIPTC^ GIN BLOSMMS ID HOPKINS) 


♦ GIN BLOSSOMS 

(Cl(V)A&M04ia 


31 


23 


19 


16 


1 CAN SEE CLEARLY NOW (FROM -COOL RUNNINGS') * JIMMY CLIFF 

P HENION (J NASH) (C) CHAOS 77207 


■32 




72 


4 


GIN AND JUICE 

OR ORE (SNOOP DOGGY DOGG) 


♦ SNOOP DOGGY DOGG 

IC1(M1 m iXl DEATH ROW 9B31fVINTERSCOPE 


('33) 


37 


40 




(LAY YOUR HEAD ON MY) PILLOW 

T0»4Y)IONI)TONE) (T CHRISTIAN.D WIGOtNS.R WHMINS) 


♦ TONY! TONI! TONE! 

(a (VI WING 858 26aMERCUHV 


(341 


56 


59 


3 


♦ ♦♦Greatest Gainer/Sales* ♦♦ 

BUMP N' GRIND ♦ H KtLLV 

RKEUY(RKEaY) (C) H) 0(1 JIVE 42207 


39 


32 


29 


20 


DREAMS 

R.FERMIE IGABRIELLE.T LAWS) 


♦ GABRIELLE 

IC) IT) GOIDISCSIONDCN 857 lAl/PLG 


36 


36 


43 


8 


HAVING A PARTY 

P LEONARD (S-COOKE) 


♦ ROD STEWART 

(Cl (V) WARNER BROS 1B424 




38 


47 


4 


EVERYDAY 

POOIUMS(PCOIUMS) 


♦ PHIL COLLINS 

ICl (01 ATLANTK: 87300 


K 


33 


27 


13 


U.N.l.T.Y. 

K GEE MUFf ID OWENS J SAMPLE) 


♦ QUEEN LATIFAH 

ICI (01 (11 MOTOWN 2225 


(D 


39 


41 


9 


WILL YOU BE THERE (IN THE MORNING) 

J. .. 1 . :R.j LANG-li 


♦ HEART 

(Cl (VI CAPITOL 58041 


w 


31 


21 


16 


MR. VAIN • 

T FFNSIAU IS (EVIS.N KAT7MANN J SUPREMFI 


♦ CULTURE BEAT 

ICl (T) IX) 550 MUSC 77214 


4] 


34 


26 


20 


JESSIE 

P VAN .1 .! 1" (J KAD<SONI 


♦ JOSHUA KADISON 

(C) SBK ^C-'-.'^iERG 


42 


40 


37 


i; 


KEEP YA HEAD UP • 

DJDARYLiT ■■•.j) i. Ljr. ■" TWWTMAN) 


♦ 2PAC 

ICl IMl IT) (X) INTERSCOPE 98345 


(43) 


44 


51 


g 


MARY JANE'S LAST DANCE 

R RUBIN J PETT>,M CjyWPBEU (T PETTY) 


♦ TOM PETTY & THE HEARTBREAKERS 

ICl IV) MCA 54732 


(44) 


45 


48 


8 


I'M IN THE MOOD ♦ CE CE PENISTON 

SOULS)K]CK.KARL)N (S NIKOLAS.B^BLEY SOULSHOCK.KARUN.OJTFATHER) IC) (M) (T) A&M 04GO 


« 


41 


42 


9 


LIFE (EVERYBODY NEEDS SOMEBODY TO LOVE) ♦ HADDAWAY 

HALLIGAN.TCRFKO ;0D HAUGANJ - .i (CI (M) (T) CW APISTA 1 -2646 


41 


42 


32 


19 


GANGSTA LEAN A 

CJACI^WN ' lURNER.TCARTERl 


♦ DRS 

ICl IMl m CAPITOL 44958 


4? 


46 


44 


11 


MISS YOU IN A HEARTBEAT 

OEF LEPRAHD (P COLLENl 


♦ DEF LEPPARD 

laiV) MERCURY 858 090 


(D 


49 


55 


12 


CJkNNONBALL 

K DEALM FREEGARD (K DEAL) 


♦ THE BREEDERS 

IC) (XI 4A0 6456&ELEKTRA 


« 


.48 


46 


29 


DREAMLOVERA 

M.CAREY.D t4AUJV.AFANASIEFF (M.CAREV.D.HAU) 


♦ MARIAH CAREY 

ICl (01 (M) m (VI (X) COLUMBIA 770B0 



£ s 


3 i 


2WKS 

AGO 


WK5-0-- 
CHARI 


TITLE 

PRODUCER (SONGWRITER) 


ARTIST 

LABELS NUMBEIl'WSTRIBUTiNG LABEL 


50 


43 


39 


26 


WHAT IS LOVE • 

! -„'.r. TOR£lU) iD HAl L'G*N.TOft£UO) 


♦ HADDAWAY 

ICMMltnOOWttSTA 1-2575 


1 


52 


58 


4 


LOSER 


^ BECK 

m DGC 2:93yGE'F?.N 


J/ 


76 




2 


ITS ALL GOOD 

MA>,".-.' . .HAMUfR.TMt WMOlf 9.DEUCt OEUCE) 


ICI (DhTlGIANT -.H;'?! 




55 


61 


5 


U SEND ME SWINGIN' 

MINT ■ . - - .VI :. 


A MINT mMniTIDN 

lOPERSPtCTfVE JJ3*A4M 




58 


56 


7 


ALWAYS ON MY MIND 

BA.MC'ffiAN i".-. I' - -.A!, 0 Wilson, c sccjT'; 


to (Dl (T^RCA«738 


55 


61 


68 


7 


DUNKIE BUTT [PLEASE PLEASE PLEASE) 

K rv.v.' 1 ,;.Hv :i ^i\-..Ntr R GC«L'OM 


^12 GAUGE 

;ci in iX\ STRFFT I IFE 75i71-SCOn( BROS. 


S« 


47 


38 


12 


WHAFS MY NAME? • 


♦ SNOOP DOGGY DOGG 

iCl DEATH R0W9ei'i:.i r;-' - 


57 


51 


52 


16 


AU ABOUT SOUL 

D KOftlCHMAH ■ ■ li . 


♦ BILLY JOEL 

iCl '.V'l IVl C-t'Li ■■■ 7;2M 


,58) 


81 




2 


1 SWEAR 

-> l-iN'ifJ|(.-.-j .> J MTEHS.G &A»<ERI 


♦ JOHN MICHAEL MONTGOMERY 

;C](V.*ILAN1IC 87388 


(59) 


59 


65 


13 


I'LL BE LOVING YOU 

A.MARANO - '.'ii'A',; 


COLUGE 

\C) lUt ;V vii't" ic.:MLi=:i'c.irAN 


60 


53 


53 


11 


GOODY GOODY 

KENOU ' - 


♦ LISETTE MELENDE2 

<C) [Ml (T) FEVEJ^HAL - ^ ' ." "AOS 




73 


80 


4 


* * * GREATEST Gainer/Airplay* * ★ 

MMM MMM MMM MMM # CRASH TEST DUMMIES 
j.HARfttMN.CRASH TEST DLiWM ES (B.ROBERTS) rC) (Di AfNSTA 


62 


60 


57 


17 


SEX ME (PARTS I& II) • 

3 K[i: ■ if -r, 1 ' 


♦ R- KELLY 

:ci -■ .rvF 




65 


66 


8 


FUNK DAT/WHY IS IT? 

J,C SmMM ■ |.'. irj 


♦ SAGAT 

<:C)(M)it)i:xiMA»l0l 


64 


57 


54 


17 


SLOW AND EASY 

R.IWXJTMW (R.-Ri; J*M0M 


ZAPP & ROGER 

(CXDlREPIRSe IB315 


(65) 


NEW^ 




*** OT j T Debut*** 

STREETS OF PHILADELPHIA (FROM PHILADELPHIA") ♦ BRUCE SPRINGSTEEN 
3 =.PRIN[;STE? t,- C Pl;.!- KIN (B.SPRINGSTEEN) (C) iX) COLUMDU 77384 


86 


63 


69 


8 


YOU DON'T HAVE TO WORRY ♦ MARY J. HUGE 

LFtRRELL il "!■.. ■ ■ -RELL.KORNEGAY.WHiniNGTON.BROWN.WE.SUY.BOBBITTl IC: I T ■ jrius-.S 5i ^OrfitCA 




68 


75 




ZUNGA ZENG ♦ K7 

^7 I .CUTLASS i K7.J,ti*RD«fH.F MALAVl.H J LAWES.f .W.BURK) iCI ' ■ i TOWMV BOY 599 


6S 


62 


63 


17 


TIME AND CHANCE 

D.J V 1. -I --,N .. 1 il a» ME SAOD.M.DENARO) 


♦ COLOR ME BADD 

(CKOMMl T iv: v. C.\~u\ \>'Ai<) 


( 69 : 


74 


76 


3 


UIO 

B.EHOrjMiiSi 


♦ JAMES 

CO F0NTANA8M 21 7 MERCURY 




70 


73 


10 


BETCHA'LL NEVER FIND 

S.HURLEV M M ^ 1 


♦ CHANTAY SAVAGE 

m I.D. 62652,'RCA 


71 


66 


62 


10 


STAY (FARAWAY. SO CLOSE!) 

f^iL'L 1. : , THE EDGE h. 


♦ U2 

iXj|SUWD858 0?&.1>LG 




86 




2 


A DEEPER LOVE (FROM *SfSTER ACT 2") 

i-'f. UUW ::i COLt.W L-LIVILLtii 


♦ ARETHA FRANKLIN 

ICMMdlKW ARISTA 1-26^/ 


73 


69 


74 


20 


WILD WORLD 

f ii-im IC sitviNsi 


♦ MR. BIG 

ICl ATLArt'lC 87308 


74 


64 


64 


16 


AWARD TOUR 

A TRIBE CAlifD ^UES' U DAVS A MUI-<AMMAD,M TAYlOR.i 


♦ A TRIBE CALLED QUEST 

iCHi>f-Xl JtVE«I87 


;s 


95 




2 


YOU KNOW HOW WE DO IT 


ICE CUBE 

ic; nj pRiOfiirr ssa^i? 


76 


67 


EO 


13 


NEVER SHOULDVE LET YOU GO (FROM "SISTER ACT 2") ♦ HI-FIVE 

;C.iJIVE421?8 




77 


78 


9 


JOHN DEERE GREEN 

■ ■. ■■ ■ .rLif<D[' 


JOE DIFFIE 

(C) ly, EPIC 77235 




78 


85 


i 


IF THAFS YOUR BOYFRIEND (HE WASNT LAST NIGHT) ♦ MESHELL NDEGEOCELLO 

* ■ :Chd; MAVERiC'v'SrnE ;a3?6.'REPRlSE 


.' ■! 


79 


81 


5 


ONE ON ONE 

r 1 i --[-k MCtlROY P FOSIEB,JAHi 


♦ TO BE CONTINUED... 

't) tMIlT) EASTWEST 98346 


10 


72 


70 


5 


DIRTY DAWG ♦ NKOTB 

D WAHLSEfiG :. WAHlBERG.LIhdMAsJ RJACKSON.J KNtGHTj JOHNSON) tCJiMMT; IK j C<M.UM8IA 77293 


. SI 


NEW^ 


1 


HEY DJ. (FROM "Ml VlOA LOCA") ♦ A UGHTER SHADE OF BROWN 

H.GUTFPREZ ' ■ ■ L PRICE.R.LARKINS.R.GUTiERRE2.B.RAMiRE7i ICI .Ti MERCURY 858 402 


12 


71 


67 


18 


(1 KNOW 1 GOT) SKILLZ* 

XFJEFN'/.I 1 !,-!■-. .'l 1 .■ r.i.A.'..M WtLLSl 


♦ SHAQUILLE O'NEAL 

'C:-iT)ixijtVE 42)77 


13 "3 


96 




2 


MOTHER 

R PUBIN ;r. DAN7IGI 


♦ DANZIG 

i,C)AMFRlCAN l8?&6.'H£PHiSE 


3^ 


NEW^ 




FAMILY AFFAIR (FROM -ADDAMS FAMILY VALUES:) 

SREMi ■ 


♦ SHABBA RANKS 

iC] ATLAS 86& ?32'nG 


15 


80 


77 




REAL MUTHAPHUCKKIN G'S 

RHV-','| . , ■ lA.SG KNOCCOUT,fi-l>IMM D.I 


♦ EAZY-E 

(CMll RUTHLtS-S i'-jOB-'RELillVlTV 


3t 


92 






WHAT MIGHT HAVE BEEN 

J - - ■ 1 ■ ;/.ELl.D.CrBHIEN,B.SEAlS) 


♦ LIHLE TEXAS 

^CM'.lWAR^ER BROS- :y5i6 


87 


88 


94 




RUNAWAY LOVE 

J.OHTIZil ORT 


JOHNNY 0 

iMHTiixiExrriw 


38 


94 




2 


BIG TIME SENSUAUTY 

N.HOOPfR ■ ii GUDMUNOSOOlt in. N. HOOPER* 


♦ BJORK 

IMl (T) no ElEKTRA 66242' 


■ 39 


NEW^ 


I 




♦ TORI AMOS 

iXI ATLANHC S'j^flT* 


M 


82 


83 


13 


GIVE IT UP 

THE GOOOMEN lOJ 7Ki.D0efiE) 


♦ THE GOODMEN 

iMl Tl :>; FTRHOJ** 


91 


90 


93 


5 


SOUND OF DA POLICE 


♦ KRS-ONE 
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HOUSE PANEL TO HOLD HEARINGS ON GANGSTA RAP LYRICS 

(Continued from page 1) 



subcommittee, are the second Con- 
gress has called to investigate the 
subject of controversial sound record- 
ing lyrics in the last 10 years. 

The purpose of the three oversight 
hearings, which were set to begin 
Feb. 11, is to investigate the "produc- 
tion, sale, and distribution in inter- 
state commerce of music that is al- 
leged to contain lyrics that are vio- 
lent, misogynistic, and homophobic," 
according to a prepared statement re- 
leased Feb. 9 tiy Collins' House sub- 
committee on Commerce, Consumer 
Protection, and Competitiveness. 

Collins says she called the hearings 
as a result of discussions with a num- 
ber of black groups and individuals 
beginning last October. 

"I am among many of our African- 
American leaders who are concerned 
about the message this music is send- 
ing to our already beleaguered black 
youth," Collins said in the statement 

She added that black women 
throughout the country "are infuriatr 
ed by the demeaning lyrics of this 
music that glorify sexual harass- 
ment, sexual abuse, rape, and mur 
der of women." 

The hearings are not connected 
with any pending legislation, Collins 
told Billboard. "I remain steadfast in 
my opposition to any abridgement of 
First Amendment rights," Collins' 
statement said. 

Collins plans to hear a wWe range 
of opinions during the hearings. 

She told Billboard, "You have to 
have concerns when you find young 
people listening to these lyrics. Most 
of them understand it's just a lyric to 
a song. I'm of the belief they're more 
concerned about the beat, the ca- 
dence of the rap than the violence, 
but I want someone to tell me at a 
Congressional hearing so that I can 
have a record of it for the U.S. gov- 
ernment, whether or not this is the 
case." 

Collins says she wants to be fair 
and objective, but she has a viewpoint 
both as a "black woman and as a 
grandmother who cares about what 
happens to our children." 

She adds, "I think we have a re- 
sponsibility as black women to at 
least speak out and be heard about 
the kinds of music our children listen 
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to and the kind of music that they 
buy. 

"I don't want my grandchild to go 
out and start singing lyrics of vio- 
lence. I don't want that to be accept- 
ed. I want her to be so sensitive to it 
that something tells her. This is not 
right' ITiaf s what I want" 

Collins is a 20-year House veteran 
with home offices in Chicago and a 
solid reputation for addressing racial 
and discrimination issues head-on. 

She said she is working with a 16- 
yearold black volunteer in her office 
to become acquainted with the land- 
scape and boundaries of hip-hop mu- 
sic and its performers. 

At the three hearings (the others 
are tentatively scheduled for March 
and April), the subcommittee will call 
panels of witnesses that will include 
record company presidents, perform- 
ers, young listeners, and a wide 
range of professionals, authors, and 
authorities on black culture. 

Witnesses invited to the Feb. 11 
hearing included three record label 
officials: David Harleston, president 
of RAL/Def Jam Recording; Ernie 
Singleton, president of the black mu- 
sic divisk)n of MCA Records; and Cas- 
sandra Mills, president of the black 
musk division at Giant Records. 

Singleton told Billboard before the 
hearing that the subcommittee is fo- 
cusing on the wrong problem. 

"This is something that's bigger 
than the music industry, and they're 
attacking the wrong people," he says. 
"Music has always reflected life- 
styles, from slavery to bebop to mu- 
sic from the civil rights era. 

"So many of us are removed from 
the [inner city] environment and have 
become insensitive to the issues af- 
fecting the youth there. Rap music 
deals with the kids' reality of living 
with high unemployment, a high 
crime rate, and the devastating drug 
problem." 

A staff source said that the sub- 
committee asked the Recording In- 
dustry Assn. of America to provide 
rap artists and company officials for 
the first hearing. At deadline, the 
only confirmed performer slated to 
testify was EastWest artist Yo-Yo. 
The staffer said that other rappers 
"will be given ample opportunity to 
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speak" at the subsequent hearings. 

Also invited to testify at the furst 
hearing were Dr. C. Delores Tucker, 
chairwoman of the National Rilitical 
Congress of Black Women, who has 
led anti-gangsta rap demonstrations 
against a number of record store 
chains; the Rev. Calvin 0. Butts HI, 
pastor of the Abyssinian Baptist 
Church, New York City; writers Joe 
Madison and Nelson George, and mu- 
sk show host Don Cornelius. 

A source on the subcommittee says 
they fully expect Senate staffers to 
attend the hearings. 

RIAA officials spent several days 
meeting with and advising those in- 
dustry executives and performers 
called to testify at the hearings. 

No RIAA official has been asked to 



SoundScan data. "Kickin' It Up" re- 
mains at No. 1 for the second week 
on the Top Country Albums chart, 
while the single, "I Swear," logs its 
third week at No. 1 on the Hot Coun- 
try Singles and Tracks chart The al- 
bum entered The Billboard 200 at No. 
3 last week. 

Montgomery, who is co-headlining 
a tour with Reba McEntire, also 
picked up the trophy for favorite new 
country artist Feb. 7 at the American 
Music Awards (see story, page 12). 

The singer says reaching No. 1 on 
The Billboard 200 is not only a per- 
sonal triumph but a victory for the 
new breed of country acts who incor- 
porate late 70s and early '80s influ- 
ences into their sounds. 

Artists such as Faith Hill, Little 
Texas, Billy Dean, and the Gibson 
Miller Band are also part of this new 
breed. (See pages 15 and 10 for sto- 
ries on HQl and Little Texas, respec- 
tively.) 

"We're mixing [those influences] 
with the country influences we've 
had," Montgomery says. "People are 



RAYMOND scon 

(Continued from page 12) 

thy Collins as his featured singer. He 
married Collins following his divorce 
in 1950 from his first wife. Pearl Zim- 
ney. 

In the '50s and '60s, Scott started 
the Audivox and Master labels and 
worked as A&R director for Everest 
Records, all the while indulging his 
passion for electronic instruments. 

The artist married Mitzi Curtis in 
1967, a few years after he and Collins 
were divorced. In the early 708, the 
Scotts moved from North Hills, N.Y., 
to Los Angeles, where Scott headed 
the electronic musk researeh depart- 
ment at Motown Records, a position 
from which he retired in 1977. From 
that time until his first stroke a dec- 
ade later, Scott remained active as a 
composer of experimental music and 
an electronic instrument maker. 

Scott is survived by Mitzi Scott; 
three daughters, Carolyn Makover, 
Deborah Studebaker, and Elizabeth 
Adams; a son, Stanley; and 10 grand- 
children. 



TO OUR READERS 

The Hot 100 Singles Spotlight 
will return to this space in next 
week's issue. 



testify at the Collins hearing. 

(3ongre8sk>nal interest in dealing 
with violence in entertainment has 
been primed by recent hearings — and 
warnings of compulsory legislative 
remedies — to lessen the amount of vi- 
olence in TV programming and in 
computer games. 

The gangsta rap hearings were 
preceded by the 1984 "information- 
only" hearing called by then-Senator 
Albert Gore, whkh explored sexually 
explicit and violent record lyrics. 

That widely publicized hearing, the 
subsequent efforts and publicity gen- 
erated by the Parents Music Re- 
source Onter, co-founded by Gore's 
wife. Tipper, and a rash of record la- 
beling bills throughout the country 
brought the industry to a 1985 com- 



loving it, and it's showing on the 
charts right now. I think it means this 
isn't the Urban O>wboy' thing. This 
is something real." 

The singer adds that he was able to 
show another side of himself on his 
sophomore album. "We made this al- 
bum a little more on the rowdy side," 
he says. 

Yet Montgomery remains primari- 
ly known for his power ballads. "I 
feel they need to be on my album for 
it to be complete. I k)ve singing those 
kinds of songs, and it's a good thing I 
do because they're working for me." 

Montgomery previously enjoyed a 
measure of success with two up- 
tempo numbers from his debut al- 
bum, "Life's A Dance." The album's 
title song and debut single peaked at 
No. 4 on the Billboard Hot Country 
Singles and Tracks chart on Jan. 30, 
1993, and "Beer And Bones," from 
that same record, hit No. 21. But both 
of Montgomery's "career" records, 
"I Love The Way You Love Me" and 
"I Swear," are big country ballads. 

"I think it's sex appeal," says Fred 
Morton, PD at New York's WYNY 
"This guy has a real sense of what 
makes a great ballad. If I had to com- 
pare it to something, you could look 
at David Gates and Bread." 

Based on the overwhelming suc- 
cess of "I Love The Way You Love 
Me," Atlantic executives knew exact- 
ly what they were looking for as the 
song searoh for Montgomery's soph- 
omore album began in earnest So 
strong was their focus that label 
president Rkk Blackburn, Montgom- 
ery, and producer Scott Hendricks all 
arrived at one meeting with a demo 
of the same song — "I Swear." 

Although Blackburn says the com- 
pany "agonized" over the marketing 
plan for "Kickin' It Up," he balks at 



Birds of a feather . . . 



promise agreement for voluntary par 
rental advisory labels for albums 
with controversial lyrics. 

While no federal lyrics-ban legister 
tion has ever been introduced. Con- 
gressional intervention is possible, 
according to a little-publicized study 
conducted by the Congressional Re- 
search Service in the late 1980s. 

That study concluded that Con- 
gress may have the constitutional au- 
thority to ban minors from purchas- 
ing recordings with obscene, violent, 
or hate-mongering lyrks. 

Assistance in preparijig this story 
was provided by J.R. Reynolds in 
Los Angeles. 



exposing his entire strategy, other 
than to admit that releasing the sin- 
gle far ahead of the album created 
just the "pent-up demand" the com- 
pany intended. "I Swear" shipped to 
radio Nov. 19, nine weeks ahead of 
the album. 

"I had calls over Christmas at 
home from the retail community say- 
ing, Tou are out of your mind. We 
could be selling this album right off 
the shelves.' We just hoped the single 
would be so strong that when we fi- 
nally hit the street with the album, 
people would want it" says Black- 
bum. "That was the centerpiece of 
our plan." 

Bolstered by the company's con- 
sumer research, Atlantic initially 
shipped 800,000 copies of "Kkkin' It 
Up," offering retailers advertising in- 
centives to carry the extra inventory. 

"We would have bought a lot less if 
we didn't have that advertising com- 
mitment up front," says Al Wilson, 
buyer for the Strawberries chain, 
based in Milford, Mass. "Having that 
inventory helped us, because we 
wouldn't have been able to sell what 
we did if we bought it only on the 
strength of the last one. There's al- 
ways a certain number of records 
you keep an eye on, and this wasn't 
necessarily one of them. But the first 
day's sales were phenomenal, and af- 
ter the first week we saki 'whoa.' " 

Obviously, Atlantic's strategy 
worked, but Blackburn is quick to 
point out that the music had to come 
first 

"All the marketing in the world 
won't make a bad record sell," he 
says. "We built off that first record 
and had momentum coming into the 
second. But John's confidence was 
way up in the studki, and he made a 
hell of a record." 
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LP IS available. Most tape prices, and CD prices fa- WLA and BMG labeis. a-e suggested lists. Tape pi|ices marked EQ, and atl ctber CD price*,, are equivale-^t prices, wiitch are p»0)ect(K) from wtiolesale prices. Greatest Gainer sNjws Charts largest unit ifxirtase. Pacesetter indicates 
btggest pefcenlage growth, Heatseeker Impact shows artists removed from Heaiseekers this week, H indicates past or present Heatse*her titl«. ; 1994. BillbQardi'BPI Communications, and SoondScan. Inc. 
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IMAGINE WHAT THE ENTERTAINMENT INDUSTRY COULD SAVEi 
IF IT WORKED THIS HARD TO RECYCLE ITS PACKAGING. i 



Introducing BASF EcoShuttle'" reusable 
packaging system for audio and video tape. 

The entertainment industry is well - kno wr» for support- 
ing social and environmental causos. But to truly make an ^^^^H 
impact on tHe environment, the industry only needs to ^^^H 
look as far as its own taackyard. 

Each year, ttie entertai-ment k-idustry produces tons of ^^^P 
%A/aste when (packing material that's used to ship aucMo and ^^^^ 
video duplicating tape Is thrown out- The orKxmity of thte pro- 
blem prompted BASF to spend S3 milion over the last three 
years in tt-»© devolopmerrt of an attemative packaging solution. 

BASF EcoShuttJe is ttie first environmentaiy rosponsiPte 
packaoing system for audio anci vkJso taps pancaKss. 



All components are made of reusat>le and ^•cyctable material. 
Everything, from the empty f'^biders. to the core supports. hub>s and 
liners, is returned to B^S^ Duplicators simpty collect and 
stack the components. BASFta^es care of the rest, includ- 
ing picking up the used shuttles ahd components. 

The environment isn't all EcoShuttl© protects, tta thick 
ridge. dout>le-wall construction protects our tapes from 
shock, moisture, dust and temperature fluctuattons. 

tf you're cor»cemed atDOUt the environment, ask your Is^^el 
or studio to specify BASF audio or video tape in BASF 
EcoShuttle. or call 1-800-225-43S0 (in Canada, 1-SOO-6ei- 
8273). For an industry with so much experience saving 
things, this should he? easy. 



m BASF 
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Ton Amm 12 
Babyface 49 
Barney 56 

Beavtst Butt- Head i2 

Tony Bennen 12B 

Bm Hra<l Todd & the Monslen 

B|Orh 138 

Bfackhswk 115 

Clint Black B9 

Maty J Bilge 118 

BiMid Melon 52 

SuzyBogBUSs 148 

Mlchasl Bonon 11, 192 

Boy Howdy 103 

Boyz 1! Men 199 



Toni Braiiton 7 

The BreedefS 40 

Brooks &Ounn 66. liA 

G»mi Brooks 38.121.176 

Jacksofl Browne 141 

KaleBuiA 164 

Twin Camptwil 26 

Candletiox 56 

Maiuh Carey 2 

Mary-Otapin CanKtter 65 

Casual 108 

Mafh Chesrwtt 1 1 [ 

Enc Claplon 92 

Phil Colilns 60 

CdorMeBadd 94 
, CwiMeraie Ratiroad 85 
' Counting Crows 10 

Cowluy Junkies 114 

Cracker 70 

Trie CfanCenies 30 

Crast) Test Dummies 47 

Mictiael Crawford 186 

Cmwded House 1 12 

CypmsHill 6t 

Billy Ray Cyrus 156, 180 



Daruv 76 
Das EFX 166 
Deep Forest 87 
Del Leopard 86 
JoeChtfw 79 
Dig 188 
Dio 142 

CeiineDion 14,194 
Domlrx) 39 
Df Pre 82 
DRS 160 
£azy-e 48 
En Vogue 183 
En«m3 S4 
tnfB 88 

Gloria estdan 171. 181 
Mtiiua Elheridge 97 
Kenny G 41 
Vtnce Gill b3 
Gin Bkmoms 34 
Green Day 127 
Guns N' Roses 50. 153 
Haddaway 130 



Aaron Hat) 14C 
Heart 122 
Jimi Hendru 136 
Faith Hill 161 
IceCuCe 28 
innerCircle 177 
Intro 200 
Freddie Jackson 80 
Janet Jackson 1 7 
Michael iaclison 195 
Alan Jackson 43 
James 95 
The Jertry B4?ys 131 
Jodeci 8 
BllhyJoel 33 
Ellon John 55 
Geoige Jones 172 
Josnua Kadison 144 
K7 154 
Toby Keith 124 
R, Wly 5 

Sammy Kerstuw 139 
King's X 1 70 
Lertny Krawiti 120 
Knstin Henh 197 



k.d-lang 155 

Ttie Lemonheads 182 

Ume Teias 73 

Man Featurmg Frankie Beverly 1 46 

Reb» McEntire 27 

MCRen 150 

Meal Loaf 16 

John Ueilencamp 163 

Melalica 62 

Bene Midler 187 

Mmt Condition 106 

JOtin Uichad Montgomery 1,110 

Van Morrison 1 73 

Aaron Neville 90 

Nirvana 35, 178 

NKOTB 75 

ORtGINAL LONCON CAST 

Phantom 0* The OpefS 

Higni«hb lOO 
Oolly Parton, Loretia Lynn, Tflmmy 
Wynette 151 
Peart Jam 19. 46 
Ce Ce Penolon 96 
Tom Peity & The Heartereah** 9 



Queen Latifah 64 
R-E.M. 198 

Rage Against Tne Mactime 45 
Collin Raye 78 
Linda Ronstadt 185 
Rusn i07 

Sade 93 
San N-Pefu 6 
AdamSandlef 145 
Sha. 191 
Shaquilte aNeal 51 
Frank Sinatra 32 
Smasfung Pumpkins 20 
Snoop Doggy Doffl 3 
Soul Asytum 1 1 7 
SOUNDTRACK 

8 Seconds 105 

Aladdin 126 

The SodyEuard 24 

Cool Runnings 1 19 

FreeWdly 135 

In The Name 04 The Father 157 
Menace II Society 169 



Philadetphia 18 
The Piano 59 
Sister Act ?- Back In The 
HatM 137 

Sleepless In Seattle 36 
The ThrM Musketeers 174 
Wayne s WorW 2 I6S 

Soce 1 165 

Spin Doctors 123 

Rod Stewart 44 

Sting 91 

Doug Stone 147 

Stone Temple Pitols 29 

George Slrail 57.101 

BaiOra Streisand 113 

SWV 81 

Tag Team 104 

10,000 Manwcs 25 

Ajron Tippin 1 93 

Tony! Toni! Tone! 63 

TooShivt 54 

Joa 68 

Ralph Tresvant 196 
A TritM Called Quest 72 
Tanya TixJwr 190 



U2 99 
UB40 98 
US3 37 

VARIOUS ARTISTS 
Alternative NRG 167 
Common Thraad; The Songs Ot The 
Eagles 22 

More Songs Foi Sleepless 

N«nts 184 

Old School 152 

Stone Free: A Tribute To JImi 

HendtM 71 

Strai^ From Da Streets 129 

CI«yWaMie< 67 
White ZomtM 69 
Wu-Tang Dan 74 
Wynonna 83. 1 59 
Xscape 31 

■Weird AT Yanhovic 143 
Tnsha Vearwood 132 
Dwtght Voakam 77 

Zapp & Roger 102 

2ZT0P 21 
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Bilbcxid. 



FOB WEEK EHMNO FEBHUARY 1». 19»4 HOT 100 A-Z 



Hot 100 Airplay. 

C ompaid tram ■ natlaral aamftm of alrpiay tupptbd by BroMlcast DMa Systams' Radio Tradi sarvic*. 
1 96 top 40 stations tn ■ta ctr on fcj lly monttorvd 24 hours a day. 7 days a week- Songs ranked by gross 
impraaslons. oomfiutad by cross-rafarandng axact timas of airpiin with Arbitron listanar data. This data 
is uMd In tha Hot 100 Slr^ chart 
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44 


14 
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PEARL JAM (EPIC) 
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24 


■KATWASAM 

TQM BKAXTON (LAMCQ I wMli M Ndl 1 




39 


40 


9 


UFE 

HACOAWAV (ARCTA) 


2 


I 


U 


HERO 

IMARIAH CAfiCy (COLUMBIA) 




40 


39 


5 


BUMP N' GRIND 

R- KELLY (JIVE) 


T) 


7 


9 


THESIGM 

ACC OF BASC (AfBSTA> 




3E) 


47 




ROCK AND ROLL DREAMS COME„ 

MCAT LOAF (MO) 


D 


g 


11 


T>« POWER OF LOVE 

C£UNE DON MJSiC) 




S) 


45 


5 


WIU YOU BE THERE 

HtAfll (CAPITOL) 


5 


3 


13 


AU. FOR LOVE 

B MMMS/R STEWART/srnc (AiAl) 




43 


33 


u 


GETTOJAM 

[X)MINO ((XJTBURST.-RAL CHAOS) 


( 


4 


18 


PLEASE FORGIK HE 

BRYAN ADAMS (UM> 




44 


31 


26 


WHAT IS LOVE 

hUOOAWAY (ARISTA) 


D 


I) 


12 


WTTMOUTYW 

MWIAH CAREr (COLUMBIA} 




45 


36 


16 


HILVAIN 

CULTURE BEAT (550 MUSO 


1 


i 


18 


SHOOP 

S**.T-H«PA<NEJIT PlATEAU/LOtCION) 




W 


52 


5 


MR.iON£S 

COUNTING CROWS (OGC/GEf FEN) 




9 


16 


BECAUSE THE NIGHT 

1 0,000 IMMACS (ELEKTRA) 




47 


4$ 


16 


ALL ABOUT SOUL 

BUT JOEL ICOLLMBU) 


Iff) 


]4 


13 


WHATTAMAN 

S*1T-NJ>EPA/EN VOGUE (NEXT PLATEAU) 




"SF) 


51 


17 


KEEP VA HEAD UP 

2nM: (WTERSCOPO 


11 


S 


8 


BECAUSE OF LOVE 

JANET JACKSON fVWG*0 
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53 


4 


GIN AND JUKE 

SMCX3P DOGGY DOGG (DEATH ROW) 


12 


10 


IE 


SAD 1 LOVED VOU . . . BUT 1 UED 

IMCHAEl BOirON (COLUMBIA) 




® 


67 


7 


SEVEN WHOU DAYS 

TONI BRAXTON (lArACt ARrSTA) 


S) 


17 


g 


SOhMCHINLOVE 

AU'4«NE (BL/TZZ/ATLAKTX:) 




3D 


54 


13 


(U. BE LOVING VOU 

COLLAGE (VIPEH/METBOPOUTAN) 


U 


13 


33 


AGAIN 

JANET JACKSON (VIRGIN) 




52 




u 


GOOCWOOOOV 

LtSETTE MCLEN0C2 (FEVER/RAL' CHAOS) 


U 


li 


IS 


1 CAN SEE CXEARLT HOW 

JIMMY CUFF {CHAOS] 




S) 


55 


9 


HISS YOU IN A HEARTBEAT 

DEF LEPPAHO (MERCURY) 


U 


12 


19 


CAN WE TALK 

Tpm CAMPBEU (QI«ST/¥tflRfCH SROS.) 




54 


49 


10 


SHHH 

TEV1N CAMPBELL (QWEST WAflNER BROS) 


3D 


19 


g 


STAY 

ETERNAL (EMI 'ERG) 




S) 


69 


2 


STREETS OF PHILADELPHIA 

BRUCC SPRINGSTEEN (COLUPAIA) 




21 


14 


rouND OUT ABOUT rou 

G»l BLOSSOMS i»AM> 




S) 


60 


3 


MARY JANE'S LAST DANCE 

TOM PETTY & THE HEARTBREAKERS [MCA) 


19 


IS 


23 


AU THAT SHE WANTS 

ACE W a*St (ABISIA) 






58 


10 


CANNONBAU 

THE BREEDERS {4AD. ELERTRA) 








NOW AND FOREVER 

RICMARD MARX (CAPITOL) 




SB 


57 


g 


LOSER 

BtCK(OGC GEFfEN) 


21 


16 


17 


LINGER 

THE CHANBEiWES (HLAW.'PLC) 






62 


6 


ALL APOLOGIES 

NIRVANA (DOC (iEFf EN) 








CHOOSE 

COLOR ME BADO (GIANT) 






74 


2 


cSSh TE?T*0UMMiES*f AH^TA) 


W 


24 


16 


UNDERSTANDING 

X5CAPE (SO SO DEf COLUMBIA) 




fil 


59 


3 


HEYDJ. 

A LIGHTER SHADE OF SRCMm (MERCURY) 


24 


22 


18 


NEVER KEEPmC SECRETS 

BABYFACE (EPO 




62 


50 


17 


SLOW & EASY 

Zaw ft ROGER (REPRISE I 


® 


26 


8 


EVERYDAY 

PHK COLLINS (ATLANTIC) 






71 


2 


LODI DOOl 

SNOOP OOCQy DOGG (DEATH ROW) 




29 


10 


AMAZING 

ACROSMITH (GEF^EN) 






68 


5 


LAID 

JAWS (FOWTAN A. MERCURY) 


Z) 


37 


12 


CANTALOOP (FUP FANTASIA) 

US3 (BLUE NOTE ■■CAPITOL) 




65 


64 


19 


WILD WORLD 

MR en (ATLANTIC) 


3) 


38 




(LAY YOUR HEAD ON HY) PIUOW 

rONr- TONB TONEI (WING. MEHCUffY) 




«6 


56 


16 


WHArSMYNAME? 

SN(X)*> OOGGy DOGG (DEATH ROW) 


29 


23 


13 


CRY FOR YOU 

JOOta (UPTOWN/MCA) 




67 


61 


3 


USENDMESWINGIN* 

MINT CONEWTION (PERSPECTIVE; A4M) 


» 


27 


IS 


iESSIE 

JOSHUA KADISON (SBL/ERG) 




CD 




1 


NO EXCUSES 

Alice IN CHAMS (OXUWiA} 


3D 


34 


7 


GROOVE THANG 

ZMANE (MOTWN) 




69 


65 


20 


Srr DOWN YOUTIE ROCKW- 

CON HENLEY (MCA) 


32 


32 


8 


HAVING A PARTY 

ROO STEWART (WARTCR BROS ) 




70 


63 


37 


WHERE ARE YOU NOW 

JANET JACKSON (VWGIN) 


33 


28 


!9 


DREAMLOVER 

MAAVAH CAREY ^COLUMBIA) 




71 


73 


5 


FUNK DAT/WHY IS IT? 

SAGAT (MAXI) 


34 


30 


19 


DREAMS 

GABRIELa (GOOiSCS/LONOON.'PlG) 




S) 




1 


ONE ON ONE 

TO Bt CONTINUED (EASTWEST) 




41 


8 


rMm THE MOOD 

CS C£ PEWSTON (UM) 




73 


72 


2 


ZUNOAZENG 

K? (TOMMY BOY) 


w 


42 


13 


QUEEN OF THE NIGHT 

rfHITKY HOVSTON (ARISTA) 








1 


DISARM 

SMASHING PUMPKINS (VIRGIN) 


37 


35 


13 


UJtLT.Y. 

tJUEEN LATIFAM (MCTOWN) 








29 


PLUSH 

STONE TEMPLE PILOTS (ATLANTIC) 



Tracks moving up tha chart with airptay gains. ® 1 994. BillboardyBPI Communications. 

NnNIECUmENT/UMIiY 
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1 


3 


THE RtVER OF DREAMS 

BILLY JOCL (COLUMeiAl 


2 


2 


27 


TWO PRINCES 

SPW CXXTOfiS (EPO 


3 


3 


4 


NO RAW 

BLM> MELON (CAPITCU 


4 


4 


9 


NET JEALOUSY 
CM HL^MSOMS (AAM} 


S 


S 


2 


HEY MR D J. 

iHANt (FLAVOP U«IT/tP<0 


6 




1 


ro DO ANYTHmC FOR LOVE 

MEAT LCW (MCA) 


7 


7 


11 


RUNAWAY TRAIN 

SOLJL ASVLLJM (COLUMBIA) 


1 


11 


20 


THATS THE WAY UWE OOCS 

MNTT J*OLS0N fWfiCO 


> 


9 


8 


ANOTHER SAO LOVE SONG 

TONI BRAXTON (LAf ACC/Ai^lSTA) 


10 


14 


17 


CANT HELP FALUH6 M LOW 

U640(vn(;m) 


11 


6 


2 


JUST KIClUN' IT 

yiSCAK (50 SO (XF/COAJMUD 


12 


8 


4 


IF 

JAWT JACKSON (V«GM) 


U 


12 


19 


SHOW ME LOVE 

nOBIN S (BK BCAT/ATLANDC) 



14 


10 


8 


REASON 10 BEUEVE 

ROD SltWAHl OMABtCR BilOS) 


IS 


13 


18 


nELDSOFGOLD 

STWG (AU*) 


16 


16 


20 


COME UNDONE 

DURAN DURAN (CAPITGL) 


17 


IS 


4 


CRYIN' 

AEBOSMITH (OfFFEN) 


U 


19 


27 


DONT WAU AWAY 

iAOE (GIANT) 


19 


20 


S9 


JUST ANOTHER DAY 

JON SECAOA (SSit ERG) 


21 


22 


15 


1 DONT WANNA FIGHT 

TWA TUHT«B (VIRGM) 


21 


23 


43 


DOVOUaCUEVEINUS 

JON SECAOA (SW/ERG) 


22 


17 


4 


TWO STEPS KHINO 

DEF IXPfWm (CtXUWU) 


23 




43 


RHYTHM IS A DANCER 

SNAP (ARISTA) 


24 


21 


29 


m so INTO YOU 

SWV(RCA) 


25 


25 


IS 


WHArsur 

4 NCM BLONDES (INTEJtSCOPE) 



RKUftancs sn 
chart lor 20 ««al 



TITU (PuUilhM - \xm»i Or|.) Shast Music Dot 
27 AGAIN (BUek ka. BHI/FlylB Trma. ASCAP) WBM 
S7 AU ASOUT SOUKImpultM. ASCAP/£MI ApfiL 

ASCAP) HL 

2 ALL FOft LOVC (Uno, ASCAP/Wofliunfi. 

ASCAP/Zombe. ASCAP/Scny Songv eMI/K-Han. 
BHI/Wonderlind, BMI] HiyCPP 
20 AU THAT SHE WANn (Mtfisoip. BMI/OMG, 
ASCAP) HL 

54 ALINATS ON MY HIND (Mamr-Tamwtane. 
BMI/)n(«ncapa, ASCAP/Bam Jams, eMI/Winder, 
ASCAP/Taluni Cat (» Bus>nm. BMI) WBM 

24 AHAZIMC (Swag So(i|, ASCAP/CoiterR^EMI. 
ASCAP/Supef Supl, ASCAP) HL^BM 

74 AWARD TOUR (ZofTiba, ASCAP/iau MarchniL 
ASCAP) CPP 

12 SECAUSE OF LOVE (Blaci ka. BMI/Flylt Tymt. 
ASCAP) WBM 

U BECAUSE THE HttHT (Bnict Sprmtitawi. ASCAP) 
CPP 

Tt BETCHAU NEV» HMO (Last Son(. ASCAP/Third 

CoMl. ASCAP) 
n BK TIME SCttSUAUTY (Fanwus. PftS/Wimer 

Chappdl. ASCAP/W8, ASCAP) CPP/HL/WSM 
M BOOM SHAK A-TACK (Chutocl Out. 8MI/1MudsWt, 

BMI) 

97 BOTH SIDES Of THE STOmr (Phil Collins. PRS/W * 
Run, PRS/NKht«i Pun. BMI/Warrw-Tanicrtm, BMI) 
W6M 

4 BKATHC UMH (Ecaf, BMl/Sonr Sonp, SMI) HL 

34 BUMP N' CRINO (ZtxnU, BMI/R Kelly, BMI) CPP 
a CANNONBAU (Ptrndl/Iomha, BMI) CPP 

14 CANTALOOP (FUP FANTASIA) (EMI Blackwood. 
BM1/US-3. BMI) WBM 

» CAN WE TAU( (Ecal. BMI/Sony S«v. BMI/BootM- 

Lm. BMI/Wsrncf JancrUnt, BMI) HlvlWBM 
23 CHOOSE (Flytt TTfna. ASCAP/IWc Good. ASCAP) WBM 
100 COME CLCAA (EMI, ASCAP/GifteO Peirl, ASCAP) 

15 CRY FOR TOO (EMI April. ASCAP/DeS»«i| Mob. 
ASCAP) WBM 

n A DEEPER LOVE (Cc4e. ASCAP /Clmlits. 

ASCAPj^irgin, ASCAP/EMI. ASCAP) HL 
H DIRTY OAWC (WB, ASCAP,' NKOTB, ASCAP) WBM 
4S DREAMLOVER (Ryt Songs. BMI/Sonr Songs. 

BMI/StWW Jam. ASCAP/WB. ASCAP) HiyWBM 

35 DREAMS {Perftct/CPZ, ASCAP/Zomha. BMI) CPP 

U DUNXIE BUTT (PUASE PLEASE PLEASE) (AMI. BMI) 
37 EVERYDAY i Philip Ccftns. ASCAP/H4 & Run, 

ASCAP.'WB, ASCAP) WBM 
H FAMILY AFFAIR (FROM ADDAMS FAMILY VALUES) 

(Mijac. BMI/WaiTwr -Tamerlane, BMI) 

30 FOUND OVT ABOUT YOU (WB, ASCAP/latt Jesus. 
ASCAP) WBM 

a FUNK DAT/WMV tS fTT (Esiroccn, BMI/SJin BM. 

BMI) 

4S 6AM6STA LEAN (Rad & More, BMI) 
9 6£TT0 lAM (»o ()oo«. ASCAP/Cals On The Prowl. 
ASCAP^Getto Jam. ASCAP,.' Oiry win, ASCAP) 

32 filNANDJUICElWB.ASCAP/Man Xniitit. ASCAP) 
WBM 

90 eiVE IT UP (Careers-BMG. BMl/Rliythm, 

BMI/Vermoth. BMI/T« Pvters. BMI) 
19 GOD (Sword And Srone, ASCAP) 
60 GOODY GOOOY iKarxJu. BMI/EMI VIrpn, 

ASCAP/Duianman. ASCAP) HL 

25 GROOVE THANG (Ninth Tcrwn, ASCAP/BMiy Fngtri, 
ASCAP/M*ns. ASCAP/Shown Brtr««, ASCAP/Frwtta 
Dee, BMI) 

M KAVIW A PARn (AMco. BMI) 
C HERO (Sony Songs. BMI/Rye. BMI/WB. 
ASCAf /W4»)nwrld. ASCAP| HL/WBM 

11 KEY DJ. (FROM Ml VtOA LOCA) (Criarisma, 
ASCAP/Wanwr-T«Tiertane. ASCAP/EMI Btadtwood. 
BMI/Hip Hop To Pop, BMI/Hip Hop Loco, 
BMI/Chrrsahs. BM() 

93 HIGHER GROUND (Femsun. BMI/New Oanta. BMI) 

31 ) CAN SEE CLEARLY MOW (FHH COOL RtlWHNGS) 
(Dovan, ASCAP) 

71 IF THArS TOVR BOYTRIENO (HE WASN7 UST 
NtCHT) (Warner Janwrlane, B Ml/Revolutionary Mn 
C^ant BMI/Pkxnad-Noman. BMI) WBM 

12 (I KNOW I GOT) SKILLZ (Word Ue. ASCAP/Chryufe. 
ASCAP/l*ge Gum. ASCAP/WB. ASCAP) CPP/WBM 

» rU BE LOVING TOU (Play The MuiC, ASCAP/VfUr 
7, ASCAP) 

44 I'M IN THE HOOD (EMI Virfin, ASCAP/Stmn And 

Brtndon. ASCAP/Caudida, ASCAP) HL 
95 I NEVER KNEW LOVE (Sony Ooss Keys, 

ASCAP/WondertamJ. BMI/Vill RotNnsonfS. BMI) HL 
SB I SWEAR (Morgin Aetna. ASCAP/RkA KaH, ASCAP) 

WBM 

S2 ITS ALL WOO (Rap i More, BMI) 

41 iESSJE (ioshuasongs, BMI/Seynwur Glass. BMI/EMI 
BtKkwwd, BMI) HL 

77 JOHN DEERE GREEN (IMI Blackwood. BMI/Unde 
Minor, BMI) WBM 

42 KEEP TA HEAD UP (Cfietto Gospel, BMI/lntencope 
pMd. BMl/Wtrwr-Tamrlanc. BMl/Ruttai Band. 
BMI/Saia. BMIAnxitnan. BMI) WBM 

99 KRAZY (ATV. BMI/Pcnny fw*. BMI/Miiuc Dot BMI) 
HL 

(9 LAID (Pofygrain Int'l. BMI) KL 

33 (LAV rOUR HEAD ON MY) PtLLOW (Potyg'Mn lirH. 
ASCAP/Tmry Torn Tone, ASCAP/Dango. ASCAP) HI 

•5 UFE (EVERYBODY NEEDS SOMEBWY TO LOW) (A 

La Carte, BMIAMI Blackwood. BMI) WBM 
17 UNCCR [Island. BMI/Poiyg>ara InIT ASCAP) HL 
51 LOSER (Nothin' Flunn. ASCAP/BMG. ASCAP) HL 

43 MARY iANE'S LAST OANCF (Corn Galor. ASCAP) 
HLyCPP 

47 MISS TOU IN A HEARTBEAT (BtudcWMi RiftoU, 

ASCAP/Zomba, ASCAP) CPP 
(1 MHM MMM HMM MHM (Polyr*") 

ASCAP/Door Nunitier Two, ASCAP/Dunvmes 

Productions. SOCAN) HL 
92 HONEY m TW GHETTO (Zomba, BMI) 
U MOTHER (EMI Aprrf. ASCAP/Evilrw. ASCAP) 
40 MR. VAIN ;Eat»n, ASCAP/Neuc Wctt Musdmartag 

GmM. ASCAP/WB. ASCAP) WBM 
29 NEVEF KEEPING SECRTTS (Sony Songs. BMI/Ecal, 

BMI/EpK. BMI/Solar, BMI) HL 
7« NEVER SHOULDIfELH YOU GO (FBOHSISTatAa 

2) (Zomba, ASCAP/4MW, ASCAP) CPP 
II NOW AND FOREVER (Cht-Soy. ASCAP) 
79 ONC ON ONE (Two Tuff-Enufl, Ull/EMI Blackwood. 

BMI) WBM 

13 PUASE FORGIVE ME (Worfcsongs Urmted. 
ASCAP/Zon*a, ASCAP) CPP 

1 THE POWER OF LOVE (EMI Sonp Musthnrlag. 
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Hot 100 Singles Sales 

ComplM from « nttWfwl umpM tA POS (point ol utt) •quippad rttiil itom and rsch outMtl wNdi raport 
nuniber of units sold to SoundScan. inc Tha data is inad in the Hoi 100 Sinflts chart 
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CANNONBAU 

TK BREEOEFtS (*aD/ELERTRA) 


X" 
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11 


THE POWER OF LOVE 

ct\ pjf OON (SftO 1HU5C) 2 vweitt at No. 1 




39 


31 
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MARY JANrS LAST DANCE 

TOM PETTY 1, T« HEA«TBfi£A>l£RS (MCA) 
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VmATTAMAN 

SALT-H«PA/EN WGUC (fCXT nATEAU) 




40 


33 


10 


AMAZING 

AEROSMITh (GEFFEN) 
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12 


GETTOJAM 

DOMMO (OUTBURST/RAL'CHDiOS) 




41 


27 


10 


WHATS MY NAME? 

SNOOP DOGGY DOOG (DEATH ROW) 
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12 


ALl. FOR LOVE 

a AOAMS^'R STEWART ZSTMC* (AMI) 




42 


32 


IS 


TWE AND CHANCE 

COLOR ME BADO ((UAKD 


X) 
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THE SIGN 

ACE OF BASE (AflfiTA) 




43 


3S 


23 


COME BABY COME 

R7 (TOMMY BOY) 
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S 


40 


WHOOMPI (THERE IT I8> 

TAG TEAM (UFC/BEliMAfW) 




44 


44 


10 


XMN DC£RE GREEN 

JOl OffM (EPIC) 


JJ 
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UNDCRSTANOMG 

X5CAPE (ISO SO DCF/COLUMBW) 




4S 


30 


10 


JESSIE 

JOSHUA KADtSON (SaK/TRG) 
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e 


17 


BREATHE AGAIN 

TOM BRAXTON (Utf ACC/AfltSTA) 




4S 


34 


18 


(1 KNOW 1 GOT) SKILU 

ShAQWUX OT€AL (JWE) 




10 


11 


CRY FOR YOU 

XX3LC\ (UPTC¥m/liCA) 




47 


45 


3 


CHOOSE 

COLOR ME BACO (GIANT) 


i&J 


12 


g 


CAMTAtOOP (fUP FANTASIA) 




41 


43 


13 


BECAUSE THE MQHT 

1 0.000 MAMACS (EL£KTRA) 




14 


4 


ROCK AND ROU DREAMS COIlK_ 

MEAT LOAF (MCA) 




49 


47 


4 


ra IN THE MOOO 

CE CE PENISTON (AAM) 




SO 


2 


cm AND JUICE 

SNOOP [XXXiY DOGG (DEATH HOW) 




50 


40 


10 


1 CAN SEE CLEARLY NOW 

JIMMY CLIFF (CHAOS) 


13 


9 


16 


HERO 

HARlAH CAREY (COLUMOA) 




SD 


55 


2 


FAMILY AFFAIR 

SHABBA HANKS (ATLAS/PLG) 


TTi 


29 


2 


WITHOUT YOU 

MARIAH ZMtVf (COLUMBU) 




Si) 




1 


MOTHER 

DAMZIG (AMEHICAN/REPMSO 




49 


2 


rr^ ALl GOOD 

HAMMER (GIANT) 




S3 


46 


2 


STAY 

ETERNAL (EM^ERG) 


16 


13 


18 


GAMGSTALEAN 

DRS (CAPITOL) 




54 


SI 


15 


REAL MUTHAPHUCKKm 

EATr-E CBUTHLFSS -Rf LATIVITY) 


17 


11 


21 


AU THAT SHE WANTS 

ACE Of BASE (ARISTA) 




55 


54 


6 


YOU DONT HAVE TO WORRY 

MA«y J BLIGE (UPTOWN.. MCA) 




28 


4 


GROOVE THANQ 

ZHAht (WOTCnW) 




W 




1 


BECAUSE OF LOVE 

JUWET JMCKSON (VnGM) 






I 


BLMP N' GRIND 

R HELIY (JIVE f 




w 


61 


4 


FUMK DAT/WHY B IT? 

SACAT (MAX!) 


20 


IS 


18 


CAN WE TALK 

TEvW CAMPBELL (I}WEST. WARNER BROS } 




58 


S7 


59 


DAZZEYDUKS 

OWCt (TMR/OELLMARK) 




48 


2 


ISWEAR 

yOm MCKAU MONTGOMERY (ATLAKTIC) 








1 


ADEEPERLOVE 

AfSTHA FRANKLIN (ARISTA) 


22 


16 


13 


umT.Y. 

qmiN LATIFAH (MOTOWf) 




60 


S8 


16 


AWARD TOUR 

A TRW£ CALLED CJUEST (JIVE) 


•W 


21 


g 


SO MUCH m LOVE 

ALL -a -ONE (BLJTZZ.' ATLANTIC) 




61 


52 


9 


1 NEVER KNEW LOVE 

DOUG STOW f£P<a 


24 


19 


15 


UNGER 

TK CRANBERRIES (ISLANO.'PLG) 




62 


59 


3 


ROCK MY WORLD 

BROOKS & DUNN (ARISTA) 


25 


18 


IS 


KEEP YA HEAD UP 

JPAC (*4TERSCOPt> 








1 


VOU KNOW HOW WE DO IT 

ICE CUBE (PfiiOfliTV) 


® 


2S 


8 


OUNKIE BUTT 

i; GALXiE (STREET IIFE 'SCOTTIBROS) 






68 


3 


ZUNGAZENG 

R7aOMMY BOY) 


27 


20 


16 


NEVER KEEPING SECRETS 

BABYFACf (EP»C) 






69 


3 


WIU YOU BE THERE 

HEART (CAPnai 


2t 


17 


16 


AGAIN 

JANET JACXSON (VfftGIN) 




ij^ 


63 


2 


TRVINTOGETOVEHYOU 

vmcEGiatMCA) 




31 


4 


NOW AND FOREVER 

RCHARD MARX (OPTTOL) 




67 


60 


6 


HISS YOU m A HEARTBEAT 

DEF LEPPARD (MERCURY) 


30 


24 


13 


DREAMS 

(MBRCLLE (GODISCS LONDON PLG) 








1 


oSSh t^^oumwesVaScta) 


ID 


39 


4 


(LAY YOUR HEAD ON MYJHPILLOW 

tONV TONF TONE' (WING. MERCURY) 




69 


53 


17 


NEVER SHOULDVE LET VOU GO 

w-FlVE (JIVE) 


32 


22 


14 


MR. VAIN 

CULTURE BEAT (550 MUSiC) 




® 




1 


PLAYERS BAU 

OOTKAST (LA/ACE/ ARISTA) 


W 


41 


4 


U SEND HE SWINGW 

MINT CONDITION (PERSPtCTrvE/AAM) 




71 


56 


23 


WHAT IS LOVE 

HAtXlAWAT (AHtSr*) 


34 


23 


IS 


SAID 1 LOVE YOU ... BUT 1 LJED 

UICMACl BOlTON (COLUMBIA) 




72 


65 


17 


GOD BLESSED TEXAS 
LinL£ TLWLS (WAfltCR BROS.) 




42 


3 


LOSER 

BECK(DGC/G£FfEfifl 




73 


67 


22 


COME INSVE 

WTHO (ATLANTIC) 




38 


6 


ALWAYS ON MY MIND 

SWV(RCA) 




74 


74 


15 


FORCTLAY 

RAAB (RIP-IT /ILO 


37 


26 


17 


SEX ME (PARTS III II) 

R. KELLY (JIVE) 




® 




1 


BETCHA-U NEVER FIND 

CHANTAV savage; 0 D. . RCA) 



CDSmgles with the greatest sales gairts. iS 1994. Mboard/BPI Communicalions anaj SoundScan, Inc. 



GEMA/tMl Apnl, ASCAP) HL 
B REAL MUTHAPHUCKKIN C'S (RirtMess Attack, 

ASCAP/Marfl 2 Oppose, ASCAP) 
n ROCX AND ROa DREAMS CONE THROUGH (MCA. 

BMI) HL 

B7 RUNAWAY LOVE (Jodnny Ortu. BMI) 

IB SAID 1 LOVED VOU„BUT I UED (Winw OiappM. 

PRS/Mr. Bolton's, BMI/Wamr Tamerlaiw. 

BMI/Zomta. ASCAP) CPP/WBM 
C SEX HE (PART^ 1 1 II) (2oinba, BMI/RMy. BMI) 

CPP 

Zl SHOOP (Uradiappd. BMI/Ptaod, BMI/ln, 

BMI/KtkaUka. BMl/Heil Ptatew. ASCAP/S.T.M. 

BMI) HtyWSM 
3 TXE SKN (Mefasonfi. BMI/BHG. ASCAP) HL 
M SLOW AND EASY jTroutnun, BMI/Sap. BMI) 
ID SO MUCH IN LOVE (Abiiiio. BMI) 
91 SOUND OF DA POUa (2omba. ASCAP/6DP. 

ASCAP/Sool Clap, ASCAP) CPP 
71 STAY (FAIAWAV. SO CLOSET) (?i*nitm Int'l. ASCAP] 
» STAY (Kaptain K. ASCAP/TuTu, ASCAP/HCA, ASCAP) 

HL 

e STREETS or PHILADELPMU (FROM PHIUUKLPHIA) 

(Bruce Spricifstaan, ASCAP) 
M TIME AND CHANCE (Bfitttase, ASCAP/Mt (iood. 

ASCAP) 

I UMDCRSTAN0W6 (Fui Kasl. ASCAP/Aif Control, 

ASCAP) WBM 
31 UJI.I.TT. ((}M*n Ut>fah. ASCAP/Foui Kn«Ws. 

BMl/Muiic Corp W America, BMI) HL 
S3 U SEND ME SWINGIH' (hew PerspKtwe. ASCAP) 



91 WE AIH7 cur OUT UKE THAT (BMG. 

ASCAP/CypTOS Fwiky. ASCAPA-Riy. BMI/NCA. 

ASCAP/Soul AssatMS. ASCAP) KL 
SO WHAT IS LOVE (A Li Carle. BMI/IMI Blackwood. 

BMI) WBM 

H WHAT MKKT HAVE BEEN (Square Wast 

ASCAP/Howfui' Hits. ASCAP) CPP 
54 WHATS MY NAMET (WB. ASCAP/llan^tiiigM. 

ASCAP) 

9 WHAHA HAN (Sons 01 K-M). ASCAP/Sandkl, 
ASCAP/N*i1 Ptataau. ASCAP/lrvmt BMI) CPP 
21 WHOOHP (DIERE IT IS) (Afrtft, BMI) 
73 WILD WORLD (Salali. ASCAP/^ Songs, BMI) 
39 WILL YOU BE THERE (IN THE HOftHINC) aonftl. 
ASCAP) 

7 WITHOUT VOU/MEVER FO«GET YOU (100% AppM, 

PRS/WB, ASCAP) WBM 
tC YOU DONT HAVE TO WORRY (VTB, ASCAf/Nns. 

Nitty i Capone, ASCAP/Frank Nitty. 

ASCAP/Fratiamka, ASCAP/Dami WNrttvifton. 

ASCAP/Vndi«)pel. BMI) HL/WBM 
75 VOU mow MOW WE DO IT (GanpU Bo(«ic. 

ASCAP/WB. ASCAP/Daep Techwiofy, ASCAP/FiJ 

Kaal, ASCAP) WBM 
91 YOURS (Husic Corp. Ot Amenca. BHI/Gasolina ARar, 

eMIA:am«i AppMranoi By Rsmsn. ASCAP/HCA. 

ASCAP/EtM. ASCAP) HI 
<7 ZUN6A ZEN6 (Thlnl 4 Lai. BHI/BIM h*. 

BHI/Cutlats. BHI/Taa Gkt. BMI/Enliaity. 

ASCAF/Zonba. BMI) CPP 
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RETAIL WEIGHS COSTS OF HEALTH-CARE REFORM 

(Continued from page 1) 



aents small businesses. 

During the past two weeks, those 
organizatioiis have been joined by a 
number of business groups, includ- 
ing the Business Roundtable, in pro- 
testing the Clinton plan; these groups 
argue that the cost of the plan would 
have an adverse impact on the econo- 
my. Neither the National Assn. of 
Recording Merchandisers nor the 
Video Software Dealers Assn. has 
taken an official stand on the issue. 

The Clinton plan tries to achieve 
universal coverage with its mandate 
that empk)yers pay 80% of the cost, 
while workers pay 20%, for a stan- 
dard package of benefits for every 
emptoyee, including part-timers. The 
coverage would be purchased 
through regional alliances. 

Companies would be in charge of 
collecting employee contributions 
and handing them over, along with 
their own portions, to the appropriate 
alliances. Company contributions 
wouM be capped at 7.9% of payroll. 

Fbr independent music and video 
retailers, many of which do not pro- 
vkie health insurance for their em- 
pk)yees, the Clinton plan would add 
significant costs. According to one 
source, two-thirds of U.S. companies 
with 50 or fewer employees do not 
provide health care for their workers. 

For chains, the Clinton plan not 
only would increase their insurance 
costs, but likely would force a cut- 
back in employees. 

Under the Clinton plan, employers 
would have to cover alt part-time em- 
ptoyees working more than 10 hours 
a week on a pro-rated basis, based on 
a 30-hour work week. So, for an em- 
ployee working 20 hours a week, an 
employer would have to pay two- 
thirds of the mandated 80% insurance 
premium. 

According to a study by Lewin- 



Circuit Court of Appeals. He says a 
ruling is possible by this fall. 

Of Di Ricco, whose testimony di- 
rectly addresses the felony counts 
against Isgro and the others, Pitt 
says, "He's definitely a critical wit- 
ness . . . [Ideman] basically cut him 
right out of the case." 

If Ideman's ruling stands, it will be 
a blow to the government's case, but 
Pitt says, "If the ruling's against us, 
I'm still going ahead with the case." 

The case would proceed without 
Lynch, whose conduct in Isgro's orig- 
inal trial was savaged by Ideman 
from the bench and criticized by the 
9th Circuit even as it reinstated 



Pfeifer says he sees the label "stay- 
ing primarily in rock, heavy metal, 
and alternative." 

Although the label has not signed a 
new act in six months, Pfeifer says 
Hollywood now plans to sign new tal- 
ent "We will build an aggressive art- 
ist-oriented company, and whatever it 
takes to do that will be done." 

In the past six months, several 
staffers have left the label's A&R de- 
partment, which now includes VP 
Nick Terzo, who joined the company 
along with Pfeifer (Billboard, Aug. 
14,1993). 

In a statement, Walt Disney chief 
Michael Eisner said, "[Pfeifer] is a 
seasoned executive with solid and 



loe 



VHI Inc., by 1998 the Clinton plan 
woukl require American companies 
to pay $29.8 billion more than they 
pay now. Of that amount, the study 
estimates, the retail industry would 
pay $17.1 bUlion. 

A story in the Feb. 9 Wall Street 
Journal counts the retail industry 
among the losers under the Clinton 
health-care plan, citing a projectkjn 
by two Brookings Institute econo- 
mists that the retail industry would 
see its cost-peremployee rise from 
$788 to $2,091. 

In published reports, Troy, Mich.- 
based Kmart said it would have to 
spend $300 million more a year, while 
Minneapolis-based Dayton Hudson 
said its costs would jump to $175 mfl- 
lion from $110 million. 

In Minneapolis, Jack Eugster, 
chairman/CEO/president of the Mu- 
sicland Group, estimates that if the 
Clinton plan passes as it stands now, 
the company's health insurance costs 
would increase by 240%, or an addi- 
tional $5 million, to $8.3 million. Music- 
land currently has 12,781 employees, 
about 5,473 of whom work part-time. 
During the Christmas selling season, 
that number swells to 20,000 employ- 
ees, most of whom would have to be 
covered according to the Clinton plan. 

Since Musicland has a work force 
larger than 5,000, it would have the 
option of setting up its own plan in- 
stead of having its employees join re- 
gional alliances. The company would 
still have to pay an 80% premiimi for 
all employees, but the total cost 
might be lower, depending on what 
kind of deal it can work out with 
health-care plans in vanous states. 

Paul Cardinal, general counsel at 
Albany, N.Y.-based Trans World Mu- 
sic Corp., says, "By expanding the 
body of emptoyees we'll have to cov- 
er, our costs will definitely increase. 



charges in 1992 (Billboard, Sept 12, 
1992). Lynch reportedly is the subject 
of an internal JustKe Department in- 
vestigation regarding his conduct in 
the trial. 

Pitt says, "With all the hullabaloo, 
we thought [Lynch's involvement] 
wouldn't be in the best interests of the 
case, especially with Judge Ideman 
and his feelings about Mr. Lynch . . . 
[But Lynch's departure] wasn't any 
judgment he did anything wrong." 

Pitt says Lynch "voluntarily got off 
the case," and adds, "No one asked 
him to get off, told him to get off." 

Lynch could not be reached for com- 
ment by press time. 



broad experience in the music indus- 
try — having started out as a record- 
ing artist himself." Wells added that 
"since joining Hollywood Records 
last summer, [Pfeifer] has proven 
himself capable of leading Hollywood 
Records to a strong position in the in- 
dustry." 

The appointment of Pfeifer puts an 
end to months of speculation about 
who would take the hebn at Holly- 
wood. Reported candidates for the 
job included Warner Bros. Records 
chairman Mo Ostin, former Capitol 
president/CEO Hale Milgrim, and 
former Virgin Records America co- 
chairmen Jeff Ayeroff and Jordan 
Harris. 



And by requiring employers to pick 
up 80% of health-care costs, that will 
increase our costs dramatically." 

Trans World employs 4,500 work- 
ers, of whom about 2,000 are full-time 
and are covered by Trans World's 
current health insurance plan. 

While there is great concern 
among retail executives about how 
the health-care debate will wind up, 
most agree with Jack Rogers, execu- 
tive VP/CFO at North Canton, Ohio- 
based Camelot Music, who says, 
'The problem we have is that the pro- 
posals that (Clinton has made so far 
are so preliminary [that] they proba- 
bly are not going to be close to what 
the final healtlvcare bill will look like. 
Obviously, we are fearful that it will 
impact us significantly, but it is just 
too soon to tell." 

If wider coverage is mandated by 
the government. Spec's Music per- 
sonnel manager Patty Walker specu- 
lates, "It might mean rethinking our 
mbc of what is part-time and what is 
full-time." 

Miami-based Spec's employs 850 
people, of whom 45%-50% work at 
least 30 hours a week and are conskl- 
ered full-time. 

Most retail executives predict that 
if they have to pay health-care premi- 
ums for part-timers, they would be 
forced to reduce their workforces. 
Students would be most heavily hit, 
because they make up a large portion 
of the part-time workforce. 

Michael (Joldwasser, VP at Star- 
ship Music in Norcross, Ga., says 
stores may have to go with fewer em- 
ployees working more hours if the 
Clinton plan passes. 'That means you 
would end up losing the students that 
you have working for you," he says. 
"As far as we are concerned, they are 
the better-informed people [musical- 
ly] ... I almost would rather have 
three part-time employees than one 
working 40 hours, because of the di- 
versity of input that you get" 

The subsequent demands on em- 
ployees forced to work weekends and 
evenings could affect the quaUty of 
employees a store can attract 

Musicland's Eugster argues that a 



based Capricorn is in negotiatrans for 
a new deal, with fmalization of an 
agreement possible within two 
weeks. Sources add that Walden has 
been in talks with unspecified major 
labels on both coasts. 

It is unclear at this point whether a 
future arrangement would be a dis- 
tribution deal or a joint venture such 
as the one the label had with Warner, 
though one source believes the deal 
will "probably be structured a little 
differently." 

Walden declined comment on the 
end of the Warner deal or his current 
negotiations. 

A Warner Bros, spokesman saki the 
company had no comment on the tei^ 
mination of the joint venture, al- 
though he did note that the agreement 
had run its full three-year course. 

Capricorn, which scored hits with 
Southern rock acts like the Allman 
Brothers Band in the '70s before the 
label folded in 1979, saw limited com- 
mercial success with a new roster af- 
ter signing with Warner in 1991 (Bill- 
board, May 18, 1991). Its pre-79 cata- 
k>g resides with PolyGram. 

Its artists include Ian Moore, the 
Swinging Steaks, the Freddy Jones 



cutback in part-time workers could 
dramatKally impair service. 

Eugster also notes that the Clinton 
plan mandates a single rate for all 
covered employees. Most insurance 
plans have lower premiums for yoim- 
ger participants. This benefits retail- 
ers that hire young people. 

DAT* COlUCnOII HEADACHE 

The Clinton plan also requires a 
complex system of data collection, re- 
porting, aiMl prorating that will biur- 
den employers, like large chains, in 
multiple states. Since states are pei^ 
mitted to have more than one region- 
al aUiance, a company that operates 
in 40 states will have to accumulate 
and report member coverage data, 
calculate and transmit individual re- 
gional alliance premiums, prorate 
those premiums, and collect employ- 
ees' shares of premiums for as many 
as 100 regional alUances each month. 

While big companies like Music- 
land, Camelot, 'Trans World, and 
Spec's may be hurt by health-care re- 
form, some observers fear that it is 
the smaller businesses that will feel 
the greatest pain. 

Jim Weidman, spokesman for the 
National Federation of Independent 
Business, says, "There's a lot that's 
good in every one of these plans. 
There's also a lot that's bad with the 
administration's plan. Especially for 
small retailers." 

The lobbyist says the companies 
that will be most affected are "labor 
intensive, k)w-wage businesses" such 
as mom-and-pop music retailers. 

F^ced with that rise in expenses, 
the small retailer's options are to 
raise prices or lower costs. Since com- 
petition in music retail precludes 
price hikes, retailers will be forced to 
"cut hours and jobs," says Wekiman. 

The Clinton plan provides subsidies 
to businesses if they cannot pay the 
premiums, but, citing recent reports 
that the administration has underes- 
timated the costs of health reform, 
Weidman says, "There's no assur- 
ance the subsidies will be there." 

Other health-care plans circulating 
in (Congress have pluses and min- 



Band, 311, Wkiespread Pamc, Colonel 
Bruce Hampton & the Aquarium 
Rescue Unit, the Ducie Dregs, and 
Kenny Chesney. The company also 
released one album by the Zoo, a skle 
project helmed by Mick Fleetwood of 
Fleetwood Mac, and has signed the 
Georgia-based alternative act Vigi- 
lantes Of Love. 

Southern rock unit Widespread 
Bmic's album "Everyday" lasted one 
week at No. 184 on The Billboard 200 
last year. 

The label also has issued a much- 
lauded series of boxed sets devoted 
to such vintage independent R&B 
and blues labels as Cobra, Jewel/ 
f^ula, Fire/Fury, and Scepter, as 
well as a box collecting blues guitar- 
ist Ehnore James' Fire/Fury sides. 

The revived Capricorn scored its 
biggest chart success with Hank Wil- 
liams Jr. 

The country artist's 1992 album 
"Maverick" logged 20 weeks on The 
Billboard 200, peaking at No. 55; it 
rose to No. 7 on the Top Country Al- 
bums chart during a 29-week run. Its 
1993 successor, "Out Of Left Field," 
.fared less well, peaking at No. 121 on 
The Billboard 200 and No. 25 on the 



uses, observers say. The Cooper^ 
Breaux Managed Competition plan 
appears to be picking up the most 
steam, particularly in the retail sec- 
tor. 

That plan does not mandate univer- 
sal coverage or that employers pay 
for coverage. As one observer puts it, 
"What the Cooper plan wants to do is 
engage in market reform — hold 
down escalating costs." 

The plan tries to ensure that more 
people are covered by forcing compa- 
nies with fewer than 100 employees 
to join "accountable health plans" 
similar to those envisioned by the 
Clinton plan. Companies with more 
than 100 employees would provide 
health-care coverage similar to the 
way they do now. 

Steven J. Pfister, VP of political af- 
fairs for Washington, D.C.-based Na- 
tional Retail Federation, says his or- 
ganization applauds the Cooper- 
Breaux plan but has stopped short of 
formally endorsing it 

In general, he says, the other 
health-care plans look more favorable 
than Clinton's. Each covers similar 
themes with a different variation, he 
adds. 'Die three other major plans, ac- 
cording to an article in the Boston 
Globe, are the Single I^yer Plan, the 
Chafee/Senate Republican Plan, and 
the House Republican Plan. The Clin- 
ton plan is the only one that requires 
employer contributions. 

As Congress discusses those plans, 
Pfister says, "The retail industry is 
facing escalating costs; reforms must 
be achieved, but we are concerned 
that Congress not act expeditiously, 
adversely impacting the economy, 
the retail industry, and causing the 
loss of jobs." 

At MusKland, Eugster says that 
while his company offers employees 
a good health padcage, "we'd like to 
see more in the way of universal cov- 
erage. A lot of people aren't covered 
and they should be . . . But we are op- 
posed to mandating employers." 

Assiitance in preparing this story 
was provided by Bill Holland in 
Washington, D.C. 



Top Country Albums chart The com- 
pany also issued a boxed set of Wil- 
liams' Elektia and Warner Bros, ma- 
terial. 

But Wilbams' manager. Merle Kil- 
gore, terms the singer's arrangement 
with Capricorn as "kinds like a loan- 
out" from Warner, which had re- 
leased his previous albums under the 
Curb/Warner banner. Kilgore adds 
that Williams' relationship with 
Warner and Capricorn has en(kd, and 
he now is a Curb artist "We've al- 
ready signed off on that" 

The end of the Opricom-Wamer 
pact came as Texas guitarist Moore's 
debut album was beginning to heat 
up at radio: The track "Nothing" has 
logged 10 weeks on Billboard's Top 
Album Rock Tracks chart Moore re- 
cently was in Los Angeles shooting a 
video for a third track, "Harlem," di- 
rected by rapper Ice Cube. 

Moore's manager Jan Merkin says, 
"I feel confident that [Clapricom] will 
end up with another powerful compa- 
ny .. . Capricorn is a strong label with 
good, creative people, and I'm confi- 
dent we're going to be with Capri- 
corn." 
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ISGRO PROSECUTORS APPEAL RUUNG 

(Continued from page 12) 



GOB PFEIFER TAKES REINS AT HOUYWOOD 

(Continued from page 6) 



WARNER BROS./CAPRICORN VENTURE ENDS 

(Coniimied from page 10) 



BUDGET LINES GAIN STATURE FOR CLASSICAL LABELS 

(Continued from page 1) 



launched last summer by Iranian- 
born conductor Alexander Rahbari, 
sealed deals for 22 distributors world- 
wide at the show, while Klaus Hey- 
mann, owner of HNH/Naxos, con- 
firmed that his company had seen a 
42% sales increase in the last year. 

Yet as the market booms, it is ap- 
parent that problems inherent in li- 
censing and marketing popular cata- 
logs apply to the classical world, too. 
Many involved in the budget classical 
market are crying foul over low re- 
cording standards, improper licens- 
ing, false nomenclature, and even 
outright piracy. 

Estimates of the mid-price and 
budget markets suggest that togeth- 
er they represent approximately 50% 



of the classical market, leaving the 
rest to full price. 

Majors like MyGram have ignored 
it at their peril. Last year, after being 
consistently battered at the low-price 
end of the market by big players 
Naxos and Laserlight, PDlyGram fi- 
nally launched its own budget label, 
Belart 

In 1994, Sony Classical plans to ex- 
pand its existing "Essential Classks" 
line with a new set of titles under the 
"Warning" banner. These, as well as 
any additions to the "Essential Clas- 
sics," will be major-name recordings 
that may be 15-20 years old, remas- 
tered using Sony's Super Bit Map- 
ping 20-bit mastering system. In 
March, the company also is planning 



a worldwide rollout of 23 superbud- 
get titles, most of which were digital- 
ly recorded in Russia, according to 
Ronald Geurts, marketing manager 
for Sony Classics U.K. 

EMI Classics has had its low-price 
"Classics For Pleasure" series avail- 
able in Europe for about three de- 
cades, and, at 5.99 pounds ($8.98) 
against the Naxos price of 4.99 
pounds {$7.48), the label has main- 
tained a significant presence in the 
market Last summer in the U S., the 
company launched its Encore label, 
which has reached sales of almost 1 
million units, says Kick Klimbie, VP 
International marketing for EMI 
Classics. The company plans to ex- 
pand its presence in U.S. and Europe- 
an markets this year, says Klimbie, 
but has no plans to bring its older re- 
cordings to lower price points. 

Meanwhile, Discover, a label run by 
musicians, also is bidding for a slice of 
the pie. Discover's initial range has 45 
titles, selling at upwards of $7.50. Ac- 
cording to John Field, international 
promotions manager, the label has 
sold 350,000 units in its launch and 
aims to reach 800,000 units annually 
within three years. 

Belart began in Germany in May 
1993, and in September it was 
launched in the U.K. and the rest of 
Eiu^pe. By the end of 1993 it had per- 
formed "above expectations," accord- 
ing to Anneliese Cameron, product 
manager, Belart/Karussell U.K., 
with 300,000 total units sold among 
70 titles at recommended retail prices 
of 4.99 pounds on CD and 3.99 pounds 
($5.98) on cassette. Sales were 
through established retail outlets and 
racks in various chains of supei^ and 
hypermarkets, many of which had 
never stocked classical CDs before. 

The repertoire consists of back cat- 
alog from the three PolyGram labels, 
Decca, Deutsche Grammophon, and 
Philips. Popular classics are per- 
formed by name artists such as Sir 
Georg Solti, Luciano Pavarotti, and 
the pianist Radu Lupu, although most 
are sold on the repertoire, such as re- 
cordings of Beethoven's Piano Sona- 
tas, Bach's Brandenburg Concertos, 
or the works of Russian masters. 

Heymann says his Naxos label sold 



MULTIMEDIA INTEREST 

(Continued from page 6) 

buyers are themselves. 

"This is very good news to the la- 
serdisc people," Matthies says. Sup- 
pliers of laser players and discs have 
been considered old tech in compari 
son to the hoopla surrounding multi- 
media, but "consumers are not look- 
ing for another new format," he 
adds. Verity found dealers in agree- 
ment. Only 14% thought video CD 
would replace laser, while 21% said 
the format would have no effect and 
38% said the two would co-exist 

Retailers agreed about the impact 
of video on demand on home enter- 
tainment. More than 50% of dealers 
said hardware and software sales 
will stay the same, and 12%-31% ex- 
pect gains in demand for disc players, 
discs, prerecorded cassettes, and 
VCRs. 

Dealers have an open field with 
CD-ROM games, already familiar to 
55% of Verity's consumer panel. 
However, 42% of the consumers sam- 
pled want "convergence," Matthies' 
word for combining personal-comput- 
er capabilities and game playing on 
the same machine. Some 23% kre will- 
ing to consider a separate purchase. 



a total of 7.5 million units worldwide 
in 1993 from its catalog of 600 new re- 
cordings. Sales in 1993 were in the re- 
gkin of $40 million, he says. 

Naxos releases 150 new titles each 
year, deleting only when it produces 
a better recording of the same work, 
the company says. 

Founded by Dr. Winfried Ammel, 
LaserLight has made significant in- 
roads into the American budget mar- 
ket by licensing pop and classkal cat- 
alog material. This expanded into 
new recordings of classical. Jurgen 
Moll, managing director of Delta, La- 
serLtght's owners, claims sales of 10 
million classical C!Ds in the U.S. in 
1993, a remarkable growth since its 
first-year sales of 100,000 units in 
1988. The company also has a major 
presence in Europe, particularly its 
home country of Germany. 

LaserLight and Naxos operate 
against the background of superbud- 
get lines. Whereas the two labels sell 
their titles at retail prices of $5.99 for 
CDs and $4.99 for tapes, there are a 
number of labels operating at the 
$3.99 price point 

This level is dominated by a wide 
range of labels, generally European, 
that boast impressive unit sales. 
Source say CD Gallery sold 1 million 
units in the Netherlands in 1993 
through one supermarket chain. 

ITiere are a number of different su- 
perbudget labels owned by the Ger- 
man CD manufacturer Pilz, which 
also operates the Pilz and Vienna 
Masters labels. Financial difficulties 
at the company reportedly have led to 
cut-price dumping of its classk^ CDs 
on the European market 

Another company involved in bud- 
get sales is the U.K.-based Tring In- 
ternational. Since last year's MIDEM, 
Tring has been involved in a legal dis- 
pute with EMI over the use of the re- 
cording of Bizet's "Carmen" conduct- 
ed by Thomas Schippers, according to 
Charles Rodier, director, contracts 
and business affairs, EMI Classics. 

Meanwhile, Tring is moving ener- 
getically into the superbudget area 
with new recordings. It has made a 
widely publicized deal with the Royal 
Philharmonic Orchestra for a series 
of 50 recordings of popular repertoire 
for release at the 3.99 pounds retail 
price level. The investment will total 
$2.25 million and will be the flagship 
of Tring's classical operation. 

The legal problems encountered by 
Tring and others are typical of the 
pitfalls involved in the budget sector. 

IFPI and the British Phonographic 



Industry are building dossiers of re- 
cordings by companies they say are 
guilty of misrepresentation or out- 
right piracy. 

Margo Langford, IFPI's legal advis- 
er on anti-piracy, acknowledges, "It is 
getting really blatant," and welcomes 
information from companies with a 
view to cleaning up the situation. 

Alison Wenham, the BPI (Council 
member who also chairs the organi- 
zation's classical subcommittee, says, 
"Oassical piracy has never been so 
bad — investigation is so difficult be- 
cause there are so many recordings 
of established classics that we have 
become a soft target" 

Beyond out-and-out piracy, there 
are three main categories of misuse: 
Analog recordings are sold marked 
as DDD, with the names of original 
performers changed to hide the re- 
cordings' ages; the names of the pei^ 
formers have been changed on some 
to give the impression that they are 
from Western rather than Eastern 
Europe; dates after the "P" mark, in- 
dicating the date of the producer's 
copyright are altered to make the re- 
cordings appear more recent 

The bcensing maze is so complex 
that even the majors have, from time 
to time, Ucensed recordings for bud- 
get programs, only to find that their 
origins were not accurate. For exam- 
ple, Sony Classical's budget label. 
Digital Masterworks, mistakenly in- 
cluded recordings of the South West 
German Radio Symphony Orchestra 
that were described as DDD even 
though they were made in the 1960s. 
These titles — launched in continental 
Europe — have now been withdrawn. 

However, there are still dozens of 
outstanding lawsuits in Europe over 
classical licenses. Many of the origi- 
nal items in question were licensed 
from companies controlled by Alfred 
Scholz, an Austrian producer/ con- 
ductor actively involved in the budget 
scene for many years. The Scholz catr 
alog was bought in 1992 by Point 
Classics, a company controlled by Wil- 
helm Mittrich. Sources say that, as a 
result of the bankruptcy of its parent 
company, the Phonomatic Group, 
Point Classics has been sold to an un- 
known buyer. Executives at the com- 
pany could not be reached by press 
time. Before being sold, R)int started 
legal action against Pilz, allegedly for 
breach of sub-licensing clauses. 

Nicolas Soames is editor of Gramo- 
phone's trade publication, Classical 
News. 




by Geoff May field 



Big BAD JOHN: If John Michael Montgomery's bow at No. 3 on The 

Billboard 200 turned your head last week, then his jump to No. 1 in this 
issue will really make you flip (see story, page 1). The country sopho- 
more actually had a stronger run at record stores his first week out, but 
his second-week numbers at venues serviced by rackjobbers are large 
enough to give his new album, "Kickin' It Up," a 15% sales increase. His 
chart-topping sum — standing above 108,000 units — is admittedly soft for 
a No. 1 album, but it is 1% higher than the tally that held Mariah Carey 
at No. 1 in the Feb. 5 issue. 

Label MATE: just as Montgomery's first album steadily built a fol- 
lowing that has been made obvious by his new title's splash, another At- 
lantic artist, singer/songwriter Tori Amos, likewise developed a fan 
base with her 1992 set "Little Earthquakes." That title — not her first 
album, just the first most consumers were aware of — hit U.S. stores in 
February 1992, but it didn't enter Billboard's Heatseekers chart until the 
end of the following month and didn't dent The Billboard 200 until the 
April 4, 1992 issue. "Little Earthquakes" eventually peaked at No. 54. 
Her newest album, "Under The Pink," bolstered by an opening-week 
stop on NBC's "Today," earns the Hot Shot Debut at No. 12. A Feb. 11 
'Tonight Show With Jay Leno" appearance could help her climb next 
week. 

Unit volume on The Billboard 200 rises by 6%, but next week's 
charts, which will feature a battle between Cupid and Old Man Winter, 
are difficult to predict. The Feb. 7 telecast of the American Music 
Awards and gift-shopping traffic the week before Valentine's Day are 
factors that generally lead to handsome sales increases, but a renewed 
assault of winter storms that pelted the Northeast, Midwest, and Middle 
Atlantic markets Feb. 8 will most assuredly dampen business. 

PrOSPECTTS: a plus factor next week will be the bow of the second 
album by Enigma. Three years ago, you had never heard of this new 
age-ish act, but after debuting on The Billboard 200 in February 1991, its 
first album quickly soared to No. 6. It has now logged 156 chart weeks 
(No. 84). Based on early reports from retailers. Enigma likely will beat 
out the new Richard Marx album to win next week's Hot Shot Debut . . . 
Two hot R&B acts, R. Kelly (9-5) and Salt-N-Pepa (7-6), continue to play 
leapfrog on The Billboard 200. Kelly wins Greatest Gainer on this chart 
and on Top R&B Albums, but next week — fueled by a Feb. 5 stop on 
"Saturday Night Live," additional exposure Feb. 7 as presenters on the 
AMAs, and a Feb. 9 slot on "Late Show" — S-N-P stands to enjoy a hefty 
sales blast 

Quick hits: The three most-watched late-night talkers have a great 
impact on music sales. "The Arsenio Hall Show" boosts Mint Condition 
(125-106) and Tony Toni Ton* (77-63); "Tonight" lifts Toni Braxton (10- 
■7) and Cowboy Junkies (123-114); and "Late Show" stirs Crowded 
House (127-112) ... A feature on ABC's "Day One" more than doubles 
sales for Mr. Class, Tony Bennett, pushing him to re-entry at No. 128, 
while pre-release publicity and promotion for the film "Blue Chips" 
seems to help Mr. Basketball, Shaquille O'Neal, turn his album around 
(56-51 on a 20% gain) . . . Having already scored at rock formats and on 
"Saturday Night Live," Geffen is just now going for top 40 adds on 
Counting Crows, and it seems the format is already helping its album 
(15-10). Broadcast Data Systems reports "Mr. Jones" is playing on more 
than 40 top 40 stations . . . The AMA telecast should have Arista grin- 
ning over next week's charts, since Brooks & Dunn and winners Whit- 
ney Hougton, Toni Braxton, and Kenny G each performed on the show. 
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Complete Cassettes in 7 Days! 

300 045 CASSETTES FOR ONLY $550! 
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• Black & White Inserts ^^1 

• Major Label Quality I|g5 



III 

in 



Some happy clients who 
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Syrice D. Adonis, Cleveland. OH 
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A glance ahead at Billboard Specials 

LASERDISC 

ISSUE DATE: FEBRUARY 26 
CLOSED 

ITA/PRO-TAPE 

ISSUE DATE: MARCH 12 
AD CLOSE: FEBRUARY 15 

THE BILLIE AWARDS 

ISSUE DATE: MARCH 12 
AD CLOSE: FEBRUARY 15 

INDIE LABELS 

ISSUE DATE: MARCH 26 
AD CLOSE: MARCH 1 

NARM SUPERSECTION 

ISSUE DATE: MARCH 26 
AD CLOSE: MARCH 1 

THE ECHO AWARDS 

ISSUE DATE: MARCH 26 
AD CLOSE: MARCH 4 

ROBERTSON TAYLOR TRIBUTE 

ISSUE DATE: APRIL 9 
AD CLOSE: MARCH 15 

TEJANO 

ISSUE DATE: APRIL 16 
AD CLOSE: MARCH 22 

VITAL REISSUES 

ISSUE DATE: APRIL 23 
AD CLOSE: MARCH 29 

GOSPEL IMUSIC ASOCIATION 25TH ANNIV. 

ISSUE DATE: APRIL 30 
AD CLOSE: APRILS 

HAWAIi/HARA AWARDS 

ISSUE DATE: APRIL 30 
AD CLOSE: APRIL 5 

BILLBOARD READERS TAKE ACTION AS A 
RESULT OF EDITORIAL CONTENT AND 
ADVERTISEMENTS IN SPECIALS: 
■ OVER 1/3 BUY PRODUCTS 
■ OVER 1/3 CITE /U3VERTISING INFLUENCES 
BUSINESS DECISIONS 
■ OVER 1/2 MADE LONG-DIST/^NCE CALLS 



The Billboard Bulletin .... 



EDITED iY IRV LICHTMAN 



UX TMDE nSTI UPBUT I 

The U.K. record market threw off 
recession in 1993, posting a 13.5% in- 
crease in sales value, according to 
the British Phonographic Industry. 
Sales were 786.7 pounds ($1.15 bil- 
lion). CD album unit sales were up 
31.7%, to 92.9 million. 

PUME AT RENBUC nDE07 

Republic Pictures Home Entertain- 
ment Group is "preparing for a 
purge," according to one source 
close to the company's final merger 
preparations with Spelling Enter- 
tainment. Reports speculate that 
Robert Slgman, president of the 
Spelling subsidiary WorldVision 
Home Video, will head the merged 
video divisions. Layoffs are expect- 
ed in Republic's marketing and ad- 
ministration departments. The 
merger was announced in Septem- 
ber ... In other executive video 
moves, Beiiiamin S. Feingold has 
been named president of Columbia 
TriStar Home Video, replacing W. 
Patrick Campbell, who joined Mid- 
west Baby Bell Ameritech last 
month. Feingold moves over from 
parent Sony Pictures Entertain- 
ment, where he was senior VP of 
corporate development. 

'UiUIOM' SEQUEL DOECT TO VIOEO 

Disney's "Aladdin" sequel, "The Re- 
turn Of Jafar," is bypassing the- 
aters for a direct magic-carpet flight 
to retail May 20. It's the first release 
under the new "Walt Disney Home 
Video Presents" banner of made- 
for-video titles. Disney is pricing 



"Return" at $22.99 with $10 of addi- 
tional-purchase rebates. MAP terms 
altow retailers to go to $14.75 before 
losing coop support 

RCA UXWS FOR ALTBWATnES 

Bulletin hears RCA Records is un- 
dergoing a restructuring of its A&R 
department aimed at boosting its al- 
ternative-rock profile. Among new 
appointees are Lou Simon, who 
moves from a special projects post 
to become senior director of A&R in 
New York; Bruce Flohr, who is pro- 
moted to senior director of A&R/ar- 
tist development on the West Coast 
from his position as director of alter- 
native promotion and development; 
and Elektra A&R veteran Peter Lu- 
bin, whose appointment to the label 
is not official but is widely expected. 
Stepping down are VP of A&R Ric 
Aliberte, whose contract was not re- 
newed, and East Coast director of 
A&R Mark Ekhner. 

Aim Bun THEE Dimsioie 

Alpha Enterprises, in a move that 
enhances its consumer product line, 
has acquired Tree Dimensions, a 
manufacturer of home storage 
units. Terms of the deal were not 
disclosed. 

flOWET TO aiT EH MUSK POST 

Philip Rowley will leave his posi- 
tion as executive VP at EMI Mu- 
sic in New York around the end of 
March. He tells Bulletin he wants 
to move on. "I've come to an end 
of what I came [here] to do, [be- 
ing] highly involved in acquisition 



work." He's been with EMI Music 

since 1977. 

OSCAU OF EPIC PMPOimOIIS 

Epic Soundtrax dominated the 
Academy Award nominations in the 
category of best original song. The 
label's soundtrack to the TriStar 
film "Philadelphia" received nomi- 
nations for Neil 
Young's "Phila- 
delphia" and 
Bruce Spring- 
steen's "Streets 
Of Philadelphia"; 
the label also re- 
leased the "Poet- 
ic Justice" sound- 
track, but the Os- 
car-nominated 
Janet Jackson track "Again" was 
not included on the album. TriStar's 
"Sleepless In Seattle" generated a 
nomination for the soundtrack's "A 
Wink And A Smile," written by 
Marc Shaiman and Ramsey 
McLean. The final nomination went 
to "The Day I FWl In Love," which 
comes from the Columbia sound- 
track to "Beethoven's 2nd." 

JACnON GRANO JURY CamEKS 

A grand jury convened Feb. 9 in 
Santa Barbara, Calif., to begin re- 
viewing evidence in the allegations 
of child molestation against Michael 
Jackson. A criminal indictment is 
possible, despite the fact that a 
multimillion-dollar settlement was 
reached Jan. 25 in the civil suit 
lodged by Jackson's 14-yearold ac- 
cuser in the case. 



Taking Stock Of Songs In Movies 




How WOULD YOU LIKE TO HAVE a week like this: 
You're nominated for your first Academy Award, you 
have the Hot Shot Debut on the Hot 100. and it all hap- 
pens just days after you've won your first Golden Globe. 
Well, that's the kind of week Bruce Springsteen is hav- 
ing. 

"Streets Of Philadelphia" enters at No. 65. With a 
Golden Globe to its credit, "Streets" has to be consid- 
ered the leading candidate to win the Oscar. The fact 
that it's just beginning its chart life should keep it fresh 
in voters' minds. A year ago this 
week. "A Whole New World" from 
"Aladdin" was nominated for an 
Academy Award while it was No. 2 
on the Hot 100, waiting to succeed 
Whitney Houston's I Will Al- 
ways Love You" at No. I. It went 
on to win the statue — but not all 
Oscar-winning songs have reached 
No. 1. Think of "I'm Easy" by 
Keith Carradine (No. 17) or "It 
Goes Like It Goes" by Jennifer 
Warnes (which didn't chart). 

If being No. 1 counts for anything — think of "Rain- 
drops Keep Fallin' On My Head" by BJ. Thomas or 
"Take My Breath Away" by Berlin — then give consider- 
ation to "Again" by Janet Jacltson. It's the only one of 
the five nominees for best original song that has reached 
No. 1 — so far. Surprisingly, another No. 1 single failed to 
receive a nomination: "All For Love" by Bryan Adams/ 
Rod Stewart/Sting had to be a contender. 

As for the other nominees, "Philadelphia" by Neil 
Young is the title track on the soundtrack album that 
moves up to No. 18 on The Billboard 200. "A Wink And 
A Smile" by Harr>- Connick Jr. appears on the "Sleep- 
less In Seattle" soundtrack, which has already been No. 
1. And "The Day I Pall In Love" by Dolly Parton & 
JameH Ingram is the only vocal on the "Beethoven's 



2nd" soundtrack. 

Pink squared: Tori Amos has the hig;hest-debut- 
ing album in two countries. "Under The Pink" enters 
The Billboard 200 at No. 12, giving Amos her most suc- 
cessful chart album. Her first solo effort, "Little Earth- 
quakes," peaked at No. 54 in 1992. "Pink" makes a spec- 
tacular debut on the British chart, entering at No. 1. 
Right behind Amos, Garth Brooks' "In Pieces" enters 
at No. 2, giving the woman from North Carolina and the 
man from Oklahoma a lock on the 
U.K. top two. 

The big FIVE-OH: "Baby Be 
Still" by Coming Of Age (Zoo) 
moves up 11 places on the Hot 
R&B Singles chart this week. 
That's significant because it marks 
the 50th R&B chart record either 
written or produced by Dennis 
Lambert. His chart span stretches 
over 28 years and four months, dat- 
ing back to "I Dig You Baby" by Lorraine Ellison. 
Along the way, I.ambert wrote and produced for the 
Four Tops, the Temptations, Natalie Cole, and Riff. 
Lambert, who also has written and produced pop hits for 
artists like the Righteous Bros., Hamilton, Joe Frank 
& Reynolds, and Player, has three No. 1 R&B hits to his 
credit: "She's Gone" and "It Only Takes A Minute" by 
Tavares and "Nightshift" by the Commodores. 

C0UPI.A DOZEN: Michael Bolton ties the all-time 
Hot Adult Contemporary record for longest-running 
No. 1 single, as "Said I Loved You . . . But I Lied" 
reaches the 12-week mark. Its immediate predecessor 
was Billy Joel's 12-weeks-at-No. 1 "The River Of 
Dreams." That extends Columbia's unprecedented lock 
on the No. 1 AC spot to 24 weeks. 
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Billboard Cordially Invites You To Hie 2nd Annual 
Awards Celebration For The Best Advertising In 
Music. Video And Home Entertainment. 



THE 1994 INTERNATIONAL 
BILLBOARD BILLIE AWARDS 



Hosted By Peter Max & Downtown Julie Brown 



Thursday, March 10. 1994 

• 6:30 PM -8 PM - Cocktails & Hors D oeuvres 
• 8PM - Awards Ceremony 
Tlie Puck Buildine, 
295 Lafayette St., New \ork, NY 



$55 per person in advance $65 per person at the door 
Please R.S.V.P. By Phone no later than March I, 199+ 

Contact: Maureen Ryan 
212 - 536 - 5002 




HITTING YOUR RECORD STORE. 
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